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ABSTRACT
This project explores the significant role played by Geri FM Radio, a regional in television station based in Ilorin, Nigeria, in the promotion and preservation of the rich cultural heritage of the Ilorin community. Ilorin, the capital city of Kwara State, boasts a diverse cultural tapestry that encompasses various aspects such as language, music, dance, festivals, cuisine, and traditional practices. The study aims to shed light on how Kwara Radio has effectively utilized its platform to showcase and preserve the essence of lorin culture. The research methodology consists of a combination of qualitative and quantitative approaches. Primary data was collected through interviews with key stakeholders at Kwara Radio, including producers, directors, and cultural experts, who shared their experiences, insights, and strategies for promoting Horin culture. Secondary data sources, such as academic articles, books, and online resources, were also utilized to complement the primary research and provide a comprehensive analysis. The findings of the study reveal the multifaceted initiatives undertaken by Kwara Radio to promote Ilorin culture. These initiatives include dedicated cultural programs, documentaries, and coverage of traditional events and festivals. The television station has successfully used its reach and influence to create awareness and foster pride in lorin cultural heritage among local residents and the wider Nigerian audience. Additionally, Kwara Radio digital platforms and social media presence have extended the reach of Ilorin culture to a global audience, enabling the dissemination of cultural content beyond geographical boundaries. Furthermore, the project examines the impact of Kwara Radio cultural promotion efforts on the preservation and revitalization of Ilorin cultural practices. By featuring local artists, musicians, and performers, the television station has provided a platform for talent development and exposure, ensuring the continuity of traditional art forms. The project also explores the challenges faced by Kwara Radio in its endeavors, such as resource constraints and the need for continuous innovation to remain relevant in the rapidly evolving media landscape. In conclusion, this project highlights the vital role played by Kwara Radio in promoting Horin culture, emphasizing its impact on cultural preservation, community engagement, and the projection of lorin’s unique identity. The findings provide valuable insights for media practitioners, cultural organizations, and policymakers on harnessing the power of media platforms to safeguard and promote local cultural heritage. The study advocates for continued support and collaboration between media outlets, cultural institutions, and the community to ensure the long-term sustainability of cultural promotion efforts.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY 
Defining culture depends largely on who is offering the definition. Many scholars have looked at culture from different perspective and perism. Culture is fundamental to human existence and human civilization, embodying in its dynamism, the totality of a people’s response to the challenges of life, and living in a any living environment. Aina tade (1992) claims that culture is the totality of the past and going experience, material and ideational of a group, that is their whole way of life. Whilst for others, culture refers to that sector of human activity, ceremonies, festivals, customs and valuations (Dominickm 2013). 
Telêvision is a shining force for molding attitudes and public opinion. Apart from offering sights and sounds, it is also able to make dramatic representations of people and products to a global audience. It is communication medium necessary for the maintenance of a meaningful and functional society hence it helps in binding and transmitting cultural heritage from generation to generation (McQuail, 2010). Culture is composed of the norms, values and ethical standards that are used to identify individuals groups or communities; it is the totality of a people or an area’s way of life. For a culture to be identified there must be an acceptable symbol that common to all. 
Okonkwo (2008), describes culture as a social heritage or learned behavior, inherited from generation to generation. The invention of television has brought about transformation and globalization, information now flows across national boundaries resulting to dilution of strict adherence to cultural instincts. Evolution of television in Nigeria started in 1959 by western regional government of Nigeria with the objective of improving the educational system within the region. Kwara State broadcasting corporation remains one of the front-line media that continues champion the cause of Kwara cultural with an emphasis On the Ilorin emirate, through news presentations, programs and indigenous content are given utmost priority to propel the revitalization of the fast – finding out culture particularly in the entertainment worlds. 
Today, our immediate society is faced with a lot of vices as a result of poor behavioural model by individuals. One of the major factors that contribute to poor behavioural models in the society is the fact that people are no longer familiar with or are completely detached from their culture through which they learn about morals and ethics. So if people are conversant with their culture and traditional, they would know how to behaves properly and the society will be a better place for example, if the people, there will be less case of rape and sexual harassment particularly among the youths. In Nigeria today, people especially youths who are from the Yoruba tribe run after the western culture, there lifestyle depicts that of the westerns. An average Yoruba child is encouraged to speak in English and discouraged in getting exposed to the Yoruba way of life. Furthermore, the need for a better Nigeria informed the choice of this research, as the researcher wishes to examine ways and manners of making the society a better place. This research will therefore take a holistic look at the role of Kwara TV in the promotion of Ilorin culture. 
1.2 STATEMENT OF THE PROBLEM 
Despite the potentials and opportunities available for tourism development in Nigeria, it is still bogged with many problem. One of the major problem is the engagement of the media towards the growth and development of the tourism industry. While the media have been actively involved in several sartorial growth and development, more still need to be done for the propagation and awareness of the indigenous Morin Durbar festival in Kwara state to promote tourism. The media no doubt are indispensable in championing the cause for tourism development in Kwara state as well as act as a potent tool in the transmission of culture. The problem of advocacy reportage on cultural activities of Ilorin Durbar festival and other cultural heritage have limited the cultural development of the state. 
The citizens needs to be alert and informed of cultural activities such as Ilorin Durbar Festival as well as afford others the opportunity to leverage on the opportunities that such events provides. Its therefore important for the media especially the new media to promote and showcase the rich cultural heritage of the country such as Ilorin Durbar festival, which will not only endear the populace to such culture but attract them to the extent that they will visit the state where in such cultural promotions are showcased. Therefore, the researcher attempts to find out the role of Kwara Radio in the promotion of Ilorin culture 
1.3	OBJECTIVES OF THE STUDY 
Some of the objectives of this study are centered on the need. 
i. To create greater awareness in Ilorin people the need to embrace their Culture 
ii. To establish the fact that society can be a better place if people live and practice the good aspect of Ilorin culture. 
iii. To encourage critical selection of foreign and other local culture and tradition over Yoruba programmes 
iv. To enrich Ilorin cultural and traditional programming on Radio. 
1.4 RESEARCH OUESTIONS 
This study shall answer the following questions 
i. What is the frequency of exposure by Geri FM 95.5 Radio station on the Ilorin Durbar Festival to the people? 
ii. What are the cultural norms and values highlighted by the durbar festival in Geri FM 95.5 accessed by the audience? 
iii. In what ways in which the Radio Station has contribute in promoting the indigenous Ilorin Durbar festival among the people? 
iv. How can Radio reportage impact greatly on the cultural development in the society 
1.5	SIGNIFICANCE OF THE STUDY 
This study will be relevant in some areas which are as follows:- 
This study will reveal the roles and impact of the Radio in promoting florin culture. It will provide additional information and serve a reference point to other researchers. 
Since it is knowledge on its own, it could be of enlightenment to any sector of knowledge. The outcome of this research would certainly enable the government and other sector, especially the mass media to show case and boost Ilorin cultural and traditional values of the society. 
In the light of the above, this research draws attention to the need of assiduously ammonize the cultural and traditional element of the Ilorin people and I most specific terms examine the working of Kwara state Radio, in the area of cultural and traditional promotion. 
1.6 SCOPE OF THE STUDY 
The scope of this study is to find out how the Ilorin culture festival are being perceived by its audience, using the residents in Ilorin Metropolis. In view of this, the sensor of this research will cover role of Geri FM 95.5 Radio in the promotion of Ilorin culture. However, this research work shall focus on Geri FM 95.5 Radio station and shall administer its questionnaire (audience survey) on people dwelling in Ilorin capital of Kwara state. 
1.7	DEFINITION OF THE STUDY 
Culture is the arts and other manifestations of human intellectual achievement regarded collectively. The ideas, customs and social behavior of a particular people or society. 
Radio is the transmission and reception of electromagnetic, waves of Radio frequency, especially those carrying sound messages. 
Promotion is the publicizing of a product, organization, or venture so as to increase sales or public awareness. 
Ilorin is the capital of Kwara state is predominantly an Islamic town in north central in Nigeria.















CHAPTER TWO
LITERATURE REVIEW
2.1 INTRODUCTION
This section of the research is focused on carrying out an extensive literature on the concept under study. This chapter is compartmentalized into three. Section namely:- Conceptual literature, Theoretical framework and empirical literature. The gap in literature was also elucidated. 
Meanwhile, literature review, according yewole and Olorede (2014:39) is basically a summary of what the academic literature about the subject under investigation. Researchers are to know that literature are many but they are review only those that are available and closely related to their studies alone (Ajala, 2012). 
This chapter positions the study with existing researches and provides a framework for understanding the role of Kwara Radio in the promotion of Ilorin Culture. This chapter reviews the relevant literatures that are pertinent to the topic of this study. 
It is Important to review literature because it shows what previous researchers have discovered. It is usually quite long and primarily depend upon how much research has previously been done in the area one is planning to investigate (Oyewole and Olorede, 2014:39).
2.2	CONCEPTUAL REVIEW 
2.2.1 RADIO AND CULTURE
Since the dawn of civilization about two and half years ago, every society’s growth, survival and continuity depends on among other things, system of communication, through which people exchange of ideas, feeling; an economic system for the production of goods and services, a health system to counteract disease and services, a health system to counteract disease and ensure human reproduction; a socio-political system to maintain control and order to protect their culture against any external aggression (Ugboaja 2010).
Ndolo (2006) observes that the partial success of modern mass media application for the cultural development project, especially in the rural areas have resulted in various calls by communication scholars for rural cultural development agents in the field, for a greater utilization of indigenous communication channel for the promotion of culture.
According to Nwabueze (2005) the importance of rural radio in the introduction and sustenance of cultural development in the rural communities is undeniable, yet successive Nigeria cultural development, thus, there is a pressing need to improve and create more rural stations and create programmes that will meet the needs of the rural dwellers, Radio can be used to mobilise the people at the grass root for cultural development programme, especially in rural communities in Africa ever succeeds without the active involvement of the people within the traditional system.
Radio programme serves as a source of cultural, political, health and other educational and enlighten programmes for the masses, leading them to ward self – actualization and national, cultural development. It is in this light that Okam (2013) submit that much of the failure, that attends cultural programmes are traceable to the fact that policy makers of these cultural programmes fail to utilize this powerful and credible medium. Radio can be used as a source of entertainment through arts and cultural festivals, musical and dramatic performance, by local singing groups, masquerades and other music and drama groups.
Radio is a medium of communication through which the individuals share the world around them and beyond their immediate environment. Radio in a country should influence social and, especially the political fabric. The social objective of using Radio to mobilise people in Nigeria entails the area of education, information and entertainment, It is essential to provide through radio a kind of general information on the cultural programmes to the mass audience.
Electronic media generally, according to Asemah (2014), provide the public with information. Electronic media serve as watchdog and do not abuse power. Radio as an electronic media, is expected to play the role of improving and changing social, cultural, political and technological thinking, which will, in the long run, have positive results on the process of cultural development. This sensitive role expected to be played by radio is not far from the fact that it shows special qualities in disseminating information. Radio is so powerful that it brings political, economic and social news to any community or group of communities faster than other medium. Nwuneli, cited in Asemah (2013) in his own contribution on the role of radio, says, it has brought stimulus into the ward self – actualization and national, cultural development. It is in this light that Okam (2013) submit that much of the failure, that attends cultural programmes are traceable to the fact that policy makers of these cultural programmes fail to utilise this powerful and credible medium. Radio can be used as a source of entertainment through arts and cultural festivals, musical and dramatic performance, by local singing groups, masquerades and other music and drama groups.
Radio is a medium of communication through which the individuals share the world around them and beyond their immediate environment. Radio in a country should influence social and, especially the political fabric. The social objective of using Radio to mobilise people in Nigeria entails the area of education, information and entertainment, It is essential to provide through radio a kind of general information on the cultural programmes to the mass audience. 
Electronic media generally, according to Asemah (2014), provide the public with information. Electronic media serve as watchdog and do not abuse power. Radio as an electronic media, is expected to play the role of improving and changing social, cultural, political and technological thinking, which will, in the long run, have positive results on the process of cultural development. This sensitive role expected to be played by radio is not far from the fact that it shows special qualities in disseminating information. Radio is so powerful that it brings political, economic and social news to any community or group of communities faster than other medium. Nwuneli, cited in Asemah (2013) in his own contribution on the role of radio, says, it has brought stimulus into the house, brings about compertions within families, thereby, grooming people Who will contribute positively to the process of promoting culture. This fact agrees with the idea of Wiewe (2015) because of the emphasis on the promotion of culture.
Salama (2013) notes that radio serves as an opinion leader in its news commentary and editorial. It mirrors the society in programmes like horse riding that present issues relevant to the culture of the respective tribe or nation, which create easy under standing and leaning. It informs and educates the listeners in its discussion and documentary programmes. It entertain in its light programmes like musicals, sports, comedy and danees. It also seeks to improve the society in its special occupational programmes geared toward, agricultural business and other related areas. In essence therefore, radio can be employed to pass vital information about techniques in cultural developments, trends in cultural extension services, etc to the generality of rural dwellers. 
Momeka (2012) remarks that a local broadcast media like Radio, if well managed, fully operated, will provide a continous flow of educational information on all aspects that affects the lives of rural communities and also arouse their awareness with a view to changing what is detrimental to their lives. Thus, radio can be effectively used to promote health related issues, radio educates, informs and enlightens the public on which the rural populace are included.
Radio just like television is a tool that can be used to bring about positive attitudinal change in the audience. Radio helps to achieve cultural development, both in rural and urban areas, a issues of cultural development programmes are aired. To the audience in the form of various programmes and individual are exposed, to happening in and around their society, through listening to programme. 
Radio can be employed to pass vital information about the right attitude, behaviour, knowledge, technique and skills, which are expected from the members of the public. Radio has been found to be one of the most effective media of transforming a hither – to, under cultural society to a well performed cultural society. 
Ojebode (2003) occurs when he says that with few years of its emergence, radio has metamorphosed from being an object of private concerns, a political development instrument in the hands of government and (NGOs). 
The information dispersing and the enlighment role of radio is the commonest of its functions. This disseminating function according to Asemah (2011). 
Covers information to people’s alertness to health, culture, agriculture, education, economy, politics etc in this case, lectures, news, entertainment, drama, discussion etc can be used. Radio has the capacity to mobilise support for government programmes. Thus, the government at various levels – local, state and national, have used both radio and television to mobilize support for its programmes.
Arulogun and Adesiyan (2008) notes that successful government in Nigeria have used the media to console people and reassure them of their support in times of, five disaster, religious crisis, flood and other catastrophic events. During the crisis in plateau state, the government relied heavily on the mass media in holding together the people; not only in terms of crisis but also for the continuous peaceful coexistence of the different ethics groups. Both private and public Radio stations have introduced programmes, relayed jingles that lay emphasis on the need for peaceful coexistence. 
2.2.2 THE ROLE OF RADIO in PROMOTING CULTURE 
Radio as main expensive medium of communication has contributed to overall development of the nation into small measure. When any developing country opts for television, it definitely must be because, among other things, Radio has an importance role to play in advancing the process of national development. It has and is still making a lot of impact on the economics, political, society cultural and educational advancement of the nation. It is the most effective modern means of mass communication now available to manking (Akpan, 2013). 
The Radio is regarded as one of the most powerful, if not the most powerful, of the modern median of mass communication. The enormous powers usually ascribed to this medium stems from its audio-visual properties, which command instant believability. As the most effective modern means of mass communication, its effectiveness in aiding development derives from the following attributes:- 
a. Radio can present things as they really are; (realism achieved through sight and hearing) 
b. Events can be shown as they are happening it can address the whole person, since its range of subjects is both comprehensive and flexible. 
C. It can for the continuous peaceful coexistence of the different ethics groups. Both private and public Radio stations have introduced programmes, relayed jingles that lay emphasis on the need for peaceful coexistence. 
D. It can also address both the literate and the illiterate with equal success and effectiveness. 
E. It can speak to the individual intimately, but also lends itself to group reception. 
F. It has both intellectual and emotional appeal. As a development agent, Radio has done much and can do much to activate human intention and cultural development through serious educational programmes which happily are now a feature of Nigeria Radio. 
Learning by television is not limited to schools broadcasts; other social cultural programmes such as drama pass information across to viewers. The purpose of television plays is partly to, impact to the people the moral lessons implied or intended by the plays. Also, looking at the socio-cultural aspect, Radio has the ability to activate localize, homogenize and even adapt people to their own culture. It also has the ability not only to reflect but also shape opinion, and to play a part in forming attitudes, which affect morality. The Nigeria television has not lagged behind in revitalizing the nation’s cultural heritage and promoting the musical and dramatic talents.
2.2.3 CULTURE AS A CONCEPT
The word culture (from the Latin cultural stemming from colere, meaning to cultivate) has been defined and used in various ways by different classes of people. However, the word culture is mostly in three basic senses and they are: 
A. Excellence of taste in fine arts and humanities also known as high culture. 
B. An integrated pattern of human knowledge, belief and behaviour that depends upon the capacity for symbolic through and social learning. 
C. The set of shared attitudes, values, goals and practices that characterizes an institution, organization or group. 
Culture is a verv crucial term and in view of this, it has been subjected to various definitions by scholars. Fifth (13) defined culture as “he component of accumulated resources, immaterial as well as well material which people inherit, employ and transmit. Lan Robertson also defined culture as “all the shared products of society, material or non-material. 
Another scholar Kroebe (43) defined culture as the mass of learned and transmitted motor-reaction, habits, techniques, ideals, Values and the behavior they induce from the above definitions, it is obvious therefore, that culture is the totality of learned socially transmitted behavior. It includes; ideas, value and customs (as well as the music, language, dress pattern, food types, sign symbols and pattern of social relationship) of groups of people. 
The concept of culture and society are closely related. People in a society create culture: culture shapes the way people interact and understand the world around them. From the above explanation, it can be seen that culture determines what we know, what we don’t know and what we want to be. 
Culture is considered to be group- specific behavior that is acquired at least in part, from social influences. Here group is considered to the species typical unit; whether it is a troop, lineage, sub-group and so on. 
The most important thing to differentiate between the culture and tradition is to consider that if the beliefs and behaviours have been forwarded from the previous generation to the next generation, then it is considered a tradition otherwise not, where as culture reflect the beliefs of government and way of life that make a community distinct from the other. It is important to note that the word tradition culture is used to describe the culture that has retained the traditional values. 
2.2.4 RELATIONSHIP BETWEEN CULTURE AND RADIO 
Culture is the totality way of the man has adapted to his environment and process of achieving all forms of creativity and has some relationships with the television. Some of these are listed below:- 
Radio is a veritable instrument of culture dissemination. 
Radio is also a custodian of culture hence; it motivates people to bring about social culture integration. 
Okunna (2020) quoted Mac Bride Commission (1980) that says “the mass media are cultural instruments whick supply the cultural fare and shape the cultural experience of millions of people in the world.
The cultural policy of Nigeria in Anyakoroma (2011), also defines culture as the totality of the way of life evolved by the people in an attempt to meet the challenges of living in their environment, giving order and meaning to their social, political, economic, aesthetic and religious norms and modes of organization thus, distinguishing a people from their neighbors’. In essence, culture is the core of all human existence. We all adopt a culture which may be indigenous to us or otherwise, at every stage of our lives. 
2.2.5 CHARACTERISTIC OF CULTURE 
There are six characteristic of culture as identified by Samover et al(2010). They are:- 
Culture is an integrated system: culture is like an integrated part of the whole just like the human body. 
It is an interconnection of those various parts to one another that make up culture. These cultural parts consist of people, their history, language, symbols, customs and tradition, dressing, food, dorms and values, belief Etc. 
According to samovar and porter (2004), the various parts of culture must be well integrated in order to function adequately, Culture is diverse: There is not one society in the word’ with one ethnic group for example, there are two hundred and fifty (250) ethnic group in Nigeria with numerous cultural backgrounds .The diversity in culture calls for a high level of sensitivity and respect amongst people who though exist within the same geographical location, hold values and beliefs which differ one from another. 
Nigeria is a multiethnic nation with over two hundred and fifty ethnic tribes such as: Fulani, Ijaw, kanuri, Ibilo, and Tiv, (Rakov, 1990). These ethnic groups are made up of diverse groups of people with distinct and peculiar cultures. 
Culture is shared: The process of sharing culture is likened o the act of making the activity of an individual intelligible meaningful to other member of the society. According to Charon in Samover culture and Porter (2004), the process of sharing culture among different societies and generation can be seen as a “Social inheritance”. As a social inheritance, it consists of ideas that may have developed long before we were born. Our society, for example, has a history reaching beyond any individual life, the ideas developed over time are taught to each generation and “truth” is anchored interaction by people dead. 
Culture is based on symbols: A symbol is anything that carries a particular meaning recognized by people who share culture. According to Ferraro in Samover et al (2010), the relationship, between culture and symbols is that symbols “the together people who otherwise might not be part of a unified group”. These cultural symbols include: gestures, dressing, objects, flags, religion etc. 
Culture is transmitted from one generation to the north American Philosopher Thoreau once wrote “All the part is here, (Samover and Porter, -2004). This saying is applicable to culture, in that, for culture to be preserved, all its crucial messages and elements must be passed on, making the past the present and paving the way for the future. 
Culture is learned: The process of learning culture is known as “Enculturation” the total activity of learning ones culture through interaction, observation and invitation. The enculturation of one’s culture is facilitated through: proverbs, folk tales, legend, and myth, arts and the mass media. 
According to Thompson in Samover at al (2010), the functions of the mass media (for beyond information and entertainment), includes presenting views, events and cultural life through images and stories that inevitably contribute to à sense of identity as well as shape beliefs and values. 
Therefore, the ability of the Radio as a channel of the mass media to facilitate the realization of this characteristics is of focus in this study. 
2.2.6 ILORIN CULTURE AND FESTIVAL 
Ilorin, the Kwara state capital, farmed for its rich Islamic culture heritage, again ended this years Ramadan fast and celebrations in style, as it sues for unity among sons and daughters of the Emirate, report weekly Trust. Ilorin the capital of Kwara state is predominantly an Islamic town in north central Nigeria. It is also famous for its rich Islamic cultural heritage, features which stand out this ancient town among its contemporaries in Nigeria. 
A manifest aspect of the cultural endowments of Ilorin is the annual traditional celebration of Ramadan fasting. It/is one of the many occasions which showcases the richness Ilorin culture, traditions and customs of the Islamic Faith. 
There is a wide claim that Ilorin is predominantly inhabited Yoruba people pocket full of Christians, although its traditional ruler is a Yoruba-speaking Fulani, there is a strong influence of Islam can be seen in the mode of greeting, a customs which are deeply rooted in the tenets of Islam. 
Ilorin, as an Islamic Community, has contributed significantly to the Yoruba culture a tradition, the city has also contributed to the sociocultural development of Nigeria, its traditional waka and were poetry, which later metamorphosed into Fuji music as Islamic religious songs during Ramadan. 
Christianity is also being practiced in a lot of places because people have mighted in place from other parts of Kwara state and Nigeria. 
The durbar festival is an annual cultural, religious and equestrian festival celebrated and several northern Nigeria including, Kano, Kastina, Sokoto, Zazzau, Bauchi, and Bida, the festival marks the end of Ramadan and also coincides with Muslim festival Eid-1-Adha and Eid-1-fitri. 
In Ilorin, the Emir rides in the company of the royal family, escorts, joined by different head each show casing family regalia on horses and camels all intricately designed. The procession starts from the Emirs palace, through General, Taiwo road, Oja-Oba rich back to the Emir palace. At each stop, the Emir will be greeted by residents of the Ilorin metropolis all charting 
“Sheuuuuuuuu” as a sign of homage and respect to the Emir accompanied with melodious songs, rhythmical dances peculiar to different families represented by their family head. 
2.2.7 Factors Militating Against the Propagation of Culture and Tradition through the Radio 
In the course of this research, the researcher was able discover a number of factors hindering Radio stations from achieving effective and efficient propagation of culture. Nweke O.F (2012) also listed factors militating against the propagation of culture by Radio as follows:
Poverty: As a result of high cost of engaging the media in passing cultural and traditional information to the public through Radio, it therefore becomes difficult for broadcast media to promote culture and tradition. 
Lack of Equipment and Logistics: Due to inadequate logistics and lack of outside broadcasting vans and other relevant equipment that could enable the media effectively cover cultural events in various societies, Radio station finds it difficult to promote indigenous culture and traditional. 
Gender inequality: In most societies, women are denied access to some cultural activities of the people, hence, it becomes difficult for women journalists to cover such cultural and traditional event. 
Illiteracy: As a result of ignorance and lack of education in some parts of the country, the people involved in culfural activities find it difficult and unnecessary to invite the mediato cover events about the culture and 
Tradition of the people. 

Cultural imperialism: This is a term used to describe the imposition of western culture on the culture of people in developing countries. Cultural imperialism often refers to America’s cultural influence on other countries, for better worse. 
A man’s right lies in his confidence and personality which is greatly nurtured by his culture. Man is essentially the product of his culture. It beats and moulds a person into particular shape. Culture makes one think, speak, and dance and behave in a particular manner. Its culture that makes one Kanuri, Jukun, Hausa, Igbo, Yoruba, Alago, TIV etc. 
Africa as a continent and Nigeria as a country have their given cultures which are unique in their own respect. This culture may not be absolutely the same among all countries and even within a country, a lot of cultures exist but there are features that differentiate Africans from other people of the world. 
This issue here is that any person wilh passion for the Afican culture today will believe that, the very material, spiritual and aesthetic fabric of African people had been destroyed by western civilization values is beginning to lose most its cultural ideals especially through the adoption of foreign culture showcased through the mass media. Nowadays, it is observed that our young men and women have abandoned our local attires such as the “Adire” and “Ankara” for alien attires. It is common to see young people walking across the streets half nude putting on micro-mini skirts, handless top trousers and other outfits that are not part our cultural identity. 
2.2 THEORETICAL FRAMEWORK 
According to Udofia (2), theories are conceptual representation or explanations of communication process. The theories applied here are based on social responsibility and cultural now. The place of these theories in communication and investigation cannot be carried out. 
Udofia (2) also said that theories perform a number of functions among which is to simplify research findings. He explained that theories allow the researcher to predict the outcome of effects in the data. Theories are also used as observational aids because, they direct the researcher on how to observe than just pointing out what to observe. 
2.2.1	AGENDA SETTING THEORY
Mccombs and Shaw quoted by Griffin (1991) Explain that the “mass media have ability to transfer the salience of item on their news agenda to the public agenda... we judge as important what the media judge important” media coverage of issues confers importance on them and helps the audience to treat certain issues as also being more important than owners. Burns (1977) also argues that: the critic of newspaper and broadcasting see their power as lying in controlling the agenda, in their ability to select certain issues for discussion and decision and to ignore others as non-existing and in the ability to treat certain conflicts of interests as manifestly proper materials and others as too complex, or marginal, or unmanageable”. Through what Burns calls “News testing a process of selecting what should count as news and what should not. The model allow the public to crave that which they already adjudged salient (Akinwalere, 2015). 
For the purpose of this study, the following theoretical frameworks are extensively reviewed in a relation to the evaluation of the media coverage of the general election in Nigeria. One of the powers or efforts of the mass media have ability to transfer the salience of items on their news agenda to the public agenda. We judge as important what the media judge as important. “media coverage of issues confers importance on them and helps the audience to treat certain issues as also being more important than others. The conferment consequently influences the attitudes or decision of the audience towards the subiects on the agenda. 
The setting of agenda by the media implies that people look up to them for cues to issues of salience. People want the media to assist them to determine 
“reality” and influence norms. The media often choose and emphasize certain topics, thereby causing the public to also choose and emphasize these issues (Griffin, 1991). According to Mc Quail (2003), the media help to “establish and order of priorities in a society about its problem and objectives, “Burns (1997) also argues that: the critic of newspapers and broadcasting see their power as lying in controlling the agenda, in their ability to select certain issues for discussion and decision and to treat certain conflicts of interest as manifesting proper material and others as too complex or marginal or unmanageable. 
Through what burns calls “news testing” a process of selecting what should count as new and what should not the media also help the public to crave that which they already adjudged silence. Quail and Windahl (2003), quoting Mc Combs and Shaw, state that “audience not only learn about public issues and their matters through the media, they also learn how much importance to attach to an issue or topic from the emphasis the mass media place upon it. “The basic idea is that amongst a given range of issues or topics of those who get more media attention will grow in their familiarity and perceived importance over a period of time and those which get less we decline correspondingly. 
Brosius and Weimann (2002) point out that “even through the media may not be very successful in telling us what opinion to hold, they often quite effective in telling us what to have opinion or what not to think about. 
“By paying attention for such issues and neglecting others, the mass media will have an effect on public opinion. People will tend to know about these things which the mass media deal with and adopt the order of priority assigned to different issues. 
Assata and Asante (1978) also explain that the agenda setting theory assume that a direct, positive relationship exists between media and the silence of a topic in the public mind. The relationship is slated in casual terms, by conferring status on an issues, the media structure is what is important.
2.2.2 SOCIAL RESPONSIBILITY MEDIA THEORY 
The social responsibility theory, first developed in the 1940s by Robert Maynard Hutchins, is still a guiding principle for the media today. To combat the presses that threatened freedom of the press, this theory was first introduced in 1947 and was recommended by the Hutchins commission on freedom of the Press. It stated that media should serve the public and in order to do so, should remain free of government interference. It defined guidelines that the media should follow in order to fulfil its obligation of serying the public (Goke, Raufu 
78). This theory claimed that the media could be self-regulating by adhering to the following principles:- 
Media has obligations to fulfil to a democratic society in order to perceive freedom. 
Media should be self-regulated 
Media should have high standards for professionalism and objectivity as well as truth and accuracy. 
Media should have reflexes the diversity of the cultures and traditions they represents. 
The public has a right to expel professional performance. (the proponent of this theory had strong faith in publics ability to determine right and wrong, and take action to preserve the public good when necessary. 
The social responsibility theory does not only fall upon the reporters and producers of media. The responsibility also falls to the consumers to become media literate and maintain high yet, reasonable expectation of the media. In theory, if these things happen, there will be no need for government intervention. This social responsibility theory was set forth as the ideal way for the media to conduct business over the years, since its introduction, this theory has met with critisms as well supports. It has become the standard for United States media practices, it has also set standards for much of the current accepted media ethics. Since the Hutchins commission produced its famous theory, the united states was developed better educated journalist, 
This press should raise social conflict from the plane of violence to the place of discussion. The social responsibility theory is peculiar to this work because, the theory holds that while the media informs, educates and entertains, they are equally to be socially kesponsible and to see that all sides of social and political issues are fairly and fully presented. This research work therefore conforms to this theory. 
Furthermore, the social responsibility theory stresses that the media must perform a duty to the public and serve as presentation and clarification agent for the goals and values of the society. This is important because, the television used the talk show programme to present and clarity issues about culture which cannot be overlooked in the society. 
2.3 EMPIRICAL REVIEW 
Bejide et al., (2019), examine the influence of Radio advertising in the promotion of Yoruba attire in Ondo state, SOUTH WESTERN NIGERIA, A STUDY OF ADABA FM 88.9 Akure, The study revealed that, research work review literature and was anchored on persuasive and cultural conservative theories. It also employed survey design and questionnaire was administered to respondents of the selected three local government areas in Ondo State, but out of the 400 copies of questionnaire administered, 370 was duly attested and recovered for data analysis. The study also revealed that, 
the level of the cognizance giving to the promotion of traditional attires viewers. This research work recommends that the ministry of art and culture in Ondo State should see Adaba FM Akure as a medium through which cultural heritage especially traditional attires can be promoted. 
Abdulkareem (2010); the study empirically analyzed the role of public libraries and electronic information media in the promotion of culture in Kwara State, Nigeria. It specifically investigated the mature and challenges of culture related to activates and programmes of selected libraries and electronic media house in Ilorin metropolis. Two libraries, Radio stations, and Television stations each were used for the study. Secondary data were collected from available records of the selected organizations, including the internet frequencies, percentage, means and test were used to analyze data It was revealed that while the electronic media aired many culture relevant programmes that included indigenous languages, traditional heal practice, family life, local music, arts, and drama, the libraries also stocked a number of publication a wide range of culture revealed in the contribution to culture between the organizations. It was recommended that increase public awareness, funding and ingrading of operating facilities are imperative in order to enhanced the role of public libraries and electronic information media in the promotion of culture in Nigeria. 
Mari (2015), studies Radio as a tool for promoting Nigerian culture. The study revealed that the need for cultural preservation and cultural identity among nations has become an important consideration in this age of globalization. Today, the world has not only become a global village, but a global bedroom with the tremendous development of the communication and information sectors, particular attention has been paid in recent years to the need for cultural diversity in the media as a way of preserving and promoting cultures. It is therefore, imperative for a people to have some certain characteristics features that can easily distinguish them from others. There is no doubting the fact that the mass media is responsible for. The dissemination of values, ideas, and development information in many ways and this goes a long way in eyaluating cultures and cultural identity. The way and manner the morals and cultures of the typical Nigerian community is promoted depends solely on its mass media. This article, therefore, focused on the Radio as a mass medium with a view to examining its role and effectiveness in promoting Nigerian indigenous culture, as well as its continued relevance to the preservation and sustenance of Nigeria’s cultural identity. 
Keneth (2011), The role of the mass-media in promoting the Nigeria cultural heritage. The study revealed that Nigeria is already falling prey to the dictates of westernization. As a result, there is a high level of alienation in our cultural realms. As agenda setters, the mass media have many roles to play in promoting the cultural heritage of Nigeria. Both the; 1979 and the 1999 constitutions of Nigeria mandate the mass media to ensure government protects, preserves and promotes certain cultures. This study aimed at examine the role of the mass media in promoting the Nigerian cultural heritage. It concluded that the mass media should salvage alienated cultures by guiding Nigerians to love their cultures against westernized standards and avoid misleading reports on issues of Nigerian ways of living.















CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
This chapter describe the methodology took at the research background, research design, population, sample size, sampling techniques, data collection procedure and data analyses.
Research design is a strategy for answering your research question using empirical data, creating a research design means making decision about your overall research, objective and approach in order to accomplish the purpose of the study, the random survey research design will be used. It is considered as one of the best available designs for purpose of describing a population that is totally large. The random survey research design is how we draw the sample of people for the study from a population.
3.1 RESEARCH DESIGN 
According to Creswell (2014), research design is a plan that outlines how the researcher will answer the research questions and achieve the research objectives 
A research design is not only a work plan, it also specifies the type of data required to address the research problem. It ensures that the data analyses and the conclusions, lead to answering the initial questions of researcher in a simple way. Therefore, at research design provides the structure of a research in such a way that it provides relevant outcomes economically.
In this chapter is the discussion of the research design, area of study, population of the study, sample and sampling techniques, method of data collection and method of data analysis.
Research design is a strategy for answering your research question using empirical data, creating a research design means making decision about your overall research, objective and approach. In order to accomplish the purpose of the study, the random survey research design will be used. It is considered as one of the best available designs for purpose of describing a population that is totally large. The random survey research design is how we draw the sample of people for the study from a population.
3.2 POPULATIONOF THE STUDY 
Kerlinger(1986) defines population as the aggregate of all the individuals or cases that the researcher wishes to investigate.
According to Babbie (2013), the population is the entire group of people or objects that the researcher is interested in understanding or describing. The population of a study refers to the entire group of individuals, objects or events that a researcher is interested in describing.
The population of this study will be taken from Ilorin Area and the Capital of Kwara State. Data obtained from Nigeria population Commission (PC) and Kwara state Bureau of Statistic (2006) the population of Ilorin is 1,063,713 (NPC 2016 estimated). They all consist of working class, businessmen and women, traders, farmers and young among others. The sample size will be acquired from the above population.
3.3	SAMPLE SIZE AND SAMPLING TECHNIQUES 
Sample size refers to the number of participants or observations included in a research study. It is a critical aspect of research design as it affects the accuracy, reliability and generability of the findings
According to Krejcie and Morgan (1970), sample size is the number of cases or observations selected from the population to represent the population in the research study.
A purposive and judgmental sampling techniques was used to determine the sample size of this study. It is a form of non probability sampling in which researchers rely on their own judgment when choosing members of the population to participate in their surveys. The reason for adopting this sampling size technique is to give the researcher an avenue to use his judgment in selecting the aggregate respondents suitable for the research work.
In this wise, the sample size of the study is limited to the one hundred(200) respondents in Ilorin west local government. This is for proximity within the allotted time given to complete the study.
3.4 INSTRUMENT OF DATA COLLECTION 
In the attempt of carry out the research work, the instrument use in collection of information is questionnaire. A questionnaire is a research tool featuring a series of questions used to collect useful information. 
Instrument for data collection refers to the tools that will be used in gathering or obtaining information needed for the research work from individual group of analyses. The basic instrument that will be used in this study is questionnaire. It has relevant questions concerned with obtaining adequate and factual information about the topic.
A questionnaire is a research instrument that consists of a Set of questions (or other types of prompt) for the purpose of gathering information from respondents through survey or statistical study. A research questionnaire is typically a mix of close-ended questions and open ended questions. Open ended, long term questions offer the respondent the ability to elaborate on their thoughts.
3.5 VALIDITY AND RELIABILITY 
Validity and reliability are important aspects of selecting a survey instrument. Reliability refers to the extent that the instrument yields the same results over multiple measures what it was designed to measure.
For result truthfulness we will be using interpersonal communication (face to face) in which people will be given questions printed on paper will be collected instantly, this will enable us to get the result right.
Primary Source: This data will be collected directly from the sample population under, the study through the use of questionnaire containing structural questions planed clearly the objective of the survey and the data requirements, which were prepared on standard questions with exact wordings to be answered uniformly by the respondents indicating the level agreement or disagreement. 
A reliability test will be conducted on the instrument to determine how consistent the response are. The researcher will utilize test / retest method of reliability testing whereby the questionnaire was administered at two different times to the group of respondents. The cronbach Alpha reliability test will be utilized to conduct the reliability test.
3.6	DATA COLLECTION METHOD 
The attempt of carryout the research work, the instrument use in collection of information is questionnaire. A question is a research tool featuring a series of question used to collect useful information.
Instrument for data collection refers to the tools that will be used in gathering or obtaining information needed for the research work from individual group of analysis. The basic instrument that will be used in this study is questionnaire. It ha relevant questions concerned with obtaining adequate and factual information about the topic.
Given that this study is survey in nature, the method of data collection is the construction and distribution of well-structured questionnaires and micro interviews to the targeted respondent. Hence, this research will adopt questionnaire technique in gathering data for this study.

3.7 METHOD OF DATA ANALYSIS 
Data analysis is the process of systematically applying statistical or land logical techniques to describe an illustrate and recap and evaluate data.
Method of data analysis that will be used for the research work is statistical analysis involving simple percentage measure coupled with cross tabulations. The statistical analysis which uses simple percentage and cross tabulation in analyzing collected data makes it easy for interpreting the response, the respondents will response to the terms by ticking the option they felt best expressing their views after reading the question carefully and all the data collected will be analyzed.











CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTODUCTION
This chapter is designed to present the analysis of the qualitative data. This chapter also discusses the general findings on respondent attitude concerning the role of radio in the promotion of Ilorin culture.
This  research entails twenty tables which are analyzed using simple percentage distribution and which provides answer to the research questions in chapter one.
  4.1 DATA PRESENTATION
A total number of 100 questionnaires was administered during the course of this research using Ilorin West local government area. The following figures shows the distribution and percentages of the respondents from the local government area.
This data is treated using simple percentage counts and it is presented using tables. Items 1-6 in the questionnaire answered questions on the respondents demography 
TABLE 1
Gender of Respondents
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	       Male
	58
	           58%

	     Female 
	42
	           42%

	      Total
	            100
	           100%


Source: Field study 2025
On the table above, 58 respondents (58%) were male, while 42% were female.



Table 2
Age of Respondents
	  RESPONSE
	FREQUENCY
	PERCENTAGE%

	         18-25
	44
	        44%

	         26-30
	            45
	        45%

	31 and above 
	 11
	11%

	Total 
	100
	100%










Source: Field study 2025
The gender distribution table as represented above shows that 44% of the respondents fall under the age bracket of 18-25, while 45% of them are between 26-30 and 11% of the respondents are 31 and above. 
Table 3
Marital Status 
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	        Single
	82
	          82%

	      Married
	           18
	18%

	       Divorced
	             -
	            -

	Total 
	100
	100%










Source: Field study 2025
The marital  distribution table shows that 82% of the respondent are single, 18% are married.


Table 4
Educational Level
	    RESPONSE 
	FREQUENCY
	PERCENTAGE%

	SSCE
	          12
	        12%

	ND
	          35
	       35%

	HND
	38
	38%

	BSC
	15
	15%

	Total
	100 
	100%


Source: Field study 2025
On the table above, 12% of the respondents are SSCE holders, 35% respondents are ND graduates, 35% are HND graduates while 15 respondents are BSC holders.
Table 5
Occupation
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	      Self Employed
	            34
	           34%

	       Student 
	            50
	           50%

	Civil Servant
	 16
	16%

	Total
	100
	100%


Source: Field study 2025
The data above shows that, 34 respondents (34%) are self  employed, 50% respondents are student, 16 respondents are civil servant.



Table 6
Religion 
	   RESPONSE 
	FREQUENCY
	PERCENTAGE%

	       Islam
	            53
	            53%

	       Christianity
	            47
	            47%

	Total
	           100
	100%


Source: Field study 2025
The table above indicates that, 53 respondents (53%) are Muslims, 47 respondents (47%) are Christians.
Question 7. You learnt about Ilorin Durbar festival through radio
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	       37
	       37%

	Agree
	            25
	        25%

	Nuetral
	           10
	10%

	Disagree
	           20
	        20%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 37% of the respondents strongly agreed to the statement, 25% agreed while 10% were neutral,20% disagreed on the assertion and 8% strongly disagreed.




Question 8. Transmission of Ilorin Durbar festival programme contribute national building 
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	           37
	       37%

	Agree
	            22
	        22%

	Nuetral
	           13
	13%

	Disagree
	          17
	         17%

	Strongly Disagree
	11
	11%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 37% of the respondents strongly agreed to the statement, 22% agreed while 13% were neutral,17% disagreed on the assertion and 11% strongly disagreed.
Question 9. Radio is good for promoting Ilorin Durbar festival
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	           48
	       48%

	Agree
	            30
	        30%

	Nuetral
	           -
	-

	Disagree
	          20
	         20%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 48% of the respondents strongly agreed to the statement, 30% agreed ,20% disagreed on the assertion and 2% strongly disagreed.
Question 10. The state government determines the coverage of cultural and festival events happening and issues on state broadcasting students
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	           46
	       46%

	Agree
	            20
	       20%

	Nuetral
	          14
	14%

	Disagree
	          12
	         12%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 46% of the respondents strongly agreed to the statement, 20% agreed while 14% were neutral,12% disagreed on the assertion and8% strongly disagreed.
Question 11. Durbar coverage reports are influenced by the state governments through aides in favour of their political aspiration 
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	           34
	        34%

	Agree
	            33
	       33%

	Nuetral
	          16
	16%

	Disagree
	          14
	         14%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 34% of the respondents strongly agreed to the statement, 33% agreed while 16% were neutral,14% disagreed on the assertion and 3% strongly disagreed.
Question 12. Most of the reports from Durbar aired on state broadcasting station influence understanding the Ilorin Culture
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	           41
	       41%

	Agree
	            21
	       21%

	Nuetral
	          7
	7%

	Disagree
	          15
	         15%

	Strongly Disagree
	16
	16%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 41% of the respondents strongly agreed to the statement, 21% agreed while 7% were neutral,15% disagreed on the assertion and 16% strongly disagreed.
Question 13. Reportage and coverage on Durbar are not giving attention as that of the state government events due to government policy
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	           45
	       45%

	Agree
	          19
	         19%

	Nuetral
	         12
	12%

	Disagree
	          11
	         11%

	Strongly Disagree
	13
	13%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 45% of the respondents strongly agreed to the statement, 19% agreed while 12% were neutral,11% disagreed on the assertion and 13% strongly disagreed
Question 14. Impact determines news worthiness on cultural and festival events
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	           41
	       41%

	Agree
	            28
	       28%

	Nuetral
	            9
	9%

	Disagree
	           12
	         12%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 41% of the respondents strongly agreed to the statement, 28% agreed while 9% were neutral,12% disagreed on the assertion and 10% strongly disagreed
Question 15. Timeliness determines news worthiness of cultural and festival events 
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	             32
	       32%

	Agree
	             32
	       32%

	Nuetral
	            7
	7%

	Disagree
	           17
	         17%

	Strongly Disagree
	12
	12%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 32% of the respondents strongly agreed to the statement, 32% agreed while 7% were neutral,17% disagreed on the assertion and 12% strongly disagreed

Question 16. Currency determines news worthiness of cultural and festival events 
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	             41
	       41%

	Agree
	             19
	       19%

	Nuetral
	             11
	11%

	Disagree
	              9
	        9%

	Strongly Disagree
	20
	20%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 41% of the respondents strongly agreed to the statement, 19% agreed while 11% were neutral,9% disagreed on the assertion and 20% strongly disagreed
Question 17.State broadcasting media cover significant event of the prominent in towns only 
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	             40
	       40%

	Agree
	             17
	       17%

	Nuetral
	             16
	16%

	Disagree
	             12
	        12%

	Strongly Disagree
	15
	15%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 40% of the respondents strongly agreed to the statement, 17% agreed while 16% were neutral,12% disagreed on the assertion and 15% strongly disagreed
Question 18. State broadcasting media only cover cultural events about the prominent culture. 
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	             34
	        34%

	Agree
	             20
	       20%

	Nuetral
	             10
	10%

	Disagree
	             22
	        22%

	Strongly Disagree
	14
	14%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 34% of the respondents strongly agreed to the statement, 20% agreed while 10% were neutral,22% disagreed on the assertion and 14% strongly disagreed
Question 19. State broadcasting media are wary of information from the misrepresent the culture of Ilorin.
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	             42
	        42%

	Agree
	            22
	       22%

	Nuetral
	             12
	12%

	Disagree
	             13
	        13%

	Strongly Disagree
	11
	11%

	Total
	100
	100%


Source: Field study 2025
The table above indicates that 42% of the respondents strongly agreed to the statement, 22% agreed while 12% were neutral,13% disagreed on the assertion and 11% strongly disagreed.
Question 20. State broadcasting media favour Ilorin in the coverage of cultural event promotion and coverage 
	   RESPONSE
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	             41
	        41%

	Agree
	             21
	       21%

	Nuetral
	             10
	10%

	Disagree
	             15
	        15%

	Strongly Disagree
	13
	13%

	Total
	100
	100%


The table above indicates that 41% of the respondents strongly agreed to the statement, 21% agreed while 10% were neutral,15% disagreed on the assertion and 13% strongly disagreed.
4.2 ANALYSIS OF RESEARCH QUESTIONS
RESEARCH QUESTION ONE: WHAT IS THE FREQUENCY OF EXPOSURE BY GERI FM ON THE ILORIN DURBAR FESTIVAL TO THE PEOPLE?
Table 7 provided answer to the research question one by revealing that 37 respondents choose strongly agree, 25% choose agree, 10% were neutral , 20% disagreed  while 8% strongly disagreed.
This shows that majority of the respondents which is 37% strongly agreed that GERI FM gives exposure about the Ilorin Durbar festival to the people.

RESEARCH QUESTION TWO: WHAT ARE THE CULTURAL NORMS AND VALUES HIGHLIGHTED BY THE DURBAR FESTIVALO IN GERI FM ACCESSED TO THE AUDIENCE?
      Table 14 provided answer to the research question two by revealing that 48 respondents (48%) strongly agreed, 30% agreed, 20% disagreed while 2% strongly disagreed.
      This shows that radio is a good platform for promoting Ilorin Durbar festival to the audience.
RESEARCH QUESTION THREE:IN WHAT WAYS IN WHICH THE RADIO STATION HAS CONTRIBUTE IN PROMOTING INDIGENOUS ILORIN DURBAR FESTIVAL AMONG THE PEOPLE?
Table 9 provided answer to the research question three by revealing that 48 respondents (48%) strongly agreed, 30% agreed, 20% disagreed while 2% strongly disagreed.
This shows that radio is good for promoting Ilorin Durbar festival.
RESEARCH QUESTION FOUR:HOW CAN RADIO REPORT IMPACT GREATLY ON THE CULTURAL DEVELOPMENT IN THE SOCIETY?
Table 12 provided answer to research question four by revealing that 41 respondents (41%) strongly agreed, 21% agreed, 7% were neutral, 15% disagreed and 16% strongly disagreed.
This shows that radio report on Durbar festival  has great impact on the cultural development in the society.
4.3 DISCUSSION OF FINDINGS
From the data above, majority of the respondents learned about Durbar festival through radio in Ilorin. The data also shows that radio is a  strong tool in cultural propagation and promotion.
This findings revealed that the multifaceted initiatives undertaken by Geri FM radio station to promote Ilorin cultural heritage among local residents and the wider Nigerian audience.
Additionally, Geri FM has extended the reach of Ilorin culture to a global audience, enabling the dissemination of cultural content beyond geographical. It was also discovered that people have benefited a lot from drama cultural programme on radio station, hence the data shows a large percentage it’s respondent supporting the continuation of cultural programme such as Ilorin Durbar festival on radio.
[bookmark: _GoBack]Geri FM is promoting Ilorin culture, emphasizing its impact on cultural preservation, community engagement and the projection of Ilorin’s unique identity. Also explores the challenges faced by Geri FM in it’s endeavors such as resources constraints and need for continuing innovation to remain relevant in the rapidly evolving media landscape.
Transmission of Ilorin Durbar festival programme through the radio has contributed to national building, showcasing the rich cultural heritage of the Ilorin Emirate, providing cross-cultural understanding and appreciation.
However, it has encouraged community engagement and participation, promoting social cohesion  community development and also promote national pride and patriotism  celebrating one of Nigeria’s rich cultural diversity. Also, the transmission has provided a platform for youth empowerment  showcasing their talent and skills.
It was also discovered that state broadcasting media favour Ilorin in their coverage of cultural event promotion and coverage. This is usually done when state media give priority to Ilorin’s cultural events in their programming schedule, ensuring that they receive adequate coverage and airtime. This was clearly detected in this research. Geri FM collaborate with local artists and performers from Ilorin to produce special programme showcasing their talents and creativity.
This research also shows that currency determines news worthiness of cultural and festival events in the sense that Geri FM prioritize coverage of events that attract significant advertising revenue with high profile sponsors.
In conclusion, the data shows that Ilorin Durbar programmes of Geri FM is effective in teaching people about Ilorin culture through various form that such programmes are presented.














CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary 
This research work has addressed Ilorin cultural decadence and erosion of Ilorin indigenous culture among indigenous and resident of Ilorin.
This study discovered that radio serves as a tool for cultural propagation, preservation and promotion. It particularly discovered certain difficulties facing radio stations in the process of promoting Ilorin culture. Through the data gathered, it was discovered that some programme of GERI FM are very effective programme in Ilorin cultural teaching and promotion.
 Chapter one of the study introduces the research topic, providing background information, context and a general overview of the study. This chapter also states the research problems, outlining the issues, gap and question that the study is addressing. The research objectives were posed, providing a clear direction for the study and guiding the investigation. The scope of the study is defined, outlining what is included and excluded while also acknowledging the limitations of the research.
Chapter two provides an in-depth review of the existing literature related to the research topic aiming to identify key concepts and theories, giving relevant concepts, theories and models.
This chapter also examine previous research, studies and findings highlighting gaps, in consistencies and areas for further investigation. This reviewed literature is synthesized identifying patterns, themes and relationship which informs the researcher. This section also examines the methodological approaches used in previous studies which includes research designs, data collection methods and analysis techniques.
  Chapter three of this research work is dedicated to the research methodology, outlining the procedures and strategies employed to investigate the research problem. This chapter typically begins with a reiteration of the  research questions and hypothesis, followed by a detailed explanation of the research design, participants, instruments, procedures and data analysis plan.
Overall, chapter three provides a detailed road-map of the research methodology, allowing readers to understand the research process and evaluate the validity of the findings.
Chapter four is where the data collected is presented, analyzed and interpreted. This chapter is crucial as it provides the findings of the study which were discussed and interpreted in context of the research questions and objectives.
5.2 CONCLUSION
In conclusion, this research has demonstrated the pivotal role that Geri  FM plays in promoting the rich cultural heritage of Ilorin. Through it’s diverse programming, including traditional music, indigenous language broadcasts, interview with cultural leaders and coverage of local festivals, Geri FM has proven to be a vital medium for preserving and celebrating Ilorin’s unique identity. The radio does not only informs and entertain but also educates it’s  audience about cultural values, history and traditions fostering a strong sense of community and pride among listeners. As Ilorin continues to evolve, Geri FM stands as a beacon of cultural community, ensuring that the city’s heritage is not lost but cherished and passed on to the future generations.
Moreover, the impact of GERI FM extends beyond entertainment it serves as a bridge between generations, connecting the youth with their roots and elders with a platform to share their wisdom. By incorporating local dialects, folklore, proverbs and traditional custom into it’s content, the radio station reinforces cultural awareness and pride among it’s audience. This commitment to cultural promotion not only strengthens communal bond but also contributes to the preservation of Ilorin’s identity in the face of modernization and globalization. Geri  FM’s role is thus indispensable in ensuring that the cultural legacy of Ilorin remains vibrant and relevant in today’s world.
5.3 RECCOMENDATIONS 
Based on the findings of this research, it is therefore appropriate to suggest the following:
· Increase local content production: Geri FM should continue to expand it’s coverage of Ilorin’s cultural events, festivals and traditional practices. This includes producing more documentaries, interviews and storytelling segments that reflect the city’s heritage 
· Collaborate with cultural institutions: partnering with local cultural organisations, schools and traditional leaders can enhance the depth and accuracy of cultural programs, while also engaging a wider audience
· Regular feedback and research: Conducting regular audience surveys and research will help Geri FM understand listener preferences and improve programming content to better serve the cultural interests of the community.
· Promote youth involvement: To ensure sustainability, Geri FM should involve younger generations through interactive programs, cultural competitions and internships that focus on Ilorin’s traditions thereby fostering interest and participation
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Appendix
Questionnaire
Department of Mass, Communication,
Institute of Information. Communication Technology
Kwara State Polytechnic Ilorin
Dear Respondent,
I Olajide David Oluwapelumi, a student of above named polytechnic conducting a research, Thérefore, thin questionnaire is solely for academic purpose into finding out “The Role of Geri FM on the promotion of Ilorin culture”
It is also for the fulfilment of the requirement for the award of higher National Diploma (HND)in Mass Communication of Kwara State Polytechnic lorin. Therefore, rest and be assured that whatever information provided will be treated with upmost confidentiality Thanks for your co-operation as you kindly respond to the questions as appropriate
INSTRUCTION
Kindly tick( the option that best suit your response to the questions
SECTION A
	1.	﻿﻿﻿Gender: Male( )Female
	2.	﻿﻿Age: 18-25 (26-30) (31 and above )
	3.	﻿﻿﻿Marital Status: Single() Marred() Divarce
	4.	﻿﻿﻿Level:0 Level ( )ND ( )NCE ) HND() Bsc ( ) Other )
	5.	﻿﻿﻿Occupation: Self Employed Civil Servant ( ) Student ( ) Other )
	6.	﻿﻿﻿Religion: Muslim ( ) Christian ( )
SECTION B
OPTIONS
SA= Strongly Agree, A= Agree, N= Neutral, D= Disagree, SD= Strongly Disagree
S/N	STATEMENT					
7		SA	A	N	D	SD
8	You learnt about Ilorin Durbar festival through the radio					
	Transmission of Ilorin Durbar festival
Programme contribute national building					
	Radio is good for promoting florin durbar festival			
10	The state governments determine the coverage of cultural and festival event happening and issues on state broadcasting stations.			
11	Durbar coverage reports and influenced by the state govemments through their aides in favour of their political aspiration.			
12	Most of the reports from Durbar aired on state broadeasting station influence understanding the Ilorin culture			
13	Reportage and coverage on Durbar are not giving attention as that of the state government events due to government policy			
14	Impact determines news worthiness of cultural and festival events			
15	Timeliness determines news worthiness of cultural and festival events			
16	Currency determines news worthiness of cultural and festival events			
17	State broadcasting media only cover cultural events about the prominent culture			
18	State broadcasting media cover significant event of the prominent in towns only			
19	State broadcasting media are wary of information from the misrepresent the culture of Ilorin			
20	State broadcasting media favour the Ilorin in their coverage of cultural event promotion coverage

