CHAPTER ONE
BACKGROUND OF THE STUDY
INTRODUCTION 
Illicit drug is a global phenomenon affecting countries and communities around the world. In recent years, the problem has become even more pronounced, with an increase in number of people engaging and using illicit drugs and corresponding rise in drug related deaths and Illnesses. Illicit drug is also known as the abuse of drug or illegal drugs which include cannabis, heroin, cocaine among others, which are non-medical use of drugs that are legally available as pain killers and sleeping pills this affecting the individual negatively, physically socially and cognitively (Kuria 1996).
The social effect of this global phenomenon can be seen in an individual’s enhanced tendency to engage in conflicts with friends, teacher, colleagues and school authorities. An illicit drug is defined as any substance that is illegal to possess or use, according to local, states national or international laws. This includes to the controlled substances that are regulated by the government and the substances that are not officially regulated, but are prohibited for other reasons.  
The wide development and emergence of social media applications has played a critical role in sharing information. Social media contributes actively to healthcare, social activism and awareness. Findings showed that despite the wide use of social media applications, developing social media policies and best practice guidelines are necessary to better perceive social media applications as effective public health educational sources and awareness channels during cases of illicit drug intake. 
On the other hand, AI-Dmour et al (2020) found that the use of social media had substantial positive influence on public health through the continuous posting of contents, and the creation of awareness of old existing or new phenomenon, things, services or products. Social media has dark sides such as addiction, mental illness, information misleading among the likes, which mostly affects the mind of new generation because they are soft target and trend setters. 
Media is convenient to reproduce information for easy understanding and available for controlling the function of information (Weick, 1985). Social media is one of the sources for campaign about illicit creating awareness drugs as it covers wide age range rather than the traditional media. Social media includes Facebook, X, YouTube, WhatsApp and many other applications are playing pivotal roles through it users to communicate or pass message about the dangers inherent in taking and abusing drugs tagged illegal or banned due to detection of harm to one’s health or body system. 
Boris 1974 stated that drug abuse plays a significant role in everyday interpersonal affairs, but many youths are also users of drugs, however there are many other users of such drug that is beyond moderate level to them. Drug abuse generously affect the individual’s health and social functions, social media therefore has the potential to fill important gap’s in the current understanding of drug use and to improve the efficiency of substance abuse intervention. Social media platforms like Facebook, X (formerly Twitter), lnstagram, WhatsApp and the likes can critical topics provide a forum for addressing or issues like drug abuse, misuse and intake of illicit drug especially since so many people utilize social media to access information in 2014, there was an estimated 246million (range 162-324 million) people in the world that have used an illegal drug in the past l2months. The drug includes cannabis, opiates such as; heroin, cocaine and amphetamine-type stimulants. Globally the most common illegal drug used is cannabis. 
In Nigeria drug use problems are found throughout the country but there are no official estimates of the number of drug users’ country. However, the number of drug users are in the considered larger enough to be of concern. Social media have also become an important sources of public information and are powerful tools to help curb the intake of illicit substance or drugs and to also convey accurate information to the public especially the youth about drugs and its addictive substances, researches can analyses social media platforms to gain insight into patterns of use risk factors and behaviors associated with substance use. By providing a platform for communicating science based topics, health-related messages or contents, social media may also enhance screening, prevention and treatment of substance use and addiction. 
In a bid to curb illicit drugs and how social media has impacted awareness creation about the dangers inhered in illicit drugs, an organization known as Estill Powell Agency for substance abuse, police launched a social media campaign to prevent drug abuse among individuals “STOP DRINKING. START LIVING” Social media platforms were effective in creating awareness about the concept to stop drugs and excessive intake of alcohol. Another campaign is “ABOVE THE INFLUENCE” the drug and alcohol prevention aware has shifted from television to campaign digital and social media campaigns as it has an effective toll on the users of social media platforms. Therefore, this study will be to assess the impact of social media in creating awareness about the dangers inherent in illicit drugs. 
1.2 STATEMENT OF THE PROBLEM
The consequences of drug abuse over emphasized as can never it has birthed a lot be of problems not only in families but in the nation as well as the international community. The issue of drug abuse has now become the main topic of discussion on contemporary societies and has further deepening the public health and public security challenge. Illicit drugs widespread have increased negative effect and many criminal offences such as theft, burglary, sex work and so on. 
Drug Abuse and its effects on the youth’s arc relevant to the present trend of event, which was noticed to be increasingly growing as observed. As a result. United Nations Office on Drugs and Crime (UNODC) established its action plan against drug abuse by making June 26 to be marked as WORLD DRUG DAY to strengthen action and co-operation in achieving the goal of a world free of drug abuse. Social media such as Facebook. X (formerly twitter) Instagram. WhatsApp. LinkedIn etc. are in forefront of creating this awareness. 
Despite the awareness created by social media many people especially the youth’s arc still involved in drug abuse. It an approximated estimation by the Nation Newspaper on April 4. 2022, that 20 million Nigerians will be drug addict by 2030. This study will be to assess the Impact of social media in creating awareness about the dangers inherent in illicit drugs. 
1.3 	OBJECTIVES OF THE STUDY 
1. To determine the level of awareness on social media campaign against illicit drug intake.
2. To ascertain the extent to which social media awareness regarding drug abuse influenced the bevel of knowledge public health and dangers inherent in illicit drugs.
3. To determine the rate at which the citizens comply with social media awareness against illicit drugs. 
1.4 RESEARCH QUESTIONS 
1. To what extent does social media awareness against illicit drugs effectively informs the public about its inherent dangers?
2. To what extent do people or citizens comply with social media awareness against illicit drugs?
3. How does individual get influence by social media campaign and what the level of knowledge individuals or user of social media handle has regarding drug abuse?
1.5 SIGNIFICANCE OF THE STUDY 
Social media plays significant role at raising awareness about the dangers of illicit drugs. Platforms provide widespread reach for educational campaigns, fostering discussions and sharing information. However, challenges may include informs information and the potential for glamorizing substance use, illicit drugs use poses serious public health risks, understanding has social media contributes to awareness can inform strategies to address and mitigate the risks, potentially reducing substances abuse and its associated consequences. 
The study provides valuable insights into how social media influences individual’s perceptions, attitudes and behaviors regarding illicit drug. Misunderstanding is crucial for targeted interventions and educational campaign to effectively deliver its message. 
Young population often heavily media and examining its impact on their knowledge of drug dangers awareness helps to address the specific needs and preferences of the chosen demographic for the study Social media transcends geographical boundaries and the study’s significance lies in its potential to bring effective strategies for leveraging Social media as a tool for raising awareness and reaching multitudes about the dangers inherent in taking or absorbing illicit drugs. 
Thereby contributing to public health and community wellbeing “The findings of this study will help the government in the area of making policies that will eradicate drug abuse amongst citizens and also give dear insight on how social media awareness can eradicate drug abuse. The professional bodies or organizations in order to left out, like, WHO, UNICEF in order to focus on health-related issues like the area of drug abuse and consumption through social media campaign. 
1.6 LIMITATION OF THE STUDY 
The study assessing the impact of seal media on creating awareness about the dangers of “illicit drugs” may not generalize its findings to broader populations. Potentially over working specific groups with distinct patterns of social media use. Reliance on self-reported data, such as engaging in survey research method responses which may introduce biases due to social desirability or recall issues, participants or respondents might provide responses they believe are socially acceptable rather than behaviors or attitudes.
Social media trends evolve rapidly; the study’s findings may become outdated quickly as platforms change. People gets diverted, new features emerge arid user behavior are unpredictable as ii shift overtime. Social media sometimes perpetuate misinformation and users may be confined within filter bubbles where they are exposed to a limited range of perspectives. This can influence the level accurate and factual information users receive about illicit drugs on the internet.
1.7 SCOPE OF THE STUDY 
This study is designed to assess the impact of social media on creation of awareness, about the dangers inherent illicit drugs. Therefore, the intent of this study is to address has social media platform such as Facebook, X Instagram, YouTube and others disseminates their content and how user behaviors, interaction and engagement with related with content on illicit drugs through any social media spacer. The research work intends to explore the measures and evaluated levels of awareness among social media users regarding the inherent dangers of illicit drugs. The study will consider demographical questions about the respondent at it will be considering survey research methods. 
1.8 DEFINITION OF KEY TERM 
1. Social Media 
This refers to online platforms and websites that enable users to create and share content, thereby engaging in virtual communities and participate in social networking. Social media have been defined in variety of ways. The definition of social media as a platform to create profiles, make explicit and traverse relationships” by (Boyd & Ellison, 2008) has been cited over I3,000 times according to Google Scholar. 
Social media was been defined websites which allow profile creation and Visibility of relationship between uses Boyd & Ellison, 2008); web-based locations which provides and profiles (Kietzmann et al, 2011). These are websites and applications that enable users to create and share content. Social media has been referred to “social media sites” (Diga & Kellecher, 2009) or a set of information technologies when facilitates interactions and networking (Kapoor et al 2017, Oestreicher Singer & Zalmanson 2013).
Social media allows community members to visualize their networks in many ways ranging from likes and followers-followed to virtual representation of real-life relationship. Many of the platforms provides users with the ability to integrate other applications, through the integration of two or more platforms the building blocks, the applications of one system can be greatly enhanced. It always accessible no just through app but websites as well. Examples of social media includes; Facebook, X, Instagram and YouTube.
2. Impact 
In this study “Impact” pertains to the influence or effect a thing has on another. To have a significant hold or effect on something or someone. Impact here shove the effect social media has on the creation of awareness of the dangers of illicit drugs. It involves understanding how social media activities, content and interactions contribute to shaping individuals knowledge, attitudes and behaviors related to the risks associated with illicit drug use.
3. Creation of Awareness 
This entails Informing or making concern about a particular situation, products, brand or idea of interest for recognition and acceptability. It involves the process of generating knowledge and understanding among individuals regarding the dangers inherent in consuming illicit days. Creation of awareness entails the disseminating information, consciousness and promoting a heightened understanding of the potential risks and consequences associated with the case of illegal substances.

4.  Dangers 
This term encompasses the negative results or harmful aspect of a particular thing. Dangers may include health risks, addiction, legal consequences and societal impacts. Danger refers to the condition or situation characterized by the potential for harm, injury damage or adverse consequences. Dangers can manifest in various forms social, psychological, hazard in the context study of the study on social media and illicit drugs, the term likely refers the potential risks and negative consequences associated with the use of illegal substances such as health problems, addiction, legal issues and societal impacts.
5. Illicit Drugs
This refers to substances that are illegal or prohibited by law. These drugs are not legally authorized for production, sales, consumption or distribution. This drugs includes but not limited to narcotics, hallucinogens, depressants and stimulants that are often associated with non-medical use. The use of illicit drugs can have various adverse effects on health, society and individual walk, leading to legal consequences and public health concerns. Examples of illicit drugs include heroin, cocaine, marijuana and methamphetamine, which are not legally authorized for consumptions.









CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
In this chapter, an attempt is made to review the related literatures to form the conceptual framework for the study. This review is set to analyze the impact of social media on creation of awareness about the dangers inherent in illicit drugs. It also discusses the relevant theories research study as it finds it base and backup for the study. Finally, this chapter also looks at various studies conducted by other researchers and scholars in relation to the research study under the empirical review. 
2.1 CONCEPTUAL FRAMEWORK 
The following concepts were examined in order to create a through concept map for the problem under study. 
1. The concept of social Media (a) Facebook (b) X (formerly twitter) (c) Linkedln (d) YouTube.
· Uses of social media 
· Advantages and Disadvantages of social media 
2. Concept of awareness factors affecting Awareness.
3. Concept of Hard drugs (Types. causes and effects of hard drug abuse)
4. Role of Social Media on Hard drugs and Effect of social media on hard drugs.
5. Concepts of illicit drugs/drug abuse 
6. Drug Abuse campaigns on social Media.
2.1.1 CONCEPT OF SOCIAL MEDIA 
In 2019, Merriam Webster defined social media as “forms of electronic communication such as websites for social networking and micro-blogging through which users create online communities to share information, ideas, personal messages and other content such as videos.
The creation and exchange of information, ideas, interests and other kinds of expression through online communities and networks is made possible by social media, which are interactive digital channels. Social media is a set of software and web tools that help users interact online, share content and develop a personalized network of friends, colleagues or organizational. Social media works beat if an individual participate and support the online communities he/she joined. Becoming an active and d helpful member of a community is a great way to build to reputation, strong choice and campaign about any concept to its subscriber or audience. 
Users usually access social media services through web-based apps on desktop or download services that offer social media functionality to their mobile devices. e.g. smart phones and tablets. As users engage with these electronic services, they create highly interactive platforms that individuals, corporate bodies, organizations or communities can share, co-create, discuss, participate and modify user-generated or self-curate content posted online. 
In addition, social media is used to create memories, discover new things. promote oneself, sell ideas or information, make friends, get opportunities and cultivate ideas through the production of podcasts, films, blogs and gaming websites. At the same time, social media is an ever- changing field, with relatively apps such as Tiktok, and the ranks of established social networks like Facebook, YouTube, X platform and Instagram. Social media platforms are often divided into six categories: social networking, social bookmarking, social news, media sharing, micro blogging and online forums.  
These diverse platforms serve a vast range of purposes and user interests. Some appeal to hobbyists, others to people in their work lives. People engage in social media to relate or find social media to engage with fans, politicians, charity donors, voters. Public health sector or health institutions often turn to social media to convoy vital information during emergencies.  

Pros and Cons of Social media 
Social media platforms allow people to access information in real time, to connect with others, and to find niche communities. At its best, it makes the world more interconnected on the other hand, social media is also very good at spreading disinformation, creating polarization and even causing harmful psychological effects.
According to 2019 Survey by Pew Research Center, people’s use of social media is correlated with having more friends and more diverse personal networks especially within emerging economics. Some 80% of teenagers say social media allows them to feel more connected to their peers, according to a 2022 pew research center survey.
The use and overuse of social media by its subscribers or users has raised questions about its effects on their physical and mental health by distracting them, disrupting their sleep and exposing them to bullying, rumor spreading, unrealistic views of other people’s lives and peer pressure” as the Mayo Clinic notes. The following include lop (10) ten social media platforms worldwide. The following has the list of most widely used social media providers as of January 2023 according to Data Reporter. Facebook (2.96 billion users), YouTube (2.51 billion users), WhatsApp (2 billion users), Instagram (2 billion users), WeChat (l.3l billion users), TikTok (l.05 billion users), Facebook messenger (931 million users). Douyin (715 million users) Telegram (700 million users), Snapchat (635 million users). 
The well-known in the United States, X platform and Pinterest didn’t make the top 10 list globally. X platform 14th with 556 million users worldwide, while Pinterest was 15th with 445 mil hon. 
Core Characteristics of Social Media  
All social media involve some sort of digital platform whether mobile or stationery. Not everything that is digital, however is necessarily social media. Two common characteristic help to define social media. First, social media allow some form of participation and never completely passive, even if sometimes social networking sites such as Facebook allow passive viewing of what others are posting. Social media qualities distinct it from traditional media cohere personal profiles are not the norm. Social media involve interaction which can be established with friends, family or acquaintances or with people who share common goals, interest of values. 
FACEBOOK
Facebook is an American social networking website and product of Meta platforms. Mark Zuckerberg, Eduardo Saverin, Dustin Moskovitz and Chris Hughes - all Harvard University students at the time-founded Facebook in 2004. 
Facebook is a social networking platform that allows users to connect and reach out to family and friend ha virtual space or communities. Facebook can be accessed from devices with Internet connectivity, such as personal computers, tablets and Smartphone’s. After registering, users can create profile revealing information about themselves. They can post text, photos and multimedia which are shared with any other users who have agreed to be their “friend” or with different privacy settings, publicly.
User can also communicate directly with each other with Facebook Messenger, join common- interest groups, and receive notifications on the activities of their Facebook friends and the pages they follow. Facebook is open to all uses and the majority of its revenue comes from online adverts. New users have the ability to make profiles, submit images, and form new groups and join existing ones. 
The websites is made up of many different elements, such as timeline, a section on each user’s profile page where users can post content and friends can post messages, status, which let users notify friends of their current location of circumstance, and news feed, which notifies users of updates to their friends profiles and status.
Facebook made it possible for an individual communicate with friends and family by sending messages and updating one’s status. Various forms of content can also be distributed including lines and pictures. However, distributing content on Facebook is slightly different from other forms of online communication, as the information share on the platform is more public than it is on email or instant messaging which means that it has wide reach and more people will typically see it. 
X HANDLE (FORMERLY TWITTER) 
X is an internet platform for sending brief messages to large audiences from a computer for mobile device, It is a combination of social networking websites elements with instant Messaging technologies to build user networking that ma,.e6inect throughout the by using the word “tweets as the former name suggests. It was formally called twitter was created by Jack Dorsey, Noah Glass, Biz stone and Evan William in March 2006 and launched in July 2006. More than 100 million users posted 340 million tweets a day, and the service handled an average of I .6 billion search queries per day.
Social media platform like have ingrained themselves into every aspect of our daily lives. X has been interwoven into the reach of many own subculture, industries including news and business. With its former name and identity blue bird app, the board of directors of twitter then approved a $44 billion buyout by Tesla and SpaceX CEO Elon Musk on April 25, 2022, potentially making it one of the largest deals to take a firm private. Elon Musk recently rebranded twitter to X and changed the official company handle to @X. 
X Corp is an America technology company established by Elon Musk in 2025 as the successor to twitter, Inc. It is a wholly owned subsidiary of X holdings Corp, which is itself owned by Musk; research according to wikipedia.org.
YOUTUBE 
YouTube is a website where videos can be shared. It an online video-sharing and social media platform which is owned by Google LLC, an American multinational technology company with its headquarters in san Bruno, California and was launched on February 14, 2005, by Steve Chen, Chad Hurley and Jawed Karim. It is owned by Google and is the second most listed website in the world after Google search. 
YouTube has grown to include mobile apps, network television and the ability to connect with other platforms in addition to its primary website. Video genre on YouTube include music videos, video clips, news, short films, features films, documentaries, teasers, live streaming, blogging and more. 
YouTube has had an unprecedented social impact, influencing popular culture, Internet trends and creating multimillionaire celebrities through contents creation. Despite all its growth and Success, You Tube has been widely criticized. Critics’ of YouTube includes the web site being used to facilitate the spread of misinformation, copyright issues, routine violations of its users privacy, enabling censorship and endangering child safety and well-being. 
2.1.2 CONCEPT OF AWARENESS 
Awareness in general means, knowledgeable being conscious; cognizant, informed alert to be aware means to know, to realize or interested in knowing about something or to know that something is important. It is the state or quality of being aware of something or ability to perceive, feel or to be conscious patterns of events, objects or sensory pattern. One frequent meaning of awareness in education is knowledge from milieu without direct teaching. Some awareness tests are conducted to find out the ability to deal with specific situation and tasks. 
The concept of awareness is complex and. multi-faced as its core, it refers to our ability to perceive and understand the world around us it encompasses knowledge, understanding and perception of about an environment, the people and things within it. Awareness involves the ability of an Individual to be conscious, mindful and presentation in the moment to notice and process information from our senses and pay attention to thoughts and feelings.lt is the state of being in which an individual’s both attuned to both internal and external environment. 
According to Daniel Goleman author of Emotional Intelligence, awareness is the capacity to recognize and understand our own feelings, needs and the emotional responses of others” Mark Williams and Danny Penman authors of “Mindfulness: An Eight-Week plan for finding peace in a frantic world? Mark Williams and Danny penman define awareness as “The ability to pay attention on purpose, in the present moment, and without Judgment: The definition emphasizes the importance of being present in the moment as well as remaining non-Judgmental and accepting of whatever arises. It also highlights the intentional nature of awareness, suggesting that it is something that an individual can develop and cultivate through practice 
Factors Affecting Awareness
· Media Exposure 
The amount and nature of media coverage an individual expose his/her to determine the level of awareness including news reports, educational health campaigns and social media content can significant have cognitive effect on awareness level of an individual.
· Cultural Influence
Cultural norms, values and beliefs play a role in shaping awareness because a cultural context can Influence has an information is received and perceived. 
· Social Media 
The dynamics of social media including trend S. contents, and influencers can rapidly shape and Spread awareness about on various subjects. Social media draws one attention or focus on a particular topic or situation. 
· Personal Experience 
Individuals encounters or experiences goes along away affecting the level of awareness in man, with diverse experience about a particular issue can in their knowledge and awareness.
· Demographics
This can be a limiting factor for alerting or being conscious of some happening. It such as age, gender, social economic status, and geographical location can impact now different set of people become Conversant or aware of and perceive information.
· Access to Information.
The all availability and accessibility of accurate information through any social or traditional media which includes the internet, libraries and community resources can affect awareness
· Psychological Factors 
Individual factors such as emotion, Psychological well-being and cognitive processes can affect how receptive an individual is to information, their comprehensibility and ability to retain the process. 
2.1.3 CONCEPT OF ILLICIT DRUG / DRUG ABUSE
Illicit drugs is one that is illegal to have for example, cannabis, heroin and cocaine and the non- medical use of drugs that are legally available such as pain killers and sleeping pills. Drug Abuse can be defined as a patterned use of a drug in which the user consumes the substance in amount or methods which are harmful to them or others.
Drug abuse is the illegal intake of drugs including prescription medicine and 
other substances either in large doses or in the wrong way of consumption. Ii is a condition that is said to be chronic and is identified by habitual drug socking and use, regardless of its harmful consequences (Barcrah, 2018). 
Drugs arc useful but in spite of their usefulness and popularity, the misery currently created by the abuse of hard drugs and other substances is enormous and alarming. One of the main catalysts of the numerous security challenges is the problem of hard drug abuse. The use of hard drugs may not necessarily cause conflicts it makes then (drug users) violent and destructive.
Substance abuse has become a major problem at different levels, ranging from personal, national to global levels, scholars across different walks of life have defined the term drug from different perspectives based on their discipline and sometimes experience the meaning of the word drug often varies depending on the context in which it is used. Regardless of the famous definitions, there seems to be an agreement that drug is a chemical altering the mood, physiological and composition of the user.
Drug abuse on the other hand, can be defined p1 unwarranted use of a drug in order to achieve a high or for performance enhancement, people who abuse drugs usually don’t have a prescription for the drug and abusing drugs leads to dependency and addiction. Thus, the emergence of social media platforms Such as Facebook, X, Instagram, WhatsApp, among others has worsened the menace of drug use and its prevalence among young persons.
Drug abuse can be define as the harmful or hazardous use of psychoactive substances including alcohol and illicit drugs, on the other hand, substance dependence is the psychological dependence is the psychological or physical need to continue taking a substance or drug. Some common examples of psycho active substances include alcohol, cocaine, opium, sedatives, cannabinoids, amphetamines and hypnotics. There’s no doubt that humans use drug to improve their general well-being. The use of drugs does not constitute any danger when correctly administered. 
2.1.4 CONCEPT OF HARD DRUGS 
Drugs arc into two categories Hard and soft drugs.  
Hard drugs generally refer to drugs illegal for non-medical use that lead to propound and severe addiction, as opposed to soft drugs that has weaker or no physical withdrawal symptoms. Hard drugs are drugs that lead to physical and psychological addiction and potentially death. Making, using consuming and selling drugs other than for approved medical purposes is illegal in most countries. The following includes the types of hard drugs:
HEROIN
Heroin is a drug that comes from the opium poppy. It is a depressant drug and slows down the messages travelling between the brain and body, Heroin is usually injected into a vein but can be smoked and added to cigarettes with cannabis or sometimes it can be snuffled. The effects are usually felt straight away and last 3.5 hours. It common names include skunk, horse, and brown sugar. It effects includes; sadness, dry mouth, compulsion, drowsiness, decreased sex-drive, and clumsiness among others.
CANNABIS 
Cannabis is derived from the planet cannabis is sativa, Cannabis is a depressant drug which means producing an effect that will slow down the activity of the central nervous system and the messages going between the brain and the body. Cannabis is typically smoked, often mixed with tobacco and sometimes added to food and eaten. When smoke (cannabis) the effects are often quick as THC is rapidly absorbed into the lungs entering the bloodstream within minutes. Common names for cannabis in Nigeria: Taba, lgbo, Weewee, Kush, Choko, Ewe, Weed, Marijuana. It effects on an individual who takes or absorb the hard drug cannabis: Anxiety Paranoia, psychosis, memory problems e.t.c
COCAINE 
Cocaine is a drug made from the leaves of the cocoa plant which is found in South America. This plant 15 processed in different ways to make different types of cocaine. Cocaine is a stimulant drug which means it speeds up the brain and nervous system. The effects of taking cocaine can test from a few minutes to a few hours but mostly less than one hour. Cocaine is most commonly snorted into the nose, but can be injected, rubbed into the guns added to drinks or food. It is sometimes smoked with cannabis. Common names for cocaine among its users. Coke, powder, snow, chunk stone, Thailand white arid Charlie. Its effects after use include dry mouth, reduced appetite, Delusions, Higher body temperature, increased sex drive, Lung problems, sexual dysfunction, Kidney failure etc. 
CAUSES OF HARD DRUG ABUSE 
· PEER GROUP
This is one of the main reasons why people overuse dregs, the peers instill pressures to get the drugs consumed, it has a societal Impact on the young people who are being influenced peer group according to Hornby 2000 are who are collection of persons who are similar in age or social standing.
“Peer groups are mostly responsible for a lot of evil or bad engagement youth got in which are stuff like drug misuse, raped robbery. Drug addicted friends might have negative expect on someone’s decision to use drugs.
· FAMILY
Lack of parental care and proper upbringing has caused the society to the rate of drug experience users, parental background of a child can expose a child to all of evil including drug abuse. This could occur due to separation, divorce or broken homes, poverty, polygamous family, Cultural influence or inability to, give a child parental care. Some parent who engages too much in the struggle for sure tends to neglect responsibility on their children. So many youths are drug addicts today because they were not use they were not brought up religiously or not properly raised and trained by their parents.
· FRUSTRATION
This is yet another easy and typical cause of drug abuse. Today’s society is frustrating of for a lot of people especially young people who easily get influenced by the trends and materialistic offers life got to give. Many of the desires or dreams of some young people never come true frustration can arises for a variety of reasons including failing to secure a job, having carry over at schools, receiving disappointment from loved ones, getting bullied, losing a breadwinner or benefactor, being accused of conspiring against them, among other things that could lead to being frustrated and thinking of ending “all and involving in drug abuse.”
· SEARCH OR QUEST FOR DREADFUL IDENTITY 
This is frequently observed amongst you this or teenagers of higher Institution, In Search for power and posts to being top and rate below inferior. Some young people enjoy having a poor appearance, being known as “Bad Guys” and Inspiring terror. Some need to engage in drugs before they can be initiated to be among the terrifying image or personality people will fear of. Some people abuse drug just to attain such weights.
· EMOTIONAL STRESS
Some youth’s are emotionally stressed but instead of looking for a proper medical attention they will embark on self-medication, like taking drugs that are not prescribed by a doctor which leads to drug abuse. In this way they will be using 20 hard drugs that are illegal and unwholesome for their body to stop the stress. 
Some individuals desire coffee or other hard drugs in order to subdue sleep without knowing that nature cannot be cheated. When one is an addict to a particular drug the craving for that drug will be high. The habitual use of this substance may lead to drug abuse. A drug is a naturally occurring substance for a pharmaceutical preparation that is used primarily to alter an existing process State (physiological, psychological, or biochemical). Psychoactive drugs are those that affect sensory perceptions, mood, thinking processes feelings or behavior.
DANGERS OF DRUG ARUSE AND ADDICTION 
The mouse of illicit drugs can cause varying risks to one’s physically. The following are the end result of drug addict: addiction, depression. nausea, cardiovascular problems, malnutrition, liver failure, kidney damage, constricted blood vessels, heart attack, heart failure, hallucinations and paranoia amongst others. 
Dangers Effect of Drugs Abuse 
The effect of drug consumption can be influenced by many things, personal factors involving the person who is doing the day can be just as important as the drugs being used. The drug experience and the expectations of the user are important. Many young people experimenting with dregs for the first time will be unsure about what to do or what to expect. The ignorance and lack of experience can itself be dangerous.
Drug Abuse constitutes a significant part of the health problems affecting not only the substance abusers but also the non-users in many ways. There exist in a series of health issues associated with drug abuse. The health issues may be related to physical or mental health. Excessive Intake of drugs lead to dependence as such a person continues taking drugs with or without doctor’s prescription and strict adherence to the required dosage may lead to a person been addicted to the extent that he or she cannot do without it. (Doherty & Gauguran 2014).
A person will make it habitually, would keep on taking the drug in spite of the psychological physical and mental problems and consequences the act may cause to the user. The procedure of drug dependence is an intricate phenomenon consisting of a mixture of biogenetic, neurochemical and psychological factors. Substance dependence entails and irresistible desire to use the drug to satisfy the desire and this can only happen due to the reoccurring intake of the drug. This has adverse effects on the individual or user, it may harm them physically, emotionally and socially.
2.1.5 DRUG ABUSE CAMPAIGNS ON SOCIAL MEDIA 
The usage of social media platforms in the field of drug misuse has gotten slightly out of hand due to its vital role in the eradication of drug abuse. Drug abuse eradication aims to reduce its prevalence while also educating the public on it and any potentially hazardous circumstances that might develop from its usage. 
As was previously, social media is a forms of electronic communication such as websites for social networking and micro blogging) through which, users create online communities to share information, ideas personal message and other content (Such as Videos). In addition drug misuse is said to have a negative impact on society, families, health, and life in general making it an epidemic on a global scale. 
Drug addiction among young people Is not only a threat to the long-term progress of a nation, particularly in emerging national like Nigeria, but also a global, social, health and personal issue. 
Young people, who should be the main gents of change and progress, have been rendered remarkably Ineffective by drug usage social media can provide frequent users with recent Information regarding health (drug usage) by engaging in campaigns on social platforms. By educating the public on the essential knowledge required to address the problem, such as the issues that can emerge from drug abuse, Social media help to increase public awareness of drug addiction.
Numerous Social media efforts have proven to be effective in reducing the problem in of drug abuse. In a bid to curb and as so sing the impact of social media on the dangers inherent in illicit drugs, an organization known as Estill-Powell Agency for substance Abuse police has launched a social media campaign to prevent drug use among teens “STOP DRINKING, START LIVING”. The organization will put anti-drug messages that include photos of local high school sports team and clubs.
The organization hopes to stop teens from using alcohol, tobacco and drugs, and they believe hearing those messages from peers can even more effective. Another campaign’s known as “ABOVE THE INFLUENCE (ATI)” drug and alcohol prevention campaign has shifted from television ads to digital and social media campaigns. This campaign will concentrate on reaching teens where they spend time as Tumbler, Instagram and Facebook. The campaign was introduced Kids, the Ad agency Fort, cone & Beldingin U.S.
2.1.6 ROLE OF SOCIAL MEDIA ON HARD DRUGS 
The role of social media in relation to hard drugs Is complex as there is both positive and negative Impacts on the use, awareness and consequence associated with hard drugs. Social media can be powerful tool for disseminating accurate information about the dangers and health risks associated with hard drugs, public organizations and anti-drug campaigns often use social media to reach a wide audience with educational content.
Conversely, Social media can also be a source of misinformation and promotion of drug use. Users may share content that glorifies drug use or provide inaccurate information about the effects, of hard drugs Social media can facilitate the creation of supportive communities for individuals recovering from addiction. Online support groups and forums allow people to connect, share experiences and seek advice anonymously and also contribute to the pro-drug communities. Where individuals share information on how to obtain and use hard drugs. This can pose a risk of normalizing drug use.
Peer pressure and the visibility of drug Use on social media can contribute to the normalization of substance abuse, especially am users who may be more susceptible to social influences. Social media campaigns that leverage positive peer influence can encourage individuals to make healthy choices and avoid the use of hard drugs. Privacy concerns and ethical considerations may arise when attempting to monitor individual online activities, and there is a risk misidentifying individuals or stigmatizing certain communities.
Social media platforms can play a role in monitoring and identifying individuals at risk of drug abuse through data analytics and algorithmic detection. Conversely, the rapid spread of information on social media can contribute to the quick adoption of new drug trends. Viral content that glamorizes or sensationalizes drug use may read to the rapid uptake of certain substances within online communities, potentially contributing to increased real-world usage.
Social media can serve as an early warning or awareness system for the public health officials and law enforcement to identify emerging drug trends. Monitoring online discus sons and hash-tags related to drug use can help authorities respond quickly to new substances or its method of use.
Public health agencies and non-profit organizations can leverage social media for targeted educational awareness and prevention strategies. Interactive content, Informative Videos can be shared widely to keep diverse audiences engaged in the creation of awareness about the risks of hard drugs or illicit drugs. 
2.2 THEORETICAL FRAMEWORK 
Theory is an idea or set of ideas that is intended to explain pacts or events. Theories are understood as something like bodies of beliefs or other propositional representations and these beliefs have concepts as their constituents. According to Merriam-Webster Dictionary Theory is a plausible or scientifically acceptable general principle or body of principles offered to explain phenomena. Theories are crucial to research because they provide the frameworks for interpreting the occurrences under study. As a result the following theories were used to try to explain the issue at hand.
2.2.1 TWO STEP FLOW THEORY
This theory explores how information is disseminated through social network and now individuals adopt and spread new idea or information. The two-step flow of communication hypothesis was first introduced by Paul Laza1celd, Bernard Berelson and Hazel Gaudent in the people’s choice, a 1994 study focused on the process 0f decision making during a presidential election campaign.
This theory asserts that information from the media moves in two distinct stags. First. Individuals pay close attention to the mass media and its messages receive the Information. The theory of indirect flow of Information from media to the target was quickly adopted, the original study performed by Hazafell, Berclson and Gaudent was not.
The two-step-flow model was propounded by Paul Lazarspeld and eliminate direct, the two-step flow model stresses human agency According to Lazarspeld and Katz, mass media Information is channeled to the “masses through opinion leadership”. The access to media and people with most having a mere literate understanding of media contend, explain and diffuse the content to others. The two-step flows model land the foundation for diffusion of innovations. 
In the context of the topic, social media and awareness about the dangers of illicit drugs. Influencers and opinion leaders on platform like X (formerly twitter) or Instagram may play a crucial role in disseminating information. They can impact the awareness of drug-related dangers by sharing educational content or personal experiences, influencing their followers. This dynamic interaction reflects the evolving nature of information flows in the digital age.
Effective campaigns of awareness can reach a wider audience through shares, post and re-tweets with the real-time updates. It provides helps the audience to keeping the page and its content. The two-step flow theory is reflected in how social media allows influencers and opinion leaders to play an important role in shaping awareness about the dangers of illicit drugs, while imbibing modem of trending features like real-time updates and interactive content. 
The theory emphasizes the credibility and trustworthiness of opinion leaders, in the social media space, firms, influence, and brand, and non-governmental organization. The Iwo-step flow theory helps to shape public opinion or Where’s there by curbing the effects illicit drug within their social networks.
2.2.2 AGENDA SETTING THEORY
Agenda setting theory is a mass communication philosophy that asserts 
news media philosophy the public agenda regarding which issues are most important. Agenda-setting theory suggest that the communications media, through their ability to identify and publicize issues. It plays important role in shaping the problems that implies how a media outlet content to influencer, and it involves have the media 
attract attention from governments, organizations and direct the public to share their vices regarding specific issues. 
The theory explores how the views and thoughts of the public can be altered what they see and hear in the media. Agenda setting theory is used mostly in campaigns, political Advertisement, business news, PR public relation) Agenda setting developed by McCombs was formally (1972) and Shaw when they studied the US presidential Election of 1968. Although the idea of agenda-setting role of the press has its origins in Walter Lippman’s 1922 book Public opinion. Agenda setting describes you the emphasis of certain issues by news outlets increases the Salience of those issues among members of the public. When news media cover an issue, event, or topic, they emphasize some aspects of reality, downplay other aspects and ignore still others entirely.
The agenda setting of McCombs and show states that when the media reflect on the views of a candidate, purpose of the awareness during a campaign, what is meant to be achieved, they are also shaping and determining the issues of importance. This con ultimately set the agenda for a political campaign or health campaign.
The study using this theory Agenda-se thing theory to investigate has social media platforms prioritize and feature content related to illicit drugs. Analyzing how media especially the new media known as social media plays a role in setting the public or audience agenda regarding the risks of illicit drugs or substances.

2.3 REVIEW OF RELATED STUDIES. 
In a research paper Cathy Strachan Lindenbcrg., (1996) who conducted a study on Competence and drug use: Theoretical frame- Works and Empirical Guidance reveals that; The use of harmful substances (alcohol, Cigarettes, marijuana, Cocaine) among child bearing age and its us women age is widespread and serious The Social stress Model of Substance Abuse which explaining the parameters that influence drug. Another study put forth by Chris Adila (2001) Drug Abuse and the Nigerian Youth: An Empirical review of issues and the Need for preventive policy” also reveals that substances like Tobacco, marijuana, alcohol heroin, cocaine, tranquilizer have been reported to extensively abused in Nigeria. 
A Study Conducted by B.O. Olky & A.A. Adrteru (2017) “Determinants of Alcohol Use among Female University Students in Nigeria came to a conclusion that; Outer Five Hundred and twenty-five students constituting 30.8 percent of the entire resident fern ale students in the University got a questionnaire consisting several items assessing alcohol use disorder and other psycho-socio factors such as age. Social anxiety and family type were found to affect this consumption pattern. Results were discussed in relation to existing literature of drug abuse in Nigeria particularly among females and a need for, regarding policy formulation institutionalized female residence. In the same direction, O.A. Abiodun (1994) “Pattern of substance Use amongst secondary Student in Ilorin Northern Nigas Concluded that; One thousand and forty one Senior Secondary School students in Ilorin Kwara state, Males Constituted 56.6% and Females 43.5 of the study population and the most currently used substances were pound to include antibiotics (25-62, Stimulants (21.6%), alcohol 02.07%) and Cigarette (4.4%).
Monica Baratt known as Dr. Barratthas conducted research on digital drug markets and the use of social media space for discussing drug-related issues. Danah Boyd, a researcher and scholar explored the intersection technology youth culture and social media. While her work is not exclusively focused on drugs but it provides the dynamics of online communication in influencing. NicokElliSion researched social media use and its impact on relationship and wellbeing, which may include discussions on health-related topics. Timothy B. Batter, the worth has explored the use of social media for health behavior for change, including substance abuse. S.A Namalen talks and researched on “Drug Abuse and Effects” the series of FRSC Aja, 2-8-2011.
Research conducted by the National Drug Law Enforcement Agency (NDLEA) in 200% in Kano revealed more than half of the people arrested for violent crimes tested positive to the use of hard drugs, at the time of the arrest. 
Studies conducted by National Drug law Enforcement Agency (NDLEA) Inception till date revealed that adolescents and youth of both sex and between the ages of 18-35 years constitute the high-risk group for drug abuse in the society. 
Also the Rapid situation Assessment of Drug problem in collaboration with the United Nations Office collaboration drugs and crimes (UNODC) revealed that the vulnerable groups for drug abuse include students, Commercial sex-workers, and Street children also the Unemployed
Costello and Ramo reports that a 2011 study by the National Center on Addiction and substance Abuse at Columbia University showed that teens who use Social media are more likely to engage in hard substances. Costello and Ramo reports that related studies shows that Undergraduate students with disordered social networking on online space were more likely to have problematic drinking addiction. 
According to global studies, it has shown that major alcohol brands operate on social media accounts of X (formerly twitter). Instagram, Facebook and YouTube Crosier B.S and Marsch; L. ACG 0I6) Harnessing, social media for substance use research and treatment from the Journal of Alcoholism and Drug Dependence, 4(3), l-2 Costello, C.R and Ramo, D. f2Ol7SSoci al media and) Substance use; Solutions and recommendations to teens and parents Journal of Adolescent Health Page 60. Klorld Health organization (2014) statistics 20l4 on health regarding Brig abuse sues Nwaper, K.A, Okoro, M. and Nwankwo, S. I. (2016). Social media use patterns and the Image Implication among University Undergraduate students in South east, Nigeria Seaman, P. and Kegwyonu, T. Gob). Understanding young adult’s alcohols with social networks.
CHAPTER THREE
RESEARCH METHODOLOGY

3.0	RESEARCH METHODOLOGY
Research Methodology according to Dawson (201), a primary principle that guides a research work. Creswell (2002) noted that is the process of collecting, gathering, analyzing, interpreting and writing the results of a given study, quantitative research methodology? while qualitative is the approach to data collection, analysis and report counting differing from the traditional, quantitative approaches. The Research methodology refers to the system and logical procedures that guides the researcher in collecting, and interpreting in5ollcctiflg, and data to answer the research questions and objectives (Kumar 2019).

The research methodology comprises & several methods, components such as Research design, population of the study, the sample size and sampling techniques, research instrument, validity of research instrument, data collection method  and, lastly the method of data analysis. Each of this method will be examine for the purpose of research.

3.1 	RESEARCH DESIGN 
Cohen 2011 define research design as the overall strategy or blueprint that outline how a researcher will collect, measure and analyze date to answer a research question including the theoretical framework, methods and procedures needed to conduct a study, ensuring the results are valid and reliable. It essentially acts as the plan for investigating a research problem effectively.

This research work entails quantitative method to provide comprehensive insight to the study topic. Assessing the creation on impact of social of awareness of media about the dangers inherent in illicit drugs,  which the study base the research with Kwara State Ilorin, as the quantitative component utilize survey to conducts research.

The chapter of the research has been design by the research generated data much of the data used by primary data. The primary sources of the gathering data at the respondent is the case study of Ilorin East residents) suitable data collection Instruments were designed by the researchers survey method, questionnaire method. 

3.2 	POPULATION OF THE STUDY 
Cohen (2011) States that population a group of people, objects or events that are the focus of a study. It can also be called the target population. Population is a group of things that have something in common and are of interest to a researcher. 

Based on the research conducted the population of given study, residents of form Ilorin East Local Government Area, Kwara State Nigeria, according to the National Population Commission (NPC, 2016). The estimated population of Ilorin East LG in 2016 was 367.464 out of which 186.232 were males and 181, 232 were females.

3.3 	SAMPLE SIZE AND SAMPLING TECHNIQUE 
Sample size defined by Cohen 2011 is a specific group that you will collect data from. The size of the sample is always less than the total size of the population. The researcher is aware that it could be a waste of time and uncoordinated efforts try to base our on several citizens at Ilorin, Kwara State, so a sample size was dragged out in other to ensure greater accuracy of results. 

Sampling Techniques sampling method, a statistical approach used for selecting a representative sample from a population, the purposive and accidental sampling will be adopted for the purpose of this research study. Purposive sampling entails a situation whereby the research selects participants with the believe they might contribute something to the analysis, and accidental sampling, meeting different resident within the Local Government regardless of that ward to provide answer to the topic of the Study. A sample of 100 respondents will be considered that cut across gender (male & female) and age groups of the given population. 

3.4 	RESEARCH INSTRUMENT 
They are tools for data collection. They Include Questionnaire, Interviews, Observation and Reading. Essentially the researcher must make sure that the instruments chosen are valid and reliable. The research Instruments include structured surveys, Interview guides and a content analysis framework. The research instrument used in the study was questionnaire. A questionnaire is a list of questions to be answered filled by respondents in other to get their views regarding the given research work. A total number of (20) twenty questions were drawn and administered to the respondents containing demography and the research questions, into 2 sections A and B. 

3.5 	VALIDITY OF THE RESEARCH INSTRUMENT 
Validity refers to the accuracy of a measure (whether the results really do represent what they are supposed to measure). The researcher needs some kind of assurance that the Instrument being used is capable of measure and will result in accurate conclusion (WalIen & Frankel, 2001) Validity involves the appropriateness meaningfulness, and usefulness of inferences made by the researcher on the basis of the data collection. The measuring instrument employed in the study is Questionnaire as it is cap able of giving the data required for analyses. 

3.6 	METHOD OF DATA COLLECTION 
According to (Creswell, 2014), the data collection steps Include setting the boundaries for the study, collecting information through unstructured, or semi-structured, observations and interviews, documents and visual materials as well as establishing the protocol for recording information. Data will be collected using survey, research method using questionnaire to receive data, as it will be administered face-to-face to the respondents.

3.7 	METHOD OF DATA ANALYSIS 
Data Analysis is simply the process of converting the gathered data to meaningful information. Different techniques such a modeling to reach trends, relationships and therefore conclusions to address the decision - making process are employed in this process (Start, 2006). Quantitative data from surveys will be analyzed using Statistical tools as Simple tables, frequency and percentage was adopted in the presentation and analysis of the data generated from the administered questionnaire.
	




CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS

4.0	INTRODUCTION 
This study employed the survey research methodology’ It made use of quantitative research apparatus using the questionnaire a research instrument for data collection, which is capable of measuring the project topic. As earlier stated in this study, the respondents of the study comprise of the residents of Ilorin East Local Government Area of Kwara State, and the study reveals the “Appraisal of Social Media as a Platform for Promoting Culture among Youths (A Case Study of Kwara Polytechnics Students) 

4.1	DATA PRESENTATION 
In research, data presentation is an important step in the process of data analysis. Data presentation is the process of organizing and displaying data in a meaningful and effective way, so that conclusions can be drawn from it. Data can be presented in variety of ways such as charts, graphs, tables or maps. This chapter is concerned on the analysis and interpretation of data collected through the use of questionnaire administration to respondents. All questions were duly attended to by the total respondents for the study purpose (100) questionnaire consists of two section (A&B) questionnaire which are relevant for the study. 
SECTION A 
Table 1: Gender 
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Male
	72
	72%

	Female
	28
	28%

	TOTAL
	100
	100%


Source: Field survey 2025
The table shows that 72% are male while 38% are female.

Table 2: Age
	RESPONSE
	FREQUENCY
	PERCENTAGE

	18 – 25
	45
	45%

	26 - 33
	42
	42%

	34 - 41
	12
	12%

	42 & above
	1
	1%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that respondent under 18-25 years were 45%, 26 – 33 years were 42%, 34 – 41 years were 12% and 42 & above were 1%. 
Table 3: Marital Status
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Single
	50
	50%

	Married
	43
	43%

	Divorce
	6
	6%

	Widow
	1
	1%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 50% percent respondents were Single, 43% were married and 6% of the respondents were divorced while 1% was widow. This shows that most respondent were single.
Table 4: Occupation
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Students
	43
	43%

	Employed
	40
	40%

	Civil Servant
	14
	14%

	Other
	3
	3%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 43 (43%) were students 40 (40%) respondents were self-employed and 14 (14%) civil-servant., 3 (3%) were others. This shows that most respondents were students. 

Table 5: Academic Level
	RESPONSE
	FREQUENCY
	PERCENTAGE

	IJMB
	24
	24%

	ND I / ND II
	21
	21%

	HND I / HND II
	41
	41%

	Other
	14
	14%

	TOTAL
	100
	100%


 Source: Field Survey 2025 
This shows that 24 (24%) have IJMB, 21 (21%) have ND I / ND II, 41 (41%) are in HND 
I /HND II, while others are 14%. This indicates that the greater number of the respondent have HND I / HND II academic level. 

SECTION B
Table 6: Have you come across any social media awareness about illicit drug on social media. 
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	50
	50%

	NO
	50
	50%

	TOTAL
	100
	100%


Source: Field Survey 2025
This shows that 50 (50%) respondent have come across awareness about illicit drug on social media likewise 50 (50%) respondent haven’t come across such.
Table 7: Does the social media awareness informs the public of the dangers of the illicit drug
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	31
	31%

	NO
	69
	69%

	TOTAL
	100
	100%


Source: Field Survey 2025
This shows that 31 (31%) of the respondent believe social media awareness informs the public of the dangers of illicit drug while 69 (69%) did not believe the statement. 
Table 8: Does the content used to convey information on the awareness of the dangers illicit drug effective.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	50
	50%

	NO
	50
	50%

	TOTAL
	100
	100%


Source: Field Survey 2025
This shows that 50 (50%) respondent believe the content used to convey information on the awareness of the danger of illicit drug effective while 50 respondent representing 50% believed the content is not effective. 
Table 9: Do audience perceive social media as a credible source of information regarding the dangers of illicit drug.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	YES
	50
	50%

	NO
	50
	50%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 50 (50%) respondents perceive social media as credible source of information while 50 (50%) perceive otherwise. 
Table 10: Does illicit drug awareness stigmatized or empower affected individual by drug addiction
	 RESPONSE
	FREQUENCY
	PERCENTAGE

	No, It Stigmatize
	39
	39%

	Yes, It Empowers
	48
	48%

	None of the above
	13
	13%

	TOTAL
	100
	100%


Source: Field Survey 2025
This table shows that 39 of the respondent believe illicit drug awareness stigmatized, 48% of the respondents believe it empowers while 13 % support none of the above.
Table 11: Social media users or citizens comply to social media awareness against illicit drug.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	17
	17%

	Agree
	57
	57%

	Neutral
	20
	20%

	Disagree
	5
	5%

	Strongly Disagree
	0
	0%

	TOTAL
	100
	100%


Source: Field Survey 2025 
This table shows that 17% of the respondent Strongly Agree, 57% Agreed to the statement, 20% were neutral to the statement, 5% disagree while 0% strongly disagreed to the statement. 
Table 12: Age differs in Individual response to illicit drug awareness or campaign on social media.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	40
	40%

	Agree
	45
	45%

	Neutral
	8
	8%

	Disagree
	7
	7%

	Strongly Disagree
	0
	0%

	TOTAL
	100
	100%


Source: Field Survey 2025 
This table shows that 40 (40%) respondent were strongly agreed, 45 (45%) agreed 8 (8%) Neutral, 7(7%) Disagreed, 0 (0%) Strongly Disagreed.
Table 13: Social media platforms policies affect the visibility and dissemination of illicit drug campaign on social media.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	40
	40%

	Agree
	46
	46%

	Neutral
	10
	10%

	Disagree
	2
	2%

	Strongly Disagree
	2
	2%

	TOTAL
	100
	100%


Source: Field Survey 2025 
This table shows that 40 (40%) respondent were strongly agreed. 46 (46%) agreed. 10 (10%) neutral, 2 (2%) disagreed. 2(2%) strongly disagreed. This shows that most respondent agreed. 
Table 14: Social media campaign influence an individual or social Media user regarding drug abuse.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	37
	37%

	Agree
	48
	48%

	Neutral
	9
	9%

	Disagree
	5
	5%

	Strongly Disagree
	1
	1%

	TOTAL
	100
	100%


Source: Field Survey 2025
The table shows that 37 (37%) strongly agreed. 48 (48%) agreed. 9(9%) neutral. 5(5%) disagreed 1(1%).
Table 15: Illicit drugs uses pose serious public health risks.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	33
	33%

	Agree
	50
	50%

	Neutral
	13
	13%

	Disagree
	4
	4%

	Strongly Disagree
	0
	0%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 33 (3%) respondent were strongly agreed, 50 (50%) agreed. 
13(13%) neutral, 4 (4%) disagree and 0 (0%)  Strongly disagree. This shows most respondent agree. 
Table 16: Social media contribute to awareness with strategies to mitigate the risk of drug abuse. 
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	36
	36%

	Agree
	52
	52%

	Neutral
	10
	10%

	Disagree
	2
	2%

	Strongly Disagree
	0
	0%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 36 (36%) respondent Strongly Agreed, 52 (52%) Agreed, 10 (10%) Neutral, 2 (2%) Disagree, 0(0%.) Strongly Disagreed.
Table 17: influencers and social media play pivotal role in promoting awareness about the danger of illicit drug on social media.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	29
	29%

	Agree
	51
	51%

	Neutral
	15
	15%

	Disagree
	4
	4%

	Strongly Disagree
	1
	1%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 29 (29%) respondent Strongly Agreed, 51(5%) Neutral, 4 (4%) disagreed, 1 (1%) Strongly Disagreed. 
Table 18: Social media is the most effective platform to raise awareness about danger of illicit drug.
	RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	42
	42%

	Agree
	44
	44%

	Neutral
	9
	9%

	Disagree
	4
	4%

	Strongly Disagree
	1
	1%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 42 (42%) respondent Strongly Agreed, 44 (44%) Agreed, 9 (9%) Neutral, 4(4%) disagreed and 1 (1%) Strongly Disagreed.
Table 19: Social media might not cover communities about the Intake of Illicit drug.
	 RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	32
	32%

	Agree
	52
	52%

	Neutral
	14
	14%

	Disagree
	2
	2%

	Strongly Disagree
	0
	0%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 32 (32%) respondent Strongly Agree. 52 (52%) Agreed, 14 (14%) Neutral. 2 (2%) Disagreed, 0 (0%) Strongly Disagreed. 
Table 20: Resounding hash tag on social media platforms would have spread awareness about illicit drug intake.
	 RESPONSE
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	32
	32%

	Agree
	50
	50%

	Neutral
	13
	13%

	Disagree
	5
	5%

	Strongly Disagree
	0
	0%

	TOTAL
	100
	100%


Source: Field Survey 2025 
The table shows that 32 (32%) Strongly Agree, 50 (50%) Agreed, 13 (13%) Neutral, 5(5%) Disagree, and 0 (0%) Strongly Disagreed.

4.2 	ANALYSIS OF RESEARCH QUESTIONS 
The result obtained from the analyzed data of this study was presented in the chapter to answer the research question raised in this Study. To answer the questions posed in this Study one hundred copies of the questionnaire were administered to the respondent. All the Copies of the questionnaire distributed were returned. 
Research Question One: To what extent does social media awareness against illicit drugs effectively informs the public about its Inherent dangers? 
The data on the table 7 answered the question that: Does the social media awareness informs the public of the dangers of illicit drug This shows that 31% of the respondent believe social media awareness Informs the public while 69% of the respondent did not Support the statement, which means a Large part of the audience believe social media awareness does not inform public about the danger inherent in illicit drug. 
Research Question Two: To what extent do people or citizens comply with social media awareness against illicit drug? 
The data on table II answered the question that: social media users or citizens comply with social media awareness against illicit drug. The table shows that 17% of the respondent strongly agrees, 57% agree. 20% were neutral. 5% disagreed while 0% strongly disagreed that social media users comply with messages or awareness against illicit drug. 
Research Question Three: How does Individual get influenced by social media campaign and what level of knowledge individuals or users of social media handle have regarding drug abuse? 
The data on table if answered the question that: Social media Campaign Influences. An individual or social media user regarding drug abuse. The response provides by the respondents shows that 37% strongly agree, 48% of the respondent agrees. 9% were neutral, 5% disagree while 1% strongly disagreed that Social media campaign doesn’t influence an individual regarding drug abuse.

4.3 	DISCUSSION OF FINDINGS
This research work has been able to have an intense look at the Impact of social media on creation of awareness about the dangers inherent in illicit drug and it has been able to attain a fact that the issue of drug abuse has now become the main topic of discussion in our societies. 
The findings gave credence that drug abuse has been a cause of many criminal activities or offences such as theft, budgetary, Sex work and so on. Falope 1991, drug abuse and other associated problems has constituted as a major threat to the survival and effectiveness in the human societies, lives axe lost daily through addiction and activities of addicts. 
The findings gathered through questionnaire from respondent ascertain the prevalence of illicit drug as a menace that needed to be curbed and this in line with United Nation office on Drugs and Crime (LJNODC) established and planned to kick against any abuse by making 26th of June World drug day to strengthen action and cooperation in achieving the goal of a world free from drug abuse or addicts. 
Social media was discovered as a suitable platform for creating awareness or campaign on harmful substance use such as (marijuana, Cocaine, alcohol and cigarettes) reported to have been extensively abused in Nigeria. With the advent of social media as an interactive digital channel messages are communicated lastly, awareness gives people the ability to understand and process information on social media. 
The findings gave credence to two-step flow theory which explores how information is disseminated through social network and Individuals adopt and spread new idea and the second theory is agenda setting theory that asserts that news media philosophy that implies media gets an agenda for Individuals to shift their focus or gaze on. From the findings it is crystal clear that illicit drug usage have rendered remarkable expect on consumer, numerous effort have proven to be effective in curbing drug abuse by engaging campaigns and sensitization.



CHAPTER FIVE 
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY
Based on the research study “Assessing the impact of social media on creation of awareness about the dangers inherent in illicit drug” The first chapter dwells on the Introduction of the project topic and in-depth detail about topic, starting with the background of the study with Insight on social media, Illicit drug and the dangers inherent in its practices. 
The problem the researcher intends to solve was stated clearly and the rise of Illicit drug, the burden of drug abuse, providing statistical report provided by World health organization, drug abuse and its roles in everyday affairs of consumer was discussed. The general objective of the study was stated to assess the impact of social media in creating awareness. Research questions were derived from the objectives, the significance. Scope and limitation of the study were made known including the definition of key terms which include social media, awareness, illicit drug. 
The second chapter of the research work indicated the literature review of the study which comprises the conceptual framework, theoretical framework and the empirical framework. The conceptual framework had the following concept, concept of social media, concept of awareness, concept of illicit drug and dangers inherent. Illicit drug use trends, the theoretical framework had the media dependency theory and uses and gratification theory. The chapter ends with review of related studies with references to other authors. 
The third chapter of the research work shows the research methodology which entails research design which the researcher adopts Survey descriptive research design, population of the study, sample size 150 and sampling technique is purposive sampling technique, the research instrument is questionnaire and it was used to measure it’s validity and reliability, the data was collected with questionnaire and analysis with SPSS Using frequency, tables and figures to analyze data gotten from the findings. 
The fourth chapter is data presentation and analysis which provides and introduction data presentation which comprised of analyses of available data gathered from the respondents through the questionnaire, the next section is analysis of research questions and discussion of findings called from the responses of the respondents.
Finally, the chapter five of the research work discusses the summary, conclusion and recommendations and the summary gives brief information of the research work from chapter one to chapter five, the conclusion indicate how the work should be concluded, while the recommendations is the advice, encouragement or suggestion a researcher intends to recommend to the concern individuals in the phenomenon 
5.2 	CONCLUSION 
In assessing the impact of social media on creation of awareness about the dangers inherent in illicit drug” It has been gathered that through campaign or awareness that arc visual appealing and engaging. The public can be educated and sensitized on the dangers Inherent in Illicit drug. Social media has proven to be a powerful tool in raising awareness about the dangers of Illicit drug through interactive and visual compelling content social media user’s mindset or addiction to drugs can be corrected and managed. 
5.3 	RECOMMENDATIONS 
Based on the research findings, the researcher recommends the following: 
1. Social media platforms should ensure the accuracy of content users disseminates to avoid misleading information about drugs.
2. Social media influencers and celebrities should make good use of wide reach and audience to lend Information about drug abuse and its consequences.
3. Illicit drug addicts should embrace content that help to stop addiction of drugs by watching legitimate videos that provides tips on stopping drug abuse or mouse.
4. Government should collaborate with social media platforms by providing online and offline educational campaign about drugs.
5. Non-governmental organizations should provide mental health support and awareness campaign for drug addict or users.
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QUESTIONNAIRE 
KWARA STATE POLYTECHNIC, ILORIN 
INSTITUTE OF INFORMATION AND 
COMMUNICATION TECHNOLOGY (IICT) 
MASS COMMUNICATION DEPARTMENT 
Dear respondent. 
I am a student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin. I am currently carrying out study on “ASSESSING THE IMPACT OF SOCIAL 
MEDIA ON CREATION OF AWARENESS ABOUT THE DANGERS INHERENT IN 
ILLICIT DRUGS”. (A CASE STUDY OF KWARA STATE POLYTECHNIC STUDENT). 
I would be most grateful, if you would respond to this research study. All information provided shall be treated with utmost confidentiality. 
SECTION A: Demographics 
Instruction: Fill in the correct information by ticking (V) in the space for each where applicable. 
SECTION A: DEMOGRAPHICS 
Instruction: Fill in the correct information by ticking (V) in the space for each where applicable.
1. Gender:	(a) MaIe ( )	(b)Female ( )
2. Age: 	(a) 18-25 ( )	(b) 26-33 ( )	(c) 34-41 ( )	(d) 42- above ( ) 
3. Marital status: (a) Single ( ) (b) Married ( )	(c) Divorced ( )       (d) Widow ( ). 
4. Occupation: (a) Student ( ) (b) Self-Employed ( ) (c) Civil Servant ( ) (d) others ()
5. Educational Qualification: (a) Odfel/IJMB ( ) (b) ND I / ND 2 ( ) (c) HNDl/HND 2 ( ) (d) Others ( ) 
SECTION B:
6. Have you come across any social media awareness about illicit drug dangers on social media?              (a) Yes ( ) (b) No ( )
7. Does the social media awareness inform the public of the dangers of illicit drug? (a) Yes ( ) (b) No ( )
8. Does the content used to convey information on the awareness of the dangers of illicit drug effective? (a) Yes () (b) No ( )
9. Does audience perceive social media as a credible source of information regarding the dangers of illicit drugs? (a) Yes ( ) (b) No ()
10. Does illicit drug awareness stigmatize or empower affected individuals by drug addiction?       (a) Yes, it empowers ( ) (b) No, it stigmatize ( ) (c) None of the above 
SECTION C 
KEYS: Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D) Strongly Disagree (SD). 
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	11
	Social media user or citizens comply with social media awareness against illicit drugs? 
	
	
	
	
	

	12
	Age group differs in individual response to illicit drug awareness or campaigns on social media? 
	
	
	
	
	

	13.
	Social media platforms policies affect the visibility and dissemination of illicit drug campaign content on social media? 
	
	
	
	
	

	14
	Social campaigns messages influence an individual or social media user regarding drug abuse? 
	
	
	
	
	

	15.
	Illicit drugs use poses serious public health risks? 
	
	
	
	
	

	16.
	Social media contribute to awareness with strategies to mitigate the risks of drugs abuse? 
	
	
	
	
	

	Il.
	Influencers and celebrities play a pivotal role in promoting awareness about the dangers of illicit drugs on social media? 
	
	
	
	
	

	18.
	Social media is the most effective platform to raise awareness about dangers of illicit drugs? 
	
	
	
	
	

	19.
	Social media probably might not cover individuals within rural community about illicit drug intake? 
	
	
	
	
	

	20.
	Resounding hash-tags on social media platforms would hi spread the awareness about illicit drug intake 
	
	
	
	
	






