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ABSTRACT

Climate change is a serious issue that affects the lives and livelihood of people. This issue had to be tackled at the earliest to save the world from serious catastrophe. Media plays a major role in creating awareness and behavioral change among the public. Social media is the new medium for communication among people to sensitize the issue. Since most of the people are accessing information through mobiles and tablets the level of awareness are high among the general public. This paper analyses the literature on influence of social media on climate change among public which will be helpful for the future researchers. This paper serves to highlight the important research done in the field of climate change communication. Therefore, this study uses a quantitative descriptive analysis methodology through a questionnaire to collect data. Using Google forms, the survey was distributed and acquired 100 respondents from Kwara State Polytechnic, Ilorin. The results of this study found that Social media platform is used to spread awareness about climate change compared to other sources (e.g., traditional media, educational institutions), It is platforms that provide valuable information about climate change, and social media are influential platforms that help in the sensitization of the courses of climate change. Findings revealed that social media like Facebook, Twitter and WhatsApp are primary sources of information regarding climate change. The audience also agreed that information shared on social media adequately represents the seriousness of climate change. Respondents also have different levels of interest in climate changes based on their age, gender, level of education and other factors .Empirical data generated through this empirical research will go a long way for policy-makers, teachers, parents and other stakeholders to plan for climate protection of our regions and the planet earth.
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CHAPTER ONE
INTRODUCTION
1.1	Background of the study
There are various physical and mental health problems associated with the rate at which the climate is changing for living things in general and humans in particular (Mc Michael et al., 2006). According to NASA (NASA 2020), climate change is a global phenomenon that involves changes in the planet’s typical climate (temperature, precipitation, and wind), which are primarily caused by human activities. The shift in climate circumstances threatens the viability of the planet’s ecosystems, as well as the future of humanity and stability of the global economy. Natural internal climate processes, as well as external variability). Hence, natural human Influences are the primary causes of climate change.
Human factors such as urbanization, deforestation, population growth, industrialization and greenhouse gas production have been identified as key contributors to the increase in the quantity of carbon dioxide, which has altered the composition of the climatic conditions in recent decades (Buba, 2004; Odjugo, 2007). Studies shows that the continent most at risk from climate change is Africa (Ilevbare & Idemudia, 2017). Because of their lack of climate knowledge, financial resources, and capacity for adaptation, poor  nations in Africa have already experienced climate change and are oblivious to it’s impacts (Ojomo et al., 2015). Due to its susceptibility and inadequate coping capability, Nigeria, one of Africa’s most populous countries with over 215 million inhabitants has been negatively impacted by climate change (During 2017).
Climate change implications in Nigeria, according to Adepoju (2017), include increased temperatures, sea level and more severe and unpredictable weather. Increased water and food shortages, as well as increased heat stress and ultraviolet radiation, are all effects of climate change. The social and environmental determinants of health, such as access to clean water, food security, and clean air are all impacted by climate change events, according to research by Borokinni (2017), climate change thus raises a variety of health issues. Weather patterns and the climate have shown to be indicators of health-related problems (During, 2017). Nwoke and colleagues (2009) linked climate change to higher temperatures, which in turn increased the production of several secondary pollutants, increasing the incidence of allergy and cardio-respiratory disorders as well as mortality rate. Additionally, environmental catastrophes like flooding, rising sea levels and water scarcity lead to population shifts and mental health problems.
According to Horton and McMichael (2008)), people’s health is at risk due to emotional stress and mental health issues brought on by the sense and fear of climate change. In light of the above , the purpose of this paper is to investigate the implications of climate change awareness on Nigerian undergraduates’ mental well-being. Climate change, it’s consequences, as well as mitigation and adaptation strategies have received a lot of attention in rich countries, but this attention is lacking in poor countries (Ovuyovwiroye, 2013; Sakka, 2017). Furthermore, it is possible that in the rural areas of the majority of developing countries, climate change will be seen as a minor environmental problem. Additionally, this could be the reason while the majority of rural residents still indulge in practices like bush burning and deforestation to produce charcoal for cooking. These activities have led to climate change and inadequate adaptation ability of the majority of people in rural regions. Numerous studies have shown that both urban and rural Nigerian regions have very little awareness of climate change (Akpomi&Vipene, 2016; Harmer & Rahman, 2014; Ogunbode et al., 2019; Ovuyovwiroye, 2013).
Several causes, including education, politics, social, and economic considerations, might be blamed for this. For example, a person’s financial level is more likely to limit where and what sort of information they get about particular concerns (such as climate change) Ogunbode et al., 2019). Additionally, the location of a person has an impact on how they perceive climate change because wealthy individuals are more likely to be able to adjust to changes and are less likely to suffer serious consequences. This may have an impact on how individuals feels and react to issues like climate change and environmental harm (Haider, 2019; Sakka, 2017). 
By promoting climate change literacy among young and adult populations, encouraging changes in their attitude and behaviors, and helping the population adapt to climate- change- related issues, climate change awareness is an educational process that into help people understand and address the Global, regional, and local impacts of global warming. Numerous studies have shown that there is an urgent need to inform the public about the catastrophic effects of climate change or to increase public  awareness of them (Akerlof et al, 2019;  Pandve et al., 2011). The tactics and strategies people are determined by their projected hazard sensitivity and the severity of climate changes impacts on them (Below, Mutabazi et al., 2012).
1.2	Statement of the problem
While the Global discourse on climate change intensifies , there remains a critical gap in understanding the specific impact of social media on climate change awareness among students of Kwara Polytechnic. Climate change are Imminent threat to the well – informed hand engaged populace. Despite the potential of social media as a powerful information dissemination tool, there is limited empirical evidence on its effectiveness in enhancing climate change awareness, particularly within the context of a student population. 
The problem at hand lies in the lack of comprehensive studies that specifically address the intersection of social media usage patterns among Kwara Polytechnic students and their level of awareness regarding climate change issues. As the youth represent a key demographic for driving societal changes, understanding the dynamics of information reception and awareness formation through social media within this group is crucial for developing targeted and effective climate change communications strategies.
In essence, the statement of the problem underscores they need to explore the role of social media in shaping climate change awareness among Kwara Polytechnic students, ultimately contributing to the broader global effort to address the challenges posed by climate change.
1.3	Research Objectives
1. To determine the level of awareness about climate change among Kwara Poly students 
2.  To identify the most popular social media platforms used by Kwara Poly students.
3.  To access the extent to which Kwara Poly students use social media to obtain information about climate change.
4.  To determine the impact of social media on the attitudes and behaviors of Kwara Poly students towards climate Change.
1.4	Research Questions
1. What is the level of awareness about climate change among Kwara poly students?
2. What are the most popular social media platforms used by Kwara Poly students?
3. To what extent do Kwara Poly students use social media to obtain information about climate change?
4. What is the impact of social media on the attitudes and behaviors of Kwara Poly students towards climate change?
1.5	Significance of the Study
The significance of assessing impacts of social media on climate change awareness among Kwara Polytechnic students lies in its multifaceted implications on environmental education, societal awareness, and proactive engagement in addressing global challenges, primarily, understanding the role of social media in shaping students perceptions and knowledge about climate change is crucial due to the privacy influence this platforms where in contemporary society. Given the exponential rise in social media usage among the younger demographic, particularly students impact on environmental consciousness becomes  imperative. This study can uncover insight into how social media shapes attitude behaviors, and actions concerning climate change, potentially informing more effective educational strategies and communication methods within academic settings.
 Moreover, this research holds practical significance in fostering informed decision-making  and full string a culture of sustainability within the academic community. By comprehending the effectiveness of social media in disseminating accurate climate change information, Polytechnic and similar institutions can tailor their educational programs and communication strategies to better resonate with students. Identifying the strength and limitation of social media platforms in conveying climate change related messages can contribute to the development of targeted interventions and campaigns and responsible environmental stewardship among the student body. Additionally, insight gleaned from this study could inform policy makers, educators and environmental advocates in designing more impactful strategies for engaging youth populations in climate change mitigation and adaptation efforts.
Furthermore, the significance of this study extends beyond the immediate academic context, potentially contributing to brothers societal and environmental goals. Empowering students as Kwara Polytechnic with accurate, accessible, and compelling information about climate change through effective social media strategies can cultivate a generation of environmentally conscious individuals. This, in turn, may trigger ripple effects within communities are students graduate and become active participants in various sectors, influencing behaviors, policies, and fostering a more sustainable society in the long run. Thus, the implications of the study transcend the academic realm, potentially posting a more informed and proactive approach towards addressing the person issue of climate change within Kwara Polytechnic and its surrounding communities.
1.6	Scope of the study 
The scope of this study centers on investigating the impact of social media on the creation of awareness about climate change within the confines of Kwara Polytechnic’s student community. This research will concentrate on understanding our social media platforms influence students perceptions, behavior of engagement regarding climate change issues. Specifically we dive into types of climate change related relation media command the frequency and nature of students interaction with this content, and the platform that moves effectively convey climate change information among Kwara Polytechnic students. 

The geographical focus will be solely on the student body within Kwara Polytechnic narrowing the examination to the specific dynamics and  responses within this academic community. Limitation, including temporal constraints and the inherent scope confined to a single institution, will be acknowledged, ensuring a thorough understanding of the impact of social media and Climate Change awareness within the context of Kwara Polytechnic. 
1.7 Definitions of terms
1. Social Media: The social media refers to online platforms and websites that facilitates the creation, sharing, and exchange of content (such as text, images, and videos) among users. Examples include Facebook, Twitter, Instagram, and LinkedIn.
2. Climate Change: Climate change refers to long time  alterations in the Earth’s climate, including changes in temperature, precipitation, and weather patterns, global warming due to increase concentrations of greenhouse gases in the atmosphere.
3. Climate Change Awareness: It is involved the knowledge, understanding, and recognition of the courses, consequences, and potential solutions related to  climate change. It encompasses an individual’s or community's perception of the environmental challenges poised by climate change.
4. Impact: In the context of the study, impact refers to the effect or influence than social media has on the climate change awareness levels of Kwara Polytechnic students. It involves understanding how social media usage pattern relate with the students knowledge and perceptions of climate change.

5. Environmental Education: It is involved the process of imparting knowledge and fostering awareness about environmental issues, including climate change. It aims to promote sustainable practices, attitudes, and behaviors among individuals and communities.
6. Communication Strategies: It is refers to the planned approaches are methods used to convey information about climate change through social media. This include the selection of platforms, content creation, and engagement techniques to effectively reach and inform the target audience.




CHAPTER TWO
LITERATURE REVIEW
 2.1	Conceptual Framework 
 In the contemporary digital age, the rapid proliferation and pervasive influence of social media platforms are redefined communication landscape and their impact on societal issues. Among these critical issues stands climate change—a global challenge necessitating widespread awareness  concerted action. Within academic settings, particularly among institutions such as Kwara Polytechnic, the intersection of social media and environmental awareness presents a dynamic arena for exploration.
This section of the literature review aims to scrutinize the multifaceted role of social media in shaping climate change among student populations. Social media, characterized by its instantaneous rich, interactivity, and information dissemination capabilities, holds substantial promise as a tool for fostering  environmental awareness among the digitally connected generation of students. 
This review endeavor to consolidate empirical findings, theoretical frameworks, and scholarly discussed that elucidate the weight in which social media platforms have been utilized by students to engage with and navigate climate change information. It takes to unravel the diverse motives, behaviors, and outcomes underlying student interactions with environmental content on these digital platforms.
Moreover, by critically examining previous research studies, theoretical underpinnings, and methodological approaches, this section aspires to lay a comprehensive foundation for understanding the impact both positive and nuanced of social media on their awareness, attitudes, and behaviors of Kwara Polytechnic students concerning climate change.
2.1.1 CONCEPT OF SOCIAL MEDIA
Social media is a digital platform that facilitates the creation and exchange of information, ideas, and content among individual and group across the globe. It encompasses in wide array of online platforms and applications such as Facebook, Twitter, Instagram, LinkedIn, YouTube and TikTok among others. These platforms enable users to connect, communicate, and interact in various forms, including text, images, videos, and live streams. Social media has revolutionized the way people communicate, breaking geographical barriers and allowing instant connections  irrespective of distance all time zones.
One of the defining future of social media is its role in promoting social connections and networking. It provides a space for individual as your engage with friends, family, acquaintances, and even strangers, allowing for the formation of communities centered around shared interest, causes, or activities. Moreover, social media has transformed how information is disseminated and consumed, serving as a powerful tool for news sharing, education command entertainment command and activism. It has empowered individuals and organization to which vast audiences, amplifying their voices and facilitating the rapid spread of information globally.
However, the pervasive nature of social media also raises concerns regarding privacy, mental health, misinformation, and the spread of harmful content. The ease of sharing information on this platforms led to challenges such as the proliferation of fake news cyberbullying, and the potential for addiction to constant connectivity. Addressing this issues remains a critical aspect of navigating the impact of social media on individuals and society, requiring a balance between the benefits of collectivity and responsible use of this platforms.
2.1.2. TYPES OF SOCIAL MEDIA
The types of social media can be categorized based on  their functions and uses :
1. Social networking site: Platforms like Facebook, Twitter, LinkedIn and Instagram facilitate connections commercialing of content command and engagement through various Media format (text, images, videos).
2. Microblogging platforms: Twitter and Tumblr her examples where users share short, concise message or posts including links and media related to climate change.
3. Video sharing platforms: YouTube and TikTok are popular for sharing videos. Educational content command documentaries command testimonials, and short information clips about climate change can be found here.
4. Blogs and forums: Platforms like WordPress, blogger, and Reddit host blocks and forums where individuals share information command discuss topics, and exchange ideas on climate change.
5. Image sharing platforms: Instagram and Pinterest allow users to share and explore visual content. In for graphics, climate related graphics command and impactful images promoting awareness are commonly shared here
The implications of utilizing social media for climate change awareness among students at Kwara Polytechnic encompass various aspects that impact education, communication, policy and societal engagement.
2.1.3 Uses of social media on climate change awareness 
1. Information Dissemination: social media platforms serve as powerful channels for distributing information regarding climate change. There enable the sharing of articles command reports, infographics, and scientific findings, ensuring the widespread dissemination of essential knowledge among students.
2. Educational Outreach: social media offers and educational platforms where information content, videos, webinars, and interactive resources can be shared. This facilitate learning about the complexities of climate change, helping students comprehend it causes, impact, and potential solutions. 
3. Engagement And Dialogue: It fosters engagement by providing spaces for open discussions, debates, and information sharing. Student can  actively participate in conversations, ask questions, and Express opinions, thereby enhancing their engagement related topics. 
4. Campaigns and Activism: Social media allows the creation and promotion of campaigns and activism initiatives focused on climate change. Hashtags, challenges, petitions, and sharing of activist content can mobilize students towards collective action and awareness raising efforts.
5. Community Building: Platforms like Facebook groups, forums, or specific social media pages dedicated to environmental issue foster the creation of online communities. This communities provide a supportive space for students to connect command collaborate, and share resources, straightening their collective efforts toward climate change awareness. 
6. Visual and Interactive Content: Social media accommodates various content formats such as videos, infographics, and interactive tools. This device content engages students through visually appealing and interactive means, enhancing the understanding and retention of climate related information. 
7. Real- time Updates and Alerts: Social media enables the dissemination of real-time updates and alerts about environmental events or climate related emergencies. This immediate information sharing students informed and aware of ongoing developments.
8. Feedback and evaluation: Social media platforms offer features for receiving feedback and evaluating the effectiveness of climate change awareness initiatives. Metric life engagement rates, shares and comments allow for continuous evaluation and improvement of communication strategies
2.1.4 Role of Social Media in Public Awareness on Climate Change 
New media are defined in this chapter as media which are integrated command interactive and use digital code (Jang S. M., & Hart, P. S. 2015). ocial media websites involves the use of the internet to connect users with their friends, family acquaintances. These inherent and no limiting does, however, also bring significant challenges particularly in web comments forums and unblocks although this challenges are by no means limited to climate change alone, but rather characterize wider participation within libraral democracies.– In a nutshell, social media and emerging technologies effectively democratize knowledge and information, causing a shift in the patterns of communication and between and among stakeholders, and driving increased transparency and accountability. In effect, social media facilitate advocacy and action (Mike Wicks, 2012).
Social media websites and web pages are more essentially about meeting new people online, although this does happen. As an alternative command they are primarily about connecting with friends from our family and acquaintances you already have. Very famous social media platforms in new media or Facebook, Twitter, blogs, Instagram, WhatsApp, YouTube and LinkedIn. These websites and web pages allow you to share photos, videos, and information, organize events. And early and popular definition of social media states that it is an online structure where individual use their own profile to connect with other individual by creating list of Friends profile. Expanding upon this, social media is one form of user - generated content, or online meditated content that is created outside of professionally produced and edited cycles. Such content ranges from posts on social networking sites as defined by other social content, such as comments people leave on new sites, reviews individual write about restaurants, block posts, and most emailed articles list on news website.
Are this time social media is conceptualized as social content online. Social media is not just about dealing with what people say about you online though, it’s about communicating with your customers and future customers, it’s about building a community commanding part of other communities, it’s about educating people listening to them, and letting them know are all about you command your products, your services, your business philosophy, your integrity or organizational culture(Yeo, S. K., Xenos, M. A.,  Brosssad, D., &Scheufele, D. A. 2015).
Related research focused on classifying tweets related to climate change are subjective or objective, and tracked settings dynamics over time. More recent work analyzed social network structure around climate change communications and identified the most influential account that share information about climate change on Twitter. In this recent studies analyze factors are related to climate change using social media, there is no work that focus on studying variations in fine grained emotion, awareness and opinion dynamics toward specific climate change topics no any dimension to the influence of user demographics on expressing targeted opinions command or contrasted affect expressed by personal versus  non personal accounts. This work extends to prior research work on the polarity of social networks lies Twitter, Facebook, YouTube, blocks and website are relevant to climate change by focusing on the differences in fine- grained emotions expressed toward topics climate change, and analyzing the influence of user demographics on affects expressed toward climate change and related topics on Twitter and other social networking sites.
Social Media is an addition and detonation of traditional word of mouth networks. Word of mouth as always been the most effective and trustworthy means of disseminating Information. With the enablement of technology, anybody with an internet access and has an opinion can be part of social media. This cultural shift is a false to recon with companies. Social media consequently is and development of word of mouth that scaled up by leveraging the pervasiveness of Internet. Most important elements of social media cover as social networking, Micro Blogs, Blogs, RSS Feeds, Widgets, Linking and posting, Content Writting Sites, Audio podcasting, Video podcasting, Chatting, Status, Updates. Bloggers provide new angles on climate topics and can break news faster than traditional Media. Heffenan also notes how web 2.0 has allowed researchers to communicate their own results into the blog sphere outside the traditional peer-review system.
Very meticulous aspect of social media is the idea that featured information feeds we emphasize preference of the user. People have tendency to select an interpret information for all type of issues including scientific wants that support the existing viewpoint. Scholar are concerns process is exhibited in the online media environment in which user can personalize their information feeds by following liking, and sharing information from other users who are like them, or phone to refer to as an ––echo chamber in which individuals clusters among like-minded individuals. Recent evidence show scientific news users engage in this behavior in social media site like Facebook and YouTube.
There were more than 500 million active users on Facebook, 70% outside the United in 2010 (Gottfried, J., & Shearer, E. 2016). By March 2010, more than 10 billion messages, or tweet, has been sent through Twitter since it’s lunch in 2006. By July, that’s number at double to 20 billion (Van Dijk, J. 2006). 50 percent of the total online population visited a social networking site in February 2010 in the Asia - Pacific region reaching a total law 240.3 million visitors.
 Social media is conversation online and cannot be ignore since the customers, investors, critics; fans and competition are conversing in a medium that can be easily manipulated. Most or researchers categorized social media use as both expressive and consumptive . Social media use are as consumptive is taught of as a more passive use of the medium, with individuals taking out news and information on social media platforms and news exposure on the most popular social media site like Facebook been incidental, or something people come across why being on the side for other reasons. Social media can be used as a pressure point to prompt and encourage support during specific campaigns. 
For instance, Green peace targeted Shell oil operations in the Arctic cycle, but used social media such as this YouTube video to indirectly influence Shell partners, including Lego. Applying highly visible, public pressure to call for specific environmental changes as increasingly become a tactic of the environmental movement. Social media consumptive and expressive act in combination rather than individually or separately. When algorithms rely on both active and passive forms of social media used by it users are sharing or liking a link as the active and clicking on a link as passive in Facebook, WhatsApp, Instagram to design information feeds that users see, an individual's news environment becomes highly personalized. 
In the context of social media use related to information around important political and social issues, this means that an individual’s online history and who they have friends with can play a role in how they interpret and passive issues. Thus, the setting of social media is increasingly reported for understanding public perception around the issues of climate change.
2.1.5 Concept of climate change
The concept of climate change encompasses a complex and multifaceted understanding of alterations in health Climate System, predominantly attributed to human activities. They revolves around the overarching notion that the planet climate is undergoing significant shift that arise by discernible alteration in temperature patterns, weather phenomena, and environmental conditions over extended periods. At it’score, climate change encapsulates the interplay of numerous factors, including greenhouse gas emissions, deforestation, industrialization, and natural processes, all contributing to shifts in the planet climate  equilibrium.
Fundamentally, climate change represent a substantial departure from historical climate norms, with scientific consensus highlighting the role of human activities as the primary drivers behind this shifts. It encompasses not only rising global temperatures but also a spectrum of interconnected impact, such as intensified weather its dreams, altered precipitation patterns, biodiversity loss, and consequences reverberate across geographical, ecological, social, and economic spheres, posing intricate challenges to sustainable development, global stability, and human well-being.
Moreover, the concept of climate change extends beyond a main environmental phenomenon transcending disciplinary boundaries to encompass social political, ethical, and economic dimensions of individual, communities mitigating its advanced effect and adapting to changing climate realities. The concept underscores the urgency for collective action, employees industrial agricultural practices, which have a significant negative impact on global warming. Changes in land use and other agricultural practices are major contribution to the right in global warming. Has the view map population growth, so does the demand for food and shelteringthe forestation to make more and available for agriculture (Raj, A., Toppo, P. 2014). Therefore, tropical deforestation provide its significant contribution to anthropogenic increases in atmosphere CO² concentration that may lead to global warming Cl(Jhanya,M.K.,Raj,  A 2014).
 Similarly, forest fires not only emit greenhouse gases into the atmosphere but also deplete soil biomass, resulting in the loss of various mobile nutrients (Raj,A.,Jhariya, M.K. 2014). Producing food courses emissions of carbon dioxide, methane, and other greenhouse gases in various ways, including through deforestation and clearing of land for agriculture and gazing, digestion by cows and sheep, the production and use of fertilizers and manual for growing crops, and the use of energy to run farm equipment or fishing boats, usually with fossils fuels. 
All of these contributes to climate change, and greenhouse gas emission from food packaging and distribution are also significant. The majority of automobiles, trucks, ships, and planes run on fossils fuels. As a result, transportation is a major source of greenhouse gases, particularly carbon dioxide emissions. The combustion of petroleum based products commerce such as gasoline, in internal compulsion engine account for the majority of the contribution. However, emission from ships and planes continues to rise. 
Transport accounts for nearly one quarter of global energy related carbon dioxide emissions, and trends indicates that energy used for transportation will increase significantly in the coming years. Globally, residential and commercial buildings consume over half of electricities hasit continued to draw on coal, oil and natural gas for heating and cooling. Policy interventions, technological innovations, and behavioral shift to address the root causes and mitigate the impact of climate change.
Understanding the concept of climate requires grampling with complanaties, recognizing it far riching implication on the ecosystems, livelihoods, health, and societal structures. It calls for informed discourse, interdisciplinary collaboration, and a concerted effort to cultivate a sustainable future that  prioritizes environmental integrity, social equity, and resilience in the face of an evolving Climate System. Embracing these concept necessitates a global commitment toward comprehensive mitigation measures and adaptations strategies to safeguard the planet for current and future generations. 
2.1.6 Causes Of Climate Change
Human activities contributes to climate change by altering the amount of greenhouse gases, aerosols (small particles), and doudines in the Earth’s atmosphere. The natural and human causes of climate change were examined including the Earth’s orbital changes, solar variations, ocean currents, volcanic eruption but the most significant known contribution comes from the combustion of fossil fuel which emits carbon dioxide gas into the atmosphere. The fourth assessment report of the intergovernmental panel on climate change (IPCC) states: it is greater than a 90  percent certainty that emissions of it tapping gases from human activities have caused most of the observed increased in globally average temperatures since the mid-20th century (IPCC. (2007).) Another cause of climate change is the use of inorganic fertilizers and pesticides in agriculture to maximize National output.
Currently, the majority of the developed world they emit significant quantities of greenhouse gas emission growing energy demand for heating and cooling air conditioner ownership, as well as increased electricity consumption for lighting, appliances, and connected devices, has contributed to a rise in energy related carbon dioxide emission from building in recent years.
2.1.7 Effects Of Climate Change
Climate change exert profound multifaceted impact on various facets of our environment, societies, and ecosystems. The consequences of climate change encompass a wide spectrum or effects, Reading from altercations  in weather patterns to  far reaching disruptions in biodiversity and human livelihood. According to the Intergovernmental Panel On Climate Change (IPCC), the warming climate has led to an increase in the frequency and Intensity of extreme weather events including it heatwaves, hurricane, flood and drought (IPCC, 2021). These events not only threaten human lives but also poses significant challenges to agriculture, infrastructure, and economic worldwide. For instance, rising temperature and erratic precipitation patterns adversely affects crop yields, leading to food insecurity and economic strain, particularly invulnerable region.
Moreover, the IPCC reports indicate rising sea level attributed to the melting of polar ice caps and glaciers, threatening postal communities and habitat inundation and erosion (IPCC, 2021). This phenomenon poses grave risks to infrastructure, biodiversity hotspots, and human settlements situated in low line areas. Additionally conditions impact ecosystems contributing to habitat loss species extinction, and disruption in natural cycles crucial for biodiversity maintenance have implication for human health as well, influencing this spread of vector borne this season and exacerbating  respiratory conditions due to degraded air quality resulting from intensified wildfires and pollution (IPCC, 2021).
Furthermore climate change induced migrations and conflict over dwindling resources, exacerbated by environmental degradation, exemplify the societal repercussions of this global phenomenon. This issues  often  disproportionately affect marginalized and vulnerable populations, exacerbating social inequalities and displacements. The effects of climate change are pervasive, affecting every corner of the globe and  necessitating urgent and concerted efforts at local, national and international level to mitigate it impacts and adapt to the changing climate 2021). 
2.1.8 Solutions to climate change
Addressing the complexities climate change demands multifaceted and collaborative efforts and encompassing mitigation, adaptation, policy reforms, and technological innovations. The intergovernmental panel on climate change (IPCC) underscores the urgency of reducing greenhouse gas emissions. Emphasizing the pivotal role of transitioning to renewable energy sources and the carbonizing various sector of the economy. (IPCC). Renewable energy technologies such as solar, wind, hydroelectric, and gothermal power offer sustainable alternatives to fossil fuels, significantly reducing carbon emissions and mitigating the exacerbation of climate change. This necessitates concerted action by government, industries, and individuals to invest and adopt clean energy solutions while implementing policies that incentivize the shift towards low-carbon technologies.
Additionally, fostering sustainable practices in agriculture, land use and forestry plays a pivotal role in combating climate change. Implementing agroecological approaches, afforestation programs, and sustainable land management techniques can enhance carbon sequestration, restore degraded ecosystems, and contribute to by diversity conservation (IPCC, 2021). Furthermore, promoting circular economy reducing waste generation, and implementing ecofriendly practices across industries can significantly reduce environmental degradation  and minimize the carbon ‘footprint’ of production processes.
Furthermore corporation and commitment to international agreement, such as the Paris agreement, remains crucial. Straightening these  agreement and ensuring the fulfillment of national determined contributions (NDCs) are essential steps in collectively mitigating climate change impacts (IPCC, 2021). This involve not only policy actions but also financial support, capacity building initiatives, and technology transfers to assist developing countries in their climate change adaptation and mitigation and devious. Moreover, fostering public awareness, education, and behavioral change towards sustainable lifestyles and consumption patterns can compliment this efforts, empowering individuals to contribute to a more sustainable and resilient future.
In conclusion, addressing the multifaceted challenges of climate change necessitate a comprehensive approach involving technological innovation, policy reforms, sustainable practices, global corporation, and social engagement. Urgent and coordinated actions at all levels are imperative to mitigate the adverse impact of climate change and build a more sustainable and resilient future for current and future generation (IPCC, 2021).
2.2 THEORETICAL FRAMEWORK 
2.2.1 Uses and Gratification Theory
The Uses And Gratification Theory (UGT) is a prominent theoretical framework that examine how individuals actively choose and utilize Media to satisfy specific needs gratifications. Originating in the field of communication studies, this theory posit that audiences are not passive customers but rather active participants who purposefully select media they are to fulfill their desires and motivations (Katz, Blumler,&, 1973). In the context of social media usage among KwaraPoly students for climate change awareness UGT becomes instrumental in understanding the reasons behind students engagement with this platforms. According to UGT, individuals seek media content to satisfy various needs, including information seeking, entertainment, social interaction, personal identity, and escapism. 
Firstly, within the realm of climate change information seeking, students may use social media platforms to access up to date and diverse information on environmental issues. They might seek reliable news updates, scientific facts, and discussion about climate change impacts and solutions. Secondly, entertainment gratification plays a role of students engage with climate change content that is engaging, usually appealing, or presented in entertaining format, such as videos, memes, or infographics. Thirdly, social interaction and social media platforms facilitate discussions, debates, and sharing of climate change related content among peers, fostering a sense of community and participation in environmental discourse.
Moreover, the theory suggests that individuals may use social media to construct an express their identities. Kwara poly students might engage with climate change content on social media to align themselves with environmental courses, shaping their self image as environmentally conscious individuals. Lastly, some students may seek escapism by using social media as a destruction from academic stressors or everyday routines, engaging with climate change related content as a means of diversion or leisure.  
Applying the uses and gratification theory in the study of social media’s impact on climate change awareness among KwaraPoly students illuminates the active and purposeful nature of the engagement. It underscores The significance of a destiny students motivations, needs, and application derived from social media use for climate contents on social media, thereby contributing to a comparison for the standing of how this platforms influence your awareness and easiest concerning environmental issues.
2.2.2 Diffusion Of Innovation Theory 
The Diffusion of Innovation Theory by Everett Rogers in 1962, remains a pivotal framework in understanding how new ideas, technologies, or concepts spread through a population over time. This theory provides a comprehensive model that explain the process of adoption, and acceptance of innovations within a society. Rogers outlined five key categories of adopters within these framework: innovators, earlier adopters, early majority, less majority, and laggards, each representative represent difference segments of the population and their attendances towards.
The theory's Foundation rests on the premise that the adoption of innovations follows a addictable pattern, characterized by the interplay of various factors influencing individuals decision-making process. These factors include the passive attributes of the innovation itself, communication channels, social systems and the individuals own characteristic. The perceived attribute, as identified by Rogers encompass relative advantage, compatibility, complexity, trialability, observability, which collectively shape the rate and extent of adoption (Rogers  2003).
Moreover, the Diffusion of innovation theory posits that communication play a vita role in the dissemination of innovations. Social media, in particular, stands as a powerful and influential  channel that accelerate the spread of information and ideas. Platforms such as Facebook, Twitter, Instagram, and YouTube serve as conduits for sharing climate change related content, facilitating discussions, and influencing individuals attitudes and behavior towards environmental issues (Aral& Walker, 2012).
Applying the diffusion of innovation to the context of climate change awareness among KwaraPoly students one can analyze the role of social media platforms has channel for spreading information about climate change or understanding how this platforms are line with attributes identified in the theory –– such as the perceived relevance, case of assets, and observability of climate change information dash can provide insights into their effectiveness in fostering awareness and driving behavioral change among students.
In conclusion, the theory offers a comprehensive lens through which to understand data dynamics of how new ideas or concept, such as climate change awareness, permeate true populations, and how social media serves as a pivotal channel in this determination process. 
2.3	Empirical Review 
Social medias emerged as a vital tool for creating awareness about climate change, with the potential to reach a wide audience and influence public opinion (Bala 2014). In a study, Bala highlighted social media potentials in creating awareness about climate change information, enhanced public engagement, amplification of climate change messages. The empirical review has explored the impact of social media on climate change among specific demographics such as young adults ((Katz & Miller, 2013) and marginalized communities (Shilling et al., 2017), studies have shown that social media can be an effective tool for engaging this groups in climate change discussion and promoting environmental activism (Lee & Kim,2018).
Moreover, researchers have examined the role of social media in sampling climate change policy and decision-making (Boucquey et al, 2017). Studies have shown that social media can influence public opinion and policy decision by providing a platform for citizens to voice their concerns and mobilize support for climate change mitigation efforts (Castells,2015). The effectiveness of social media in promoting climate change awareness and action can be attributed to its ability to create online communities and networks (Boucquey et al.,2017).
(Bala, 2014); data analysis revealed significant correlations between social media usage and Climate Change awareness. He found out that social media exposure to climate change content increased participants knowledge and concern, facilitated climate change discussions and engagement, influencers and activists played crucial roles in promoting climate change awareness. The research as contributed to the understand of social media’s role in climate change communication.
Social media and revolutionized the way information is disseminated, and its impact on climate change awareness has been significant (Boucquey et al., 2017). Studies have shown that social media platforms, such as Twitter, Facebook, and Instagram, play a crucial role in shaping public perception and awareness about climate change (Jang and Hart, 2015).
Research as demonstrated and social media can increase climate change awareness by providing accessible and engaging information (Lester &Hutchin, 2013). A study published in the journal of environmental communication found that social media users were more likely to engage in climate change discussions and shared related content (Schafer &Schlichling, 2014), Another study published in the journal of science and communication found that social media platforms can facilitate the determination of climate change information to a wider audience (Boucquey et al.,2017), Social media influence on climate change awareness can be attributed to its ability to facilitate information sharing, mobilize public opinion, and create online communities (Castells,2015). For instance, hashtag like #climateaction and  #sustainability have become popular on Twitter, allowing users to connect and share information about climate change. ( Boucquey et al.,2017).
Taprial and Kanwar(2012) argues that social media can be differentiated from industrial or traditional Media like magazines, newspapers, televisions and films, as they are relatively inexpensive comma easily accessible and enable anyone to publish information. This is a echoed by (Lee et al. 2018) who find social media as instant and easily accessible communication channel. Using social media is especially from among the youth with sites like YouTube, Facebook, Instagram, and Snapchat being the mostly used platforms. 
Social media platforms have become important communications channel for climate change. Through social networks many citizens receiving information (Painter et al., 2016,2018) and come into contacts with debates actions and social input’ (Segerberg,2017) about this phenomenon. In addition, social media can play a decisive role in bringing climate change psychologically closer to people ( Anderson, 2017, facilitating public awareness (Maurodieva et al, 2019) and fostering action to tackle it (Vraga et al., 2015).
According to (IPCC, 2021) climate change is expected to have severe effects on many cities in all over the world. Within climate change communication, images (including photographs, graphics, and videos) are enormously important to effectively raise awareness of phenomenal and full star citizen engagement in mitigation and adaptation actions (O’ Nell & Smith, 2014).
In their studies, Segerberg (2017) and  Katz- Kimchi and Manoservitch (2015) discuss about climate change initiatives and campaigns which used social media as an engagement to with the youth playing a major role in online discussion. Corner et al (2015) and Ojala (2013)for instance comma stress the critical role that young people need to play in climate change discussions as they are generation whose lives will be affected by climate change more than any generation before. Levy and Pate (2015) defines climate change as a change of climate which is attributed directly or indirectly to my activity that alters the composition of the global atmosphere and which is in addition to natural climate variable time periods.
Moser (2010), argues that climate change requires urgent mitigation in coping action from global citizens particularly from the vulnerable region. The research intends to address how various social media platforms create awareness among KwaraState Polytechnic students.




CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
Research methodology refers to systematic, theoretical  analysis of the method applied to a field of study, or the theoretical analysis of the body of metals and principle associated with a branch of knowledge, Creswell (2014). Research is a careful consideration of study regarding a particular concern or problem using scientific method, Mariam Webster dictionary. As articulated by Copper and Schindler (2014), methodology  encompasses the strategies, produces, and techniques utilized by researchers to gather, analyze, interpret, and present data in order to investigate and address research questions and objectives. It acts as guide, ensuring the validity, and reliability, and rigor of the study’s findings by outlining the specific steps and approaches to be employed throughout the research process. Copper and Schindler emphasize the significance of methodology in shaping the overall  structure and credibility of research, emphasizing the importance of aligning methodology with the research objectives and theoretical frameworks underpinning the study.
Creswell (2014) highlights various research typologies, classifying their primary methodological approaches commonly employed in social science research which are qualitative research, quantitative and mixed method.
This chapter outlines the research methodology employed in assessing the impact of social media on the creation of awareness about climate change among Kwara Poly students. It dives into the research design, population of the study, sample size and sampling technique, validation of instruments method of data collection and data analysis procedure adopted for the study. 
3.1	RESEARCH DESIGN 
Leedy and Ormord (2015); define research design as the detailed plan that outlined the procedure for conducting a study, including the sampling strategy, data collection methods, and data analysis techniques. It is the overall plan or structure that guide the researcher in conducting a study, outlining the methods, procedures, and strategies used to gather and analyze data to answer research questions or test hypothesis. They are several types of research designs that scholars commonly employee in academic investigations but some of the most common use ones are experimental, quasi experimental and non-experimental.
Therefore, the study employed a descriptive research design to gather data from a representative sample of Kwara Poly students. This design was deemed appropriate as it allowed for the collection of quantitative and qualitative data on the students awareness of climate change, their social Media usage patterns, and the perceived influence of social media on climate change awareness. This aim of survey is to provide empirical data collected from a population of respondent on which value conclusion can be made. 
3.2	POPULATION OF THE STUDY
Creswell (2014), define  population as the entire group of individuals or cases that the researcher want to describe or generalized about. The population is important because it provides the context for the study and allows the researcher to generalize the findings to the larger group. This usually divine by some common characteristics, such as age,  gender location, or behavior.
Creswell (2014) stresses that the population should be defined as precisely as possible to ensure that the sample accurately represents the target group. Similarly, Johnson &Onwaegbuzie (2004) emphasize that the population definition should be clear,  unambiguous and measurable.
Based on the undergraduate population of Kwara state Polytechnic, this project suggests that the researcher should use the youths students population of Kwara state Polytechnic, Ilorin. These include male and female either singles, married, divorced or separated, employed and unemployed studentof the Polytechnic. This implies that every element, subject, object, etc. Is capable of providing useful and relevant data in explaining a certain phenomenon of a given study. The population of the study is estimated to be around 30,000 based on your official statistic from the Kwara state Polytechnic website. 
3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE 
Sample size refers to the number of participants or observations selected from a population for a research study. It’s a crucial aspect of research design, as it determines the reliability and accuracy or findings. A larger sample size generally leads to more precise estimates of population parameters and increases the likelihood of detecting statistically significant effects. However, it is important to balance sample size with considerations of practically, cost, and ethical implications.
Creswell (2014), defines sampling techniques as procedures used to select a portion of the population to participate in a study. Different sampling techniques have variant degrees of Representatives and can be broadly categorized into two types probability sampling and non probability sampling.
Sample size and sampling technique are fundamentally aspect of research methodology. Carefully considering the validity and generalizability of research finding. By understanding the principles of sample size determination and selecting appropriate sampling techniques, researchers can produce high quality research that contributes to knowledge and understanding.
In this study a stratified random sampling technique was employed to select a representative sample of 100 students from the various department and levels within Kwara Poly. This technique ensured that the sample reflected the diversity of the student population and provided a more accurate representation of the overall student body.
3.4	RESEARCH INSTRUMENTS
A research instrument is a tool or mechanism used to collect data for a study, Creswell (2014). Gay et al. (2012), define research instruments as the method or tools used to collect data, such as surveys, interviews, or observations. There are many different types of research instruments, including survey, interview, observations, and experiment.
Questionnaire is a research instrument that consists of a series of question designed to collect data from a sample of individuals (Fredrick O. Sturman 2007). An equal number of questions will be distributed in the area of concentration. This  invariable means that a total 100 questionnaire will be distributed to students to collect quantitative data on their social media usage, climate change awareness, and perceptions of social media’s influence on climate change awareness.
According to Sadudeen (2015), questionnaire is used to determine the outcome of a research exercise. This study employees the usage of a close- ended question to formulate it’s questionnaire.
3.5	VALIDITY AND RELIABILITY OF THE INSTRUMENT
Validity refers to the extent to which a research instrument measures that is intended to measure. In other words, it measures the accuracy of the instrument while reliability refers to the consistency of the results obtained from a research instrument, it measures the dependability of the instrument.
The instrument (questionnaire) user is valid because it is the most appropriate instrument for data collection in survey study. According to Sadudeen (2015), questionnaire is the best option when a researcher is interested in studying a large population has its offers uniformity in coding.
3.6	METHOD OF ADMINISTRATION OF THE INSTRUMENT
The method of administration of a research instrument refers to the way in which the instrument is presented to the participants or corresponded. The administration was carried out personally by the researcher the questionnaire was sought permission of the lecturers and administration of the questionnaire online survey. The questionnaire contained questions which help the researcher to get the right option or view of the subject or corresponding or respondent through with questions.
3.7	METHOD OF DATA ANALYSIS
The method of data analysis refers to the procedures and techniques used to examine and interpret the data collected during a research study. The most common method of data analysis are descriptive statistic, inferential and qualitative analysis. 
Quantitative data collected from the questionnaire analyzed using descriptive statistic including frequencies, percentages, and measures of Central tendency. The responses of the questionnaire administered were statistically analyze by researcher using table format. The analysis was what the researcher used to eventually draw up a conclusion assessment of impact of social media on the creation of climate change awareness among Kwara state Polytechnic students.







CHAPTER FOUR
DATA PRESETATION AND ANALYSIS
4.1 Data Presentation
Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by a resource for reducing data to a story and interpreting it to derive insights.
In this chapter, data are organized into tables so that statically and logical conclusion can be gotten from the collected data and mint will be discussed. In this research work, the simple percentage tabular presentation is presently the primary data generated from the field. Doing this will enable easy, convenience, clarity and vetted comprehension. The researcher presents all the questionnaire item that would provide answer to the researcher identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
 Data presentation is define as the process of using various graphical formats to usually represent the relationship between two or more data sets so that an informed decision can be made base on them. It also refers to the organization and presentation of data shall be according to questioner item and responses in the Twenty Five (25) questioner questions, the research aimed at using them to provide an answer to his topic problem. A total of One Hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode while sample descriptive analysis techniques were used to describe what items were contained in the tables.



Distribution Table
	Respondents
	Frequency 

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
NIL 
NIL 

	Number of questionnaire presented and analysis
	22


Source: Field Survey 2025
From the above table it can be seen that the respondent were students of Kwara State Polytechnic Ilorin. Number of questionnaire distributed were 100 the percentage was 100%, number of questionnaire returned was no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 22
Question 1: How do you access social media
Table I
	Responses
	Frequency
	Percentage (%)

	Own phone 
Laptop
Parent phone
Total 
	96
4
0
100
	96%
4%
0%
100%


Source: Field Survey 2025
According to table 1, 96 (96%) of the respondent access social media with their phones, 4 (4%) use laptop while 0% use parent phone.





Question 2: Which of the social media platform do you use most
Table II
	Responses
	Frequency
	Percentage (%)

	Facebook
Instagram
Twitter
YouTube
Links
Total
	44
19
15
11
11
100
	44%
19%
15%
11%
11%
100%


Source: Field Survey 2025
The table above shows how respondents answered the question above 44 (44%) of the respondents make use of Facebook mostly, 19 (19%) of the respondents make use of the Instagram mostly, 15 (15%) of the respondent make use of the Twitter. Mostly, 11 (11%) of the respondent male use of the YouTube while 11 (11%) of the respondent make use of LinkedIn. This shows that most of the respondent make use of Facebook from the other social platforms.
Question 3: How often do you make use of it?
Table III
	Responses
	Frequency
	Percentage (%)

	Very often
	73
	73%

	Quite often
	26
	26%

	Seldomly
	1
	1%

	Total
	100
	100%


Source: Field Survey 2025
From the table above, 75 (75%) of the respondents Very Often make use of social media platforms, 26 (26%) of the respondents are Quite Often while 1 (1%) of the respondents agree on Seldomly.
Question 4: Have you come across climate change awareness on social media platforms?
Table IV
	Responses
	Frequency
	Percentage (%)

	Yes  
	93
	93%

	No 
	7
	7%

	Total
	100
	100%


Source: Field Survey 2025
From the above table 93 (93%) of the respondents have come across climate change awareness while 7 (7%) have never.
Question 5: Do you think the information shared on social media adequately represent the seriousness of climate change.
Table V
	Responses
	Frequency
	Percentage (%)

	Yes  
	80
	80%

	No 
	12
	12%

	Total
	100
	100%


Source: Field Survey 2025
According to the table 88 (88%) of the respondent agree that information shared on social media adequately represent the seriousness of climate change, while 12 (12%) disagree.



Question 6: How will you rate the instructiveness of social media program in the enlightening of climate change?
TableVI
	Responses
	Frequency
	Percentage (%)

	Very High
	35
	35%

	High
	55
	55%

	Very Low
	6
	6%

	Low
	4
	4%

	Total 
	100
	100%


Source: Field Survey 2025
According to table 6, 35 (35%) of the respondent rate. The instructiveness of the social media programme in the enlightening of climate change is very high, 55 (55%) of the respondents express that its high, 6 (6%) of the respondents express that its low, while 4 (4%) respondent s opines that its very low.
Question 7: Social media should be more detailed about  information on the effect of climate change.
Table VII
	Responses
	Frequency
	Percentage (%)

	Strongly Agree
	28
	28%

	Agree
	54
	54%

	Neutral
	18
	18%

	Strongly Disagree
	0
	0%

	Disagree
	0
	0%

	Total 
	100
	100%


Source: Field Survey 2025
The table 7 above shows 28 (28%) of the respondent strongly agree that social media should be more detailed about information on the effect of climate change while 54 (54%) agree, also 18 (18%) respondent are neutral that social media should be more detailed about information on the effect of climate change and 0, (0%) strongly disagree, while 0 (0%) disagree to the above question.
Question 8: Which social media platform do you think are most effective for raising awareness about climate change.
Table VIII
	Responses
	Frequency
	Percentage (%)

	Facebook
	49
	49%

	Twitter
	28
	26%

	Instagram
	10
	10%

	YouTube
	13
	13%

	Total
	100
	100%


Source: Field Survey 2025
From the table above, 49 (49%) of the respondents choose Facebook as the most effective social media platform for raising awareness about climate change, 28 (28%) respondents choose Twitter as the most effective social media platform for raising awareness about climate change, 10 (10%) of the respondents choose Instagram while 13 (13%) respondents choose YouTube as the most effective social media platform for raising awareness about climate change.



Question 9: Have you ever seen or shared content relating to climate change on social media?
Table IX
	Responses
	Frequency
	Percentage (%)

	Yes  
	78
	78%

	No 
	22
	22%

	Total
	100
	100%


Source: Field Survey 2025
According to table 9, 78 (78%) of the respondents have seen or shared content related to climate change awareness on social media while 22 (22%) of the respondents have never.
Question 10: Have you taking action on climate change as a result of something you saw on social media.
Table X
	Responses
	Frequency
	Percentage (%)

	Yes  
	76
	76%

	No 
	24
	24%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 76 (76%) of the respondent have taking action on climate change awareness as a result of something they saw on social media while 24 (24%) of the respondent have never.


Question 11: The information shared on social media about climate change is reliable and accurate.
Table XI
	Responses
	Frequency
	Percentage (%)

	Strongly Agree
	38
	38%

	Agree
	44
	44%

	Neutral
	15
	15%

	Strongly Disagree
	3
	3%

	Disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
The Table above shows that 38 (38%) of the respondents strongly agree that information shared o social media about climate change is reliable and accurate, 44 (44%) respondents agree that information shared on social media about climate change is reliable and accurate, also 15 (15%) are neutral that information shared on social media about climate change is reliable and accurate, and 3 (3%) respondent strongly disagree while 0 (0%) disagree to the above question.
Question 12: Social media has the potential to influence peoples perception and understanding of climate change.
Table XII
	Responses
	Frequency
	Percentage (%)

	Strongly Agree
	44
	44%

	Agree
	50
	50%

	Neutral
	5
	5%

	Strongly disagree
	1
	1%

	Disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
From the table above, 44 (44%) of the respondent strongly agree that social media has the potential to influence peoples perception and understanding of climate change, 50 (50%) of the respondents agree, while 5 (5%) respondents are neutral that social media has the potential to influence people’s perception and understanding of climate change, 1 (1%) strongly disagree while 0 (0%) disagree to the above question.
Question 13: Social media plays a significant role in shaping public opinion o climate change.
Table XIII
	Responses
	Frequency
	Percentage (%)

	Strongly Agree
	42
	42%

	Agree
	48
	48%

	Neutral
	10
	10%

	Strongly Disagree
	0
	0%

	Disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 42 (42%) respondents strongly agree that social media play a significant role in shaping public opinion on climate change, 48 (48%) respondents agree while 10 (10%) respondents are neutral. 0 (0%) respondents disagree while 0 (0%) strongly disagree.
Question 14: Social media are influential platforms that help in the sensitization of climate change.
Table XIV
	Responses
	Frequency
	Percentage (%)

	Strongly Agree
	34
	34%

	Agree
	54
	54%

	Neutral
	12
	12%

	Strongly Disagree
	0
	0%

	Disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
From the above table, 34 (34%) respondents strongly agree that social media are influential platforms that help in the sensitization of the cause of climate change, while 54 (54%) respondents agree. 12 (12%) respondents were neutral. 0 (0%) respondent strongly agree while 0 (0%) respondents disagree to the above question.
Question 15: What social media platform do you get information most about climate change.
Table XV
	Responses
	Frequency
	Percentage (%)

	Instagram
	16
	16%

	YouTube
	17
	17%

	Facebook
	36
	36%

	Twitter
	22
	22%

	LinkedIn
	9
	9%

	Total 
	100
	100%


Source: Field Survey 2025
The table above shows that 16 (16%) respondents choose Instagram, 17 (17%) respondents choose YouTube, 36 (36%) respondents choose Facebook, while 22 (22%) respondents choose Twitter, also 9 (9%) respondents choose LinkedIn.
Question 16: Social media can be used to spread climate change information more than any other seeing media.
Table XVI
	Responses
	Frequency
	Percentage (%)

	Strongly Agree
	38
	38%

	Agree
	55
	55%

	Neutral
	5
	5%

	Strongly Disagree
	2
	2%

	Disagree
	0
	0%

	Total
	100
	100%


Source: Field Survey 2025
From the above table, 34 (34%) respondents strongly disagree, 54 (54%) respondents agree, 12 (12%) respondents were neutral, 0 (0%) respondents strongly disagree, while 0 (0%) respondents disagree.
Question 17: Climate change information will get to many youths more easily on social media than any othermedia.
Table XVII
	Responses
	Frequency
	Percentage (%)

	Strongly Agree
	39
	39%

	Agree
	56
	56%

	Neutral
	3
	3%

	Strongly Disagree
	1
	1%

	Disagree
	1
	1%

	Total
	100
	100%


Source: Field Survey 2025
The tables above shows that 39 (39%) respondents strongly agree, 56 (56%) respondents agree, 3 (3%) respondents were neutral, while 1 (1%) respondents strongly disagree; also 1 (1%) respondents disagree.
ANALYSIS OF DEMOGRAPHIC SEGMENT
QUESTION 18: Distribution of age of respondents
Table XVIII
	Responses
	Frequency
	Percentage (%)

	18 – 25
	73
	73%

	26 – 35
	27
	27%

	46 – 55
	0
	0%

	56 and above
	0
	0%

	Total 
	100
	100%


Source: Field Survey 2025
The table above shows that 73 (73%) were between age 18 – 25, 27 (27%) were between the age range of 26 – 35, 0 (0%) were between the age range of 46 – 55, 0 (0%) were between the age range of 56 and above.
Question 19: Gender Distribution of respondents
Table XIX
	Responses
	Frequency
	Percentage (%)

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 55 (55%) respondents were 55, 45 (45%) were female this shows that most of the respondents were male.
Question 20: Educational Qualification
Table XX
	Responses
	Frequency
	Percentage (%)

	ND 1
	14
	14%

	ND 2
	28
	28%

	HND 1
	21
	21%

	HND 2
	37
	37%

	Total 
	100
	100%


Source: Field Survey 2025
The table shows that 14 (14%) respondents were ND 1, 28 (28%) were ND 2, 21 (21%) where HND 1, 37 (37%) where HND 2.
Question 21: Distribution of Religion
Table XXI
	Responses
	Frequency
	Percentage (%)

	Islamic
	43
	43%

	Christianity
	57
	57%

	Total
	100
	100%


Source: Field Survey 2025
From the table, 43 (43%) were Islam, and 57 (57%) are Christianity.
Question 22: Marital Status
Table XXII
	Responses
	Frequency
	Percentage (%)

	Married
	9
	9%

	Single
	91
	91%

	Divorce
	100
	100%

	Total
	100%
	100%


Source: Field Survey 2025
The table 22, above shows the data collected out of the 100 respondents questionnaire distributed 91 (91%) were single and 9 (9%) were married while 0 (0%) were divorce. This shows that most of the respondents were single.
4.2.	ANALYSIS OF RESEARCH QUESTION
Research Question 1: What is the level of awareness in climate change among Kwara Poly Students?
Table 7, 11, and 17 answered this question as it was gathered in table 7 that shows how respondent strongly agree with the question that says social media should be more detailed about information on the effect of climate change with 28 (28%) strongly agree 54 (54%) agree to it, 18 (18%) are neutral, 0 (0%) disagree with it, while 0 (0%) of the respondent strongly disagree about it.
The table 11 above shows 38 (38%) respondents agree that information shared about climate change is reliable and accurate, 44 (44%) agree to it, 15 (15%) are neutral, 3 (3%) strongly disagree to it, while 0 (0%) disagree about it.
From the table 17 above, it shows that 39 (39%) respondents strongly agree to the question, 56 (56%) agree to it, 3 (3%) are neutral, 1 (1%) strongly disagree to it, while 1 (1%) disagree about it.
Research Question 2: What are the most popular social media platforms used by Kwara Poly Students?
Table 2 above answer research question 2; it shows how respondents answered the question above 44 (44%) of the respondents make use of Facebook mostly, 19 (19%) make use of Instagram mostly, 15 (15%) make use of Twitter mostly, while 11 (11%) make of LinkedIn. This shows that most of the respondents make use of Facebook from the other social platforms.
Table 14 above, it shows that 34 (34%) respondents strongly agree that social media are influential platforms that help in the sensitization of the course of climate change while 54 (54%) agree 12 (12%) are neutral, while 0 (0%) strongly disagree, 0 (0%) disagree.
From table 15, it shows that 16 (16%) respondents make use of Instagram to get information about climate change, 17 (17%) make use of YouTube, 36 (36%) use Facebook, while 22 (22%) use Twitter, 9 (9%) use LinkedIn.
Research Question 3: To what extent do Kwara Poly Students use social media to obtain information about climate change?
Table 4 indicate that 93 (93%) of the respondents have come across climate change awareness, while 7 (7%) have never.
Table 6 indicate that 35 (35%) of the respondentrate the instructiveness of the social media programme in the enlightening of change very high, 55 (55%) express that its high, 6 (6%) express that its low while 4 (4%) opines that its very low.
Table 8 indicate that 88 (88%) of the respondents agree that information shared on social media adequately represent that seriousness of climate change, while 12 (12%) disagree
Table 9 indicates that 78 (78%) of the respondents have seen or shared related to climate change awareness on social media while 22 (22%) have never.
Table 10 indicate that 76 (76%) respondents have taken action on climate change awareness as a result of something they saw on social media, while 24 (24%) have never.
Research Question 4: What is the impact of social media on the attitudes and behavior of Kwara Poly Students toward climate change?
Table 12 above shows that 44 (44%) of the respondent strongly agree, 50 (50%) agree to it, while 5 (5%) are neutral, 1 (1%) strongly disagree 0(0%) disagree about it.
Table 13 above shows that 42 (42%) strongly agree, 48 (48%) agree to it, while 10 (10%) are neutral, 0 (0%) strongly disagree, also 0 (0%) disagree to it.
Table 16 shows that 34 (34%) strongly agree, 54 (54%) agree to it, 12 (12%) are neutral 0 (0%) strongly disagree, while 0 (0%) disagree about it.
4.3	Discussion of Findings
The purpose of this study is to examine the assessment of impact of social media on the creation of awareness about climate change among Kwara Poly Students. The result obtained the statistical analysis in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of the study to provide an answer to the question raised in this study. I found out that social media are influential platforms that help in the sensitization of the course of climate change with 34 (34%) respondents strongly agree to it, 54 (54%) agree with it, 12 (12%) are neutral, 0 (0%) disagree to it.
I also discovered that social media plays a significant role in shaping public opinion on climate change with 42 (42%) respondents strongly agree, 48 (48%) agree, 10 (10%) are neutral, 0 (0%) strongly disagree with it.
I found out that social media has the potential to influence peoples perception and understanding of climate change with 44 (44%) respondentsstrongly agree 50 (50%) agree to it, 5 (5%) are neutral, 1 (1%) strongly disagree, 0 (0%) disagree about it. 
I also found out that 44 (44%) of the respondents make use of Facebook mostly, 19 (19%) makes use of Instagram mostly, 11 (11%) make use of YouTube mostly, This shows that most of the respondents make use of Facebook from the social media platforms.
I found out that information shared o social media adequately represents the seriousness of climate change with 88 (88%) respondents agree while 12 (12%) disagree to it.
I also discovered that climate change information will get to many youths more easily on social media than any other medium with 39 (39%) respondents strongly agree 56 (56%) agree to it, 3 (3%) are neutral, while 1 (1%) respondents strongly disagree also 1 (1%) disagree to it.
I also discusses the demographic presentation of data that is based on the sex of respondents age of respondents, their marital status and their educational qualification. Each table of research question discuss amount of male and female that have access to the questionnaire and their opinion based on the topic of the project.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
This research study is based on the “Assessment of Impact of social media on the creation of awareness about climate change among Kwara poly student’s. This is research work is divided into five main chapter, from chapter one to chapter five of this study, clearly reviewed some steps approach for easy presentation of its contents.
Chapter one, is based on the background of the study with emphasis and understanding the social media awareness on climate change, statement of research problems, research objectives, research questions, significant of the study, scope of the study and its key limitations with operational definition of key terms.
Chapter two, of this research work explained the conceptual framework and the theoretical framework of the research applied by the researcher, are” Uses and Gratifications theory and diffusion of innovation theory”, and review of related studies were done to explain the nature of different individuals research work.
Chapter three, of this research work however, contains research methodology adopted in the study, population of study, which are the dwellers of Kwara State Polytechnic, Ilorin, Kwara State. Sample size which is (100) one hundred and the sample techniques which is the purposive or judgement sample technique and the instrument used in the research study was questionnaire that was administered the sample size of the population. It also clearly state the validity and reliability of the instruments, method of administration of the instruments as well as it stated the method of data analysis.
Chapter four, of this research work explained how the data gathered were analyzed for proper comprehension. It also contained how data were presented.
Chapter five, of this research work clearly explained and summarized the whole chapter from chapter one to chapter four. It also contains conclusion and recommendations.
5.2	Conclusion
The research study aimed at finding out the assessment of impact of social media on the creation of awareness about climate change among Kwara poly student’s.
The study shows that social media done a lot of information enlightening and educative program, thus research achieved their goal in carrying out this research work and this can be deduced that student’s have heard the role social media have giving the audience proper enlightenment concerning promoting climate change.
The social media should take drastic measure on the programme that sensitizing the public on climate change this will let the public have influenced the knowledge of climate change. It is evident that social media plays a significant role in shaping climate change awareness among Kwarapoly students. Platforms such as Facebook, Twitter, and Instagram serve as important sources of information, with a notable portion of students relying on these channels for climate-related content.
Moreover, the study highlights the effectiveness of social media in disseminating climate change information, as evidenced by the shifts observed in awareness levels post-exposure. 

However, the credibility and reliability of climate change information shared on social media remain areas of concern, indicating the need for strategies to enhance trustworthiness and accuracy.
Importantly, social media not only influences awareness but also shapes attitudes and behaviors towards climate change mitigation and adaptation among students. This underscores the potential of social media as a catalyst for positive action and behavior change in addressing climate challenges.
In conclusion, the findings of this study underscore the importance of harnessing social media as a powerful tool for climate change advocacy and education among Kwara poly students. By leveraging the strengths of social media while addressing its limitations, stakeholders can enhance climate change awareness and foster a culture of sustainability within the school community. Moving forward, it is imperative to continue exploring innovative approaches to maximize the impact of social media in addressing one of the most pressing challenges of our time – climate change.
5.3	Recommendations
In respect of the findings, the following recommendations have been made to improve the situation.
1) Government should enact policies that promote accurate climate change information dissemination on social media platforms.
2) Social media should raise awareness about climate change, its impact and actionable steps individuals can take.
3) Government, NGO and social media platforms should amplify climate change messaging and ensure it reaches a wider audience.

4) Social media should enhance transparency and ensuring climate change related content is not overshadowed by sensationalist or irrelevant materials.
5) Social media should fact-checking mechanisms to identify and flag misinformation about climate change.
6) Students should critically evaluate the credibility of climate change information shared on social media platforms.
7) Student should actively engage with climate change content by sharing information posts, participating in discussions and advocating for policy changes.
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