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ABSTRACT
Medications are among the most important tools in public health practice. Since the 1980s, self-medication (SM) has become a major public health concern. To reduce the burden on healthcare professionals, the World Health Organization (WHO) reclassified some prescription drugs to be sold over the counter. While each drug has its own benefits and risks, the practice of self-medication requires caution. Self-medication is a global phenomenon with both healthy and unhealthy dimensions. It is especially prevalent in Nigeria, particularly among economically disadvantaged communities. This study examines how social media platforms, such as Facebook and X (formerly Twitter), are used to create awareness about the dangers of self-medication, presenting both positive and negative perspectives. The study employed a survey descriptive research design and adopted a quantitative research approach. Data were collected using a structured questionnaire. The theoretical frameworks guiding the study are the Two-Step Flow Theory and Social Cognitive Theory. Findings from the analysis reveal that self-medication remains a widespread issue and that more proactive awareness campaigns are needed to curb the practice. Social media platforms, notably Facebook, have shown potential in this regard by enabling users to participate in live health sessions organized by health influencers and professionals. This underscores the role of digital platforms in promoting health awareness and behavior change.



CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
Globally, self-medication is known to be Social Phenomenon that has been reported as being on the rise, people around world tend to tend the disease, almost 50% either wait for t problem to rum its Cause or use a home remedy. About 25% Visit doctor or use prescription medicine previously obtained fo Same Condition. The remaining 25% turn to the over the counter (DTC)
The global Increase in the Consumption of medication not from authorized medical personnel calls for the studying a self-medication and human behavior towards this ad medication is a fairly widespread practices world wide, both loped and developing nations are giving due attention to s medication as a component of their health cave policy. 
Self-medication are on the increase in many, Countries due to a number of factors which social economic factors, lifestyle, ready access to drugs. Increase potentials to manage Certain illness throw Care and greater availability of medicinal products. 
In most economically deprived Countries Including Nigeria, drugs are dispensed Over the Counter (OTC) and the majority health of health-related problems, nearly 60%-80% are treated through self Medication as a lower cost alternative. Responsible sent-medication practices which require a certain level of Knowledge and health orientation can have positive Impact on individuals and health care system. It allows Patients to take responsibility and build Confidence to their own health, It allows patients to take responsibity and build their own health. It is not it’s not advisable most or the times as it could lead to drug abuse or harm in the body system regardless of the unquestionable benefit Obtained f medication with non-Prescription drugs, there are understanding outcomes that occurs due to Improper usage.
These have been indication in studies where self-medication may have Increased risk of misdiagnosis, Overdose of drugs, incorrect duration of use, and adverse drug reactions selected to the Improper usage of OTC drugs. Inappropriate self-medication results in irrational use of drugs, wastage of resources, increase risk if unwanted effects and prolonged suffering. 
Furthermore, rise associated with self-medication also include potential delay in treating Serious medical Condition. Making of symptoms of serious condition through the use of non-prescription products and Increased Poly-Pharmacy and interaction with Other commonly used medications. Even Self-medication is difficult to eliminate, intervention can be made to discourage the abnormal practice.
Self-medication pattern varies among different populations and is influenced by many factors such as age, sex, income expenditure, self-care orientation, level of education, media knowledge, satisfaction, and perception of illness. The type and extent of self-medication and the reasons for its practice may also vary from country to country. Even though various studies have been conducted on self-medication practices in different parts of Nigeria, there has not been any study or research comprehensively expressing self-medication practice throughout the country.
The prevalence of self-medication from several Nigerian studies ranges between 60%–90%. Therefore, there is a need to know the overall situation of self-medication practice in the country, in order to devise appropriate educational, regulatory, and administrative measures in alleviating public health risks arising from improper practices of self-medication.
Self-medication is defined as the consumption of medicines by individuals to treat self-recognized illness or symptoms without consulting a physician. It may also affect the health of individuals negatively by way of toxicological and pharmacological risks associated with improper use of medicines.
Role of social media platforms, particularly Facebook and Twitter, in disseminating information and creating awareness about the dangers associated with self-medication has become increasingly significant in recent years, and this study aims to explore and appraise the input of these platforms with the risks inherent in self-medication. Social media users often turn to platforms like Facebook and Twitter for health-related information.
These platforms host virtual communities where users share experiences, seek advice, and exchange information about health-focused topics, including healthcare. Facebook, being one of the largest social media platforms, plays a pivotal role in shaping public perception and can be said to be the most accessible even on non-Android phones. Numerous health-related groups and pages exist, providing a platform that allows for the dissemination of information to a diverse audience, contributing to increased awareness.
Furthermore, Facebook facilitates the sharing of articles, infographics, and videos from reputable health organizations, contributing to a more informed public. The interactive nature of the platform allows users to engage in discussions, enabling the exchange of knowledge and experiences related to the dangers of self-medication. Formerly known as Twitter, X—with its concise and real-time structure—serves as an awareness campaign tool about the risks associated with self-medication via its verified handles.
The use of hashtags amplifies the reach of such messages, creating trends that capture widespread attention. The platform’s ability to facilitate rapid information sharing makes it an effective tool for reaching a broad audience and sparking conversations. Users can easily tweet, retweet, comment, and engage with content, fostering a sense of community and awareness about the potential dangers of self-medication.
While Facebook and X play crucial roles in causing and creating awareness, the reliability of information shared on these platforms can vary, and misinformation may spread rapidly. The brevity of messages may also oversimplify complex health issues.
Moreover, the algorithms governing content visibility might contribute to echo chambers, where users are exposed primarily to information that aligns with their existing beliefs. This poses challenges in ensuring a comprehensive and unbiased dissemination of information about the dangers of self-medication.
The role of Facebook and X in creating awareness about the dangers of self-medication is undeniable, as these platforms serve as powerful tools for disseminating information, connecting individuals, and fostering discussion around health-related topics. While challenges exist, the overall impact is substantial—contributing to a more informed public and potentially reducing the risks associated with self-medication. Continued efforts to promote accurate information, encourage responsible sharing, and address challenges are crucial in order to harness the full potential of social media in public health education.
1.2. STATEMENT OF THE PROBLEM
Self-medication is a global phenomenon. It is the practice of individuals treating their ailments or illnesses without professional medical guidance. It has become a pervasive health concern. In the age of digital information, social media platforms—notably Facebook and X (formerly Twitter)—have emerged as influential channels for disseminating health-related knowledge.
This study seeks to critically assess the role of Facebook and X in creating awareness about the inherent dangers of self-medication. The rise of these platforms has also led to the widespread sharing of unverified and potentially harmful content. Understanding the extent of misinformation and its impact on public awareness is crucial for developing effective strategies to counteract false information. Social media platforms thrive on user engagement—likes, shares, comments, and retweets—shaping the visibility and impact of content.
Understanding how users interact with information related to self-medication on Facebook and X is essential for assessing the effect of awareness campaigns. Analyzing the pattern of user engagement can reveal whether the message is resonating with the audience and if there are particular strategies that enhance the dissemination of crucial information.
Ultimately, the effectiveness of awareness campaigns on these social media platforms—Facebook and X—should be measured by their impact on user behavior and decision-making regarding self-medication. In addressing these issues, the research endeavors to provide a comprehensive understanding of how Facebook and X contribute to the awareness of the dangers associated with self-medication. The study aims to inform the development of targeted interventions and strategies for promoting responsible health communication in the digital age.
1.3 OBJECTIVE OF THE STUDY
1. To determine the level of awareness among social media Users regarding the dangers associated with Self-medication.
2. To Identify Influential factor that Contribute to the Increased Visibility and Interaction about health awareness Content.
3. To Identify the impact of awareness Campaign through Facebook and X regarding self-medication practices.
1.4. RESEARCH QUESTION
1. What is the impact of awareness Campaign about Self-medication on social media like Facebook and X?
2. How accurate and reliable are information gotten from Facebook and reliable the dangers Inherent in self-medications?
3. How do face book and X handle Influence the “Visibility and awareness Content on self-medication dangers?
1.5 SIGNIFICANCE OF THE STUDY
The finding of this study lies in its potential to contribute valuable insights into the interactions of social media platforms, health communications, and public awareness about the dangers associated with self-medication. Public health impact deepens the understanding of the role of Facebook and X in disseminating information about health risks, including adverse reactions, drug interactions, and delayed professional medical intervention, which can have a significant impact on public health outcomes.
Globally, self-medication remains a common practice, driven in part by a perceived need to reduce pressure on health services. However, the study aims to assess the role of social media platforms—Facebook and X—in creating awareness about the dangers involved in self-medication. This study can contribute to enhancing digital health literacy by identifying potential misinformation and guiding users toward reliable sources.
Examining the diversity of online health communities and their messaging strategies provides insight into the effectiveness of these communities in raising awareness.
This knowledge is essential for shaping interventions that leverage the strengths of social media in curbing the practice of self-medication. The study’s findings can inform health communication strategies on social media, guiding healthcare professionals, organizations, and platforms to craft professional messages that resonate effectively with diverse audiences. The study also brings algorithmic awareness—highlighting how algorithms influence the dissemination of information—and promotes discussions on algorithmic transparency and its implications for health communication strategies.
The significance of this study contributes to the decision-making process, refining health communication strategies, addressing false awareness influences within online communities, and informing policy initiatives in the realm of self-medication and health communication on social media
1.6. SCOPE OF THE STUDY
The scope of this research work has been narrowed down while focusing on a broad geographical context. Considering the global impact of social media platforms such as Facebook and (former) Twitter, it aims to capture diverse experiences and responses to self-medication awareness campaigns across different regions.
Its primary focus is on Facebook and X as the two major social media spaces. The study delves into the specific functionalities, user demographics, content dissemination dynamics, and unique features of each platform—providing a nuanced understanding of their roles in creating awareness about self-medication dangers. This section of the research work will consider demographic variables including educational qualification, gender, age, working experience, and marital status.
1.7 LIMITATIONS OF THE STUDY
It can be difficult to pinpoint exact pathways to curb the dangers inherent in self-medication because the study relies on available sampling and content on Facebook and X. Accessing the accuracy and reliability of information on self-medication dangers depends on the quality of content made available on social media.
The study may encounter challenges in distinguishing between evidence-based information and misinformation, which could affect the overall validity of the findings. Ethical considerations related to user privacy and available information may restrict a more granular exploration of user behaviors or interactions within online health communities.
The study focuses primarily on Facebook and X; its findings may not be directly applicable to other emerging or region-specific social media platforms, which may have unique dynamics and usage behaviors that warrant separate investigation. The findings may also have temporal validity limitations, as social media trends, user behaviors, and platform algorithms evolve over time. Consequently, the research work’s insights may have limited shelf life and may require periodic reassessment to maintain relevance.
1.7. DEFINITION OF KEY TERMS
1. Appraisal: In the context of this study, appraisal refers to the critical evaluation and assessment of the impact, effectiveness, and significance of the role of Facebook and X in raising awareness about the dangers inherent in self-medication. The study involves a thorough examination and judgment of the contribution made by these social media platforms in disseminating information related to self-medication dangers, encompassing both positive and negative aspects.
2. Creation of Awareness: This is the process of making issues, services, or ideas known to a target audience. It refers to how information is shared and disseminated on Facebook and X to enhance public understanding and consciousness regarding the potential risks associated with self-medication. The study focuses on analyzing how these platforms contribute to the dissemination of information, aiming to understand the mechanisms through which awareness about self-medication dangers is generated among users.
3. Dangers Inherent in Self-Medication: This refers to the potential adverse consequences, risks, and harms associated with individuals independently diagnosing and treating their health conditions without professional medical guidance. The study examines and defines the various health risks and challenges linked to self-medication practices, providing a clear understanding of the potential harm individuals may expose themselves to.
4. Facebook and X (formerly Twitter): Facebook is a widely used social networking platform that enables users to connect with family and colleagues. Launched in 2004, it allows individuals to create personal profiles, share content as posts, photos, and videos, and engage in online interaction through likes, comments, and sharing. It has evolved into a global platform serving as a virtual space for communication, information sharing, and community building. It is central to both personal and professional networking online.
Twitter, now known as X, with its concise and real-time nature, serves as a platform for the quick dissemination of information. Health professionals, organizations, and advocates utilize X to share succinct messages, links to articles, and awareness campaigns about the risks associated with self-medication. The use of hashtags amplifies the reach of such messages, creating trends that capture widespread attention.
The platform’s ability to facilitate rapid information sharing makes it an effective tool for reaching a broad audience and sparking conversations. Users can easily share their views by tweeting, retweeting, commenting, and engaging with content—fostering a sense of community awareness about the potential dangers of self-medication. While Facebook and X play crucial roles in raising awareness, the reliability of information on these platforms can vary, and misinformation may spread rapidly. Additionally, the brevity of messages on X may oversimplify complex health issues.
The influence of Facebook and X in creating awareness about the dangers of self-medication is undeniable. These platforms serve as powerful tools for disseminating information, connecting individuals, and fostering discussions around health-related topics. The overall impact is substantial, contributing to a more informed public and potentially reducing the risks associated with self-medication. This study specifically centers on these two platforms, recognizing their distinct features and user dynamics. Understanding these roles is essential for assessing the broader impact of social media on awareness regarding self-medication dangers.
5. Self-Medication: This refers to the practice where individuals purchase medications or treatments without seeking medical advice or prescriptions.





















CHAPTER TWO
LITERATURE REVIEW

2.0. INTRODUCTION
2.1. CONCEPTUAL FRAME WORK
2.1.1. CONCEPT OF SOCIAL MEDIA
The rise of digital and mobile technologies has scaled up everyday interactions for individuals more than ever before, and as such, a new media age was born—one in which interactivity was placed at the center of media functions. One individual could now speak to many, and instant feedback became a possibility. Where citizens and consumers used to have limited and somewhat muted voices, they could now share their opinions with large audiences.
The low cost and accessibility of new technology have also allowed for more media consumption options than ever before. Instead of relying on just a few outlets, individuals now have the ability to seek information from several sources and engage in dialogue with others via message forums about the posted information. Social media is the term often used to refer to these new forms of media that involve interactive participation.
Often, the development of media is divided into two different eras: the broadcast age and the interactive age.
In the broadcast age, media were almost exclusively Centralized where one entity, such as a radio or television station or a production studio, distributed messages to many people. Feedback to media outlets was often indirect, delayed, and impersonal.
Nowadays, social media has become an important part of people’s lives from shopping to emails, education, and business tools. Social media plays a vital role in transforming people’s lifestyles. Social media includes networking sites like X (formerly Twitter) and Facebook, which are key tools for creating awareness. These platforms have become part of people’s daily routines.
Social media has been widely defined as a relatively inexpensive and widely accessible electronic tool that facilitates anyone to publish and access information, collaborate on a common effort, network, or build relationships.
Social media is a platform for people to share and discuss their issues and opinions. It is a computer-based tool that allows users to exchange information, ideas, images, and videos with each other through a specific network. Although there is no single universally accepted definition of social media, many agree that it is a set of web-based broadcast technologies that enable the democratization of content giving people the ability to shift from consumers of content to publishers (Peter and Scott-Mike Japan, 2011:5).
Social media has rapidly transformed the way people communicate with each other. Over the past few decades, it has reshaped how individuals and organizations interact. Its multimedia compatibility, such as uploading audio, video, text, and images, has added another dimension immediate global access to social media, posing a great challenge to traditional and conventional media.
Social media has paved the way for every individual to become a publisher of their ideas and views. However, while it has brought numerous advantages, it has also introduced an equal number of threats.
Nevertheless, social media is a recent origin, it turns to be the most effective communication tools in the history of communication. Social media is not only media of extroverts but also accommodates introverts, they have the freedom to communicate at ease without directly facing their responders, unlike in face-to-face or traditional interpersonal communication.
It is a new medium that offers the audience great entertainment and enables users to access all kinds of multimedia content. It incorporates the qualities of traditional media, with more advanced features added to it.
1. Common Functions of Social Media
Social media has many different functions:
Firstly, social media allows people to do identity work, where an individual states who he or she is in a profile. This requires some reflection. As individuals see reactions to their online social presence, they begin to view themselves in a new light and notice that online interaction allows them to be more open about their thoughts, opinions, and inquiries—both for better and for worse.
Secondly, social media allows people to tend to their relationships in different ways. Even if popular discourse often demonizes outlets such as Facebook or X (formerly Twitter) as narcissistic and shallow, research shows that they allow people who may not otherwise connect an outlet to interact. People also report meeting some of their best friends and even spouses through computer-mediated communication platforms.
Thirdly, social media allows people to perform work functions. Sometimes, social media is their work. Other times, people interact with work-related communication using social media platforms.
Fourthly, social media allows people to seek information and share ideas. This information can range from political campaigns to education, entertainment, and commerce.
Fifth, in line with information sharing, people can also offer opinions or consider the opinions of others through social media.
Finally, individuals find social media engaging and entertaining.
2. Key Roles Played by Social Media
Of the roles executed by social media, the following are the most prominent and core key roles played by social media applications. Social media has wide-ranging functions that have become imperative in daily life. Life without social media is beyond imagination and has turned very crucial.
Communication:
social media is considered the most effective tool for communication among friends, families, colleagues, and communities. With interactive technology involved, this form of communication has the advantage of being easily monitored and adaptable for change initiatives.
Collaboration:
Today, it’s common for most Netizens (internet users in Nigeria and beyond) to engage in social media chats, blogging, and Google Hangouts, etc. One person initiates the communication or conversation by posting—with or without multimedia content. It then circulates within closed or open groups of Netizens, who continue building the conversation through comments. These comments act as feedback or opinions, keeping the conversation dynamic. The entire process is innovative and collaborative in nature.
Engagement:
Every employee in an organization can be made equally responsible by engaging them in various ways through social media. This process not only boosts their morale but also helps them feel like part of the team, encouraging more creative and innovative ideas to improve the organization’s overall performance.
Educate:
social media plays a major role in educating the masses. It transforms entire organizations or communities into global classrooms. Online classes, sensitization campaigns, and seminars are made possible through social media platforms. People in remote locations can attend an online lecture or class by a knowledgeable expert and feel as if they are in a physical classroom.
Entertainment:
social media is the new medium that offers great entertainment to users. It enables access to all sorts of multimedia content, thereby removing the limitations of traditional media. It combines the best qualities of each conventional media format and adds more advanced features.
3. Popular Social Media Tools
Social Networking
These services allow people, companies, institutions, and government entities to form social relationships and share backgrounds, activities, thoughts, and interests. Examples include:
Facebook:
This is the world’s most popular social networking service. Creating an account is easy. Once registered, users can share photos, posts, and other information, connect with others, and receive comments and interactions.
Photo and Video Sharing
YouTube: This is one of the most popular video-sharing services. It allows users to upload and watch videos. Popular content includes tutorials, instructional videos, and music performances.
Snapchat: This is of the mobile-based app that allows users to share photos or short videos known as "Snaps." These snaps disappear from the recipient's device a few seconds after viewing—though screenshots may be taken.
Blogs
A blog (short for "weblog") is a webpage containing an individual’s or group’s short, interactive entries of thoughts, opinions, etc., on various topics.
Microblogs
Microblogs are a form of blogs that allow users to share short messages, such as a sentence, link, video, or image.
Twitter (now X):
A popular microblogging platform used by individuals, companies, and government entities to post short messages (called “tweets”) online.
Social Curation
These tools allow users to collect and share content related to a specific topic or area of interest. Examples include:
· Pinterest
· Reddit
2.1.2. CONCEPT OF AWARENESS
Awareness is an integral component. According to Dourish, awareness is defined as an understanding of the actions of others, which provides a context for your own activity. Awareness is something that keeps springing up, reminding someone of something without actually trying to search for that information. Awareness is the state or ability to perceive, feel, or be conscious of events, objects, or sensory patterns. In this level of consciousness, sense data can be confirmed by an observer without necessarily implying understanding. It is the state of knowing something, such as the awareness that the sun comes up every morning.
Awareness is a relative concept. It may be focused on an internal state such as feeling, or on external events. It is analogous to any sensory perception and is distinguished from observing and perceiving. It is associated with consciousness in the sense that the concept denotes a fundamental aspect such as feeling or intuition that accompanies the experience of phenomena.
Mocenni and Bizzarri F. wrote: the awareness literature can be organized around three core concepts. The first is cognitive awareness, which corresponds to the accurate and deep individual understanding of one’s perception and thinking. The second perspective argues that awareness is multilevel, considering both conscious and unconscious states, with an end-stage awareness. The third considers awareness as the recognition of the unfolding feelings of others.
2.1.3. ROLE OF SOCIAL MEDIA IN CREATING AWARENESS
Social media gives its users the power to build communities and encourages freedom of expression and the right to post on any platform. This can be achieved by sharing images, stories, and videos to raise awareness and facilitate discussion. News or content spreads quickly, and it can take just minutes for a post to go viral.
The power of social media for raising awareness cannot be overstated, as seen during the Black Lives Matter protests and riots in 2020. Social media became a powerful tool in this instance. The video footage of George Floyd’s murder spread quickly and caused mass outrage, with subsequent protests being organized via Twitter (now X), Instagram, and others. Similarly, the positive effects of social media were seen in the aftermath of the protests.
Social media can inform the masses in less time as it provides wide coverage of information regarding what is happening in any corner of the world. It helps in concept formation in a more concrete manner. It is a catalyst for social change and is useful for interpersonal communication and reinforcing group dynamics.
The influence of attitude is one of the roles social media plays in creating awareness. It gives more realism to phenomena—"phenomenality." Social media offers corrective programs for self-learning and improvement, and people around the world are deriving advantages from it as a powerful tool of communication.
2.1.4. CONCEPT OF SELF-MEDICATION
Self-medication is a practice acknowledged worldwide either as best practice or otherwise in the treatment of certain ailments. The International Pharmaceutical Federation (FIP, 1999) defines self-medication as a practice by which an individual selects and uses medicines to treat symptoms or minor health problems recognized as such by them. When done correctly, self-medication can benefit the individual’s health and is recognized by the WHO as part of self-care (WHO, 1998; WSMI, 2006).
This means that while unguided self-medication can be harmful, guided self-medication can be immensely beneficial to health. Self-medication has to meet the intent of self-care, which is defined as the selection and use of medicines by individuals to treat self-recognized illnesses or symptoms (WHO, 1998). It has the approval of WHO for quick and effective relief of minor ailments without medical consultation, especially in underserved, inaccessible rural, or remote areas (Praike et al., 2006).
Also, it has been found that inappropriate self-medication results in wastage of resources, increased resistance of pathogens, and generally entails serious health hazards such as adverse drug reactions, prolonged suffering, and drug dependence (Grisster, 2000; Kiyingi, 1993). On the other hand, if done appropriately, self-medication can readily relieve problems, save time spent waiting to see a doctor, may be economical, and can even save lives in acute conditions. It is now accepted that responsible self-medication can be beneficial for patients, healthcare providers, the pharmaceutical industry, and government (Calato, Galafossi, Alano & Trautmann, 2009). However, it must be accompanied by appropriate health information and sufficient awareness.
Self-medication involves the treatment of self-diagnosed diseases, disorders, or symptoms. It includes the use of medicines not requiring a prescription and which are produced, distributed, and sold to consumers for use on their own initiative. Responsible self-medication can be used to prevent and treat symptoms and ailments that do not need medical consultation or oversight.
In Nigeria, some studies have examined the general prevalence of self-medication, but the prevalence among medical undergraduates, particularly concerning antibiotics, has not been thoroughly studied.
2.1.5. CONSEQUENCES OF SELF-MEDICATION
From daily experiences and documented views, the practice of self-medication has many consequences, outweighing its advantages. It is necessary that efficient and proper knowledge dissemination should be promoted to reduce its unwanted effects on patients.
However, the practice remains a researchable area in order to weigh its advantages and disadvantages and, most importantly, to provide knowledge about its reasons, consequences, areas for improvement, and control.
Furthermore, presently  in Nigeria, drugs such as antibiotics, analgesics, hormonal drugs, and antihypertensives  which must be prescribed by a physician find their way into the hands of consumers without prescriptions. Drug vendors go as far as dispensing them over the counter, against regulations that require such drugs to be sold only by licensed professionals (National March, 6, 2011).
The consequences of inappropriate self-medication may not be immediate, but when they occur, the effects can be disastrous. Although self-medication is considered a useful tool for treating minor ailments, abuse or inappropriate practices may lead to adverse reactions and serious consequences. Therefore, it is important to understand the prevalence, determinants, and risk factors associated with self-medication practices in various segments of the community to develop appropriate educational, regulatory, and administrative procedures to alleviate public health risks.
According to Steward (2014: 403–408), studies have shown that lack of knowledge and information has conditioned many people to take and use medication incorrectly or inappropriately. This leads to loss of drug efficacy and inefficient use of the considerable resources spent on medications annually. This shows that knowledge and information remain indispensable when it comes to drug use.
2.1.6. FACTORS INFLUENCING SELF-MEDICATION
As the need for individuals to take greater responsibility for maintaining their own health increases, especially in cases of chronic and recurrent illnesses (not just short-term symptoms), occasional professional advice may still be required. According to findings from various studies conducted in different countries on self-medication practices and their inherent dangers, the most significant factors contributing to self-medication include inadequacies in healthcare facilities and delivery services, including the accessibility of these facilities, cost, waiting time, lack of drugs, and social distance from health workers.
Pandey (2010) reported that these inadequacies significantly influence self-medication practices. Verma, Mohan, and Pandey further stated that the majority of professional students had poor knowledge about appropriate self-medication, and their understanding of its benefits and risks was inadequate.
In addition, Gwakisa and Amuri (2014) asserted that self-medication practices were often due to the shortage of drugs at health facilities, the long distance to health centres, the inability to afford healthcare services, and poor access to healthcare delivery among other factors.
2.1.7. SOCIAL MEDIA AND HEALTH COMMUNICATION
Exploring existing literature shows that social media especially platforms like Facebook and X (formerly Twitter) plays a significant role in health communication and awareness. These platforms are widely used to disseminate health-related content, campaigns, and public health messages, including those related to self-medication, and they influence health-related behaviours.
Social media platforms act as dynamic spaces where information can reach a diverse audience rapidly. Facebook, with its massive user base, facilitates the sharing of health-related content through groups, pages, and posts. Users engage in discussions, share personal experiences, and access credible information, contributing to a collective understanding of the risks associated with self-medication. The platform’s multimedia capabilities enable or rather help in the presentation of information visuals and videos, thereby enhancing the education and sensitization aspect.
Similarly on X and Succinct nature which proves effectiveness in delivering Concise messages about the dangers of self- Medication. Both Platforms leverage their reach to contribute significantly to the health Communication effort to Curb or Combat the practices of self-medication the use of social media and It’s Multimedia. Features.
2.1.8. SOCIAL MEDIA AND WAYS TO CURB SELF-MEDICATION PRACTICES
Social media serves as a powerful tool for connecting with individuals and organizations in an interactive way that goes beyond the limitations of traditional media. Its vast and innovative technology.
social media has emerged as Powerful tool in addressing and curbing the uses of Self-medication platform like & and Facebook facilitate the dissemination of accurate Information, fostering a more informed and responsible approach to health.
 Through these Channels, health care professionals, Organizations and influencers Car Share authoritative Content, educating User about the risks associated Javed with self-medication. Engaging past, articles and visuals Helf in Conveying message I and promoting collective understand dory of the potential dangers. Moreover, social media provides a Platforms for I information, creating sense of Community around responsible health practices thus Communal aspects encourages Open discussions, allowing users to pe fer advice, share insights and learn from Other’ experiences, ultimately discouraging Impulsive Self-medication decisions.
X plays a critical role in amplifying key health messages and ensuring important information gains visibility and traction. The interconnected nature of social media networks enables the rapid spread of educational content, contributing to a more health-conscious online community.
However, while social media can be a force for positive change, there is also the risk of misinformation. Users must be encouraged to rely only on reputable sources and professionals for personalized advice. Maintaining the integrity of health-related discussions is essential.
As a form of new media, social media is a valuable instrument in the collective effort to curb self-medication. By leveraging its interactive and community-building features, these platforms promote responsible health behaviour and informed decision-making.
2.1.9. SELF-MEDICATION AND ITS MENACE: PREVENTION
Addressing the menace of self-medication requires a multifaceted approach, including education, regulation, and community engagement.
First, public awareness campaigns through various media platforms are essential. Informative content should highlight the dangers of self-medication and stress the importance of consulting medical professionals for proper diagnosis and treatment.
Regulatory measures must be taken to control the availability of over-the-counter (OTC) medications and restrict the sale of prescription drugs without proper authorization. Educating healthcare providers to actively engage in patient education is also crucial. By fostering open communication and emphasizing the risks associated with self-diagnosis, healthcare professionals can discourage self-medicating behaviours.
Promoting regular health check-ups can boost proactive healthcare-seeking behavior. Community engagement initiatives—such as workshops and seminars can create platforms for discussing proper medication practices, including correct dosages and responsible use.
2.1.10. SELF-MEDICATION AS A PATHWAY TO DRUG ABUSE
There are many terms used synonymously in the field of medicine such as self-medication (SM), drug abuse, drug overuse, substance abuse, and prescription drug abuse. In general, it is a common form of self-care and consists of consuming a product on one’s own initiative in an attempt to relieve perceived symptoms. It is the use of medication without prescription or medical guidance.
In simpler terms, drug abuse is a patterned use of a drug in which the user consumes the substance in amounts or with methods that are harmful to themselves or others. Self-medicating is a very common precursor to full addiction, and the habitual use of any addictive substance has been demonstrated to greatly increase the risk of addiction to additional substances due to long-term neurological changes.
Long-term self-medication can actually be detrimental to your health. It can increase feelings of depression, hopelessness, anxiety, and stress, as well as cause other health issues. To mention but a few, drug and alcohol abuse can damage relationships and disrupt obligations like work or partnership. Self-medicating with prescription or over-the-counter medication or other substances can be dangerous.
Before taking medication, it is always best to talk to a medical professional and ensure that the drug is right for you. In some cases, self-medication can even increase an individual’s risk of medical complications that could lead to or result in death.
In some instances, dangerous drug interactions may occur due to incorrect dosage or medication misuse. To minimize its potential risks, it is always important to seek a medical professional to provide an accurate diagnosis and prescribe proper medication.
To curb the stem from growing into trees that could be dried up, a holistic approach should be taken to curb self-medication practices, including therapy sessions and empowerment by a highly skilled medical consultant for quick recovery.
2.2. THEORETICAL FRAMEWORK
Theory is a well-substantiated explanation of an aspect of the natural world that can incorporate laws, hypotheses, and facts. In everyday use, the word "theory" often has nearly the opposite meaning, as it is formulated to explain, predict and understand phenomena and, in many cases, to challenge and extend existing knowledge within the limits of critically bounded assumptions or predictions of behaviour.
In relation to the above explanation about theory, this research work draws its strength from Two-step Flow Theory and Social Cognitive Theory.
2.2.1 TWO-STEP FLOW THEORY
The concept of Two-step Flow Mass Communication Theory suggests that the flow of information and influence from mass media and online media to their audiences involves two steps: from the media to certain audiences or individuals — that is, the opinion leaders — and then to the public. It is also known as Diffusion of Innovation, which focuses on how new ideas spread through a population. According to the theory, there are different types of adopters: innovator, early adopter, late adopter, and laggard, who have different levels of willingness and ability to adopt new innovations. It was developed by E.T.M. Rogers in 1962.
This mass communication theory could be applied to this research work as it suggests that information flows in two steps: first, from mass media to opinion leaders, and second, from opinion leaders to the general public. For example, if an individual sees a popular pastor tweet about the dangers of self-medication from a verified information source or a concerned opinion leader, they may come to believe that it is a dangerous practice. This theory could be applied to this study by exploring how opinion leaders, such as medical professionals and public health experts, use social media to disseminate information about the dangers inherent in self-medicating to the general public.
Additionally, the Two-step Flow Theory could also be used to examine how social media can help to create a buzz around the issue, which could encourage individuals to seek out more information and learn more about the dangers of self-medication. In this way, social media could play a role in changing attitudes and behaviours related to self-medication.
2.2.2. SOCIAL COGNITIVE THEORY
Social Cognitive Theory (SCT) describes the influence of individual experiences, the actions of others, and environmental factors on individual health behaviours. It proposes that the same processes emphasize the major role cognition plays in encoding and performing behaviour. Social Cognitive Theory, also known as Self-Efficacy Theory (SET), is a subset of Bandura’s (1986). It addresses psychological factors and motivations influencing health behaviours and methods to promote sustained, translatable behaviour change. The theory supposes that most human behaviour is learned observationally through behaviour. It was developed in 1986, and Bandura’s published second book.
In terms of the Social Cognitive Theory, Facebook and X.com play a role in creating awareness about the dangers inherent in self-medication by influencing individuals’ beliefs and behaviours.
The theory posits that individuals learn through observation and imitation, and that this learning can be influenced by a variety of factors, including the perceived rewards and cost of a behaviour and the social norms surrounding the behaviour. In the case of self-medication, social media spaces like Facebook and X can influence their users about the risks and dangers of self-medication.
Furthermore, individuals can have access to visuals, which include pictures of individuals who engage in self-medication and how they ended up. Additionally, individuals may perceive social media as a source of information and expertise on the topic of self-medication, which could further influence their beliefs and behaviours. Overall, Social Cognitive Theory provides a useful framework for understanding how social media can influence people's will towards self-medicating.
2.3 REVIEW OF RELATED STUDIES
Social Media and Health Awareness
A study by Smith et al. (2021) delved into the role of Facebook and X in promoting health awareness concerning the dangers of self-medication. The researchers found that these platforms provided a dynamic space for health organizations to share content. Using posts, videos, and interactive campaigns, these tools allowed users to engage with the content in meaningful ways, such as commenting or sharing posts with their own networks. This interactive nature fostered a sense of community, and health experts on Facebook and X were able to reach a broad audience, particularly those who might not have otherwise sought medical advice. As a result, the study concluded that these platforms were highly effective in increasing awareness about self-medication, especially among younger demographics who are active online.
Impact of Facebook Campaigns on Self-Medication Awareness
Adebayo Adebayo and Olumonsequan Oluwaseman (2022) focused on specific Facebook campaigns designed to address the dangers of self-medication. The study revealed that visual content, such as infographics, short videos, and success stories, played a crucial role in engaging the audience. These posts made it easier for users to understand the risks associated with self-medication. Facebook groups and pages dedicated to related topics also facilitated discussions where individuals could ask questions, share personal experiences, and receive feedback from medical professionals. This form of communication was essential in changing perceptions and encouraging people to seek professional help rather than resort to self-medication. The study highlighted the importance of building trust with followers, which was accomplished by providing accurate and timely health information.
Social Media as a Tool for Health Communication
Johnson et al. (2020) explored how X, with its rapid-fire nature, served as a tool for health communication on topics like the dangers of self-medication. Despite the limitation of character count, it forces users to distill complex health messages into concise, digestible chunks. The study found that hashtags related to health awareness, such as #SelfMedicationAwareness or #HealthTips, played a vital role in spreading information and encouraging discussions.
The Role of Social Media in Health Education
In a 2021 study by Kane and Olagemi, the authors examined how both Facebook and X were used to educate the public about the dangers of self-medication. The research emphasized the importance of regular and consistent posting. Health organizations found that maintaining an active presence on both platforms helped keep the conversation around self-medication at the forefront of users’ minds. While Facebook allowed for detailed posts and discussions, X’s fast-paced environment required health messages to be short but impactful. The study noted that the use of expert opinions, live chats, and Q&A sessions helped enhance the credibility of the information, which led to increased trust and engagement from users. However, both platforms also carried the risk of spreading misleading information, making it crucial for health professionals to actively participate in these conversations.
Effectiveness of Facebook Groups in Spreading Health Information
Adetisi (2022) conducted a study on the role of Facebook groups in raising awareness about self-medication risks. The study found that people were more likely to engage with content in these groups because they felt a sense of community and solidarity. This group dynamic created a more receptive environment for health messages.
Influence of Twitter on Health Behavior Change
A study by Okafor et al. (2023) looked at the impact of health influencers on X in raising awareness about self-medication. The study found that influencers, especially those with a large following, played a crucial role in shaping health behaviors. By sharing personal stories or expert advice in their tweets, influencers were able to spark conversations and drive home the message about the dangers of self-medication. X could be a powerful tool for changing public attitudes, especially when influencers used clear and relatable language. The study also highlighted the need for influencers to be careful about the accuracy of the information they share.
User Engagement and Health Education on Facebook
Research by Nwachukwu and Obasi (2021) explored how user engagement on Facebook pages influenced health education about self-medication. The study found that Facebook’s algorithm promoted posts that generated high levels of interaction, such as likes, shares, and comments. Health-related posts with high engagement were shown to reach a wider audience, thereby increasing awareness of self-medication risks.
Comparing Facebook and X in Health Campaigns
Bello and Chukwu (2020) compared the effectiveness of Facebook and X in promoting health messages related to self-medication. The study found that both platforms had unique strengths. Facebook’s ability to support long-form posts, detailed articles, and multimedia content made it ideal for educating users in depth. X, on the other hand, was more effective in creating a sense of urgency due to its real-time nature. Twitter’s quick updates allowed health organizations to respond promptly to emerging trends and urgent health issues. The research concluded that both platforms had their advantages, and a combined strategy using both Facebook for detailed information and X for quick, attention-grabbing messages was the most effective approach.
Social Media Use in African Countries to Combat Self-Medication
In a 2022 study by Mensah and Abiok, the authors looked at how Facebook and X were used in African countries to combat self-medication. The study found that social media platforms were instrumental in spreading awareness, particularly in areas with limited healthcare resources. Facebook’s ability to host longer content and facilitate group discussions helped bridge the gap between healthcare providers and the public. X’s fast-paced nature allowed health organizations to respond to self-medication trends in real-time, which was crucial in fast-moving situations. The study highlighted that the platforms provided an alternative source of health education, especially for younger populations who were more likely to engage with social media.
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CHAPTER THREE
RESEARCH METHODOLOGY
3.0  Introduction
Research methodology is a way of explaining how a researcher intends to carry out their research. It is a logical, systematic plan to resolve a research problem. A methodology details a researcher’s approach to the research to ensure reliable, valid results that address their aims and objectives. According to McCombes (2019), research is a process of systematic inquiry or investigation about a given phenomenon for critical information gathering, analysis, and interpretation.
This research study was designed to appraise Facebook and X as social media spaces in the creation of awareness about the dangers inherent in self-medication. It is mainly anchored on a research methodology to help achieve the aim and objectives of the study.
Research methodology is central to research and forms the building block of every study. Therefore, this chapter presents the following for this study: research design, population of the study, sample size, sampling techniques, validity and reliability of research instruments, data collection methods, and method of data analysis.
3.1 RESEARCH DESIGN
Research design is a plan for a study that provides the framework for the investigation. According to John Creswell (2014), research design outlines the procedures and methods for collecting and analysing data. Kothari (2004) defines research design as a strategy for collecting and analysing data to answer research questions.
This study will adopt a descriptive survey research design to evaluate the role of Facebook and X (formerly Twitter) in creating awareness about the dangers of self-medication. This design is ideal for understanding how these platforms influence knowledge and behaviour among the target population. Descriptive surveys enable researchers to collect data systematically from a large number of respondents, facilitating an in-depth exploration of their awareness levels and engagement with health-related information.
3.2 POPULATION OF THE STUDY
According to Creswell (2018), focusing on a specific and relevant population ensures the validity of the research findings. The population for this study will comprise students of Kwara State Polytechnic, Ilorin, Kwara State. This institution is selected due to its large student population, diverse demographics, and high level of social media usage. The study targets students across various departments and academic levels, focusing on those aged 18–35, as this age group represents the most active users of platforms like Facebook and X.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
A sample size of 100 respondents will be selected, based on Cochran’s formula, to ensure a statistically significant representation of the population. The study will employ a stratified sampling technique, dividing the student population into strata based on their academic levels (ND1, ND2, HND1, HND2) and departments. Within each stratum, simple random sampling will be used to select participants. This approach aligns with Babbie (2020), who emphasized the importance of stratified sampling in achieving a balanced and representative sample in survey research.
3.4 RESEARCH INSTRUMENT
A structured questionnaire will serve as the primary instrument for data collection. The questionnaire will be divided into several sections to gather comprehensive information.
· The first section will capture demographic details such as age, gender, and academic level.
· The second section will focus on social media usage, particularly the frequency of engagement with Facebook and X.
· The third section will assess the respondents' exposure to health awareness campaigns about self-medication.
· The fourth section will evaluate the perceived effectiveness of these platforms in disseminating information on the dangers of self-medication.
· Lastly, the questionnaire will include a section on behavioural influence, examining how the awareness created has impacted the respondents’ attitudes and practices regarding self-medication.
Both closed-ended (e.g., Likert scale and multiple-choice) and open-ended questions will be included to capture both quantitative and qualitative data.
3.5 VALIDITY OF THE RESEARCH INSTRUMENT
This stage discusses how well a method measures something and refers to the accuracy of a measure to know whether the results truly represent what they are supposed to measure. Validity refers to a study’s accuracy. A study’s validity can be tested many times and yield the same result each time, and yet the result could still be wrong or inaccurate if not truly reflective of the concept measured.
The essence of validating the field instrument is to generate reliable data and adjust ambiguities identified during the pre-test phase. After all necessary corrections have been made, the actual field study begins. The lead questions included: "Have you heard of self-medication before?" and "From which source did you hear about self-medication?" Other requests focused on knowledge about self-medication campaigns or public awareness in school, reasons for indulging in self-medication, and media credibility.
3.6 DATA COLLECTION METHOD
This refers to the methodology of gathering, estimating, and investigating precise experience using approved research standards and procedures. A researcher constructs their hypothesis based on gathering informational data. It is an established systematic fashion that enables one to answer stated research questions, test hypotheses, and extrapolate outcomes.
The primary data collection technique used in this study is the survey method. Questionnaires will be adopted as a means of data gathering for the topic: An Appraisal of the Use of Facebook and X in the Creation of Awareness about the Dangers Inherent in Self-Medication. The questionnaire will be distributed by hand across four institutes using random sampling that cuts across eight departments of the institution.
3.7 METHOD OF DATA ANALYSIS
Data analysis is simply the process of converting gathered data into meaningful information. Different techniques such as modelling are used to detect trends, relationships, and conclusions, which address decision-making processes. This involves systematically applying statistical and logical techniques to describe, illustrate, condense, evaluate, and interpret data.
The information gathered from the returned questionnaires needs to be analysed in order to obtain frequencies, percentages, and statistical measurements upon which presentation, analysis, and interpretations will be made.

















CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
This research employed the survey design and a quantitative approach, using a structured questionnaire as the instrument for data collection. The instrument was designed to measure respondents' views on the topic of the study. The respondents comprised students of Kwara State Polytechnic, Ilorin. The questionnaire was developed based on the research topic titled:
"Audience perception on the role of radio media campaign against self meditation among residents of ilorin (a case study of diamond FM)
4.1 Data Presentation
This chapter presents the analysis and interpretation of data gathered through the administration of questionnaires. All the questionnaires distributed were completed and returned, resulting in a 100% response rate. The questionnaire was divided into two sections (Section A and B), each designed to gather relevant data for the study.
SECTION A: DEMOGRAPHIC DATA
Table 1: Gender of Respondents
	Gender
	Frequency
	Percentage (%)

	Female
	40
	40.0%

	Male
	60
	60.0%

	Prefer not to say
	0
	0.0%

	Total
	100
	100.0%


The table above shows that 60 respondents (60%) are male, while 40 respondents (40%) are female. None of the respondents selected the "Prefer not to say" option.
Table 2: Age of Respondents
	Age Range
	Frequency
	Percentage (%)

	16–25
	56
	56.0%

	26–35
	42
	42.0%

	36 and above
	2
	2.0%

	Total
	100
	100.0%


The table shows that the majority of respondents (56%) are between the ages of 16 and 25, while 42% are between 26 and 35, and only 2% are aged 36 and above.
Table 3: Educational Level of Respondents
	Education Level
	Frequency
	Percentage (%)

	ND1
	6
	6.0%

	ND2
	9
	9.0%

	HND1
	14
	14.0%

	HND2
	71
	71.0%

	Total
	100
	100.0%



This table shows that 6% of respondents are in ND1, 9% are in ND2, 14% are in HND1, and the majority (71%) are in HND2.
Table 4: Marital Status of Respondents
	Marital Status
	Frequency
	Percentage (%)

	Single
	78
	78.0%

	Engaged
	4
	4.0%

	Married
	18
	18.0%

	Divorced
	0
	0.0%

	Total
	100
	100.0%



From the table above, 78% of the respondents are single, 4% are engaged, 18% are married, and none of the respondents are divorced.
Table 5: Religion of Respondents
	Religion
	Frequency
	Percentage (%)

	Islam
	88
	88.0%

	Christianity
	12
	12.0%

	I believe in God, not religion
	0
	0.0%

	Total
	100
	100.0%


The table shows that the majority of the respondents (88%) are Muslims, while 12% are Christians. No respondent selected "I believe in God, not religion."
Table 6: Occupation of Respondents
	Occupation
	Frequency
	Percentage (%)

	Student
	73
	73.0%

	Civil Servant
	20
	20.0%

	Businessman
	2
	2.0%

	Soldier
	1
	1.0%

	Artisan/Entrepreneur
	2
	2.0%

	Self-employed
	2
	2.0%

	Total
	100
	100.0%


According to the data, 73% of respondents are students, followed by 20% who are civil servants. Other occupations include businessmen (2%), artisans/entrepreneurs (2%), self-employed individuals (2%), and a soldier (1%).
Table 7: Have You Come Across Health Awareness Campaigns About the Dangers of Self-Medication on Facebook?
	Response
	Frequency
	Percentage (%)

	Yes
	76
	76.0%

	No
	15
	15.0%

	Maybe
	9
	9.0%

	Total
	100
	100.0%



The table indicates that a majority of the respondents (76%) have come across health awareness campaigns about the dangers of self-medication on Facebook. 15% responded No, while 9% were unsure.
Table 8: How Frequently Do You Come Across Self-Medication Awareness Posts on Facebook?
	Response
	Frequency
	Percentage (%)

	Always
	22
	22.0%

	Often
	27
	27.0%

	Sometimes
	39
	39.0%

	Rarely
	9
	9.0%

	Never
	3
	3.0%

	Total
	100
	100.0%


The data reveals that 39% of respondents sometimes come across self-medication awareness posts on Facebook, followed by 27% who said often, and 22% who said always. A smaller portion, 9%, said rarely, and 3% have never encountered such posts.
Table 9: How Frequently Do You Come Across Self-Medication Awareness Posts on 'X' (formerly Twitter)?
	Response
	Frequency
	Percentage (%)

	Never
	20
	19.48%

	Occasionally
	28
	27.29%

	Sometimes
	32
	31.12%

	Often
	11
	10.20%

	Always
	9
	8.60%

	Total
	100
	100.00%



The table shows that most respondents sometimes (31.12%) or occasionally (27.29%) come across self-medication awareness posts on X (formerly Twitter). About 19.48% have never seen such posts, while fewer respondents reported seeing them often (10.2%) or always (8.6%).
Table 10: Social Media Influence on Public Awareness About the Dangers of Self-Medication
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	14
	14.00%

	Disagree
	6
	6.00%

	Neutral
	5
	5.00%

	Agree
	55
	55.00%

	Strongly Agree
	20
	20.00%

	Total
	100
	100.00%



Majority of respondents (75% combined) agree (55%) or strongly agree (20%) that social media influences public awareness about the dangers of self-medication. A smaller portion disagrees (20% combined), and 5% are neutral.
Table 11: Social Media Can Change Audience Behavior on Self-Medication
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	4
	4.0%

	Disagree
	9
	9.0%

	Neutral
	15
	15.0%

	Agree
	55
	55.0%

	Strongly Agree
	17
	17.0%

	Total
	100
	100.0%



A majority of respondents (72% combined) agree (55%) or strongly agree (17%) that social media can influence and change audience behavior regarding self-medication. A smaller proportion disagrees (13% combined) or is neutral (15%).
Table 12: Facebook and X (formerly Twitter) Are Effective Platforms for Conveying Information About the Risks of Self-Medication
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	6
	6.0%

	Disagree
	10
	10.0%

	Neutral
	14
	14.0%

	Agree
	49
	49.0%

	Strongly Agree
	19
	19.0%

	Total
	100
	100.0%



Almost 68% of respondents agree (49%) or strongly agree (19%) that Facebook and X are effective platforms for disseminating information about the risks of self-medication. A smaller group disagrees (16% combined) or is neutral (14%).
Table 13: Social Media Platforms Can Be Used to Spread Awareness About the Dangers of Self-Medication
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	7
	7.0%

	Disagree
	5
	5.0%

	Neutral
	10
	10.0%

	Agree
	52
	52.0%

	Strongly Agree
	25
	26.0%

	Total
	100
	100.0%


Interpretation:
A significant majority of respondents (78% combined) agree (52%) or strongly agree (26%) that social media platforms can be effectively used to raise awareness about the dangers of self-medication. Only a small portion disagrees (12% combined), while 10% remain neutral.
Table 14: Verified Accounts of Health Professionals on Social Media Use Their Platforms to Educate the Public on Self-Medication Dangers
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	10
	10.0%

	Disagree
	6
	6.0%

	Neutral
	11
	11.0%

	Agree
	53
	53.0%

	Strongly Agree
	24
	24.0%

	Total
	100
	100.0%



More than 77% of respondents agree (53%) or strongly agree (24%) that verified health professionals on social media use their platforms to educate the public about the dangers of self-medication. Meanwhile, 16% disagree, and 11% are neutral.
Table 15: Social Media Messages Should Be Verified for Accuracy of Health-Related Information
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	8
	8.0%

	Disagree
	6
	6.0%

	Neutral
	17
	17.0%

	Agree
	51
	51.0%

	Strongly Agree
	18
	18.0%

	Total
	100
	100.0%



A majority of respondents (69% combined) agree (51%) or strongly agree (18%) that social media messages related to health should be verified for accuracy. About 14% disagree, and 17% remain neutral.
Table 16: Social Media Platforms Like Facebook and X Can Sometimes Share Misleading Information About Self-Medication
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	7
	7.0%

	Disagree
	14
	14.0%

	Neutral
	12
	12.0%

	Agree
	53
	53.0%

	Strongly Agree
	14
	14.0%

	Total
	100
	100.0%



More than half of respondents (67% combined) agree (53%) or strongly agree (14%) that social media platforms sometimes share misleading information about self-medication. About 21% disagree, and 12% are neutral.
Table 17: Trust is Crucial When Considering Health Information Shared by Friends on Social Media
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	6
	5.99%

	Disagree
	7
	6.92%

	Neutral
	21
	20.8%

	Agree
	52
	51.5%

	Strongly Agree
	16
	15.5%

	Total
	100
	100%



Majority (67%) of respondents agree or strongly agree that trust plays a crucial role when considering health information shared by friends on social media, while about 13% disagree, and 21% are neutral.
Table 18: Increasing Awareness About Self-Medication Can Positively Change Audience Behavior and Health Outcomes
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	8
	7.98%

	Disagree
	6
	5.99%

	Neutral
	18
	17.8%

	Agree
	53
	52.5%

	Strongly Agree
	15
	14.98%

	Total
	100
	100%


Interpretation:
About 67% of respondents agree or strongly agree that increasing awareness about self-medication can positively influence audience behavior and health outcomes. Around 14% disagree, and 18% are neutral.
Table 19: Understanding User Engagement with Self-Medication Content on Social Media Helps Assess Awareness Campaign Effectiveness
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	6
	5.99%

	Disagree
	6
	5.99%

	Neutral
	27
	26.78%

	Agree
	52
	51.58%

	Strongly Agree
	10
	9.9%

	Total
	100
	100%



More than 61% of respondents agree or strongly agree that understanding user engagement with self-medication content on social media is important for evaluating the effectiveness of awareness campaigns, while about 12% disagree and 27% are neutral.
Table 20: Self-Medication is Dangerous to People's Health
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	10
	9.29%

	Disagree
	2
	1.86%

	Neutral
	17
	15.88%

	Agree
	38
	35.51%

	Strongly Agree
	33
	30.84%

	Total
	100
	100%



A significant majority (66%) of respondents agree or strongly agree that self-medication is dangerous to people's health. Only about 11% disagree, and 16% are neutral.
Table 21: Many Nigerians Engage in Self-Medication
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	37
	37%

	Agree
	51
	51.72%

	Neutral
	15
	15.9%

	Disagree
	9
	9%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Table 21 shows that a majority of the respondents (88.72%) agree or strongly agree that many Nigerians engage in self-medication, while about 11% do not share this view. This suggests that self-medication is widely recognized as a common practice in Nigeria
Table 22: You Have Engaged in Self-Medication
	Response
	Frequency
	Percentage (%)

	Agree
	36
	36%

	Neutral
	19
	19.9%

	Disagree
	22
	22.9%

	Strongly Disagree
	16
	16.8%

	Strongly Agree
	7
	7.8%

	Total
	100
	100%


Table 22 shows that 36% of the respondents admit to having engaged in self-medication, whereas 23% disagree or strongly disagree with this, and the rest remain neutral. This indicates that a significant portion of the population personally practices self-medication.
Table 23: You Learned About the Dangers of Self-Medication Through Social Media
	Response
	Frequency
	Percentage (%)

	Agree
	48
	48.8%

	Neutral
	24
	24%

	Disagree
	18
	18%

	Strongly Agree
	10
	10%

	Strongly Disagree
	1
	1.7%

	Total
	100
	100%


Table 23 shows that nearly half of the respondents (48.8%) agree or strongly agree that they learned about the dangers of self-medication through social media, while around 25% are neutral, and a small minority disagrees. This suggests that social media is an important channel for health education.
Table 24: Social Media is the Best Platform for Spreading Information About the Dangers of Self-Medication
	Response
	Frequency
	Percentage (%)

	Agree
	49
	49.8%

	Neutral
	15
	15.2%

	Disagree
	9
	9.18%

	Strongly Agree
	20
	20.29%

	Strongly Disagree
	7
	7.1%

	Total
	100
	100%


Table 24 shows that about 70% of respondents agree or strongly agree that social media is the best platform for spreading information about the dangers of self-medication, while 24% are neutral or disagree. This implies social media is perceived as an effective tool for health awareness campaigns.
Table 25: Most Youths Prefer Social Media Over Traditional Media
	Response
	Frequency
	Percentage (%)

	Agree
	41
	41%

	Strongly Agree
	31
	31%

	Neutral
	12
	12%

	Strongly Disagree
	10
	10%

	Disagree
	6
	6.7%

	Total
	100
	100%


Table 25 shows that a majority of respondents (72%) agree or strongly agree that youths prefer social media over traditional media, while 22% do not share this opinion. This indicates that social media is the preferred medium among young people for receiving information.
Table 26: Have You Come Across Health Awareness Campaigns About the Dangers of Self-Medication on X (Formerly Twitter)?
	Response
	Frequency
	Percentage (%)

	Yes
	59
	57.3%

	No
	32
	31.1%

	Maybe
	12
	11.7%

	Total
	100
	100%


Table 26 shows that 57.3% of respondents have come across health awareness campaigns about the dangers of self-medication on X (formerly Twitter), while 31.1% have not, and 11.7% are unsure. This suggests that Twitter is moderately effective as a platform for such campaigns but has room for improvement.
Table 27: Many Nigerians Engage in Self-Medication
	Response
	Frequency
	Percentage (%)

	Agree
	50
	51.5%

	Neutral
	14
	14.49%

	Disagree
	7
	7.2%

	Strongly Agree
	21
	21.6%

	Strongly Disagree
	8
	8.29%

	Total
	100
	100%


Table 27 shows that 73.1% of respondents agree or strongly agree that many Nigerians engage in self-medication, while 21% do not share this view. This reinforces the perception that self-medication is widespread in the country.
4-2 Analysis of Research Questions
This section discusses data collected from the survey on "Appraisal of the Role of Facebook and X on the Creation of Awareness about the Dangers Inherent in Self-Medication." The data were gathered through a structured questionnaire administered to respondents.
Research Question One: What is the impact of awareness campaigns about self-medication on social media platforms like Facebook and X?
The data in Table 8 address this question. The responses indicate that self-medication awareness campaigns on Facebook and X are considered effective in curbing the continuous practice of self-medication. Specifically, 22% of respondents reported always coming across these awareness campaigns, while 28% reported doing so often. This shows that awareness campaigns have a consistent impact and reach on these platforms.
Research Question Two: How accurate and reliable is the information obtained from Facebook and X regarding the dangers inherent in self-medication?
The data in Table 10 respond to this question. Respondents shared their perceptions of the reliability of health-related information on social media. While 14% of respondents strongly agree that information on these platforms is reliable, 20.9% disagree with this statement. This suggests that although social media influences public awareness, there are concerns about the accuracy and trustworthiness of health information shared on these platforms
Research Question Three: How do Facebook and X influence the visibility and frequency of content related to the dangers of self-medication?
Table 11 provides insight into this question. The majority of respondents (55%) agree that social media can change audience behavior related to self-medication, with 17% strongly agreeing. Meanwhile, 15% were neutral, and less than 13% disagreed. These findings indicate that Facebook and X are effective platforms for increasing the visibility and frequency of content aimed at modifying behavior concerning self-medication.
4.3 Discussion of Findings
This study has revealed critical insights that can guide interventions leveraging social media as an effective mass communication tool to raise awareness about the dangers of self-medication.
The research confirmed that social media reaches large audiences rapidly and widely, helping to reduce the prevalence of self-medication through targeted campaigns. Platforms like Facebook and X serve as dynamic spaces where information can be shared quickly, engaging diverse audiences beyond the limitations of traditional media.
Healthcare professionals actively use social media to educate the public about the risks associated with self-medication. This has contributed to raising awareness about the dangers of improper drug use, including the misuse of prescribed or over-the-counter medications and the potential harmful effects on the body.
Social media empowers users to build communities and connect with groups or organizations for health education, which enhances the effectiveness of awareness campaigns.
The appraisal of Facebook and X reveals that these platforms are powerful tools for public health education. Their extensive reach and user engagement enable campaigns to promote informed health decisions and encourage individuals to seek professional medical advice. Effective strategies include partnerships with healthcare professionals, clear and concise messaging, and the creation of engaging visual content.
Despite challenges such as misinformation and platform regulation, the benefits of leveraging social media for health awareness are significant. Facebook and X can play a vital role in promoting public health and safety, ultimately reducing the risks associated with self-medication.














CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
This study focused on appraising the roles of Facebook and X (formerly Twitter) in creating awareness about the dangers inherent in self-medication, with particular attention to students and youths, who are frequent users of these social media platforms.
The research was motivated by the increasing rate of self-medication among the population, especially in urban and academic environments where access to health information is often sought online rather than through professional consultation. The study aimed to examine the extent to which Facebook and X disseminate health-related messages, influence awareness levels, and shape public perceptions about the risks associated with self-medication.
A quantitative method was employed using a structured questionnaire distributed among selected respondents. The findings revealed that a large proportion of participants actively use Facebook and X and frequently engage with content related to health on these platforms. Most respondents acknowledged encountering posts, videos, trends, or discussions warning against the use of non-prescribed drugs or self-treatment, especially for conditions such as infections, malaria, pain relief, and contraceptive use.
It was also found that although Facebook and X significantly contributed to increasing awareness, challenges such as misinformation, lack of content verification, and the spread of unprofessional advice persist. However, the study shows that well-structured and verified health messages shared by medical practitioners, health institutions, and credible influencers on these platforms have played a meaningful role in enlightening the public about the dangers of self-medication.
Ultimately, the study concludes that while Facebook and X are effective tools for public health awareness, their impact is maximized when content is fact-checked, audience engagement is sustained, and partnerships with medical professionals are established to ensure message accuracy and credibility.
5.2 Recommendations
Based on the findings of this study, the following recommendations are proposed:
1. Strengthen Health Communication Strategies on Social Media: Government health agencies, NGOs, and educational institutions should invest in creating consistent and engaging health awareness content tailored for platforms like Facebook and X. These posts should highlight the dangers of self-medication and offer safer alternatives such as consulting qualified healthcare providers.
2. Partner with Health Professionals and Influencers: To enhance credibility, social media campaigns should include certified health practitioners and credible influencers who communicate health information in an appealing and trusted manner.
3. Monitor and Regulate Health Content: Social media platforms should introduce stricter regulations and automated checks to flag or remove misleading health-related content. Facebook and X should collaborate closely with health organizations to support verified public health messaging.
4. Promote Digital Literacy: Institutions should launch campaigns to teach users, especially students, how to distinguish between verified medical information and harmful content. This can help reduce the spread and impact of misinformation about drug use.
5. Encourage Peer-to-Peer Advocacy: Students and young users should be encouraged to share their knowledge about the dangers of self-medication within their networks, creating a ripple effect of awareness among peers.
6. Incorporate Awareness into School Programs: Tertiary institutions, including polytechnics, should include health awareness programs in their orientation and general studies sessions, leveraging social media as an educational support tool for continuous learning.
By implementing these recommendations, the power of Facebook and X can be harnessed more effectively to combat the growing threat of self-medication among Nigerian youths and beyond.
5.3 Conclusion
This research concludes that social media platforms, particularly Facebook and X, play a significant role in shaping public awareness and perceptions regarding the dangers of self-medication. As digital platforms become central to information dissemination, their influence on health-related behavior and perceptions is growing rapidly, especially among youths and students.
The findings indicate that a large portion of users rely on content shared on Facebook and X for health advice and awareness. Many respondents reported that they have changed their views or actions regarding self-medication due to exposure to educational posts, warnings from verified health pages, and engaging public discourse on these platforms. The accessibility, real-time information flow, and ability to foster engagement make these platforms powerful tools in the fight against self-medication.
However, the study also identified the double-edged nature of social media. While it enhances awareness, it can also be a conduit for misinformation and unverified medical advice, which may worsen the problem it seeks to address. Therefore, while Facebook and X are invaluable for awareness creation, their effectiveness depends on the credibility of the information shared and the digital literacy of the audience.
In conclusion, Facebook and X have the potential to positively influence public health, but their role must be guided by responsible content creation, user education, and collaboration with health professionals and institutions.
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APPENDIX
DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,
I am Abdulbaki Shukurat Omolarah, a final-year HND student of Mass Communication. I am conducting a research study titled:
“Appraisal of the Roles of Facebook and X (formerly Twitter) in Creating Awareness about the Dangers of Self-Medication.”
This questionnaire is designed solely for academic purposes, and your responses will be treated with strict confidentiality.
Instructions:
Kindly mark [✓] the option that best represents your opinion. The questionnaire is divided into three sections: A (Demographics), B (Platform Exposure), and C (Opinion Statements).
Section A: Personal Data of Respondents
1. Gender: [ ] Male  [ ] Female  [ ] Prefer not to say  [ ] Other: _______
2. Age: [ ] 16–25 years  [ ] 26–35 years  [ ] 36 years and above
3. Educational Level: [ ] ND I  [ ] ND II  [ ] HND I  [ ] HND II
4. Marital Status: [ ] Single  [ ] Engaged  [ ] Married  [ ] Divorced  [ ] Other: _______
5. Religion: [ ] Islam  [ ] Christianity  [ ] Other: _______
6. Occupation: [ ] Student  [ ] Civil Servant  [ ] Other: _______
Section B: Exposure to Health Campaigns on Social Media
7. Have you come across health awareness campaigns on the dangers of self-medication on Facebook? [ ] Yes  [ ] No  [ ] Maybe
8. Have you come across such campaigns on X (formerly Twitter)? [ ] Yes  [ ] No  [ ] Maybe
9. How frequently do you encounter self-medication awareness posts on Facebook? [ ] Always  [ ] Often  [ ] Sometimes  [ ] Rarely  [ ] Never
10. How frequently do you encounter such posts on X? [ ] Always  [ ] Often  [ ] Sometimes  [ ] Occasionally  [ ] Never
Section C: Opinions on Social Media and Self-Medication
Key: SA = Strongly Agree  A = Agree  N = Neutral  D = Disagree  SD = Strongly Disagree
	Statements
	SA
	A
	N
	D
	SD

	1. Social media influences public awareness about the dangers of self-medication.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	2. Audience behavior on self-medication can be changed through social media.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	3. Facebook and X are effective platforms for conveying health information.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	4. Social media can be used to spread awareness about self-medication risks.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	5. Verified health professionals use social media to educate the public.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	6. Health-related information on social media should be verified for accuracy.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	7. Social media sometimes spreads misleading information about self-medication.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	8. Trust is important when considering health information shared by friends on social media.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	9. Increased awareness can lead to better health outcomes.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	10. User engagement helps assess campaign effectiveness.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	11. Self-medication is dangerous to one’s health.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	12. Many Nigerians engage in self-medication.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	13. You have engaged in self-medication several times.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	14. You learned about the dangers of self-medication through social media.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	15. Social media is the best platform for spreading such information.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]

	16. Most youths prefer social media over traditional media.
	[ ]
	[ ]
	[ ]
	[ ]
	[ ]



Thank you for your time and participation.
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