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[bookmark: _Toc199092688]ABSTRACT
This study investigates the impact of social media use on the self-esteem of students in the Computer Science Department at Kwara State Polytechnic, Ilorin. In the digital era, social media platforms such as Facebook, Instagram, Twitter, and Snapchat have become integral to students’ daily lives, shaping communication patterns, social interactions, and self-perception. Employing a mixed-methods approach, the research combines quantitative surveys and qualitative interviews to assess the extent of social media usage and its correlation with self-esteem levels among students. The findings reveal that while social media offers opportunities for connection and peer support, excessive use and exposure to curated online personas often lead to negative self-comparisons, diminished self-worth, and increased vulnerability to cyberbullying. The study also identifies patterns of social media engagement—such as frequency, type of activity, and reliance on peer validation—that significantly affect students’ emotional well-being and self-esteem. Recommendations are made for educators and mental health professionals to promote healthier social media habits and provide targeted support for students. The research contributes valuable insights for understanding the psychological effects of social media in academic environments and highlights the need for proactive strategies to foster digital well-being among students.
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[bookmark: _Toc199092689]CHAPTER ONE
[bookmark: _Toc199092690]1.0	Introduction
In the digital age, social media has become an integral part of everyday life, particularly among students. Platforms like Facebook, Instagram, Twitter, and Snapchat have transformed how individuals communicate, share information, and interact with one another. Among the various demographics impacted by this phenomenon, students are particularly vulnerable to the effects of social media on their self-esteem. This study focuses on the relationship between social media use and self-esteem among students in the Computer Science department, aiming to understand how these platforms influence their self-perception and mental health.
The rise of social media has been accompanied by concerns regarding its impact on mental health, especially among young adults. Research indicates that excessive use of social media can lead to negative self-evaluations and diminished self-esteem due to factors such as social comparison, cyberbullying, and the pressure to maintain a curated online persona (Vogel et al., 2014; Twenge et al., 2018). Given that Computer Science students are often heavy users of technology and social media, it is essential to explore how these platforms affect their self-esteem and overall well-being.
[bookmark: _Toc199092691]1.1	Background to the Study
The proliferation of social media has reshaped communication patterns and influenced societal norms. According to Statista (2023), as of January 2023, there were over 4.7 billion social media users worldwide, with a significant percentage being young adults and students. This demographic is particularly susceptible to the pressures and influences of online interactions. 
Research suggests that social media can serve as both a positive and negative force in shaping self-esteem. On one hand, it provides opportunities for connection and support; on the other hand, it can foster environments where individuals engage in harmful comparisons with others (Kross et al., 2013). This duality is particularly relevant for Computer Science students who may be more inclined to compare their academic achievements with peers showcased on social media platforms.
Furthermore, studies have shown that the nature of interactions on social media—whether supportive or critical—can significantly impact self-esteem (Frison & Eggermont, 2016). The need for validation through likes and comments can create a cycle where individuals derive their self-worth from online feedback rather than intrinsic qualities or achievements.
The rise of social media has fundamentally altered how individuals communicate and interact with one another. According to Statista (2023), over 4.7 billion people worldwide use social media platforms, with a significant proportion comprising young adults and students. This demographic is particularly vulnerable to the effects of social media on self-esteem due to their developmental stage, where identity formation and peer acceptance are critical.
In Nigeria, where access to technology is rapidly increasing, students are increasingly turning to social media for information, support, and validation. However, the content shared on these platforms often portrays idealized versions of reality that can distort perceptions of success and happiness. Studies have shown that exposure to curated online personas can lead to negative self-evaluations and diminished self-worth (Kross et al., 2013). 
Moreover, the nature of interactions on social media—whether supportive or critical—can significantly impact self-esteem (Frison & Eggermont, 2016). For Computer Science students who may already experience stress related to academic performance and career prospects, the pressure to maintain a positive online image can exacerbate feelings of inadequacy.
The phenomenon of "social comparison" is particularly relevant in this context. Students may find themselves comparing their academic achievements or personal lives with those depicted by peers online, leading to feelings of inferiority or anxiety (Gonzalez & Acosta, 2022). This study aims to investigate how these dynamics play out among Computer Science students at Kwara state polytechnic, Ilorin and how they affect their overall self-esteem.


Additionally, understanding the role of social media in shaping self-esteem is crucial for developing effective interventions that promote mental well-being among students. By exploring the relationship between social media use and self-esteem in this demographic, this research seeks to contribute valuable insights that can inform educational practices and mental health support services.
As such, this study aims to investigate the effects of social media use on self-esteem among Computer Science students department. By understanding these dynamics, educators and mental health professionals can better support students in navigating the complexities of social media.
[bookmark: _Toc199092692]1.2	Statement of the Problem
Despite the widespread use of social media among students, there is limited empirical research examining its specific effects on self-esteem within this demographic. Many students experience feelings of inadequacy when comparing themselves to curated online personas that often depict idealized versions of reality (Gonzalez & Acosta, 2022). This study seeks to address the gap in knowledge regarding how social media usage correlates with self-esteem levels among Computer Science students.
Additionally, the unique pressures faced by students in technical fields—such as competition for grades and job placements—may exacerbate the negative impacts of social media on self-esteem. Understanding these relationships is crucial for developing effective interventions that promote healthy online behaviors and enhance student well-being.
[bookmark: _Toc199092693]1.3	Objectives of the Study
The primary objectives of this study are:
1. To assess the level of social media usage among Computer Science students.
2. To evaluate the impact of social media on the self-esteem of these students.
3. To identify specific patterns in social media use that correlate with variations in self-esteem levels.
4. To provide recommendations for mitigating negative effects associated with social media use.
[bookmark: _Toc199092694]1.4	Research Questions
To guide this study, the following research questions will be addressed:
1. What is the extent of social media usage among Computer Science students?
2. How does social media usage affect the self-esteem of these students?
3. Are there specific types of interactions on social media that have a more significant impact on self-esteem?
4. What strategies can be implemented to promote healthier engagement with social media?
[bookmark: _Toc199092695]1.5	Significance of the Study
This study holds significance for several reasons:
Students: Understanding the effects of social media can help them make informed choices regarding their online presence and mental health.
Educators: Insights from this research can inform teaching strategies that address mental health issues related to technology use.
Mental Health Professionals: Findings may guide interventions aimed at supporting student well-being in an increasingly digital world.
[bookmark: _Toc199092696] 1.6	Scope of the Study
The scope of this study is confined to students in the Computer Science Department of Kwara State Polytechnic, Ilorin, during the academic year 2024. The study will explore the use of popular social media platforms such as Facebook, Instagram, Twitter, and Snapchat and their impact on students' self-esteem. It will analyze the patterns of social media usage, including frequency, duration, and type of activities (e.g., posting, liking, commenting, and viewing).
The study will also examine how these platforms influence self-perception, confidence, and emotional well-being among students. Factors such as social media addiction, cyberbullying, peer comparisons, and exposure to idealized content will be considered. A mixed-methods approach will be employed, including surveys and in-depth interviews, to obtain quantitative and qualitative insights. Both male and female students across different levels of study within the department will be included to ensure diversity and comprehensive results.
Additionally, the research will address the broader implications of social media on academic performance, interpersonal relationships, and psychological health, focusing on the specific experiences of Computer Science students in a technologically evolving world.
[bookmark: _Toc199092697]1.7	Definition of Terms
1. Social Media: Digital platforms that facilitate the creation, sharing, and exchange of user-generated content. Examples include Facebook, Instagram, Twitter, and TikTok, which enable users to connect and communicate with others in real-time.
2. Self-Esteem: An individual's overall subjective evaluation of their worth or value. It encompasses beliefs about oneself as well as emotional states, influencing how one perceives their abilities and interacts with others.
3. Social Media Addiction: A behavioral dependency on social media characterized by excessive use, difficulty in reducing screen time, and negative impacts on daily life. This term will be used to describe habits that may affect students' self-esteem.
4. Cyberbullying: Cyberbullying refers to harmful or abusive behaviors such as harassment, intimidation, or humiliation conducted through social media platforms. It is an important factor in assessing how social media affects self-esteem.
5. Body Image: Body image is the perception and attitude an individual has toward their physical appearance. Social media can influence body image positively or negatively through exposure to idealized or edited images.
6. Social Comparison: Social comparison is the process of evaluating oneself by comparing personal achievements, appearance, or status to those of others. On social media, this often occurs through content consumption, impacting self-esteem.
7. Peer Validation: Peer validation refers to the reinforcement or acceptance individuals receive from their social network. For example, likes, comments, and shares on social media posts may contribute to or detract from a student’s self-esteem.
8. Emotional Well-Being: Emotional well-being is the overall state of emotional health, including feelings of happiness, confidence, and resilience. This study investigates how social media interactions influence students’ emotional well-being.
9. Digital Identity: Digital identity is the persona and image individuals project on social media, which may or may not align with their real-life personality. This term helps in exploring how curated online personas affect self-esteem.
10. Imposter Syndrome: Imposter syndrome is a psychological phenomenon where individuals doubt their abilities or achievements, often attributing success to external factors. The study will explore whether social media fosters or alleviates this feeling among students.
11. Engagement Metrics: Engagement metrics include likes, comments, shares, and follower counts that measure interactions on social media. These metrics often shape how users perceive their value and relevance, influencing self-esteem.
12. Self-Presentation: Self-presentation is the conscious or unconscious process of creating an image or identity for others to see on social media. This term relates to how students portray themselves and how this portrayal affects their self-esteem.



[bookmark: _Toc199092698]CHAPTER TWO
[bookmark: _Toc199092699]2.0	Literature Review
This chapter provides a comprehensive literature review on the impact of social media use on student self-esteem, focusing specifically on students in the Computer Science department. The review is structured into several sections: a conceptual framework, theoretical perspectives, empirical studies, identified gaps in the literature, and a summary of findings.
[bookmark: _Toc199092700]2.1	Conceptual Framework
Understanding Social Media
Social media refers to a collection of online platforms that facilitate user-generated content, interaction, and networking. These platforms include popular sites such as Facebook, Instagram, Twitter, Snapchat, and TikTok. Each platform offers unique features that allow users to create profiles, share multimedia content, and engage with others through comments, likes, and shares (Kaplan & Haenlein, 2010). The rapid growth of social media has transformed how individuals communicate and interact with one another, especially among young people and students.
The significance of social media in contemporary society cannot be overstated. According to Statista (2023), over 4.9 billion people worldwide are active social media users, with a significant proportion being adolescents and young adults. This demographic is particularly influenced by social media trends and interactions, making it essential to examine how these platforms affect their self-perception and self-esteem. Social media serves as both a tool for connection and a potential source of comparison, which can have profound implications for users' mental health and self-image.
Moreover, social media platforms are designed to encourage frequent use through notifications, likes, shares, and comments. These features create an environment where users are motivated to present curated versions of their lives—often highlighting achievements and positive experiences while downplaying challenges or negative aspects (Chou & Edge, 2012). This curated representation can lead to unrealistic comparisons among peers as users may perceive others' lives as more fulfilling or successful than their own. Consequently, understanding how social media operates is crucial for analyzing its impact on student self-esteem.
Self-Esteem Defined
Self-esteem is defined as an individual's overall subjective evaluation of their worth (Rosenberg, 1965). It encompasses beliefs about oneself as well as emotional states that reflect how individuals perceive their abilities and attributes. High self-esteem is characterized by positive self-regard and confidence in one's abilities; conversely, low self-esteem can lead to feelings of inadequacy and self-doubt. The development of self-esteem is particularly critical during adolescence and young adulthood when individuals are forming their identities.
Several factors contribute to the development of self-esteem during these formative years. Family dynamics play a significant role; supportive family environments tend to foster higher self-esteem in children (Harter, 1999). Peer relationships also significantly impact self-esteem; acceptance or rejection from peers can greatly influence how individuals view themselves during adolescence. In the context of students in the Computer Science department, academic pressures and competition can significantly impact self-esteem levels. Students may grapple with feelings of competence or incompetence based on their performance in technical subjects or their ability to keep up with peers.
Furthermore, self-esteem can fluctuate based on external feedback from peers and authority figures. Positive reinforcement—such as praise from instructors or recognition from peers—can bolster self-esteem; while negative feedback or criticism can have detrimental effects (Branden, 1994). In the age of social media, this feedback often occurs in public forums where students may be exposed to both supportive comments and harsh criticisms from a broader audience.
The relationship between social media use and self-esteem is complex; while social media can serve as a platform for validation through likes and positive comments, it can also expose users to negative comparisons that undermine their self-worth. Understanding this duality is essential for comprehending how students navigate their identities within digital spaces.
The Intersection of Social Media and Self-Esteem
The intersection of social media use and self-esteem is characterized by both opportunities for enhancement and risks for deterioration. On one hand, social media provides platforms for self-expression where students can share achievements, seek support from friends, and connect with like-minded individuals (Seabrook et al., 2016). These interactions can foster a sense of belonging and community among users who may feel isolated in their offline lives.
On the other hand, the nature of interactions on social media often leads to social comparison—a phenomenon where individuals evaluate themselves against others (Vogel et al., 2014). This comparison can be detrimental when students perceive themselves as lacking compared to their peers' curated online personas. The constant exposure to idealized representations of others' lives can lead to feelings of inadequacy and lower self-esteem.
Moreover, the type of engagement on social media—whether passive (scrolling through feeds) or active (posting content and interacting with others)—can also influence self-esteem outcomes. Research suggests that passive consumption is associated with negative self-evaluations due to increased exposure to idealized representations (Vogel et al., 2014). In contrast, active engagement may foster a sense of belonging and community among users who interact positively with peers during live broadcasts or discussions.
Understanding these dynamics is crucial for educators and mental health professionals who aim to support students in navigating their online experiences. By promoting healthy engagement strategies—such as encouraging active participation rather than passive consumption—stakeholders can help mitigate the negative effects of social media on student self-esteem.
Social Media's Role in Identity Formation
Social media plays a pivotal role in identity formation among students. During adolescence and early adulthood—critical periods for developing personal identity—individuals often turn to social media platforms as spaces for exploration and expression (Tiggemann & Slater, 2014). Students may experiment with different aspects of their identities by sharing varied content that reflects their interests, values, and beliefs.
This exploration can be empowering; however, it also presents risks associated with external validation. Students may become overly reliant on likes or comments as indicators of their worth or popularity. When online feedback does not align with expectations—such as receiving fewer likes than anticipated—it may lead to feelings of disappointment or lowered self-worth (Perrin & Duggan, 2015). This reliance on digital affirmation underscores the need for students to develop intrinsic sources of self-esteem independent of external validation from social media interactions.
Furthermore; identity formation through social media is often influenced by peer dynamics within educational settings such as Computer Science departments. Students might feel pressure conform certain norms established by peers regarding technology usage; coding skills showcased online; or even lifestyle choices portrayed through shared content. Such pressures can exacerbate feelings inadequacy if they perceive themselves falling short relative others’ accomplishments displayed prominently across digital channels.
[bookmark: _Toc199092701]2.2	Theoretical Review
Several theories provide valuable frameworks for understanding the dynamics between social media use and student self-esteem:
Uses and Gratifications Theory
Uses and Gratifications Theory (UGT) posits that individuals actively seek out media that fulfills specific needs or desires (Katz et al., 1973). This theory emphasizes the active role of the audience in selecting media based on motivations such as entertainment, information seeking, social interaction, or identity exploration. In the context of social media usage among students in the Computer Science department, UGT suggests that students engage with platforms like Facebook or Instagram to satisfy various psychological needs.
For instance, if students primarily seek entertainment from their social media usage—such as watching funny videos or engaging with memes—they may become more susceptible to negative comparisons when viewing idealized content shared by others. This phenomenon can lead to feelings of inadequacy and anxiety, particularly if students perceive their own lives as less exciting or fulfilling compared to the curated highlights of their peers. Conversely, if they use these platforms for social interaction—connecting with friends and receiving support—they may experience enhanced feelings of belongingness, which can positively impact their self-esteem. This sense of community is crucial for students who may feel isolated or stressed due to academic pressures.
Understanding these motivations allows educators to tailor interventions aimed at promoting healthy habits among students. For example, if it is determined that many utilize social media primarily for entertainment purposes, programs could be developed to encourage a balance between this usage and activities that foster real-life connections. Initiatives might include workshops on digital literacy that emphasize constructive online engagement and the importance of face-to-face interactions, ultimately focused on academic achievement and personal growth.
Moreover, UGT highlights how different types of content consumed via these platforms influence the emotional responses experienced by users over time. By identifying specific gratifications sought through various forms available within digital environments—such as videos, articles, or interactive content—stakeholders can create targeted strategies aimed at maximizing positive outcomes while minimizing potential harms associated with excessive reliance on technology alone. For example, educational institutions could promote content that inspires creativity and critical thinking, thereby enriching the academic experience rather than detracting from it.
Social Comparison Theory
Social Comparison Theory posits that individuals evaluate themselves by comparing their abilities and opinions to those of others (Festinger, 1954). This theory is particularly relevant in contexts where users are constantly exposed to curated representations of peers’ lives on social media. Upward comparisons—comparing oneself to someone perceived as better off—can lead to feelings of inadequacy and lower self-esteem (Vogel et al., 2014). For instance, a Computer Science student might feel discouraged when viewing a peer's impressive internship experience or project showcase on LinkedIn.
Conversely, downward comparisons can enhance self-esteem by making individuals feel better about their own circumstances. For example, a student might feel reassured when comparing themselves to a classmate who is struggling academically. However, these dynamics can create a volatile emotional landscape where self-worth fluctuates based on social media interactions.
In a university setting where students frequently engage with peers online, understanding how these comparisons affect them is crucial. For example, Computer Science students may compare their academic achievements and skills against those showcased by peers on platforms like LinkedIn or GitHub. Such comparisons can significantly influence motivation levels; while some may be inspired to work harder academically in response to upward comparisons, others may feel discouraged and disengaged if they perceive themselves as falling short relative to their peers' successes.
Furthermore, Social Comparison Theory emphasizes the role played by feedback received during interactions facilitated through these platforms. Positive reinforcement from peers can boost confidence levels and encourage continued engagement in academic pursuits. In contrast, negative comments or lack of acknowledgment can have detrimental effects, potentially leading to decreased self-worth among those subjected to harsh critiques shared publicly online. Therefore, integrating this theory into research provides insights into navigating identity formation amidst pressures exerted externally via technology-driven environments.
Cognitive Dissonance Theory
Cognitive Dissonance Theory explains that individuals experience discomfort when holding conflicting beliefs or attitudes (Festinger, 1957). In relation to social media use among students, cognitive dissonance can occur when there is a discrepancy between an idealized persona often portrayed online and real-life experiences or feelings about oneself. For instance, an individual who portrays confidence and success on social media may feel inadequate or insecure if they do not meet those standards in their daily life.
This dissonance can lead to various outcomes: some individuals strive to align their experiences with their identity by enhancing skills and achievements through additional study or participation in extracurricular activities. Others may disengage altogether due to feelings of inadequacy stemming from constant exposure to idealized representations presented digitally. This disengagement can manifest as reduced participation in both online and offline activities, which may further exacerbate feelings of isolation.
Understanding cognitive dissonance in this context allows for exploration of how individuals navigate their identities while managing emotional responses tied closely to perceptions formed through digital interactions encountered in their daily lives. Moreover, cognitive dissonance can manifest in behaviors aimed at resolving discomfort experienced due to conflicting beliefs regarding perceived worthiness versus reality encountered personally. 
For example, some might engage excessively in virtual environments attempting to compensate for perceived shortcomings felt offline—such as spending more time on social media or gaming—which can ultimately lead to deterioration in mental health outcomes affecting overall well-being negatively over time. These behaviors highlight the importance of fostering resilience and providing support systems within educational institutions that help students cope with the pressures associated with social comparison and cognitive dissonance.
In summary, integrating these theories provides a comprehensive framework for understanding the complex motivations behind social media use among Computer Science students. By recognizing the psychological factors at play—such as the need for entertainment, social interaction, and validation—educators and stakeholders can develop targeted strategies that promote healthier engagement with digital platforms while supporting students' emotional well-being.
[bookmark: _Toc199092702]2.3	Empirical Review
Numerous empirical studies have explored relationship between use esteem:
A study conducted by Al-Ghafri et al.; examined effects networking adolescents' image found significant correlations high levels engagement platforms lower levels among participants. highlighted excessive time spent often leads negative body perceptions constant exposure idealized shared prominently across channels.
Similarly research Burnasheva Suh indicated college actively engaged experienced fluctuations based nature they had online. Positive feedback peers associated higher while negative comments lack engagement could lead decreased worthiness respondents surveyed during period conducted.
Furthermore Twenge et al.’s investigation revealed increased smartphone usage adolescents correlated higher rates depression anxiety symptoms—factors closely tied lowered reported involved. Findings suggested engrossed lives through like Snapchat neglect face-to-face essential developing concepts regarding oneself impacting overall psychological negatively time.
Conversely Zhang et al.’s study demonstrated moderate could enhance psychological well-being when used positive reinforcement celebrating receiving support friends during challenging times. indicates nuanced exists where both positive negative coexist depending usage patterns observed duration conducted previously.
Additionally studies focusing specifically Computer Science shown varying results regarding influences perception contexts (Dennig et al.;). emphasize need further 


investigation into discipline-specific effects related directly towards engagement affecting populations uniquely based upon studied.
[bookmark: _Toc199092703]2.4	Gaps in the Literature
Despite existing research exploring relationship between use several remain unaddressed current:
1. Limited Focus Specific Demographics: Much has generalized findings various populations considering variations found within departments specifically.
2. Lack Of Longitudinal Studies: Most studies cross-sectional providing snapshots examining changes over time concerning prolonged affects evolving regarding amidst societal influenced heavily interactions.
3. Underrepresentation Positive Outcomes: While many highlight consequences excessive usage explore potential benefits derived constructive leading towards enhanced belongingness community support among users.
4. Insufficient Exploration Contextual Factors: Factors cultural socioeconomic pre-existing conditions influencing responses towards remain largely unexplored existing frameworks highlighting opportunity deeper inquiry into dynamics.
[bookmark: _Toc199092704]2.5	Summary of Literatures
In summary this literature emphasizes complex interplay usage patterns student across contexts including departments specifically. Theoretical frameworks such Uses & Gratifications Social Comparison Cognitive Dissonance provide valuable lenses understand motivations behind alongside potential outcomes experienced during facilitated platforms today. 
Empirical evidence suggests both positive negative impacts exist depending upon circumstances surrounding unique experiences encountered throughout engaging technologies. However gaps persist warranting further exploration demographic-specific longitudinal changes over contextual influencing encountered amidst landscapes shaped largely rapid advancements occurring within technology-driven societies.


CHAPTER THREE
[bookmark: _Toc199092705]RESEARCH METHODOLOGY
[bookmark: _Toc199092706]Introduction
This chapter outlines the research methodology employed in this study, which investigates the social media use and its impact on student self-esteem, specifically within the Computer Science Department. This section includes the research design, population of the study, sample size and sampling technique, data collection instrument, validity and reliability of the study instrument, method of data collection, and data analysis procedure. Each aspect is detailed to ensure clarity on how data was gathered and analyzed to yield meaningful insights relevant to the study.
[bookmark: _Toc199092707]3.1	Research Design  
Research design serves as a blueprint for achieving research objectives and addressing research questions (Mohamed, 2016). It is a comprehensive plan that specifies the methods and procedures for collecting and analyzing necessary information. This study adopted a descriptive survey design, which is particularly effective for answering questions related to who, what, when, where, and how regarding a specific research problem. The descriptive nature of this design is suitable for examining the impact of social media on student self-esteem as it allows for a systematic collection of data that can reveal patterns and trends in social media usage among Computer Science students.
[bookmark: _Toc199092708]3.2	Population of the Study  
The population refers to the entire group of individuals sharing common observable characteristics (Mugenda, 2003). In this study, the population consists of Computer Science students at various polytechnics in Nigeria. Given that there are numerous polytechnics across Nigeria offering Computer Science programs, this study focuses specifically on three polytechnics located in Kwara State. This targeted approach facilitates a more manageable analysis while ensuring that the findings are relevant to the specific context of Computer Science students.
[bookmark: _Toc199092709]3.3	Sample Size and Sampling Technique  
A sample is a smaller subset obtained from the larger population (Mugenda, 2003). For this study, a sample size of one hundred (100) Computer Science students was selected. The sampling technique employed was random sampling, which ensures that every member of the population has an equal chance of being selected. This method minimizes bias and enhances the representativeness of the sample, allowing for more generalizable conclusions about social media use and its effects on self-esteem among students.
[bookmark: _Toc199092710]3.4	Data Collection Instrument  
The primary instrument for data collection in this study was a questionnaire, which was self-administered by participants. A questionnaire is a structured tool consisting of an array of questions designed to elicit specific information relevant to the research objectives (Mugenda & Mugenda, 2003). The questionnaire developed for this study included both closed-ended and open-ended questions to gather comprehensive data on social media usage patterns and their perceived impact on self-esteem. The questionnaire comprised three sections: Section A focused on respondents' demographic information; Section B addressed questions related to social media usage; and Section C explored perceptions regarding self-esteem.
[bookmark: _Toc199092711]3.5	Validity and Reliability of Study Instrument  
Validity refers to the extent to which an instrument measures what it is intended to measure (Asika, 1991). To ensure validity, the questionnaire was reviewed by experts in educational research who provided feedback on its content relevance and clarity. Following revisions based on expert input, the final version was validated by the project supervisor.
Reliability, on the other hand, pertains to the consistency of measurements across different instances (Osaeze & Izedonmi, 2000). To assess reliability, a pilot study was conducted with 40 Computer Science students from another institution. The feedback collected from this pilot test helped refine the questionnaire further. Since all distributed questionnaires were collected by the researcher immediately after completion, this approach enhanced reliability by ensuring high response rates and reducing non-response bias.
[bookmark: _Toc199092712]3.6	Method of Data Collection  
The face-to-face method was utilized for distributing questionnaires. The researcher personally administered 100 copies of the questionnaire to ensure greater engagement with participants and enhance response rates. By collecting completed questionnaires on-site, the researcher increased accountability among respondents and minimized delays in data retrieval.
According to Ali (2006), statistics involve "the appropriate treatment or analysis of quantitative measures or values obtained from observing or testing a sample." For this study, standard statistical techniques such as frequency counts and percentages were employed to analyze and present findings effectively.


[bookmark: _Toc199092713]3.7	Data Analysis Procedure  
Data analysis involved employing descriptive statistics to interpret findings systematically. The data obtained from administered questionnaires were analyzed using techniques such as tables, percentages, frequencies, and means. This quantitative approach allowed for clear presentation of results while facilitating comparisons across different variables related to social media use and self-esteem levels among Computer Science students.



[bookmark: _Toc199092714]CHAPTER FOUR
[bookmark: _Toc199092715]DATA PRESENTATION AND ANALYSIS

[bookmark: _Toc199092716]Introduction
This chapter presents, analyzes, and interprets the data collected from the respondents regarding the use of social media and its impact on student self-esteem in the Computer Science Department. A total of 101 questionnaires were distributed, out of which 98 were valid and used for analysis, while 3 were discarded due to improper completion.
[bookmark: _Toc199092717]4.1	Analysis of Response Rate
	Questionnaire Status
	Frequency
	Percentage (%)

	Valid
	98
	97.03%

	Invalid
	3
	2.97%

	Total Distributed
	101
	100%


Source: Field Survey, 2025
The table shows that out of 101 questionnaires distributed, 98 were valid, accounting for 97.03% of the total responses. These 98 valid responses were used for the subsequent analysis.
[bookmark: _Toc199092718]4.2	Analysis of Personal Data
4.2.1 Age Distribution of the Respondents
	Options
	Frequency
	Percentage (%)

	16–20 years
	40
	40.82%

	21–25 years
	35
	35.71%

	26–30 years
	18
	18.37%

	31 and above
	5
	5.10%

	Total
	98
	100.00%


Source: Field Survey, 2025
The age distribution of respondents indicates that the majority of students who participated in the study fall within the age group of 16 to 20 years, accounting for 40 respondents which represents 40.82% of the total valid responses. This suggests that most students using social media in the department are relatively young and possibly early undergraduates. The second-largest group is those aged 21 to 25 years, with 35 respondents representing 35.71%. Following that, 18 (18.37%) are within the 26 to 30 years age bracket, while only 5 (5.10%) are aged 31 years and above. This data confirms that the study captures the perspectives of a youthful population who are more likely to be active social media users.
4.2.2 Gender Distribution of the Respondents
	Options
	Frequency
	Percentage (%)

	Male
	47
	47.96%

	Female
	51
	52.04%

	Total
	98
	100.00%


Source: Field Survey, 2025
The gender distribution shows a fairly balanced participation among male and female respondents. Out of the 98 valid questionnaires, 47 respondents were male, making up 47.96% of the total, while 51 respondents were female, accounting for 52.04%. This slight female dominance reflects a relatively equal gender representation in the department, which enhances the generalizability of the findings across both genders.
4.2.3 Educational Background of the Respondents
	Options
	Frequency
	Percentage (%)

	O’Level
	6
	6.12%

	OND/NCE
	21
	21.43%

	HND/BSc
	71
	72.45%

	Total
	98
	100.00%


Source: Field Survey, 2025
From the table above, it is evident that a significant proportion of the respondents are in the higher academic levels. The majority, 71 (or 72.45%), possess or are pursuing HND/BSc, indicating a more academically mature population. 21 respondents, representing 21.43%, hold OND or NCE qualifications, and a small number, 6 (6.12%), have only O’Level education. This educational distribution supports the reliability of the data, as most participants have attained post-secondary education and are capable of critical self-reflection on the impact of social media.
4.2.4 Occupational Status of the Respondents
	Options
	Frequency
	Percentage (%)

	Civil Servant
	10
	10.20%

	Student
	72
	73.47%

	Self-employed
	12
	12.24%

	Others
	4
	4.08%

	Total
	98
	100.00%


Source: Field Survey, 2025
The occupational distribution shows that the overwhelming majority of respondents are students, with 72 individuals representing 73.47% of the total. This aligns with the focus of the research, which targets students in the Computer Science Department. 12 (12.24%) are self-employed, and 10 (10.20%) are civil servants, possibly part-time students or staff taking courses. Only 4 (4.08%) identified with other occupations. The data reinforces that the findings are primarily student-centered, reflecting their lived experiences with social media and its impact on self-esteem.
4.2.5 Marital Status of the Respondents
	Options
	Frequency
	Percentage (%)

	Single
	85
	86.73%

	Married
	13
	13.27%

	Total
	98
	100.00%


Source: Field Survey, 2025
The marital status of respondents shows that a vast majority are single, with 85 respondents, making up 86.73% of the total. Only 13 (13.27%) reported being married. This trend reflects the youthful nature of the student population in the Computer Science Department, where most individuals are likely to be unmarried and still focused on their academic and early career development.
[bookmark: _Toc199092719]4.3	Analysis of Core Research Questions (Section B)
4.3.1 Frequency of Social Media Use to Connect with Friends and Classmates
	Options
	Frequency
	Percentage (%)

	Very Often
	34
	34.69%

	Often
	28
	28.57%

	Sometimes
	21
	21.43%

	Rarely
	10
	10.20%

	Never
	5
	5.10%

	Total
	98
	100.00%


Source: Field Survey, 2025
The table reveals that a significant number of students use social media frequently to interact with their peers. Specifically, 34 (34.69%) use it very often, while 28 (28.57%) use it often. Additionally, 21 (21.43%) use social media sometimes, and only 10 (10.20%) use it rarely. A minimal 5 (5.10%) reported never using it for this purpose. This indicates a high level of engagement with social media among the respondents for social interaction purposes.
4.3.2 Comparison of Achievements or Appearance with Others on Social Media
	Options
	Frequency
	Percentage (%)

	Always
	20
	20.41%

	Often
	30
	30.61%

	Sometimes
	29
	29.59%

	Rarely
	11
	11.22%

	Never
	8
	8.16%

	Total
	98
	100.00%


Source: Field Survey, 2025
According to the data, 30 (30.61%) often compare themselves to others on social media, while 29 (29.59%) do this sometimes. Additionally, 20 (20.41%) admitted they always make such comparisons. Fewer individuals—11 (11.22%) and 8 (8.16%)—indicated they rarely or never do this, respectively. This suggests that a majority of students are exposed to comparison-based experiences on social media, which may influence their self-esteem.
4.3.3 Feelings of Anxiety or Insecurity After Browsing Social Media
	Options
	Frequency
	Percentage (%)

	Very Often
	18
	18.37%

	Often
	27
	27.55%

	Sometimes
	30
	30.61%

	Rarely
	15
	15.31%

	Never
	8
	8.16%

	Total
	98
	100.00%


Source: Field Survey, 2025
The results indicate that 30 (30.61%) sometimes feel anxious or insecure after using social media, and 27 (27.55%) reported feeling this often. A further 18 (18.37%) experience such feelings very often, suggesting that over 75% of respondents experience occasional or regular anxiety or insecurity after browsing social platforms. Only 15 (15.31%) and 8 (8.16%) reported such experiences rarely or never, respectively. This suggests a prevalent emotional effect among users.
4.3.4 Most Impactful Interaction Type for Self-Esteem
	Options
	Frequency
	Percentage (%)

	Receiving likes on posts
	25
	25.51%

	Comments from friends
	22
	22.45%

	Direct messages or chats
	18
	18.37%

	Sharing personal achievements
	24
	24.49%

	Other (please specify)
	9
	9.18%

	Total
	98
	100.00%


Source: Field Survey, 2025
This table shows that different forms of interaction have varied effects on student self-esteem. 25 (25.51%) cited that receiving likes on their posts is most impactful, closely followed by 24 (24.49%) who identified sharing personal achievements. Comments from friends were considered most impactful by 22 (22.45%), while 18 (18.37%) preferred direct messaging. A few (9 respondents, 9.18%) mentioned other unspecified forms of interaction. This data emphasizes the importance of positive feedback and social validation on digital platforms.


[bookmark: _Toc199092720]4.4	Analysis of Likert-Scale Statements
4.4.1 Do you feel more confident when sharing academic achievements on social media?
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	29
	29.59%

	Agree
	38
	38.78%

	Neutral
	17
	17.35%

	Disagree
	10
	10.20%

	Strongly Disagree
	4
	4.08%

	Total
	98
	100.00%


Source: Research Survey, 2025
A combined 67 (68.37%) either strongly agreed or agreed that they feel more confident when they share academic achievements on social media, reflecting the esteem-boosting role of digital recognition. 17 (17.35%) remained neutral, while only 14 (14.28%) disagreed or strongly disagreed. This confirms that many students derive confidence from social acknowledgment of their accomplishments.
4.4.2 How often do negative comments or feedback on your posts affect your self-esteem?
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	20
	20.41%

	Agree
	35
	35.71%

	Neutral
	22
	22.45%

	Disagree
	12
	12.24%

	Strongly Disagree
	9
	9.18%

	Total
	98
	100.00%


Source: Research Survey, 2025
A total of 55 (56.12%) acknowledged that negative feedback affects their self-esteem, while 22 (22.45%) remained indifferent. On the contrary, 21 (21.42%) disagreed with the statement. This indicates a considerable emotional sensitivity to negative social feedback among the student population.
4.4.3 Do you engage in supportive interactions with peers on social media that boost your self-esteem?
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	18
	18.37%

	Agree
	42
	42.86%

	Neutral
	24
	24.49%

	Disagree
	9
	9.18%

	Strongly Disagree
	5
	5.10%

	Total
	98
	100.00%


Source: Research Survey, 2025
Most respondents, a total of 60 (61.23%), agreed that supportive peer interactions positively affect their self-esteem. This highlights the psychological benefits of positive reinforcement and community engagement online. Only 14 (14.28%) reported contrary experiences, while 24 remained neutral.
4.4.4 I believe that the overall tone of interactions on my social media feeds contributes positively to my self-esteem.
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	17
	17.35%

	Agree
	40
	40.82%

	Neutral
	28
	28.57%

	Disagree
	8
	8.16%

	Strongly Disagree
	5
	5.10%

	Total
	98
	100.00%


Source: Research Survey, 2025
A majority of 57 (58.17%) had a positive view about the tone of their social media interactions. 28 (28.57%) neither agreed nor disagreed, and 13 (13.26%) disagreed. This suggests that social environment on feeds tends to shape users' emotional well-being and confidence.
4.4.5 I feel that my social media usage reflects my true self.
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	16
	16.33%

	Agree
	30
	30.61%

	Neutral
	29
	29.59%

	Disagree
	13
	13.27%

	Strongly Disagree
	10
	10.20%

	Total
	98
	100.00%


Source: Research Survey, 2025
While 46 (46.94%) felt that social media reflects their authentic selves, a substantial number (29 respondents or 29.59%) remained neutral. Meanwhile, 23 (23.47%) disagreed, implying a significant portion may be presenting filtered or curated versions of themselves online.
4.4.6 I often feel pressure to present a perfect image of myself on social media.
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	26
	26.53%

	Agree
	38
	38.78%

	Neutral
	19
	19.39%

	Disagree
	10
	10.20%

	Strongly Disagree
	5
	5.10%

	Total
	98
	100.00%


Source: Research Survey, 2025
A significant 64 (65.31%) admitted to experiencing pressure to present an idealized or perfect image of themselves on social media. This suggests that a majority are aware of and influenced by appearance-based expectations online. Only 15 (15.3%) rejected this idea, while 19 (19.39%) were neutral. This trend reflects the performance-driven nature of social media spaces among students.
4.4.7 I believe that spending more time on social media negatively affects my self-esteem.
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	21
	21.43%

	Agree
	36
	36.73%

	Neutral
	20
	20.41%

	Disagree
	14
	14.29%

	Strongly Disagree
	7
	7.14%

	Total
	98
	100.00%


Source: Research Survey, 2025
The table 4.4.7 above shows; 57 (58.16%) recognized that prolonged use of social media may negatively impact their self-esteem. 20 (20.41%) expressed neutrality, while 21 (21.43%) disagreed to some extent. This demonstrates an awareness among students about the potential psychological downsides of excessive social media engagement.


4.4.8 I have taken breaks from social media to improve my mental health and self-esteem.
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	24
	24.49%

	Agree
	35
	35.71%

	Neutral
	18
	18.37%

	Disagree
	13
	13.27%

	Strongly Disagree
	8
	8.16%

	Total
	98
	100.00%


Source: Research Survey, 2025
A total of 59 (60.2%) reported deliberately taking breaks from social media to preserve or improve their self-esteem and mental health. 18 (18.37%) were neutral, while 21 (21.43%) disagreed. This highlights increasing self-awareness and attempts by some students to manage the psychological impact of digital engagement.
4.4.9 Overall, I think that social media has more negative effects than positive effects on my self-esteem.
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	22
	22.45%

	Agree
	37
	37.76%

	Neutral
	20
	20.41%

	Disagree
	12
	12.24%

	Strongly Disagree
	7
	7.14%

	Total
	98
	100.00%


Source: Research Survey, 2025
A clear majority of 59 (60.21%) agreed that social media has a net negative impact on their self-esteem. 20 (20.41%) had a neutral view, suggesting they may be unsure or experience both positive and negative effects. Only 19 (19.38%) disagreed. This trend underscores a widespread awareness of social media’s adverse psychological consequences.
4.4.10 Do you feel that your self-esteem is positively affected when you receive likes or comments on your social media posts?

	Options
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.61%

	Agree
	34
	34.69%

	Neutral
	18
	18.37%

	Disagree
	10
	10.20%

	Strongly Disagree
	6
	6.12%

	Total
	98
	100.00%


Source: Research Survey, 2025
Receiving social validation in the form of likes and comments has a strong positive effect on self-esteem for 64 (65.30%). 18 (18.37%) were neutral, and only 16 (16.32%) disagreed. This confirms the reinforcing role of positive feedback in shaping student self-worth on digital platforms.


4.4.11 Overall, I believe that my use of social media has a positive impact on my self-esteem.
	Options
	Frequency
	Percentage (%)

	Strongly Agree
	19
	19.39%

	Agree
	36
	36.73%

	Neutral
	21
	21.43%

	Disagree
	14
	14.29%

	Strongly Disagree
	8
	8.16%

	Total
	98
	100.00%


Source: Research Survey, 2025
In this more general reflection, 55 (56.12%) saw social media as having a positive influence on their self-esteem. 21 (21.43%) expressed neutrality, and 22 (22.45%) reported a negative impact. This balanced response reflects that while many students benefit emotionally from social media, a considerable number also experience drawbacks.
[bookmark: _Toc199092721]4.5	Analysis of Research Questions
Research Question 1: What is the extent of social media usage among Computer Science students?
Multiple tables confirm that social media is widely used among Computer Science students. As shown in Table 4.3.1, 34.69% of respondents reported using social media platforms like Facebook, Instagram, and Twitter very often, while 28.57% use them often. Additionally, 21.43% stated they use social media sometimes, with only a small fraction—15.3%—reporting rare or no use.
Furthermore, demographic data (Section 4.2.1) supports this finding, as the majority of respondents fall within the 16–25 years age range—an age group strongly associated with high social media engagement. This indicates that digital platforms are deeply embedded in the daily communication and socialization patterns of the students.
Social media usage among Computer Science students is extensive, with more than 84% of respondents being regular users. This widespread usage underscores its influence on their academic and psychological experiences.
Research Question 2: How does social media usage affect the self-esteem of these students?
Data from the Likert-scale items reveal that social media has both positive and negative effects on students' self-esteem. On the positive side 68.37% of (Table 4.4.1) feel more confident when sharing academic achievements online.
65.30% (Table 4.4.10) report that receiving likes or comments on posts enhances their self-esteem. 60.20% (Table 4.4.8) acknowledged taking breaks from social media to improve their self-worth and mental health
However, several responses also highlight negative consequences:
Table 4.4.6 shows that 65.31% feel pressured to present a perfect image, indicating stress and self-monitoring. 56.12% (Table 4.4.2) agreed that negative feedback affects their self-esteem. 58.16% (Table 4.4.7) believe prolonged use negatively impacts their self-esteem. And lastly, 60.21% (Table 4.4.9) agree that social media has more negative than positive effects on their self-worth.
Social media plays a dual role—enhancing self-esteem through positive reinforcement and recognition, while simultaneously fostering insecurity, pressure, and emotional fatigue through comparison and excessive validation-seeking behavior.


Research Question 3: Are there specific types of interactions on social media that have a more significant impact on self-esteem?
The data provides a clear insight into interaction types that most significantly impact students’ self-esteem: 25.51% (Table 4.3.4) said receiving likes is the most impactful interaction. 24.49% cited sharing personal achievements, and 22.45% valued comments from friends.
Additionally, 60.20% (Table 4.4.3) confirmed that supportive peer interactions boost their self-esteem. 58.17% (Table 4.4.4) agreed that the tone of interactions on their feeds contributes positively to how they feel about themselves.
The specific interaction types such as likes, comments, and achievement sharing are especially impactful. Students tend to experience greater emotional benefits when their posts are acknowledged in a supportive or affirming manner.
Research Question 4: What strategies can be implemented to promote healthier engagement with social media?
While the study revealed high usage and significant psychological impact, it also pointed to several strategies students are already using; 60.20% of (Table 4.4.8) have taken intentional breaks from social media for mental health reasons. Despite mixed experiences, 56.12% (Table 4.4.11) believe social media positively affects their self-esteem overall.
This suggests that students are beginning to adopt coping mechanisms. However, many responses fell into the neutral range (averaging 20–30%), signaling uncertainty, confusion, or lack of structured awareness on how to manage their engagement.
[bookmark: _Toc199092722]4.6	Discussion of Findings
The findings of this research offer an in-depth understanding of how social media usage affects self-esteem among students in the Computer Science Department. The results illustrate a dual dynamic where social media can both enhance and diminish students’ sense of self-worth, depending on the type of interaction and individual engagement habits.
Firstly, the study confirms that social media usage is widespread among students. As indicated in Table 4.3.1, a significant majority of the respondents reported frequent use of platforms like Facebook, Instagram, and Twitter to connect with classmates and peers. This is consistent with age-related data (Section 4.2.1), which shows that most respondents fall within the 16–25 years age bracket—an age group that typically exhibits high levels of digital engagement. This extensive usage provides a relevant foundation for evaluating both the benefits and the drawbacks of online interaction on psychological well-being.
Secondly, the findings highlight that social media has a mixed impact on students’ self-esteem. On the positive side, students reported increased confidence when their academic achievements are shared and recognized online. Tables 4.4.1 and 4.4.10 show that receiving likes, comments, and public validation from peers fosters a feeling of encouragement, validation, and belonging. Students also value supportive peer interactions and affirm that such experiences uplift their mood and self-worth.
However, these benefits are balanced by notable psychological risks. Many students experience emotional pressure to maintain a perfect image, which can lead to stress, comparison anxiety, and low self-esteem—especially when feedback is negative or when they fail to meet perceived social expectations. For instance, over 56% of respondents admitted to being emotionally affected by negative comments (Table 4.4.2), while 65% reported pressure to project idealized versions of themselves online (Table 4.4.6). This aligns with growing concerns among researchers and psychologists about the detrimental effects of online comparison and validation-seeking behaviors on mental health.
The third insight from the study is that certain types of interactions have a more significant impact on self-esteem than others. Interactions such as receiving likes, comments, and acknowledgment of personal achievements were rated as highly influential. These forms of digital recognition act as emotional rewards and are often interpreted by students as signs of acceptance or popularity. Conversely, interactions lacking reciprocity or those involving criticism can lead to self-doubt and dissatisfaction with one’s online presence.
Despite these challenges, the findings show that students are not entirely passive in their media consumption. Many respondents indicated that they had taken breaks from social media to safeguard their mental well-being. This self-awareness demonstrates an emerging recognition of the need for boundaries and healthier digital habits. However, the frequency of neutral responses across several items also suggests a lack of structured guidance or uncertainty on how best to navigate social media for mental health.
In light of this, the research suggests the implementation of targeted strategies aimed at promoting healthier engagement. These include digital literacy education, peer support groups, and campus-based mental health campaigns tailored to address online pressure, self-image distortion, and feedback sensitivity.


[bookmark: _Toc199092723]CHAPTER FIVE
[bookmark: _Toc199092724]Summary, Conclusion, and Recommendations
[bookmark: _Toc199092725]5.1 Summary of Findings
This study investigated how social media usage influences the self-esteem of students in the Computer Science Department. The research was guided by four primary questions: the extent of social media usage, its impact on self-esteem, the types of social media interactions with significant effects, and strategies for healthier engagement.
The findings revealed that social media usage among students is very high, with the majority of respondents indicating they use platforms such as Facebook, Instagram, Twitter, and WhatsApp very frequently. This is consistent with the age distribution of respondents, who are mostly within the 16–25 years range—an age group typically characterized by high social media engagement.
On the impact of social media on self-esteem, the study uncovered a dual effect. Many students reported feeling more confident when they received likes and positive comments or when they shared personal or academic achievements. However, a significant proportion also admitted to feeling pressure to appear perfect online, experiencing insecurity when comparing themselves with others, and being emotionally affected by negative feedback. This indicates a complex relationship between social media usage and self-esteem, influenced by the type, tone, and frequency of interactions.
The research further found that certain types of interactions—such as receiving likes, comments, and supportive messages—were more influential on self-esteem. These forms of engagement acted as external validation, often resulting in a boost in self-confidence. On the other hand, hostile or critical interactions, or the absence of engagement altogether, often had adverse effects.
Lastly, the study highlighted proactive steps taken by some students to manage their online engagement, such as taking breaks from social media. However, many respondents appeared uncertain about how to handle social media pressures, indicating the need for structured support and awareness programs.
[bookmark: _Toc199092726]5.2	Conclusion
This research concludes that while social media offers students opportunities for connection, recognition, and self-expression, it also presents psychological risks that can negatively affect self-esteem. The influence of social media is not uniformly positive or negative; rather, it depends on how individuals engage with it and the type of feedback they receive.
Students derive emotional satisfaction from supportive interactions and digital recognition, yet they also face the dangers of comparison, unrealistic expectations, and the pressure to maintain a curated image. The findings emphasize the importance of balance, self-awareness, and responsible media use in preserving emotional well-being.
Therefore, interventions that promote healthy social media habits, digital literacy, and mental health awareness are crucial for helping students navigate the complex dynamics of online interaction.
[bookmark: _Toc199092727]5.3	Recommendations
Based on the findings, the following recommendations are made:
1. Digital Literacy and Self-Esteem Workshops: Institutions should organize sensitization programs on digital literacy, focusing on how social media can affect mental health and self-esteem. These workshops should teach students how to recognize harmful patterns, manage digital pressure, and engage online more mindfully.
2. Promotion of Authentic Engagement: Students should be encouraged to embrace authenticity over perfection on social media. Campaigns can promote the idea that it's okay to be real and imperfect, reducing the pressure to conform to idealized standards.
3. Supportive Online Communities: Create peer-led online communities where students can offer emotional support, share positive feedback, and boost each other’s confidence in safe digital spaces.
4. Mental Health Counseling Services: Schools should provide easy access to mental health professionals who can assist students struggling with issues related to social media, anxiety, or self-image.
5. Encourage Periodic Digital Detox: Institutions and student groups can promote the idea of digital breaks (e.g., “no screen Sundays”), encouraging students to occasionally disconnect and focus on real-life experiences.
6. Faculty Role Modeling and Guidance: Lecturers and staff should be trained to recognize the signs of digital burnout in students and offer guidance or referrals where necessary. They can also model responsible digital behavior in their professional interactions.
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[bookmark: _Toc199092730]QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMAITON AND COMMUNICATION TECHNOLGY (IICT)
MASS COMMUNICATION DEPARTMENT
Dear Respondents,
I am a final year student in the department of mass communication conducting out a research on “Social media use and impact on student self-esteem (a case study of computer science department)”
This is part of the requirement of Award of higher national diploma in mass communication.
Please endeavor to request honestly as possible as responses are required for the success of this research.
Thanks for your co-operation.
Yours sincerely
SECTION B
PERSONAL DATA
Instruction from each of the question below tick () the best that reflects your option.
1. AGE
A. 16-20 years	B. 21-25years	C. 26-30years	D. 31-and above
2. GENDER
A. Male 		B. Female
3. EDUCATIONAL BACKGROUND
A. OND/NCE
B. HND/BSC
C. O’LEVEL
4. OCCUPATION
A. Civil servant
B. Student
C. Self –employed
D. Others
5. MARITAL STATUS
A. Single
B. Married 

SECTION B
1. [bookmark: _Hlk188266205]How often do you use social media platforms (e.g., Facebook, Instagram, Twitter) to connect with friends and classmates? 
(A) Very often(  ), (B) Often(  ), (C) Sometimes(   ), (D) Rarely (   ), (E) Never (   )
2. Have you ever compared your achievements or appearance to others while using social media?
(A) Always(   ), (B) Often(   ), (C) Sometimes(   ), (D) Rarely(   ), (E) Never
3. How often do you feel anxious or insecure about your self-image after browsing social media?
(A) Very often(  ), (B) Often(   ), (C) Sometimes(   ), (D) Rarely(   ), (E) Never (   )
4. Which type of interaction do you find most impactful for your self-esteem
(A) Receiving likes on posts(   ), (B) Comments from friends(   ), (C) Direct messages or chats(   ), (D) Sharing personal achievements or milestones(   ), (E) Other (please specify)
The table below contain statement that are to be rated please tick your appropriate choices keywords; Strongly Agreed (SA), Agreed (A), Neutral (N), Disagreed (D), Strongly Disagreed (SD) 
STATEMENT
	6. 
	Do you feel more confident when sharing academic achievements on social media?
	SA
	A
	N
	D
	SD

	7. 
	How often do negative comments or feedback on your posts affect your self-esteem?
	
	
	
	
	

	8. 
	Do you engage in supportive interactions with peers on social media that boost your self-esteem?
	
	
	
	
	

	9. 
	I believe that the overall tone of interactions on my social media feeds contributes positively to my self-esteem.
	
	
	
	
	

	10. 
	I feel that my social media usage reflects my true self.
	
	
	
	
	

	11. 
	I often feel pressure to present a perfect image of myself on social media.
	
	
	
	
	

	12. 
	I believe that spending more time on social media negatively affects my self-esteem.
	
	
	
	
	

	13. 
	I have taken breaks from social media to improve my mental health and self-esteem.
	
	
	
	
	

	14. 
	Overall, I think that social media has more negative effects than positive effects on my self-esteem.
	
	
	
	
	

	15. 
	Do you feel that your self-esteem is positively affected when you receive likes or comments on your social media posts
	
	
	
	
	

	16. 
	Overall, I believe that my use of social media has a positive impact on my self-esteem.
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