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ABSTRACT
This study explores audience perceptions of the impact of Facebook and Instagram on students academic performance. As Facebook and Instagram continues to gain popularity among young people, concerns about its potential effects on academic outcomes have emerged. This research investigates how students, educators, and parents perceive Facebook and Instagram's influence on study habits, attention spans, and overall academic achievement. Utilizing a mixed-methods approach, including surveys, interviews, and focus group discussions, the study gathers insights from a diverse group of stakeholders. The findings reveal a nuanced perspective: while Facebook and Instagram is seen as a source of distraction due to its addictive nature and time-consuming content, it also offers educational benefits when used effectively. Some students report using Facebook and Instagram for educational purposes, accessing study tips, and learning through engaging, short-form videos. However, the overall perception leans towards concern over decreased study time mitigate negative impacts. Recommendations are made for integrating Facebook and Instagram into educational strategies to enhance learning while encouraging students to manage their screen time effectively. This abstract emphasizes the complex relationship between social media use and academic performance, calling for mindful engagement with digital platforms.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
The social media today has become a part of everyday life and as a matter of fact, there is hardly anyone who has not subscribed today who has least one of the social Platforms? Especially, found amongst young people, the social media has evolved into an integral part of the normal social life' and now poses as the centre of attraction of most people.
The social media has captured the attention of various categories of people including Students who use it in a variety of ways. According to Husain and Sani (2022) Social media is becoming popular today and people are more used to exposing an in everyday life.
Sharing their moments. Ezen wafor (2012) observed that since technology is ruling the world in all disciplines and activities, ranks high in innovation development and in use of the technologies which require adequate integration of ICT student's communication.
Olubiyi (2012) asserted that the world has been changed rapidly by the evolution of technology; thus this has resulted into the use of technology as the best medium to explore the wide area of knowledge. 
Husain and Sani (2022) assent that One of the popular social media platforms today is Facebook and instagram. Facebook and Instagram has rapidly gain Led popularity worldwide since its launch in 2017 (li, Guan, Hammond and Berney 2017) According to Ngilangil (2022), Facebook and Instagram is a mobile or Computer application used to make and share short Videos of 15 Seconds long. It is the fastest growing social media application and is bang promoted as a user's video-sharing social Network Where users can create a variety of videos. Ticks and funny videos (Geyser, 2021).
Ngilangi.(2022) posits that Facebook and Instagram is very Popular among the young and has  become a mode of free and creative self-expression application. Dewanta (2020) asserted that Facebook and Instagram can be processed into learning media Interesting and interactive for students.
With the rise of digital media, people are investing more and more enthusiasm on the Internet. However, trends are always temporary, Facebook and Instagram is undoubtedly one of the popular applications at presents Teenagers as the majority of Facebook and Instagram, have a new chance to express themselves on social media. 
In Facebook and Instagram, millions of teenagers, 12-20 years old share their Short Videos. There is a high chance that people will go viral Just because of one video and that is exactly what this kind of system does. It is an attention grabbing platform as it stimulates more people into the composition of Short videos, hence lending to the new trend of Shooting Facebook and Instagram.
Facebook and Instagram is one of biggest and influential mobile application in the age of modernity, it provides diverse to its users that is greatly significant in gathering Information and meeting the entertainment needs of its target Viewers. The study aim to research about the stick Audience perception of the Impact of Facebook and Instagram on student academic performance and as Students sees Facebook and Instagram as an entertaining application its can be seen as one of educational tool that can be used in age of modernity.
Through its easy features and accessibility, a lot can access the app and it is easy to incorporate for educational purposes also shapes the academic performance of the student.
The audience perception of Facebook and Instagrams impact on student academic performance is varied and complex as some people believe that Facebook and Instagram can be a distraction that negatively impact Students ability to focus On their Studies, others believe that Facebook and Instagram be a tool for education, as it provides access to a wide range of content that cache used for research and Learning. Additionally some people believe that Facebook and Instagram can be a positive influence on student's mental health and creativity. Overall there is no-one Size-fits-all answer to the study as audience perceptions depends on a variety of factors including Individual personality and learning and Learning style.
Some audience believe Facebook and Instagram can be a positive influence, providing then with some information video clips that can supplement their learning other people behave that Facebook and Instagram can be a negative influence as the platform's short-form content can be distracting and lead to procrastination, by the end of this study, research conducted will prove the stand in which people believe in
1.2 STATEMENT OF THE PROBLEM
Excessive use of social media is constantly increasing in students. Facebook and Instagram addiction distract students in class thereby causing love grades in academics. Students use Facebook and Instagram daily for conversing and socializing which cost the time wastage and in return they cannot manage their academic tastes efficiently.
Students mostly talk about non-academic activities on social media which affects their grades (Fatima Zahra, 2022). The length of self-expression and exposure ranging from different trend on Facebook and Instagram raises concern especially when it portray illegal contend or nudity.
1.3 OBJECTIVES OF THE STUDY
i. Analyses whether Facebook and Instagram has a positive impact on student's academic performance 
ii. To assess the extent to which Facebook and Instagram is useful or harmful application for academic learning
iii. To examine how audience perceived the impact of Facebook and Instagram on students' academic performance.
1.4 RESEARCH QUESTION
i. How do audience perceived the impact of Facebook and Instagram on students academic performance
ii. Docs Facebook and Instagram has positive impacts on the academics of kwara state polytechnic student
iii. What benefits does Facebook and Instagram users get or achieve while engaging?
1.5 SIGNIFICANCE OF THE STUDY
Facebook and Instagram being a popular application among young people makes this study a great importance to the government as it will enlighten them on the need to provide more educational facilities that can be used to harness Facebook and Instagram to improve a academic performance. The findings of the study will also be of great to the school senate board as it will and then in understanding how Facebook and Instagram academic outcomes.
Finally, other researchers who may wish to cover mere ground on this subject matter will find this study significant as it serve as a useful reference material to ease their work and also students who study this material will get to audience the positive and negative impact of Facebook and Instagram on academic performance. 
1.6 LIMITATIONS OF THE STUDY
There are several limitation to consider when studying the audience perception of the impact of Facebook and Instagram on student academic performance. First, the results of the study may be limited to the information generated from the sample size the given population who may not be representative as a whole. Additionally, the study may be limited by method of data collection as responses to survey may not accurately reflect the true perceptions or views of the respondent. The study may be limited by the bias of the respondent and it might be limited by the way a respondent can comprehend questions or may not fully understand the question.
1.7 DEFINITION OF KEY TERMS
FACEBOOK AND INSTAGRAM: This is a social networking app that has pooled many users since to emergence (Screer & Wang 2021) it is the most effective tool available anywhere in the globe, including Asia the listed states of America and the regions of the world, making shot films that can be viewed on mobile devices (Warburton).
Since its conch in 2016 by the Chinese technology company, it has become the most widely used app costs $2.6 billion active monthly used by the beginning of 202 1. Facebook and Instagram formally known as musically, hit the milestone of 500 million active user's to create the app is currently available in 34 different. Languages it enables users to create short films that range from 15 to 60 seconds in length including music effects and sound bites.
Being an interactive app also makes it favorable among users as they can comment on the videos share by different Facebook and Instagram (Vizcaino-verdu 2022) Facebook and Instagram has become the mostly used app on social media and it was surpassed many other popular applications thons of digital media.
ACADEMIC PERFORMANCE: Academic performance of also known as academic achievement is the extent to which benchmarks completion of educational such as secondary school diplomas and bachelor's degree represent academic achievement.
Academic performance of student achievement out across various academic subject intellectual ability and skills of a student's reached in the academic context determines the grades or performance. It defined by reporting of past semester CGPA/GPA and their expected GPA for the current semester, It is important for students as a result of educational experience in colleges to represent knowledge, skills and attitudes. Academic performance becomes one of the key factors in determining student's success in their future careers
AUDIENCE PERCEPTION: Audience perception refers to the way that audiences understand and interpret the messages that are communicated through various media channels. Audience perception is influenced by a different factors such as cultural background, individual differences, experiences and prior knowledge and all this shaper the way audience perceives information, issues or media contents.
Understanding audience perception is important for media creations as it can help them to create messages that are more effective and meaningful for their audience. Audience can perceive information through two way selective exposure and selective retention.
STUDENT: This is an individual who is studying at a learning institution or a place of higher education. It refers to a person formally engaged in learning especially one enrolled in a school or college to study, read, learn and be impacted. A student is a person who learn something and students can be children, teenagers on adults who are going to school, eager and zealous enough to study while being diligently committed to achieve a goal.
IMPACT: This means the resulting effect either positive or negative that the actions we take have to change the physical or mental state of others around us. This means the powerful effect on something or someone. Impact an impinging or striking especially of ore body against another thereby hailing an Influence on hold on something or someone 


CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
Facebook and Instagram provided an opportunity to the people all over the country to express themselves on social media especially the people of rural areas readily accepted this application as they considered themselves neglected on the representation platforms. This chapter is set to rely related studies on the topic "Audience perception of the Impact of Facebook and Instagram on student Academic performance (A case study of Kwara state polytechnic students). The Chapter is organized under the following heading.
· Review of Concepts
· Theoretical framework
· Review of Related studies.
2-1 CONCEPT OF FACEBOOK AND INSTAGRAM
Facebook and Instagram is a mobile or computer application used to make and share short videos of 15 seconds, 30 second long. It is fastest growing social networks for video sharing where users can create varieties of videos, dances, magic tricks and challenges. With its personalized feeds of short videos set worth music and sound effects, the app notable for its addictive quality and high levels of engagement. 
Amateur and professional creators alike can add effects like filters, background music and stickers to their videos and can collaborate of content and create split-screen duet videos even if they're in different locations. The app was launched in 2016 by the Chinese technology company Byte Dancer launched in its present form 2018 Facebook and Instagram soured the ranges of social media giants in record time and it had about ane billion active monthly by user worldwide September 202 1.
A 2002 marketing report by data Ai predicted that Facebook and Instagram breaks three billion downloads worldwide as well as users spending $3 billion across IOS and goggle play by the end of the year. Like all. Social media companies, Facebook and Instagram has been the target of persistent concerns about the potential use or misuse of the private information that it gathers about its users. 
Like many other social media sites, Facebook and Instagram also makes money from in-app purchases. Facebook and Instagram only started running display advertising in 2019 instead brands open user accounts on Facebook and Instagram and just like any of its users, create and post mire-videos. They can pay to promote their ideas to all a user's. The ultimate goal is to go viral and spur take of raising ma huge audience their brand's message. It can also lead to trends or challenges. 
Tintor is one of the world's most popular social media apps and is available in more than 150 markets and more than 50 languages. The app seen more than 3-5 billion making it one of the most popular apps ever. 
Facebook and Instagram are not likely Immnune to controversy, Facebook and Instagram and many other Chinese-made apps were banned in India in mid- 2020 as a danger to the nation's sovereignty.
2.1.2 FACEBOOK AND INSTAGRAM AS A LEARNING TOOL
To begin, many social media tools, such as Facebook and Instagram. have provided an excellent opportunity for students to learn in an expression course. However, not only students benefit from online video platforms. In order to better understand how Facebook and Instagram can Influence teenagers, we must first lay eyes on how Facebook and Instagram can shape the way teachers and professors giving their lectures to students.
The research shows that scholars, academic administrator and university's professors also take advantage from Facebook and Instagram, since they can search professional knowledge on Facebook and Instagram, and there will always be someone that is an expert in that field, making a video to spread the knowledge. Also, scholars can gain a reputation through Facebook and Instagram. If people look closely when they click into a person's account, they will see a symbol that officially announces that the video maker is a professional scholar. 
There is usually a red circle with a checkmark, and that will show the Facebook and Instagram official has proved that the scholar is under authentication. In that case, when students surfing on the internet, or when they roll down to the next Facebook and Instagram video, it will be a great chance that they can see these academic videos. In other words, this is the way how teenagers or school-aged students learn knowledge through online platforms, and most importantly in an easily acceptable and creative way.
Also, students can like and share the videos their teachers make, so that the teacher will gain fame, and more students would be able to see the video. This would enhance a learning environment. Therefore, it is a double-win situation. However, Facebook and Instagram's benefits are more than that. On the other hand, Facebook and Instagram stimulates students talent in the creation of music. When the analysis focuses on the type of videos that are popular on Facebook and Instagram, it conveys to the audience that these videos are composed of people's movements with melodic music.
Due to the fact that there are various picture and video editing tools available on Facebook and Instagram waiting for teenager to study and use those, it facilitates the promotion of multimedia art. Last but not the least, Facebook and Instagram's music library enables people to edit an audio clip mix it or add filters and stickers. In this instance, Facebook and Instagram can be easily used as a learner tool since it gives people the great opportunity to get close to music and apply the music into practical usage.
2.1.3 SOCIAL MEDIA USAGE AND ACADEMIC PERFORMANCE
According to Olutola, Olatoye and Olatoye (2016), social media utilization is supposed to enhance the students study habits and help to attain greater heights in their academic pursuits. There has been a massive awakening towards harnessing the social media platforms for academic and educational purposes. Social networks are now seen as learning platforms or communities that could be utilized to enhance study engagement (Olutola, Olatoye and Olatoye, 2016). A lot of schools in Nigeria increasingly, embracing media tools as an addition to classroom learning.
The internet has been found to be a useful tool by teachers and researchers to support their research and teaching. The internet provides a better learning experience for those who can access it. According to Mohd and Ku (2017), online media used in teaching are efforts to make improvements or to enhance the quality of teaching and learning process. E-learning is internet based platform set up to reach out to people who may not be able to physically present in a classroom. It is a form of education offered to students who are not available to attend regular day school.
According to Ching (2017), social media can be used as a teacher and student's interaction platform in which they can openly share their study material and other academic works without any appointment or meetings. However, as much as the flexibility of this programming is advantageous, it may not be of much benefit to students who lack personal time management and organizational skills. Also, the absence of a live teacher can make many students complacent as they do not strive to complete tasks assigned to them.
Salman, Mohannad and Richard (2018) opined that the provision and accessibility of information inside the internet can be the reason why students pick to use it in preference to library for their paper paintings. The effectiveness of the social media depends on the use. For academic purposes, they said in a lot of areas ranging from helping students and teachers or lectures to access assignments and for conducting research related to classroom studies (Ching, 2017). Social media provides information and helps the students to get updated and a lot of news could be gathered through this social media so it improves the knowledge and they get to know what is happening around the world. However, students may be vulnerable to unintended misuse of the social media. 
2.2.4 FACEBOOK AND INSTAGRAM AND ITS IMPACTS
Facebook and Instagram has a profound influence on the youth, in an educational, social, and perceptual way. Although the majority of the effects it brought to the public were positive, some flaws should be noted. However, overall, Facebook and Instagram provides people with a platform to express themselves. Without a doubt, it has changed people's ways of socializing, but Facebook and Instagram still faces great challenges. 
To correctly guide the public's health development, Facebook and Instagram should consciously assume public responsibility, and consider the advantages of short video transmission, and contribute to the publicity of culture.
Facebook and Instagram can make in the future. For instance, Facebook and Instagram can force all minors to have name authentication, meaning teenagers under the age of 18 need to use their identification card to create an account on Facebook and Instagram. In this way, both the Facebook and Instagram management team and the teenagers' parents can better supervise the usage of Facebook and Instagram and hence correct potential mistakes. On the other hand, Facebook and Instagram already has a mode called juvenile mode, in which it will constantly filter unhealthy videos and make sure juveniles get to see learning and news videos.
Also, Facebook and Instagram could coerce teenagers to take a break when they've been endlessly using Facebook and Instagram for more than two hours. After two hours, the app will automatically exit the interface, and teenagers will not be able to log in until tomorrow. In a word, since Facebook and Instagram is one of the greatest social media software. it should take on the responsibility of promoting a positive guiding strategy, advocating the advantages of a short video, and finally contributing to the growth of teenagers' minds.
2.1.5 FACEBOOK AND INSTAGRAM AND ITS NEGATIVE EFFECT ON STUDENTS
There are some side effects such as blindly imitate video's content effects of using Facebook and Instagram aesthetic fatigue and biased value. The more appealing function of Facebook and Instagram is that it will detect what kind of videos a person like and the backstage supporter will send the same kind of vides for that person to see. However, since the same videos will have exactly the same background music and people will mimic the original video's content.
In addition, some of Facebook and Instagram videos contain violent scenario of risky actions and if teenagers overuse Facebook and Instagram, a minority of them might or would imitate the action lead eventually lead to tragedy. Facebook and Instagram mislead teenagers and easy to earn money, let them think it is so that teenagers will focus less, on innovative or creativity and high-quality making but instead they only follow thẹ current trend and beg for followers post videos right now, everyone has the chance to become a vlogger."
The circumstances stimulates the quantity of videos and not the quality and solve this` problem, In which people ok releases in order to function, luke an original video, they can click on this button and they will have same music and filter and everything primary ho the video.
If Facebook and Instagram users get users get exposed to identical content of video over and over again they will likely get they tired of the genre of video they are watching. All this gives teenagers who lack the independent thinking a wrong perception that money is easy Mostly, importantly teenagers would think Facebook and Instagram reveals the real world to them but it turns out teals the opposite. Facebook and Instagram users might have an expensive and extravagant life, unknown to all, but wish to become internet influencers.
2.1.6 CONCEPT OF AUDIENCE PERCEPTION
Audience perception is all about what a viewer brings to a given piece of media content in order to order to give it meaning. Wayne discusses how skeggs and wood found that ambiguous complicated and responses from viewers have to do with are certain readings varying.
Facebook and Instagram was a positive correlation or influence on the teaming achievement of students even if it is not used within the school environment. It can have both positive and negative impact on students academic performance and this can be detected by how audience perceived it.
There are diverse Perspectives of beliefs or views from audience that cut across positive and negative feedbacks, some view Facebook and Instagram as an entertaining platform that provides a fun way to connect with others and to express creativity. Others sees it as a negative influence, arguing that the short-form content can be addictive and lead to decrease in attention span productivity and comprehension ability. Some have also expressed concerns about the amount of mis-information and inappropriate content that & shared on the platform.
Ultimately, each individual has their own perception of Facebook and Instagrams and the fsm cont i1ndes to evolve and grow, making it difficult to make broad generalizations about its impact on society. Additionally, the platform is popular in developing countries as it a source of entertainment and connection for people. Audience may perceive or be of different opinon about Facebook and Instagram and its impact on students' Academic performance.
2.2 THEORETICAL FRAMEWORK
A theory is an explanation of how a phenomenon works or is likely to work. Theories are used to understand how things are likely to happen. A theory provides explanations for understanding a phenomenon. It is a tested and testable concept used to explain an occurrence (Nwabueze, 2014). A theory explains realities based on objective and sustained observation, it simply says why things happen in certain ways (Nwodu, 2006). This underscores the pertinence of theoretical perspectives to the explanation of patterns of behaviour or attitude within and among people (Nwabueze, 2014). Communication theories are a collection theories are a collection of ideas used to explain, predict or understand the patter, nature or outcome of communication process or activity.
Mass communication theories, therefore explain or provide understanding of how the process of mass communication takes place in a setting or what the effects of mass communication process on the society could be (Nwabueze, 2014). Mass communication, mass media or communication-related theories are used to simplify understanding of the communication process, pattern, activity or effects on the audience and society. Put in another way, mass communication theories relate the communication process and activities to the society, the individuals, institutions, government and other elements of the society. 
2.2.1 MEDIA DEPENDENCY THEORY
This theory was developed by Sandra Ball-Rokeach and Melvin Defleur in 1976. The theory is based on the notion that the media, individual audience members, and their personal environments have dependency relationships with one another. The theory postulates that the more a person depends on a particular medium to meet defined needs, the more important that medium will be in such a person's life, and therefore, the more effects and influence the medium will have on that person. This tends to explain the perceived addiction to social media among young people given that students of universities in Nigeria would most needs than on other information media that meet a few needs. The more student shares the potentials of Facebook and Instagram to meet their communication needs, the more likely it is that if same Facebook and Instagram platform is explored in their education, learning outcomes would be appreciable. 
These assumptions of the 'Media System Dependency Theory' indicate that social media platforms are likely to significantly influence undergraduate students if used for academic purposes if they (students) have developed dependence on them for meeting information needs more than other information media. The more Facebook and Instagram meets students information needs, the stronger the dependence, even in the area of academic activities.
2.2.2 USES AND GRATIFICATION THEORY
This research is based on the Uses and Gratification Theory (Katz, 1959), which states that audience members are not passive but rather actively involved in understanding and incorporating media into their life. Katz and Foulkes proposed the uses and gratification theory to better explain why and how people actively seek out and use various media to meet specific needs (1962). This approach has served as the foundation for many media content research efforts over the years. The uses and gratifications theory describes people as active and motivated in selecting the media they cho0se to consume. The theory depends on two principles: 1) media users are active in their selection of the media they consume, and 2) they are aware of their reasons for selecting different media options. With social media's offer of greater control and greater freedom of choice, new gratifications have emerged.
Research on uses and gratifications of the internet identified seven gratifications for its use: information seeking, aesthetic experience, monetary compensation, diversion, personal status, relationship maintenance, and virtual community (Vinney, 2019). The theory suggests that "users/media consumers are actively choosing specific media content according to their needs. If there are any effects, these are consciously or at least actionably intended' (Matei. 2010), The theory believes that media users seek out a media source that best satisfies their needs.
2.3. EMPIRICAL REVIEW
Amadi, Deebom and Iyalla (2018) assessed information and communication technology (ICT) usage and academic performance of business education students in Rivers State Universities. The study adopted a correlation research survey design. The population of the study consists of 738 business Education students of 2017/2018 academic session. Purposive sampling technique was used in selecting 456 final year students which was used for the study. Simple regression and Pearson Product Moment Correlation (PPMC) methods were employed for data analysis. The results of the study showed that there was a moderate positive relationship between ICT facilities utilized and students' academic performance. 
This reviewed study has made a lot of insight full contributions to literature; however, a major gap observed is with respect to the subject scope, geographical scope and statistical method of analysis adopted. This current study adopts different measure to bridge this identified gap. Wordu, Uchendu and Alabo (2020) studied the influence of social media on university students' academic performance in Rivers State, Nigeria. The study adopted the descriptive survey design; hence, questionnaire was employed as the research instrument. The population of the study was 1,750 undergraduate students of the department of Business Education in the 2018/2019academic session. A stratified simple random sampling technique was used to select the sample for the study. The data collected were analyzed using SPSS version 20 for descriptive statistics and mean score. The findings of the study showed that the use of Facebook and WhatsApp platforms would likely influence the academic performance of the University students in Rivers State. In comparing the reviewed study to this current study, the subject scope and the area of the reviewed study differ significantly from that of this current study. Hence, this is an attempt to bridge the gap in this area. 
Hassan, Demong, Salleh, Omar and Alwi (2021) carried out a study on digital addiction and the academic performance among universities students. Correlational research Was adopted as the research design of this study. T-test, One-way ANOVA and Pear so correlation technique were adopted for analysis of data for the study. The findings of the study showed a positive and significant relationship between digital addiction and two other variables -overuse and emotional state. The research gap observed in this reviewed study is with respect to the subject scope, the research design adopted and the method of analysis adopted. There viewed study focused on digital addiction while this Current study focuses on the influence of Facebook and Instagram. This study therefore aims to bridge this gap. 
According to Lee (2021), satisfaction with Facebook and Instagram was seen as a mediator between different motives to use Facebook and Instagram and to continue Facebook and Instagram use. He also mentioned that research cannot show any significant link between Facebook and Instagram use and well-being, whether positively or negatively. Lee (citing Wang et al.. 2020) also underlined the overall relevance of uses and gratification theory to understand Facebook and Instagram use and presented needed variables in cognitive and affective domains as relevant to personal/social integration and relief of pressure.
In addition, he also believed that (as supported by the view of Shao, 2018) "young people use Facebook and Instagram for positioning themselves in their peer group and to understand where he/she stands in the peer group. Thus, Facebook and Instagram is also relevant for identity formation of young persons and obtaining feedback to oneself." But it cannot deny the fact that Facebook and Instagram has inspired and helped many people around the world judging from internet testimonies and research generated by scholars and social media enthusiasts. While it is true and has been empirically proven, that Facebook and Instagram has negative and positive effects on students, there is no doubt that it has reshaped the world of social media as we know it today. But there is a need for some sort of regulation on its use, especially among children, and teenagers to maintain a healthy balance in their psychological and social lives. Although it’s possible to debate the positive and negative effects Facebook and Instagram has on teens, there's no doubt it has reshaped the world of social media as we know it. With this in mind, it's also incredibly important for users to regulate their Facebook and Instagram usage and maintain a healthy balance with the real world.












CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
Research is a way of explaining how a research methodology ends to carry out research. It's a logical, systematic plan to resolve a research problems. A methodology details ach to the research to ensure reliable, a researchers approach valid results that address their aims and objectives. It encompasses what data they going to collect and where from, as well as how it's being collected and analyze. Research methodology gives legitimacy and provides scientifically sound findings. It also provides a detailed plank that helps to keep researchers on track, making the process smooth, effective and manageable A researcher's methodology allows the reader to understand the approach and methods to reach conclusions.
This Chapter discussed the various methods used in the study, It contained and explained the following; research design, population of the study, Sample Size and sampling technique, Research Instruments, Validity and Reliability of research instruments, method of data collection and method of data analysis. 
3.1 RESÉARCH DESIGN
Okaja (2003) Research design means the structuring of investigation aimed at identifying variables and their relationship. It used for the purpose of obtaining data to enable the investigator test hypothesis or answer questions providing procedural & as a useful guide to the researcher in his outline or scheme the his efforts to generate data for his/her study.
In this study the research adopted is survey Osuala (1990-1992) says: Survey research focuses vital fact, belief, opinion, attitude, motivation on people and behavior. It is used to obtain the opinion of people and this will be done through questionnaire. 
3.2 POPULATION OF THE STUDY
Lawerence and John (2010) define population as "the entire set of persons, object or event which the researcher intend to Study? Population means all cases or individuals that fit a certain specification. Berlinger (1981), defined population as all members of any of people, of any well-defined class of non-living things" Based on the research carried out the population of the entire students of Kwara state University was estimated at 40,000 making it the 77th population University in Nigeria. 
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
Research sample can be define as the of section of a population (F.0.ebede Pze: 1996). Ezeja. E actual a number or ogilip D: 2005 it is the part of a study population that is objectively selected for such study. 
The sample size drawn for this study 100, the questionnaires will be administered to 100 respondent. Sampling technique is specifying how elements are drawn from the population. Sampling technique is the process from the case of the population to make statiabiont emcees from them and made the characteristics.
Creswell 2014 suggests purposeful in identifying the insight into being purposeful that might proceed your research question There are six (6) (Faculty in Kwara State University). Using the simple random sampling, (3) Institutes were selected Accidental Sampling will be adopted, they are Engineering, Social Science, General Study, Forty questionnaires for Engineering  and a Thirty respectively for Social Science and General.
3.4 RESEARCHINSTRUMENT
Research instrument are the tools used in collecting and gathering data necessary for a researcher to state clearly the research instruments that will used in this study. The research instrument used in the study was questionnaire A questionnaire is a list of questions to be answered by respondents in order to get their Opinions regarding the topic or study & total number of twenty questions were drawn and administered to the contained items on the demography of respondents Section A and Research questions on section B
3.5 VALIDITY AND RELIABHITY OF THE INSTR UMENTS
Akinyemi (1999) defines Validity "testing Validity test the accuracy of an Instrument" is Center on the test of a research validity method were used to ensure Measure that the instrument measured what they expectedness. The Instrument used are valid because are expected to measurer It enable the used made straight effort to research the accurate Information or data, the instrument Selected group and the sample member researcher are able to give the required information needed to concrete a conclusion of research work. The measuring instrument employed is Questionnaire, which will be thoroughly instrument scrutinized for clarity and precision.
3.6 METHOD OF DATA COLLECTION
Data Collection 19 a way of collecting information derived from a research work. The data can be collected through the administration of questionnaire in Kwara State Universit, Malete that on responder cut across 3 institutes. The instrument to be used comprised of A and B. To ensure data accuracy the questionnaire will administered to respondent directly by the researchers. The data will be collected through an online questionnaire, goggle forms.
3.7 METHOD OF DATA ANALYSIS
Simple tables, frequency and percentage these statistical too were used because were adopted in the presentation and anal you of the data they were suitable means of breaking COLON and analyzing the generated data generated for the study, data analysis utilized. The method of data analysis utilized in analysis of data was the raw score. The score was converted into percentage based on the number of the respondent. The frequency tabulation and percentage method were adopted for the purpose of this research.
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CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
The study is quantitative. It obtained data from the respondents who are undergraduates of the Kwara State University. The instrument of data collection was a questionnaire which was handed out to a total number of 100 respondents who were Kwara State University students.
4.1 Data Presentation
The aim of this study was to determine the audience perception of the impact of social media on the spread of indecencies among undergraduates. This chapter is concerned with the presentation and analysis of data collected through the use of a questionnaire distributed to the respondents. A total number of 100 questionnaires that were distributed to all respondents were filled and returned.
QUESTIONNAIRE DISTRIBUTION AND COLLECTION
Table 4.1.0
	Questionnaire
	Respondent
	Percentage %

	Returned
	100
	100%

	Not Returned
	-
	-

	TOTAL
	100
	100%


Table 4.1.0 shows that out of the 100 copies of questionnaire form sent out, 100% were returned and duly completed.
4.2 DEMOGRAPHIC CHARACTERISTICS OF RESPONDENTS
Table 4.1.1: SEX
	Options
	No of Respondents
	Percentage %

	Male
	55
	55%

	Female
	45
	45%

	TOTAL
	100
	100%


The table above shows that 55% representing 55 respondents were male while 45% representing 45 respondents were female.
Table 4.1.2: Marital Status
	Options
	No of Respondents
	Percentage %

	Single
	90
	90%

	Married
	10
	10%

	TOTAL
	100
	100%


In the above table, it is seen that 90% representing 90 respondents were single, while 10% representing 10 respondents were married. This shows that a good number of the staffs are either single or married.
Table 4.1.3: Age
	Option
	No of Respondent
	Percentage %

	Below 18 years
	0
	0

	15 – 20 years
	28
	28

	21 – 25 years
	36
	36

	26 – 30 years
	24
	24

	30 and above
	12
	12

	TOTAL
	100
	100


Source field survey – 2024
The above table shows that 0% representing 0 respondent fall within below 18 years, 28% representing 28 respondents fell within the age of 15 – 20 years, 36% representing 36 respondents fell within the age of 30 – 39 years, 24% representing 24 respondents fell within the age of 40 – 49 years and 12% representing 12 respondents fell within the age of 50 years and above.
Table 4.1.4: School Level
	Option
	No of Respondent
	Percentage %

	100L
	12
	12

	200L
	28
	28

	300L
	36
	36

	400L
	24
	24

	TOTAL
	100
	100


Source field survey – 2024
The above table shows that 12% representing 12 respondents fall within 100L, 28% representing 28 respondents fell within the group of 200L, 36% representing 36 respondents fall within the category of 300L, 24% representing 24 respondents fell within the set of 400L.
Question 5: Do students use Facebook, Instagram often?
	RESPONSES 
	NO
	PERCENTAGE (%)

	Yes
	64
	64

	No 
	36
	36

	Total 
	100
	100


Source: Research Field Survey, 2025
From table 4.8, it is very clear from the analysis that students use Facebook, Instagram often  64 or 64% of the respondents testify to the fact that. It also shows that the rate in which students use Facebook, Instagram often says no 36 (36%.
Question 6: Do you believe Facebook, Instagram distances students from academic focus?  	
		RESPONSES 
	NO
	PERCENTAGE (%)

	Yes
	75
	75%

	No 
	25
	25%

	Total 
	100
	100


	Source: Research Field Survey, 2025
From table 4.9, the analysis shows that  75 (75%) believe that Facebook, Instagram distances students from academic focus, while 25 (25%) says no 
Question 7: Do you think Facebook, Instagram promotes procrastination among students at Kwara State Polytechnic?
	OPTIONS
	FREQUENCY
	PERCENTAGE%

	YES
	70
	70%

	NO
	30
	30%

	TOTAL
	341
	100


Source: Field study 2025
The table above shows that 70 (70%) think Facebook, Instagram promotes procrastination among students at Kwara State Polytechnic and #0 (30%) did not.
SECTION “B”
Question 8: Facebook, Instagram as a platform for sharing educational content that positively impacts student academic performance
	Response
	Frequency
	Percentage

	Strongly agree
	7
	7%

	Agree
	9
	9%

	Undecided
	-
	-

	Disagree
	54
	54%

	Strongly disagree
	30
	30%

	TOTAL
	100
	100%



Source field survey, 2025
In response to the question 1 above, 7 respondents (7%) Strongly agree, 9 respondents (9%) Agree, 54 respondents (54%) Disagree, and 30 respondents (30%) Strongly disagree.
Question 9: Addictive nature of Facebook, Instagram affects students' ability to focus on their studies
	Response
	Frequency
	Percentage

	Strongly agree
	35
	35%

	Agree
	41
	41%

	Undecided
	20
	20%

	Disagree
	4
	4%

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source field survey, 2025
From the table above, 35 respondents (35%) were strongly agree, 41 respondents (41%) watched agree, and 20 respondents (20%) watched undecided, while 4 respondents (4%) watched disagree.
Question 10: Facebook, Instagram contribute to a culture of academic competition or comparison among students
	Response
	Frequency
	Percentage

	Strongly agree
	35
	35%

	Agree
	41
	41%

	Undecided
	20
	20%

	Disagree
	4
	4%

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source field survey, 2025
From the table above, 35 respondents (35%) were strongly agree, 41 respondents (41%) watched agree, and 20 respondents (20%) watched undecided, while 4 respondents (4%) watched disagree.
Question 11: Facebook, Instagram is popular among young people as a creative self-expression application
	Response
	Frequency
	Percentage

	Strongly agree
	34
	34%

	Agree
	27
	27%

	Undecided
	22
	22%

	Disagree
	-
	-

	Strongly disagree
	17
	17%

	TOTAL
	100
	100%


Source field survey, 2025
In response to the above question, 34 respondents (34%) said Strongly agree, 27 respondents (27%) said Agree, and 22 respondents (22%) said Undecided, while 17 respondents (17%) said Strongly disagree.
Question 12: Facebook, Instagram has a positive impact on students’ academic performance
	Response
	Frequency
	Percentage

	Strongly agree
	14
	14%

	Agree
	30
	30%

	Undecided
	-
	-

	Disagree
	21
	21%

	Strongly disagree
	39
	39%

	TOTAL
	100
	100%


Source field survey, 2025
On the table above, 14 respondents (14%) chose Strongly agree, 30 respondents (30%) chose Agree, 21 respondents (21%) chose Disagree, while 39 respondents (39%) chose Strongly disagree.
Question 13: Facebook, Instagram is useful and users achieve a lot while engaging in the application
	Response
	Frequency
	Percentage

	Strongly agree
	52
	52%

	Agree
	30
	30%

	Undecided
	-
	-

	Disagree
	18
	18%

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source field survey, 2025
The table above indicated that 52 respondents (52%) strongly agreed the above question, 30 respondents (30%) agree with the above question, while 18 respondents (18%) said not agreed.
Question 14: Facebook, Instagram is the most effective tool available anywhere in the globe
	Response
	Frequency
	Percentage

	Strongly agree
	17
	17%

	Agree
	30
	30%

	Undecided
	14
	14%

	Disagree
	43
	43%

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source field survey, 2025
From the table above, 17 respondents (17%) Strongly agree, 30 respondents (30%) Agree, 14 respondents (14%) Undecided, while 43 respondents (43%) Disagree.
Question 15: Excessive use of social media is constantly increasing among students
	Response
	Frequency
	Percentage

	Strongly agree
	15
	15%

	Agree
	20
	20%

	Undecided
	19
	19%

	Disagree
	31
	31%

	Strongly disagree
	15
	15%

	TOTAL
	100
	100%


Source field survey, 2025
From the table above, 15 respondents (15%) chose strongly agree, 20 respondents (20%) agree, 19 respondents (19%) Undecided, 31 respondents (31%) Disagree, while 15 respondents (15%) strongly disagree.
Question 16: Facebook, Instagram provide informational video clips that supplement users’ learning and help them stay updated
	Response
	Frequency
	Percentage

	Strongly agree
	7
	7%

	Agree
	9
	9%

	Undecided
	-
	-

	Disagree
	54
	54%

	Strongly disagree
	30
	30%

	TOTAL
	100
	100%


Source field survey, 2025
In response to the question 9 above, 7 respondents (7%) Strongly agree, 9 respondents (9%) Agree, 54 respondents (54%) Disagree, and 30 respondents (30%) Strongly disagree.
Question 17: Students see Facebook, Instagram as an entertaining application that can be used in the age of modernity
	Response
	Frequency
	Percentage

	Strongly agree
	35
	35%

	Agree
	41
	41%

	Undecided
	20
	20%

	Disagree
	4
	4%

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source field survey, 2025
From the table above, 35 respondents (35%) were strongly agree, 41 respondents (41%) watched agree, and 20 respondents (20%) watched undecided, while 4 respondents (4%) watched disagree.
Question 18: Trends are temporary but attention-granting platforms like Facebook, Instagram keep students engaged.
	Response
	Frequency
	Percentage

	Strongly agree
	97
	97%

	Agree
	1
	1%

	Undecided
	3
	3%

	Disagree
	-
	-

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source field survey, 2025
From the table above 11, 97 respondents (97%) said strongly agree, 1 respondent (1%) said agree, while 3 respondents (3%) undecided.
Question 19: Facebook, Instagram is one of the greatest social media platforms
	Response
	Frequency
	Percentage

	Strongly agree
	52
	52%

	Agree
	30
	30%

	Undecided
	-
	-

	Disagree
	18
	18%

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source field survey, 2025
The table above indicated that, 52 respondents (52%) strongly agreed that the above question, 30 respondents (30%) agree with the above question, while 18 respondents (18%) said not agreed.
Question 20: Facebook, Instagram stimulates student talents in the creation of music
	Response
	Frequency
	Percentage

	Strongly agree
	17
	17%

	Agree
	30
	30%

	Undecided
	14
	14%

	Disagree
	43
	43%

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source field survey, 2025
From the table above, 17 respondents (17%) Strongly agree, 30 respondents (30%) Agree, 14 respondents (14%) Undecided, while 43 respondents (43%) Disagree.
4.3	Discussion of Findings
The study conducted at Kwara State University aimed to explore the audience perception of the impact of social media, specifically Facebook and Instagram, on undergraduates, focusing on aspects such as academic performance, procrastination, and self-expression. The data, collected through a questionnaire from 100 respondents, provides a comprehensive insight into the demographic characteristics and perceptions of the respondents. Below is a discussion of the key findings based on the data presented in the document.
These demographics provide a robust foundation for analyzing perceptions, as they capture a broad cross-section of the undergraduate population.
The findings from Question 5 indicate that 64% of respondents frequently use Facebook and Instagram, suggesting these platforms are popular among undergraduates. However, 36% reported less frequent use, which may indicate varying levels of engagement or access to these platforms.
The data highlights significant concerns about the negative academic impacts of social media:
A substantial 75% of respondents believe that Facebook and Instagram distract students from their academic focus, while only 25% disagree. This suggests that a majority perceive these platforms as hindrances to academic productivity.
Similarly, 70% of respondents agree that these platforms promote procrastination among students at Kwara State Polytechnic, with only 30% disagreeing. This reinforces the perception that social media use may contribute to delayed academic tasks.
The responses to questions regarding the educational benefits of Facebook and Instagram present a mixed picture. A significant 54% disagree and 30% strongly disagree that these platforms serve as effective tools for sharing educational content that positively impacts academic performance. Only 7% strongly agree and 9% agree, indicating limited recognition of their educational potential. Similarly, 54% disagree and 30% strongly disagree that Facebook and Instagram provide informational video clips that supplement learning. This suggests that students primarily view these platforms as non-educational.
The addictive nature of social media and its role in fostering academic comparison were notable concerns. A combined 76% of respondents (35% strongly agree, 41% agree) believe that the addictive nature of Facebook and Instagram negatively affects students' ability to focus on studies. Only 4% disagree, and 20% are undecided, underscoring the widespread perception of social media as a distraction. Similarly, 76% (35% strongly agree, 41% agree) believe these platforms contribute to a culture of academic competition or comparison. This could indicate that social media creates pressure among students to compare their academic progress or lifestyles, potentially impacting mental health and focus.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1 SUMMARY
Based on the research 'Audience Reception of the Impact of Facebook, Instagram on Students' Academic Performance' (A case study of Kwara State Polytechnic).
The first chapter deals with the introduction of the project and what the aim of the project is, evolution of Facebook, Instagram, what influence or impact does Facebook, Instagram have on students' academic performance were all stated in the background of the study, followed by the statement of the problem, objectives of the study which research questions were derived from the scope, limitation and significance were discussed respectively and as Facebook, Instagram student and academy in performance.
The second chapter of the research works indicated the literature review of the study which comprises the conceptual framework concept of Facebook, Instagram as a learning tool, social media usage and academic performance, Facebook, Instagram and its impact Facebook, Instagram as an aesthetic fatigue strategy - the theoretical framework theories were considered media dependency theory and uses and gratification theory, the chapter costs with empirical promises, there other researcher related study were reviewed.
The third chapter of the research uses that the research methodology composes of research.
The fourth chapter of the proposed work data presentation and analysis which details the presentation of data gathered from respondents through questionnaire in tabular forms out options, figure and percentage and the analysis of research questions, the finding got from the study will be discussed.
The fifth chapter is summary, conclusion and recommendations, the chapter discusses brief information of the project in chapter one to five. In the summary section, the code sign indicate how to conclude the work with points and lastly recommendations from the researcher.
5.2 CONCLUSION
The survey findings indicate the Facebook, Instagram targeted users are satisfied with the application, the use of social media in academic setting is having notable influence and online and blended learning are gaining popularity or indirectly through pop-up educational academic failure will be minimal.
Facebook, Instagram have been ranked the platform effective for learning online, it would be significant to create engaging texture of Facebook, Instagram for educational content and if this can be achieved its negative impact will suffice on student it's nature and attention grabbing span.
5.3 RECOMMENDATIONS
Based on the findings - the researcher recommends the following:
Academic sites should be created on Facebook, Instagram so that more attention would be directed to research on academic activities than chatting and entertainment.
Student need to should to manage there time of study avoid excessive use of Facebook, Instagram in order to advert distraction.
Facebook, Instagram application creations should be expanded and new pages should be created to improve academic activities in order to setback in student academic performance.
Polytechnic or high institution should ensure that student fellow educational account on Facebook, Instagram and to create content related to their studies.
Parents, guardians or a teacher need to monitor and control their ward children on how they use Facebook during full academic activities and during exams..
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APPENDIX
QUESTIONNAIRE
KWARA STATE POLYTECHNIC ILORIN
INSTITUTE OF INFORMATION COMMUNICATION TECHNOLOGY (IICT)
DEPARTMENT OF MASS COMMUNICATION
Dear respondent,
I’m a student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin and I’m carrying out a research on the topic “AUDIENCE PERCEPTION OF THE IMPACT OF FACEBOOK AND INSTAGRAM ON STUDENT ACADEMIC PERFORMANCE” (A CASE STUDY OF KWASU STUDENTS).
Instruction: Please tick ( ) the answer you consider appropriate and provide your answer where necessary.
SECTION A
1. Gender: (A) Male ( ) (B) Female ( )
2. Age: (A) 16-20 ( ) (B) 21-25 ( ) (C) 26-30 ( ) (D) 31 and above ( )
3. Marital Status: (A) Single ( ) (B) Married ( ) (C) Divorced ( )
4. Academic Level: (A) ND 1 ( ) (B) ND 2 ( ) (C) HND 1 ( ) (D) HND 2 ( )
SECTION B 
5. Do students use Facebook, Instagram often? (A) Yes ( ) (B) No ( )
6. Do you believe Facebook, Instagram distances students from academic focus? (A) Yes ( ) (B) No ( )
7. Do you think Facebook, Instagram promotes procrastination among students at Kwara State Polytechnic? (A) Yes ( ) (B) No ( )
SA= Strongly Agree, A= Agree, N= Neutral, D= Disagree, SD= Strongly Disagree
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	8
	Facebook, Instagram as a platform for sharing educational content that positively impacts student academic performance
	
	
	
	
	

	9
	Addictive nature of Facebook, Instagram affects students' ability to focus on their studies
	
	
	
	
	

	10
	Facebook, Instagram contribute to a culture of academic competition or comparison among students
	
	
	
	
	

	11
	Facebook, Instagram is popular among young people as a creative self-expression application
	
	
	
	
	

	12
	Facebook, Instagram has a positive impact on students’ academic performance
	
	
	
	
	

	13
	Facebook, Instagram is useful and users achieve a lot while engaging in the application
	
	
	
	
	

	14
	Facebook, Instagram is the most effective tool available anywhere in the globe
	
	
	
	
	

	15
	Excessive use of social media is constantly increasing among students
	
	
	
	
	

	16
	Facebook, Instagram provide informational video clips that supplement users’ learning and help them stay updated
	
	
	
	
	

	17
	Students see Facebook, Instagram as an entertaining application that can be used in the age of modernity
	
	
	
	
	

	18
	Trends are temporary but attention-granting platforms like Facebook, Instagram keep students engaged
	
	
	
	
	

	19
	Facebook, Instagram is one of the greatest social media platforms
	
	
	
	
	

	20
	Facebook, Instagram stimulates student talents in the creation of music
	
	
	
	
	




