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ABSTRACT
This study assesses the role of social media in creating awareness about the dangers of fake news. It investigates how social media platforms serve as both a conduit for the spread of misinformation and a tool for educating users about its risks. Utilizing a mixed-methods approach, including surveys and content analysis of social media campaigns, the research explores the effectiveness of awareness initiatives, the reach of educational content, and the behavioral impact on users' ability to identify and combat fake news. The findings underscore social media’s potential to amplify awareness through targeted campaigns and user engagement, while highlighting challenges such as algorithmic biases and echo chambers that hinder effective outreach. The study advocates for collaborative efforts between platforms, educators, and policymakers to enhance digital literacy and foster critical thinking to mitigate the harmful effects of fake news.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY 
The emergence of social media has made it the centre of social interactions, Supass contributions of any other innovations in the history of mass media Generally, drawn from the fact that information is necessary for effective modern social, economic. And political development, digital has made people, being the sources, the processors as well as the end users of all information. Social media has powerful networks: its transmission is so fast and strongly effective on many people.
Information is power, information is the engine room for meaningful and sustainable development, and information is also the catalyst for effective social interaction. There is no doubt in the minds of communication scholars that one of the biggest benefits accruable from the use of digital media (Msughter, 2020).
In recent years, the proliferation of information through social media platforms has transformed the way people access and consume news. While social media serves as a powerful tool for disseminating information, it also poses significant challenges, particularly in the context of fake news. Fake news, defined as deliberately false or misleading information presented as genuine news, has emerged as a pervasive issue with potentially far-reaching consequences for individuals, communities, and societies.
The advent and widespread adoption of social media platforms such as Facebook. Twittcr, Instagram and WhatsApp have reshaped the dynamics of information dissemination. These platforms provide users with unprecedented access to diverse sources of information and enable the rapid sharing of content. However, the open and decentralized nature of social media has also made it a breeding ground for the rapid spread of misinformation, propaganda, and fake news.
Fake news poses multifaceted dangers, ranging from the erosion of public trust in information sources to the manipulation of public opinion and even threats to democratic processes. Individuals who unknowingly consume and share false information may make decisions based on inaccurate premises, leading to real-world consequences. Understanding the gravity of these dangers is crucial for developing strategies to mitigate the impact of fake news. Research indicates that a significant portion of social media users may lack the necessary media literacy skills to discern between credible and false information. As a result, there is a pressing need to explore how social media can be leveraged to raise awareness about the dangers of fake news and empower users to critically evaluate the information they encounter online.
A vital area of manifestation of media importance based on dependence on them by actors or participants in politics is the performance of the surveillance role. This role refers to the journalistic functions of the media, which involves timely monitoring and reporting of political events in the society. The fact that the society ascribes this role to the media has earned the institution the title of the fourth estate or unofficial fourth branch of government, designed to observe and report the executive, legislative and judicial branches" (Oriola, 2019). Based on the principles of freedom and participation, which underscore democracy, this status suggests that the media are important not only as vital entrenchment of values, affiliation and expression (Dominick. 2011) in the political space. However, Nigeria, like all other countries of the world is proliferated with fake news. This is evident in the increase in its prevalence in lexicon and in practice in society. Mohammed (2017) describes fake news as a looming danger because it is capable of destabilising democratic system. inciting people to violence and weakening the people’s confidence in government.
Similarly, Ejele (2018) observes that the role of fake news in national development is worrisome and it is Important for leaders and citizens to be cautious in giving fake news. The media should serve as the compass for mapping paths towards quality in governance and social change. These in various ways highlighted the symbiosis between communication governance and development. Society needs a robust credible communication and media system that is a good complement of digital media that are professional, active and deemed relevant by diverse audiences that the media serve (Pate, 2018). The bid of such media is to enlarge the number of participants in the public space and by so doing strengthen the democratic structures. In democracies, the media have a complex relationship with sources of power and the political system" (McQuail, 2010).
To this extent, the fortunes of the media are closely tied to the political system; therefore, addressing the issue of digital media must be done within the context of the political framework. Large scale participation as mass media affords, if unfettered and professionally moderated will foster the kind of liberty that ensures accountability and upholds principles of efficient delivery of service for national development. In this way, media system is used to safeguard good governance as implied by Habermas" ideal. Sadly, the converse to this ideal could well occur; governance may suffer, development may get stunted if media and communication in society were to fail (Msughter, 2020).
1.2	Statement of the Problem
Fake news or misinformation is a problem in every African country, especially at election time. There is increased concern about the scope and impact of such fake news stories, particularly how it affects institutional processes and electoral outcomes. For instance, in 2019 Nigerians were shocked by fake news spread by Twitter and newspapers purporting that Atiku Abubakar, a 2019 Nigerian candidate, had been endorsed by gay rights groups. This was sensational news in the context of the country's strict laws against same-sex relations (Msughter, 2021). The stories had originated from a fake Twitter account purportedly owned by Abubakar. How many Nigerians were able to discover that it was a fake story? 
How did it influence the results of the vote? What impact does the sowing of confusion cause among voters? Added to this are multitudes of fake news stories, reporting the illness or alleged deaths of political leaders.
Within this context, there is a need to address the danger and consequence of 1ake news in democratic societies. Laws and regulations are clearly not keeping up. Digital and global factors make the problem more widespread and more difficult to tackle. The challenge of fake news in Nigeria points to the need for a coordinated response by governments and other stakeholders. Media education and digital literacy is urgently needed. The private and third sectors need to invest in initiatives to tackle the problem to promote accuracy in journalistic practice in a democratic setting like Nigeria.
This paper therefore, examines the paradox inherent in the se of, and expectations from. Digital media interactions as evident in the growing spate of fake news and its consequence in democratic societies
1.3	Objectives of the Study
The main objective of this research work is to assess the role of social media on awareness creation about the danger inherent in fake news.
i. To examine social media and-fake news in Nigeria by analysing sources and proliferators.
ii. To assess the effectiveness of fake news awareness campaigns, and the impact on user behavior.
iii. To interrogate on the effect of fake news on society literacy and its danger on Nigerian democracy.
1.4	Research Questions
i. What are the sources of fake news in Nigeria?
ii. What are the impact of fake news awareness campaigns on user behavior?
iii. Does fake news have effect on societal literacy?
1.5	Significance of the Study
This study is significant for several reasons as fake news disbursement has been a rampant situation and a source for looming crisis in Nigeria as over 759% of Nigeria are using the social media and also gathering information from different social media and news platform at which many of this news are not genuine which however has been a cause for alarm leaving the country in jeopardy.
Firstly, it addresses a critical issue in contemporary information ecosystems, where the rapid dissemination of misinformation can have far-reaching consequences. Secondly, the findings may inform the development of interventions and policies aimed at enhancing media literacy and mitigating the impact of fake news on society.
Thirdly, the study contributes to the ongoing discourse on the responsible use of social media and the role of technology in shaping public awareness. Thence, this research work will shed some light to the danger inherent from fake news distribution and how it affects the peace of this country. It will also assess the role played by social media in creating awareness of its danger.
Lastly, this research work will be significant eve to the researcher as it serves as part of the Prerequisite for the completion of the Higher National Diploma programme in Mass Communication.
1.6	Scope and Limitation of the Study
The scope of this study is to assess the role of social media on awareness creation about the danger inherent in fake news. This study will be limited to Mass communication students of Kwara State Polytechnic.
1.7	Definition of Terms
Social Media: Social media is digital technology that allows the sharing of ideas and information, including text and visuals, through virtual networks and communities.
Danger: The term "inherent danger" refers to the inherent or intrinsic risks, hazards, or threats that are naturally associated with a particular activity, situation, substance, or condition.
Fake news: The term "inherent danger" refers to the inherent or intrinsic risks, hazards, or threats that are naturally associated with a particular activity, situation, substance, or condition
Awareness: This refers to the state of being conscious, cognizant, or informed about something
.







CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
Fake News is shaped to replicate True News by mimicking its characteristics (i.e. accuracy. verifiability, brevity, balance, and truthfulness) to mislead the public (Han ct al., 2017; Kim & Dennis, 2019 Kim et al., 2019). Fake News is not a new phenomenon, according to Burkhardt (2017), fake news can be traced back to at least Roman times when the first Roman Emperor had to announce fake news to encourage Octavian to destroy the republican system. During the Roman period, there was no way of verifying and validating the authenticity of news, as challenging authority was classed as treason. The 20th century heralded a new era of numerous one-to-many communication modes such as newspapers, radio stations, and television stations, marking the beginning of misinformation in news (Aggarwal et al., 2012; Kim & Dennis, 2019: Kim et al. 2019, Knight & Tsoukas, 2019: Manski, 1993: Preti & Miotto, 2011; Roozenbeek & van der Linden, 2019).
With the emergence of multimedia corporations, the content of fake news has been gaining new audiences (Oestreicher-Singer & Zalmanson, 2013). and the arrival of the Internet towards the end of the century improved the phenomenon of fake news (Kapoor et al.. 2018). As technology advanced in the 21st century, SM arrived, multiplying the dissemination of fake news using both one-to-many and many-to-many strategies.
2.1	Conceptual Framework
2.1.1 Digital Media and Fake News in Nigeria
Fake news has become a global social scourge, ravaging and threatening to snuff credibility out of the web 2.0 architecture (Allcot & Gentzkow, 2017). The Nigerian digital media landscape is not exempted; in recent times it has also been bogged down by free circulation of fake news and other forms of disinformation. Much of this seems to be stimulated by a combination of commercial and political imperatives and not so much by ideological imperatives. A holistic look at the emerging pattern of web based fake news in Nigeria, suggests that the bulk of fake news on social media circle is mainly attributable to Nigeria's include political actors; satirical/parody sites or accounts: and other entities moved by vested interests to peddle falsehood on internet.
The term "Bloggerpreneur", an amalgam of blogger and entrepreneur refers to the horde of bloggers in the country who ventured into blogging for profit - a sort of entrepreneurship (Badmus & Okaiyeto, 2018). Largely powered by the youths, it boasts of numerous blogs with diverse areas of focus like politics, entertainment, technology, how-to and other themes that attract people and society.
However, the ability to monetize blogs and earn the raison d'être for the burgeoning blogosphere in the country. Bloggers can register with Adsense which is Google's published directory of approved blogs. Its clientele advertise on these and the blogger is paid a certain percentage based on the number of clicks on the advert. Google is known to pay the blogger (known as the publisher) 68 percent of the advertising revenue while retaining the publishers earn per click, this is calculated based on the number of inference the traffic on their page is most valuable to bloggers (Badmus & Okaiyeto, 2019).
Recently, Nigerian bloggerpreneurs have achieved notoriety in the manner they lure traffic to their blogs; this due to the instrumentality of fake news. Known as click-baiting news content on issues of great importance, will be posted on the blog. To attract the traffic, the reports are placed on various social media handles online forums and news feed to entice netizens to click. Such fake news is likely to be embellished with screaming headlines and leveraging on the interlinked architecture of web 2.0, they tend to go viral. Political actors and their retinue of media advisers constitute another source of the fake news circulated on Nigerian social media. This upsurge in social media usage by Nigerians and the new pattern of electioneering anchored on populist slogans and catchy promises no doubts summons politicians and political actors to the cyberspace. In the build up to 2019 general election in the country, political office aspirants greatly explored the yse of social media in reaching out to the Nigerian netizens (Badmus & Okaiyeto, 2019).
In view of this, one can predict that open data mining of netizens, engagement of social bots and other forms of artificial intelligence may be pressed into the service of political disinformation. Satirical news sites/parody handles are also sources of fake news within Nigerian social media sphere. Satirical news sites carry news humour to amuse readers, but mimic the format and style of bona fide journalism practice (Badmus & Okaiyeto, 2019). Similarly, parody social media accounts are handles deliberately created with names similar to those of influential media outlets (or important political or economic figures). There are created ostensibly for entertainment and to convene a substantial gathering of followers. Although there could be a range of motivations for both forms, (from economic to political), one point is clear- their content is often fabricated, but passed on to unsuspecting netizens as real news. Thought the satirical sites and parody accounts may state explicitly the satirical nature of their posts, the similarity in the names of accounts or sites some users are still fooled. Coupled with the supersonic speed of online information dissemination these are pedestals for viral disinformation parading as real news.
Other mischievous individuals or entities, propelled by myriads of reasons, have also been sources of disinformation within the social media circles. In a country with social, economic, religious, political, and ethnic cleavages, peddling of falsehood on social media has become an effortless way of throwing stones at people deemed to be on the other side of identified divisive since they tend to discredit individuals, or entities by their ethnic or social grouping, or religious orientation. Also, influential in the disinformation ecosystem are the propagators- individuals who ensure the viral proliferation of fake hews Using the interlinked architecture of web 2.0 as the necessary springboard for such disinformation. Although the automated spreading of fake news is possible using social bots which are software controlled profiles or pages, as exemplified in various political disinformation surrounding US 2010 election and Brexit referendum in Britain (Shao et al. 2017), human propagators still account largely for spreading fake news on social media.
The use of social bots is still in its infancy in Nigeria. Whether due to their cognitive limitations or implicit bias, Nigeria, netizens'" have the tendency to spread news and views on social media, be it fake or real news. More often than not, fake news which appeals to individuals is shared to peers and groups within social media landscape. WhatsApp and Facebook have emerged as fertile terrains for sharing of such disinformation. One danger of this .let-others see it though syndrome is that fake news may acquire artificial credibility and authentication while in transit. Netizens may confer the high regard which they have for sharers on the information, especially if such sharer is a respectable opinion leader. Consequently, the credibility rating associated with individuals sharing the fake news will be associated with the fake news thus diffusing doubt about the authenticity of such information. So to sum up, human channels are critical in the trajectory of fake news on digital media.
2.1.2	Proliferation of Fake News on Social Media and Societal Effect
There is no doubt that the increasing negative sides of social media seems to be outweighing its benefits. Recent developments around the world have proved that social media has assumed a destructive dimension and threatening the very humanity it came to improve. The unending controversies surrounding the US election that ushered in Donald Trump as President have actually unraveled the ugliest side (disinformation) of social media. The alleged Russia meddling in the US election through the social media platforms is an eye-opener for the rapidly growing virtual community. The revelation of Facebook data scandal with a research firm, Cambridge Analytical, gives more insight into the increasing adverse role of social media which was thought to be tool that would help to strengthen democracy, enlighten the populace, impart knowledge and unite the world. Social media is now just doing the opposite.
Scholars like Kurfi et al (2021) observed that the evolution of fake news, false news, post-truth, or distorted information did not just start. It has been in existence since time immemorial, but technology exacerbated it. As more people are gaining access to the internet they become purveyors of information and disinformation, with the supersonic power of social media. Although the term "fake news has not been adequately given scholarly definitions, it is generally described as completely false information, photos or videos purposefully created and transmitted to confuse, misinform the general public in order to influence their judgments. The current momentum in the debates of the destructive power of social media is as a result of its practical devastating experiences of countries and communities around the World. Digital media which was seen not long ago as a nemesis for rogue, unpopular and authoritarian regimes and corrupt officials is now turning out to serve their very interests. 
In this context, rogues and fantastically corrupt individuals, some of them who had been displaced and disgraced are currently being pushed to the frontline on the thousands of fake news reported to have boosted the electoral fortunes of Donald Trump was the fake adoption of his candidacy by Pope Francis. This story reached a vast majority of Americans and beyond and no doubt influenced their electoral Judgments before its falsehood was discovered. In Nigeria, the proliferation of fake news on social media has reached an unprecedented level, putting the country in a precarious situation. This trend gained prominence during the build-up to the 2015 and 2019 elections (Kurfi & Msughter, 2021). The reported demise of the then presidential candidate, Gen Muhammadu Buhari in London, became a hitting point for the then ruling party, PDP. The phenomenon assumed a frightening dimension immediately after the inauguration of APC government in May 2015, even as the recently proscribed Biafra agitators quickly seized the opportunity to advance their secession agenda.
2.1.3	Understanding Fake News
Fake News content, which is divided into individual opinions and scientific consensus on rending issues such as COVID-19, evolution, and climate change, has long existed (Knight & Tsoukas, 2019). However, constant changes in political strategies have fundamentally impacted how information is defined, viewed, and interpreted at all levels of communication (Massari, 2010). Aggarvwal and colleagues argued that incorrect scientific, political, and belief-oriented information has significant causes and consequences on individuals that are more politically inclined and those aiming to drive their ideas to wider society (Aggarwal et al., 2012). Therefore, individuals actively seeking information are united in their pursuit of knowledge and political action (Aggarwal & Singh, 2013). It is impossible to change their values Information Systems Frontiers 1 3 and beliefs, abandon old ways and accept the fact-checked news, new methods to enlightening individuals or people with similar beliefs to adopt new states to a degree of news verification and validation (Cao et al., 2015; Centeno et al., 2015: Kim & Lyon. 2014). As FAKE NEWS is fundamentally built on untraced and misleading phenomena, experts and researchers have noted a rising interest in the development of fact-checking tools to spot the spread of fake news content in society (Berkowitz & Schwartz. 2016: Hwang et al.. 2011: Miranda et al.. 2015; Miranda et al., 2016).
However, despite the large investment in innovative tools for identifying, distinguishing, and reducing factual discrepancies (e.g. Content Authentication' by Adobe for spotting alterations to Original content), the challenges concerning the spread of FAKE NEWS remain unresolved, as society continues to engage with, debate. and promote such content (Kwon et al., 2017; Pierri et al. 2020). Indeed, the gap between fact-checking and the fundamental values and beliefs of the public discourages people from promoting fact-checking rather than accepting the dangers of FAKE NEWS (Kim & Lyon, 2014; Lukyanenko et al., 2014). Therefore, these tools do little to reduce the spread of FAKE NEWS in practice. 2.2 SM and Society SM provide an environment in which individuals can exchange personal, group, or popular interests to build relationships with people that have similar and/or diverging beliefs and values. For example, most people of a particular age group share similar interests courtesy of growing up in the same era (Gomez-Miranda et al.. 2015: Lyon &Montgomery, 2015; Miller & Tucker, 2013: Nerur et al., 2008). People's characteristics are often inherited from educational institutions, communities, and family lifestyles (Matook et al.2015).
Further, certain age groups continue to hold onto specific values and beliefs, as reflected in the public's response to the 2016 and 2020 U.S. presidential election and the 2019 UK general election (Prosser et al., 2020; Wang et al., 2016). Accordingly, Venkatraman et al. (2018) argued that values and beliefs are passed down through family generations, making it possible for a group in society to continue to hold onto specific philosophies. SM plays an important role in helping people reconnect with friends and families as well as find jobs and purchase products and services (Kim & Dennis, 2019; Lcong et al. 2015; Lyon & Montgomery, 2015; Miller & Tucker, 2013; Nerur et al.., 2008; Pierri et al.. 2020). SM platforms are also channels for recruiting interested parties for the continuity and propagation of a long-held ideology. Moreover, people with common demographic attributes use the instant messaging services on SM to communicate more than those without such shared demographics (Baur, 2017). SM platforms are thus online services that mirror real-world activities (e.g.. dating services from Facebook. Live Instagram feeds from parties). The societal acceptance strategy can reduce the spread of FAKE NEWS (Haigh et al., 2018; Lundmark et al., 2017; Lyon & Montgomery, 2015; Miller & Tucker, 2013: Nerur et al. 2008; Sommariva et al., 2018). However, the expansion of multiple access points for information and news sharing on SM platforms contributes more to the spread of falsity than reducing its impact. Nevertheless, societal acceptance is considered to be a game-changer for controlling the spread of FAKE NEWS by SM (Egelhofer & Lecheler, 2019), Some empirical studies have analyzed the spread of FAKE NEWS online (Garg et al. 2011: Gray et al.. 2011), but little research examines how human Judgment can differentiate truth from falsity. To reduce the spread of fake news in society, it is important to understand the triangle of Fake News, the relationships between the constructs from each circle, and the associations that bind the circles, and then analvze the strength of the relationship (Chang ct al., 2015: Chen & Sharma, 2015: Matook et al., 2015).
2.1.4	Role of Media in Curbing the Spread of Fake News.
Social media plays a crucial role in curbing the spread of fake news, although it also faces challenges in managing misinformation also, addressing fake news is a complex challenge, and social media platforms continue to explore and implement new approaches to tackle this issue. Additionally, collaboration between platforms, users, and external stakeholders is crucial for an effective and comprehensive response, hence, here are some of the roles that social media platforms and users can play in addressing the issue:
1. Fact-checking and Verification: Social media platforms can collaborate with fact-checking organizations to verify the accuracy of information. Users can be encouraged to verify information before sharing it and report suspicious content.
2. Algorithmic Intervention: Platforms can use algorithms to detect and flag potentially false information. Machine learning models can identify patterns associated with misinformation and limit the reach of such content.
3. User Reporting: Social media users are often the first line of defense against fake news. Platforms encourage users to report content that appears misleading or false. Reporting mechanisms enable a faster response to potential misinformation.
4. Transparency and Accountability: Social media companies can be transparent about their content moderation policies and procedures. Regularly updating users on actions taken against misinformation helps build trust.
5. Educational Campaigns: Social media platforms can run educational campaigns to inform users about the dangers of fake news and provide tips on how to identify and avoid spreading misinformation. Users can be encouraged to critically evaluate the sources of information.
6. Collaboration with Experts and Organizations: Platforms can collaborate with experts, academics, and reputable organizations to develop strategies for addressing misinformation. Engaging with specialists in media literacy can help improve public awareness.
7.  Content Labels and Warnings: Platforms can label or provide warnings on content that has been identified as potentially false. Clear and visible disclaimers help users make informed decisions about the information they consume.
8. Reducing the Spread of Viral Misinformation: Social media platforms can implement measures to slow down the spread of potentially false information, giving fact-checkers and moderators time to assess and respond. This includes limits on the forwarding of messages or the visibility of certain types of content.
9. Diverse Perspectives and Information Sources: Encouraging a diverse range of perspectives on social media helps counteract the echo-chbamber effect and reduces the risk of false information spreading unchecked. Promoting reputable news sources can also contribute to a more rel1able information environment.
10. Continuous Improvement: Social media platforms should regularly assess and refine their strategies for addressing fake news as the tactics of misinformation evolve. Learning from past incidents and adapting policies and technologies is essential.
2.2	Theoretical Framework
This paper adopted Social Constructivism Theory and Disruptive Innovation (Technology) Theory. The theory supports the notion of media literacy, from which this paper argues that media literacy could solve the social problems introduced by fake news and misinformation. Understanding fake news and half-truths as products of information society and how media literacy moderates the approach to information and news is part of arguments contained in the constructivists“ world view. The Disruptive Innovation (Technology) Theory also supports the argument that advances in communication technology has disrupted the media ecosystem such that the credibility of news and their sources are part of the challenges of the internet or technology age.
2.2.1 Social Constructivism Theory
The theoretical postulations of the adopted theories are examined thus: The Social Construction Theory is associated with Piaget 1962. The theory postulates that learning is a social construction. According to the model, real learning can only occur when learners code, process and construct their unique understanding based on their previous experiences. In this way, learners can improve their cognitive ability continuously. In this context, knowledge is the social construction of individuals and others.
Most adherents of the social construction see news as a social construction. For instance, Tuchman in Kurfi et al., (202 1) suggests that news is a social resource whose construction limits the analytic understanding of temporary life. Scholars in this school see the audiences as very active and selective in their use and interpretation of media contents. It follows that, the more the users media understand the workings and processes of the media (both traditional and social) within the environment and is able to construct their realities, the more they will understand the repercussions of fake news and half-truths (Msughter et al., 2022). 
Constructivists argue that learners are not only active processors of information, they are also Creating and constructing meaning- a pattern which we see play out among social media users wino are not only active participants in the sharing and receiving of news, but are also involved in the news construction process. All human learning is constructed in a context where some types of mediations are used. In this regard, the mediation of the web 2.0 and construction and sharing, serves as a bridge connecting localities.
Hence, the new concepts of social network sites that define present media ecosystems. Developments in the society have necessitated greater emphasis on constructivism by scholars. Odoemelam and Odoemelam (2019) argue that information age and technological capabilities have altered the conceptualisation of learning process as well as re-designing instrumental approaches. Since information is changing and rapidly too, the two scholars argue that education should centre on the understanding and use of information to solve real world problems, not storing contents. This understanding and use of information to solve the problems of the society serves one of the purposes of media literacy (Msughter, 2021).
2.2.2 Disruptive Innovation (Technology) Theory
Disruptive Innovation (Technology) Theory as postulated by Schumpeter (1942) is associated with the works of several scholars like Karl Max. Inn0vation is a concept with multiple meanings. In the most pedestrian perspective, it means something new. In the innovation literature, it is often separated from an invention. While an invention is a new idea or a new theoretical model, an innovation is the implementation of this invention in a market or a social setting. An innovation can be based on existing technologies and off-the-shelf products. It implies that existing knowledge is implemented in new contexts and this opens new possibilities. One of the major contributors of theoretical insights into innovation was Joseph Schumpeter, who was influenced by Karl Marx. Schumpeter was concerned about what caused long-term economic instability. He maintained that economic change, while promoting innovation and growth, generates, gales of creative destruction.
Disruptive innovation has proved to be useful analytical tool for understanding how technological innovation has played an important role in shaping and reshaping the communications sphere. The term disruptive innovation as a scholarly concept has its roots in the academic work and theory. Promulgated by Clayton Christensen. He coined the term to describe a process through which a product or service takes root initially, in simple applications at the bottom of a market and then relentlessly moves up the market, eventually displacing established competitors. These disruptive innovations typically created business threats and opportunities, not nominally predicable from past historical experience and thus require Incumbent participants to engage in strategic behaviour and organisational practices that represent a departure from past successful and familiar strategies (Odoemelam & Odoemelam, 2019). 
The concept of disruptive innovation shows how successful companies can be upended by new technologies that first appear as cheaper products with fewer features. but improve quickly and ultimately take over. This development is one that is common today and can be discerned in all facets of human development, especially since the emergence of technological innovation, digitization and its application to communications. From education. healthcare. banking. transportation, communications and media, commerce to social life: the disruptive impact of innovation can be felt. As such, the theories of constructivism and disruptive technological innovations are used in this context to explain how people understand media literacy and its influence in understanding fake news and half-truths. The disruptive innovation perspective interrogates the extent to which people are aware that social media diffusion has led to the spread of fake news in effect, creating disruptions in the news and information production processes. Since every innovation has the positive and negative side, like the issue of fake news in this new digital age.
2.3.	Review of Related Studies
Zoë Adams (2023) carried out a research on why Is Misinformation a Problem. The study was carried out on examined different disciplines (computer science, economics, history, information science, journalism, law, media, politics, philosophy, psychology, sociology) that investigate misinformation. The consensus view points to advancements in information technology (e.g., the Internet, social media) as a main cause of the proliferation and increasing impact of misinformation, with a variety of illustrations of the effects. The study critically analyzed both issues. As to the effects, misbehaviors are not yet reliably demonstrated empirically to be the outcome of misinformation: correlation as causation may have a hand in that perception. As to the cause, advancements in information technologies enable, as well as reveal, multitudes of interactions that represent significant deviations from ground truths through people's new way of knowing (intersubjectivity). The study concluded that any regulatory interventions should aim at empowering people and helping them to navigate both traditional and online information landscapes without posing the risk of eroding the foundations of an open and democratic society.
Msughter, A. E., Mojaye, E. M. & Maradun, L. U. (2023). Carried out a research work on the danger and consequence of digital media on fake news in democratic societies. They examine digital media and fake news in Nigeria by analysing sources and proliferators, to ascertain the proliferation of fake news on social media and its effect on society, and to interrogate digital media literacy, fake news and Nigerian democracy. Their paper adopts Social Constructivism Theory and Disruptive Innovation (Technology) Theory. The paper concludes that fake news in this digital age portends a great danger to any country as well as democratic system. Thus, the ongoing campaign against fake news in Nigeria is worthy of concerted attention of stakeholders in politics, in the interest of political stability and growing of democracy. 
Douglas (2018) argues that fake news devoted to the right has a religious dimension. The author gives as an example the conspiracy that Clinton was associated with satanic rituals, the fake news that the Pope endorsed Trump, or a series of disinformation linked to the Islamic State or Muslims. On the other hand, this does not mean that people on the left do not consume or spread fake news (Douglas, 2018). Douglas (2018) mentioned hat fake news directed to the left has Donald Trump as the subject. Allcott and Gentzkow (2017) were even able to verify that Democrats and Republicans have a 15% probability of believing in ideologically compatible information, even though this percentage is higher in segregated groups (Allcott and Gentzkow 2017). On the other hand, Republicans showed that they were more likely to share fake news that was not of a political nature (Pereira and Van Bavel 2018). 
In the view of Sullivan (2019), the librarians' urge to join the campaign against fake news is not just a duty but an opportunity to prove their primary functions. However, on reflection. the librarians' role in curbing the fake news menace seems like a mirage due to a lack of control or authority of the internet (Sullivan, 2019). Also, the indicators of information reliability are difficult to recognize with unscrupulous persons' ability to mimic reputable and authoritative sources (Allcott & Gentzkow, 2017). Nonetheless, Sullivan (2019) reveals that information literacy is the proposed way to curb it. Ireland (2018) adds that when librarians teach information literacy in terms of the reliability of a publisher or an author, emphasis must also be placed on the authenticity of the sources of information that the author relied on. Batchelor (2017) also recommends teaching critical thinking skills during information literacy sessions. For Rose-Wiles et al. (2017), information literacy goals should be embedded in every course with librarians as co-instructors who will aid students to consciously practice information literacy concepts throughout their studies.
























CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
This chapter is designed to provide the methodology used for collecting data for this research work. In doing so, we have covered the following areas. Research design, area of the study- population of the study, sampling technique/sample size, description of research instrument, validity and reliability of data gathering instrument, method of data collection and analysis.

3.1	Research Design
Bola (1999) define Research and Development (RD) refers to the systematic investigation and application of sciencstific and technolocal knowledge to develop new or improve, products, process, and services.
The research design refers to the overall strategy and analytical approach that you have chosen in order to integrate, in a coherent and logical way, the different components of the study, thus ensuring that the research problem will be thoroughly investigated. It constitutes the blueprint for the collection, measurement, and interpretation of information and data. 
Survey research designs can be broadly classified according to Australian Bureau of Statistics (2021) as being either quantitative or qualitative. A qualitative survey design is typically administered during large-scale research and primarily relies on using closed questions to obtain information that can be analysed relatively quickly, such as multiple-choice or dichotomous response answers. The data obtained in a quantitative survey is numerical in nature and is usually analysed using statistics. Quantitative designs and data allow for researchers to obtain a general snapshot of trends in your population of interest.
In contrast, a qualitative survey design is typically administered during smaller-scale research. Qualitative surveys tend to rely on open-ended questions in an interview format to provide participants with the opportunity to explain or elaborate on answers or concepts which are more difficult to quantify. such as attitudes or thoughts. Data collected in qualitative contexts is analysed and reported in the language of the respondents, such as in quote format. Qualitative designs and data allow for more in-depth analyses of motivations underlying responses.
Therefore, for this research work the researcher will carry out the research using a quantitative survey method as the study will deal a large number of respondents.
3.2	Population of the Study
Population of a study is the factual figures on the number constituting the study's population as this have process. Population of study refers to the target of the study which specifies the aggregate of items or persons from whom data pertinent to the study was collected. Moreover, it is the actual or definite population to be studied. The population of study comprises of students of Mass communication students of Kwara state polytechnic with a number of 1200. However, for a precise study the researcher used a 100 population, therefore the population size for the study is 100.
3.3	Sample Size and Sampling Techniques 
A Sample is a subject of any sub group which is fair representation of the entire population interest. It 1s also a small group of elements or subject drawn from the specified population of study in other words, it is the actual number or part of a study population that is objectively and systematically selected for the study.
This study will make use of non-probability sampling, using this procedure the population units can be selected at the discretion of he researcher. Those samples will use the human judgments for selecting units and has no theoretical basis for estimating the characteristics of the population at which the sample size is 100 respondents.
The researcher used purposive sampling technique to get the sampling size for the study. The Purposive sampling, also known as judgmental, selective, or subjective sampling, is a form of non-probability sampling in which researchers rely on their own judgment when choosing members of the population to participate in their surveys. The choice of purposive sampling technique by the researcher was due to certain characteristics which had to do with the knowledge of the respondents, purposive sampling technique which is employed for the purpose of selecting a handy sampling size which is 100
3.4	Research Instrument
The method of data collection for this study will be one on one or interpersonal administration of the questionnaire by the researcher in which the researcher will seek the consent of the respondent before administering the research tool to them. The measuring instrument to be used in collecting data is questionnaire. The questionnaire would cover the research question in a close ended question is been formulated and distributed to the respondents. The data in this study was collected by the researcher using questionnaire. This was to enhance efficiency in retrieving completed questionnaire and to enable the researcher have physical contact with respondents.
3.5	Validity of the Research Instrument
The questionnaire which is the questionnaire is taken to a senior lecturer in the department of Mass communication for assessing and validating before it is used by the researcher for the gathering of data from the respondent.
3.6	Method of Data Gathering
The researcher made use of questionnaire distribution for collection of data used for the research work. The questionnaire after been assessed and validated by a lecturer was then sent to the respondent for them to provide the information and their perception on the topic of discussion. However, the questionnaire was structured in a way that will be easy to understand by the respondent through the use of simple language.
3.7	Method of Data Presentation and Analysis
The study used simple statistic with the use of frequency and percentage to analysis data to be collected from the respondent the technique is so chosen for its affordability of simplicity of data and conformity with social science research as well as quantitative research strategy which is the cardinal approach for this kind of study. The study will also make use of chart to represent frequency 




CHAPTER FOUR
PRESENTATIONAND DISCUSSION OF FINDINGS
4.0	INTRODUCTION
This chapter is dedicated to analysis and interpret all the data collected from respondents. To do this effectively, simple percentage would be use all through for the sake of consistently and clarity. Also, data obtained is put into table so that a quit look will give a better summary of the research work. One hundred
(100) questionnaire were distributed which contains a good number of question posed to respondents who are literate all the 100 questionnaire were retuned and were validly responded to.
[bookmark: _Toc144757777]4.1 DATA PRESENTATION
Table 1: Sex of Respondent
	Variable
	Respondent
	Percentage (%)

	Male
	52
	52%

	Female
	48
	48%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Finding on the table, 52 respondent represent representing 52% were female while 48 respondent representing 48% were male, therefore there were female respondent than male respondent
Table 2: Age
	Variable
	Respondent
	Percentage (%)

	16-20
	17
	17%

	21-25
	54
	54%

	26-30
	17
	17%

	30 and Above
	12
	12%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Finding in the age of distributed, 17 respondent representing 17% were within age 16-20, 54 respondent representing 54% were within 21-25, 17 respondent representing 17% were within 26-30, while 12 respondent representing 12% were within 31 and above. This shows that those within the age of 21-25 are the majority of the respondent
Table 3: Educational Background 
	Variable	
	Respondent
	Percentage (%)

	O’level
	12
	12%

	OND/NCE
	49
	49%

	HND/BSC
	39
	39%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Finding in the education level of respondent 12 respondent were o'level, 49 respondent were OND/NCE, 39 respondent were HND/BSC. this shows that OND/NCE respondent were the majority respondent.
Table 4: Occupation
	Variable
	Respondent
	Percentage (%)

	Civil Servant
	10
	10%

	Student
	75
	75%

	Others
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
From the table about 10 respondent representing 10% were civil servant, 75 respondent representing 75% were student, why others were 15 respondent representing 15% so the findings show that the student respondent were more that the civil servant and others respondent.
Table 5: Marital Status
	Variable
	Respondent
	Percentage (%)

	Single
	85
	85%

	Married
	15
	15%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The above shows that 85 respondent representing 85% were single 15 respondent representing 15% were married while no number of respondent for divorce. 
Table 6: How Often Do You Use Social Media
	Variable	
	Respondent
	Percentage (%)

	Daily
	84
	84%

	Weekly
	6
	6%

	Hours
	10
	10%

	TOTAL
	100
	100%


Source: Research Survey, 2025
[bookmark: _Toc170008201]The table shows that 84 respondent representing 84% make use of social media daily 6 respondent representing 6% use social media daily weekly, while 10 respondent use social media hours.
Table 7: How Many Hours Per Day Do You Spend On Social Media
	Variable	
	Respondent
	Percentage (%)

	1-2hour
	39
	39%

	3-5hours
	38
	38%

	6 hours and above
	23
	23%

	TOTAL
	100
	100%


Source: Research Survey, 2025
The table above shows that 39 respondent representing 39% make use of social media between 1-2 hours daily. 38 respondent representing 38% make use of social media between 3-5 hours daily while 23 respondent representing 23% spend 6 hours and above on social media daily.
Table 8: Have You Ever Encountered Fake News On Social Media?
	Variable	
	Respondent
	Percentage (%)

	Yes
	86
	86%

	No
	8
	8%

	Not sure
	6
	6%

	TOTAL
	100
	100%


Source: Research Survey, 2025
Finding shows that 86 respondent representing 86% have encountered fake news on social media, 8 respondent representing 8% have not encountered such on social media, while 6 respondent representing 6% are not sure whether they have encounter such before.
Table 9: Social Media is the Major Source Of Fake News In Nigeria
	Options
	Frequency
	Percentage

	Strongly agree
	38
	38%

	Agree	
	42
	42%

	Neutral
	9
	9%

	Disagree
	8
	8%

	Strongly disagree
	-
	-

	Total
	100
	100%


Source: Research Survey, 2025
Finding: As shown in the above table 38 respondent representing 38% strongly Agreed that social media is the mayor source of fake mews 42 respondent also agree that the major source of fake news is social media respondent are Neutral S respondent representing 8% disagreed that social media is not the major source while zero respondent strongly disagree.
Table 10: Social Media Awareness Company Is Effective In Changing People's Behavior On Fake News.
	Options
	Frequency
	Percentage

	Strongly agree
	7
	7%

	Agree
	41
	41%

	Neutral
	9
	9%

	Disagree
	30
	30%

	Strongly disagree
	13
	13%

	Total
	100
	100%


Source: Research Survey, 2025
Finding shows that 7 respondent representing 7% strongly agree that social media campaigns is effective in changing people's behavior on fake news 41 respondent representing 41% also agreed that social media campaign is effective in changing people behavior on fake new, 9 respondent are neutral, 30 respondents representing 30% disagree that social media awareness is not effective to change users behavior on fake news. while 13 respondent also strongly disagree that social media awareness cannot change user behavior. 
Table 11: Fake news have effect on social literacy.
	Options
	Frequency
	Percentage

	Strongly agree
	11
	11%

	Agree
	54
	54%

	Neutral
	11
	11%

	Disagree
	11
	11%

	Strongly disagree
	13
	13%

	Total
	100
	100%


Source: Research Survey, 2025
Findings shows that 11 respondents representing 11%strongly agree that fake news have effect on societal literacy also 54 respondent agree that fake news have effects on societal literacy, 11 respondents are neutral. 11 respondents disagree that fake news does not have any effect on societal literacy, while 13 respondents strongly disagree.  The number of respondents who agree that fake news have effect on societal literacy are the majority.
Table 12: social media is a platform that is easy to identify fake news
	Options	
	Frequency
	Percentage

	Strongly agree
	12
	12%

	Agree
	58
	58%

	Neutral
	8
	8%

	Disagree
	12
	12%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Research Survey, 2025
From the table presented above, 32 respondents strongly agreed the social media has become an essential part of my news consumption habits. 40 respondents agreed with the statement, 11 respondents were neutral, 9 respondents disagreed while 8 respondents strongly disagreed with the assertion.
Table 11: Social media is my main source for staying updated with current events.
	Options
	Frequency
	Percentage

	Strongly agree
	26
	26%

	Agree
	47
	47%

	Neutral
	7
	7%

	Disagree
	8
	8%

	Strongly disagree
	8
	8%

	Total
	100
	100%


Source: Research Survey, 2025
From the above table, 12 respondents representing 12% strongly agree that social media is a platform that is easy to identify fake news, 58 respondents representing 58% also agreed on the motion, 18 respondents representing 18% are neutral, 12 respondents disagree within this statement while only 10 respondents strongly. Therefore, the number of respondents who agree that social media is a platform that is easy to identify fake news are the majority.
Table 13: social media n have succeeded in curbing against fake news in Nigeria .
	Options
	Frequency
	Percentage

	Strongly agree
	2
	2%

	Agree
	35
	35%

	Neutral
	11
	11%

	Disagree
	31
	31%

	Strongly disagree
	20
	20%

	Total
	100
	100%


Source: Research Survey, 2025
The above table shows that 2 respondents representing 2% strongly agree that social media have succeeded in curbing against fake news in Nigeria, 35 respondents agree on the motion, 12 respondents were neutral, 34 respondents strongly disagree. Therefore, the number of respondents who agree that social media have succeeded in curbing against fake news in Nigeria are the majority.
Table 14: The term "fake news" affect both literate and illiterate.
	Options
	Frequency
	Percentage

	Strongly agree
	19
	19%

	Agree
	57
	57%

	Neutral
	0
	0%

	Disagree
	14
	14%

	Strongly disagree
	6
	6%

	Total
	100
	100%


Source: Research Survey, 2025
The above table shows that 19 respondents representing 19% strongly agree that fake news affects both literate and illiterate 57 respondents representing 57% agree on the motion that fake news affects both of them. Zero respondent are neutral, 14 respondents disagree, while only 6 respondents strongly disagree. Therefore, the number of respondents who agree that fake news affects both literate and illiterate are majority.
Table 15: Facebook, WhatsApp and Twitter is the major platform to encounter fake news.
	Options
	Frequency
	Percentage

	Strongly agree
	23
	23%

	Agree
	54
	54%

	Neutral
	9
	9%

	Disagree
	9
	9%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Research Survey, 2025
The above table shows that 23 respondents representing 23% strongly agree that media platform is the major source of fake news 54 respondents agree on the motion, 9 respondents are neutral, 9 respondents disagree, while only 5 respondents strongly disagree. Therefore, the number of respondents who agree that this three media platform, Facebook, WhatsApp and Twitter are the major platform to encounter fake news is the majority
Table 16: Impact of fake new campaign on individual change user's behavior.
	Options
	Frequency
	Percentage

	Strongly agree
	15
	15%

	Agree
	53
	53%

	Neutral
	11
	11%

	Disagree
	19
	19%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
The above table shows that 15 respondents representing 15% strongly agree that the Impact of fake news campaign on individual change user's behavior, 53 respondents also support on the motion, 11 respondents are neutral, 19 respondents disagree while zero respondents strongly disagreed
Table 17: social plays a vital role in creating awareness about danger inherent in fake news.
	Options
	Frequency
	Percentage

	Strongly agree
	7
	7%

	Agree
	52
	52%

	Neutral
	8
	8%

	Disagree
	21
	21%

	Strongly disagree
	12
	12%

	Total
	100
	100%


Source: Research Survey, 2025
The above table shows that only 7 respondents representing 7% strongly agree, 52 respondents representing 52% agree that social media plays a vital role in creating awareness about the danger inherent in fake news, 8 respondents are neutral, 21 respondents strongly disagree. Therefore, the number of respondents who agree that social media plays a vital role in creating awareness about the danger inherent in fake news is majority.
Table 18: Government make use of social media platform to enlighten audience about what fake news can cause in the society.
	Options
	Frequency
	Percentage

	Strongly agree
	17
	17%

	Agree	
	58
	58%

	Neutral
	9
	9%

	Disagree
	14
	14%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
The above table shows that 17 respondents representing 17% strongly agree that government often make use of social media platform enlighten audience about what fake news can cause in the society, 58 respondents representing 58% also support the motion, 9 respondents are neutral, 14 respondents disagree within the statement while no response to strongly agree. Therefore, the number of respondents who agree that government make use of social media platform to enlighten audience about what fake news can cause in the society and the majority.
Table 19: Social media is used in spreading misinformation among users.
	Options
	Frequency
	Percentage

	Strongly agree
	23
	23%

	Agree
	62
	62%

	Neutral
	6
	6%

	Disagree
	9
	9%

	Strongly disagree
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
The above table shows that 23 respondents representing 23% strongly agree that social media is used in spreading misinformation among users, 62 respondents were neutral, 9 respondents also support the motion, 6 respondents were neutral, 9 respondents disagree with the statement and none of the respondents strongly disagree. Therefore, the number of respondents who agree that social media is used in spreading misinformation among the users are the majority.
Table 20: Social media platform often have issue with fake news.
	Options
	Frequency
	Percentage

	Strongly agree
	13
	13%

	Agree
	61
	61%

	Neutral
	10
	10%

	Disagree
	8
	8%

	Strongly disagree
	8
	8%

	Total
	100
	100%


Source: Research Survey, 2025
The above table shows that 13 respondents representing 13% strongly agree that social media platform often have issue with fake news. 61 respondents representing 61% also support the motion, 10 respondents were neutral, 8 respondents disagree within the statement while 8 respondents who agree that social media often have issue with fake news.

4.2 Analysis of Research Questions
RQ1: What are the sources of fake news in Nigeria?
According to the survey method used by the researchers to collect information from different sources, it shows 142% of the respondents agree that social media is the main source of fake news, 37% respondents strongly disagree, 9% respondents were neutral, 8% respondents disagree. This shows that the great number opined that social media is the main source of fake news in Nigeria.
RQ2: what are the impact of fake news awareness campaign on user behavior?
The above research questions was answered in table 10 social media awareness campaign is effective in changing users behavior on fake news, 41 respondents choose agree, b 7% respondents choose strongly agree, 9 respondents choose neutral, 30% choose disagree while 13% choose strongly disagree. From this above findings, it shows that social media awareness campaign is more effective in changing user's behavior on fake news.
RQ3: Does fake news have effect on societal literacy?
According to research Survey method used by the researcher to collect information from different sources has shown that 11% respondents strongly agree and 54% agree that fake news have effect on societal literacy, 11% respondents were neutral while 11% respondents disagree and 13% strongly disagree that fake news have no effect on societal literacy. This shows that the most greater number of respondents believe that fake news have effect on societal literacy.
4.3 Discussion of Findings
Base on the research findings, the respondents agree that soeial media is the major platform to encounter fake news and it has effect the societal literacy. The respondents agree that social media create awareness about the danger inherent in fake news. It also state that, social media is a platform that open the eye of the public to fake news and also teaches them on how to be freed from fake news and to let them know the effect of danger inherent in it.
From the table, 61 respondents agree and 13 respondents strongly disagree, 10 respondents were neutral, 8% disagree and 8% strongly disagree that social media platform have issue with fake news. This shows that social media has been having problems with fake news from long time.
From the table 35% agreed and 2% respondents strongly agree that social media have succeeded in curbing against fake news, while 12 respondents were neutral, 31% respondents and 20% strongly disagree that social media have not succeeded in curbing against fake news. This shows that the greater number of the respondents did not buy the idea that social media have succeeded in conquering fake news.
From the table, 8% of the respondents have encountered fake news on social media before, whilwb8% of the respondents have not encountered something like that before while 6% are not sure whether they have come across fake news on social media before or they have not seen something related to it.
From the table 54% respondents agree and 23% respondents strongly agree that the major platform to encounter fake news is WhatsApp, Facebook and twitter, 9% were neutral while 9% respondents disagree and 5% respondents responded that Facebook, WhatsApp and Twitter are not the major platform to encounter fake news.
From the table above, 52% respondents agree and 7% respondents strongly agree that social media plays a vital role in creating awareness about the danger inherent in fake news, 8% respondents were neutral, while 21% respondents disagree and 12% respondents strongly disagree that social media did not play vital role in creating awareness about the danger inherent in fake news. This shows that the greater number of the respondents agree that social media plays a crucial role in creating awareness about the danger inherent in fake news.









CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary 
The spread of fake news presents a multifaceted danger to individuals, communities, and society as a whole. Fake news disseminates false or misleading information, leading to widespread misunderstanding and confusion among the public. This misinformation can distort perceptions of reality, influence decision-making, and undermine trust in reliable sources of information. Also, Malicious actors use fake news to manipulate public opinion, advance political agendas, or sow division within society. By exploiting emotions. biases, and vulnerabilities, fake news can shape beliefs, attitudes, and behaviors in harmful ways. The proliferation of fake news erodes trust in traditional media, institutions, and democratic processes. When people cannot discern between fact and fiction, trust in reliable sources diminishes, leading to increased skepticism, polarization, and cynicism. It was found out that fake news undermines social cohesion and democratic principles by fostering distrust, polarization, and conflict within communities. It weakens the fabric of civil society, exacerbating societal divisions and hindering constructive dialogue and collaboration.
Also, misinformation spread through fake news can have serious consequences for public health and safety. False information about health treatments, emergencies, or safety protocols can lead to harmful behaviors, exacerbate crises, and endanger lives. Fake news can have economic repercussions, affecting businesses, markets, and industries. Rumors or false information about companies, products. or events can disrupt markets, damage reputations, and undermine consumer confidence. It could be seen that fake news often proliferates through online platforms and social media, amplifying cybersecurity risks. Malicious actors may use fake news to spread malware, conduct phishing attacks, or exploit vulnerabilities in digital systems. compromising individuals' privacy and security. The global nature of the internet means that fake news can transcend borders and impact international relations, diplomacy, and security. Disinformation campaigns orchestrated by state actors or hostile entities can destabilize regions, exacerbate conflicts, and threaten global security.
5.2	Conclusion
In conclusion, the spread of fake news poses a significant danger to individuals, communities, and society at large, undermining truth, trust, and the foundations of democracy. Addressing this challenge requires concerted efforts from various stakeholders, including governments. media organizations, tech companies, educators, and individuals, to promote media literacy, combat misinformation, and uphold the integrity of information ecosystems.
Based on the literature, this paper established that fake news in this digital age portends a great danger to any country as well as democratic system. Within this context, the ongoing campaign against fake news in Nigeria is worthy of concerted attention of stakeholders in politics, in the interest of political stability and growth of democracy. In this technological era, digital media has created linkages for fake news to circulate among social media users. In this direction, this paper points that social media has become the new public sphere for getting more political participation, especially to discuss the main issues in socicty. However, as with the physical space, ideologies still come to play in the digital space. Media literacy is therefore required among information disseminators to differentiate between fake news and real news
5.3	Recommendations
Certainly, the proliferation of fake news poses significant dangers to individuals, communities, and society as a whole. Here are some recommendations on how to mitigate the impact of fake news as found out by the researcher in the study:
1. There is need to promote media literacy programs in schools and communities to help individuals develop critical thinking skills necessary for evaluating sources of information. Teach people how to identify misinformation and distinguish credible sources from unreliable ones.
2. There should be encouragement towards fact-checking initiatives and tools that help people verify the accuracy of news stories and information they encounter online. Platforms can integrate fact-checking features or partner with independent organizations dedicated to debunking misinformation.
3. News outlets should be encouraged to be transparent about their sources, methods of reporting, and any potential biases. Clear labeling of opinion pieces, analysis, and sponsored content helps readers understand the nature of the information they are consuming.
4. There should be a general support and need to promote trusted news sources that adhere to journalistic standards and ethics. Encourage people to rely on reputable sources for news and information rather than sharing or spreading unverified content.
5. Individuals should be encouraged to critically evaluate the information they encounter online before sharing it. Encourage skepticism and caution, especially when information aligns with pre-existing beliefs or emotions.
6. The Advocate for policies and regulations that address the spread of fake news should take place, including measures to hold platforms accountable for hosting or amplifying misinformation. However, caution is needed to ensure that such measures do not infringe on freedom of speech or the open exchange of ideas.
7. Quality journalism should be supported through subscriptions, donations, or other means. Investing in investigative reporting and news organizations committed to truth and accuracy is essential for combating fake news.
8. Ultimately, individuals should bear some responsibility for the information they consume and share.
Encourage personal responsibility in verifying information and being mindful of the potential impact of sharing false or misleading content.
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Appendix 
Questionnaire
Department of Mass Communication, Institute of Information Communication Technology, Kwara State Polytechnic, Ilorin.
Dear Respondent,
I am a student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin, carrying out a research on the topic "ASSESSMENT OF THE ROLE OF SOCIAL MEDIA ON AWARENESS CREATION ABOUT THE DANGER INHERENT IN FAKE NEWS."
Please, kindly fill the answer to the following questions and be assured that all information given will be treated with utmost confidentiality.
Thanks.
Instructions: Please tick the answer you consider appropriate.
Section A:
1. Gender: (A) Male [ ] (B) Female [ ]
2. Age: (A) 16-20 [ ] (B) 21-25 [ ] (C) 26-30 [ ] (D) 31 and above [ ]
3. Educational Background: (A) O'Level [ ] (B) OND/NCE [ ] (C) HND/BSC [ ]
4. Occupation: (A) Civil servant [ ] (B) Students [ ] (C) Others [ ]
5. Marital status: (A) Single [ ] (B) Married [ ] (C) Others [ ]
Section B: 6. How often do you use social media: (A) Daily [ ] (B) Weekly [ ] (C) Hours [ ] 7. How many hours per day do you spend on social media: (A) 1-2 hours [ ] (B) 2-5 hours [ ] (C) 5 hours and above [ ] 8. Have you ever encountered fake news on social media: (A) Yes [ ] (B) No [ ] (C) Not Sure [ ]
Instructions: Please tick [✓] appropriately statement
Using the below illustration: SA=Strongly Agree, A=Agree, N=Neutral, D=Disagree, SD=Strongly Disagree
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	9
	Social media is the major source of fake news in Nigeria
	
	
	
	
	

	10
	Social media awareness campaign is effective in changing people's behavior
	
	
	
	
	

	11
	Fake news have effect on societal hierarchy
	
	
	
	
	

	12
	Social media is a platform that is easy to identify fake news
	
	
	
	
	

	13
	Social media have succeeded in curbing against fake news in Nigeria
	
	
	
	
	

	14
	The term fake news affect both literate and illiterate
	
	
	
	
	

	15
	Facebook, WhatsApp, and Twitter is the major platform transmitter fake news
	
	
	
	
	

	16
	Impact of fake news campaign on individual change users behavior
	
	
	
	
	

	17
	Social media play a vital role in creating awareness about the dangers inherent in fake news
	
	
	
	
	

	18
	Government make use of Social media platform to enlighten audience about what fake news can cause in the society
	
	
	
	
	

	19
	Social media is used in spreading misinformation among the users
	
	
	
	
	

	20
	Social media platform often have issue with fake news
	
	
	
	
	




