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CHAPTER ONE
INTRODUCTION
1.1 	BACKGROUND OF THE STUDY
The broadcast media have over the years been used as tools for the promotion of people's cultural norms and values especially in Nigeria. For instance, Adeniyi and Bello (2006) in Adegoju (2013) showed that the people have actually recognized the importance of the broadcast media in promoting indigenous cultures through programmed aired in Yoruba. Programmed of the broadcast media focusing on the people's way of life and living (cultural traits) could be disseminated to the populace for their sustenance.
According to Adegoju (2011), cultural traits that could be transmitted on the broadcast media include songs, drama, and local music, and can be strategically linked with other cultural practices such as marriage and naming ceremonies to support the promotion of people's cultures. Duyile (2005) cited in Adegoju (2011:3) recalls the successes of the broadcast media from the past thus... producers went to town in search of cultural talents in many areas: drama, songs, dances, musical plays and comical displays. The highlights of these exercises were the various discoveries made by the station in its talent hunts. Those talents discovered later became international, national and local celebrities in African cultural music, and dances, and in other entertainment fields.
Radio is particularly found to be handy in playing considerable roles in supporting the propagation of local cultures of the people in developing societies.
The medium can be employed to pass vital information about the right attitude, behavior, knowledge, techniques and skills, which are expected from the people for sustenance of their cultures. Asemah, Anumand Onyeka (2013:17) demonstrate how radio can be used for promoting cultural norms and values thus: radio can be used as a source of entertainment through arts and cultural festivals, musicals and dramatic performance, by local singing groups, masquerades and other music and drama groups.
According to these authors, the mass medium can be used to share the world around them and beyond their immediate environment, crucial factors are attributed to why radio is suitable for the propagation of cultural norms and values of the people across societies.
According to Asemah, Anum and Onyeka (2013:17)... the medium's appeal to both the literate and illiterate audiences, make radio the most fertile medium.

Radio is the most effective medium of information at the grassroots level in Nigeria. It has assumed this powerful dimension because of many factors like, natural disposition, coverage area and costs. The preceding discourse shows that when appropriately used, the news media particularly radio could play effective and contributory roles in facilitating the promotion of cultural norms and values of the people in Nigeria and beyond. That is, media content can be packaged and designed in such ways that facilitate the development and sustainability of cultures of the people.
Radio, due to its wide reach, portability and its ability to transcend literacy barriers is noted to be a potent tool for promoting indigenous cultures of the people in developing societies such as Nigeria. 
Similarly, Onabanjo (2002) in Okudo and Ifeagwazi (2014) revealed that radio is portable, accessible without electricity, relatively economical and almost universally available, this • shows that radio broadcasts when appropriately packaged can play notable roles in the promotion of indigenous cultures across societies. It is against this backdrop that this paper explores the role of radio broadcasting in promoting indigenous cultures of the people of Nigeria.
Radio as an electronic media plays huge role as veritable instruments of communication in every society, radio as a medium is a tool for journalistic education, enlightenment, mobilization, culture propaganda and entertainment.
Radio promotes economic development, stimulates political participation and arouses national consciousness and unity, radio was originally brought to Nigeria in 1932 by British colonial government and was known as radio diffusion service (RDS) , it allowed the public to listen to programs of British Broadcasting Corporation as foreign radio.
In April 1952, RDS became the Nigerian broadcasting service and introduced radio stations in Lagos, Kaduna, Enugu, Ibadan and Kano. This service was upgraded to the Nigerian Broadcasting Corporation (NBC) in 1957 by an act of parliament.
The NBC was designed to serve the communication needs of the people in the regions, in the same vein the Broadcasting Organization of Nigeria (BON) was founded in 1933 to aid successful interaction of the broadcasting media in Nigeria, the organization is used as a rallying point for coverage of major national and international events.
According to Ademola and Okunola (2013), mass media institution is a significant force in modern cultures because it reflects and creates cultures; media has played major roles in greasing the wheels of the country political economy and promotion of cultural heritages.
Ayakoroma (2011:1) corroborates that for us to effectively harness our culture for national development, there is need for the media to partner with key stakeholders in the sector to promotes its activities, the attention from the media will act as an impetus to creates synergy aimed of effectively propagating Sustainable development of the sector.
Also radio creates awareness in order for the citizen to known the problems and issues confronting the state and their possible solutions and consequences, radio provides people with information they need and can stimulate them by presenting the ideas of other. So the study will therefore examine the contributions of community radio in promoting cultural heritages of ibolo community of Kwara state.
1.2 	STATEMENT OF THE PROBLEM
Since every research study aims at solving a problem, therefore, the problem of this study is to investigate how community radio has contribute to the promotion of cultural heritages of ibolo people of kwara state, again to find out how the propagation of culture by community radio affect the ibolo people.

1.3 	OBJECTIVES OF THE STUDY
The objectives for this research include the following:
I. To find out how community broadcast radio contributes to the culture of ibolo people.
II. To expose the ibolo people cultural norms and values that are highlighted in radio accesses by the audience.
III. To know ways that community radio broadcasting contribute in promoting the cultures of ibolo people.

1.4 	RESEARCH QUESTIONS
In the course of this research work, the following questions were raised as it is relevant to the study.
i. How does the community broadcasts radio contributes to the culture of ibolo people?	   
ii. ⁠What are the ibolo people cultural norms and values that are highlighted in radio broadcasts accesses by the audience?
iii. ⁠What are the ways that community radio broadcast contributes in promoting the cultures of ibolo people

1.5 	SIGNIFICANCE OF THE STUDY
From this result of the study, which is to identify the role played by community radio in promoting cultural heritages in Nigeria especially in ibolo community of kwara state? This study also intend to help in determining whether the programmed of community radio has any effect on the ibolo people of Kwara state.
It will be of immense benefit to the Federal Ministry of Culture and Tourism in the identification development and marketing of diverse cultural potentials which will help in promoting culture. The journalist will also benefit from promoting culture and it will also act as material for student, this documentation will also help the people of ibolo in knowing what lapses that should be covered in regard to their cultural heritage

1.6 	SCOPE/LIMITATION OF THE STUDY
This study is confined the assessment of community radio in promoting the cultural heritage of ibolo people of Kwara state, the study will cover Offa town in particular and the culture of Offa people will be review. However, this study is limited to data obtained from Okin fm as the media station chosen and some selected people and place in Offa community to make this/research a successful one.

1.7	 DEFINITION OF KEY TERMS
i. Community Radio: Refers to one of the community radio established either by private or public owners.
ii. Culture: Total way of life of the people of ibolo, which include their	festivals.
iii. Heritage: something that is handed down from the past, as a tradition, a national heritage of honor, pride, and courage.




CHAPTER TWO
LITERATURE REVIEW

2.0 	INTRODUCTION
This chapter will use to look into the related literature of the study and will be consisting of the conceptual review, empirical review and theoretical framework. 
Meanwhile, literature reviews, according to Ajala(2012), researcher are to know that literature are many but they are review only those that are available and closely related to their studies alone. Oyewole and Olorede (2014; 39) is basically a summary of what the academie literature about the subject under investigation.
This chapter positions the study with existing researches and provides a framework for understanding an assessment of Okin FM in the promotion of cultural heritage of the Ibolo people. This chapter reviews the relevant literatures that are pertinent to the topic of this study.

2.1 	CONCEPTUAL FRAMEWORK
The ibolo people, like many indigenous communities, possess a rich and unique cultural heritage that includes distinct traditions, languages, arts,music,rituals and social practices. However, the cultural heritage faces significant threat due to the pressure of globalization, urbanization and the dominance of mainstream media. In this context, community radio emerge as a powerful tool for preserving and promoting the cultural identity of the Ibolo people. Common radio has the potential to serve as an accessible and relevant medium for broadcasting local cultural context, fostering pride and encouraging active participation in cultural preservation. This framework explains the role of community radio in the promotion and protection of the cultural heritage of the Ibolo people, emphasizing the dynamic of local media in a world where traditional practices often risk being overwhelmed by external influences.
Community radio by definition, is a form of broadcasting that serves the needs and interest of a specific community. it operates on a non- commercial, grassroots model and focuses on delivering context that reflects the cultural, social and political realistic of the local population unlike commercial media community radio emphasizes inclusivity, diversity, and local participation. it offers a platform for community members to share their voices promote their value, and engage  In discussions that concern their well-being. For the Ibolo people who have long maintained their distinct language, Customs, and Social norms, Community radio can be a vital instrument in preserving their Cultural heritage and identity.

Cultural heritage is a multifaceted Concept that encompasses both tangible and intangible aspects of a community traditions and way of life. For the Ibolo people, this include not only physical artifacts, Monument, and Sites of historical significance but also Oral tradition, rituals, language, and folklore. These elements of Cultural heritage from the bedrock of their social fabric and identity, connecting the present Generation with the past. Yet, in an era marked by rapid technological advancement and the widespread Influences of global media, there is a Growing risk that the cultural practice of the lbolo people may be lost or distorted In response to the Challenge, Community radio play a critical role by providing a space where the Community cultural heritage can be actively Promoted, Celebrated, and preserved.
 Furthermore, Community radio plays a vital role in promoting Cultural education and awareness within the Community, Radio programs that focus on traditional art, music, dance, festivals, and ritual allow for a deeper understanding of the Ibolo peoples Cultural practices. These programs can include discussion on the significance of local Customs, the history behind traditional festivals and the role of Cultural symbols in Community life. By presenting this information in an engaging and accessible manner, Community radio fosters a greater appreciation for Ibolo Culture among Community member, especially the Younger generation, who may be more influenced by external cultural trends. In this way, radio serves  not only a tool for education but also as a means of Strengthening Cultural pride and Soral Cohesion.

Community radio also Contributes to the reinforcement of Community identity in time of rapid social and technological change, communities often face challenge related to maintaining a cohesive Identity. For the Ibolo people, who ran at risk of Cultural dilution due to the Influencer of urbanization and external Cultural force, Community radio often a space where their cultural identity can be asserted and celebrated? By highlighting local history, achievement and cultural practices, radio helps the Ibolo people build a Strong Sense of cultural Identity. This process is essential in a world where cultural homogenization, often driven by mass media, threaten the survival of local and Incligenous Cultures through programs that focus on the Contributions of Ibolo Community members and the preservation of traditional Knowledge, community radio fosters a Sense of pride and belonging that is critical to maintaining cultural continuity. 
Beyond promoting cultural heritage, community radio can also play a risk in fostering inter-generational dialogue. One of the key functions of radio is its ability to reach a diverse audience, including both the older and younger generation. programs that feature interviews with elders storytelling sessions, or discussion about traditional knowledge provide a forum for the exchange of ideas experiences between generations international communication is virtual in ensuring the cultural knowledge is praised down that younger members of the community remain engaged with their heritage. In this way, community raids acts as a bridge between generations, ensuring the cultural practices are preserved and that they remain relevant in contemporary society.
   	In conclusion, community radio has the potential to play a transformative role in the promotion and preservation of the Ibolo people’s culture heritage. By providing a platform for indigenous languages, oral traditions, cultural education and interrogational dialogue, community radio helps to safeguard the cultural identity of the iBolo people.  It fosters a Sense of pride and belonging, encourages cultural revitalization and empower the community to take an active role in protecting their heritage. In a world where traditional culture are increasingly at risk, community radio offers a powerful means of ensuring that the cultural practices of the iBolo people are not only preserved but also celebrated. With continued support and investment, community radio can serve as a virtual tool in the ongoing effort to preserve and promote cultural heritage in the face of modernization and external cultural influences 

  2.1.1   	CONCEPTS OF COMMUNITY RADIO
 	Community radio is a form of broadcasting that is fundamentally rooted in the needs, aspirations, and cultural identity of the local community serves unlike commercial or state controlled media, community radio operate on a nonprofit basis and emphasizes the active participation of its audience a focuses on providing a platform for marginalized voices, fostering local cultural expression, and developmental needs of the community. The essence of community radio lies in its ability to reflect the values traditions, and realities of the community, thereby helping to preserve and promote the cultural heritage of it members for the iBolo people, who have a unique set of traditions, language and customs , community radio becomes a powerful tools for maintaining cultural continuity in a rapidly changing world. In the face of globalization, where foreign cultures and languages often dominate noun stream media community radio provides a space where indigenous cultures like that of the iBolo can be celebrated, shared, and preserved. 
Through community radio, the iBolo people can transmit their cultural knowledge, values, and practices in their own voices, ensuring that they are not only heard but also respected and understood by both younger generations and the broader society. The primary strength of community radio lies in its emphasis on local content unlike commercial media that typically focuses on profit driven programming aimed as a mass audience, community radio station cater specifically to the internet and needs of their immediate environment for the iBolo people, this means that the radio content can be specifically tailored to reflect their cultural practices, historical narratives, and language. Radio station can broadcast program in the iBolo language, thereby safeguarding and promote the use of the language, which is a cornerstone of their cultural heritage. As language is a key vehicle for the transmission of cultural, radio stations provide an important platform for preserving and revitalizing iBolo language which may otherwise face the threat of extinction due to the dominance of national and global languages
 	Community radio also plays a vital role in preserving oral traditions, which are integral to the cultural heritage of the iBolo people.  For many indigenous communities, oral storytelling has long been a primary method of preserving history, passing on knowledge, and educating the next generation. Community radio allows these oral traditions to be broadcast to a wider audience, ensuring that Stories, proverbs, Songs, and rituals are not lost to time. By providing a platform for elders, Cultural custodians, and traditional leaders to Share their knowledge, Community radio help to bridge generational gaps  and ensures that Cultural practice are kept alive. These broadcast serve not only as entertainment but as vital cultural education for jounger Members of the Community who may be more Inclined to Consume Modern, globalized content.
  	Another significant aspect of Community radio is its ability to foster local participation. In contrast to top down, corporate controlled media, Community radio encourage listeners to actively engage with the programming. The people of the lbolo Community can contribute to the production of content that is relevant to them, whether through Call-In’s, Interviews, or even creating their own programs. This participatory nature of Community radio ensures that the cultural Content is genuinely reflective of the Community’s experiences, Values, And Concerns. This model of communication encourages a Sense of ownership and pride among the listeners, as they see themselves represented and involved in the creation of content that shapes their cultural identity 
 	 Community radio also serve as a forum for dialogue and discussion on cultural Issues with the Ibolo Community. it can host programs that explore the significance of traditional festival, dance, rituals and other Cultural expressions, offering both educational and entertainment Value Such program are an opportunity for cultural  reflection, where members of the Community Can engage In discussion, about how their traditions can be maintained or adopted In Contemporary society These conversation can help  Strengthen 
Cultural Understanding and Encourage the younger generation to value their heritage in a modern context. 
 	 Moreover community radio has the potential to empower the iBolo community by preservation often indigenous communities face external that threaten their traditional ways of life be it due to development, environmental changes, or the erosion of cultural practices community radio can serve as a tool for advocacy, raising awareness about the importance of protecting cultural alter, languages and traditional practices. By broadcasting stories of local cultural achievements, highlighting the efforts of community members to preserve their heritage and advocating for cultural rights, communities radio stations can be at the forefront of cultural preservation efforts. 
 	Community radio station can also collaborate with local artists, musicians, and performers to showcasing traditional music dance, and craft, celebrating the artistic expression that its a key component of the iBolo people’s cultural identity.  Local musicians can perform on air and artist can discuss their works, helping to foster a renewed appreciation for traditional art forms. This helps counter the influence of globalization entertainment by providing a alternative that resonates with the local community identity and cultural values 
 In addition to promoting cultural heritage, community radio contributes to social cohesion by reinforcing community identity. For the iBolo people who might be scattered cross urban and rural areas or impacted by migration, community radio can act as a unifying forces. By constantly reflecting local issues celebrating shared heritage and promoting a collective sense of belonging, community radio strengthens the social fabric. It helps to reinforce the iBolo people’s pride in their pride culture and their shared history, reminding them is their importance of preserving their unique cultural identity in the face of modern challenges. 
 	One of the challenges faced by the community radio stations however, its financial sustainability many community radio station operate on limited budgets and rely on community support grants, or donations. Without adequate funding, it can be difficult for these stations to produce high quality program or expand their reach. However, despite these challenges, the value of community radio remains clear.  Through partnership with cultural organizations, local governments and non-government organizations, community radio stations can secure the support needed to continue their important work of cultural preservation
In conclusion, community radio plays a pivotal role in promoting and preserving the cultural heritage of the iBolo people through local language programming, the preservation of oral traditions and the active participation of the community, radio station helps to safeguard cultural practices that are of risk of being lost in a rapidly globalization world. By providing a plat form for cultural education, fostering dialogue, and empowering local voices, community radio serves as a vital tool for cultural continuity. As the Ibolo people navigate the complexities of modernity, community radio provide them with the means to celebrate their heritage, connect with one another, and ensure that their heritage, connect with one another, and ensure that their cultural identity remains a vibrant part of their future 

2.1.2	 FUNCTIONS OF COMMUNITY RADIO 
 	Community radio serves several essential functions that are integral to the promotion and prevention of cultural heritage, especially for marginalized or indigenous communities like the iBolo people unlike mainstream or commercial radio, which often focuses on entertainment and broad consumer markets, community radio is deeply embedded in the local context.  It emphasis participatory communication offering a Platform for Communities to express themselves and preserve their unique identities and traditions for the Ibolo people, community radio play a crucial role in safeguarding their cultural heritage by promoting cultural expression, languages, and social cohesion 
  
One of the most fundamental functions of community radio is the preservation and promotion of indigenous language. Language is a key component of cultural identity and for the Ibolo people their native language represent more than just a means of communication, it is a vessel for transmitting knowledge, tradition and social values community radio allows the Ibolo people to broadcast programs in their languages, thereby ensuring that the language remains vibrant particularly among younger generations who might be more inclined to adopt dominant languages like English. Through storytelling, music, and discussion, community radio can reinforce the use of the Ibolo language, ensuring its survival and relevance in contemporary society.
 	 In addition to language preservation, Community radio is an effective tool for martialing and transmitting Oral traditions, which are vital aspect of the Ibolo Cultural heritage. Oral Storytelling, Songs, proverbs and rituals are Integral to the Ibolo people worldview and the way they pass down history, values and knowledge. Community radio can serve as a platform for recording and broadcasting these oral traditions, ensuring they are preserved and transmitted across generations. By offering a specific elder and cultural custodians share stories and tradition, community radio ensures that younger members of the Ibolo community are exposed to these practices, even if they are not regularly exposed to them through family or face to face interaction. This transmission of knowledge through radio helps to strengthen the cultural foundation of the Ibolo people.
Moreover, community radio serves as a channel for advocacy and awareness. Raising on issues related to cultural preservation. For Indigenous communities like the Ibolo, cultural heritage may face external threats from economic development environmental changes, or the pressure to assimilate into mainstream society. Community radio can amplify the voices of those advocating for the protection of cultural sites, practices and traditions. By broadcasting discussions on the importance of cultural preservation and offering a platform for community leaders to speak on related issues community radio can help raise awareness about the challenges facing Ibolo cultures and mobilize efforts to address them.
 	In times of crisis or change, community radio can also serve as a crucial source of information and support. For example, during cultural or social discipline, community radio stations can disseminate information about cultural events recovery efforts, or educational programs aimed as rebuilding and preserving community traditions in the way, radio becomes a lifetime that maintains a sense of continuity and stability even in the face of external pressures 
 In conclusion, the functions of community radio in promoting the cultural heritage of the Ibolo people are diverse and far reading through the preservation of language, transmission of oral traditions, participatory engagement, cultural education, advocacy and celebration of local arts, community radio plays an indispensable role in safeguarding and promoting the cultural identity of the Ibolo people community by acting as a voice for the people, providing a platform for cultural expression and fostering social cohesion, community radio helps ensure that the rich cultural heritage of the Ibolo people remains vibrant and accessible for future generations 
 
2.1.3 	COMMUNITY RADIO AND NATIONAL DEVELOPMENT 
Community radio plays significant role in national development, particularly in the context of promoting and preventing the cultural heritage of indigenous communities like the iBolo people. Unlike mainstream media, which often focuses on national or global issues, community radio is deeply embedded in local contexts. It reflects the values, traditions and needs of of a spectra community, allowing for a more inclusive, participatory form of communication for the iBolo people community radio is not just for a tool for entertainment or information; it’s serves as a vital mechanism for cultural preservation and national development by connecting cultural preservation and national development by connecting cultural identity with broader development goals.  
 	One of the key contribution of community radio to national development lies in its ability to foster local participation. By offering a platform for local Vereen community radio empower individuals to contribute to the discourse on social, economic, and political issues that directly affect their lives for the iBolo people, this means that they can engage in conversation about their cultural heritage, address concerns about cultural erosion and advocate for the protection of their traditions through these discussion, community radio helps to bridge the gap between local needs and national policies, fostering a more inclusive development process. It ensure that the iBolo people’s unique cultural perspectives it considered in national debaters, thereby promoting a more diverse and respective vision of national development 
 In terms of national development, community radio helps to promote education and awareness particularly in rural or marginalized areas. For the iBolo people community radio programs that focus on traditional customs language and cultural education these program not only actual application in behavior of lessons learnt, where it may be rewarded (reinforced) or punished, leading to greater or less motivation to follow any particular path(McQuail,2005), social learning theory basically focuses on the learning that occurs within a given social context.  The theory considers that people learn from one another including observation learning, imitation and modeling.
 	 According to Ugande(20011), the social learning theory by Bandura emphasizes the importance of observing and modeling the behavior attitudes and emotional reactions of others.
  The relevance of the social learning theory provision that people can learn and adopt certain behaviors as represented in communication context (particularly mass communication) aside direct interaction and experience.  
    	In this regard, people concerned with the packaging and production of cultural radio programs are guided to put forward broadcast that greatly hold the people’s attention and enable them to put the self- efficacy and social modeling elements into practice.

2.1.4 	ROLE OF COMMUNITY RADIO IN NIGERIA'S DEVELOPMENT
Radio is the most accessible of all the mass media types in Nigeria. For instance, Pate (2006, p.27) describes radio as —the most patronized means of mass communication in Nigeria. Quoting the 1999 National Demographic and Health Survey, Pate remarks that 62 per cent of households in Nigeria own one or more radio sets. Things have even become better as more people now have access to radio stations through their mobile handsets.
At the moment, Nigeria is confronted with a myriad of socio-political and economic problems. Community radio is expected to play vital role in mobilizing the rural populace. Majority of Nigerians living in the vast rural communities are practically cut off from the mainstream media. They are hardly heard because. News is about prominence. Therefore, community radio, when fully operational in Nigeria, will be expected to give voice to the local population in the following areas:

POLITICS: Democracy is all about the government of the people, by the people and for the people. The participation of people in governance has been hampered over the years because of the inaccessibility to and unavailability of media outlets in the rural areas. In-between elections, people are expected to participate actively in public affairs, through robust debates on issues that affect their lives. Besides that, the need exists for constant flow of information that allows people take informed decisions on matters of public interest. There is need for the education of the rural populace on political matters.

ECONOMY: Mass poverty, exacerbated by mind- boggling corruption, is one of the greatest challenges facing the Nigeria at the moment. Omojola (2010, p.25; 2008) notes that corruption is a polygon zed practice as it involves many sides, including the media, that perpetrate it. One way media have been found to abet corruption is when they do not exist to hold politicians and civil servants accountable. The 2011 Human Development Index ranks Nigeria as the 156th of the 177 nations on earth. Corruption is one of the factors that account for the poor rating. Poverty reduction is a major component of the Millennium Development Goals (MDGs) but overcoming poverty in a country like Nigeria requires mass mobilization of the people for development programs. Only community radio that speaks to the people in their own language can do the job better.

EDUCATION: Literacy level in the rural areas of Nigeria is still very low. National literacy rate is 67 per cent (Akingbulu& Menkiti, 2008, p.12). Majority of the uneducated people lives in the rural areas where educational facilities are either non-existent or inadequate. Community radio will be a vital tool in adult education. It is difficult to conceive development in modern times without one form of education or the other.

HEALTH: No nation on earth is free from health challenges, but these challenges are more serious in some countries than others. Health issues require joint action of the citizenry. Community radio can be used to promote appropriate health behaviors that prolong life and ensure disease control/eradication in the rural areas.

CULTURE: With the wide application of the new media technologies and the real threat of cultural imperialism, there is urgent need to protect the cultural heritage of Nigeria. Community radio is one of the best means of preserving and transmitting the cultural heritage of the people.

2.1.5 	MASS MEDIA AND CULTURAL PROMOTION
Culture plays a role for societal transformation and development, the stability of a society is ensured through the transmission of cultural values. Franz (2010) is quoted by Nwaolikpe (2013) to have noted that, culture or the way of life of a people, their ideas, acts, and artifacts' is one of the main determinants of whether a society develops rapidly or slowly.
The cultural and lifestyle of citizens in a community is learned and passed from generation to generation and the culture of a particular society is dynamic, people learn and embrace new ideas, new ways of behaving, and new and emerging trends- especially through the use of relevant media channels, It is appropriate for every culture to be preserved for it is a society's distinct way of life.
Cultural education is done through communication channels like telecommunication and the mass media since everyone engage in intrapersonal, dyadic, small group, public, mass communication and computer-assisted or online communication (Gamble and Gamble, 2010).
For the fact that the media permeate our daily lives, they can be used as the pivot of cultural campaigns in the country, thus, the media is seen as purveyor of education and development. The Nigerian media is used to strengthen the popular art forms of Nigerians, highlighting Nigeria's cultural identity. The media influence our relationship with the other countries and have a transformative impact on culture and the society (Nwaolikpe, 2013). Thus, the mass media could be said to have contributory roles to play in promoting cultures of the people across societies.
   	As noted by Ademola and Okunola (2013:182), the mass media is a significant force in modern culture, for example, American sociologists refer to it as 'mediated culture as media reflects and creates cultures. According to these authors, communities and individuals are bombarded constantly with messages (such as those on cultural norms and values) from multitude of sources including TV, Billboard, Radio and Magazine to mention a few.
Considering the wide-reach of mass media channels, messages on cultural norms and values transmitted from them could reach wide segments of societies.
This thus entails the need for the mass media to be properly used for promotion of cultures. Ayakoroma (2011:1) corroborates the need for the use of mass media for cultural promotion by noting that: For us to effectively harness our culture for national development there is need for the media to partner with key stakeholders in the sector to promote its activities, This attention from the media will act as an impetus to create a synergy aimed at effectively propagating sustainable development of the sector.
The mass media inform, entertain, persuade and is pervasive in nature. As rightly revealed by Vivian (2001) in Nwaolikpe (2013:69), the mass media transmit cultural values through history. Past generations talk to us through mass media, mostly books, just as we, often not realizing it, talk to future generations. The media also diffuse values and ideas contemporaneously.
The media as an agent of development has been working in the area of cultural development in Nigeria. They present educational programs that propagate our culture, the print media provide information that improves the lifestyle of the masses and the masses have been influenced greatly by these programs.
The television and the radio have been doing good work of promoting Nigerian culture but not much has been said about the print media, the radio station programs provide information and educate the listeners gearing them towards the protection of public interest (Nwaolikpe, 2013).
Describing the nature of use of mass media for cultural promotion purposes, Ayakoroma (2011) in Nwaolikpe (2013:70) noted that the media "gave adequate expression to the cultures of the diverse people of Nigeria. Radio broadcasting popularized Nigerian languages, exposed the music and culture of Nigeria to the international community".
The programs that are featured in radio are short stories, talks, music, sports, playlist, announcements, etc. These days more of entertainment (music mainly) programs are featured because of their quest to have more listeners. The messages in some of the songs do not portray the Nigerian cultural values; the lyrics are more on personal experiences and may not have the expected impact on the masses (Nwaolikpe, 2013).
The media, according to Nwaolikpe (2013), play an important role of shaping public image of the masses and in so doing pressure them to behave according to cultural norms of their country and this is achieved with communication which plays a vital role in development, bringing about behavior and lifestyle changes.
Any activity to be successfully accomplished requires communication, and effective communication will be achieved when a person is able to convey what he wants to say clearly and precisely and is able to understand correctly what the other person is saying. The way and manner the morals and cultures of the typical Nigerian community is promoted depend solely on its mass media. These mass media are responsible for the dissemination of values, ideas, and developmental information in many ways and this goes a long way in elevating cultures and community life. In the Nigerian society, cultures are very important and they are held in great reverence (Onabajo, 2005). The mass media is therefore an important factor in Nigeria for they have important roles to play in the area of cultural education and national development.
The mass media support and enhance development programs in the country. The media offer a learning ground for people, and are used to learn about what is happening around the world (Turow, 2009:21 in Nwaolikpe, 2013).The masses learn from the media, and rely on the media for information getting educated in the process hence their relevance in cultural education and promotion.

2.1.6 	HOW RADIO CAN PROMOTE INDIGENOUS CULTURES IN NIGERIA
According to Onabajo (2005), since independence, radio broadcast programs have tried its best to live up to its objective of promoting cultural awareness throughout the Nigerian federation. Part of these objectives is to essentially cover the areas of aesthetics, religion, ethics, philosophy, language, history and arts. In line with their objectives, radio programs have tried as much as possible to be oriented towards:
(a) Seeking, identifying and preserving Nigerian culture and promoting the study of Nigerian history and language.
(b) Selecting critically, relevant foreign culture for the purpose of enriching Nigerian culture.
· ﻿﻿﻿﻿Developing and promoting the appreciation of indigenous aesthetic values by citizens (Onabajo, 2005).
One of the objectives of the Federal Radio Corporation of Nigeria (FRCN), formerly known as the Nigerian Broadcasting Corporation (NBC) is to provide a professional and comprehensive coverage of Nigerian culture through broadcasting; to promote cultural growth through research into indigenous cultures, and to disseminate the results of such research (Onabajo, 2000 cited in Onabajo, 2005).

2.2 	THEREOTICAL FRAMEWORK
This research work is guided by the Social Learning Theory and Social Responsibility Media Theory.
2.2.1 	SOCIAL LEARNING THEORY:
The development of the Social Learning theory is attributed to the works by Bandura (1986). The theory, according to McQuail (2005), is the idea that we cannot learn all or even much of what we need to guide our own development and behavior from direct personal observation and experience alone, we have to learn much from indirect sources including mass media.
The social learning theory posits four basic processes of social learning processes that occur in sequence - attention, retention, production and motivation.
Our attention is directed at media content of potential relevance to our lives. We may then retain what we have learnt and add it to our stock of prior knowledge.
The third stage, which is production refers to the actual application in behavior of lessons learnt, where it may be rewarded (reinforced) or punished, leading to greater or less motivation to follow any particular path (McQuail, 2005), Social learning theory basically focuses on the learning that occurs within a given social context. The theory considers that people learn from one another, including observational learning, imitation and modeling. According to Ugande (2011), the social learning theory by Bandura emphasizes the importance of observing and modeling the behaviors, attitudes and emotional reactions of others.
 	The relevance of the social learning theory to the current study can be explained in the theory's provision that people can learn and adopt certain behaviors as represented in communication content (particularly mass communication) aside direct personal interactions and experiences.
In this regard, people concerned with the packaging and production of cultural radio programs are guided to put forward broadcasts that greatly hold the people's attention and enable them put the self-efficacy and social modeling elements into practice.
2.2.2 	SOCIAL RESPONSIBILITY MEDIA THEORY
The social responsibility theory, first developed in the 1940s by Robert Maynerd Hunt chins, is still a guiding principle for the media today. To combat the presses that threatened freedom of the press, this theory was first introduced in the 1947 and was recommended by the Hutchins commission of freedom of the press. It stated that media should serve the public and in order to do so, should remain free of government interference. It defined guidelines that the media should follow in order to fulfill its obligation of serving the public (Goke Raufu 78). This theory claimed that the media could be self-regulating by adhering to the following principles; Media has obligations to fulfill a democratic society in order to perceive freedom. Media should be self-regulated. Media should have high standard for professionalism and objectivity as well as truth and accuracy. Media should have reflexes the diversity of the cultures and traditions they represent. The public has right to expel professional performance, the proponent of this theory had strong faith in public ability to determine right and wrong, and take action to preserve the public good when necessary).
The social responsibility theory does not only fall upon the reporters and producers of media. The responsibility also falls to the consumers to become media literate and maintain high yet, reasonable expectation of the media.
Furthermore, the social responsibility theory stresses on that the media must perform a duty to the public and serve as presentation and clarification agent for the goals and values of the society. This is important because, culture cannot be overlooked in the society.


2.3 	REVIEW OF RELATED STUDIES.
     	The researcher above in his study said that okunma (1999) quoted McBride etal when she said that McBride commission found that the mass media are cultural experience of millions of people in the modern world. Anshan (1989;15) in okuna emphasizes that the rule of international Communication is a major carrier of culture.
However ukonu and wogu (2006) said "it is saddening to note that the media in Africa and custodians of culture that are completely foreign, it is therefore important to note that, since a string relationship exist between culture and the broadcast media (FRCN) the later should endeavor to propagate our culture through their various educational, entertainment and sensitization programs.
According to Oso (2002;39), said the mass media play the role of crafting Awareness if both immediate environment they operate in and outside the world.
According to Hall (1986), as quoted in oso (2002;39), "what we know of our society depend on how things are represented to us that knowledge in turn informs what we do and what policies we have to accept".
Also Agbo et (2017) in evaluating the influence of FRNC'S igbo language program on the promotion of igbo language in south-east, program on the promotion of igbo language in south-east Nigeria noted that FRNC has not adequate promoted the igbo language. It was consequently recommended that FRCN should fulfill the cultural promotion function of the media by giving adequate attention to the promotion of igbo language.
Language which is supposed to be the vehicle through which our culture is passed through our generation to another has been overridden by the westerner’s way of life where children can no longer speak their parent's language. In various families nowadays teach their children English language instead of their native language. While in schools pupils are forbidden to speak any language which is not English language.
Abiodun (2013) saw in his investigation that on the ground, that in the media are viewed as motivation setters, the first pitch of African dialect ought to the viewed as shown in then. A situation where African language is accidentally diffused with the mixture of foreign word, when there are nearby equivalents, ought to and never again permitted in African media and programs. They should as well encourage feedback.
Similarly, Simon and Ndoma (2016) led an examination on "Nigerian Media and indigenous culture transformation: The journey so far". The study made use of the content analysis method of research. This investigation discovered that by creating and advancing indigenous societies as opposed to the present westernization motions of the mass media, these societies will changed.
Hassan (2014) did a study where findings revealed that the media have significantly promoted hausa language in the region. The respondent indicated that they have gained better knowledge of the hausa language through the various hausa language programms of the media. Dishu (2013) opened that a significant number of participants in his study were exposed to indigenous language programs in the media. These programs have enhanced their knowledge of the indigenous language. It was also revealed that there is a need for the duration of the programs to be increased to provide enough time for audience to learn.
Kenneth (2011) the role of the mass media in promoting the Nigeria cultural heritage. The study revealed that Nigeria is already falling prey to the dictates of westernization. As a result, there is a high level of alienation in our cultural realms. As agenda setters, the mass media have many role to play in promoting the cultural heritage of Nigeria. Both the 1979 and 1999 constitutions of Nigeria mandate the mass media to ensure government protect, preserves and promotes certain cultures.
This study aimed at examine the role of the mass media in promoting the Nigeria cultural heritage. It concluded that the mass media should salvage alienated cultures by guiding Nigerians to love their cultures against westernized standards and avoid misleading report on issues of Nigerians ways of living.
The media is a compound of many things rolled into one, the media is divided into two parts, the broadcast and print media. The media helps in disseminating information, cultural transmission and bring about news entertainment.
Furthermore, this study are emphasizing that in effect, Radio is a channel of communication and the role of communication may regarded as that of a major carrier of culture, and also the mass media play the role of both the immediate environment they operate in and outside the world.


    


CHAPTER THREE
RESCARCH METHODOLOGY
3.0 	 INTRODUCTION
This Chapter Is and review of the methodology that used be used in the study. Methodology its Important In research of how the rescale was conducted. While discussing the methodology, research design, population of the Study, Sampling techno us, data Collection procedure and date analyst will be discussed in this chapter 

3.1	 RESEARCH DESIGN 
  	 According to Gesswel (2009), a research design is a plan for Collecting and Analyzing data to answer research Question on test hypotheses. It is a systematic and detailed plan that Outlines the procedures for Conducting a research study, Including the methods for Collecting And Analyzing data, the Sampling Strategy, And the data analyst techniques.
   A research design as a plan for Selecting the Sample, Collecting the data, And Analyzing the data to answer the research question. He emphasize that a research design should be based on the research questions and Objectives and should be tailored to the specific needs of the study
A research design is a Systematic and detailed plan that outlines the procedures for conducting a research study including the methods for collecting and analyzing data, the Sampling Strategy, and the data analyst’s techniques. It is a crucial component of the research Process, and is essential for ensuring that the research Is Conducted in a rigorous and systematic way.

3.2. 	POPULATION OF THE STUDY 
Cresswell (2009) defines the population of a study as the entire group of individuals, item’s, or data point that the researcher is interested in Understanding or describing. He notes that the population can be defined in terms of Its characteristics, Such as age, gender, Income level, or geographic location. The population of a study Con be either finite on Infinite. A finite population Is one that Is limited In size, Such as the number of Student In a particular school or the number of employees in a particular Company. An Infinite population is one that is Unlimited In size, such as the number if people in a particular Country or the number of Customers of a particular business. It is important to note that the population of a Study is not always easily defined, and it may be necessary to make assumption or use Sampling frames to estimate the population. Additionally, the population of a Study may Change over time, and it may be necessary to update the population definition as the research progresses.
 3.3 	SAMPLE SIZE AND SAMPLING TECHNIQUE
    	 The Sample Size Is the number of individuals, items or data point that are selected from the population to participate In a research study. It is a critical Component of research design, as it determines the accuracy and reliability of the findings
 	According to Cresswell (2009), the Sample Size Is the number of participants or observations included In a Study. He notes that the Sample Size Should be large enough to provide reliable and accurate estimates of the population Parameters, but not so large that it becomes impractical or expensive to Collect and analyze the data.
Kelinger (1986) defines the Sample size as the number of Cases or Observation Selected from the population to be included ln the Study. His emphasis that the sample size should be determined based on the research question, the level of precision desired, and the resources available.

3.4	 INSTRUMENTS OF DATA GATHERING 
The attempt of carry out the research work the Instruments use in Collection of Information is Questionnaire.
A Questionnaire is a research tool featuring a series of questions used to collect useful Information. Instrument for data Collection refers to the tool that will be used in gathering And Obtaining Information needed for the research work from individual group of analysis. The basic Instrument that will be used In this study is questionnaire. it has relevant question Concerned With obtaining adequate and factual Information about the topic. In the research, questionnaire Instrument will be use, the questionnaire for the Study will be In two parts. Part One answered research Question 1-6 on the demography of the respondents such as sex, age, religion, occupation, gender and educational level, while part two of the questionnaire will be made up of 14 items 7-20. The part two of the questionnaire will be designed  In such a way that items 7, 8, 9, 10 and 11 will be tailored towards answering research Question 1; items 12, 13 And 14 answered research Question 2, item 15 and 16 answered research 3 While Item 17, 18, 19 And 20 answered research. Question 4.

3.5 	VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENTS 
   	Validity and reliability are important aspect of Selecting a Survey Instrument reliability refers to the extent that the Instrument yields the same result over multiple measures what it was designed to measure. For result truthfulness will be using interpersonal commission (face to face) in which people be given questions printed on pape will be Collected
Instantly, that will enable us to get the result right.   
Primary source; this data will be collected directly from the same population under the study through the use of questionnaire containing structural questions planed clearly the objective of the survey and the data requirements, which were prepared on standard questions with exact wording to be answered uniformly by the respondent indicating the level agreement or disagreement.
3.6 	METHOD OF DATA GATHERING
Method of data gathering is the manner or mode of procedure, especially an orderly, logical, or systematic way of instruction, inquiry, experiment, and presentation. Method of data gathering is a procedure, technique, or way of doing something, especially in accordance with definite plans, there are possible methods of repairing this motor. The main technique of data gathering are; observation, interview and questionnaire, schedule, and surveys. Distribute to the respondent. Data will be collected here, using questionnaire which the researcher will be

3.7 	METHOD OF DATA ANALYSIS
Data analysis is the process of systematically applying statically or logical techniques to describe an  illustrate and recap and evaluate data.
Data will be analyzed frequency table and sample percentage. The frequency table which uses sample percentage in analyzing collected data makes it easy for interpreting the response, the respondents will respond to the terms by ticking the option they felt best expressing their views after reading the question carefully and all the data collected will be analyzed.



CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
 4.0 	 Introduction 
 This chapter is concerned on the analysis and interpretation of data collected through the use of questionnaire administered to respondents. The questionnaires were represented in two sections, demography and basic questions which are relevant for the study. All data collected from the questionnaire are represented in table and percentage analyses were done under table. A total of 100 questionnaires were administered and 98 questionnaires were retrieved and respondents answered all research questions accordingly. 
 4.1 	 Data Presentation 
DEMOGRAPHY OF RESPONDENTS 
 Table 1 Question 1 Sex of respondents 
	 Sex 
	 Frequency 
	 Percentage (%) 

	 Male 
	 48 
	 48% 

	 Female 
	52
	 52% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From the table  above, it shows  that  52(52%)  of  the  respondents are Female while  48(48%)  of  the  respondents are Male. Thus female respondents are more than male respondents in this survey. 
 Table 2 Question 2: Age of respondents 
	 Age 
	 Frequency 
	 Percentage (%) 

	 Below 20years 
	 50 
	 19% 

	 20-40years 
	 40
	 40% 

	 40 and above 
	10
	 20% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  50(50%) of respondent are Below 20years, 40(40%)  are  between  20-40years,  10(10%) are between 40-and above 
 Table 3 Question 3: Religion of respondents 
	 Religion 
	 Frequency 
	 Percentage (%) 

	 Islam 
	62
	 62% 

	 Christian 
	 38 
	 38% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The  table  above  shows  that  62(55%)  respondents  are  Muslim  and  38(38%)  of  respondents  are  Christian. 
 Table 4 Question 4: what is your qualification 
	Occupation
	 Frequency 
	 Percentage (%) 

	 Nd1  
	 35 
	 35% 

	Nd2
	 25 
	 25% 

	Hnd1
	 20 
	 20% 

	 Hnd2  
	 20 
	 20% 

	Total 
	100
	100%


Source: Research Survey 2025
 The  table  above  shows  that  35(35%)  of  the  respondents  are  Nd1,  25(25%)  are  ND2,20(20%) of the respondents are Hnd1and 20(20%) of the respondent are Hnd2. 
 Table 5 Question 5: Marital status of respondents 
	 Marital status 
	 Frequency 
	 Percentage (%) 

	 Single 
	 75
	 75% 

	 Married 
	 25
	 25% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above  it  shows  that  75(75%)  of  respondents  are  single,  25(25%)  of  respondents  are married.
Table 6
 Question 6:  what is your occupation? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Civil servant  
	 50 
	 50% 

	student 
	 35 
	 35% 

	 Self employed  
	 15 
	 15% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  50(50%)  of  the  respondents  choose civil servant,  35(35%) Choose student, 15(15%) Chooses self-employed.
Question  7:  do you learn about ibolo culture through the community radio?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 80 
	 80% 

	 Agree 
	 - 
	 - 

	 Neutral 
	 - 
	 -

	 Disagree 
	 20 
	20%

	 Strongly disagree 
	-
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  80(80%)  of  the  respondents  strongly  agreed, 20(20%)  also  Disagreed.  
Question 8:  Does radio program help you to learn about culture 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 75 
	 75% 

	 Agree 	
	 - 
	 - 

	 Neutral 
	 - 
	 - 

	 Disagree 
	 25 
	 25% 

	 Strongly disagree 
	 -
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  57(75%)  of  the  respondents  strongly  agreed ,  28(28%)  also  disagreed.


Question 9: Does radio encourage cultural promotion in your community
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 85 
	 85% 

	 Agree 
	 - 
	 - 

	 Neutral 
	 - 
	 -

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 - 
	 - 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  85(85%)  of  the  respondents  strongly  agreed,  15(15%)  disagreed.
Table 10
 Question 10:  does radio effectively promote cultural heritage in your community
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 65 
	 65% 

	 Agree 
	25
	 25% 

	 Neutral 
	 - 
	 - 

	 Disagree 
	 10 
	10%

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  65(0%)  of  the  respondents  strongly  agreed,  25(25%)  also  agreed,  10(40%) choose disagree, 

Question 11:  Sobi F.M should create more programmes that will campaign against kidnapping in Ilorin metropolis 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 16% 

	 Agree 
	 22 
	 53% 

	 Neutral 
	 28 
	 14% 

	 Disagree 
	 20 
	 14% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  22(22%)  also  agreed,  28(28%)  stay  neutral  another  20(20%)  respondents  disagreed  
Table 12
 Question 12:  Do you think communication radio can go further in promotion 0f cultural heritage
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 30% 

	 Agree 
	 40 
	 40% 

	 Neutral 
	 10 
	 10% 

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  40(40%)  also  agreed,  10(10%)  stay  neutral,  15(15%)  disagreed  and  5(5%)  of  the  respondents strongly disagreed. 
 Table 13
 Question 13:  do you consider community radio to be variable channel enlighten and educating the mass on cultural heritage?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 41 
	 41% 

	 Agree 
	 35 
	 35% 

	 Neutral 
	 11 
	 11% 

	 Disagree 
	 8 
	 8% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  41(41%)  of  the  respondents  strongly  agreed,  35(35%)  also  agreed,  11(11%) stay neutral, 8(8%) disagreed and 5(5%) of the respondents strongly disagreed. 
Table 14
 Question 14: does community radio have great impact in culture heritage of the ibolo people? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 40 
	 40% 

	 Agree 
	 20 
	 20% 

	 Neutral 
	 15 
	 15% 

	 Disagree 
	 25 
	 25% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  indicated  that  40(40%)  of  the  respondents  strongly,  20(20%)  also  agreed,  15(15%)  stay  neutral,  25(25%)  disagreed .
Table 15
 Question 15: does community radio on cultural heritage promotion, promote educative and entertaining? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 40 
	 40% 

	 Agree 
	 20 
	 20% 

	 Neutral 
	 15 
	 15% 

	 Disagree 
	 25 
	 25% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
Question 16:  does community radio only cover cultural event about the indigenous cultural?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 80 
	 80% 

	 Agree 
	 - 
	 - 

	 Neutral 
	 - 
	 -

	 Disagree 
	 20 
	20%

	 Strongly disagree 
	-
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  80(80%)  of  the  respondents  strongly  agreed, 20(20%)  also  Disagreed.  
Question 17:  most of the report from the ibolo culture transmit through community radio influence understanding of ibolo people? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 75 
	 75% 

	 Agree 	
	 - 
	 - 

	 Neutral 
	 - 
	 - 

	 Disagree 
	 25 
	 25% 

	 Strongly disagree 
	 -
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  57(75%)  of  the  respondents  strongly  agreed ,  28(28%)  also  disagreed.


Question 18: Does community radio topmost in reporting and interpreting of ibolo culture 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 85 
	 85% 

	 Agree 
	 - 
	 - 

	 Neutral 
	 - 
	 -

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 - 
	 - 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  85(85%)  of  the  respondents  strongly  agreed,  15(15%)  disagreed.
Table 19
 Question 19:  does community radio cover are wary of information from the misrepresent of the ibolo people ?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 80 
	 80% 

	 Agree 
	 - 
	 - 

	 Neutral 
	 - 
	 -

	 Disagree 
	 20 
	20%

	 Strongly disagree 
	-
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  80(80%)  of  the  respondents  strongly  agreed, 20(20%)  also  Disagreed.  
Table 20
 Question 20: Does community radio favor the ibolo people in their coverage of cultural event promotion 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 85 
	 85% 

	 Agree 
	 - 
	 - 

	 Neutral 
	 - 
	 -

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 - 
	 - 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  85(85%)  of  the  respondents  strongly  agreed,  15(15%)  disagreed.
 The  table  above  indicated  that  40(40%)  of  the  respondents  strongly,  20(20%)  also  agreed,  15(15%)  stay  neutral,  25(25%)  disagreed
 4.2 	 Analysis of research questions 
 RESEARCH QUESTION ONE: How does the community broadcast radio contributes to the culture of ibolo people?
Table 17 provides answer to the research question one by revealing that respondents (30%) chose strongly agree, 45 respondents (45%) chose agree, 9 respondents (9%) chose neutral, 10 respondents (10%) chose disagree, and 6 respondents (6%) chose strongly disagree.
This shows that majority of respondents which is more than 50% were agree that most of the reports from the ibolo culture transmit through community radio influence understanding ibolo people.
RESEARCH QUESTION TWO: what are the ibolo people cultural norms and value that are highlighted in radio broadcast accessed by the audience?
Table 9 provides answer to the research question two by revealing that 85 respondents representing 85% strongly agree, while only 15 respondents representing 15% are disagree
This shows that majority believe that radio is good for promoting ibolo culture
RESEARCH QUESTION THREE: What are the ways that community radio broadcast contributes in promoting the culture of ibolo people
Table 18 provides answer research question three by revealing that 46 respondents represent (46%) were strongly agree, 33 respondents represent (33%) were agree, 6 respondents represents (6%) were neutral, and 9 respondents represents (9%) are disagree, while 6 respondents represents (6%) were strongly disagree.	
4.3 	DISCUSSION OF FINDINGS
From the data above, majority of the respondents in the questionnaire strongly agree and state clearly that community radio as positive impacts in the lives of the masses on public education and promotion of cultural heritage
It also believes in the findings that respondents/masses through community radio acquire knowledge on the choice of public participation in the cultures with the help of the public education program
The study also shows that radio has many influence and positive impact in the lives of the masses most especially in the decision making towards cultural heritage participation.
Additionally, respondents strongly believe that the rate of strength by which radio mobilized towards cultural participation is very high and it enables people to have full knowledge about culture.
Community radio is promoting Offa culture, emphasizing is impact on cultural preservation and the projection of ibolo unique identity. Also explores the challenges faced by community radio in its endeavors, such as resources constraints and need for continuous innovation to remain relevant in the rapidly evolving media organization.
The reach of ibolo culture to a global audience, enabling the dissemination of cultural content beyond geographical.
 One of the most significant roles played by Okin FM is the active use of the Yoruba language, specifically the Ibolo dialect, in many of its programs. This use fosters a sense of identity and pride among the listeners, helping to preserve the language and oral traditions that are central to the Ibolo heritage.
     The station dedicates segments to cultural content, including traditional music, folktales, festivals, and interviews with elders and custodians of culture. Such programs not only educate the younger generation but also rejuvenate community interest in indigenous practices.  
   A core feature of Okin FM’s impact lies in its participatory model. The station gives community members a platform to share their experiences, folklore, and opinions, thus ensuring that cultural narratives are driven by the people themselves and not imposed externally.
    	Okin FM also serves an educational role by informing the public about the history, norms, and traditional institutions of the Ibolo people. This is crucial in preventing cultural erosion in the face of modernization.
In conclusion, the data show that ibolo culture programmes in Okin FM is effective in teaching people about ibolo culture through the various form such programs are presented, and supporting the continuation of cultural programmes


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 	SUMMARY
The survey research design was used for data collection, purposely to determine and measure the feedback of the audience towards cultural programs of the community radio selected. The programs "cultural heritage of ibolo people" has positively influenced most masses on their choice of cultural participation. There is high level of cultural mobilization information on community radio, the rate of public education program that enlighten the masses on cultural heritage program through community radio. These findings received the central thesis of the agenda-settings theory, which state that the media have the power to determine what is important in the public discourse.
Through the data gathered, it was discovered that some programmes on Okin FM are very effective programs in ibolo cultural teaching and promotion. The respondents affirmed that cultural festival teach them about traditional believe, language use and behavioral pattern in Offa community.
The chapter one of this study which is used on the genera introduction covers the background of the study, statement of the problem, aim and objectives of the study, research questions, significance as well as the scope of the study, while ending with the operational definition of key terms.
The chapter two which focused on the literature review covers the conceptual framework with particular emphasis on the concept, uses, types and benefit of social media. It is also covers the review as the theoretical frameworks.
The chapter three of this study which centred on the research methodology covers the research design, population of the study, sample size and sampling techniques, reliability and validity, data collection instrument, analysis data collection as well as the ethical consideration.
The chapter four of this work focused on the presentation of data analysis and analysis of research question. While the last chapter covers summary, conclusion and recommendation.

5.2 	CONCLUSION
This study has demonstrated that community radio mobilized masses towards cultural heritage programs and it also serves as an important tools that is been used in promoting cultures and engaging it audience in cultural participation.
Cultural heritage mobilization programs can influence positively and help enlighten the masses on their choice of culture. This was ascertained through the response of the respondents in this study.
Community radio has played a significant role in promoting and propagating ibolo cultural belief, hence that suggested that there should be continuous transmission of culture based on community radio program. It is against this backdrop that the researcher concludes that community radio in Nigeria should be continue to serve as the custodian of people's indigenous culture and tradition.
5.3 	RECOMMENDATIONS
Arising from the findings and conclusion of this study, these are the Following recommendation.
· Government should increase allocation of funds to the communication information ministries so as to enable community radio stations carry out more effective programs on cultural mobilization and participation.
· The media should pick up the task to produce radio mobilization programs that will help to enhance cultural participation.
· Non-government organization (N G O) should also pick up the task to produce community radio mobilization programs that will help promote cultural heritage participation and promote peaceful co-existence among others.
·  These mobilization programs should be these mobilization programs should be repackage with the involvement of local languages so as to reach the rural areas. Repackage with the involvement of local languages so as to reach the rural areas.

Collaboration with Cultural Institutions: Okin FM should partner with local cultural groups, historians, and educational institutions to develop accurate and rich cultural content. This will also support research and documentation of Ibọlọ heritage.
Youth Engagement Initiatives: Targeted programs that appeal to youth—such as cultural contests, interviews with traditional leaders, and youth-led segments on heritage—should be promoted. This can bridge the generational gap and encourage pride in cultural identity.
Use of Modern Technology: The station should leverage digital platforms (social media, podcasting, mobile apps) to extend the reach of cultural programs beyond the immediate broadcast area and engage a wider audience, including Ibọlọ people in the diaspora.
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APPENDIX
                                                      Department of Mass Communication,
Institution of Information and Communication Technology,
 Kwara Sate Polytechnic, Ilorin.
						 2025.
Dear Respondent,
LETTER OF INTRODUCTION
I am a final year student of the above mentioned institution conducting a research on topic titled “APPRAISAL COMMUNITY RADIO IN THE PROMOTION OF CULTURAL HERITAGE OF IBOLO PEOPLE (A CASE STUDY OF OKIN FM, OFFA).” Kindly assist by providing honest opinions on the various issues raised in this questionnaire. Your confidentiality is highly assured as the information given will be used for purely academic purpose. 
Thank you for the anticipated co-operation.
Yours faithfully,
ADEWALE ABDULHAKEEM

QUESTIONAIRE
SECTION A.
i. Sex:    Male        (a) (      )   (b) Female (     )
ii. Age: 	(a) Below  20 years old (    )(b) 20-40 years old (     ) (c) 40 years above (    )
iii. Marital status:   (a) Single   (      ) (b) Married (     )  (c)  divorce (    )
iv. Qualification : (a) OLEVEL (    )  (b) NCE/OND  (     )  (c) BSC/HND (     )  (d) Other (     )
v. Religion : (a) Muslim  (    )  (b) Christian (    )
vi. Occupation; (a) civil servant (  ) (b) student (   )  (C) self-employed (   ) (d) others (  ) 
SECTION B
SECTION C
Please tick in (  ) appropriate column which best expresses your choice of opinion using the indicated format:

SA = Strongly Agree, A = Agree, N= Neutral, D = Disagree SD = Strongly Disagree.
	
	
	SA
	A
	N
	D
	SD

	7
	You learn about ibolo culture through the community radio.
	
	
	
	
	

	8
	  Radio program help you learn about culture.

	
	
	
	
	

	9
	Radio encourage cultural promotion in your community.
	
	
	
	
	

	
	
	SA
	A
	N
	D
	SD

	     10
	Radio is effectively to promote cultural heritage in your community.
	
	
	
	
	

	11
	Transmission of cultural heritage program contribute to national building.
	
	
	
	
	

	12
	You think community radio can go further in promotion of cultural heritage
	
	
	
	
	

	13
	You consider community radio to be variable channel in enlighten and educating the mass on cultural heritage 
	
	
	
	
	

	14
	Community radio have great impact in cultural heritage of ibolo people
	
	
	
	
	

	15
	Community radio program on cultural heritage promotion promote educative and entertaining.
	
	
	
	
	

	16
	Community radio only cover cultural event about indigenous culture
	
	
	
	
	

	17
	Most of the report from the ibolo culture transmit through community radio influence understanding the ibolo people.
	
	
	
	
	

	18
	Community radio remain topmost in reporting and interpreting of ibolo culture
	
	
	
	
	

	19
	Community radio cover are wary of information from the mis represent the culture of ibolo people
	
	
	
	
	

	20
	Community radio favour the ibolo people in their coverage of cultural event promotion
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