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ABSTRACT
This  research work focuses on the effect of mass media on the improvement of health status of the urban dwellers (A case study of Ilorin east local government)  focusing on how various media platforms contribute to health awareness, behavior change, and access to health-related information. With the rapid growth of urban populations and increasing health challenges in cities, effective communication becomes essential in promoting public health. The research explores the extent to which television, radio, newspapers, and digital media influence health knowledge, preventive practices, and the adoption of healthy lifestyles among urban residents. Data was collected through surveys and interviews within Ilorin East Local Government, and analyzed to identify patterns in media consumption and its correlation with health improvements. The findings suggest that mass media plays a significant role in disseminating health information, raising awareness about diseases, encouraging healthy behaviors, and facilitating timely health interventions. The study concludes that strengthening media-based health campaigns can be an effective strategy for improving urban health outcomes.
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CHAPTER ONE
INTRODUCTION
 1.1 Background of the Study The fulfillment of specific communication demands is a critical to society's Continued Survival. These requirements according to Barran S. Davis D.(2012) existed long before Johann Gutenberg Invented the machine and Samuel Morse Invented the Printing  electrical telegraph. However, there are instances where the functions of mass communication are undesirable from the Perspective of Society or individual Surveillance, Interpretation, connection, transfer Of values, Socialization, entertainment, and sharing of health information are all tasks that broadcast media such as  radio and television provide for society.
 An Important topic of discussion nowadays is the mass media and the role of mass media in promoting the socio economic development. One Such Socio- economic development by mass media is the field of health. Health issues and health care is an important field in the development of the country. The death rate is declining day by day due to improvements in the field of health care. 
Hence, there should be a good platform for showcasing these health development,. Mass media provide this platform. These development should be promoted by mass media and hence the article highlights the role of mass media in health care development. The health issues Prevalent in the world are focused by mass media and presented to the World. Health communication is known as the study and practice of transmitting promotional health information, such as through public health Campaigns, health education, and between doctor and patient (Dutta - Bergman, 17.2004). The goal Of Sharing health information is to improve health literary and hence affect Personal health decisions. The act of broadcasting and distributing Information pertaining to health concerns to the population via radio is known as health communication. Radio broadcasting Is the best and easiest means to deliver Information and reach an audience, and it has larger audience than television since radio is more cost-effective. Because it can reach people at home, at work, and in their automobiles. The audience can listen to the prime time hour of radio at any time since it used to transmit a Variety Of Programs. 
They use radio to convey health information is extremely beneficial since it reaches a Large audience and is cost effective. Health practitioners have recognized the advantages of utilizing radio to broadcast health messages and have used it to educate listeners about illness. Because "Serendipitous Learning via radio can serve as major mode of health Information Collecting: Producing and airing this variety Of programming is crucial for persons exposed to health messages (Dutta - Bergman, 2001). Because radio can quickly reach individuals, It has a significant Influence on their lives. The prime time hour of radio" broadcast is also convenient for listeners; therefore it may be a major success for the radio broadcast and has the potential to shape Individual behaviour in health-related subjects.
 1.2 Statement of the problem. 
The necessity of successful health message transmission to the general public has prompted healthy Communicators, educators and advocates to research and use of social media and other forms of mass media. Recent study has uncovered how people really interact with health information and how they like to interact with health information. This is because one of the fundamental goals of public health is to effectively communicate health information to individuals and communities. Individuals, groups and Societies may all benefit from timely and accurate communication Individuals." awareness, knowledge attitudes self efficacy ability and commitment to behaviour change can all be affected by effective health communication (Nguyen & en Bellamy, 2006). When  creating health education Campaigns health educators and Professionals frequently use a diverse strategy to bridge the gap between real and desire means of vital health information acquisition. In addition to face to face programming, health education (4) Campaigns frequently include television advertising Internet programs, radio broadcasts, and public Service announcements.
However, New technologies have evolved in the recent decade, leaving radio under used in the realm of health teaching and promotion. Though radio announcements and programs are still often used in health education Campaigns, health communication Practitioners and Scholars are increasingly focusing on the growing availability of health Information on the internet Although there is a lack of information and accessible primary research, this form of communication has a very Important role in use of health care interventions. The mass media has positive impact on health Issues and behaviour except a negative impacts. Due to growing need of mass media in the field of health care and several types of research done on this topic, the researchers have chosen this topic to review.
 1.3 Objectives of the Study. 
The broad objective of this study is to examine effect of mass media in improving health status of rural dwellers. Specifically the study sought to 
 i. Ascertain whether the mass media serves as significant tool for managing public health issues in Nigeria
 ii Find out whether mass media effectively disseminate Health information to rural and urban dwellers. 
iii Find out if the mass media helps to improve health knowledge of rural and urban dwellers. 
iv Ascertain if mass media help to improve health practices of rural and urban dwellers.
 1.4 Research Questions
 i Does the mass media serve as significant tool for managing Public health issues in Nigeria
 ii Does the mass media effectively disseminate health Information to rural and urban dwellers? 
iii Does the mass media help to improve health knowledge of rural and urban dwellers?
iv Does the mass media help to improve the health practices of rural and urban dwellers?
1.5 Significance of the study
 Findings from the study would have both empirical and practical significance practically, It will contribute to the articulation of radio broadcast Usage in Sharing health care information and shaping health. belief of community audience. practically the study- will serve as document for government and non-governmental Organizations, policy makers and health care professionals on the need to regulate the credibility of health information shared on radio presentations: Additionally, the result of the study will serve as a database to mass communication researchers who may be interested in learning the global health care Infodemic. Empirically, the study will serve as, reference material to both Scholars and student who wishes to conduct further Studies in related field. 
1.7 Scope of the Study
 The scope of this study borders on effect of mass media in improving health status of rural and urban dwellers. It will ascertain the extent at which health messages are communicated through media. The study is however delimited Onitsha Resident in Anambra State. 
1.8 Limitation of the study
This research project, like all human endeavors, had some Challenges that threatened to derail the study's Completion One of the reasons is that the time allotted for this work  was so limited that the researcher did not have enough time. to complete the task thoroughly. During data collection, the researcher also had to put forth extra effort to understand it the respondent interview Schedules, several of whom fell into the Incomprehensible age group. Also, there were financial and transportation constraints to deal with  Insufficient funds tends to Impede the efficiency of the researching sourcing the relevant materials, literature, or information and in the process of data collection (internet, questionnaires Interview). 
1.9 Definitions of Terms.
i.  MEDIA 
Media refers to the communication Channels through which we disseminate news, music, movies, education, Promotional message and Other data
 ⅱ PUBLIC HEALTH BEHAVIOUR 
Health behaviours are actions individuals take that affect their health. They include actions that lead to improved health such  as eating well and being physically active, and action that increase One's risk of diseases, such as Smoking, excessive alcohol intake and risky Sexual behaviour.
iii. HEALTH COMMUNICATION.
Health Communication is the study and practice of Communicating promotional health information such as in Public health campaigns, health education and between doctor and patient. The purpose of disseminating health information is to influence Personal health Choices by Improving the health literacy. 
1.10 Organization of the Study
The study is organized into five chapters. The first Chapter presents the background of the study, statement, of the problem, Objective of the study research questions and hypothesis, the significance of the study, scope /limitations of the Study and definition of terms. The chapter two covers the review of literature with emphasis on conceptual framework and empirical review. likewise, the chapter three which is the research methodology Specifically covers the research design, Population of the study, sample size determination, Sample size and Selection techniques and procedure, research instrument and administration, method of data collection, method Op data analysis, validity and reliability of the Study and ethical Consideration. The second to last Chapter being the Chapter four presents the data presentation and analysis, while the last Chapter (Chapter five). Contains the Summary, conclusion and recommendation












CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
2.1 Conceptual framework
 Health Status is a concept that gains increasing Importance and that academic research focuses on Health science will not suffice on its own in solving the increasing health problems of century. Therefore, It is an important initiative to benefit from social Sciences that deal with people's attitude and behaviours. The concept of health communication is interdisciplinary a combination of health Science and communication The role of mass media in spreading health communication Is Inevitable. Health literary is needed to explain the Understanding, Comprehension and application of the health information obtained by Individuals through mass media. The Introduction part of my Study will discuss the concepts of "health communication", "mass media" and "health literacy". 
In recent years, technological advancements, Scientific research and interactions between industries. In many areas have led to a blurring of interdisciplinary boundaries. Social sciences and natural sciences have also been affected by this gradual flexing of the definitive borders between scientific fields. 
In the past 20-30years, the interaction between social Sciences and health Sciences has increased. even further due to postmodern developments. The biological aspect of medicine and health science was at the beginning of modernism, but their multidisciplinary aspect started to take the fore with the postmodernist approach. 
Becoming the Center of attention for social scientists since the middle of this Century, health Science that begun to be addressed with its sociological and psychological aspect in addition to it's biological aspect (Gunosy, 2001). Consisting of intertwining the concepts of health and communication, health communication  is an Important example of interdisciplinary Interaction. 
Health is the most important issue for all people In every area and period life. Since the nature of the Concept differing from culture to culture, no clear definition could be made so far. The common and universally accepted definition for this multi-definition concept is the one given by WHO (World Health Organization). According to WHO's definition of the Concept of health, health is not only the absence of disease and disability, but also an individual's physical, mental and social well-being (WHO constitution, in, 1948). 
People can express themselves in their environment  through communication. Communication is a basic phenomenon in social processes Through communication, human maintain their existence and social relations. Individuals  lacking the ability to use the symbols and actioned  of Communication are pushed out of society and become lonely (Aziz, 2012, 5.26). 
Health is undoubtedly the most talked topic In every area of life. Individuals frequently communicate with each other on health. The importance Of communication for individuals to obtain Correct health information and to express themselves correctly in terms of health undeniable. Communication is used. in all of these steps in our daily life including Individuals recognizing their diseases, transferring this Situation to health care providers and starting the treatment process (sağlık İletışımı, 2010.p.22) In its Simplest form health communication is the communication that individuals establish with health care providers regarding health (Lupton, 1998, 55). Health communication is a method for individual  to have knowledge about health issues and refresh their knowledge about diseases and treatment processes they may encounter (Health People 2010, 2003). Health communication was previously understood as interpersonal relationships in the realization of health care. However to support the society," health care professionals, and policymakers, it has become an interdisciplinary and multidisciplinary approaching aiming to influence individuals about the Correct health behaviours by sharing health information on, talking an active role in the health communication Process, and reacting different audience (Tabak 2006, P.29). 
Based on these initiatives in the field, health communication has gained strength through interrelated developments. These developments were (kar, Alcalay, and Alex, 2001, PP. 45-46) cited in (Cinarlil., 2008 p. 42).
 i Communication studies becoming a disciplines
 ii Developments of research on human behaviours and Understanding of interpersonal relations.
 iii Development of action research on global health and humanitarian services, increasing public health departments in universities. 
 iv Addressing agenda setting and disease prevention programs by non-profit Organizations. 
Therefore, health communication contributes to many Important issues such as providing health information to individuals and Society, gaining correct health behaviours, developing health services, Preventing diseases and regulating Health policies. 
 2.1.1 Concept of Media and Public Health Mass media tools, In other words, the media is the most important tool in Imposing desired perceptions and actions on individuals and Strapping the structure of society (Inceoğlu, Özeetin Tol & Alkurt, 2014).
 Derived from corresponding word in English  (mass--media), the term is used for all written and visual media tools such as radio, television, newspapers magazines and social media.
With the leaps that humankind has achieved in technological advancements, people can access the info-1 Imation Hiey want instantly, freely and easily through the media and use this information (Isik, 2019, P.1983). 
 The attitude and the perception that are desired to be conveyed to the target audience are quickly transmitted through visual, auditory or digital media (Tabak, Sağuk Iletişimi, 20035-81-82) Individuals perceive, internalize and interpret these messages that they receive from such media tools (Smit & Terblanche 2015).
 Communication tools have always developed per the needs of individuals, always tailored to have new features, from ancient times to present day, communication has always been among the most basic needs of Individuals to be aware of each other, to get information and to survive (Gönenç, 2012)
 In early ages, People tried to meet their needs in Communication by drawing pictures and symbols on stone walls, burning fires, Producing various musical instruments and making sounds. As writing was invented, written communication emerged in addition to visual and auditory communication and individuals began to send messages to each other using messenger pigeons.
 The concepts of media and public health are Crucial within the scope of health communication and cannot be separated from each other.
 2.1.2 Media Tools 
Communication can be define as the whole of human actions for correspondence and obtaining information to survive. As social being humans. need to socialize, communicate, obtain information and interact with each other (Lunenburg, 2010). 
Individuals Start communication from the first moment they are born. For example, when babies." are thungry, they Cry to show there reaction to their hunger, children damage their toys to show that they are bored or adults argue with others to show their anger (kumon, 2016).  
Based on these examples, communication occurs not only verbally, but also non-verbally. People use communication tools to meet their communication. To reach large masses, mass media tools are used and thus, desired messages can be delivered to the targeted receiver quickly and easily. To make a general definition over mass media tools, it is safe to 2 Say that they enable communication to reach large Populations. These tools can be used to transmit written, visual or audio messages (A212 A., 2010, 5.99). 
Media tools have gone through significant changes throughout history. The most frequently used mass media tools tarry include radio, television, newspaper magazine and the internet. 
While the most frequently used type of communication at the time of emergence, written communication bias lost its popularity to the emergence of audio and visual communication through technological advancements (poy- 2011). Written mass media tools include newspapers, Magazines, brochures and books. 
Over time, written mass media tools have fallen. insufficient to meet the increasing communication needs of individuals, which has led to the need for mass media tools (Technological, Advances! from the Printing Press to the optioned, 2017). 
The invention of the telephone made it possible? for the voices of people in different locations to be- transmitted to each other for the first time (Elon university school of communications, n-d). With the Invention of the  radio in addition to the rise of voice communication, the importance of auditory communication increased even further. Auditory mass media tools include the telephone, radio and television vision (skretvedt & Sterling, 2018). 
Written and auditory means of communication were 
" followed by visual Communication, which also emerged as a result of technological advancements. Visual communication was born with the discovery of television
 The Invention of television led to very importance developments in that period. With televisions, People began to be aware of the events talking Place On the Other side of Philot. Farnsworth is the inventor of television, which is the most used mass medium tools in society. Farnsworth Succeeded in transmitting the image by testing the studies used in the intervention of the radio on the image. However reference  State that the inventor of television was an engineer named Vladimir K. Zworykin (poe, 2011, P.158) 
Since the use of television in society, media producers have begun to produce Shows that can attract the attention of individuals, while individuals have begun to use televisions as an entertainment tool. The main reason for the use of television in society is being aware of the agenda and information consumption. Television journalism has continued since the middle of the last century, and news programs are broadcast at all hours of the day nowadays. (BS is the Channel that started television journalism (şeker, 2006, 5.37). 
The world and to meet their entertainment needs from this visual communication tool (Maherzı, 1997).
 Examples of visual communication tools used today Include television, computer and social media networks
2.1.3 Television as a Media Tool Television is undoubtedly the mass medium that is the most widely used by all segments of Society (Strasb 2004, P.55). This situation rasburger, 2004, makes television the main mass communication tool. Particularly, individuals who have limited access to new it generation technology mostly meet their needs social getting information and entertainment using television (Göllop la 1997 P.45). 
Television, which is the most preferred mass medium, has to the power to influence the thoughts and behaviours of individuals and even the cultural Structure of the society (Bozkurt Auci$ Sönmez, 2013,p.21).
 Marshall MC Lutian's approach of "The medium is the message, one of the studies conducted to measure the effect of television on individuals, Suggest that our awareness and perceptions are changed by radio and television vision, which are among the mass media (17eCluhan 1964
 The functions of the television are divided into following ng 4 groups (kaçak A., 2001, p. 27). 
1. Social Functions:
 Television produces productions that enables individuals to socialize and have fun (Gökçe, 1998) 
The Tv productions produced for this purpose are discussed under the heading of social functions. Besides meeting the social needs of society, television also conveys the values and Culture of the society in directing the attitudes and behaviours (A212 A., 1982, P.30).
 2. Political Functions
: One of the most important reasons for the use of television is that it is used to form public opinion on issues that concern society. However, mass media should take into account the differences of opinion in the society while forming the public opinion, therefore, they should reflect and objective perspective in their messages and Convey the information of every thaigut (Gokee 1998, PP.179-180). 


3. Economic Functions.
Mass media also offers product commercials to individuals. The commercials are considered an important Source of income, especially in television Shows (Gouge 1998 p. 181) 
4. Information Functions.
 This functions refers to television's role in providing information Television is used to provide information to the publicize in several areas. Providing information is the main purpose of z the mass media. Thanks to the various contents on Tv, individuals are informed (Koçak A., 2001, P31). 
As an example of the television's function of providing Information, medical information, which is always important for society is conveyed to individuals through medical tv Shows 
Television health programs and their effects on public health television, which has become an important research Subject for health communication Studies, is the main mass medium used in conveying and rapid spread of health information to the masses (Pohls. et al. 2005)
 Television health programs discussing medical issues about which individuals talk the most in their daily life and need information, are Important platforms for health communication (Sharma & Gupta, 2018). These television programs must serve in line with their Purpose and produce quality and reliable content on health without considering commercial gain (Çinar le 1. PP.67-68)
 Television programs that can convey medical messages to thousands of people at the same time should know the health literacy level of their target audience and Prepare a format accordingly (WHO, 2005) The Perception of healthy lifestyle, which has been becoming a trend in society, has been spreading through various mass media such as television programs, blogs and social media tools (Novichikhina &Romanova)
Therefore, television Programs broadcast in daytime frequently produce content about the concept of a healthy lifestyle. In these television Programs, topics related to the ideal height and weight for women and men body type appearance, diet! and healthy nutrition, aesthetics, ways of protection from diseases and treatment methods are frequently covered (Etiler Zergin, 2015). 
The suggestions and recommendations, Particularly thiasen related to appearance, given in the television programs are Sometimes higuly regarded by the liewers, however these Fa recommendations may cause the individuals to risk their the health to ligue body measurements that are considered good by society (kataraman, 2014, P25). 
 Especially the efforts of young people to have trend body size in e increase the prevalence of eating disorders in Young People (Morris & katzman, 2003).
 Thus, television health programs should create messages in a way that does not risk public health While Providing information. In their Study, (koçak & Buldukly, 2010, p.6) state that television is one of the most effective health communication tools. Examining. the broadcast in the daytime on weekdays (Atilla & Isles 2012, P.223). These television programs discuss a different health issue every day, so individuals with health problems discussed on that day become, the target audience of the television program. Television health program often use a format of providing Infor re 55 y mation wtile entertaining. Topics such as food, magazine and music are included in int the content of the show. (kahraman, 2014, P-22). 
Television health program have some positive and negative efreds on viewers. have effects Television health programs th on Individuals such as raising avbareness, providing informe! tion, and changing their attitudes and behaviours. Thus, the levels of health concd ausness and health awareness of Individuals increase thanks to television (Burzyńska Binkowska-Bury, $ Janus zewiz, 2015) 
 Miles and friends say that, thanks to television health programs individual can obtain information about diseases and treatment method from the guest doctor partic Participating in the Show, and they can become aware of thearly diagnosis. of a Particular disease (Miles, Rapoport, Wardle, Afuape $Duman, 2001). 
Also, social media tools of television health programs Offer. the viewers the opportunity to ask questions to the doctor Participating in the show. In particulars, It was noticed that. Patients whio frequently watch television health programs are more self confident and conscious than others wohen expla ining their health problems during doctor patient commen Cation CÖzmen, Taşdelen & Yüksel 2015).
 One of the Conterets of the television health programs is that the treatment process of aguest patient is conveyed day. by day by the show. This practice supports individuals with the same health problems to be motivated for treatme int and gain the perception that they will recover from their diseases one day (Katiraman, 2014. PP.23-24). 
Individuals with Obesity can participate in the store, Lose weights and regain fitness. Other individuals with Obesity who watch the show can be persuaded to cose Loeight being affected by this situation. 
Moreover, most of the TV productions especially focused on covering health content during CarID-19 pan-- demic that ravaged the whole world. During the pandemic, mass media provided the quickest way of conveying lofor mation to large masses (Anwar, Maluc, Raees & Anvar 2020p)
In this case, television health programs also took Quer responsibility, and they frequently broadcast product ons that reminded the rules required to protect the socie from epidemic diseases (Shalvee & Sambhau, 2020). 
On the other hand, television health programs also have negative effects besides the above mentioned Positive effects. For example, the producers of the show and doctors Participating in the show might exploit it to have commercial gains. Thus, some health care professionals can participate in the shows to promote their hospital or their names (Bozkurt Aveld Sönmez, 2013, en P-123)
Anottier negative effect is that doctors Participating in  television health programs say that they can treatb almost any disease to attract patients to their instituitions, thus, they sometimes Cause patients to be disappointed and lose coofidence in healthcare Services (Çinar la 1., Seglik le tişımı ve Medya, 2008 P.102). Moreover, although the recomendations on diet and nutrition must be customized according to each individual, the media share those suggestions as a message that can be used by every one regardless of the health status of the person. Individuals who follow diet and nutritional recommendations that are not proper for their health conditions can perform negative health behaviors that may put their lives at risk." 
Thus although television health programs overtake an Important initiative in providing thealth information and raising awareness, they can pose a significant threat to Public health when the health literacy level oftfie Population is ignored.
 2.2 Functions of Mass Media. 
Almost everyone gets his or her information about world national, and local affairs from the mass media. This fact gives both print and broadcast  journalism important function that include influencing public opinion, determining the Political agenda, providing a link between the government and the people, acting as a government watchdog, and affecting socialization. 
1. Public Opinion 
The mass media not only report the results of Public Opinion surveys conducted by outside organizations but also increasingly incorporate their own polls into their news & Coverage. More important on newspapers and television  help Shape public opinion as well. Research has shown  that the positions Americans  takes on critical issues are Influenced by the media, especially when the media view divergent and provide in-depth analysis.
 2. Political agenda.
 The term political agenda is a broader in scope than the term public opinion, and it refers to the issues Americans think  are the most important and that government needs to address a person's perception of such matters as crime ,civil right , the economy, Immigration and welfare  are affected by the manner and extent of media coverage Studies Indicate that a correlation exists between the Significance people assign a problem and the frequency and amount of space or time newspapers, magazines and television give to it
3.Link between the government and the people 
The mass media is the vehicle through which the governments informs, explains and tries to win support. for its programs and Policies. President Franklin Roose Velt's "fireside Chats" used radio in this manner. Today the major networks do not always give the president desired airtime if they believe the purpose is essentially political. If they do not grant the time, the opposition party usually has the opportunity to rebut what the presidents Says Or present its own views on a topic immediately after the President speaks 
4 Government Watchdog. From muckraking early in the century to today's Investigate reporting an important function of the mass media is to bring to the attention of the American People evidence of corruption, abuse of power and in effective policies and programs. latergate would have remained Just another burglary Euried in the back pages of the wastington post had caul Bernstein and Bob Woodward crot ding into the Story. Although the media are often accused of having a "liberal bias (and, Indeed, Survey's show most Journalist to be aberal Democrated), all presidential administrations face close Scrunity from print and broadcast Journalists. 
5 Socialization The mass media, most signiflantly through its news reporting, and analysis, affect what and how we learn about Politics and our own Political views. Along with family, Schools and religious Organizations, televisions also becomes part of the process by which people learn society's Values and come to understand what society expects from them. In this regard, the impact comes Primarily from entertainment programming. Television's portrayal of minorities and women, family. relations and the place of religion In American life is considered to be a powerful influence On our attitudes.
 6. Some people believe that Americans, especially children Imitate behaviour Observed in media communications. They are therefore, Concerned about the quantity of sex and Violence on TV. This theory of behaviour may be naive and Certainly it lacks consistent or weighty scientific evidence. Nevertheless, the perspective is a significant politiced force, because  links social conservatives conservatives, who  disapprove of sexual promiscuity with social liberals who find America's gun culture distasteful. Both the legislative and executive branches have pressured networks to Clean up what former Vice President Al Gore called the "Cultural wasteland". 
2.3 ROLE OF MASS MEDIA IN SOCIETY
 At early age, type of mass media that society knows was only Printed mass media such as newspaper flyer or brochure, but as the century goes by, other type of mass media such as television, radio and internet, began to due appear. In a society, mass media has many functions due to its capability, mass media could bring not only positive effects but also negative effects to society. Nevertheless, mass media will needs to follow the ethics which are set by each country. Mass media is one thing that influenced the movement of the society as it is today. mass media is also known as social institution  which affects the Paradigm of society. However the society could also influence the mass media, because consumer's thirst of information, mass media has to give information based on society needs. Even so, mass media has to know its limit in influencing the society, if the limita-tion is exceeded, It can lead to disunity caused by differences (in perspectives. In addition other than influencing the society, the functions of mass media are divided into six other categories. The first one is to educate people. In this world where everything quickly changed, people need to know what happen in their Gurrondings. As information Provider, mass media needs to gives useful information to the Consumers. Every content which is provided, both direct and indirect, with its transparency can be used by the Consumers to understand the value of things. Through the Content also, society will be able to develop their knowledge 
The Second one is a connector. As a technology advanced the role of mass media as a connector become easier, with broadcasted media such as television, radio and internet, People can access information every Where and anytime. Those things make the world beCome Smaller, because Information from other hemisphere Can be gained without traving to visit the scene. Or the other hand, traditional Culture like exchange letter, have a warm conversation with each other or greet an elder Person begin to disappear because everyone is busy with their electronic devices. 
The third one is as a place to make opinion-mass media could also give a Chance for it's Consumers to give an opinion Of what happen with the world; the columns in newspaper, press conference or interview are few ways for society to voice their opinions. For example, because it is hard for Citizen to directly voice their aspiration to the government Or vice versa, mass media is used as the third party to deliver those aspirations if those opinions are heard by each others it can bring understanding to society and Change for the better
Role of mass media in health education 
Health education aims at helping individuals and Communities to improved control over their health, by increasing their knowledge and influencing thers attitude Howards health. But the aim of health education is not limited to just the cerebral level. It aims at motivating People le to take appropriate actions to improve their health. people need to know about the variety of factors that affect heaIth, including social, economic and environmental Conditions, apart from the individual risk factors and the facilities and utilities of the health Care System. 
Gupta & Sharma (2015) suggest that mass media impart neccessary health information in our daily life, Jenabling common people to take appropriate decision about the different aspects of their lives especially about health. Evidences Suggest that mass media play a central role in informing and educating people about important events/changes happening around the world. Especially because media connect the the audience to the world beyond their immediate reach. In other words, media bring th world closer to audience and increase their reach and access. Mass media is one such  institution which has the ability and potential to influence every Individual I's life in a big way. We see that media has ability to
Influence, our behaviour our culture and even it can affect our thinking and attitudes towards different issues and in our daily life (Gupta, 2006). 
AS Use of social media can enhance communication Strategies for health education and provides new opportunities for public health. Health educators use of Social media can enhances communication strategies for health education and Provides new opportunities for public health and Health educators. 
Media have wide reach and access to Influence millions of audiences and geographically Scattered the reasons why  media are so intensively used in healthy education programmes. Through the right mix of message and media, desired behavioural Change amongs target audience can be obtained. Thus,media plays an  extremely important role of of change agent influences. the knowledge, attitudes, beliefs, choices and eventually behaviour of people about health and healthy behaviour. 
CONCEPTS OF HEALTH STATUS 
WHO defined health as "astate of complete phy- Sical, mental and social well-being, and not merely the absence of disease?? Health Can be considered in terms of a person's body structure and function and the Presence or absence of disease or signs (health status); their Symtoms and what they can and cannot do i.e, the extent to which the condition affects the person's normal. life (quality of life). Health care is the prevention, treatment and management of illness and the preservation of health through the Services offered by health care organisations and Professional it includes all the goods and Services designed to promote health  including "preventive, curative and palliative interventions, whether directed to individuals or to Populations". (6)
A) Measures of health status. 
Health status can be measured using pathological and a clinical measures and is usually observed by clinicians. or measured using instruments- 
Types of disease measurement include. 
Signs-blood pressur, temperature, x-ray, tumour size. Symptoms disease specific checklists
 Co-morbidity-Charlson index ICED-Index of comexisting disease (looks at sal both disease severity and functional sev- erity), adverse events-pain, bleeding, read mission, Compli Cations (eg using Clavien-Dindo classification of Surgical Complications).
 It is always best to use an existing measure cotich thes been tried and tested rather than inventing a new one.use an existing glandardised measure with proven reliability, Malidity and responsiveness-cideria cwhich strould be applied when evaluating measures include, Psychometric Criteria. Acceptability there should be a range across a measure with no floor or ceiling bigs Reliability-test re-test (testing and ratesting could give the same score), inter-rater (2 people assesing. Someone separately would give the same score-measu red by the kappa Statistic), Internal consistency (cram bach's alpha-when series of questions are used to mer Sure sometting eg oxford Hip Score, Scores for the answers are opten on a scale and added up to give a Single total numerical value. Scales must have internal Cortsistency be the items Should all measure the same thing. Cronbach's alplia is a coefficient for assessing internal consistency of a scale. Validity Sensitivity (Identify those coitti disease ctly Jand (tly). Specificity (identify those without disease correctly)
 Responsiveness-the degree to cotich measure candetect change which is clinically meaningful A The Kapa statistics measures inter-rate-kapa=-
('% observed agreement beboeen between Oyservers-% agreement exxpected by chance alone) / (100% agreement expected by chance alone).
 Practical criteria
 If measure is intended for routine use as part of clinical Practice
 The measure strould be appropriate / relevant 
The measure should be brief and simple to administer 
feasible for routine use.
 If it is not possible to use an existing measure the need best thing is to adapt an Poristing measure however it must be re-evaluated for reliability, validity and respons, coness In the new circumstances. Otherwise, a new measure needs to be developed and evaluated for reliability, validity and responsiveness. 
Factors that can improve a test's reliability include
 Training of Observers 
Clear definations of terminology, criteria and protocols
 Regular Observations and review of tectiniques. 
identifying causes of discrepancies and acting on them
Method's that can increase validity include, 
Structured and Standar lized procedures for collecting Clinical information 
Standardized Protocols for scoring and interpreting 
use of well-constructed instruments (live with documented reliability and validity).
Obtain appropriate information.
 Relationship between Validity and reliability lalhat may be valid for a group or a population may not be so for an individual in a clinical getting. When the reliability of the test is poor, the validity of fest for a given Individual may also be poor
B. Measures of quality of life
 Quality of life is a measure of the difference between the hopes and exceptions of the individual an the individual's present experience [8] Health-related quality of life is primarily Concerned with those factors. which fall with Spheres of influence of health care provider  and health care systems. 
Health related quality of life can be measured by asking the patient directly  or through various instruments. 
Measures of health -related quality of life can be applicable across different types of diseases, medical treatments and demographic Cultural groups or they may relate only to specific diseases, interventions or Population groups. Population or disease-specific, whilst being very relevant to the population or people with the disease in question, malce comparisons with the general population (Who do not have health problem) diff Cult. If sucha comparson is important a generictool may be more useful. Generic and specific tools can be used in conjuction voi with each other.
 HR Qol measures can are useful because they can establish the range of problems that affect patients, up any on-going problems that might other Can pick up wise be missed, can be a predictor of treatment success
HRQOL measures can be combined witti measures of time in a particular health state, to form Quality Adjusted Life Years (QALYs)- see health economics Section for more details
Population specific tools include
 The Child Health and Illness profile /CHIP-popula- tion-specific instruments are designed leo be appro-- priate to particular demographic groups, such as Children for elderly people. CHIP includes the five domains of Satisfaction, comfort, resilence, risk avoidance and achievement 
C. Measures Of healthcare 
Health care performance measures have already been described in "measures of supply and demand" and "Study 
design far assessing effectiveness, efficiency and accept- ability of services including measures of structure, process, Service quality, and outcome of health care in some detail. They may include. 
Patient satisfaction and experience and patient reported Outcome measures there are many tried and tested patient Surveys in existence to capture satisfaction and experiences, as used by the Care Quality Commission and and Picker Institute in national performance monitoring. 
Quality of health care can also be measured in terms. of process as well as outcomes suctias the implement ation of guidelines, latest evidence and criteria for treat ment and referral. In addition, quality can be assessed by external Organisations such as the Care Quality Comm ssion through their monitoring and inspection processes. and Monitor. 
Quantity or productivity of health care organisations throughput of Patients, bed occupancy and waiting times) are commonly used measures.
 Financial performance  is now considered a key aspect Of health care performances.
 2.3 Theoretical Framework
 2.3.1 Uses and Gratifications Theory The uses and Gratifications Approach to has started to used with the article of Blumler and kalz titled "The uses of mass communications. Current perspectives on Gre tifications Research" and published in 1974 (Byrant, 2009 P. 30.). hihile the first Studies conducted within the Scope of the Uses and Gratifications Theory were about the radio isteners' gratification with listening to the radio, later, the Use of television caused the studies to s focus on the uses of television and Viewer gratification- S Recently, Studies based on the uses and Gratification Theory generally focus on the subjects such as vwatching Helevision and the gratification obtained from this use and the use of new generation mass media and the gratfication Obtained at the end of this use. 
Based on Studies Investigating the effects of communication  on people, communication has being regarded as a Science it is observed that the first communication studies focus on the influence of the media. The reason for this case is the understanding that the media has an unlimited effect on people and the audience is positioned passively In front of the media. 
Blumer and Katz's question of "What people do using the media, not what the media does to people?" which  led to the end of an era in communication studies, revealed that the audience took an active role, not a passive role in the face of media messages. Thus, important Changes started to occur in communication studies
-The most important feature that distinguishes the uses and Gratifications approach from the other theories. On the interaction between Other mass media and masses is its "active audience" understanding.
 Television and Other mass media Cause many  Changes and new practices in the daily lives of individuals, the Wide spread use of mass media arouses the curiosity of Studying these tools and their effects on individuals the Uses and Gratifications approach is used in the field of communication to meet this curiosity. Thus the main Purpose of the uses and Gratifications  approach is to reveal individuals' reasons to use mass media and the effects of media tools on individuals. 
The uses and Gratifications approach examines the effect of communication on mass media. To reveal the effect of mass Communication on individuals, it is required to learn the individual's Characteristics and motivations for using media. The Uses and Gratifications Theory is Closely Concerned with the questions of why individuals Use media content and for what purpose they consume media Content (kocak & Bulduklu, 2010, p.23)
The Uses and Gratifications theory have the following basic principles (Williams,2003,p.177)
· Individual use the media actively to meet their needs- 
· Individuals are aware of there own purpose, they express their feelings and thong uds according to these purpose, and they use the media in this direction. •
·  The individuals have different motivations to use media, these cases can be revealed using uses and Gratifications approach. 
The approach aims to reveal the differences between the gratification individuals intend to achieve before exposure to media content and the gratification they actieve after exposure to media content.
 The uses and Gratifications approach is based on two basic ideas. The first of these ideas is that the media. viewers uses the media actively. The other idea isttiat the motivations and characteristics of the viewer need to be known to reved the effect of mass communication. Other Ideas on the Uses and Grafifications approach can be listed as follows (Palmgreen, Wenner & Rajburn, 1980) (200, P58), 
1. Communication behaviour is shaped regarding the purpose. ind widual use the media and content for the purpose. These behaviours of Individuals are functional and these behaviour have individual and social consequences. 
2.Individual  Choose and use communication tools according to their wishes. Media is tool for media meeting the desires and needs of individuals
3.Social and Psychological factors are effective in the formation of communication behaviour.
4. The media is a competition with other levels of communication There is a relationship between the media cind the Individual.
 5. The individuals are usually the more influential Party in the media-individual relationstup. The use of madia occurs according to the individual's own request. Therefore, individuals' level of being influenced by media depends on Individual Characteristics as wall as socio-cultural Charac teristics. 
The Concepts of Active Audience and Typologies of Media use. 
The active audience concepts has emerged with the Uses and Gratifications approach and formed the basis Of this approacth(katz, Blumler & Gurevitch, 1974, P15). Studies on mass media have Changed directions with the emergence of the active audience Concepts, and the Studies on media have begun to focus on the audience. 
The researchers, who conducted the first studies on the Uses and gratifications approach categorized individual's media usage for excample, Lazerfeld focuses on the impact of radio programs On people. While Herzog focused on the satisfaction of housewives from their use of radio, Schrammet al. focused on the reasons why children watch television and Katz and foulikles focused on individuals' reasons for watching television (Ruggiero, 2000). Media usage typologies are limited to 6 groups, inspired  by the Categories of many researchers. These groups Can be listed as follows (Greenberg 1974) 
1.Cognitive needs 
2.Personal Integrative needs
 3.Affective needs
 4 Social Integrative needs and 
5 Escape needs.
 2-3.2 Social Responsibility Theory: The social responsibility the dry was conceptualize, devoid of the inadequacies and abuse of the libertarian theory of the press. In 1947, Robert Hutctilne commissions  which reviewed the libertarian theory and made some recommendations for which the Social responsibility theory was Conceived. Ravi [12] believes that the  social responsibility  theory is an extension of libertarian since the media recognizes that it is their responsibility to resolve conflict through discussing and promoting Public opinion, consumer action private rights and important social interest. The theory states that it is the moral Obligation of the media to consider the general needs of the society when making decisions in journalism to produce the greatest good for the greater number of people. This Connotes the utilitarian undertone. MeQuai ((13) in a more detailed and conspicuous view, highlighted the basic assumptions and underpinnings of the social responsibility theory. He stated that media should accept and fulfill Certain Obligations to the society and should be met with high professional Standards of accuracy, truth, Objectivity, in formativeness and balance He continued that Journalists and professionals Stroud be accountable to the Society as well as the employers and the market . In addition, the media should reflect and respect the diversity of society and give room for pluralism as well as diverse points of view and rights of reply. Taking this into perspectives It is therefore the responsibility and moral obligation of the media to keep the people informed and aware of their health and the effect of not living healthy. The media should create awareness, the food and nutrition of people, as well as feed them with truthful accurate objective and balanced. Information about the various diseases that people encounter  daily and recommend ways to prevent these diseases The social responsibility theory will be the framework for which this discourse will be anchored on as it  will evaluate, interrogate and x-ray the critical principles and assumptions of this discourse

2.3 Research Study Review
 The mass media plays a vital role in health development, possessing the strength to profoundly  Impact large populations!  Given the numerous. health issues plaguing the world, It is imperative that these concerns are effectively communicated to the public through mass media, as ignorance of these issues can have devastating consequence for humanity. The numerous empirical Studies have investigated the impact of mass media on health behaviour. This article Studies have in employed various research designs which Include; experiments, quasi-experiments and Observational Studies. This article also study On the awareness Of Hiv/AIDS, It examined the impact of mass media of HIV/AIDS. A media researcher in Nigeria found that exposure to HIV/AIDS messages on radio and television. Significantly increased knowledge and awareness about the disease (010, 2013). Also a researcher in South Africa (Parker et al., 2011), found that a mass media campaign targeting People significantly increased their Knowledge awareness about HIV/AIDS. 
The different aims and balancing of competing have always been tried by health-related Journalist They have study on physical activity and have investigated on the impact of mass media on this activity. For instance, a researcher  in United State found that a mass media Campaign promoting Physical activity levels among adults (Hhutiman et al., 2010).
 Booth et al., 2010 a researcher in Australia also looks into it and found that a mass media
Campaign targeting children and adolescents Significantly increased their physical activity. The functions of mass media in this aspect is dissemination of health information. The mass media Should Provides accurate and reliable health information to Urban dwellers. Health literacy improve among masses and enabling them to make informed health decisions Several Studies have examined the impact of mass media on Smoking cessation. According to Wakefield et al, 2010 found that a mass media campaign. Promoting smoking cessation Significantly increased quit rate among Smokers - Mc Neil et al., 2011 researcher in the United Kingdom also found that mass media Campaign targeting Smokers Significantly increased their motivation to quit Smoking




















CHAPTER THREE
RESEARCH METHODOLOGY
3.0  Introduction 
According to Olagiwola (2007) research is the Process of aiming at dependable solution to problem through the Planned and systematic collection of data, analysis and interpretations of data collected for Promoting progress and enabling man to relate more effectively to his environment in other to accomplish his Purpose and resolve his conflict 
Nzeribe and ilogy (1996) stated that research as any organized inquiry carried out to provide information for the solution of problem indeed no individual organization or institutions is free from problem. 
Research is therefore seen as suitable procedure for Obtaining solution to various problems of individuals, Organizations and institutions. According Nzeribe and Ilogu, see research as a tool for discovery of new and dependable knowledge that will enhance intellectual and creative activities to ensure at meaningal logical and objective Conclusion, relevant possible test is employed to validate the method Used, data collected and conclusion reacted. Mzeribe and llogu (1996) further defines research as any form of careful and organized Study Investigation of any subject matter in other to discover new fact and figure or obtain invaluable valuable information. about the Subject 
The research method that will be Used for this research is survey.
 3.1 Research Design According to Ferliger (1973) research design is the overall Plan or blueprint for conducting a study. It involves the specification of the research questions, Objectives, hypotheses, data
Collection methods and data analysis procedures in Others words, a research design is the pain structure, Strategy and instigation adopted to obtain answer's to research questions and control Variance (Agbayanon 2002, 15, 1966). 
Basically research design will guide a research pre determine how appropriate data on a given research problem will be obtained using appropriate techniques. These are several research design. A research may use to conduct on investigation depending on the kind Of Problem and available data .
The research design is meant to study the views , attitude believers reactions behaviours and opinion of the population on the study without Attempting to manipulate any variable The research study is "The effect  of mass media in the improvement of health status of urban dwellers” 
 The design for this Study researchers design of the survey type. This design was chosen for it's simplicity and its responsiveness to allow  the researcher to conduct a field work using this design, the researcher has the privilege of seeming the respondent's Personally for the purpose of gathering relevant information useful. in a research work. 

3.2. Population of the study.
 According to cresswell (2014) the population of a study refers to the entire group of individuals or cases that the researcher interested in understanding or describing The population of this study consist of the educated, married unmarried and civil servants in order to have ban adequate response on the effect of mass media on the improvement of health status by urban dwellers. The target population out of the total population is 311,500. 
3.3 Sample Size and Sampling Technique
According to krejcie and Morgan (1970), the sample size is the number Of cases Or individuals selected from the population to participate in the study. In determining the Sample size, It should be noted that the more heterogeneous the population, the more the Sample size. The sample size of the research is 100 the 100 questionnaire will be distributed to the respondent to carry out the research.
 The real fact of the study on the effect of media in the improvement of health status of Urban dwellers. The sample sizeis 100.

3.4. Research Instrument
 According to sekeran (2003), a research instrument is a tool or  device used to collect data in a research study. It is a means of measuring or collecting data on the variables of interest Study The research instrument to be used for the study is questionnaire 
Questionnaire is a data collection instrument mostly. Used in conducting survey and many other research designs including content analysis and observation. A questionnaire is used to gather appropriate data in order to measure the desired variables. 
The questionnaire will consist of the open ended and Close ended questions and even consist of  both combination questions that will  enable us to target the absolute result through our public Opinion about the effect of mass media on the effect of mass media in the Improvement Of health status of urban dwellers The questionnaire will be collected Immediately after the respondent tick and fill gap provided in the questionnaire 
3.5 Validity and Reliability of the Instrument
 Validity is army of mechanism of determining the certain instrument variables or data can measure what they are designed to measure by a researchers. It explains the extent to which a concept or measurement actually corresponds to a real world reliability on the other hand is concerned with the consistency of an instrument in measuring what  is designed to measure put differently reliability is the extent to which an instrument. An Instrument gives a consistent outcome. There are four possible scenarios that show the close relationship between Validity and reliability, in other words, research findings may be invalid and unreliable, valid and reliable This implies that a research Outcome has to belong to either of the above stated Outcomes.
 Validity In particular allows a researcher to determine the appropriate data instrument in a cost effective way. Besides it provides an insight into possible relationships or association between Variable.
 3.6 Data collection Method 
 The measuring Instrument used in gattioring Information for this study is questionnaire The  questions in the questionnaire are divided into two parts. The first Part deals with demographic variables while the Second part covers the main question. The researcher also used a combination of primary and secondary method of data collection. The primary method used in this research work is survey method while the Secondary method used is textbooks, Journal, websites unpublished materials and the Relevant materials. 


3.7 Data Analysis Method
 The method of data analysis used is simple percentage and frequency tabular presentation in which descriptive analysis was used to infer meaning to the data in the tables. Also the Chi-Square of goodness of fit test is used to test some selected hypothesis under this section, Statistical tools that will be used to analysis data covered are stated. Justification must be made as to know why certain statistical tools. Or computer software packages considered as best for a study on other words, the specific data and Instruments of analysis are stated under data analysis of a research project. 





















CHAPTER FOUR
DATA PRESENTATION AND ANALISIS
 4.0 INTRODUCTION
 This chapter deals with administration, presentation and interpretation of data gathered from the respondent in the field and also society.
 In this chapter, tables is provided. At the end of each questions in order to enhance the presentation, analysis and interpretation of the data collected. 
The analysis of the data is based on the respondent answer under the impact of private Ownership of media houses on media objectivity. The percentage of responses is Obtained through tabular format 
A Sample population was stratified into two strategy: listeners and a number of hundred (100) questionnaires were randomly administered at ratio of 3:1 for listeners and staff respectively. Out of the 100 administered to all respondents, all were filled and returned. Thus, the resource will present, analyze and interpret all the returned questionnaire.
 4-1 DATA PRESENTATION
 We will analyze the questionnaire of all respondents. to show their view on how objective the government made media is based on media Objectivity.
 SECTION A 
Question 1
 Sex of the Respondents. 

	Variable 
	Respondents 
	Percentage 

	Male
	60
	60%

	Female 
	40
	40%

	Total
	 
	100%


Source: field survey,2025
Table I shows that out of loo respondents 60 people which  represents 60% were male while 40 people representing 40% were female. In conclusion, we have more responses from male. 
QUESTION 2 
Age of the respondent
	Age
	Respondents
	Percentage %

	18-28
	80
	80%

	29-39
	17
	17%

	40 and above
	3
	3%

	Total
	100
	100%


  Source: field Survey 2025
 80 people representing 80%0are between the age of 18-28,while 17 people representing 17% falls between 29-39 years and People representing 3% falls between 40 and above. 
QUESTION 3
 Marital Status
	Variables 
	Respondents 
	Percentage %

	Single
	87
	87%

	Married
	11
	11%

	Divorced 
	2
	2%



Source: field Survey, 2025
The table Shoes  that 87 respondents representing 87% where single while 11 of them represents 11°/o for the g and 2 respondents representing 2% are divorcee. The difference with single having the highest is due to nature of the Sample size where early marriage, is Strongly discourage and making mostly youth to proceed with their studies to higher institution for learning 
 
QUESTION 4 
Religion 
	Variable 
	Respondents 
	Percentage 

	Christianity 
	67
	67%

	Islam
	33
	33%

	Total
	100
	100%



Source: field Survey, 2025. 
The table Shows that 67 respondents represented 67% were Christian while 33 of them represent 33%% for the Muslims. 

QUESTION 5
 Educational Qualification. 
	Variable 
	Respondents
	Percentage 

	Primary 
	3
	3%

	Secondary 
	16
	16%

	Tertiary 
	76
	76%

	Non-formal
	5
	5%

	Total
	100
	100%



 Source: field Survey 2025
 Out of 100 respondents, 76 representing 76% were tertiary, 16% respondent representing secondary while 5% representing non-formal and primary is representing 3%.
 SECTION B
 Question 6:
 Have you ever involved in listening to any health Program? 
	Variables 
	Respondent 
	Percentage 

	Yes
	93
	93%

	No
	7
	7%

	Total
	100
	100%



 Source: field Survey, 2025
 Based on the information collected majority of respondent involves in listening to any health program. 93 of 93% of respondent are yes and 7 of 7% are no.
 QUESTION 7
 If yes through which medium?
	Variables 
	Respondent 
	Percentage 

	Radio
	55
	55%

	Television 
	45
	45%

	Total
	100
	100%



Source field Survey, 2025
  The above Illustrations shows that 55 of 55% of the respondent listen to health program through  radio while 45 of 45°% of the respondent listen to  It through television. 


QUESTION 8 
How often do you involve on it? 
	Variables 
	Respondent 
	Percentage 

	Hourly 
	16
	16%

	Daily
	28
	28%

	Weekly 
	31
	31%

	Monthly 
	25
	25%

	Total
	100
	100%



Source field survey, 2025 
from the table above, It illustrated that 31 of the respondents which represents 31% involves on health Program weekly, 28 of 28% of respondents involves on it daily, 25 of 25% of respondents involves on It monthly while 16 representing 16% Involves on health program hourly. In conclusion the majority. of the respondents engage in listening to health programs  weekly. 

QUESTION 9 
How will you rate the effect of health Program?
	Variable
	Respondent 
	Percentage 

	Very effective 
	23
	23%

	Effective 
	48
	48%

	Average
	27
	27%

	Not effective 
	2
	2%

	Total
	100
	100%


Source: field Survey, 2025 
The above Illustrations shows that 48 of the respondents which represent 48% rate the health program to be effective, 27 representing 27% as an average and 23 of 23% rate the health program as very effective while not effective is 2 of 2% 

QUESTION 10
 How would you rate your current health status? 
	Variables 
	Respondent 
	Percentage 

	Excellent 
	49
	49%

	Good
	46
	46%

	Fair
	3
	3%

	Poor
	2
	2%

	Total
	100
	100%


 Source field Survey, 2025
 The table shows that out of 100 respondents 49 representing 49% health status are currently excellent 46 representing 46% health status are good and 3 representing 3% health are fair while 2 representing 2% health status is poor. 
QUESTION 11 
Main reason you listen to health status program?
	Variables 
	Respondent 
	Percentage 

	Interaction 
	8
	8%

	Information 
	82
	82%

	Learning 
	03
	3%

	Entertainment 
	7
	7%

	Total
	100
	100%


 
 Source field survey, 2025 
The above Illustrations Shows that 82 of 82°/% respondents listen to health status program in other to get informed, 8 of 8% respondent listen to it because they want to interact and 7 of 7% respondent listen to get entertained while 3 of the respondents which represent 3% listen to health program in other to learn. In conclusion majority of the respondent mainly listen to health status program because they want to get Information.
  QUESTION 12
 Urban dwellers who are exposed to health related Information through mass media will be more likely to engage in regular physical activity than those who are not expose. 
	Variables 
	Respondent 
	Percentage 

	Strongly agree
	32
	32%

	Agree
	58
	58%

	Neutral 
	7
	7%

	Disagree 
	2
	2%

	Strongly disagree 
	1
	1%

	Total
	100
	100%



Source field survey, 2025
 The table for question 12 indicate that 58 of 58% People Agreed that urban dwellers who are expose to health information are more likely to engage in regular Physical activity than those who are not expose, 32 of 32% respondent strongly agree, 7 of 7% are neutral. while 2 of 2% disagree and I representing 1% Strongly disagree.
 QUESTION 13
Exposure to health related information through mass media will be positively correlated with healthy eating habits among urban dwellers. 
	Variables 
	Respondent 
	Percentage 

	Strongly 
	30
	30%

	Agree
	57
	57%

	Neutral 
	10
	10%

	Disagree 
	
	

	Strongly disagree 
	3
	3%

	Total
	100
	100%


 Source field Survey, 2025 
The above Illustrations shows that 57 representing 57% of the respondent agreed that exposure to health related information will be positively correlated with healthy eating among the urban dwellers while 30 representing 30% of the respondents strongly agree, 10 representing 10% of the respondents are neutral and 3 of 3%% of the respondents strong disagree. 
QUESTION 14
 Urban dwellers who are exposed to health related Information through mass media are likely to quit Smoking or reduce their alcohol consumption than those who are not exposed. 
	Variables 
	Respondent 
	Percentage 

	Strongly agree 
	25
	25%

	Agree
	53
	53%

	Neutral 
	14
	14%

	Disagree 
	5
	5%

	Strongly disagree 
	3
	3%

	Total 
	100
	100%


 Source field survey, 2025.
 Table 14 shows that 53 representing 53% of the respondent believed, urban dwellers who are exposed to health related information are likely to quit smoking than those who are exposed, 25 representing 25% of the respondent Strongly agree, 14 of the respondent representing 14% are neutral white 5 of 5% of the respondent disagree and 3 representing 3% Strongly disagree. 
QUESTION 15
 Mass media campaigns promoting health behaviours will be more effective in changing behaviours among urban dwellers who are exposed to them frequently. 
	Variables 
	Respondent 
	Percentage 

	Strongly agree
	28
	28%

	Agree
	64
	64%

	Neutral 
	7
	7%

	Disagree 
	1
	1%

	Strongly disagree 
	
	

	Total
	100%
	100%


 Source : field Survey, 2025 
The table shows that 64 respondent which represent 64% agree that mass media campaigns which promote health behaviours will be effective in Changing behaviours among urban dwellers, while 28 respondents which represent 28% strongly agree, 7 of 7% respondents are neutral and I of 1% respondent  disagree whereby none of the respondents Strongly disagree.  
QUESTION 16 
The frequency and duration of exposure to health related information through mass media will be positively correlated with improved health status among urban dwellers 
	Variables 
	Respondent 
	Percentage 

	Strongly agree 
	26
	26%

	Agree
	62
	62%

	Neutral 
	9
	9%

	Disagree 
	1
	1%

	Strongly disagree 
	2
	2%

	Total
	100
	100%


Source: field Survey 2025 
According to the information gathered the total number of respondent who agreed to the duration and frequency of exposure to health related information through media wall positively correlated with improved health Status among dwellers are 62 which represents 62%,  26 of the respondents representing 26% Strongly agree, 9 which representing 9% are neutral while 2 of 2% Strongly disagree and I representing 1% disagree.
 QUESTION 17 
Urban dwellers who are exposed to health related information through mass media frequently (daily or weekly) will be more likely to engage in positive health behaviours than those who are exposed less frequently.
 
	Variables 
	Respondent 
	Percentage 

	Strongly agree 
	27
	27%

	Agree
	60
	60%

	Neutral 
	10
	10%

	Disagree 
	2
	2%

	Strongly disagree 
	1
	1%

	Total
	100
	100%



 Source: field Survey, 2025
 Based on Information collected majority of the respondents Say urban dwellers who  are exposed to health related information through mass media frequently wills more likely to engage in positive health behaviours than those who are not expose. Illustration 60 of 60% of the respondents agree, 27 of 27 % of the respondent Strongly agree, 100% of 10% of respondent are Neutral while  2 represents 2% of the respondent disagree an I of 1% of the respondent Strongly disagree." QUESTION 18 The duration of exposure health-related information through mass media will be positively correlate will Improved health knowledge among urban dwellers.
	Variables 
	Respondent
	Percentage 

	Strongly 
	29
	29%

	Agree
	58
	58%

	Neutral 
	9
	9%

	Disagree 
	2
	2%

	Strongly disagree 
	2
	2%

	Total
	100
	100%


Source: field Survey 2025 
 The above illustrations Show that 58 of 58% Of the respondent agreed that duration of exposure of health related information through mass Media Will Positively Correlated with Improved health knowledge among urban dwellers 29 of 29% of the respondents are Neutral While 2 of 2% disagree and 2 of 2% of the respondent strongly disagree 
 4.2 Analysis of Research questions. 
Research Question 1: Does the media serve as a significant tool for Managing Public health issues in Nigeria?
 The table 11 Shows that 82 of 82% respondents Listens to health Status Program in Other, to get informed, 8 of 8% respondent listen to because they want to interact and 7 of 7% respondent listen to get entertained while 3 of the respondents which represent 3°10% Listen to health program in other to learn
 Research Question 2: Does the mass media effectively disseminate health information to rural and Urban dwellers? The table a Show that 48 of the respondent which represent 48% rate the Health Program to be effective. 27 representing 27% as an average and 23 of 23% rate the health Program as very effective while not effective is 2 of 2%. 
Research Question 3: Does the media help to Improve health knowledge of rural and Urban dwellers? 
The table 18 show that 58 of 58% of the respondent agreed that exposure of health related information through mass media will Positively Correlated With Improved health knowledge among Urban dwellers 29 of 29% of  the respondent are neutral while 2 of 2% disagree and 2 of 2% of the respondents Strongly disagree.
Research Question 4: Does the mass media help  to improved the health practices of rural and Urban dwellers? The table 17 Shows that majority of the respondents Say Urban dwellers who are exposed to health related information through mass media Frequently will be more Likely to engage in Positive health behaviours than those who are not exposed 60 of 60% of the respondents agree, 27 of 27% of the respondent Strongly agree 10 of 10% of respondents are neutral while 2 represents 2% of the respondent disagree and 1 of 1% of the respondent Strongly disagree.
 4.3 Discussion of findings. 
From the findings of the Study It is Clear that Private Ownership affect objectivity in Positive form. This is because the owners  fund the Station and will not allow external "Threat"
to affect the definition of Objectivity Such influence is and attributed to the Statement of shoemaker maufield as cited in Xinkun (2003) Which Says The media Content as the product of the Complex Set of ideology force held by those who fund the mass media" Moreover, there is high proportion of editorial Policy and bias in news Content and Coverage thus with these Ownership influence is Predominant aiming at improving Listeners loyalty and media Credibility. Moreover, internal and external Force do affect the station and often result to bias, thus Gallegar (1994) Says irrespective of the influence excited by the media owner There exist internal and external force that Contribute to the shaping of media outfit True the Internal force affecting the private ownership include management (leadership) influence house Policy, lower remuneration and technology while external force make owners to derive either financial or Political gain thereby Improving the medium credibility and listeners hip Loyalty no wonder Patterson Said the mass media has wielded enormous Power fo their opinion especially in Political and economic at the expense of opposition.






CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.1 Summary 
The role of mass media in promoting the socio-economic development. One such scio-economic development by mass media is the Geld of health, Health issues and health care is an important field in the development of the country. The death rate is declining day by day due to the improvements in the field of health care. Hence there should be a good platform for showcasing these health develop in crits. Mase media provides this platform. These developments should be pronated by mass media and hence the article highlights the role ot mass media in health care development. The health issues prevalent in the world are focused by mass media and presented to the world. Health communication is known as the study and practice of transmitting promotional health information, such as through public health campaigns, health education, and between doctor and patient (Dutta-Bergman, M. 2004). The goal of sharing he information is to improve health literacy and hence affect personal health decisions. The act of broadcasting and distributing information pertaining to health concerns to the population via radio is known as health communication 
Chapter two review related literature effect of mass media on the effect of mass media on the Improvement of health status of urban dwellers. Communication tools have always developed per the need of individuals, always tailored to have new features From ancient times to the present day communication has always been among the most basic needs of individuals to be aware of each other, to get information, and to survive communication occurs not only verbally, but also non-verbally. People use communication tools to meet their communication. To reach large masses, mass media tools are used and thus, desired messages can be delivered to the targeted receiver quickly and easily. To make a general definition over mass media tools, it is safe to say that they scrabble communication to reach large populations These tools can be used to transmit written, visual, or audio messages.
Chapter three focuses on the methodology adopted in the data collection and analysis survey method using questionnaire as instrument used to gather data drawn from the respondents question of the study. Also percentage score and frequency method were used which were later interpret, analytically, and descriptively. 
The findings of the research reveal that government have positive influence on media objectivity instead of the station to serve as an indispensable tool for maintaining the status quo, they become responsible for the interest of the majority and medium or outfit credibility The owner only influence news story to follow the majority but also to ensure social responsibility. Again in a political dispensation such economic gain usually suit the ideology behind it establishment.
5.2 Conclusion 
From the findings of the research work or be concluded that the government ownership in Nigeria has positive influence on media objectivity. This is, used only to satisfy it listeners and to ensure their loyalty to the station. The stations, despite their political and economic gain derived from influencing media objectivity in news and others strive to uphold the interest of the masses therefore in a democratic dispensation, if the owners orientation is not in fine with the government of the day both vertincular and the English version of the news tends to oppose government policy while government station serves as a propaganda machinery. 
The political of economic gains the owner derived from influencing the news vis avis, editorial policy in house style partial commercialization of news and also news in the interest of the owners ideology this is deduced from the research
 Hence, the owners do it subtly to avoid excessive government and other pressures Thus, government ownership to some extent especially during political dispensation when government ownership come openly to support government respective of their achievement or failure in the past
5.3 Recommendations
 From the findings of the study, the following recommendations are made 
Radio stations must to recognize that they have an important role to play in the fight to minimize misinformation in Nigeria and across Africa thus this should enhance their effectiveness in performing their social responsibility of sensitizing the masses on health matters.
 Radio station must be carefully sourced and monitored the news and program content to ensure that listeners in cities and at grass root receive updated and accurate information about health matters. 
Government and private sector support are also necessary for radio to function effectively in Africa Sadly, many radio stations are underfunded 
 Policymakers and Government should ensure they build the confidence and trust of the masses toward accepting health communication messages via radio and as well ensure that government provides it in large quantity to reach the rural dweller 
Civic societies should endeavor to collaborate with knowledgeable healthcare workers to go on outreach and enlighten the masses on the need to take the health communication messages shared on radio.
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