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1.1 Background to the Study
           The entertainment media which is part of mass media, is Undoubtedly one of the major tools that catch the attention of young People, teenagers and or youths in an interesting way today. The Mass media (journals, magazines, radio or podcast, television, films And the social media such as Vlogs) can perform vital roles in the Development of a society like serving as a medium for argument, civil Participation, re-direction, socialization, mobilization, erudition and Entertainment. (Lasswell, 2019) According to an online journal; Carnegie Mellon University, Broadcast television will carry on with The experiences of vital changes as television will continue to be Interactive and routined for viewers. 
Reality Television Shows (RTS) such as Big brother Naija, MTN Project frame, Nigeria Idol, Gulder Ultimate Search, Maltina Dance Hall, Glo Naija Sings, etc. Is a category of television producing or Programming documents which have off-hand or unscripted Situations and real time occurrences and often headline an earlier Unknown cast. It often spotlights individual drama and or conflict To a far greater extent (Laitto, 2018). 
Reality Television Show has been proven recently, as the Favourite among the youths, particularly those within the age range Of 18-25 (Chikafe & Mateveke, 2019). According to Roscoe, (2001) And Malakoff, (2005), reality television Shows’ are productions Where persons or individuals are put in extra ordinary positions orplace, their experiences are transcribed as they react to their Surroundings. Reality television is comparatively new in the Nigerian Broadcasting space but has been nearby since the dawn of the Golden age in the continents of Europe and America. Today the genre Remains widely- known and valuable and deems for half of all Programming on both broadcast and cable, generating an estimated 6 billion dollars in yearly revenue (DeVolld, 2020). 
Reality television practically, has some profit-making benefits To television houses or stations but criticized for promoting violence, Sex and immoral scenes among other criticisms. 
Big Brother Naija, which is the focus of this research was Formerly known as Big Brother Nigeria. It is a reality TV show that Is grounded on the Big Brother TV series in which 12 contestants or Players live in a separated house and compete for a large cash prize Of $100,000. They are continuously monitored and observed by Television cameras which are placed at various or multiple corners Of the house. (Ekwe et al., 2017). 
Furthermore, Ekwe et al., (2019) stressed that BBN like all Other Big Brother formats, has had her share of controversies or Squabbles on issues regarding sex, nudity, violence, cheating and Voting unfairness. The case of sexuality in BBN is critical as house Mates live in the house for several weeks, fall in love and start having Sex, in the bedroom and bathroom. There are several cases of house Mates who were accused of sexual immorality: Nina and Miracle, Anto and Lolu for example were accused of being sexually attracted To each other. These accusations came from their fellow housemates. The sexual activities have, however, elevated a lot of moral Anxieties among parents, teachers and guardians, as youths, Teenagers spend most of their time seeing Big Brother Naija. (Wilfred, Grace & Joy, 2019) Consequently, exposure to big brother Among other forms of entertainment and relaxation by young people, Especially children, has caused, some uneasiness given the potential Harm this could impose on their social development (Longe et al. 2017; Okoye, 2016; Russell, 2016). 
Reality television has never exuded high level of controversy As now. It is departure from features and fictions. It is a non-ficti9on Category that is unedited in most cases. Reality television is a genre Of programming that purports to show the unscripted actions of Programming of everyday people rather than prepared dialogues Delivered by actors (Allen 2017). The controversial aspect of reality Television is situated in its generally unscripted nature, its Participants’ seeming improvisation of every act. Because of the Inherent spontaneity, participants are likely to display on-the spot Misjudgments or unintended behaviours that may be detrimental to The moral standing of the audience. Television, like most Communication media, has been criticized for its dysfunctional role In the bid to inform, educate and entertain its audience. Television Functions to inform, interpret news, entertain, transmit social and Cultural values and persuade in adverts, yet some of its dysfunctions In the process include encouragement of escapism and addiction Among its audience, cultural; homogenization, debasement of Sexuality, presentation of false picture of reality, creation of stereotypes towards programs and Enhancement of Ethnocentrism (Rabiu 2010; Ayeni & Odey 2016). 
       Reality television Is relatively new in the Nigerian broadcasting industry buthas been Around since the dawn of the millennium in Europe and America. Today the genre remains popular and profitable and accounts for Half of all programming on broadcast and cable, and it generates 6 Billion dollars in annual revenue (DeVolld 2019). Reality television Arguably has some economic benefits to television stations but Criticized for promoting violence among other criticisms. Thus reality Television, with its functions and dysfunctions, seeks to accord its Audience a high level of satisfaction. However, it appears almost Impossible to satisfy the viewing needs of a heterogeneous audience An audience of different characteristic spread across different Locations. Paradoxically, what a section of the reality television Audience may consider as immoral or disgusting may serve as a Lesson for others to learn. Others may find nothing objectionable With what audiences are doing wrongly. This is the dilemma that Has greeted the Big Brother Naija (BBN) reality television program In Nigeria and this demands an investigation. BBN is a reality Television show that begins with an audition of interested Contestants who are young persons. A final shortlist of about 20 to 25 housemates or more are admitted into a house where they are Expected to stay for a period of 3 months. Housemates are evicted On weekly bases until the last person emerges the winner of the Competition. Housemates are voted for a stay or eviction by the Television audience who are fans of the programme. Every winner ofeach edition is given a cash prize that ranges between 60 and 85million Nigerian Naira (between $156,675.96 and $221, 932.11) In addition to material gifts. The first edition of the Big Brother Naija Was first broadcast between 4th March 2006 and 4th June 2006. The next edition came up long after and began on 22nd January 2018 while the last two editions began on 30th June 2019 and 19th July 2020 respectively all on DSTV and GOTV satellites platforms. 
       Amidst the transmission of the various seasons of BBN, many Nigerians have been divided on the idea of supporting the survival Or ban of the program. Those who are supportive of the ban on The BBN claim that the show promotes immorality in forms of sexual Acts, nudity and indecency, thereby corrupting the moral standing Of viewers. Those who support the survival of the program argue That the Offers Reality show Entertainment, economic and cultural benefits to the housemates, The viewing audience and the nation at large. Educational, Informational. 
Thus, this study aims to highlight viewer’s perception of Big Brother Naija as a tool for corrupting the minds of Teenagers.
1.2 Statement of Research Problem
Ever since the establishment of Big Brother Naija was, it has Remained a platform for Nigerians from various spheres of the nation To showcase their cultural heritage and to boost unity in the country. It appears that the reality TV show (BBN) has also been advocating Immorality or profligacy through the display of improper and or Indecent scenes. The BBN displays sexual frolics, insults and adult Content on open cameras thus, raising moral questions. 
Media use by youth has often prompted concerns given that, Fear from their mind can render them (youth) much more at risk or Vulnerable to harm emerging from media content such as big Brother Naija. (Daramola, 2021). This worry has given rise to bids by Parents, wards to regulate the use of media by children via measures Like hampering content that can be live during family belt periods And classifying films, reality Tv shows as not suitable for children (Mba, 2016). 
Several studies have been conducted regarding media effect in General, but rarely have studies been carried out on the negative Influence of the reality TV show; Big brother Naija on children and The ways parents can intervene. Thus, this calls for scholarly Studies.
1.3 Objectives of The Study
The objective of the study is to examine the viewer’s Perception of Big brother Naija as a tool for corruption the minds of Teenagers using Kwarapoly Secondary School Student as a case Study. 
1. Determine the extent of teenager’s viewership of Big brother Ascertain whether Big brother Naija entertainment Influences teenager’s cultural values. 
1. Ascertain whether Big brother Naija entertainment Influences the dressing attire of Nigerian Teenagers.
1.4 Research Questions
In the course of this research work, the following research Question are being brought up:
➤ What is the extent of teenager’s viewership of BB Naija Entertainment?
➤ Does Big brother Naija entertainment influences teenager’s Cultural values?
➤ Does Big brother Naija entertainment influences the dressing Attire of Nigerian teenager’s?
1.5 Significance of the Study
       Significance of the Study research of this nature is very important not only to the State board of internal revenue but also to the public; this study will Be of great benefit to the following groups: The study will enable the reality tv show in question to check And balance how there tv show corrupt the minds of teenagers. The study will also enable the general populace to know the Implication of Big Brother Naija as a tool for corrupting the Minds of teenagers Future researchers; the study will serve as a sources or Material for future researchers since the subject to matter is Subjected to more enlightenment to the public.
    Inform Parents and Guardians: Provide insights into the impact of BB Naija on teenagers, enabling informed decisions about media consumption. Guide Content Creators: Offer perspectives on the potential effects of reality TV shows on young audiences, influencing content development. Support Media Literacy: Contribute to understanding the need for media literacy programs, helping teenagers critically evaluate content. Influence Policy and Regulation: Inform policymakers and regulators about potential implications, shaping guidelines for broadcasting and content standards.
1.6 Scope of the Study
This study emphasizes viewer’s perception of BB Naija as a Tool for corrupting the minds of teenagers.
1.7 Limitations of the Study
TIME CONSTRAINTS There is a limited time in carrying out this work.
FINANCIAL CONSTRAINTS L: At the time of carrying out this research there was no Enough money to explore internet and travel as much as possible to The study area.
1.8 Definition of Terms
Perception: The way individuals interpret or understand something based on their beliefs, experiences, or exposure—how people view or judge BB Naija's influence.
BB Naija (Big Brother Naija): A Nigerian reality TV show where contestants live in an isolated house, compete in tasks, and are filmed 24/7, with the public voting to evict housemates and choose winner. 
Tool: Something used to achieve a purpose—in this context, BB Naija is considered a medium or instrument that could potentially influence or shape the behavior of teenagers.
Minds: Refers to the thoughts, attitudes, and mental development of individuals—particularly how teenagers process and are affected by media content.
Teenagers: Young people typically between the ages of 13 and 19 who are in a critical stage of emotional, moral, and psychological development.
Corruption: The process of altering something from its original or pure state—here, it implies the moral or behavioral degradation of teenagers as a result of negative media exposure.










CHAPTER TWO
1.1 LITERATURE REVIEW
This chapter will cover the past or previous study carried out With regards to parental intervention on negative effects of Entertainment media on Nigerian children. This chapter will be divided into three parts namely: Review of concept, theoretical Framework, and Empirical studies.
2.1.1 CONCEPT OF REALITY TV
Reality TV, short for reality television, is a genre of television Programming that presents unscripted and often dramatic or Humorous situations, documents actual events, and features real People rather than professional actors. The concept of reality TV has Evolved over the years, and it encompasses a wide range of formats And themes. 
Here are key concepts associated with reality TV:
Unscripted Content: No Scripted Dialogue: Unlike scripted television Shows, reality TV programs do not rely on pre-written scripts for the Dialogue and actions of participants. The events unfold naturally. Real People as Participants: Non-Professional Actors: Reality TV Features ordinary people, rather than professional actors, who Participate in various activities or situations. This can include Competitions, challenges, or simply showcasing their day-to-day Lives. Variety of Formats: Competition Shows: Many reality TV programs Involve competitions, where participants compete against each other to win prizes or achieve a specific goal (e.g., “Survivor,” “The Amazing Race,” “The Bachelor”).
Some reality TV shows take the form of documentary Series, following the lives of individuals or groups in unscripted Scenarios (e.g., “Keeping Up with the Kardashians,” “The RealWorld”). Confessionals and Interviews: Participant Commentary: Reality TV Often includes segments where participants speak directly to the Camera or engage in interviews to provide insights, reflections, or Reactions to the events occurring in the show Edited Storylines:Selective Editing: Reality TV shows are edited to create engaging Storylines, highlight conflicts, and build drama. Editors condense Hours of footage into episodes with coherent nar7ratives. Celebrity Reality Shows: Featuring Celebrities: Some reality TV programs involve celebrities As participants, showcasing aspects of their lives or involving them In competitions (e.g., “Dancing with the Stars,” “The Celebrity Apprentice”). Social Experimentation: Exploring Human Behavior: Certain reality TV shows involve social Experiments, where participants are placed in unique situations to Observe and document their reactions and interactions (e.g., “Big Brother”). Interactive Audience Participation: Audience Voting: In many reality TV competitions, the audience has the opportunity to participate by voting for their/favorite contestants, influencing the outcome of the show. Cross-Platform Engagement: Social Media Integration: Reality TV often extends beyond television, with active engagement on social media platforms. Viewers may discuss, comment, and interact with participants and the show itself. Criticism and Controversies: Ethical Concerns: 
Reality TV has faced criticism for its potential to exploit participants, create unrealistic expectations, and manipulate situations for entertainment purposes. There are debates about the ethics of certain reality TV practices. Reality TV has become a significant and diverse genre within the television landscape, attracting a wide audience and influencing popular culture. While some reality shows focus on entertainment, others aim to provide insights into human behavior, relationships, and challenges. The concept of reality TV continues to evolve as new formats and ideas are introduced.
2.1.2 CONCEPT OF BIG BROTHER NAIJA
Big Brother Naija, which is the main point of this study was previously known as Big Brother Nigeria. It is a reality TV show that is built on the Big Brother TV series where 12 contestants live in an isolated or separated house and compete for a mammoth cash prize of $100,000.The contestants are continuously observed or watched by television cameras placed at various angles and corners of the house. The show was first broadcasted on the DSTV Channel 37, from March 5 to June 4, 2006 with Katung Aduwak emerging winner. In 2017 the second season of the show (See Gobe) returned after a long break, Efe Michael, from Warri Delta State was declared winner of the Show. The following year, the season 3 kick started (Double wahala); 28 January to 22 April 2018; Miracle Igbokwe Emerged winner. In 2019 the season 4 edition began (pepper dem) From 30 June to 6 October and lasted for 99 days. Mercy Eke Emerged winner and first female to 6 win the reality Tv show. In 2020, the season 5 edition (lockdown) began on 19 July 2020 to 27 September; Omamilekin ‘Laycon’ Agbeleshe emerging winner. The Season 6 edition (shine ya eye) began on the 24 July to 3 October 2021 with Hazel Oyeze ‘whitemoney’ emerging winner. (Ekwe et al., 2019).
2.1.3 EFFECT OF BIG BROTHER NAIJA ON THE SOCIETY EFFECT OF BIG INTERVENTION BROTHER NAIJA ON PARENTAL
It widely known in erudition that children may not experience Media in a void as their environment can hone the nature of their Experience with regards to the media (McLean & Griffiths, 2015). Parental mediation or intervention has been illustrated as one of the Most important ways of managing television’s domination on youth (Buijzen and Valkenburg, 2020). Parents and wards who have strong Beliefs that television can have contrary or negative effects on theiryouth are likely to intervene or mediate (Valkenburg et al., 2019; Warren, Gerke, and Kelly 2022; Weaver and Barbour, 2019), while Parents with a positive attitude or belief towards television view it as An effective tool and a means of reinforcing positive teachings (Austin et al., 2019) Chakroff and Nathanson, (2018) suggest that There are three basic forms or ways of parental media control: Restraining controls, active or vibrant controls and Cooperative/supportive controls. Restrictive controls, according to Coyne et al., (2016), comprise of rules and or restrictions that are Aimed at safeguarding youth from the media. Active controls, on The other hand, can refer to parents making efforts in explaining to And talking media or particular media contents with their youth. In This approach, parents can, monitor their children’s media Consumption by making available, the information on news reports, Reality TV shows, and educational programmes. Active controls may Also involve parents’ explaining the differences between reality and Fiction. Active intervention or mediation can increase youth mistrust Towards entertainment media contents (Austin, et al., 2019). Cooperative or supportive controls involves co-exploring and co- Playing; here parents attend youth mutual media consumption or Use (for instance, by watching reality TV shows together and being Cautious of adult scenes). Unlike active control, co-explore had no Need for explicit conversations. Co-explore can either be enduring (for example, when a parent enters the room when the child is seeing A TV show or vice versa) or intentional/deliberate when parents seek To join their children in what they are doing (Clarks, 2021). Somestudies reveal that media monitoring or watching can be great in Families. Parents who are more concerned about the effects of media, Who indicate wholistic regulation, and those who have a closer Relationship with their adolescent/youth are also are more likely to Observe or watch their adolescent’s media use (Nathanson, et al., 2022; Padilla-Walker & Coyne, 2021; Padilla-Walker, et al., 2022). Furthermore, the amount and location of televisions in a home and The manner the family uses the social sphere can influence parental Intervention or mediation practices (Buckingham, 2021; Weaver and Barbour, 2018). Livingstone, (2022) reveal that children can Increasingly have televisions, computers, and gadgets in their Bedrooms, which may prevent intervention or mediation due to Location, place, and privacy. 
NEGATIVE EFFECT OF BIG BROTHER NAIJA ON TEENAGERS 
Television and other broadcast or live media have been in Continuance for 100 years. As a matter of fact, there have been Thoughtful concerns about the impact of mass media on youth’s Attitude or behaviour since inception. Past studies on the effects of Television such as Bartholow & Anderson, (2022); have shown that Immediate or nearest family such as parents, wards, and siblings Can thoroughly influence what children learn or copy from viewing Experience. Moreover, the family space can also provide a major Reference for how young children experience reality TV shows and Interactive media (McLean, & Griffiths, 2015). Thus, considerations Such as the parents’ financial history, religious backgrounds, Educational status and opinions regarding the importance and effectof specific forms of the entertainment media or content tends to hold The bulk and nature of children’s experience in regard to such Entertainment media or content (Beauregard et al., 2019). As a Matter of fact, the extent to which parents are aware and perceive The effects of entertainment media on youth’s have been realized to Remarkably influence their response or reaction to their children’s Exposure to such media (BBN). Multi-choice Nigeria after 10 years Of being off the air, announced the continuation of Big Brother Nigeria, many Nigerians expressed doubts not due to a lack of Interest in the show where yearly winners become millionaires, but Mainly, because they did not want to be involved with the disturbing Level of observed or seen immorality and “absurd things” that have Become a part of the reality TV show. (Okwudiri et al., 2019). They Stressed that, BBN, like all other Big Brother formats, has had Contentions on issues such as, nudity, sex, violence, swindling and Voting bias. Television, like other forms of communication media, Has been slated for its dysfunctional part in the attempt to educate, Television Inform and also entertain its audience. Television functions or Performs to, translate news, entertain, inform, broadcast social and Cultural standards and also influence in 10 commercials. However, Some of the dysfunctions in the steps include support of escapism And obsession among its audience or viewers, cultural, unity, Debasing sexuality, illustrating a false image of reality, stereotype Also the advocacy of Creation towards Programme and Ethnocentrism (Rabiu, 2020; Ayeni & Odey, 2016). Negative Happenings and or conditions that are tense can create problems forboth parents and children (Briere, 2022). The entertainment media, Which includes cinema, television, reality TV and music, can Influence young people’s belief and opinions of norms and Behaviour. Evidence opines that seeing violent behaviour on Television may make some youth more violent. From a moral and or Spiritual point of view, some Christian spiritual leaders in Nigeria Have described the reality TV show as evil and indecent show that Should be banned or blacklisted by youths who value decency (Odutuyo, 2019). Others perceive BBN as a show of immorality; Nudity, sex, and profanity visually more than educative or edifying Attributes (PM News editorial, 2019). Yakubu suggest that BBN is Indecent and stupid; a means of cumbersome madness in homes And on the streets focused at advocating ground values, majorly Adultery, love for money; nudity and sex (Yakubu-Hammer, 2017).
EFFECT OF BIG BROTHER NAIJA ON ENTERTAINMENT MEDIA
Reality television is a type of programming that aims to show The offhand or unscripted actions of habitual people rather than Inclined conversation or dialogue yielded by actors (Allen, 2017). Reality television can be in any of the following forms: Animated Series, Drama, Soap Opera, Sitcom, Television Serials, TV Documentary, Game Show On-demand and Streaming TV and Reality TV (PopOptiq, 2020). It involves ordinary persons who are Consecutively filmed as they go about living their day to day life or On a peculiar set with a group of persons functioning or performing As the same. Reality television is entirely meant for entertainment Reasons and not for any exceptional knowledge or informative usesother (PopOptiq, 2020). This reveals that reality TV has no Importance asides entertainment. 
Reality television can promote Itself to have some benefits and morals for the participants. It can Promote housemates/contestants and propel them to fame as media Celebrities throughout the timeframe of the competition. Sometime After the competition, some housemates easily get endorsement Deals as brand ambassadors and models. Others are hired to act While others become more popular especially if they were born with A sliver spoon. BBN is a reality television show that starts with an Audition for interested contestants or prospective housemates who Are mostly young persons (adults). A total of about 20 to 25 Housemates or more are given access into a house where they are Supposed to stay for a time frame of 3 months. According to Iyorza, (2021) The Housemates are dislodged on a weekly basis until the Last housemate emerges the winner by virtue of votes from the Audience who are fans of the programme. 
The program or reality TV Show has been discussed to be a gluing avenue for housemates for Some who have maintained friendship, gotten affianced and married With children. By means of advocacy, their dramatic and musical Talents in the TV show has also showcased 12 some cultural Customs of ethnic factions in Nigeria. Thus, have delighted and Educated the audience or spectators on some aspects of life (Bada, 2019). Television audiences in Nigeria have expressed contrasting Opinions about Big Brother Naija (BBN) reality show. 
The Nigerian Television audiences are constantly increasing and complicated in Nature; thus, experiencing or perceiving television programmescontrastingly (Iyorza & Abu, 2020). Some sections of the viewers Have disaproved the BBN show for celebrating immorality on live Record while others discuss that the show of adult related acts and Nudity, violence and to a large extent, “needless gossips about love Could be uncivil to Africans, and also crucial for derivation of study.
EFFECT OF BIG BROTHER NAIJA ON NIGERIAN YOUTHS
The argument of mass media (entertainment) and children Has grown important not only because of its acquaintance but as a Sequel of its effects on children’s attitude and behaviour. Youths are Often unveiled to diverse social environments. Hence, they respond Differently to mass media (entertainment). An average African child Has a distinct social environment or space from that of a child in an Advanced nation, such as Britain or America (Gbadeyan, 2018). In Nigeria, youths are not unveiled to those relaxations their Counterparts in advanced nations are exposed to. There are scarce Recreational or relaxation facilities in most developing countries Such as Nigeria, where youths have relaxation centers in few cities Like Ibadan, Lagos and Abuja. This as a result, makes them (children) rely on seeing television as a past-time and means of Relaxation. (Kadiri and Muhammed, 2021) the youths watch Television and reality TV shows for long periods immediately after They return from school from about 2.00 pm till late hours in the Night. As a result, they are unveiled to so many hours of television Adverts, commercials and programmes which can eventually have Consequences on their behaviour. (Kadiri and Muhammed, 2017). Youths are 13 enclosed by mass media and are ideal targets,because they are ardent or keen viewers. Most of the big brands and Publicizing agencies make use of television for instance, to try and Dominate youth as users. Their behaviour is a result of such Influences hence, they make choices of what they consume, Maintain their preferred brands and persuade their families” choice (The Courier UNESCO 2001; Children Now, 1998; Gbadeyan, 2018).
2.1.4 BIG BROTHER NAIJA AND AUDIENCE SURVIVAL DILEMMA IN NIGERIA
Television audiences in Nigeria have expressed conflict in Positions about the survival of the Big Brother Naija (BBN) reality Show. Nigerian television audiences are ever growing and complex In nature; experiencing television programmes differently (Iyorza & Abu 2020). Some members of the audience have criticized the BBN Show for its celebration of immorality on the/screen while others Argue that the display of sexually related acts, nudity, violence and Unnecessary gossips about love may be uncultured to Africans, yet Necessary for derivation of lessons. The survival of the BBN is tied To the audiences’ dilemma. Nigerian audiences are divided about the Continuous transmission of the programme. 
Religious leaders and Organizations, senior citizens, and many individuals are quoted in All quarters of the media calling for the ban of the show while others Feel the BBN show has some benefits to the housemates, to the Viewing audience and even to the country as a whole, irrespective of The negative stereotypes attached to the show. Nigerian writers, Authors, commentators and even foreign media stations have Captured the opinions of Nigerians on the BBN show. Many Nigerians are quite divided in their opinions. 
The first category of Nigerians audience of the BBN show are those who perceive the Program as an immoral showcase of values that are un-African (Ogunnubi&Akinola 2020). From a moral and spiritual perspective, Christian spiritual leaders in Nigeria describe the show as an evil And immoral piece that should be boycotted by youths who value Morality (Odutuyo 2019). To others BBN is a display of immorality; Sex, indecency and obscenity visually more than cultural attributes (PM News editorial 2019). It is immoral and stupid; a source of Unmanageable madness in homes and on the streets aimed at Promoting base values, chiefly adultery, prostitution, and love for Money; nudity and sex (Yakubu-Hammer 2017). 
Despite the Negative perceptions to the program, there is a category of television Audiences who believe that the BBN has a number of gratifications Which should allow the program to survive the airwaves. This Segment of the broader audience shares the opinion that the Big Brother Naija show is a source of economic base for the housemates, The production crew and telecommunication networks in Nigeria, Whose recharge vouchers are bought by those who wish to vote for Housemates of their choices. The show, according to them, has lifted Many housemates to fame and turned others into media celebrities (Akintunde 2019) and (Yakubu-Hammer 2017).
SOLUTION ΤΟ BIG BROTHER NAIJA AS A TOOL FOR CORRUPTING THE MINDS OF TEENAGERS
Media Literacy Programs: Implement media literacy programs in Schools to educate teenagers about the influence of reality TV shows And help them critically analyze the content they consume. 
Parental Guidance and Communication: Encourage open Communication between parents and teenagers to discuss the Content of TV shows like Big Brother Naija. Provide guidance on Distinguishing between reality and entertainment. 
Regulatory Measures: Advocate for or enforce regulations that limit The broadcasting of explicit content during hours when teenagers Are likely to be watching TV. This could involve collaboration with Regulatory bodies and broadcasters. 
Educational Campaigns: Launch public awareness campaigns Emphasizing the potential negative effects of reality TV on Impressionable minds. Use various channels, including social media And community events, to disseminate information. 
Promotion of Positive Role Models: Highlight positive role models And success stories that can serve as alternatives to the behaviour And values portrayed in reality shows. Showcase individuals who Have achieved success through hard work and positive values. 
Community Engagement: Involve community leaders, schools, and Local organizations in organizing events that promote positive values And provide alternatives to excessive TV watching. 
Collaboration with Broadcasters: Collaborate with TV Broadcasters to encourage the production and airing of shows that Emphasize positive values, education, and skill development. 
Counseling Services: Provide counseling services in schools and Communities to help teenagers navigate the challenges presented by Media influence. This can include discussions on self-esteem, Critical thinking, and decision-making. 
Research and Advocacy: Support research initiatives to better Understand the impact of reality TV on teenagers and use the Findings to advocate for changes in programming or broadcastin Standards. 
Parental Controls: Promote the use of parental controls on Televisions and streaming platforms, allowing parents to restrict Access to inappropriate content based on the age of the viewer.
2.2 THEORETICAL FRAMEWORK
2.2.1 SOCIAL LEARNING THOERY
Social Learning Theory, developed by Albert Bandura, is a Psychological theory that emphasizes the importance of Observational learning, imitation, and modeling in the development Of behavior. Bandura proposed this theory as an extension of Traditional learning theories, such as behaviorism, which focused Primarily on direct reinforcement and punishment. Key components of Social Learning Theory include: Observational Learning: Definition: Social Learning Theory posits that individuals learn by Observing the behavior of others and the consequences of those Behaviors.
Modeling: People often model their behavior after individuals they Observe, particularly if the model is perceived as competent, Attractive, or prestigious.
Imitation: Role of Imitation: Individuals are more likely to imitate behaviors They observe if they see the model being rewarded or if the behaviour Is associated with positive outcomes. Vicarious Reinforcement and Punishment: Observers learn from the Consequences experienced by the model, which can influence their Likelihood of imitating a particular behavior. 
Cognitive Processes: Attention: For observational learning to occur, individuals must pay Attention to the model and the relevant features of the behaviour Being demonstrated.
Retention: The observed behavior needs to be remembered for later Reproduction.
Reproduction: Individuals must have the physical and mental ability To reproduce the observed behavior.
Motivation: The decision to imitate a behavior is influenced by the Perceived rewards or punishments associated with it.
Reciprocal Determinism: Interaction of Person, Environment, and Behavior: Bandura Introduced the concept of reciprocal determinism, suggesting thatindividual behavior is influenced by the interplay between personal Factors, environmental factors, and behavior itself.
Self-Efficacy: Definition: Self-efficacy refers to an individual’s belief in their ability To successfully perform a particular behavior or task. Influence on Behavior: High self-efficacy is associated with increased Motivation, effort, and persistence, whereas low self-efficacy may Lead to avoidance or decreased effort. Application to Education and Therapy: Educational Settings: Social Learning Theory has been applied in Education to understand how students learn from teachers, peers, And instructional materials. Therapeutic Applications: The theory has also been used in Therapeutic settings to address behavioral issues, anxiety, and Phobias.
Media Influence: Role of Media: Social Learning Theory has implications for Understanding how media, including television and online content, Can influence behavior by providing models for observational Learning.
Limitations and Criticisms: Reductionism: Critics argue that the theory oversimplifies the Complexity of human behavior by focusing primarily on observable Behaviors and not accounting for internal cognitive processes 
Deterministic Elements: Some critics suggest that the theory can be Overly deterministic, as it implies that individuals are passive Learners influenced solely by external factors. Social Learning Theory has been influential in psychology, Education, and various applied fields. It provides a framework for Understanding the social and cognitive processes involved in Learning and behavior development, with practical applications in Diverse settings.
2.2.2 PARENTAL MEDIATION THEORY
The theory of parental intervention or mediation explains the Connection between parents and their youth with regards to the Youth’s media usage. It is a bid to describe the standards taken by Parents to balance or monitor their children’s media use style (Nathanson, 2021; Nathanson, 2020; Rasmussen, White, et al., 2016). The focus of the theory is that parents can direct contrary or Positive attitudes about the media their children are being unveiled To, hence the need to impose certain rules in order to monitor Children in their adulterant age and disclosure to certain types of Media (Nathanson, 2015; Nathanson, 2017; Clark, 2016; Rasmussen, White et al., 2016). 
Parental mediation theory has some limits, however. First, Because it is rooted in the media effects tradition, scholars have Tended to be concerned primarily with the negative effects of media On information processing and cognitive development. They have Therefore largely overlooked the ways in which parents attempt to Utilize media for positive familial and developmental goals that maynot be directly related to the media, and have not always paid sufficient attention to the social pressures shaping parental decision making in regards to mediation (but see Madianou, 2006; Nathanson, 2010; Yang & Schaniger, 2010). 
Second, because the theory is oriented toward cognitive development and concerns about children's vulnerability, research has tended to skew toward younger children with less attention to the changing demands of the parent/child relationship as the child enters the preteen and teen years (but see Nathanson, 2010). And third, because researchers have been primarily oriented toward the investigation of television, there are gaps in how the theory might be applied in relation to digital and mobile media, as Livingstone and Helsper (2008) have observed (see also Eastin, Greenberg, & Hofshire, 2006; Livingstone, 2007; Livingstone & Bober, 2006; Oswell, 1999).
Digital and mobile media, defined as mobile phones, laptops with Internet connection, and other devices that deliver entertainment such as television programming, films, games, and music, have changed the landscape of family media use. Thus, it has become necessary to rethink the role of media in family life. Whereas some viewed television as a communication technology that provided a venue to the world outside the family, for instance, digital media such as mobile phones not only connect young people to that outside world, but also provide means for family members to connect with one another. Personal computer systems similarly might be viewed as technologies that can provide access to undesirable material, but they have also become essential to theeducational experience for most young people and a vital part of the work environment for many adults. And whereas the television was largely a medium placed in fixed locations in the family home, the cell phone and laptop are much more mobile and less easily shared.
It is also worth noting that in several instances these technologies Come embedded with their own technologies for mediation. GPS- Enabled cell phones, net nanny and similar Internet filters, and Online shopping regulations each privilege certain kinds of Mediation over others and may lull parents into thinking that the Task of mediation can be delegated to (and through) the technology Itself.
2.3 EMPIRICAL REVIEW
Results of research that regards’ parental intervention on Negative effects of entertainment media on Nigerian youths can Confirm the importance, as well as the existence of relationships Between entertainment media and youth’s. Clarks, (2021) suggest That due to the rising presence of media in day to day life and the Demand of youth’s to make use of the media, parental interest with Media consumption is a vital aspect in intervention. Generally, Irrespective of whether intervention methods are dominated by Restriction controls, vibrant controls or co-explore controls. Strage And Brandt, (2018) studied the role parenting styles (intervention) Can play in the lives of university, students and realized that prior Parenting conducts can continue to be vital in the lives of the Students. Respondents were 100 fresh engineering students at the University of Kentucky. The more independence, demand andbacking parents provided, the more students were bold and 15 Persistent in their academics as with children and adolescents.
The research also revealed a relationship between speculative Self-potency and parenting styles. Onwukwe, Njemanze, Njoku and Obia, (2017) investigated the effects of violent movies (violence on Reality Tv) on belligerent behaviors of children. Two hypotheses were Systematized. Thirtyeight participants were picked using random Sampling and were at random grouped into four parts. They Comprised 24 males and 24 females within the age bracket of five to Seven years with a mean score of 6.37” and a standard deviation of 0.82. After the experimental, scheme, the respondents were Monitored from a distance for a period of 30 minutes and their Responses were recorded.       The data gotten were evaluated using Paired samples t-test and the result revealed that violent movies (violence in reality TV) have a serious effect on aggression in Children. Entertainment media can be used as a medium where Children and adolescent disclosure can be incited. For example, a Parent of a 10-year-old mixed race boy happily explained, my son is The type you have to draw things out of him as far as what ensued In school or, what’s going on in his mind. He never speaks anything. As soon as we are seeing a show or movie and something comes up, You know, he may acknowledge or mention, oh, what happened, the Other day. So, it keeps me in the know off what is going on with that Age group. (Strasburger, Wilson, & Jordan, 2019, p. 499) Weaver And Barbour, (2022) did a research and revealed that, although There exist mixed proofs on whether parental intervention iseffective, there are also differences in children’s response of Restrictive intervention. For instance, 49% of children revealed they have no rules for Television, and 42% of those children revealed that television is on Most of the time in their house (Roberts et al., 2019). 16 Similarly, Livingstone and Bovill, (2019) found that three in four parents report that they tell their child when they should or should not see Television and videos. Interestingly, only one in three children reveal Their parents actually do this. According to Roberts et al., (2015) 46% of young children report that their families have no rules on TV Use, and this percentage can increase as children grow older. The Research revealed that, an estimated 25% of 8-18-year-olds live in “high TV position” homes where there are no laws about viewing TV And where the TV is on most of the day/time. Youth who have Parents with top levels of association with their media can feel better and more positive about speaking with parents concerning media (RobbGrieco and Hobbs, 2019). According to the research, some Children noted that they enjoy speaking to their parents about Media, as one student remarked, “I like it because I get to know if They don’t want me to play, visit, read or listen to that thing,” and Another responded, “I like speaking to my parents about that kind Of stuff (TV shows) to see what is familiar about me and them. I feel Nearer to them when I’m speaking to them about that kind of stuff” (RobbGrieco and Hobbs 2019, 8)










CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
Research methodology explains the process involved in collecting, analyzing and interpreting used in carrying out the research. It is the result of data collected from primary and secondary source.
3.1 RESEARCH DESIGN
A description approach was adopted for the study this is because Akintoye (1990) in his study emphasizes that descriptive survey method enables the researcher to obtain the opinion of the, target population in order to find the perception of the entire population. Descriptive survey research can be defined as one which studies and Describe that data. The design also has advantages in that a great deal in information concerning their opinion on the research problem can be collected.
Additionally, the design is economical when compared with expensive field experiment. The researcher, therefore decided to use the design because its information is accurate.
3.2 POPULATION OF THE STUDY
Population size implies the total number of people, things or organization in a specified geographical area of the study or in industry. Population “as the means of identifying characteristic which certain number of the universe have in common and which will identify each until being a number of a particular group.
This research work is to determine “viewer’s perception of big brother naija as a tool for corrupting the minds of teenagers, “therefore the population of this study comprises of students in kwarapoly secondary school student which is 5,000.

3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
Undoubtedly, it is believed that the sample of population of research was the entire public of Nigeria. The researcher used to purposive sampling, people inIlorin, Kwara State in selecting 200 respondents out of the population among different department questionnaire were administered on those who make themselves available this ensure hundred percent rate of return. The study could not be carried out on all the population of students in Kwara State polytechnic, Ilorin. Therefore the adoption of the purposive techniques is to select 200 Students from 10 Departments in 3 InStitutes in Kwara State polytechnic.
The three institute includes Institute of Information Communication and Technology (ICT), Institute of Technology (IOT) and Institute of Finance and management Studies (IFMS). Three Department will be selected from IICT, this departments include Mass Communication, Office Technology management and Computer science, three Depatmen/ from IOT which includes Mechanical engineering department, Electrical engineering department and Civil engineering department and four Departments will be selected from IFMS which include Business Administration, Public administration, Accountancy Department and Banking and finances Department.
3.4 INSTRUMENTATION
The research instrument foi this study was the questionnaire. The questionnaire contained 15-items, which were used to elicit information from respondents. The questionnaire was divided in two sections A and B. Section A contained demographic information about the respondents, which put out on their gender, age and qualification. Section B was used to collect data to elicit response to research questions about the research.
Since this study employed survey design, questionnaires were used to collect data. In order to ensure that relevant items were included in the questionnaire, extensive and relevant literature were consulted before the instrument for data collection was constructed.
3.5 VALIDITY AND REALIBILITY OF THE INSTRUMENT
Validity is concerned with the ability of a research instrument to measure that it has design to measure. i.e how will it measure, does the instrument measure what is supposed to measure. This instrument is valid because questionnaire is protested and the question Were given the desired result moreover the question were crossed checked by the supervisor o give instrument validity on the basis of the/above, the instrument is therefore valid.
In order to ensure that relevant items were included in the questioners, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of questionnaires. A constructed questioner was given to expert in the field in other to go through and criticise. This is imperative in order to make sure that the data collection instrument had face validity.
This research is descriptive and expository in nature questionnaire were use as instrument out data with the respondents opinion or views on the “Viewers perception of Big Brother Naija as a tool for corrupting the minds of teenagers”
3.6 METHOD OF ADMINISTRATION OF INSTRUMENT
The instrument used in the study is questionnaire and it will be distributed through personal visit and consultation, we will consult various respondents at Kwarapoly Secondary School, Horin which will include 50 students from kwarapoly Secondary School.


3.7 METHOD OF DATA ANALYSIS
To make the analysis of the media colléctión sample frequency count was used, the statistical, computation was done manually, furthermore, table as part of the research, questions and each respondents were scared accounting to the basis or frequency distribution and sample percentage were corrupted from distributed.opinion or views on the “viewers perception of Big Brother Naija as a tool for corrupting the minds of teenagers”
3.6 METHOD OF ADMINISTRATION OF INSTRUMENT
The method of administration of an instrument refers to the Way a tool, survey, test, or questionnaire is presented or delivered to participants for data collection in a research study or evaluation. The instrument used in the study is questionnaire and it will be distributed through personal visit and consultation, we will consult various respondents at Kwarapoly Secondary School, Ilorin which will include 50 Students from Kwarapoly Secondary School.
3.7 METHOD OF DATA ANALYSIS
The method of data analysis refers to the procedures and Techniques used to process, interpret, and draw conclusions from data collected during a research study or investigation. To make the analysis of the media collection sample frequency Count was used, the statistical, computation was done manually, furthermore, table as part of the research, questions and each respondents were scared accounting to the basis or frequency Distribution And sample percentage were corrupted from Distributed.




[bookmark: _TOC_250008]CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.0 Introduction	
This explain how data collected and all question raised in the administered questionaire are presented and analyzed. The data collected were arranged in table to facilitate clear analysis.
The simple percentage method was adopted to give a detailed analysis of data collected in other to understand the relevance of the answer received from the questions asked. 
4.1. Analysis of presentation
The result presented and discussed below is based on the analysis of the two hundred copies of the questionnaires completed and returned by the respondents. The number of the study also helped analysis of the data collected. The Analysis was done by treating each question based on the research questions. 
Table 4.1: QUESTION TO RESPONDENTS
DISTRIBUTION OF THE RESPONDENTS BY GENDER
	OPTIONS
	RESPONDENTS
	PERCENTAGE %

	Male
	60
	60

	Female
	40
	40

	Total
	100
	100


Source: Field Survey, 2025
The above table shown that 60 respondents of the gender distribution representing 60% were male while 40 respondents representing 40%  were fe male.
Table 4.2:  DISTRIBUTION OF RESPONDENTS BY AGE
	OPTIONS
	RESPONDENTS
	PERCENTAGE %

	18 – 25
	32
	32

	26 – 35
	53
	53

	36 – above
	15
	15

	Total
	100
	100


Sources: Field survey 2025
The above table shows that 32 respondents by age representing 32% are age range of 18-25, 53 respondents representing 53% are 26-35, 15 respondents representing 15% are between 36 year and above. 
Table 4.3: DISTRIBUTION OF RESPONDENTS BY RELIGION
	OPTIONS
	RESPONDENTS
	PERCENTAGE %

	Islam
	42
	42%

	Christianity
	58
	58%

	Traditional
	-
	0%

	Total
	100
	100%


Source: Field Survey, 2025
The above table shows that 42 respondents representing 42% are Islam, 58 respondents representing 58% are Christianity, while Zero respondents representing 0% are Traditional. 
	This shows that Christianity has the highest respondents.
Table 4.4 DISTRIBUTION OF RESPONDENTS MARITAL STATUS
	OPTIONS
	RESPONDENTS
	PERCENTAGE %

	Single
	62
	62%

	Married
	38
	38%

	Divorced
	_
	0%

	Total
	100
	100%


Sources: Field survey 2025
The above table shows that 62 respondents representing 62% are Single, 38 respondents representing 38% are Married, while Zero respondents representing 0% are Divorced.. 
Table 4.5 DISTRIBUTION OF RESPONDENTS BY OCCUPATION 
	Occupation
	Respondents
	Percentage

	Student
	52
	52%

	Civil servants
	14
	14%

	Self Employers
	34
	34%

	Total
	100
	100%


Sources: Field survey 2025
The above table deficits the occupation of the respondents selected for this research where, 52 respondents representing 52% are Students, 14 respondents representing 14% are Civil Servant, while the remaining 34 respondents representing 34% are Self employed... 
SECTION B
TABLE 4.6: BIG BROTHER NAIJA NEGATIVELY INFLUENCES THE BEHAVIOR AND MINDSET OF TEENAGERS. 
	OPTIONS
	FREQUENCY 
	PERCENTAGE %

	Strongly agree 
	      20
	20%

	Agree  
	      50
	50%

	Disagree
	       15
	15%

	Strongly disagree
	                    8
	8%

	Neutral 
	                     7
	7%

	Total
	       100
	100


Source: Field Survey, 2025
The above table shows that 20 respondents representing 20% choose Strongly agree, 50 respondents representing 50% choose Agree, 15 respondents representing 15% choose Disagree, 8 respondents representing 8% choose strongly disagree and 7 respondents representing 7% choose Neutral. This shows that  Big brother Naija Negatively Influences the Behavior and mindset of Teenagers.
TABLE 4.7: TEENAGERS WHO WATCH BIG BROTHER NAIJA ARE MORE LIKELY TO ENGAGE IN APPROPRIATE OF RING BEHAVIORS.
	OPTIONS
	FREQUENCY 
	PERCENTAGE %

	Strongly agree 
	      16
	16%

	Agree  
	      58
	58%

	Disagree
	       21
	21%

	Strongly disagree
	                    2
	2%

	Neutral 
	                     3
	3%

	Total
	       100
	100


Source: Field Survey, 2025
The above table shows that 16 respondents representing 16% choose Strongly agree, 58 respondents representing 58% choose Agree, 21 respondents representing 21% choose Disagree, 2 respondents representing 2% choose strongly disagree and 3 respondents representing 3% choose Neutral. This shows that Teenagers who watch big brother naija are more likely to engage in appropriate of ring Behavior.
TABLE 4.8: BIG BROTHER NAIJA PROMOTES VALUES AND LIFESTYLE THAT ARE NOT SUITABLE FOR TEENAGERS.
	OPTIONS
	FREQUENCY 
	PERCENTAGE %

	Strongly agree 
	      8
	8%

	Agree  
	      47
	47%

	Disagree
	       39
	39%

	Strongly disagree
	                    4
	4%

	Neutral 
	                     2
	2%

	Total
	       100
	100


    Source: Field Survey, 2025
The above table shows that 8 respondents representing 8% choose Strongly agree, 47 respondents representing 47% choose Agree, 39 respondents representing 39% choose Disagree, 4 respondents representing 4% choose strongly disagree and 2 respondents representing 2% choose Neutral. This shows that Big Brother naija promotes values and lifestyle that are not suitable for teenagers
Tables 4.9: MEDIA SHOWS LIKE BIG BROTHER NAIJA SHOULD BE MORE RESPONSIBLE IN THEIR CONTENT TO PROTECT TEENAGERS MENTAL AND MORAL WELLBEING.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	Strongly agree 
	11
	11%

	Agree  
	69
	69%

	Neutral 
	17
	17%

	Disagree 
	__
	__%

	Strongly disagree
	3
	3%

	Total
	100
	100


 Source: Field Survey, 2025
The above table shows that 11 respondents representing 11% choose Strongly agree, 69 respondents representing 69% choose Agree, 17 respondents representing 17% choose Disagree, 0 respondents representing 0% choose strongly disagree and 3 respondents representing 3% choose Neutral. This shows that Media shows like big brother Naija should be more responsible in their content to protect teenagers mental and moral wellbeing.
TABLE 4.10: PARENTS AND GUARDIAN SHOULD MONITOR AND REGULATE TEENAGERS' EXPOSURE TO SHOWS LIKE BIG BROTHER NAIJA.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	Strongly agree 
	17
	17%

	Agree  
	54
	54%

	Neutral 
	21
	21%

	Disagree 
	3
	3%

	Strongly disagree
	5
	5%

	Total
	100
	100


Sources: Field survey 2025
The above table shows that 17 respondents representing 17% choose Strongly agree, 54 respondents representing 54% choose Agree, 21 respondents representing 21% choose Disagree, 3 respondents representing 3% choose strongly disagree and 5 respondents representing 5% choose Neutral. This shows that Parents and Guardian should monitor and regulate teenagers' exposure to shows like big brother Naija.
Table 4.11: BIG BROTHER NAIJA IS MORE ENTERTAINMENT THAN HARMFUL TO TEENAGERS.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	Strongly agree 
	27
	27%

	Agree  
	46
	46%

	Neutral 
	7
	7%

	Disagree 
	12
	12%

	Strongly disagree
	8
	8%

	Total
	100
	100


Sources: Field survey 2025
The above table shows that 27 respondents representing 27% choose Strongly agree, 46 respondents representing 46% choose Agree, 7 respondents representing 7% choose Disagree, 12 respondents representing 12% choose strongly disagree and 8 respondents representing 8% choose Neutral. This shows that Big Brother Naija is more Entertaining Than Harmful to Teenagers.
Table 4.12: THE IMPACT OF BIG BROTHER NAIJA ON TEENAGERS DEPENDS ON INDIVIDUALS VALUES AND UPBRINGING RATHER THAN THE SHOW ITSELF.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	Strongly agree 
	18
	18%

	Agree  
	57
	57%

	Neutral 
	15
	15%

	Disagree 
	3
	3%

	Strongly disagree
	7
	7%

	Total
	100
	100


Sources: Field survey 2025
The above table shows that 18 respondents representing 18% choose Strongly agree, 57 respondents representing 57% choose Agree, 15 respondents representing 15% choose Disagree, 3 respondents representing 3% choose strongly disagree and 7 respondents representing 7% choose Neutral. This shows that The Impact of Big Brother Naija on Teenagers depends on Individuals values and Upbringing rather than the show itself.
Table 4.13: BIG BROTHER NAIJA SHOULD BE CENSORED HAVE RESTRICTIONS TO PROTECT TEENAGERS FROM POTENTIAL NEGATIVE INFLUENCE.
	OPTIONS
	FREQUENCY
	PERCENTAGE %

	Strongly agree 
	7
	7%

	Agree  
	60
	60%

	Neutral 
	19
	19%

	Disagree 
	5
	5%

	Strongly disagree
	9
	9%

	Total
	100
	100


Sources: Field survey 2025
The above table shows that 7 respondents representing 7% choose Strongly agree, 60 respondents representing 60% choose Agree, 19 respondents representing 19% choose Disagree, 5 respondents representing 5% choose strongly disagree and 9 respondents representing 9% choose Neutral. This shows that Big Brother Naija should be Censored have restrictions to protect teenagers from potential negative influence.
Table 4.14: ARE YOU AWARE OF THE TV SHOW BIG BROTHER NAIJA?
	RESPONSES
	FREQUENCY 
	PERCENTAGES %

	Yes
	87
	87%

	No 
	13
	13%

	Total 
	100
	100%


Source: Field Survey, 2025
      The above table shows that 87 respondents representing 87% are assure of the TV show BIG Brother NAIJA, While 13 respondents representing 13% are not assure of it. 
TABLE 4.15: DO YOU WATCH BIG BROTHER NAIJA?
	RESPONSES
	FREQUENCY 
	PERCENTAGES %

	Yes
	76
	76%

	No 
	24
	24%

	Total 
	100
	100%


Source: Field Survey, 2025
      The above table shows that 76 respondents representing 76% are agree that they watch BIG Brother Naija, While 24 respondents representing 24% don’t use to watch  BIG Brother Naija.
TABLE 4.16: DOES BIG BROTHER NAIJA NEGATIVELY INFLUENCE THE BEHAVIOUR AND MINDSET OF TEENAGERS?
	RESPONSES
	FREQUENCY 
	PERCENTAGES %

	Yes
	71
	71%

	No 
	29
	29%

	Total 
	100
	100%


Source: Field Survey, 2025
      The above table shows that 71 respondents representing 71% agrees that Big Brother Naija Negatively Influence the behavior and mindset of teenagers, While 29 respondents representing 29% don’t agree that Big Brother Naija Negatively Influence the behavior and mindset of teenagers.
Table 4.17: ARE TEENAGERS WHO WATCH BIG BROTHER NAIJA MORE LIKELY TO ENGAGE IN IN APPROPRIATE OF RISKY BEHAVIORS?
	RESPONSES
	FREQUENCY 
	PERCENTAGES %

	Yes
	57
	57%

	No 
	43
	43%

	Total 
	100
	100%


Source: Field Survey, 2025
      The above table shows that 57 respondents representing 57% agrees that Teenagers who watch big brother naija more likely to engage in in appropriate of risky behaviors, While 43 respondents representing 43% don’t agree that Teenagers who watch big brother naija more likely to engage in in appropriate of risky behaviors.


Table 4.18: DOES BIG BROTHER NAIJA PROMOTE VALUES AND LIFESTYLES THAT ARE NOT SUITABLE FOR TEENAGER?
	RESPONSES
	FREQUENCY 
	PERCENTAGES %

	Yes
	67
	67%

	No 
	33
	33%

	Total 
	100
	100%


 Source: Field Survey, 2025
The above table shows that 67 respondents representing 67% agrees that BIG brother Naija promote values and lifestyles that are not suitable for teenager, While 33 respondents representing 33% don’t agree that BIG brother Naija promote values and lifestyles that are not suitable for teenager.
TABLE 4.19: SHOULD MEDIA SHOWS LIKE BIG BROTHER NAIJA BE MORE RESPONSIBLE IN THEIR CONTENT TO PROTECT TEENAGERS MENTAL AND MORAL WELLBEING?
	RESPONSES
	FREQUENCY 
	PERCENTAGES %

	Yes
	53
	53%

	No 
	47
	47%

	Total 
	100
	100%


 Source: Field Survey, 2025
The above table shows that 53 respondents representing 53% agrees that Media shows like big brother naija be more responsible in their content to protect teenagers mental and moral wellbeing, While 47 respondents representing 47% don’t agree that Media shows like big brother naija be more responsible in their content to protect teenagers mental and moral wellbeing.



TABLE 4.20: SHOULD PARENTS AND GUARDIANS MONITOR AND REGULATE TEENAGERS EXPOSURE TO SHOWS LIKE BIG BROTHER NAIJA?
	RESPONSES
	FREQUENCY 
	PERCENTAGES %

	Yes
	70
	70%

	No 
	30
	30%

	Total 
	100
	100%


 Source: Field Survey, 2024
The above table shows that 70 respondents representing 70% agrees that Parents and guardians monitor and regulate teenagers exposure to shows like big brother Naija, While 30 respondents representing 30% don’t agree that Parents and guardians monitor and regulate teenagers exposure to shows like big brother Naija.	
4.2 ANALYSIS OF RESEARCH QUESTIONS
RESEARCH QUESTION ONE: WHAT IS THE EXIENT OF TEENAGERS VIEWWESHIP OF BB NAIJA ENTERTAINMENT?
       Table 4.14 Answered this research question as it was gathered that 87 respondents representing 87% are assure of the TV show BIG Brother NAIJA, While 13 respondents representing 13% are not assure of it. 
RESEARCH QUESTION TWO: DOES BIG BROTHER NAIJA ENTERTAINMENT INFLUENCES TEENAGERS CULTURAL VALUES? 
      From table 4.18, it shows that 67 respondents representing 67% agrees that BIG brother Naija promote values and lifestyles that are not suitable for teenager, While 33 respondents representing 33% don’t agree that BIG brother Naija promote values and lifestyles that are not suitable for teenagers.
RESEARCH QUESTION THREE: DOES BIG BROTHER NAIJA ENTERTAINMENT INFLUENCES THE DRESSING ATTIRE OF NIGERIAN TEENAGERS? 
     From table 4.18, it shows that 16 respondents representing 16% choose Strongly agree, 58 respondents representing 58% choose Agree, 21 respondents representing 21% choose Disagree, 2 respondents representing 2% choose strongly disagree and 3 respondents representing 3% choose Neutral. This shows that Teenagers who watch big brother Naija are more likely to engage in appropriate of risky Behavior.
4.3 DISCUSSION OF FINDINGS 
Discussion and Conclusion. The aim of this research question was to find out the demographic characteristics of the BBN audience, likeness and dislike for the program and reasons for Such; gratifications of Assesers of the program and the extent to which the program promotes Nigeria's national identity. findings reveal that the BBN has a huge viewership despite the impression in a large section of the mass media that it is unwholesome. Majority of youth enjoy the program for Its Entertainment value and believe it promotes national identity and values. Data generated from the study suggest that female's loved the program and watched it more than males but there has no sufficient evidence to make definitive conclusion on this. perhaps the strongest point against proposals that the program be banned is that BBN is only aired on cabled channels where Assesers have absolute right to chosen it by Themselves. As some respondents put it "if you don't like it, just tune to other channels"
The dysfunctional aspects of the program identified by assesers were immorally (n=99.50.5%); addictiveness and waste opd time (n=31, 5.8%); and anti-religioesity n=17, 8.7%). Some "other" Dysfunctions included promotion of Laziness, get-rich-quick mentality and Hatred/treachery on broadcasting. Yet, the respondents did not consider these negativities as sufficient enough for them to agree to its ban. The researcher generated enough data to conclude from this investigation. that:
· Many of those who watch BBN are youths, Students in both urban and suburban  settlements
· The most-watched aspects of the show are "eviction", tasks/games and diary sessions" in that order of preference.
· Assessors gratify the need for prestige, leisure and escape watching the programme.
· Assessors regard the programme as function (rather than being dysfunctional) and that it helps to promote national identity and values.



CHAPTER FIVE
5.1 SUMMARY, CONCLUSION AND RECOMMENDATIONS 
BBNaija is a widely viewed reality television show in Nigeria, particularly among the youth demographic. Studies indicate that a significant portion of young viewers engage with the show regularly, primarily for entertainment purposes. However, concerns have been raised regarding the show's content, which often includes themes of materialism, explicit behavior, and interpersonal conflicts. Critics argue that such content may influence teenagers by normalizing behaviors that conflict with traditional moral and cultural values. Conversely, some proponents highlight the show's potential to expose viewers to diverse cultures and stimulate discussions on social issues.
The primary objective of this study was to evaluate in-depth research on the Assessing Viewers Perception of Big Brother Naija as a tool for corrupting the minds of Teenagers". This objective was achieved by answering the three research questions for the study.
This research work is divided into five main chapters. From chapter one to five it vividly revealed some step by step approach for easy presentation of its contents. Chapter one includes introduction background of the study, statement of the Problems, research question, research objectives, significant of the study, scope and limitation of the study with the definition of terms.
Chapter two contains the theoretical framework of the research applied by the researcher and agenda setting theory to interpret and conceptual framework was clearly explained, the empirical review (Literature review) also explained the nature of different individual research.
Chapter three contains research methodology adopted in the study. Population of the study, sampling size which is (100).
Chapter four contains how the data gathered were analyzed for proper understanding, it is also contained how data were presented.
Chapter five explained and summarized the whole chapter right from chapter one, it also contain limitation of the study, conclusion and the recommendation.
5.2 Conclusion
This research was carried out to determine the viewer's perception of Big Brother Naija as a tool for corruption the minds of teenagers using Kwarapoly Secondary School Student as a case study. The regular viewing of the show and its contents somehow has a great deal of effect on the youths who proceeds to imitate whatever they watch from the show into their own personal lives.
Most of the time, these imitations are negative influences from the show which not only affects the individual in question but also affects the society as a whole. Some also argue that though the show poses to contain negative contents and themes such as promiscuity and immorality, the show can also foster and promote competitiveness and cooperation among people. It is evident from the result of this research that the influence of the show is not entirely so bad or negative but can also be good or positive. It really depends on the individual's point of view of the show.
Observations were also carried out to check individuals who may have been influenced by the content of this show by their peers.
5.3 Recommendations
This study conclúdes that the youth are more favourably disposed to reality shows like big brother Naija than the older adults.
It was also clear that most of the people who have a negative perception of the show rarely watched or had never watched the show. This shows a clear bias probably formed by mindsets or hearsay. The researcher, therefore, recommends that:
· Parents and broadcasting companies should ensure that the contents of the programme are well censored and concealed to those under the age of 18. Strict parental guidance is recommended for underage viewers in order not to mislead them with television content capable of corrupting their innocence, childhood and lives in general.
· The NBC should ensure all rules on parental guidance are followed by the broadcasting nations and complimentary penalties be put in place to deter these stations. Also, they must ensure that all symbols indicating the status of
programmes are clearly defined.
· There should be more educative yet entertaining items in the itinerary of the participants of the show.
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QUESTIONNAIRE
Department of Mass Communication,
Institute of Information and,
Communication Technology,
Kwara State Polytechnic,
Ilorin.
Dear Respondent,
I am a student of the department of mass Communication, kwara state polytechnic Ilorin conducting research on a topic “ASSESING THE PERCEPTION Of BB NAIJA AS ATOOL FOR CORRUPTING THE MINDS OF TEENAGERS”.
The research is not meant for publication but for education purpose, therefore your sincerity will be really appreciated. 
Your cooperation will be must appreciate as you answer the question. all information shall be treated will almost confident as they are purely for academic exercise.
INSTRUCTIONS: Please tick “good” where appropriate. 
Example ( )
SECTION A.
1. Gender: female ( ) male ( ) 
2. Age.18-30 ( ) 31-40 ( ) 41 and above ( ).
3. Marital status Single ( ) Married ( ) divorced ( ).
4. Occupation: (a).Trader ( ) (b) Student ( ) (c) Civil servant ( ) (d) Others
5. Religion:  (a) Islam () (b) Christian () (c) Traditional ()
SECTION B (Please tick as appropriate)
 
	
S/N
	STATEMENT
	RESPONSE

	6.
	Big Brother Naija negatively lnfluences the behavior and mindset of teenagers
	SA
	A
	N
	D
	SD

	7.
	Teenagers who watch Big Brother Naija are more likely to engage in appropriate of ring behaviors
	
	
	
	
	

	8.
	Big Brother Naija promotes Values and lifestyle that are not suitable for teenagers.
	
	
	
	
	

	9.
	Media shows like Big Brother Naija Should be more responsible in their Content to protect teenagers mental and moral wellbeing.
	
	
	
	
	

	10.
	Parents and guardian should monitor and regulate teenagers' exposure to shows like Big Brother Naija.
	
	
	
	
	

	11.
	Big Brother Naija is more entertainment that harmful to teenagers.
	
	
	
	
	

	12.
	The Impact of Big Brother Naija on Teenagers depends on Individuals values and Upbringing rather than the show itself. 
	
	
	
	
	

	13.
	Big Brother Naija should be Censored have restrictions to protect teenagers from potential negative influence.
	
	
	
	
	



SECTION C. BASED QUESTION
14 Are you aware of the TV Show “BBN Haija”? (A)YES( ) (B) NO ( ).
15. Do you watch Big Brother Naija? (A) yes ( )  (B)NO ( ).
16. Does Big Brother Naija Negatively Influence the behavior and mindset of teenagers (A) Yes ( ) (B) NO ( )
17. Are teenagers who watch Big Brother Naija more likely to engage in in appropriate of risky behaviors? (A) Yes ( )  (B) NO ( )
18. Docs Does Big Brother Naija promote values and lifestyles that are not suitable for teenager (A) Yes ( )  (B) NO ( )
19. Should media shows like Big Brother Naija be more responsible in their Content to protect teenagers mental and moral wellbeing? (A) Yes ( )  (B) ( )
20. Should parents and guardians monitor and regulate teenagers exposure to Shows like Big Brother Naija? (A) yes ( ) (B) No ( )
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