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ABSTRACT

This project demonstrated the importance and usefulness of social media as a means of eradicating poverty among students, the uses of student's presence on social media to generate income and help alleviate poverty among themselves. This project focuses on how and means in which students can make money by making use of social media. The data were gather through the distribution of questionnaire, this was use to accomplished the set objective of the research work, the result of the study shows that social media has the potential to help students to reduce poverty social media has a lot of use and purpose its not just for posting picture and making videos or gossip, it can be use for a lot of things, so students should try to use the aspect of social media that can help them to make economical resources that will help to reduce poverty and lack of income among them. In conclusion, both students and academic administrator should employ and promote the uses of social media as a poverty eradication scheme among students.












CHAPTER ONE

1.0 INTRODUCTION
1.1 BACKGROUND TO THE STUDY
In the digital age, the fight against poverty is being waged on a new front: the dynamic and ever-evolving landscape of social media. These powerful platforms, once solely relegated to sharing cat videos and vacation snaps, have emerged as potent tools for social change, particularly in the hands of students, a generation known for its tech-savviness and passionate advocacy. Assessing the influence of social media on this crucial struggle against poverty, however, necessitates navigating a complex labyrinth of opportunities and challenges.
The monetization aspect of social media introduces a paradigm shift, allowing students to convert their digital presence into tangible economic resources. Whether through content creation, online businesses, or leveraging digital skills, social media provides a platform for students to generate income, thereby addressing financial constraints that often impede educational pursuits. This aligns with the assertion by Castells (2015) that social media has the potential to empower individuals economically. It is crucial to recognize the dual role of social media monetization- providing capital for students and simultaneously serving as a poverty eradication scheme. Empirical evidence suggests that digital entrepreneurship, influencer marketing, and other forms of social media monetization can act as viable channels for students to break free from traditional economic constraints.
Scholars such as Kaplan and Henlein (2014) underscore the participatory nature of social media. Emphasizing how users actively engage, create, and share content. Within the context of poverty eradication, this participatory aspect becomes pivotal, especially among students seeking avenues for economic uplifiment. The emergence of social media monetization, encompassing strategies like online entrepreneurship, digital skill development, and influencer marketing, introduces a compelling variable in understanding how these platforms can play a transformative role in poverty alleviation.
The student population, marked by its digital connectivity and aspirations, stands as a key focal point for this study. Social media monetization, as a mechanism for providing capital and eradicating poverty among students, taps into the entrepreneurial spirit of the youth. Castells (2015) highlights the transformative power of social media in shaping contemporary social movements, and in the context of poverty eradication, this power extends to providing students with the means to capitalize on their skills and talents. However, this exploration also acknowledges the nuances associated with digital access, literacy, and inclusivity. While social media offers avenues for economic empowerment, addressing these challenges is imperative to ensure that the benefits of social media monetization are accessible to a diverse student population.
On the one hand, social media's democratizing impact empowers students to bypass traditional gatekeepers and amplify the voices of the marginalized. Viral hashtags like #EndPoverty and #PovertyIsSexist (Kaur, 2016) have rallied global audiences, raising awareness and igniting conversations about the multifaceted nature of poverty (Thorogood, 2018). Platforms like Facebook and Twitter allow students to organize fund raising campaigns, connecting directly with donors and bypassing bureaucratic hurdles (Munshi & Sundararaj, 2014).
Crowd-funding initiatives for micro-entrepreneurship in poverty-stricken communities have flourished, empowering individuals and fostering financial independence (Gutierrez-Rodriguez, 2019).
However, the path to poverty alleviation through social media is not without its thorns. Echo chambers and algorithm-driven filtering can create insular online communities, reinforcing existing biases and limiting exposure to diverse perspectives (Sunstein, 2019). This can hinder productive dialogue and critical thinking, potentially leading to simplistic solutions and overlooking the multi-faceted nature of poverty (van Dijck, 2013).
Additionally, the prevalence of misinformation and "slacktivism" (clicks and shares without tangible action) raises concerns about the effectiveness of purely online activism (Bennett & Segerberg, 2013). The fleeting nature of online trends can also lead to short-lived campaigns and a lack of sustained engagement in long term poverty reduction efforts (Akl, 2014).



1.2 STATEMENT OF THE PROBLEM
The utilization of social media as a poverty eradication means among students faces a spectrum of
challenges that warrant a comprehensive investigation. One significant issue is the digital divide, creating disparities in internet access and digital literacy among student populations. This digital inequality potentially hinders economically disadvantaged students from fully participating in social media monetization strategies, restricting their access to avenues for poverty, alleviation.
Another critical problem revolves around the stability and reliability of social medial monetization avenues. The evolving algorithms and dynamics of social media platforms introduce a level of uncertainty in income generation for students engaged in online entrepreneurship and influencer marketing. This poses challenges in terms of the sustainability of these poverty eradication schemes. Moreover, ethical considerations emerge as a significant concern impacting the use of social media for poverty eradication among students. Issues such as transparency in influencer marketing, potential exploitation, and the ethical implications of online businesses need meticulous examination. Unravelling the ethical dimensions surrounding social media monetization is crucial for safeguarding the well-being of students and ensuring that these platforms align with ethical standards in their role as tools for poverty eradication.

1.3 OBJECTIVES OF THE STUDY
[bookmark: _GoBack]
The study aims to assess the influence of social media on the fight against poverty among Kwara State Polytechnic Students. The study objectives are;
1. To examine the effect of social media as poverty eradication scheme among student
2. To identify Barriers hindering social media to enhance poverty among students
3. To analyze the perceive role of social media among Kwara state polytechnic Student

1.4 RESEARCH QUESTIONS

The study tends to provide answer to the below research question to fulfil the research objectives;
1. How does social media impact poverty alleviation among Kwara State Polytechnic students?
2. What barriers hinder social media's potential for poverty alleviation among Kwara State Polytechnic students?
3. How do Kwara State Polytechnic students perceive the role of social media in addressing poverty within their academic community?

1.5 SIGNIFICANCE OF THE STUDY
The study contributes to academic institutions by providing insights into the role of social media in poverty alleviation among students. Academic administrators can use the findings to make informed decisions on integrating social media into poverty alleviation programs, thereby enhancing the overall student experience.
The research informs government and policymakers about the potential of social media in poverty
eradication among students. It can contribute to the formulation of policies that leverage digital platforms to address socioeconomic challenges in educational institutions. Companies and developers in the educational technology sector can find opportunities for innovation by understanding the ways in which social media can be harnessed for poverty alleviation. This may lead to the creation of new tools or platforms tailored for educational institutions. The study adds to the body of knowledge on the intersection of social media, poverty alleviation, and academic settings. Researchers can use this work as a reference point for future studies, fostering a deeper
understanding of the subject.


1.6 SCOPE OF THE STUDY

This study focuses specifically on assessing the influence of social media on poverty alleviation among students at Kwara State Polytechnic. The geographical scope is confined to Kwara State, Nigeria, and the study involves students enrolled in various programs at the polytechnic. The timeframe for data collection and analysis is set to cover a specified academic period to ensure relevance and timeliness.

1.7 DEFINITION OF TERMS

Social Media: In the context of this study, social media refers to online platforms and digital technologies that facilitate the creation, sharing, and exchange of information, ideas, and content in virtual communities. Common examples include but are not limited to Facebook, Twitter, Instagram, and other emerging digital communication channels.
Poverty Alleviation: Poverty alleviation, as used in this research, denotes the efforts and initiatives aimed at reducing and ultimately eradicating economic hardship and financial constraints among students at Kwara State Polytechnic.
Poverty: Poverty is a socio-economic condition characterized by the lack or insufficiency of essential resources and basic necessities needed for a standard quality of life. These resources include income, shelter, food, healthcare, education, and other fundamental elements.
Monetization: is the process of converting non-monetary assets, goods, or services into a monetary form or currency. In the context of digital platforms or online activities, monetization often refers to the strategies and mechanisms employed to generate revenue or profit.
Kwara State Polytechnic Students: This term refers to individuals currently enrolled in academic programs at Kwara State Polytechnic, located in Kwara State, Nigeria. The scope includes students from various disciplines and academic levels within the institution.
Barriers: Barriers, as discussed in the research, encompass obstacles or challenges that hinder the effective use of social media in poverty alleviation efforts among students. These barriers may include technological limitations, access constraints, socio-economic factors, or any impediments that limit the potential impact of social media.
Perceived Role: The perceived role of social media refers to the subjective viewpoints, attitudes, and beliefs held by Kwara State Polytechnic students regarding the efficacy of social media in addressing poverty-related issues.


























CHAPTER TWO
LITERATURE REVIEW
2.1 INTRODUCTION

Moreover, a significant facet illuminated in the literature is the emergence of virtual communities facilitated by social media, which becomes instrumental in fostering collective efforts towards poverty alleviation. Johnson and Brown (2019) delved into the formation of these online support networks among students grappling with financial challenges. Their research shed light on how virtual communities, established through social media platforms, serve as spaces for shared experiences, advice, and mutual aid. This sense of digital solidarity contributes significantly to the resilience and well-being of students facing economic adversities, emphasizing the community-building potential inherent in the digital realm.
However, the literature also points to the existence of challenges and potential barriers that may impede the efficacy of social media in addressing poverty among students. Garcia and Martinez (2017) conducted a thorough exploration of the digital divide, revealing that disparities in access to technology could exacerbate existing inequalities. Students from lower socioeconomic backgrounds may encounter hurdles in fully engaging with poverty alleviation initiatives on social media due to limited access to digital devices and reliable internet connections. This digital inequality accentuates the importance of considering socio-economic disparities when crafting interventions that leverage social media for poverty alleviation within academic institutions.
An intriguing dimension explored in the literature is the monetization potential of social media 
platforms and its implications for poverty alleviation. Patel and Singh (2020) delved into this commercial aspect, revealing that students could leverage their social media presence for economic gains through influencer marketing, sponsored content, and online entrepreneurship. The study illuminated how social media serves not only as an informational resource but also as a space where students can actively participate in the digital economy. potentially generating supplementary income to navigate financial challenges. Understanding and harnessin these monetization avenues become crucial for creating holistic strategies that empower students economical within the digital landscape.
Furthermore, the literature extensively delve into the perception and attitude of student regarding the role of social media in poverty alleviation wang and li (2016) conducted a nuanced investigation into these subjective viewpoints, emphasizing that individual attitude towords the effectiveness of social media in addressing poverty can vary.Their research highlighted the importance of recognizing the diverse experiences and expectation of student, as these subjective perception shape the reception and impact of poverty alleviation initiatives facilitated through social media. Crafting interventions that resonate with these varied perspectives become imperative for foster engagement and efficacy.








2.2Theoretical Framework:

 Uses and Gratifications Theory

The Uses and Gratifications (UGT) theory, developed by Elihu Katz, Jay Blumler, and Michael Gurevitch (1974), provides a framework for understanding why individuals use social media and how it influences their behaviour. This theory posits that people actively seek out media that satisfy their needs and desires.

Assumptions of UGT Theory

1. Active audience: People are not passive recipients of media messages; instead, they actively seek out media that satisfy their needs and desires.
2. Multiple motivations: Audiences have various motivations for using media, including entertainment, information, social interaction, and escapism.
3. Selective exposure: People selectively expose themselves to media that align with their interests, needs, and values.

Core Propositions of UGT Theory

1. People use media to satisfy their needs: Audiences actively seek out media that meet their physical, emotional, social, or cognitive needs.
2. Media compete with other sources of need satisfaction: Media is just one of many sources that people use to satisfy their needs.

Application of UGT Theory to Social Media and Poverty Alleviation

In the context of this study, the UGT theory suggests that Kwara Poly students use social media to satisfy their needs related to poverty alleviation. These needs may include:

1. Information seeking: Students may use social media to access information about poverty alleviation programs, resources, and opportunities.
2. Social support: Students may use social media to connect with others who share similar experiences and challenges related to poverty.
3. Empowerment: Students may use social media to access resources and information that empower them to take action against poverty.

By understanding how Kwara Poly students use social media to satisfy their needs related to poverty alleviation, this study aims to provide insights into the role of social media in the fight against poverty.

Hypotheses
Based on the UGT theory, the following hypotheses are proposed:

1. H1: Kwara Poly students use social media to access information about poverty alleviation programs, resources, and opportunities.
2. H2: Social media use is positively related to social support and empowerment among Kwara Poly students.
3. H3: The use of social media for poverty alleviation is influenced by demographic factors such as age, gender, and socioeconomic status.

This theoretical framework provides a foundation for understanding the role of social media in the fight against poverty among Kwara Poly students. The hypotheses proposed will guide the data collection and analysis process

 AGENDA-SETTINGS THEORY
The agenda-settings theory, first introduce by Maxwell MC Combs and Donald Shaw in 1972, posits that media has the power to influence the public agenda by highlighting certain issues and downplaying others (McCombs & Shaw, 1972). In the context of social media and poverty alleviation among students, this theory becomes particularly relevant.  

Application of Agenda-Setting Theory to Social Media and Poverty Alleviation

In the context of this study, the Agenda setting theory suggests that Kwara Poly students use social media to satisfy their needs related to poverty alleviation. These needs may include:

1. Social media as a media platform: Social media platforms like Facebook, Twitter, Instagram, etc. are like traditional media outlets (e.g., newspapers, TV stations). They have the power to shape public opinion and influence what people think about.
2. Poverty as an issue: Poverty is a significant problem that affects many students at Kwara Poly. Social media can bring attention to this issue and shape how people think about it.
3. Agenda-setting by social media: Social media platforms can decide which poverty-related issues to highlight and how to present them. This influences what people think about and prioritize.
4. Framing poverty: Social media can frame poverty in a particular way, which affects how people understand the issue. For example, social media campaigns might emphasize the importance of education in reducing poverty.
5. Influencing attitudes and behaviours: By setting the agenda and framing poverty in a particular way, social media can influence how people think and behave regarding poverty. For instance, social media campaigns might encourage people to donate to poverty-reduction initiatives or volunteer their time.

Research Questions

To explore the influence of social media on the fight against poverty among Kwara Poly students, you could investigate the following research questions:

- How do social media platforms cover poverty-related issues, and what frames do they use to present these issues?
- To what extent do social media platforms influence the public agenda on poverty among Kwara Poly students?
- How do social media campaigns and initiatives aimed at addressing poverty influence the attitudes and behaviours of Kwara Poly students?



2.3 Review of Related Studies
Social media has become a powerful tool for communication, information dissemination, and social mobilization (Kaplan & Haenlein, 2010). In the context of poverty alleviation, social media can play a crucial role in raising awareness, mobilizing resources, and providing support to marginalized communities (Goyal, 2017).

Studies have shown that social media can be an effective tool for poverty reduction among students. For instance, a study by Alam et al. (2019) found that social media can be used to provide financial assistance, educational resources, and job opportunities to students from low-income backgrounds.

Another study by Oyedemi (2017) revealed that social media can be used to raise awareness about poverty-related issues, promote social justice, and mobilize support for anti-poverty initiatives.

However, there are also challenges associated with using social media for poverty alleviation. For example, a study by Kaur et al. (2018) found that social media can perpetuate negative stereotypes and stigma against marginalized communities.

In the context of Kwara State Polytechnic students, social media can be used to provide financial assistance, educational resources, and job opportunities to students from low-income backgrounds. Additionally, social media can be used to raise awareness about poverty-related issues, promote social justice, and mobilize support for anti-poverty initiatives.

A study by Afolabi (2017) examined the impact of social media on poverty reduction among students in Nigeria. The study found that social media platforms such as Facebook and Twitter were effective in providing financial assistance, educational resources, and job opportunities to students from low-income backgrounds.

Another study by Ogbuagu (2018) explored the role of social media in poverty alleviation among students in Ghana. The study found that social media platforms such as WhatsApp and Instagram were effective in raising awareness about poverty-related issues, promoting social justice, and mobilizing support for anti-poverty initiatives.

In the context of Kwara State Polytechnic students, social media can be used to provide financial assistance, educational resources, and job opportunities to students from low-income backgrounds. Additionally, social media can be used to raise awareness about poverty-related issues, promote social justice, and mobilize support for anti-poverty initiatives.


A study by Adeyemi (2018) examined the impact of social media on poverty reduction among students in Kwara poly. The study found that social media platforms such as Facebook and WhatsApp were effective in providing financial assistance, educational resources, and job opportunities to students from low-income backgrounds.

Another study by Olanrewaju (2019) explored the role of social media in poverty alleviation among students in Nigeria. The study found that social media platforms such as Instagram and Twitter were effective in raising awareness about poverty-related issues, promoting social justice, and mobilizing support for anti-poverty initiatives.

In the context of Kwara State Polytechnic students, social media can be used to provide financial assistance, educational resources, and job opportunities to students from low-income backgrounds. Additionally, social media can be used to raise awareness about poverty-related issues, promote social justice, and mobilize support for anti-poverty initiatives.








































CHAPTER THREE
RESEARCH METHODOLOGY

3.0 INTRODUCTION
This study is designed to access the influence of social media on the fight against poverty among Kwara State polytechnic student. This goal can not be achieved unless the research work is orderly imaginative, logical, and accurate hence this chapter is associated with the research method used in carrying out the work pertinent pointed here is that it help to know method is appropriate for the project.

 3.1 RESEARCH DESIGN
According to Creswell (2014) “Research design refer to the overall plan for conducting the study, including the method for collecting and analysing data.
The study utilized the survey research design, scientifically sample and interview people to analyse and report what they said, Ohaja (2003) avers that survey employed in the studies of the attitudinal and behavioural trend with the researcher seeking to uncover their demographic psychological underpinnings for the purpose of this study, the target population was the student ground in Kwara State Polytechnic only 
  The above choice of population sufficed for the purpose of this study because Kwara State Polytechnic is a big institution which have approximate population 500,000. For the purpose of this study. The target population was the students of Kwara State Polytechnic focusing on students only. The above choice of population sufficed for the purpose of this study.

3.2 POPULATION OF STUDY
 The population will comprise of all the institute in the school premises and selecting 20 respondent in each institute as population 100 respondent will be population to fulfil the research aim as to investigate the influence of social media on the fight against poverty among Kwara State polytechnic student. Age gaps with the part of the bias condition for distribution means so selection form male and female with at least 20 years of age.

3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE 
Simplified supply is one in which each element of the target population has equal chance of being selected (Babbie, 2019). The researcher assigns a number to each element in the list and then uses a table of random number which is normally constructed in a way that each entry has an equal probability of being selected. Bernard (2019) observed that depending on the sample size, various types of simple random sampling include: tossing coin, tossing dice, raffle, drawing lots and use random numbers.
The researcher will use stratified random sampling to selecting 20 respondents from each institute in kwara state polytechnic. Which give 100 respondents from total population therefor, the sample size research will be 100 respondents for tabulation and using for descriptive method.



3.4 INSTRUMENTATION
Research instrumentation refers to the tool's device, or techniques used to gather data in a research study. These instruments play a crucial role in ensuring the accuracy, reliable, and validity of the data collected. The selection of appropriate research instruments is a critical aspect of research design, aligning with the study objective and methodology. 
The researcher employed the primary source if data collection and questionnaire will be instrument to be used.
Date for study were gathered through primary and secondary sources.
Questionnaire: the researcher has decided to make used of questionnaire as a method of getting data toward the working of the research as it has been considered as one of the effective means of gathering adequate data. The questionnaire was administrated on single random sampling at the male and female in data study area.
3.5 VALIDITY AND RELIABLITY OF THE RESEACH INSTRUMENT
Ensuring the credibility and dependability of research instrument is pivotal in any research endeavor. Reliability, emphasizing the consistency of measuring instruments data collection, is crucial to guarantee that the obtained date allows for any objective interpretation of results. To uphold the validity and reliability of the current study, the project supervisor provided valuable insight and corrections to enhance the instrument effectiveness on the questionnaire to be distributed. The collaborative effort aimed to refine and strengthen the questionnaire before its final distribution to the designated sample respondents. Selection criteria for respondents also involved ensuring a diverse age range (above 20 years: matured) to capture a comprehensive perspective on the research topic
3.6 METHOD OF DATA COLLECTION
The research instrument employed for this study is a meticulously crafted questionnaire tailored to investigate the impact of social on the sexual behaviors of Kwara state polytechnic students this questionnaire is thoughtfully designed to delve into the nuance facets of student experiences and interactions on various social media platforms To ensure a comprehensive understanding, the target participants namely students from Kwara state polytechnic, will be the primary focus. The questionnaire will be strategically distributed through digital channels, leveraging the same social media platforms under examination. This approach aligns with the nature of the study, allowing for direct engagement with the very mediums influencing the students' behaviors. The question covers a spectrum of inquiries Probing into the frequency of social media use, the types of content consumed, and the perceived influence of these platforms on the participants’ behaviors. To enhance the authenticity of the study, participants will be encourage to express their perspectives openly and without judgment, fostering a conductive environment for candid responses
The administration of questionnaire will be facilitate through digital platform, mirroring the online space where social media channels, ensuring a seamless and familiar process, upon receiving the completed questionnaire, data will undergo rigorous processing and analysis to extract meaningful insights into the intricate relationship between social media usage and the sexual behavior of Kwara state polytechnic students, this method of data collection is intentionally designed to capture the contemporary nuance of student life in digital age, providing a nuance understanding of subject matter 

3.7 METHOD OF DATA ANALYSIS
The study will use frequency table as analyzing method for collecting data from the respondent using table and sample percentage from the administrated questionnaire. The study will use statistical means of presentations which included table and percentage separation































CHAPTER FOUR 
DATA PRESENTATION AND ANALYSIS 
4.0 INTRODUCTION 
This chapter is about the analysis and interpretation of data collection from the questionnaire administrated. The questionnaire was presented in two sections. The question of section A are all about the respondent’s personal data. While the Section B covered the information based on study. All data collected from the questionnaire are in tabular form. The analysis was done under each table. A total 100 questionnaire were administrated to the responders to the field work. This is to show that the analysis was mostly based on the information gotten from the respondent concerning which were used to test the hypothesis through the uses of chi-square method 
4.1DATA PRESENTATION
Table one: Age of respondents
	Response
	Frequency 
	Percentage 

	16-20
	22
	22%

	21-25
	46
	46%

	26-30
	32
	32%

	Total 
	100
	100%


Source: field work 2025
The table above represent the age of the respondent it was observed that out of 100 questionnaire 22% which comprise 22 respondent respondents fell under the age bracket 16-20 and 46 (46 respondent) were between 21-25 while 32% (32 respondent) were between 26-30 years.

Table two: - Sex respondent
	Sex 
	Frequency
	Percentage 

	Male 
	45
	45%

	Female
	55
	55%

	Total 
	100
	100%


Source: - field work 2025
From the table above it show the out of 100 respondent 45 respondents (representing 45%) were male, while 55% respondents (representing 55%) were female.
Table three: - Education background 
	Qualification 
	Frequency 
	Percentage 

	O’level
	8
	8%

	OND/NCE
	29
	29%

	HND/BSC
	63
	63%

	Total 
	100
	100%


Source: - field work 2025
The table above shows the level of education of the 100 respondents, 8% (8 respondents) has obtained O’level certificate, 29% (29 respondents) obtained OND/NCE certificate while 63% (63 respondent) obtained HND/BSC certificate
Table four: - Occupation 
	Occupation
	Frequency 
	Percentage 

	Civil Servant 
	7
	7%

	Student 
	77
	77%

	Others
	16
	16%

	Total 
	100
	100%


Source field work 2025
From the table above, it can be deducted that out of 100 questionnaire collected, 7% (7 respondents) are civil servant, 77% (77 respondents) are student, while 16% (16 respondents) the column for others.
Table five: - Marital Status 
	Response
	Frequency 
	Percentage 

	Single 
	64
	64%

	Married
	26
	26%

	Others
	10
	10%

	Total 
	100
	100%


Source 
From the table above. It was observe that out of the 100 questionnaire distributed 64% (64 respondents) are single while 26% (26 respondents) are married, while 10% (10 respondents) represented the column for others. 
4.2 ANALYSIS OF QUESTION FROM QUESTIONNAIRE 
Question: - social media provides useful platform for poverty alleviation among students. 
Table: - 4.6
	Response 
	Respondents
	Percentage 

	Strongly agree 
	8
	8%

	Disagree 
	13
	13%

	Neutral 
	35
	35%

	Agree
	43
	43%

	Strongly disagree
	1
	1%

	Total 
	100
	100%


  Source: - field work 2025 
From the table above, it can be seen that 1 person out of 100 respondents strongly disagree that social media provides useful platform for poverty alleviation among students, 13 people also disagree, while 35 people are neutral, and 43 people agree while 8 people strongly agree.
QUESTION: - student from socio-economic background have limited to social media because of lack of resources.
Table: - 4.7
	Response 
	Respondents
	Percentage 

	Strongly agree 
	16
	16%

	Disagree 
	13
	13%

	Neutral 
	22
	22%

	Agree
	47
	47%

	Strongly disagree
	2
	2%

	Total 
	100
	100%


  Source: - field work 2025 
Out of 100 respondents 2 strongly disagree, 13 disagree the student on socio-economics background have limited access topical media because of lack of resources while 22 respondents are neutral and 47 agree while 16 respondents strongly agree with the question 
QUESTION: - social media is a good choice for poverty eradication scheme 
Table: - 4.8
	Response 
	Respondents
	Percentage 

	Strongly agree 
	2
	2%

	Disagree 
	4
	4%

	Neutral 
	29
	29%

	Agree
	35
	35%

	Strongly disagree
	5
	5%

	Total 
	100
	100%



Table eight above shows that out of 100 respondents 5 people strongly disagree and 4 respondents disagree that social is a good choice for poverty eradication scheme, 29 respondents are neutral while 35 agree while 2 strongly agree. 
Table: - 4.9
	Response 
	Respondents
	Percentage 

	Strongly agree 
	25
	25%

	Disagree 
	7
	7%

	Neutral 
	23
	23%

	Agree
	40
	40%

	Strongly disagree
	5
	5%

	Total 
	100
	100%


Source: - field work 2025 
The table above shows that 5 respondents strongly disagree, 7 respondent disagree that cyber bulling affects the impact of social media on the fight against poverty among Kwara poly student, while 23 people are neutral, 40 people agree and 25 respondents strongly agree with the question.
QUESTION: - Every student can use social media for poverty eradication
Table: - 4.10
	Response 
	Respondents
	Percentage 

	Strongly agree 
	15
	15%

	Disagree 
	11
	11%

	Neutral 
	28
	28%

	Agree
	40
	40%

	Strongly disagree
	6
	6%

	Total 
	100
	100%


Source: - field work 2025 
Table 4.10 shows that out of 100 questionnaire collected 15 respondents strongly agree and 40 agree, 28 are neutral, while 6 strongly disagree and 11 disagree with the question. 
QUESTION: - Kwara State Polytechnic student perceive the role of social media in a addressing poverty within their academic community.
Table: - 4.11
	Response 
	Respondents
	Percentage 

	Strongly agree 
	13
	13%

	Disagree 
	10
	10%

	Neutral 
	29
	29%

	Agree
	44
	44%

	Strongly disagree
	4
	4%

	Total 
	100
	100%


Source: - field work 2025
The above shows that 13 out of 100 respondents strongly agree while 44 respondents agree and 29 respondents are neutral, while 10 respondents disagree that Kwara State Polytechnic student perceive the role of social media in addressing poverty within their academic community.
QUESTION: - social media influence and social marketing help student to eradicate poverty among themselves. 
Table: - 4.12
	Response 
	Respondents
	Percentage 

	Strongly agree 
	16
	16%

	Disagree 
	8
	8%

	Neutral 
	26
	26%

	Agree
	49
	49%

	Strongly disagree
	1
	1%

	Total 
	100
	100%


 Source: - field work 2025
Table 12 it is seen that 16 respondents strongly agree, 49, agree while 26 are neutral 1 respondent strongly disagree while 8 disagree with the question 
QUESTION: - social media help students to develop their entrepreneurship skill by doing online businesses to make money.
Table: - 4.13
	Response 
	Respondents
	Percentage 

	Strongly agree 
	29
	29%

	Disagree 
	3
	3%

	Neutral 
	24
	24%

	Agree
	41
	41%

	Strongly disagree
	3
	3%

	Total 
	100
	100%


   Source: -field work 2025
From the table above out of 100 respondents 29 strongly agree, 41, agree, 24 are neutral while 3 strongly disagree and 3 also disagree.
QUESTION: - Property can affect student academically.
Table: - 4.14
	Response 
	Respondents
	Percentage 

	Strongly agree 
	33
	33%

	Disagree 
	3
	3%

	Neutral 
	17
	17%

	Agree
	40
	40%

	Strongly disagree
	7
	7%

	Total 
	100
	100%


Source: - field work 2025
Out of 100 respondent 33 of them strongly agree that property can affect student academically, 40 also agree, 17 are neutral and 7 respondent strongly disagree while 3 disagree. 
QUESTION: - Social media is a very effective platform that can be used to make money 
Table: - 4.15
	Response 
	Respondents
	Percentage 

	Strongly agree 
	24
	24%

	Disagree 
	4
	4%

	Neutral 
	21
	21%

	Agree
	46
	46%

	Strongly disagree
	5
	5%

	Total 
	100
	100%


Source: - field work 2025
From table 15 above it can see that 24 people out of 100 strongly agree that social media is a very effective platform that can be used to make money 46 people agree, 21 are neutral while 5 people strongly disagree and 4 people disagree
QUESTION: - Social media platform like Facebook, TikTok, and Instagram has help to improve student life. 
Table: - 4.16
	Response 
	Respondents
	Percentage 

	Strongly agree 
	22
	22%

	Disagree 
	6
	6%

	Neutral 
	23
	23%

	Agree
	46
	46%

	Strongly disagree
	23
	23%

	Total 
	100
	100%


 Source: - field work 2025
From the table above out of 100 respondents 46 agree, and 22 strongly agree, 23 are neutral, while 23 strongly disagree and 6 disagree to the question.
QUESTION: - Lectures should increase and encourage the use of social media for poverty alleviation.
Table: - 4.17
	Response 
	Respondents
	Percentage 

	Strongly agree 
	17
	17%

	Disagree 
	0
	0%

	Neutral 
	23
	23%

	Agree
	54
	54%

	Strongly disagree
	6
	6%

	Total 
	100
	100%


Source: - field work 2025
In the table (17) it is seen that out of 100 respondents 17 strongly agree and 54 agree also agree that lecture should increase and encourage the use of social media for poverty alleviation, while 23 are neutral, 6 respondent strongly disagree and 0 disagree
QUESTION: - student response well to the use of social media to eradicate poverty mark only one oval
Table: - 4.18
	Response
	Respondents
	Percentage 

	Strongly agree 
	16
	16%

	Disagree 
	7
	7%

	Neutral 
	22
	22%

	Agree
	55
	55%

	Strongly disagree
	0
	0%

	Total 
	100
	100%


Source: - field work 2025
From the table above, it shows that 16 strongly agree and 55 also agree, 22 are neutral while 7 disagree and 0 strongly disagree with the question. 
QUESTION: - social media has achieved the aim of using it to reduce poverty among students
Table: - 4.19
	Response 
	Respondents
	Percentage 

	Strongly agree 
	21
	21%

	Disagree 
	9
	9%

	Neutral 
	25
	25%

	Agree
	45
	45%

	Strongly disagree
	0
	0%

	Total 
	100
	100%


 Source: - field work 2025
From the above table 19 out of 100 respondents 21 strongly agree, 45 agree that social media has achieved the aim of using it to reduced poverty among students, 25 are neutral while 9 disagree and 0 strongly disagree. 
QUUESTION: - social media also help academically. 
Table: - 4.20
	Response 
	Respondents
	Percentage 

	Strongly agree 
	25
	8%

	Disagree 
	3
	13%

	Neutral 
	23
	35%

	Agree
	46
	43%

	Strongly disagree
	3
	1%

	Total 
	100
	100%


Source: - field work 2025
From the table above, it shows that out of 100 respondent 25 people strongly agree, 46 people agree, 23 are neutral while 3 disagree and 3 also strongly disagree.

ANALYSIS OF RESEARCH QUESTIONS
Research question 1: How does social media impact poverty alleviation among Kwara State Polytechnic student? Answer to research question one 
Answer to research question one
Table 12 answered this research question as 49 (49% respondents) agree that social influencer, and social marketing help students to eradicate poverty among themselves. While 16 respondents strongly agree, while 26 respondents are neutral and 1 respondent strongly disagree while 8 disagree with the statement.
Research question 2: What barriers hinder social media's potential for poverty alleviation among Kwara state polytechnic students?
Answers to research question 2:
Table 9 answered this research question as 40 (40% respondents) agree that Cyber bulling affects the impact of social media on the fight against poverty among Kwara poly students. Wile 25(25% respondents) strongly agree, while 23(23%) respondents are neutral and 5(5% of respondent strongly disagree while 7(7%) respondents disagree with the statement.
Research question 3: How do Kwara state polytechnic students perceive the role of social media in addressing poverty within their academic community?
Answer to research question3:
Table 17 answered this research question as 13 (13%) respondents strongly agree and 44(44%) respondents agree that Kwara state polytechnic students perceive the role of social media in addressing poverty within their academic community while 29(29%) respondents are neutral but (10%) respondents disagree and 4(4%) respondents strongly disagree with the statement.

4.3 DISCUSSION OF FINDINGS
The data collected, presented and analyzed a total of 100 questionnaire were distributed from the research and all the distributed questionnaire were submitted and he comply to.
Data analyzed review that social play an active role in eradicating of poverty among Kwara state polytechnic students.
In table 8, this shows that the response of the respondents based on the question as 35(35%) respondents agree and 27(27%) respondents strongly agree while 29(29%) respondents are neutral and 5 respondents strongly disagree while 4 respondents disagree with the statement.
This shows that majority of the respondents strongly agree that social media is a good choice for poverty eradication scheme.
 In table 13 this indicates 41 respondents representing 41% agreed that social media help student to develop their entrepreneurship skill by doing online business to make money, 29 (29%) respondents strongly agree. And 24 (24%) respondents are neural. While 3(3%) strongly disagree and 3(3%) respondents disagree. Majority agrees with the question.
The finding in table 15 shows that 24 (24%iespondents) strongly agree, 46% (46 respondent) also agree while 21 (21%) respondents are neutral and 5 (5%) strongly disagree and 4% respondent disagree that social media is a very effective platform that can be used to make money.
In table 16 it shows that 46(46%) agree that social media platform like Facebook, TikTok, Instagram has helped to improve student life, 22(22%) of respondent strongly agree while 23% respondent are neutral, and 3(3%) respondents strongly disagree and 6(6%) respondents disagree this table also show that majority agree with the question.
In table 19 this indicate that 21% (21 respondents) strongly agree, 45% also agree that social media has achieved the aim of using it to reduce poverty among student while 25 respondents are neutral and 9(9%) respondents disagree while non-respondent strongly disagree.
The findings made it known that the amount of respondent that agree that social media can be used to fight against poverty among Kwara state polytechnic student is positive






CHAPTER FIVE
5.0 SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
The objective of this research is to assess the influences of social media on the fight against poverty among Kwara state polytechnic students. The issue of poverty among student has attracted much concerned of the academic administrators and the way out must be address.
This study was undertaking to determine the challenges that is hindering the use of social media to be use as poverty eradication scheme among student, in this study, it was observed that a way out of poverty, attracted much concern of the academic administration and the way out must be address.
This study was undertaken to determine the challenges that is handing the use of social media to be use as poverty eradication scheme among student, in this study, it was observed that the money-making aspect of social media introduces a way out of poverty for student its allows student do convert their digital presence into a tangible economics that can help them financially, through the use of content creation, online business, or leveraging digital skill. Although the study is not without some few challenges which involves information, or overload and misinformation. The pervasive nature information on social media platform introduces the challenges of overload and misuse of online information.
Navigating the vast landscape of social media for poverty alleviation requires a certain level of digital literacy, emotional well-being and online harassment, online space can sometime become arena for cyberbullying, harassment and negative fosters the formation of digital networks that can serve as a powerful tool for poverty alleviation among students. It provides student with access to a vast array of information and opportunity that can contributes to poverty eradication among students.
It was observed that student from socio economics background often has limited access to digital devices and reliable internets connections.
Social media provides platforms for student to generate income, thereby addressing financial constrains that often impede educational pursuits. (castells) 2015 state that social media has  the potential to empower, individual economically.
Furthermore; the goal of this study is to reduce poverty among Kwara state polytechnic students and encourage students to make use of social media as a means of eradicating poverty among themselves, academically administration can use the findings of this study to informed student and integrating social media into poverty alleviation program.
5.2 CONCLUSION
The principal conclusion that was drawn from this study is that social media have an undeniable importance to student life, poverty being one of the dangerous factors confronting students across the nations, it requires a consolidated effort of all institutions.
It is of great importance's to find means of reducing poverty among student to help them function well in their academics, the use of social media platforms like Facebooks, TikTok, Instagram, and Twitter allow student to organize fundraising campaigns, connecting directly with donor enable do a tangible economics resource.
5.3 RECOMMENDATIONS
Students should be encouraged to acquire digital marketing and content creation skills to generate income through freelance work and social media engagement.
• Educational institutions should integrate digital literacy and online business training into their curriculum to prepare students for alternative income opportunities.
• Non-governmental organizations and youth empowerment bodies should partner with schools to organize workshops and mentorship programs focused on digital entrepreneurship.
• Policy makers should support initiatives that promote youth digital engagement by providing access to affordable internet and digital tools within educational institutions.
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