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1.0	INTRODUCTION
1.1 	BACKGROUND OF THE STUDY
Mass medio have been a major agent of Socialization and tool for social change especially mine that people depend on message from mass media. That potential power of mass media help solved Social problems, television, radio and print advertising  can entice people to buy a wide range of product and services, buy a wide range of product and services newspaper, messages and advertisement influence our ideas, valves and behavior 
According to conventional wisdom, it could be possible to use mass media to get people to act on behalf of their own health and well being or to right things, based on this assumption, since world war II, the federal, state and local government, private foundation and other non-governmental organization have sponsored hundreds of public services campagins to promotes social rather than commercial goods (Delong & Winsten zoo, 2000) 
It is not surprising then that prevention Advocate would look to the mass media as an important aid in addressing the problem of high-risk drinking in society. Some advocated have pushed for reform or other restrictions on alcohol advertising. Other have sought some advocates have sought to influence entertainment producers to end the glorification of high risk drinking news paper, magazine, television and in the movies (monotgonvery,2009). More recently, prevention advocates have produced a small number of media campaigns designed to change student and youth knowledge attitude and behavior. 
Most media campaigns focused on college student drinking which have been campus based using a mix of rosters, flyers, and electronic message and college newspaper advertisement more recently a few regional, state and national media campaigns have begin to address this issues as well 
The practice of self medication is a global phenomenon which has become an issue under elebate in health care (danshana, 2014) evidence from sarahrood & ari (2010; 32) showed that self medication is not restricted to an region or race since both developing and developed countries are experiencing the menance of inappropriate self medication 
Self medication by definition is the taking of drugs, herbs, or home remedies on ones own initiative, or on the advice of another person without consulting a medical doctor, world health organization (2008) defames self -medication as the use of medication by a patient on his own initaiative or on the advice of a pharmacist or a lay person of consellting a medication practioner. Also, the world self-medication industry (WSM, 2010) holds that self medication is the treatment of common health problems with drugs especially designed and labeled for use without medical supervision and approved as safe and effective for such use. This makes self medication activities central to many health care programs. Safe care and self medication activities are central to many healthcare programs but the elements for examples good hygiene approved as safe and effective for such level of nurtrient and physical activity, risk avoid once and responsible use of non prescription medicines, many countries and regions formed manufactuerer and distributors association during the last century. In 1970 the world self-care and responsible self medication to global audiences. Working with the world health organization and other intergovernmental organizations, WSMI demonstrated the importance of people (and not just partients) taking more responsibility for their own self care and self medication without prescription medicines. How well do people adhere to the rules of application is very fundamental in terms of appropriately treating their aliments with prescribed and non prescribed drugs 
Self medication is becoming an increasingly important area of research with public health care. It revolves around the use of medcines to treat self diagnosed disorders without consulting a medical supervision (WHO, 2000) self-medication is beneficial on one hand dangerous and harmful on the other 
In public health care, self medication practies has the capacity to move patients towards greater independence in making healthly decision that improve the management of minor illnesses, thereby promoting empowerment and also facilities better use of clinical skills increases access to medication and contribute to reducing prescribed drugs cost associated with publicly funded health programs (Hughes, Meelnay and Fleming, 2001) self medication can also help in the safety of lives in emergency situation if properply and responsibly put to use. This can achieved when people use it appropriately, carefully and safely by reading non-prescription drugs labelling and take products as stated on the label (world self-medication industry, 2016) 
Ruiz(2010) added that self medication can also increase ‘active role of the patient in his or her own health care, better use of physicians and pharmacist’s skills and reduced (or at least optimized) burden of government due to health expenditure linked to the treatment of minor health conditions (P.35) 
Self medication practice can also extremely dangerous of public health due to the overwhelming risks associated with this practice. It often results to wrong diagonoses improper treatment and unnecessary delays in getting of patients who rely on this practices recent studies by kasulkar and Gupta (2015) osemene & lamikanra (2012) and gutema et al (2011) had teveated alarming state and prevatence cases of self medication among student in developing countries. They ignore the medical facilities provided for them and result to self help. This surprising peculiar among the medical student who are exposed to knowledge of the need for proper medication mdlariai, fater and treadache were identified as some of the most frequently reported illness that prompted the incessant use of antibiotic and self-medication practice 
self caused by substance abuse (world drug report 2005) the world health organization (WHO) estimate that 1.1 billion people, representing a third of the world population above tha ge of 15 years use tabacco principally in the form of the cigarettes, of these smokers, 800 million, 700 million of them malies, live in developing countries that have been experimenting with such drugs for a long period. However, developing countries are not exampted from the danger all countries, Nigeria inclusive, are uninerable. It has been noted that Nigeria is one of then developing countries in Africa that has lately been experiencing raid increase in production, distribution and consumption of multiple drugs or dependence (Acuda and Tambo, 1983; world health organization, 1995, daily nation, march 2, 2006) 
1.2 STATEMENT OF THE PROBLEM 
This study aims to appraise the health communication campigns on self medication amongst Ilorin east residents from a standpoint of world self-medication industry (2010) self medication I itself is an acceptable practice but often comes with a caution, emphasizing that if symptoms persist after three days, a doctor should be consulted self medication and drug abuse thus become an issue worthy of note.. this is owning to the fact that osemen and lamikara (2012), raginald, keviro, henry, Chukwuma, Kenech (2014), achema, odira, umerah (2014) emphasized that self medication is one of the remote cause of drug addiction. The upsurge in drug amongst student of tertiary institutions consequently necessistates an empirical investigation, owing to the fact that several studies have emphasized on the danger associated with self medication 
According to Kogi state university report (2015) citizens suffer from the negative effect of self-medication as a result of poor knowledge and inadequate information on the practice of self-medication or usage of drugs although some campaigns have been embarked upon by the public health center in creating awareness and sanitizing citizens on the effect of self-medication, yet the prevalence of self-medication practice is ever increasing. To this end, it is imperative to ask some pertinent questions, are students of Ilorin east aware of the campaigns. If they are, how far have these campaigns altered their attitude and behaviours towards inappropriate self medication practice? It is against this background that this study appraised the health communication campaigns on self medication among citizen of Ilorin east, Kwara. How well can mass media as a vehicle for information dissemination be related upon to perform. Its role in the society to your hand in the battle against self medication amongst Ilorin east resident? 
To explore that question, this research begins by reviewing three types of mass media campaigns focused on drinking  information, social norms marketing and advocating 
1.3 OBJECTIVES OF THE STUDY 
The aim of this study is to access the audience perception on the impact social media on the campaigns against self-medication among Ilorin east resident 
These specific objectives are to: 
1. Identify the source of information on self-medication among Ilorin east resident 
2. Examines the nature and effectiveness of the health communication campaigns on self-medication in Ilorin east 
3. Assess the attitude of resident towards self medication in Ilorin east
4. Identify feasible communication approaches that can improve health communication campaign and reduce the risk of self-medication amongst resident of Ilorin east 
1.4 RESEARCH QUESTIONS 
The following are the research questions of the study 
1. Has mass media awareness on drug abuse reduce the unlawful use of drug in the society 
2. Do social media educate and enlighten the general public on the bad effect of self medication 
3. Does mass media promote self medication through advertisement and aleohal promo 
4. Is there any problem facing social media in creating awareness on self medication 
5. Do government try to make any effect to combat drug abuse
1.5 SIGNIFICANCE OF THE STUDY 
The research will benefit different people especially youth. This study has important contribution to make in the education of drug in the society 
This research takes bearing from the study conducted by Acheme et al (2014) who examined the knowledge and practice of self medication among Ilorin east citizen. Given the fact that the findings showed high prevalence of self-medication further researcher is required to find out why self medication is still prevalent among Ilorin east. Following the over 90% knowlwdge of the hazards inappropriate self medication possess toiuman health and well 
At the end of this research the audience will know the effectiveness of media in trying to eradicate the use of self medication in the country 
Finally, this study will help assess the impact of the mass media in eracting awareness about self medication 
1.6 SCOPE OF THE STUDY 
The study has be limited to Ilorin east (LGA) in Kwara state, Nigeria. The research focuses on the impart of mass media in creating awareness about self-medication 
1.7 LIMITATION OF THE STUDY 
Wide research of the nature cannot be carried out without some constrains this constrains pose a lot of limitation 
1. Duration for the research work is relatively short 
2. Stress emanated from other academic activities is also another constrains 
3. Financial constrains poses another challengers 
1.8 DEFINITION OF TERMS 
Mass media: these means of communication to a larger avellane. These are represented by radio, television, newspaper and magazine 
Media: it refers to various means of communication 
Creating awareness: it means making it known to the public or popular 
Medication: something that treats or prevent or avellante the symptoms of disease or the act of treating with medicine or remedies 
Impact: the effect of impression of one thing on another and also the power of making a strong immediate impression 
Drug abuse: drug abuse is the state of period or choice intoxication produce repeated consummation of drug.

CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION 
It is mandatory in any research study to review relevant and related materials of other authors or book publishers to get their view about the topic of discussion in order to enrich and strengthen the substance of content of the study. This research is specifically on the impact ofass media in creating awareness against drug abuse. In this chapter, the study intends to examine the impact of the mass media in creating awareness about drug abuse in Nigeria. To propose strategies that could help curb drug abuse in Nigeria and to examine the effect of drug abuse in Nigeria.
Among the key issues that will be reviewed here includes, an overview of Nigeria mass media, awareness creation by the mass media in Nigeria, the concept of drug abuse around the globe e.t.c
2.1. CONCEPTUAL FRAMEWORK 
2.1.1. Meaning of Social Media 
Social Media is an internet based- technology (Kaplan and Haenlein,2010) that anchored on the conceptual and technological foundations or web 2.0, which allows the transmission and technological foundations and reception of one's thoughts, information, and ideas through the creation of online networks and groups (Pollarhode, 2021)
The best way to define social media is to break it down. Media is an instrument on communication like a newspaper or a radio, so, social media would be a social instrument of communication. In web terms, it would be a website that does not just give you information, but interact with you while giving that information. This interaction can be as simple as asking for your comment or letting you vote on an article. Social Media sores as charactarised by the inherent functionality that facilitates the sharing of information between users within a defined work. The nature of social media allows for the initiation of conservation by other party. The size of the network is primarily a reflection of the active participation of the audience, as consumer generated media represent that vast majority of content. For consumers, the true value of a network is measured by the frequency of engagement of the participants for marketers endorsement by consumers on the form of friendly - following, subscribing validates their efforts and activates a vital distribution of their brand accros channels.
Wakers, 2009 examine socal media as a term is often interchangeable with web and social software (Dabbagh & Kitsantas, 2011) in general terms, social media enables users to share information and collaboration with each other to create web content and utilize it.
It refers to users activities, practices and behavior occuring through media via sharing information, knowledge and opinions. This technologies are Internet -based and they facilitate creativity information sharing, and collaborating processes and activities. Socal media networks and social communication provides a new form of collaboration and communication for users.
Examples of social media websites are ( social bookmarking.(Del, icio,us, blinkist simply), social news (digg, propeller, reddit) Social networking (Facebook, His, last fm) social photo and video sharing ( YouTube,flclar), wiikis (Wikipedia,wkia)  and these websites are not the only social media websites. 
2.1.2. Types of Social Media 
Facebook 
It is define as an online social networking website where people can create profile, share information such as photo and quotes about themselves.
Facebook is also popular free socal networking website that enables users to share information and photos, and keep in touch with family and friends.
Facebook was launched in 2004 and have over 500 million active users in September 2011 of which 350 million users is estimated to have at least 130 friends and is connected to 80 community pages, groups and events. There are more that 70 languages available on the site, it main use is to establish and maintain relationship in work related situations, in political affiliation or just among friends and families.
Facebook has become the most powerful fools for marketing today. In April 2011, the company launched a new services for markers and interested creative agencies which is a form of online platform ( portal) that allows marketers and creative design agencies to build brand promotion of Facebook.
Facebook is now a direct competitor of Google in online advertising and this new service has made it possible for companies such as financial time and ABC News to create dynamic commercial graphics or advertisement.
Twitter 
Twitter is a free social networking site where users broadcast short post known as tweets. Those tweets can contain text, videos, photos or links. To access twitter, user needs an internet connectivity or smartphone to use the app or website twitter.com
It is a micro blogging service, combination or blogging and instant messaging for registered users to post, share, like and reply to tweets with short message. Non registered users can only read tweets 
Twitter was created in March 2006 by ( Jack Dorsey) and lunched that same year in July unlike Facebook where one can have friends to share different things with twister , one has to get connected to the latest information on what they find interesting. One has to find the public stream that interest them and follow In the conversation. Each tweets is 140 character in length. One can still follow the tweet regardless of whether they do not twwwt at all, and also there is a limit as to how many tweets one can send within a given day. Through Twitter, businesses now share their information on news faster to a large audience online, following the company and from a strategic standpoint. This has helped companies that uses Twitter to position their brand and also gather business insight through feedback to boost their market intelligence in order to accurately target customers with relevant services and products or enhance customer relationship marketing and also improved direct sales by reaching out directly to the engaged audience on the platform.
YouTube 
YouTube is a popular sharing website where registered users can upload and share video with anyone able to access the sight. These videos can also be embedded and shared on other sites. YouTube was developed by formar PayPal employee in 2005 and was acquired by Google in 2006.
The company use Adobe flash video and HTML technology to display a wide varieties of user generated video contents. YouTube acts as a platform for distributing contents by creators and advertisilers as well. Over 3 billion videos are viewed everyday as there are more than 400 million views per day on mobile devices (2011).  It is estimated that more than 800 million visits YouTube every month to watch and share contents. Just as the badge goes, a picture is wort a thousand words, picture have an impact in creating an image in the mind of a person. This has given YouTube a competitive advantage in online marketing; all in all more businesses are now using YouTube for their marketing. Advertising campaign have had their breakthrough in this form of brand marketing, especially when the videos has gone vital. Most of this viral success can be attributed to expertise and creativity of the Brand marketer to entertain the audience hence making the public share the video with others.
LinkedIn 
LinkedIn is a social media networking site for the business community. The LinkedIn service allows registered members to establish and document networks of people they know and trust professionally. The goal of the site is to allow registered members to establish and document network of people they know and trust professionally.
LinkedIn started in 2002 it was officially launched on May 5 2003. Many professionals have joined LinkedIn in recent years to share knowledge and insight in more than one million LinkedIn groups. The company operates the worlds largest professional network on the Internet with more what 136 million members in over 200 countries and territories. It is estimated that more that 200 million companies have LinkedIn company pages as of November 2011. There are 14 languages currently available: French, Germany, Italian, Japanese, Korean, Portuguese, Romanian, Russian, swedish, English and Turkish.
In LinkedIn, company have access to a wealth of information that are mostly user provided through their profile data i.e company name, title, size of the company and LinkedIn uses this information for advertising tergeted towards members. Companies pay some fees to advertise their products and services to particular LinkedIn member of affiliation groups on LinkedIn. The classic example is the success of Cathy Pacific Airway through their LinkedIn company page sends messages to the people who are following their company on LinkedIn asking them to recommend the company. Through this, the company has been able to increase its brand awareness amongst target segment.
Flicks
This is a photo sharing and video hosting website that was created by Lidicore in 2004 and acquired by Yahoo in 2005. It was available in ten languages and have a total of 51 million registered members and 80 million unknown visitors (June, 2011)
Unlike the above mentioned networking site that offers only the type of account, flicks offers two types of accounts, free and profree and pro account differs in numbers of photos and videos every month and storage. This network system is compunded by different groups. Any member of flicks is permitted to start a group which he can monitor and set restrictions for. It is against terms of service for business to use flicks for the purpose of advertising, yet business can get indirect marketing exposure via flick screen, name will them be attached to every photo up and every message.  This is an opportunity for members business name and web site address, posted to the group discussion. It is also possible to upload quality photos related to the business and writing appropriate text describing each photo, but avoiding hard sell that is prohibited.
Uses of Social Media 
1. Communication are used in the communication sector and basically a very well known form of social media platforms. These tools includes blogs and websites where you are provided an ability to create articles and blogs to interact, communicate, inform, and empower your audience.
2. Collaboration: most of us use many different tools that have a social aspect attached to them and we use these tools on a regular basis as well. It is a knowledge platform that provides the people with an ability to update their views . It is basically on encyclopedia that is online and can be used to empower by any one.
3. Opinion and Reviews: Nowadays, we provide reviews for every single thing that we see. It is almost similar to having a conversation with someone, what do you think makes this possible? Well, it is social media of course. With the help of social media, anyone can review anything these days.
4. Brand monitoring: Now, the tools for brand monitoring are not the one that everybody knows about but they are important of sure. All the consumers brands and the companies that deals with the public make use of the brand monitoring tools in order to see what exactly is being talked about their brand and businesses. This type of presence in the online world is all possible with the help when it comes to summarizing all the feedback and comments about any particular business.
5. Entertainment: Well, the world of gaming was never really dependent on the social media platform, but now they are. Games like farm ville and mafia wars are the primetime game that are played on the social media sites. Also the entertainment industry is all dependent on the social media platform as well. There are many channels that promotes life entertainment and it is all due to the use of social media. These sites not only increase the interaction between the people, but they also keep the people entertained.
6. Media Sharing: Well one of the most popular and well known site that can be used for sharing media is YouTube. With over 500 million followers, this website is already on the map for to the amazing things that it offers to its users. Also, Vimeo is another site that helps in sharing media. These are also the sites that helps promote the channels and have interaction with one another. Also, there are some site that can help she music as well.
Impact of Social Media 
This is according to 2019 socal media statistics, these are the major ways that this platform will impact your society 
1. Socialization: with the use of platforms like Facebook, Twitter and Instagram, how people socialize has been greatly revolutionized. It has made it easy to connect to our family members, friends and relatives on a real time basis.  With socal media people can videos pictures and videos and communicate with their close ones. This has strenghted relation and it is bringing families together in a way that was not possible in the past.
2. Businesses had greatly been impacted by social media. Form marketing to interacting with customers on timely basis. A business that has embraced the use of social media has a definite edge over competitors. The online platform are a less expensive way for businesses to advertise their offerings and to attract more customers. It has made it easy for business to reach out to a wide improve customer loyalty through different programmers.
3. Social Politics: socal media has impacted politics In many ways. Nowadays, it is where the politics get news, in some cases this is before the media house do. It is a medium that gives the political and other news, this online platform also allows people to air their political grievance to their political leaders and demand for actions to be taken, it is also a medium where mass political rallies are formed, campaign are carried out and even political unrests are most felt.
4. Job hiring: socal media has impacted Job recruitment significantly. The majority of companies makes their hiring decisions based on one's social portfolio. Recruiters also use online network to post job vacancies through which they get their ideal candidate.
5. Education: many proffession and skills has been learnt through social media, there is a massive increase in online learning where one can easily learn a skill and build a strong profession around it. Existence of social media has add to an increase in the number of people undertaking distance learning, as well as academic offerings such as writing services.
2.1.2.  Concept of Perception 
Perception is a complex cognitive process through which individual interpret and make sense of sensory information from the environment. It involves the brains ability to organize, interpret and give meaning to the stimuli received through our sense, such as sight, hearing, touch, taste, and smell. Perception is a crucial aspect of human experience, influencing how we understand the world around us and interact with it.
Here are key concepts related to perception 
1. Sensory Input: Perception begins with sensory input, which is the information received through our sensory organs ( eye, ear, skin, taste buds, and nose) The sensory organs detect stimuli in the environment. This process involves such as light, sound, pressure, taste and odor
2. Selective attention: Not all sensory information is processed equally, selective attention refers to the process by which our brain focuses on certain stimuli while ignoring others. This helps us filter and prioritize information or importance.
3. Organization: the brain organizes sensory information to create a meaningful and coherent perception of the environment. This process involves grouping and structuring elements to form a perceptual whole. Gestact psychology, for example explore how we tend to perceive patterns, wholes, and meaningful relationships in stimuli
4. Interpretation: perception involves interpretating sensory information based on prior knowledge experiences and expectations. Our past experiences and cultural background can influence how we interpret and make sense of the world.
5. Perceptual constances:  Despite change in sensory input, our perception of certain characteristics of objects, such as size, shape and color, tend to remain relatively stable. This phenomeno is known as perceptual constancy.
6. Depth Perception: Depth perspection allows us to perceive the three-dimensional nature of the world. It involves the ability to judge the distance and relative position of object in space. Depth cues, such as binocular cues ( using both eyes) and monocular cues ( using one eye), contribute to the ability.
7. Perception Illusion: perception Illusion occurs when our perception of a stimulus differs form it's physical reality. This illusion occurs when our perception of highlights the complex nature or perception and how our brain can be influenced by various factors.
8. Multisensory integration: perception is not limited to individual senses but often involves the integration or information from multiple sences for example, seeing a person's lips moves is syne with the voice enhances our ability to understand speech.
9. Perceptual development: perceptual evolves over time, especially during early stage of life. Infant initially experience a more limited and undeveloped perceptual world, but as they grow, their perceptual abilities become more refined through learning and experience.
Types of Perception in media 
Perception in media refers to how individual interprets and make sense of information presented through various media channels. Different types of Perception in media can influence how audiences understand and respond to message. Here are some key types of Perception in the context of media.
1. Selective perception: People often selectively attend to certain aspects of media message while ignoring others. This can be influenced by personal preferences, beliefs, preexisting attitude.  Selective perception palys a role in shaping an individual understanding of media content.
2. Cognitive Perception: Cognitive Perception involves the mental processes through which individual comprehend and interpret information from the media. This includes understanding the central message, making connections with existing knowledge, and forming cognitive representation of the content.
3. Affective perception: affective perception refers to the emotional responses and feelings evolved by media content. Media messages can elich a wide range of emotional reactions inclusively joy, sadness, fear, anger,or surprise. Emotional responses can significantly impact how individuals perceive and remember media information.
4. Cultural perception: cultural factors play a crucial role in shaping how individual perceive media contents. Cultural background, values and norms can influence the interpretation of symbols, meaning, and message with the media. Different cultures may interpret the same media content in diverse ways.
5. Media Bias Perception: media bias Perception refers to the audiences perception of partiality or favoritism in media content. Individuals may perceive a particular media outlet as having a bias based on political, social or ideological perceptives. This perception can affect trust credibility in media sources.
6. Visual perception: in visual media such as television, film or digital content, visual perception involves how individual interpret and make sense of visual elements including color, shapes, images, and composting. Visual cues can influence the emotional impact and overall massage conved by the media.
7. Auditory Perception: in media that involves sounds, such as radio, podcast or music, auditory Perception comes into play. This includes how individual interprets and make sense of spoken words, music, sound effects, am other auditory elements. The tone, pitch, and rhymes can influence the overall impact on the audience.
8. Stereotype Perception: media can contribute to the formation and rainforcement of stereotypes. Stereotype Perception involves how individual perceive and internalize media representation of social groups, reinforcing or challenging existing stereotypes. This can have social and cultural implications.
9. Perception of realism: the degree to which content is perceived as realistic, can impact how audience engage with it. The perception of realism can influence the believability and credibility of the information presented, especially in News media of fictional storytelling.
EFFECT OF PERCEPTION ON MESSAGES 
The effect of perception on message are multifaceted and can significantly impact communication in various ways. Here are some key effects.
INTERPRETATION AND UNDERSTANDING: perception influences how individual interpret and make sense of messages. Different people may interpret the same message in diverse ways based on their unique perceptives, and cognitive processes. This can used to variations in understanding and comprehension.
Selective attention: individuals tend to focus on specific aspects of message based on based on their interest, values and perceived notions. This selective attention can result in some. Parts of the message being emphasized while others are ignored. Effective communication consider the audience likely area of focus to convey their messages more successfully.
Filtering: filters such as personal Biass, cultural background, and emotional state can impact how individuals filters and processe information. Message that aligns with existing beliefs or emotions may be received more favourably, while conflicting information might be filtered out or challenged.
Emotional response: perception influences the emotional response to a message. The tone, language, and content of a message can evoke various emotions, affecting how individuals feels about the information being communicated. Emotional response can shape attitudes and behavior intentions.
Credibility and trust: perception contribute to the assessment of a communicators credibility and the trust worthyness of the message. If the audience perceive the communicator as trustworthy, and the message accredibly, they are more likely to accept and believe the information conveyed.
Cultural sensitivity: cultural factors influence how message are perceived in diverse audiences. Effective communication requires an awareness of culture nuances, as symbols, language and values can be interpreted differently across cultures. Communicator must consider cultural diversity to avoid misunderstanding.
Confirmation Bias: individuals may interpret messages in a way that confirms their existing beliefs and attitudes, a phenomenon known as confirmation Bias. This selective interpretation can reinforce perceived notion and hinder open-mindedness.
Perceptual Barriers: perception can introduce barrier to effective communication. Misinterpretion, misunderstanding and perceptual error may occur, leading to communication breakdown. Being aware of potential perceptual Barrier can help communicators address and overcome them.
Visual and verbal elements: in visual and verbal communication, the perception of elements such as color, image, word, tone can significantly impact the message visual and verbal cues contribute to the overall impression and effectiveness of the communication.
Perception of Internet: how individuals perceive the communicator's intention can influence their response to the message misjudgment regarding intent may lead to be trusted ordistrust. Clear and  transparent communication helps align perception with the communicators intended message.
2.1.3. Concept of Self Medication
Self Medication also knows as self treatment is an aspect of self cure that involves the selective and use of medicines (traditional and Orthodox) buly individuals to treat self -recognized illness or symptoms. It has to do with the administration of drug without proffesional advice or prescription by a physician or medical expert (someone and lamikanra 2012) .
According to Awad Eitayab, Matowe and Thalib (2005) self Medication can be defined as an intermittent or continued use of a medication that was previously prescribed physician to treat a similar ailments or symptoms. WHO (2014) sees it as the use of medication without prior consultation with a physician regarding indication, dosage and duration of treatment. Self Medication requires a certain level of health knowledge and orientation which only effective deployment or effective communication can bring about. This is targeted towards the reduction of the pressure and load on medical services and experts, decrease the amount of time often spent in hospital and medical centres waiting to consult a physician and saves cost especially in economically deprived countries (like Nigeria) with limited healthcare resources.
Some of the health risk associated with self medication includes: misdiagnosis, incorrect dosage, prolonged duration of use, poly-pharmacy, dangerous drug interactions, incorrect manner of administration, incorrect choice of therapy, delay in appropriate treatment, medication abuse or dependence, pathogen resistance and increased mobility ( Hughes, McElnaY and Fleming, 2001, Ruiz, 2010) . Zimmer (2014) traced most severe case of drug abuse and addiction to self treatment of ailment and the use of previous prescription or non-approved drugs. These drugs and medication causes several health complications capable of ruining the life of an individual and endanger that of the public as well as create problems that degenerate the original condition of the patient. 
The case is not indifferent I'm rural Nigeria where majority of the local populace constantly make use of over the counter drugs (chemist) and traditional herbs to manage visually all kind of illness without recourse to proper medical diagnosis and treatment recommended by medical experts and practitioners. Osomene and lamikanra (2012) identify drugs like: Analgesic, antimalarial, antibiotics and cough syrups as most frequently used over the counter medicine without prescription. A study by Ocean, only, Bwanga, Akena, Richard, Ogwa-okeng, obua (2015) identified drug sellers, previous successful use, drug Leaflets, past prescription and friends or relatives as main source of drug information use in self medication. This practice dominates in some developing countries (like Nigeria) where drugs laws are not been properly monitored, implemented or enforced. 
However, some common health problems can be successfully treated using medicine designed and labelled for use without medical supervision and approved as safe and effective for such use (world self-medication industry, 201). But this is rarely the case in rural areas due to inadequate health information object illiteracy. Low level of medical facilities, limited health practitioner and extreme poverty interacting among the people and militating against safe health practices. Selveraj, kumar and Ramalingam (2014) also lamented that developing countries, experience self medication mostly due to lack of access to health care. It’s a result, people rely on self-medication practice as the most preferred mode to tackle their health problems. 
Cause of self medication 
Self medication, or the practice of treating oneself with one-prescription medication or home remedies without consulting a health care professional, can have various causes while self medication is sometimes appropriate for minor ailments, it can pose risk when used in appropriately. Some common causes of self-medication include: 
1. Accessibility of over the counter (OTC) medications: the availability of non-prescription medication without a doctor’s prescription make it easy for individual to self-medicate. People may choose this option for convenience, especially for common conditions like headaches, colds, or minor pains
2. Lack of healthcare access: Limited access to health care services, whether dur to financial constraints, geographical barriers, or lack of health care infrastructure, can lead individual to self-medication as an alternative. Some people may resort to self-treatment when they are unable to consult a health care professional. 
3. Familiarity with medications: individual who have prior experience with certain medications, either through previous prescriptions or recommendations from others, maybe more inclined to self-medicate. Familiarity with a medication’s effects can influence a person’s decision to use it without professional advice 
4. Time constraints: busy schedules and time constraint may discourage individual from seeking medical advice from minor health issues. Self-medication can be perceived as a quicker and more convenient solution, especially for conditions perceived as common and easily treatable. 
5. Cost consideration: Financial concerns can be a significant factor. Some people may opt for self-medication to save health care cost, as over the-counter medications are often less expensive than prescription drugs or doctor visits. 
6. Perceived severity of the condition: individual may self-medicate when they perceive their health issues as minor or non-serious of they believed the condition does not warrant professional medication attention, they might choose to address it independently 
7. Previous successful experience: positive outcome from previous instance of self medication may encourage individual to repeat the practice. If they have successfully managed similar symptoms in the past, they maybe more likely to self prescribe for future ailments 
8. Reliance on internet information: easy access to health information on the internet can lead individual to self-diagnose and self-prescribed based on online resources. However this can be risky as online information may not be always be accurate or tailored to an individual specific health needs 
9. Cultural or traditional practice: cultural, beliefs or reliance on traditional remedies may influence individuals to engage in self-medication. Some cultures have a long history of using specific herb, home remedies, or traditional medicine for common ailments. 
10. Fear of stigmatization: there might be a fear of stigmatization or judgement associated with seeking professional medical help especially for certain health conditions. This fear can lead individual to prefer self-treatment to maintain privacy and avoid potential societal stigma. 
Types of self-medication 
Self-medication refers to the practice of individuals treating their own health condition without consulting a healthcare professional. While some over the counter (OTC) medications are generally safe for safe-use, its important to exercise caution and be aware of potential risks. There are some common types of self medications 
OVER THE COUNTER (OTC) MEDICATIONS 
Pain reliever: Non-prescription pain relievers such as acetaminophen, ibrupeofen, and aspirin are often used to alleviate pain and reduce fever 
Antacids: over the counter antacid like tums or peptobismol are commonly sed for the self treatment of heart burn and indigestion. 
Allergy medication: Antihistamines ad decongestants are frequently used to relieve symptoms of allergies without a prescription. 
HERBAL AND DIETARY SUPPLEMENT 
Many people use herbal supplement and vitamins for various health purposes, such as boosting the immune system, improving sleep, or enhancing cognitive function. Examples include echinacea, garlic supplements and omega- 3fatty acids 
Topical Treatment 
Ointments, creams and patches for conditions such as minor burns, cut rashes and muscle aches often self-administered 
Home remedies 
People often rely on home remedies for common ailments such as using honey for sore throat or ginger or nausea. 
SELF PRESCRIPTION OF ANTIBIOTICS 
In some cases, individuals may self prescribe or use leftover antibiotics without consulting a healthcare professional. This practice can contribute to antibiotic resistance and is generally discouraged. 
Alternative Therapies: 
Practices such as acupuncture, chiropractic care, and message are sometime pursued without a health care provider prescription. 
Effects of self-medication 
Self medication can have both positive and negative effect, depending on various factor such as the type of medication used, the individual’s health condition, dosage and duration of use. Its important to note that while self-medication maybe appropriate for minor, short-term conditions, it is not a substitute for professional medical advice. Here are some potential effect of self medication: 
Positive effects: 
Convenience: self medication can offer convenience allowing individual to manage minor health issues without the need for doctors appointment 
Cost Saving: over the counter medications and self care option are often more affordable than prescriptions and health care services/ 
Empowerment: some individuals may feel empowered by taking active role in managing their health and well being through self-medication. 
Immediate relief: for minor ailments such as headache, muscle ache, or mid allergies, self medication can provide immediate relief 
NEGATIVE EFFECT 
Misdiagnosis: self medication without a proper diagnosis by a healthcare professional can lead to the incorrect treatment of symptoms and underlying health conditions. 
Delay in proper treatment: relying on self medications may result om delay in seeking appropriate medical attention for serious or worsening health issues. 
Adverse reactions and interactions: some medications may have side effect or interact negatively with other drugs. Without professional guidance, individual maybe unaware of potentials risks. 
Masking symtoms: self-mediation may alleviate symptoms temporarily with addressing the root cause of the health problem, leading to a false sense of improvement
Risk of overdoes: misuse of overuse of medications, including OTC drugs, can lead to unintentional over does and adverse effects. 
Antibiotic Resistance: in appropriate use of antibiotics with out proper medical supervision contribute to the development of antibiotic resistance, a serious public health center 
Dependency: long term or frequent self- medication, especially with certain substance like pain killers, can lead to dependency and addiction issues 
Legal consequence: some medications are regulated and should only be used under supervision of a health care professionals. Self prescribing or obtaining certain drugs without a prescription can have legal consequences. 
2.2 THEORITICAL FRAME WORK
This study will have it theoretical frame work on exposure theory, agenda setting seen and social responsibility theory. 
2.2.1 Exposure theory: this theory simply deals with how one chooses to expose himself to some particular media content. It an be divided into three stage which are selective exposure, selective attention and selective retension theory. The selective exposure means you simple select the kind of content you open yourself to e.g. most people prefer to expose themselves to entertainment news rather than political news. Now even after exposing yourself to a particular kind of content, it is not everything you listen to in the entertainment news they might be talking about fashion and the music industry and you choose to listen to only the fashion news that is you selectively putting your attention to the fashion news for the selective retention you choose to remain ber few things mentioned in the fashion news. Every other things said is regarded as noise to you. How this theory related to my topic is basically that not everyone exposes themselves to mass media message on STV and even among those who watch STV not everyone get to watch the message on drugs abuse awareness and for those who do watch the message only a few choose to retain what they saw and act upon it. one selective exposure you have to be watching programmes or advert on drug abuse and for the selective attention well if you are watching STV programs not all their programs will catch your attention and the few that catches your attention and you choose to act upon is the one you selectively retain. 
2.2.2 Agenda setting theory; this theory result from the study of maxwell MC combs and Donald shaw in 1972 and posits that, media set agenda for public debate and discussion in view of their emphasis on a particular issue. In his explanation therefore cohen (1963:13) noted that:
The press is significantly more than a purveyor of information and opinion, it may not be successful much of the time in telling people what to think about, bit it is stunningly successful much of the time in telling it reader what to think about.
The substance of this argument further opens the window for the appreciation of the concept of eriming and framing. In agenda setting and by implication opinion formation, priming denotes the idea that media draws attention to some aspects of political life at the expensed of other (Baran Davis 2012: 348) while framing, as related as it is to priming assumes that subtle changes in the wording of the description of a situation might affect how media audience member thinks about the situation. 
It therefore suggests that the media use word to create perspectives and direct understanding in that context. Hence what media audience members thinks of an issue when exposed to only a particular aspect considered of the information on a particular issues may not be the same when exposed to all relevant aspects of the event or issue, simply put the media choice of words and the way such words are framed determines peoples perception of such reality. 
2.2.3. Social Responsibility theory 
The social responsibility theory propounded by FS siebert and WS schaon 2019 propose that the media should accept and fulfil certain obligations to society and that whatever might leads to crimes violence, civil disorder or offense to minority groups, should beavided by the media that media should reflect its society, pluraly, giving access to various point of view and granting all the right to reply (ameoto, onabajo and osices 2008) the following proposition of this theory clearly should how the media could and unsuccessful development communication on national security issues. The media is a pubic trusted should be responsible to the society. However, even though there are questions on the applicability or this theory in the light of the unrealistic environment within the media of Nigeria at the media can reach stoically be as responsible as the society take it possible for them. 
2.3 REVIEW OF RELATED STUDIES 
Mike MC guire, senior lecturer in criminology at the university of surrey, social media enable cybercrime is generating at least & 3.25 billion in global annually, 
The prevalence of the usage of social networking websit in todays digital age has also attractged inrrent frudsters to set up multiple social media account and join many social media platform so as to increase their chance of getting their victims 
According kanyinsola 2025 media play an important roles in the reception of health risk, thus, media competence is important for enhancing the risk competence of patients and consumers, it addition to life-log health education, risk compentence particularly requires careful handly of health information because at present the key problem is not the lack of sufficient information on health topics but the quality of such information. Patient and consumers of health procedure and health product also required information which relates to their daily life and matches their life style. 
The summary of this literature, the perception of potential danger in naturally subject to boas which often result underestimating known and day- today risk overestimating rare event. Media reporting usually increase the over mation of risk in order to avoid such misconception people should develop acutrical state of mind in their delay with media. With regard to health issues. risk competence further the route use of different information source and the assessment of their contents. In this respect however, numerous knowledge gaps exits in the feed of medicine which are often exploited by self -appointed but poorly informed experts.                         

CHAPTER THREE
Research Methodology 
3.0 INTRODUCTION 
Research methodology refers to the specific procedures on technology used to identify, select, process and analyze information about topic. In a research paper, the methodology section allows the reader to critically evaluate a study’s overall validity and realiabilty.
This chapter deals with the procedure that is used to conduct the study. In included research design, area of study, sample size, sampling frame, sampling procedure, research method instruments, ethical considerations, data analysis, scope of study, and limitation of the study respectively
3.1 RESEACH DESIGN 
According to Kanyinsola (2024), research design refers to the overall strategy utilized to answer research question. A research design typically outline the theories and models underly this project. It also the overall strategy that you choose to intergrate and different component of this study in the coherent and logical way, thereby ensuring you will effectively address this research problem. It constitute the blue print of the collection measurement, and analysis of data 
3.2 POPULATION OF STUDY 
Polit and huglar (1999: 37) refer to population of study as an aggregate of totality of all objects, subjects or member that conform as set of specification. The population dealt within this study was chosen randomly from the staff of Ilorin east local government and a random sample of two hundred (200) people were chosen from Ilorin east local government area and four (4) wards were covered with demographic and psychographic characteristics example sex education, level, age etc. 
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE 
This is the process of selecting a portion of the population to represent the entire population. (Lobiondowood and haber 1998: 280) it explains the sampling technique use by the researcher in drawing the sample from the population 
The method used in random sampling because the whole population in Ilorin east metropolis is large and as such there will be no reliable result of the number studied if not limited in a sample size. The choice of this technique was based in the ability to provide each member of the large population equal chance been selected. 
Random sampling in the technique every individual or item in the population om has an equal probability of being selected for the simple. It involves assigning a unique number or identifier to each member of he population and the using a random number generator or a random selection mechanism to choose the desired sample size. 
Sample size is a subset pf a population selected to participate in the study, it is a fraction of the whole selected to participate in the research project (Brink 1996:133 Polit and hungler 1999: 227) in this study the research selected a simple size of one hundred (100) respondent of the entire population 
3.4 RESEARCH INSTRUMENT 
Research instrument can be defined as any tool, devices or method that researcher use to collect, measure and analyse data. These instrument are often used in the field of social science and health sciences these tools can be found with education that relates to patient staff, teachers and students. 
The format of a research instrument may consist of a questionnaire, survey interviews, checklist or simple tests. The choice of which specific research by the researcher. It will also be strongly related to the actual method that will be used in the specific study. 
For this project, the researcher has chosen questionnaires as her instrument of data collection. Questionnaires or item used to gather data from respondents about their attitudes, experience or options. Questionnaire can be used to collect quantitative and/or qualitative information. These include either written or oral questions and comprise an interview style format. They often consist of open-ended and closed-ended question to diversity the information gathered. 
3.5 VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENT 
Validity and reliability are two way to evaluate how well a research instrument measure something. Validity measure how accurately a research instrument measures what its supposed to measure, while reliability measure how consistently a research instrument measures something. Explanation 
Validity measure how accurately a research instrument a research instrument measure what its supposed to measure for example, a researcher might use a like scale to measure a person’s satisfaction with their job. The validity of the scale would be determined by wheter it actually measure job satisfaction. 
Reliability measure how consistently a research instrument measure how consistently a research instrument measure something. For example a researcher might respond a study to see if they get the same results. If the result are consistence, the study is considered reliable. 
The questionnaire for data collection was cured drawn structed by the researcher when was later submitted to the project supervisor who scrutiny used evaluated and corrected the mistake and also made useful suggestion to improve the content before finally approving it for administration 
Reliability of research instrument 
In ensuring reliability in this study the responses obtained through questionnaires were spilted into two equal, they were then scored independently to check correlation. 
3.6 METHOD OF DATA COLLECTION 
A method of data collection as a procedure or technique used together information for research these method can included survey interviews, observations and experiments the data collected through these method can be used to support or refute hypotheses and draw conclusion about the steady subject matter. They can range from simple self-reported surveys to more complex quantitative experiments 
Close endeal structured questionnaire was designed for data collection the questionnaire was divide into two sections. Section one with the background information about the respondents, named, status, sex, age, education, qualification, working experience and department. 
Section two deals with strating of the actual questions concerning the topic under investigation out of the 250 questionnaires that were distributed, the researcher retreated only 220 this because some respondents misplace theirs while other never bothered to return their. 
3.7 METHOD OF DATA ANALYSIS 
A method data analysis is a technique or approach use to interpret and analyse data. The method used depends on the type of data and the research goals. Data analysis is the process of inspecting cleansing, transforming and modeling data to extract meaningful, insight, draw conclusion and support decision making. 
Professionals across sector like health, care, finance, and marketing leverage data analysis methods to make more informed choices. Data collected were decoded grouped into frequencies, computed and arranged in tables for easy reference the research used percentage to analysis the data collected. Analysis tables, were constructed for each research questions based on the items on the questionnaire that falls under each research question. The purpose was to determine the degree of agreement or disagreement to each questionnaires items and for easy computation and recording of the data. 

APPENDIX II
QUESTIONNAIRE 
Kwara State Polytechnic, 
PMB 1375, 
Ilorin 	
								Department of mass communication
								Kwara state polytechnic, 
                                                                                          Ilorin. 
Dear Respondent, 
I am HND 2 student of the above named institution and department carrying out a research on ‘audience perception of the impart of social media on the campaign against self-medication among Ilorin east resident’ this research project would be relevant for academic purpose. This research work required three questions to attempt I hope you will respond to those questions giving to you thanks. 
Instruction: Please tick ( ) as applicable to you 

SECTION A : 
1. Sex of the respondent:  (a) Male     (   ),    (b) Female  (       ) 
2. Age of respondent:    (a)  16 – 25years   (      ),     (b) 26 – 35 years     (        ),  (c) 36 – 45 years  (         ) 
3. Marital status : (a) single   (     ),  (b) Christian  (      ),     (c) divorce   (     )   
4. Religion:   (a) Muslim (     ),  (b) Christian  (     ),  (c) Traditional  (        ) 
5. Occupation:   (a) civil servant (      )    (b) student   (       )       (c)  trader   (        )    (d) others    (             ) 
6. Education qualification  (a) SSCE/WAEC   (      )      (b) NCE/OND  (      )      (c) BSC/HND   (          ) 
SECTION B 
7. What types of drugs taken by addict have you head of? 
(a) Cocain  (      ) 
(b) Marijuana   (     ) 
(c) Iteroine     (        ) 
(d) Others 
8. What danger do you know of each of these drugs  
(a) Theft   (      ) 
(b) Insane   (      ) 
(c) Physical drama   (       )
(d) Physiological     (         ) 
9. Have you ever been offered drugs 
(a) Yes Significantly   (    ) 
(b) Yes, to some extent   (     ) 
(c) No, not at all    (       ) 
(d) Not sure    (       ) 
10. If you were offered drug, would you try it 
(a) Yes, occasionally   (    )           
(b) Yes, Frequently    (      ) 
(c) No, never    (     ) 
(d) Not sure 
11. Why do you think young people take drugs? 
(a) Family disintegration   (      ) 
(b) Frustration/ depression    (     ) 
(c) Idleness  (      ) 
(d) Others    

SECTION C: THIS REQUIRED RESEARCH STATEMENT 
Please (    ) thick the appropriate option; agreed, disagreed, strongly agreed, strongly agreed, strongly disagreed, neutral 
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	12 
	Some individual believes that social media has only a limited impact on the political behaviour of young voters
	
	
	
	
	

	13
	Many youths, drug addicts, were lured into drug abuse by merely listening to and watching radio and television 
	
	
	
	
	

	14. 
	Government is trying he effort to combat drug abuse 
	
	
	
	
	

	15 
	Media education and enlighten the general public on the bad effect of drug abuse 
	
	
	
	
	

	16. 
	Social media educate and elighten general public on the bad effect of self medication 
	
	
	
	
	

	17. 
	Mass media promote self medication through advertisement and alcohol promo 
	
	
	
	
	

	18 
	Media provide a platform for young people to across a wide range of perspective and option on political issues 
	
	
	
	
	

	19. 
	Media face difficult in creating awareness in drug abuse 
	
	
	
	
	

	20. 
	Mass media awareness campaign drug abuse to reduce the unlawful use of drug in society 
	
	
	
	
	


 

CHAPTER FOUR
4.1 DATA PRESENTATION 
Data presentation is defined as the process of using various graphical format to visually represent the relationship between two or more data so that an informed decision can be made based on them. It also refers to the organization and presentation of data into table, graph, charts etc. the major aim of this study is to analyses the impact of mass media in creating awareness about self medication in Kwara state broad casting corporate (Kwara radio), as part of the data collection process, questionnaire were being administered to a simple population of mass media in creating awareness about self medication. 
This simple size was chosen from Ilorin east metropolis before going into the presentation and analysis of data gathered the result statistics of questionnaire administered will be discussed. 
4.1 DEMOGRAPHICAL PRESENTATION OF DATA 
Table 1: Sex distribution of respondent 
	Sex 
	No 
	Percentage (%)

	Male 
	41 
	41 

	Female 
	59 
	59

	Total 
	100
	100


  Source: field survey, 2025 
The above table 1 shows that 41 respondent representing 41% are male while the remaining 59 respondent representing 59% are female. This shows that majority of the respondents are female. 
Table 2: Age distribution of respondents 
	Age 
	No 
	Percentage (%) 

	18-25
	61
	60.6

	26-35 
	25 
	25.2

	36-45
	8
	8.2

	46 and above 
	6
	6.2

	Total 
	100
	100


Source: Field survey, 2025 
The table 2 shows that 61 respondents representing 60.6% are within 18-25 years 25 respondents representing 25.2% are written 26-35 years, and 8 respondents representing 8.2% are within 36-45 years and 6 respondents representing 6.2% are within 46 and above. 
Table 3: Marital Status 
	Marital status 
	No 
	Percentage (%) 

	Single 
	63
	63

	Married 
	30
	30

	Divorced 
	7
	7

	Total 
	100
	100 


Source: Field survey, 2025 
The above table 3 show that 63 respondents representing 63% are single while 30 respondents representing 30% are married while the remaining 7 respondents representing 7% are divorced. This shows that majority of the respondents are single. 
SECTION B 
Table 4: What type of drugs taken by addicts have you hear of ? 
	Names of drug 
	No 
	Percentage (%) 

	Cocaine 
	37 
	35 

	Marijuana 
	24 
	25 

	Codeine 
	24 
	23 

	Heroine 
	15 
	17 

	Total 
	100
	100


Source: Field survey, 2025 
The above table that 37 or 35% out of 100 respondents have heard about cocaine which is the common drug abused while 24 or 25% have also heard of marijuana another common drug, 24 or 23% have also heard of codeine 15 or 17% respondent said they have also heard about heroine 


Table 5: what danger do you know of each of these drugs 
	Danger 
	No 
	Percentage (%) 

	Theft 
	2
	4

	Insanity 
	56
	55

	Physical damage 
	27 
	25

	Physiological 
	15
	16

	Total 
	100
	100


Source: Field Survey, 2025 
The above table shows that the majority of the respondents representing 56 or 55% testify to the fact that greater danger posed to drug addicts is insanity, no wonder these young ones are roaming the stress with mental problem unless, 27 or 25% respondent agree that the effect of drug abuse in our youth which is physical damage to their health as an impact to the growth of nation, because these ones which are considered as leader of tomorrow maybe considered by his scourge. Also 15 or 16% respondents believe that drug abuse promotes stealing and 2 or 4% respondents say drug abuse promote theft. 
Table 6: Have you ever been offered drug 
	Response 
	No 
	Percentage (%) 

	Yes 
	57
	57

	No
	43
	43

	Total 
	100
	100


Source: Field survey, 2025 
The above table shows that 57 respondent representing 57% turn their questionnaires agree that drug above. Is a major plague that have conforted our youth in nooks and carney of our society especially in our higher institution. 
Table 7: if you were offered drugs, would you try it? 
	Place 
	No 
	Percentage (%) 

	Yes occasionally 
	22
	23

	Yes frequently 
	24 
	35

	No never 
	18
	14 

	Not sure 
	19 
	15

	Others 
	17 
	13 

	Total 
	100
	100


Source: Field survey 2025 
The table shows that out of 100 respondents, 22 or 23% agreed that these drugs can easily be obtained or is available. In our higher institution of learning because youth are prone to drug as a result, they take it, which they also believed in alliances then ego gradually were lured into the world of brutality cultism in the campus 




Table 8: Have you ever been offered drugs 
	Response 
	No 
	Percentage (%) 

	Yes 
	40
	40

	No 
	60
	60

	Total 
	100
	100


Source: Field survey 2025 
The table shows that out of 100 respondents 60 respondent representing 60% of the respondents testify to the fact that they have been offered drugs. It also shows that the rate in which the society has spread drug need urgent attention of these concern to find a way to combat and eradicate drug abuse. In all ramification. 
Table 9: If you were offered drug, would you try them? 
	Response 
	No 
	Percentage (%) 

	Yes 
	19
	19

	No 
	81
	81

	Total 
	100
	100


  Source: Field survey, 2025 
The table shows that 19 respondents representing 19% return their questionnaire know the bad effect of taking drugs while 81% agreed and say NO 


Table 10: Why do you think young people take drugs 
	Responses 
	No 
	Percentage (%) 

	Family disintegration 
	16
	17

	Idleness 
	15 
	16

	Frustration / depression 
	40 
	40 

	Poor pressure 
	21
	21

	Other 
	8
	8

	Total 
	100
	100 


Source: Field Survey, 2025 
The table show that out of 100 respondent 40 or 40% in their view has it that peer pressure among our student has contributed immensely to drug abuse. While 21 or 21% respondent said frustration I depression is also one of the major cause of drug abuse while 15 or 15% of the respondent testify that idleness as a result of prolong strike in our higher institution. 16 or 16% said family disintegration and security has disappeared, this has created voil in the lives of youth when crucial decision have to be made 





Table 11: how often do you listen to radio or watch television programs? 
	Response 
	No 
	Percentage (%) 

	Often 
	37
	41

	Occasionally 
	60
	54

	Not at all 
	3 
	5 

	Total 
	100
	100


  Source: field survey 2025 
The above table show that 60 respondent representing 60% either listed to radio or watch television programmes occasionally, while 30 respondent representing 30% claims they do that often means while 3 respondent presenting 3% say not at all. 
Table 12: where did you first hear about drugs 
	Place 
	No 
	Percentage (%) 

	Radio 
	20
	20

	Television 
	17
	17

	Newspaper 
	15
	15

	Friends 
	32
	32

	Other 
	16
	16

	Total 
	100
	100


Source: Field survey, 2025 
The table show that majority about 100, 32 respondents representing 32% agreed that drug either been discussed or introduce among friend. Friends or peer pressure has a powerful influence in our youths. While the other respondents have heard about drug on radio or television during commercial 
Table 13: Does the media educate and enlighten the general public in drug abuse 
	Responses 
	No 
	Percentage (%) 

	Yes 
	90 
	90

	No 
	10
	10

	Total 
	100
	100


Source: Field Survey, 2025 
This table show that 90 respondent representing 90% agreed that the media educate and enlighten the general public in the drug abuse while 10 respondent representing 10% disagreed with that. 
Table 14: have the mass media done enough in the fight against drug abuse? 
	Responses 
	No 
	Percentage (%) 

	Yes 
	85
	65

	No 
	15
	35 

	Total 
	100
	100


Source: Field survey, 2025 
From the table 4.14, the analysis show that 85 or 65% respondent testify that the mass media has not done enough in the fighting against drug abuse in our society, while 15 or 35% agreed that the mass media through various programmes has created awareness in the minds of audience of the danger of drug abuse. 
Table 15: have mass media awareness campaign about drug abuse reduce the unlawful use of drug in society 
	Response 
	No 
	Percentage (%) 

	Yes 
	74
	55

	No 
	26
	45 

	Total 
	100
	100


 Source: Field survey, 2025 
From table 4:15, the analysis shows that 74 or 55% agreed to the fact that mass media awareness campaign about drug abuse has reduced the unlawful use of drug while 26 or 45% disagreed with that. 
Table 16: do you think the mass media can help in creating awareness about drug abuse. 
	Responses 
	No 
	Percentage (%) 

	Yes 
	86
	75

	No 
	14
	25

	Total 
	100
	100


 Source: Field survey. 2025 
From table 4:16 the analysis shows that all the 86 (75%) respondents agreed that the mass media if properly perform its function to the audience will help in eradicating drug, and the visual advantage of the television can create a serious and everlasting effects on the individual or group as to the danger associated with drug. While 14(25%) say no. 
Table 17: do media educate and enlighten the general public om the bad effects of drug abuse? 
	Response 
	No 
	Percentage (%) 

	Yes 
	92
	88

	No 
	9 
	12 

	Total 
	100
	100 


Source: Field survey, 2025 
From the table 4.17 that analysis shows that 92 or 88% respondent agreed to the fact that the media educate and enlighten the general public in the bad effects of drug while 8 or 12% disagreed to that. 
Table 18: Is the media faced with any difficulty in creating awareness in drug abuse ? 
	Response 
	No 
	Percentage (%) 

	Yes 
	59 
	69 

	No 
	41 
	31 

	Total 
	100 
	100 


Source: field survey 2025 
From table 4:18, the analysis shows that all the 220 respondents agreed that mass media faced difficulty in creating awareness on drug abuse. 
Table 19: many youth drug- addicts were lured into drug abuse by Marely listening and watching radio and television commercial. Do you agree? 
	Responses 
	No 
	Percentage (%) 

	Yes 
	50 
	50 

	No 
	50 
	50 

	Total 
	100
	100


Source: field survey, 2025 
From table 4:19, the analysis shows that 50 or 50% disagreed to marely listening and watching radio and television communicate can not be a motivating factors why our youth should take to drug abuse, while 50 or 50% respondents have it have that our youth has been cured to take drug because of the strong appeal of advertisement displayed in our mass media. 
Table 20: do you think the government is trying their efforts to combat drug abuse? 
	Response 
	No 
	Percentage (%) 

	Yes 
	70
	80

	No 
	30
	20

	Total 
	100
	100


Source: Field survey 2025 
From the table 1:20, the analysis shows that 70 or 80% of the respondents agreed that the government is trying through her various agencies and bodies established to monitor and punish individual or group who engage in drug related problem. The remaining 30 or 20% of the respondents are yet to see the effect of government in the area of eraclating drug abuse in our society 
4.2 ANALYSIS OF RESEARCH QUESTIONS 
RESEACH QUESTION 1: has mass media awareness campaign drugs reduce the unlawful use of drug in the society 
 Table 20: answered this research question as 72.1% agreed that mass media awareness campaign against drug abuse to reduce the unlawful use of drug in the society while 20.7% strongly agreed to it while 8% disagreed to it 
Table 18 also confirm as 63% agreed to it and 17.1% strongly agreed while 7.2% disagreed to it. 
RESEARCH QUESTIONS 2: do social media educate and elighten the general public on the bed effect of self medication? 
Table 16  answered the research question 2 as 63% agreed that social media educate and enlighten the general public on bad effect of self medication while 22.5% strongly agreed, 5.4% neutral while 5.2% disagreed. 
Table 15 also give an answer as 63.6% agreed and 25.5% strongly agreed to it while 12% disagreed to it. 
RESEARCH QUESTION 3: does media promote self medication through advertisement and alcholo promo? 
Table 17 answered to this research question as 51.4% agreed that mass media promote self medication through advertisement and alcohol promo while 11.7% strongly agreed to it also and 18.9% disagreed to it, 9.99% strongly disagreed then 8.1% neutral
Table 13 gave answered to this research question as 39.6% agreed while 27% disagreed, 13.5% strongly agreed and 13.5% strongly disagreed 6.3% neutral 
RESEARCH QUESTION 4: is the media facing any difficulty in creating awareness on drug abuse? 
Table 19 gave an respondence as 53% agreed that media face a lot of difficulty creating awareness on drug abuse while 25% disagreed, 9.9% strongly agreed then 7.2% strongly disagreed and 5% neutral
RESEACH QUESTION 5: does government try to make any effort to combat drug abuse? 
Table 14: answered to this research question as 58.6% agreed that government is making effort to combat drug abuse while 13% disagreed that government doesn’t make any effort to combat drug abuse while 13% strongly disagreed then 5.4% neutral 
4.3 DISCUSSION OF FINDINGS 
The purpose of this study is to asses the impact of social media on the campaign against self medication among Ilorin east resident the result obtain from the statistic analysis in the study was usual to provide an answer to the research as data were presented into table using simple percentage tabular presentation in the chapter four of this study to provide an answers to the question raised in this study. 
Finding confirmed that 90% of respondents agreed that the media educate and elighten the general public in drug abuse. While 10% disagreed that the media didn’t educate and enlighten the general public in doing self-medication. 
It was also discovered that the mass media done enough in the fight against drug abuse where we have 85% or 64% of the respondent testify that the mass media has done enough in the fight against drug abuse in our society, while 15 or 10% disagreed. 
It was also said that mass media are promoting drug abuse and alcohol promo 80% of the respondence agreed while 20% disagreed . 
It was also said that government are also trying and making effort to combat drug abuse 72% agreed while 28% disagreed to it. 

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0 INTRODUCTION 
5.1 SUMMARY 
The problem of drug abuse has become a universal one, as it has extended beyond adult and urban settlers to now include young female and even those who live in rural area. Also in our institution of higher learning, alcohol, India hemp, marijuana and tobacco seems to be most widely used and accessible drugs among our youth. 
The finding also showed that smoking in particular has rendered a good number of your youth socially insane and the family as the primary agent of socialization, has degenerated there by exposing our youths as easy privy of drugs absue. A close relationship between the child and the parent at early age will not only expose the danger inherent in drug but it will help the children to avoid drug in it infinity. 
Also the media especially the mass media has enormous role to play in the struggle against drug abuse by not encouraging commercials that promote the sale of product like tobacco not considering the financial profit that may be incurred from such advertisement, population of the study, sample size 100 and sampling techniques use in study is purposive sampling technique, the research instrument is questionnaire and it was used to measure  its validity and reliability, the data was collected with questionnaire and analysis with spss using frequency tgables and figures to analyses data gotten out finding. 


5.2 CONCLUSION 
The following conclusion have been drawn from the relevant findings or the study 
Drug abuse as a bad effect on the health or the nation especially among out youth in the institution of higher learning. The mass media as a vechicle of information has enormous task to help in combating or this secourge 
Drug abuse in all this ramification has dented the image of the country. The war against drug abuse can only be won with their concerted effort and cooperation of various government agencies individual / private organization 
5.3 RECOMMENDATION 
Base on the conclusion the researcher recommend that
1. Mass media should intensify their public awareness campaign by organizing drama, symposium, lectures, not only in the urban area but also in our rural areas. 
2. Then mass media being an effective instrument for mass being an effective instrument for mass mobilization should encourage the government to established counselling centers, in churches, mosque, market, town halls, recreation centers, hospital and so on. 
3. Campaign should be made available because research as show that Nigerian youth in both rural and urban area of different socioeconomic background indulges in the use and abuse of dangerous and illicit drugs 
4. Social media influencer should provides valuable insight and information that would be mindful of their potential blazes and motillations 
5. Social media should also band the musician in promoting their songs video while they are smoking and drinking hard drinks. 
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