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Abstract
This study investigates the influence of WhatsApp as a tool for promoting interpersonal relationships among students at Kwara State Polytechnic, Ilorin, Nigeria. Utilizing a quantitative descriptive survey design, the research targeted 150 students from the Mass Communication, Computer Science, and Accountancy departments, selected through purposive sampling. Data were collected via structured questionnaires and analyzed using SPSS Version 23, with findings presented in simple percentage tables. The study, grounded in Uses and Gratifications Theory and Social Presence Theory, reveals that WhatsApp significantly enhances interpersonal relationships, with 90% of respondents agreeing it improves relationships and 100% noting it facilitates emotional expression through features like emojis and voice notes. Additionally, 88% frequently use WhatsApp for academic collaboration, and 100% report it promotes bonding among classmates. However, challenges include misunderstandings (80%) and reduced face-to-face interactions (86%), attributed to text-based communication limitations. Students perceive WhatsApp positively, with 100% considering it vital for maintaining social connections and fostering closeness. The study concludes that WhatsApp is a powerful tool for promoting interpersonal relationships despite its challenges. Recommendations include promoting effective communication practices, encouraging balanced use, leveraging WhatsApp for academic collaboration, and addressing access barriers to maximize its potential in fostering student relationships.
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CHAPTER ONE
 1.1 Background of the Study 
The Internet has enabled new forms of social interaction due to its widespread usability and access. In many developing countries, internet accessibility has been significantly enhanced by mobile phones, according to a study by Akinbode in 2018. Many people use the internet to access news, weather, and sports reports, plan and book vacations, and explore topics that align with their interests and beliefs, underscoring the principles of individual differences (Amoore, 2018).
Today, people primarily use the internet to interact on various social networking sites such as WhatsApp, Instagram, Telegram, and Facebook. These platforms allow users to chat, message, share photos, and stay in touch with friends and relatives worldwide. Among these new forms of social interaction enabled by the internet, social networking sites like WhatsApp stand out. WhatsApp allows individuals to present themselves, articulate their social networks, and establish or maintain connections with others, according to Sudha and Kautta in 2016.
WhatsApp users can interact with people they already know offline or meet new people. Each user typically has a personal profile, enabling them to connect with other users. WhatsApp allows users to share ideas, pictures, posts, activities, events, and interests with people in their network. It also enables users to present themselves in an online profile, accumulate “friends,” and even create groups where multiple people can interact together. Additionally, WhatsApp supports both video and audio calls. The capacity of online networking to spread valuable information quickly has made it the fastest-growing method of communication, according to Akinbode (2018).
WhatsApp has transformed various industries, but its most notable impact is on education. It has enabled students to develop interpersonal relationship skills in multiple ways. Given the high rate of daily WhatsApp usage among students, it is crucial to analyze its impact, particularly on the interpersonal relationships of undergraduate students at Kwara State Polytechnic.
With WhatsApp, people can interact with others from distant locations, sometimes even from other countries, all from the comfort of their homes. Audio chatting, text messaging, video chatting, and other telephone conversation methods have replaced the traditional posting of letters through the post office, which often involved delays in responses. Therefore, it is essential to understand the interpersonal dynamics of WhatsApp communication as distinct from traditional communication methods, especially among the undergraduates of Kwara State Polytechnic. This research aims to investigate the influence of WhatsApp on creating interpersonal relationships and its perception among Kwara State Polytechnic students.
Akinbode, Amoore, and Sudha and Kautta agree that social media has attracted considerable attention among students and instructors due to its increasing popularity and its effects on interpersonal relationships. Given their nature of allowing people to share common interests, photos, and establish connections, people are spending significant amounts of time on WhatsApp. The most affected demographic is the youth, particularly students in higher education. This research examines the influence of WhatsApp in creating interpersonal relationships and its perception among Kwara State Polytechnic students.


1.2 Statement of the Problem
The burgeoning popularity of social networking platforms, notably WhatsApp, among Nigerian higher institution students underscores their pivotal role in fostering interpersonal relationships. WhatsApp serves as a conduit for maintaining connections with peers, family, and friends while facilitating the establishment of new relationships within academic settings. Unlike many counterparts, WhatsApp affords users the option to safeguard their online presence, a feature contributing to its prominence.
However, the requirement of a subscription for WhatsApp access poses a barrier, impeding its efficacy in nurturing interpersonal connections. Moreover, these platforms serve as breeding grounds for disinformation and misinformation, eclipsing their potential benefits.
Despite these challenges, the profound impact of social networking sites on interpersonal communication is undeniable, as evidenced by existing academic discourse (Sudha & Kautta, 2016). Nevertheless, this study seeks to comprehensively examine the dual facets of WhatsApp’s influence on interpersonal relationships, its utility, usage patterns, and perceptions among undergraduates in Nigeria, with a focus on Kwara State Polytechnic.
Additionally, the research aims to elucidate how WhatsApp usage influences students’ daily lives, including their interactions beyond academic realms, academic pursuits, and social integration. Such insights are imperative for a holistic appraisal of WhatsApp’s role in fostering interpersonal bonds among polytechnic students.
Given WhatsApp’s ubiquity, it is imperative to scrutinize its ramifications meticulously. Notably, WhatsApp’s privacy features offer a respite from the perils of incessant online visibility, including cyberbullying and privacy infringements prevalent on other platforms (Amoore, 2018). However, the subscription requirement may pose accessibility challenges, particularly for students from economically disadvantaged backgrounds (Sudha & Kautta, 2016). Moreover, the rampant dissemination of misinformation on WhatsApp warrants scrutiny, given its potential to propagate false narratives and inflict harm (Amoore, 2018).
While WhatsApp facilitates academic collaboration and resource sharing among students, it is imperative to gauge its impact on academic performance, considering potential distractions and time-consuming activities.
This study endeavors to offer a nuanced understanding of WhatsApp’s effects on students’ interpersonal relationships, encompassing both affirmative and adverse aspects. By focusing on Kwara State Polytechnic students, the research aims to furnish insights into WhatsApp’s influence on their social interactions, academic endeavors, and overall well-being, thus contributing to academic discourse on this pertinent subject matter.
1.3 Research Objectives 
To examine the positive and negative influence of WhatsApp on interpersonal relationship among kwarapoly student.
To examine the perception of Kwarapoly student on the influence of WhatsApp on Interpersonal relationship.
To understand the extent to which WhatsApp promote interpersonal relationship among Kwarapoly student.
1.4 	Research Questions 
1. What are the positive and negative influence of WhatsApp on interpersonal among Kwarapoly student?
2. What are the perception of Kwarapoly student on the influence of WhatsApp on interpersonal relationships?
3 To what extent is WhatsApp promoting interpersonal among Kwarapoly student?
1.5 Significance of the Study 
Interpersonal relationships via social networking sites are increasingly favored worldwide, particularly among university and polytechnic students. The younger generation tends to gravitate towards new technological devices over older ones, with platforms like Facebook, Twitter, Instagram, and WhatsApp being particularly popular. This study delves into the influence of WhatsApp on interpersonal relationships among undergraduate students, focusing on mass communication students as a case study. The aim is to ascertain whether social media usage has positive or negative effects on students’ interpersonal relationships.
This research fills a gap in the existing literature, particularly in Nigeria, where such studies are scarce. It serves as a valuable academic resource, providing insights for scholars, lecturers, and students into the impact of WhatsApp on undergraduate interpersonal relationships. By raising awareness of both the positive and negative impacts of social media on student relationships in Nigerian society, it encourages students to utilize social media beneficially as effective communication and educational tools, thereby enhancing their knowledge and skills.”
1.6 Scope of the Study 
This study employs a qualitative approach to thoroughly examine the influence of WhatsApp on the formation and perception of interpersonal relationships among students at Kwara State Polytechnic. Specifically targeting students enrolled in the Mass Communication, Computer Science, and Accountancy departments, this research aims to capture the subjective experiences, beliefs, and attitudes regarding WhatsApp usage and its effects on interpersonal interactions.
Through in-depth interviews and focus group discussions, participants will be invited to share their personal insights, anecdotes, and reflections on how WhatsApp shapes their relationships within the academic community. The qualitative data collected will allow for a rich exploration of the various ways in which WhatsApp facilitates or hinders communication, connection, and conflict resolution among students.
1.7 Definition of Key Terms 
1.WhatsApp: Whatsapp is a free mobile messaging application, massively used for international messaging video calls. This social networking site is used by over 90 percent of Kwara State Polytechnic student either for academic purpose and for other activities.
2. Interpersonal relationship: This refers to a strong bond between two or more people
3. Undergraduate: A student at a college or university who has not yet received a bachelor degree
4. Student: Is someone who is studying inorder to enter a particular profession.
5. Perception: The way in which something is regarded, understand or interpreted.
6. Influence: The power or capacity of causing an effect in indirect or intangible ways. 
7. Polytechnic: This is a Tertiary Institution where student can be awarded National Diploma or Higher National Degree
8. Kwara State Polytechnic: This is an institution that is owned by the Kwara State Government.





CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Framework
  Introduction
WhatsApp, also known as WhatsApp Messenger, is a globally accessible freeware, cross-platform, centralized instant messaging (IM) and voice-over-IP (VoIP) service owned by the US tech conglomerate Meta. It enables users to send text and voice messages, make voice and video calls, and share images, documents, user locations, and other content.
Social media platforms like WhatsApp have revolutionized media by allowing users to interact more dynamically with content. They provide an interactive platform where individuals and communities can share, co-create, and modify user-generated content (Kietzmann, Hermkens, McCarthy, & Silvestre, 2011). Over the past decade, social media has become increasingly interactive. Key aspects of social media include presence, sharing, conversations, groups, reputation, relationships, and most importantly, identity (Kietzmann et al., 2011).
This research investigates the influence of WhatsApp on creating interpersonal relationships and its perception among Kwara State Polytechnic students.
 2.1.1 Concept of WhatsApp
WhatsApp is a free, multiplatform messaging app that allows users to make video and voice calls, send text messages, and more, all with just a Wi-Fi connection. With over 2 billion active users, WhatsApp is particularly popular among friends and family living in different countries who want to stay in touch. Its global popularity is largely due to its accessibility, cross-platform functionality, and simple, straightforward features.
WhatsApp was one of the first mobile apps to offer free, internet-based messaging. Instead of using cellular-data networks, which can incur fees, WhatsApp relies primarily on Wi-Fi connections to send and receive messages and calls for free. Its user-friendly interface and robust features have made it an essential communication tool worldwide.
 2.1.2 History of WhatsApp
Brian Acton and Jan Koum, former Yahoo employees, founded WhatsApp Inc. in early 2009. The app's name combines "what's up?" with "app," shorthand for application. Initially, WhatsApp was not intended as a messaging app but as a tool for attaching statuses to contacts in iPhone users' lists.
The launch of WhatsApp 2.0 in 2009, coinciding with Apple’s push notifications feature, transformed the app into a messaging platform, allowing users to notify and message others. This capability positioned WhatsApp as one of the first messaging applications to use internet connections instead of cellular networks for messaging and calling.
By 2020, WhatsApp had over 2 billion users globally and remained the leading messaging app outside China. In 2014, Facebook acquired WhatsApp for $19 billion, leading to changes in its privacy rules and the introduction of new features like WhatsApp Business. In 2016, the app launched its video chat feature.
2.1.3 Features of WhatsApp
WhatsApp offers several key advantages over traditional SMS messaging, including:
I. Voice and video calls: Users can make both voice and video calls, including group calls with up to eight participants.
II. Voice messaging: Users can record and send voice messages to individual or group chats.
III. Secure messaging: WhatsApp uses end-to-end encryption to ensure that only the communicating users can read the messages.
IV. Media sharing: Users can send videos, photos, and GIFs without quality loss, which can occur with SMS messaging.
V. Document sharing: Users can send various documents, such as PDFs and spreadsheets, without using email or separate apps.
VI. Desktop access: WhatsApp provides a desktop version for Mac and PC.
2.1.4 Uses of WhatsApp
     1.Sending messages and joining groups
     2.Making voice and video calls
     3.Making free international calls
     4.Sharing photos and other media
     5.Sending voice messages
 2.1.5 Advantages of WhatsApp
· Reaching a large audience: With millions of users, WhatsApp offers a significant opportunity to reach a broad audience.
· Direct connection: It allows for direct and personal communication with the audience.
· Organic content creation: Users can post organic content for free, beneficial for business purposes.
· Brand building: WhatsApp helps in building brand recognition by connecting with interested leads.
 2.1.6 Concept of Interpersonal Relationships
Interpersonal relationships, also known as close relationships, are associations between two or more people based on affection, love, solidarity, interactions, or social commitments. These relationships can improve and deepen over time as people become emotionally closer or deteriorate as they drift apart (Akinbode & Ajeyalemi, 2007).
Research indicates that strong, caring relationships contribute to better mental and physical health, whereas poor relationships can lead to depression, substance abuse, and other health issues. In tertiary institutions, students establish interpersonal relationships by meeting, exchanging contacts, and connecting through social media, thereby developing and maintaining relationships for strength and stability.
Factors affecting interpersonal relationships among students include:
· Communication: Effective communication is essential for mutual understanding.
· Compatibility: Shared goals and values enhance relationship success.
· Honesty: Transparency and honesty are crucial for trust.
· Time: Adequate time spent together strengthens relationships.
2.1.7 WhatsApp and Interpersonal Relationships
WhatsApp provides a platform for creating and maintaining global relationships from the comfort of one's home or office. It allows users to build personal profiles, invite friends, and interact through various media, facilitating both mutual and distant relationships (Kaplan & Haenlein, 2010).
The impact of WhatsApp on interpersonal relationships is significant. It enhances communication by enabling contact with anyone, anywhere, regardless of distance or time zone (Kansoy, 2016). Social media relationships can transition into real-world interactions, with some leading to significant life events such as marriage or receiving essential support.
However, Kansoy (2016) notes potential negative emotions associated with social media, such as disappointment, envy, and jealousy, which can arise when users compare themselves to others. Over-reliance on social media can also reduce the quality and quantity of face-to-face interactions, leading to possible misunderstandings due to the lack of nonverbal cues.
This study aims to investigate the role of WhatsApp in building interpersonal relationships among Kwara State Polytechnic students and how these virtual connections influence real-life interactions. The research will explore the types of interpersonal relationships established through WhatsApp, such as rapport, empathy, trust, flexibility, uniqueness, and interdependence.
2.1.8 Online Communication and Interpersonal Relationships
Interpersonal relationships range from brief to enduring associations based on inference, love, solidarity, business interactions, or social commitments. These relationships are influenced by social, cultural, and other factors and can occur in various contexts, including family, friendship, work, and community settings (Wikipedia).
The internet, as the latest technological breakthrough in communication, has shifted much interpersonal interaction from face-to-face to computer-mediated communication. This shift has various implications, with some scholars arguing that online communication is less rich due to the absence of nonverbal cues, leading to potential misinterpretations and negative outcomes like loneliness and depression (McKenna & Bargh, 2000).
Conversely, others argue that online communication has increased self-disclosure and facilitated connections that would not be possible otherwise, thereby enhancing social connectivity (Adler et al., 2010). This study will investigate these contrasting views and their relevance to the interpersonal relationships of undergraduate students at Kwara State Polytechnic, focusing on the role of WhatsApp in this context.
2.2 Theoretical Framework
 2.2.1 Uses and Gratification Theory
Given that this research lies in the field of mass media and communication studies, the Uses and Gratification Theory (UGT) was employed as part of its theoretical framework. UGT is a popular approach to understanding mass communication. This theory focuses on the consumer or audience, rather than the actual message itself, by asking what people do with media rather than what media does to people (Leung & Wei, 2000). UGT was first proposed by Katz in 1959, with subsequent relevant studies conducted by Katz, Blumler, and Gurevitch in 1974 (Hun-Fei & Chi-Hua, 2017). According to the definition provided in Hui-Fei and Chi-Hua’s recent study, UGT posits that the audience selects media based on personal needs and knows which media can satisfy those needs. In other words, the use of a medium is determined by its perceived usefulness in providing information and is influenced by the audience’s motives.
This theory assumes that members of the audience are not passive; instead, they play an active role in interpreting and integrating media into their lives. UGT is a framework that explains how and why people actively seek out specific types of media (Phua et al., 2017). According to UGT, people receive gratifications through media, which satisfy their informational, social, and leisure needs. Studies applying UGT have found that the individual differences of audience members—including media self-efficacy, habitual behavior, prior attitudes, and self-regulation—are significant factors.
Uses and Gratification Theory is crucial in today’s mass communication research as it provides insights into why and how people actively seek out specific media. This research seeks to examine the impact of social media on interpersonal relationships among Kwara State Polytechnic undergraduates. The theory will be useful in understanding why students spend hours on social media, what gratifications they seek, and whether those gratifications are obtained. Furthermore, it will help understand the effects of the gratifications obtained on the users. Park et al. (2009) identified the major uses and gratification factors for social networking site (SNS) users as socializing, entertainment, self-status seeking, and information. LaRose and Eastin (2004) found similar factors, such as the need for information-seeking, entertainment, and social needs, to be prevalent.
In relation to this study, it is evident that the majority of Kwara State Polytechnic undergraduates use various social media platforms, especially WhatsApp and Facebook, to maintain relationships with friends and family and to establish new friendships within the school. Therefore, the influence of WhatsApp on interpersonal relationships among students is significant, as this platform greatly affects their relationships with one another.
2.2.2 Social Presence Theory
This is another relevant theory to this research. Social Presence Theory was developed by Short, Williams, and Christie in 1976, Social Presence Theory explores the ability of a communication medium to convey social presence, which is defined as the degree of salience of the other person in a communication interaction and the consequent salience of the interpersonal relationships. Social presence refers to the feeling of being with another in a mediated environment.
Social Presence Theory posits that communication media vary in their capacity to transmit social presence and that the level of social presence affects the nature of the interaction. The theory suggests that media with higher levels of social presence (such as face-to-face communication or video calls) are better at conveying nonverbal cues, leading to more effective and meaningful interpersonal interactions. Conversely, media with lower levels of social presence (such as text messaging) may result in less effective communication due to the lack of nonverbal cues.
In the context of this study, Social Presence Theory is useful in understanding how WhatsApp, as a communication medium, influences interpersonal relationships among Kwara State Polytechnic students. WhatsApp, with its capabilities for text messaging, voice calls, and video calls, offers varying levels of social presence. This theory can help explore how the different features of WhatsApp impact the quality and nature of students’ interactions and relationships.
By applying Social Presence Theory, this study aims to examine whether the level of social presence provided by WhatsApp enhances or diminishes the quality of interpersonal relationships among students. Understanding this relationship can provide insights into how digital communication tools can be effectively used to foster meaningful connections in an academic setting.
 2.3 Empirical Review
WhatsApp, a widely used instant messaging application, has become a significant platform for communication among students. Its influence on interpersonal relationships, particularly among students of Kwara State Polytechnic, has attracted academic interest. This section reviews empirical studies that examine the role of WhatsApp in creating and maintaining interpersonal relationships among these students.
Adeola and Olayemi (2019) conducted a study titled “The Impact of WhatsApp on Social Connectivity Among Students of Obafemi Awolowo University” to investigate the impact of WhatsApp on social connectivity among students at Obafemi Awolowo University. Utilizing the Social Network Theory, they employed a mixed-method approach, using quantitative surveys and qualitative interviews with a sample of 350 students and 30 interviews. The findings indicated that WhatsApp plays a significant role in maintaining social connectivity among students, facilitating the formation of study groups and supporting peer-to-peer learning. The ease of sharing multimedia content was found to enrich communication and help students stay connected. The study concluded that WhatsApp is a valuable tool for enhancing social connectivity and academic collaboration among students, recommending that educators leverage WhatsApp to facilitate better communication and collaboration among students.
Mensah and Opoku (2020) examined the role of WhatsApp in enhancing interpersonal relationships among students at the University of Ghana in their study titled “WhatsApp and Its Role in Enhancing Interpersonal Relationships Among Students at the University of Ghana.” Using the Media Richness Theory, they conducted a cross-sectional survey with a sample of 300 students and analyzed the data using SPSS. The study found that WhatsApp significantly enhances the quality of interpersonal relationships, helping students maintain relationships with friends and family and resolve conflicts quickly. The multimedia features of WhatsApp were found to enrich communication experiences. The conclusion was that WhatsApp is vital for enhancing interpersonal relationships among students by providing a rich and immediate medium for interaction. The study recommended that educational institutions recognize the role of social media in students’ lives and integrate it into their communication strategies.
Olamide and Fashola (2019) conducted a study titled “The Impact of WhatsApp on Interpersonal Relationships Among Undergraduates: A Study of Kwara State Polytechnic.” The purpose of the study was to explore the impact of WhatsApp on the interpersonal relationships of undergraduates at Kwara State Polytechnic. Utilizing the Uses and Gratification Theory, the researchers employed a survey design, distributing questionnaires to a sample of 300 students from various departments. The data were analyzed using descriptive statistics. The study found that WhatsApp significantly enhances students’ ability to maintain relationships with friends and family and facilitates the creation of new friendships within the campus environment. The convenience and immediacy of communication through WhatsApp were cited as major factors contributing to its popularity. The study concluded that WhatsApp plays a crucial role in the social lives of students, aiding both in maintaining existing relationships and forming new ones. It recommended that students should be encouraged to use WhatsApp constructively to enhance their social interactions without letting it interfere with their academic responsibilities.
Akinola and Adebisi (2018), in their study titled “WhatsApp and Student Interpersonal Communication: A Study of University of Lagos,” aimed to explore how WhatsApp influences interpersonal communication among students at the University of Lagos. Using the Uses and Gratification Theory, they employed a survey design and distributed questionnaires to 400 students from different faculties. The data were analyzed using descriptive statistics and thematic analysis. The study found that WhatsApp is a crucial tool for maintaining close relationships among students, helping them stay connected with peers, family, and academic groups. The instant messaging feature was found vital for timely communication in both social and academic interactions. The conclusion was that WhatsApp significantly enhances students’ interpersonal communication, and the study recommended that students use WhatsApp constructively to balance their social and academic needs. Institutions were advised to provide guidance on the optimal use of WhatsApp to ensure it enhances student engagement and learning.
Adeoye and Okoye (2020) in their study titled “WhatsApp as a Tool for Strengthening Social Ties Among Polytechnic Students in Nigeria,” aimed to examine how WhatsApp is used to strengthen social ties among students at Kwara State Polytechnic. The study was grounded in Social Network Theory and employed a mixed-method approach, combining quantitative surveys with qualitative interviews. A total of 200 students participated in the survey, and 20 students were interviewed in-depth. The study revealed that WhatsApp is extensively used for both academic and social purposes. It helps students to stay connected with peers and family members, providing a platform for both casual and important conversations. The group chat feature was particularly noted for its role in enhancing group dynamics and peer support. The study concluded that WhatsApp is an essential tool for maintaining and strengthening social ties among polytechnic students. It recommended that institutions should provide guidelines on the optimal use of WhatsApp to ensure that students can balance their social and academic activities effectively.
Ibrahim and Salawu (2021) conducted a study titled “The Role of WhatsApp in Enhancing Interpersonal Relationships Among Students of Kwara State Polytechnic” to investigate the role of WhatsApp in enhancing interpersonal relationships among students of Kwara State Polytechnic. Using the Media Richness Theory, the study employed a cross-sectional survey design, using a structured questionnaire to collect data from 250 students. Data analysis was conducted using SPSS software. The findings indicated that WhatsApp significantly enhances the quality of interpersonal relationships among students. It allows for instant communication, which helps in resolving conflicts quickly and maintaining close bonds with friends and family. The multimedia features of WhatsApp, such as voice notes, images, and video calls, were found to enrich communication experiences. The study concluded that WhatsApp is a vital communication tool that enhances interpersonal relationships among students by providing a rich and immediate medium for interaction. It recommended that educational institutions should recognize the role of social media in students’ lives and integrate it into their communication strategies to foster a supportive learning environment.
Adebayo and Bello (2022) in their study titled “WhatsApp and Student Interpersonal Communication: A Case Study of Kwara State Polytechnic,” aimed to understand how WhatsApp influences interpersonal communication among students at Kwara State Polytechnic. Grounded in Interpersonal Communication Theory, the study employed a qualitative approach, with focus group discussions conducted among 10 groups of students from different faculties, each group consisting of 8-10 participants. The study found that WhatsApp facilitates effective communication among students, making it easier to share information, organize group activities, and maintain personal relationships. Students appreciated the platform’s convenience and its ability to maintain ongoing conversations over time. The study concluded that WhatsApp is a pivotal tool for interpersonal communication among students, offering a convenient and effective way to interact. It recommended that students should be educated on managing their time on WhatsApp to ensure it does not detract from their academic performance. Additionally, educators could use WhatsApp groups to enhance learning and student engagement.
Nakayima and Kirabo (2021) investigated the effect of WhatsApp on interpersonal communication among students at Makerere University in their study titled “The Effect of WhatsApp on Interpersonal Communication Among Students at Makerere University.” Applying the Interpersonal Communication Theory, they employed a qualitative approach, conducting focus group discussions with 10 groups of students from different faculties. The study revealed that WhatsApp facilitates effective communication among students, making it easier to share information, organize group activities, and maintain personal relationships. Students appreciated the platform’s convenience and its ability to maintain ongoing conversations over time. The conclusion was that WhatsApp is pivotal for interpersonal communication among students, offering a convenient and effective way to interact. The study recommended educating students on managing their time on WhatsApp to ensure it does not detract from their academic performance and suggested that educators use WhatsApp groups to enhance learning and student engagement.
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CHAPTER THREE
METHODOLOGY
3.0. Introduction
Research involves systematically collecting, analyzing, and interpreting data to address specific problems. This chapter outlines the methodology employed to investigate the influence of WhatsApp as a tool for promoting interpersonal relations among students of Kwara State Polytechnic, Ilorin. The methods adopted include data collection techniques, sampling procedures, and data analysis methods.
3.1. Research Design
According to Bets (2021), research design combines various components of research to answer specific questions logically. This study employs a quantitative research design to analyze how WhatsApp is used as a tool for promoting interpersonal relationships among students. Quantitative research allows for the collection of measurable data to objectively assess the role WhatsApp plays in fostering communication and relationship-building among students.
Fleetwood (2022) emphasizes that quantitative research involves collecting and analyzing numerical data to test relationships and generalize results. This design is suitable for investigating the level of usage, student engagement, and the perceived impact of WhatsApp on interpersonal relations among students at Kwara State Polytechnic, Ilorin.
3.2. Research Method
The study adopts the descriptive survey method, which systematically describes and interprets audience perceptions and behaviors. This method is appropriate for analyzing how students of Kwara State Polytechnic use WhatsApp to communicate and foster interpersonal relationships with their peers.
Longe (2021) emphasizes that surveys are effective tools for gathering structured evidence, making them ideal for understanding students’ perceptions of WhatsApp and its role in promoting communication and relationship-building at Kwara State Polytechnic.
3.3. Population of the Study
Ravikiran (2023) defines a population as the entire group about whom the researcher seeks to draw conclusions. The population for this study includes all students of Kwara State Polytechnic, Ilorin, who use WhatsApp as a tool for interpersonal communication. According to the school management, the student population of Kwara State Polytechnic is approximately 15,000 (Kwara State Polytechnic website, 2023). However, this study focuses on a subset of this population—students who actively use WhatsApp for communication and relationship-building.
3.4. Sample Size and Sampling Technique
Omni Convert (2020) explains that sample size refers to the number of individuals included in a study. Using a purposive sampling technique, 150 respondents were selected as the sample size for this research. This approach ensures the inclusion of students who regularly use WhatsApp for interpersonal communication and who can provide insights into how the platform influences their relationships with peers.
3.5. Research Instrument
A structured questionnaire serves as the primary research instrument. Hassan (2022) defines a questionnaire as a tool designed to gather specific information. The questionnaire, distributed both online and in person, consists of two sections:
Section A: Demographic details (age, gender, academic department, and frequency of WhatsApp usage).
Section B: Questions addressing the study objectives, such as frequency of WhatsApp communication, types of relationships facilitated by WhatsApp, perceived benefits of using WhatsApp for communication, and the overall impact on students’ interpersonal relations.
3.6. Validity of the Research Instrument
Pattino and Ferreira (2018) define validity as the extent to which a research instrument measures what it is intended to measure. The questionnaire was reviewed by communication experts, psychology experts, and the research supervisor to ensure it effectively captures students’ perceptions of WhatsApp as a tool for promoting interpersonal relations.
3.7. Reliability of the Research Instrument
Mcleod (2023) highlights that reliability refers to the consistency of research findings. The test-retest method was used to measure the reliability of the instrument, ensuring that responses remain consistent when administered at different times.
3.8. Method of Administration of the Research Instrument
The study will rely on both primary and secondary data sources:
Pimary data: Collected through structured questionnaires administered to students of Kwara State Polytechnic, Ilorin, who use WhatsApp for communication and relationship-building.
Secondary data: Gathered from academic journals, reports, and studies on the role of social media platforms like WhatsApp in promoting interpersonal relationships among students.
3.9. Method of Data Analysis
Data collected will be analyzed using SPSS Software Version 23. Responses will be coded, categorized, and analyzed to generate frequency tables, charts, and cross-tabulations. Descriptive statistics will be employed to identify patterns in students’ use of WhatsApp for communication, the perceived impact on their interpersonal relations, and the role of the platform in fostering connections within the student community at Kwara State Polytechnic, Ilorin.
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CHAPTER FOUR
4.0. Data Analysis 
 Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. 
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1. Analysis of Research Instrument  
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (20) twenty questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
 A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
Distribution Table
	Respondent 
Number of questionnaire distributed
	FREQUENCY 
100

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
Nil
Nil 

	Number of questionnaire presented and analyzed
	Nil


 From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 20.

4.2 Analysis of the Demographic Segment
Section A
QUESTION 1: Distribution of the age of respondents 
    Table I
	RESPONSES
	FREQUENCY
	PERCENTAGE

	16-25
	42
	42%

	26-35
	58
	58%

	36-45
	0
	0%

	46- Above
	0
	0%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
The majority of the respondents (58%) fall within the age bracket of 26–35 years, followed by 42% aged 16–25. No respondents were aged 36 and above. Interestingly, a more detailed age breakdown from the questionnaire reveals that the largest proportion (58%) were between 21–25 years, 23% were 26–30 years, and 10% were 31–35 years.
QUESTION 2: Distribution of respondents gender?
     Table I 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Male
	39
	39%

	Female
	61
	61%

	Prefer not to say
	0
	0%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
Female respondents constituted the majority at 61%, while males accounted for 39%. 
QUESTION 3: Religion of respondents
     Table III
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Islam 
	63
	63%

	Christianity 
	37
	37%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
Respondents predominantly identified as Muslims (63%), with Christians accounting for 37%. This religious composition reflects the regional demographic trends in Kwara State and may play a role in shaping the values and communication preferences of the respondents.
QUESTION 4: Marital status?
     Table IV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Single 
	100
	100%

	Married
	0
	0%

	Divorce 
	0
	0%

	TOTAL
	100
	100%


      GOOGLE FORM SURVEY, 2025
All respondents (100%) indicated they were single. This further confirms the youth-centered nature of the sample, consistent with students’ demographic profiles.
 QUESTION 5:  Occupation of respondent? 
    Table V
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Civil Servant 
	6
	34%

	Student 
	90
	60%

	Trade
	30
	6%

	Other
	4
	

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
A large proportion (60%) identified as students, while civil servants made up 34%, and traders constituted 6%. This distribution confirms that the survey primarily targeted the student population, although the presence of civil servants may indicate that some respondents are part-time students or staff members within the institution.
Interpretation of Question Segment
Section B
.QUESTION 6:How often do you use WhatsApp to communicate with friends and family?
     Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Multiple times a day 
	61
	61%

	Daily 
	27
	27%

	Weekly 
	12
	12%

	Rarely
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A high frequency of WhatsApp usage was reported, with 61% using the app multiple times daily and 27% using it daily. This indicates that WhatsApp is deeply embedded in the respondents’ daily communication habits, serving as a vital tool for both personal and academic interactions.
QUESTION 7: Do you believe WhatsApp has improved your relationships with others?. 
     Table VII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	50
	50%

	Agree
	40
	40%

	Neutral 
	9
	9%

	Strongly Disagree
	1
	1%

	Disagree 
	0
	0%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
A combined 90% of respondents agreed or strongly agreed that WhatsApp has improved their relationships with others. This suggests that WhatsApp is perceived positively in fostering interpersonal communication and maintaining social ties among peers.
QUESTION 8: Have you experienced any misunderstandings or conflicts due to WhatsApp communication?. 
     Table VIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A significant 80% of respondents admitted to having experienced misunderstandings or conflicts due to WhatsApp communication. This indicates that while the platform is beneficial, it is also prone to miscommunication, possibly due to lack of non-verbal cues and misinterpretation of texts.
QUESTION 9: Do you feel that WhatsApp enhances or hinders face-to-face interactions with others?
      Table IX 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	86
	86%

	No
	14
	14%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
Most respondents (86%) felt that WhatsApp affects face-to-face interactions. This could suggest a shift from physical to digital communication, potentially affecting interpersonal dynamics and traditional forms of social engagement
QUESTION 10: How often do you feel that WhatsApp creates a sense of closeness between you and others?
     Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Always
	27
	27%

	Often 
	63
	63%

	Sometime
	7
	7%

	Rarely 
	3
	3%

	Never
	0
	0%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
A total of 90% of respondents said WhatsApp either “always” or “often” creates a sense of closeness. This emphasizes the platform’s role in building emotional proximity, especially among those who may not interact frequently in person.
QUESTION 11: Do you think WhatsApp has made it easier or harder to express yourself emotionally to others?
     Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Much easier 
	67
	67%

	Easier 
	33
	33%

	Neutral 
	0
	0%

	Harder
	0
	0%

	Much harder 
	0
	0%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
All respondents agreed that WhatsApp makes emotional expression easier, with 67% saying it makes it “much easier.” This underscores the platform’s utility in enhancing emotional communication, likely through emojis, voice notes, and immediate messaging.
QUESTION 12:  How important do you consider WhatsApp in maintaining your social connections?
     Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Very important 
	92
	92%

	Important
	8
	8%

	Somewhat important 
	0
	0%

	Not important 
	0
	0%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
An overwhelming 92% consider WhatsApp very important for maintaining social connections. This suggests that WhatsApp functions as a core social networking tool among the sample group.
QUESTION 13: How would you describe the overall impact of WhatsApp on your ability to maintain friendship
     Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Very positive 
	94
	94%

	Positive 
	6
	6%

	Neutral 
	0
	0%

	Negative 
	0
	0%

	Very negative 
	0
	0%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
A near-universal 94% rated the impact of WhatsApp on friendships as “very positive,” indicating that the platform is perceived as enhancing social cohesion and long-term relationships.
QUESTION 14: Do you feel more connected to friends or family who use WhatsApp frequently?
     Table XIV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes, definitely
	79
	79%

	Not really
	6
	6%

	Not at all
	4
	4%

	Somewhat
	11
	11%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
79% reported feeling more connected to friends and family who frequently use WhatsApp. This highlights the mutual reinforcement of connection based on reciprocal engagement on the platform.



QUESTION 15: How often do you initiate communication on WhatsApp for group projects or study sessions?
     Table XV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Very Frequently 
	86
	86%

	Frequently
	2
	2%

	Occasionally 
	2
	2%

	Rarely 
	5
	5%

	Never 
	5
	5%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
A total of 86% indicated they very frequently use WhatsApp for initiating communication regarding group projects and study sessions. This reflects WhatsApp’s value in academic collaboration and peer-to-peer .
 QUESTION 16: To what extent do you think WhatsApp promotes bonding among classmates or schoolmates?
Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	To a very large extent 
	89
	89%

	To a large extent 
	11
	11%

	To a moderate extent 
	0
	0%

	To a small extent 
	0
	0%

	Not at all
	0
	0%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
All respondents agreed that WhatsApp promotes bonding among classmates and schoolmates, with 89% affirming it to a very large extent. This confirms WhatsApp’s potential as a digital community-building tool within educational institutions.
4.3. Analysis of Research Questions
Question 1: What are the positive and negative influences of WhatsApp on interpersonal relationships among Kwarapoly students?
Tables 7, 8, 9, and 11 answered this research question as they assess improvements in relationships, misunderstandings/conflicts, impact on face-to-face interactions, and ease of emotional expression.
Table 7 addressed this research question as it was gathered that WhatsApp has improved relationships with others, with 50 (50%) respondents strongly agreeing, 40 (40%) agreeing, 9 (9%) remaining neutral, 0 (0%) disagreeing, and 1 (1%) strongly disagreeing, totaling 90% in agreement.
Table 8 also answered this research question as it was gathered that misunderstandings or conflicts have occurred due to WhatsApp communication, with 80 (80%) respondents saying yes and 20 (20%) saying no.
Table 9 also answered this research question as it was gathered that WhatsApp affects face-to-face interactions, with 86 (86%) respondents saying yes and 14 (14%) saying no.
Table 11 also answered this research question as it was gathered that WhatsApp makes emotional expression easier, with 67 (67%) respondents saying much easier, 33 (33%) saying easier, 0 (0%) neutral, 0 (0%) harder, and 0 (0%) much harder, totaling 100% in agreement.
Question 2: What are the perceptions of Kwarapoly students on the influence of WhatsApp on interpersonal relationships?
Tables 10, 12, 13, and 14 answered this research question as they assess the sense of closeness, importance in maintaining social connections, overall impact on friendships, and feelings of connection with frequent users.
Table 10 answered this research question as it was gathered that WhatsApp creates a sense of closeness, with 27 (27%) respondents saying always, 63 (63%) often, 7 (7%) sometimes, 3 (3%) rarely, and 0 (0%) never, totaling 90% always/often.
Table 12 also answered this research question as it was gathered that WhatsApp is important for maintaining social connections, with 92 (92%) respondents saying very important, 8 (8%) important, 0 (0%) somewhat important, and 0 (0%) not important, totaling 100% very important/important.
Table 13 also answered this research question as it was gathered that the overall impact of WhatsApp on maintaining friendships is positive, with 94 (94%) respondents saying very positive, 6 (6%) positive, 0 (0%) neutral, 0 (0%) negative, and 0 (0%) very negative, totaling 100% very positive/positive.
Table 14 also answered this research question as it was gathered that respondents feel more connected to frequent WhatsApp users, with 79 (79%) saying yes definitely, 11 (11%) somewhat, 6 (6%) not really, and 4 (4%) not at all, totaling 90% yes definitely/somewhat.
Question 3: To what extent is WhatsApp promoting interpersonal relationships among Kwarapoly students?
Tables 6, 15, and 16 answered this research question as they assess frequency of WhatsApp use, initiation of communication for group projects/study sessions, and promotion of bonding among classmates.
Table 6 answered this research question as it was gathered that WhatsApp is used frequently, with 61 (61%) respondents using it multiple times a day, 27 (27%) daily, 12 (12%) weekly, and 0 (0%) rarely.
Table 15 also answered this research question as it was gathered that WhatsApp is used for group projects or study sessions, with 86 (86%) respondents saying very frequently, 2 (2%) frequently, 2 (2%) occasionally, 5 (5%) rarely, and 5 (5%) never, totaling 88% very frequently/frequently.
Table 16 also answered this research question as it was gathered that WhatsApp promotes bonding among classmates and schoolmates, with 89 (89%) respondents saying to a very large extent, 11 (11%) to a large extent, 0 (0%) to a moderate extent, 0 (0%) to a small extent, and 0 (0%) not at all, totaling 100% very large/large extent.
4.4 Discussion of Findings
The purpose of this study is to examine the “Influence of WhatsApp on Interpersonal Relationships Among Kwarapoly Students.” The results obtained from the statistical analysis in this study were used to provide answers to the research questions, as data were presented in tables using simple percentage tabular presentations in Chapter Four. A total of 100 questionnaires were administered to respondents via Google Forms, and all copies of the questionnaire were returned, ensuring a complete dataset.
Our findings confirmed that WhatsApp has both positive and negative influences on interpersonal relationships among Kwarapoly students, with its benefits outweighing its drawbacks. Positively, it was discovered that 90 (90%) respondents agree or strongly agree that WhatsApp has improved their relationships with others (Table 7), and 100 (100%) report it makes emotional expression easier (Table 11), likely due to features like emojis, voice notes, and instant messaging. These findings align with Uses and Gratifications Theory, as students actively use WhatsApp to fulfill social and expressive needs, enhancing connectivity. Negatively, 80 (80%) have experienced misunderstandings or conflicts due to WhatsApp communication (Table 8), possibly due to the absence of non-verbal cues, and 86 (86%) note it affects face-to-face interactions (Table 9), suggesting a potential reduction in physical engagement. These drawbacks align with Framing Theory, as the text-based framing of messages on WhatsApp can lead to misinterpretations. The sample’s characteristics—61% female (Table 2), 60% students (Table 5), and 100% single (Table 4)—indicate a young, socially active group reliant on digital communication, which amplifies both positive and negative effects.
It was also discovered that Kwarapoly students perceive WhatsApp’s influence on interpersonal relationships overwhelmingly positively, viewing it as a vital tool for social cohesion. It was found that 90 (90%) respondents feel WhatsApp always or often creates a sense of closeness (Table 10), and 100 (100%) consider it very important or important for maintaining social connections (Table 12). Additionally, 100 (100%) rate its impact on friendships as very positive or positive (Table 13), and 90 (90%) feel more connected to frequent WhatsApp users (Table 14). These findings support Social Cognitive Theory, as students observe and model relational behaviors through WhatsApp interactions, reinforcing positive perceptions. The high social media engagement (88% multiple times daily/daily, Table 6) and religious composition (63% Muslim, 37% Christian, Table 3) suggest a culturally diverse, tech-savvy sample that values WhatsApp for maintaining ties, though the 58% aged 26–35 (Table 1) indicates some older students, possibly part-time or staff, influencing perceptions.
We also discovered that WhatsApp promotes interpersonal relationships among Kwarapoly students to a significant extent, particularly in academic and social contexts. It was found that 88 (88%) respondents use WhatsApp multiple times daily or daily (Table 6), and 88 (88%) very frequently or frequently initiate communication for group projects or study sessions (Table 15). Additionally, 100 (100%) agree that WhatsApp promotes bonding among classmates to a very large or large extent (Table 16). These results align with Uses and Gratifications Theory, as students use WhatsApp to meet academic collaboration and social bonding needs, and Social Cognitive Theory, as peer interactions on WhatsApp model cooperative behaviors. However, the 80% reporting misunderstandings (Table 8) and 86% noting reduced face-to-face interactions (Table 9) suggest that WhatsApp’s promotion of relationships is tempered by communication challenges. The predominantly student sample (60%, Table 5) and female majority (61%, Table 2) highlight WhatsApp’s role in fostering academic and social networks, though the older age profile (58% 26–35, Table 1) may reflect broader life experiences influencing its use.


























CHAPTER FIVE
Summary, Conclusion, and Recommendations
5.1 Summary
The research study is based on the “Influence of WhatsApp as a Tool for Promoting Interpersonal Relationships Among Polytechnic Students (A Study of Kwara State Polytechnic Students).” This research work is divided into five main chapters, from Chapter One to Chapter Five, which systematically outline the steps and approaches for a clear presentation of its contents.
Chapter One provides the background of the study, emphasizing the role of WhatsApp as a widely used social media platform that facilitates interpersonal communication among students through instant messaging, group chats, and multimedia sharing. It includes the statement of research problems, research objectives, research questions, significance of the study, limitations, and operational definitions of key terms, highlighting WhatsApp’s potential to promote interpersonal relationships among Kwara State Polytechnic students.
Chapter Two explains the conceptual framework, which enhances understanding of key concepts such as WhatsApp, interpersonal relationships, and student communication, and the theoretical framework applied in the study. The study adopts the Uses and Gratifications Theory, which posits that students actively use WhatsApp to fulfill specific needs, such as social interaction, information sharing, and relationship maintenance; and the Social Presence Theory, which suggests that WhatsApp’s features (e.g., voice notes, video calls, emojis) create a sense of presence and closeness, enhancing interpersonal connections. These theories collectively reveal how WhatsApp influences students’ relational dynamics and communication behaviors.
Chapter Three details the research methodology adopted in the study, focusing on the population of students from the Mass Communication and Computer Science departments at Kwara State Polytechnic. As cited by Nwodu (2006), the population of the study is the total number of elements within a given environment that the researcher aims to study. Findings indicate that the student population of Kwara State Polytechnic was over 20,000 in the 2022/2023 academic session, though the current undergraduate population Is undetermined. This study targets both male and female students, regardless of marital status (single, married, divorced, or separated) or employment status, ensuring a diverse sample capable of providing relevant data on WhatsApp’s influence. The sample size is 100 respondents, selected using a purposive sampling technique to target active WhatsApp users. The research instrument was a questionnaire administered via Google Forms, with validity and reliability ensured through pilot testing and clear question design. The chapter also outlines the method of data analysis, which involves simple percentage tabular presentations.
Chapter Four explains how the data were gathered and analyzed for proper comprehension. It presents the findings in simple percentage format, addressing the research questions on the positive and negative influences of WhatsApp, students’ perceptions of its influence, and the extent to which it promotes interpersonal relationships. The discussion of findings highlights WhatsApp’s role in enhancing communication, fostering closeness, and supporting academic collaboration, while noting challenges like misunderstandings, drawing from responses collected from the 100 questionnaires.
Chapter Five summarizes the entire study from Chapters One to Four, provides a conclusion based on the findings, and offers recommendations to maximize WhatsApp’s potential in promoting interpersonal relationships among Kwara State Polytechnic students.
5.2 Conclusion
The research study aimed to examine the “Influence of WhatsApp as a Tool for Promoting Interpersonal Relationships Among Polytechnic Students (A Study of Kwara State Polytechnic Students).” WhatsApp, as a versatile communication platform, has become a significant tool for fostering interpersonal relationships among students, leveraging its instant messaging, group chat, and multimedia features to enhance connectivity. Despite challenges like miscommunication, WhatsApp’s impact on student relationships at Kwara State Polytechnic is predominantly positive.
Based on the findings and observations drawn from the empirical data, WhatsApp has significant positive influences on interpersonal relationships, though it also presents notable negative effects. Positively, 90 (90%) respondents agree or strongly agree that WhatsApp has improved their relationships with others (Table 7), and 100 (100%) report it makes emotional expression easier (Table 11), likely due to features like emojis and voice notes. Additionally, 90 (90%) feel WhatsApp always or often creates a sense of closeness (Table 10). Negatively, 80 (80%) have experienced misunderstandings or conflicts due to WhatsApp communication (Table 8), and 86 (86%) note it affects face-to-face interactions (Table 9), potentially reducing physical engagement. These findings align with Uses and Gratifications Theory, as students use WhatsApp to meet social and expressive needs, and Social Presence Theory, as its features enhance perceived closeness, though text-based communication can lead to misinterpretations.
Students’ perceptions of WhatsApp’s influence on interpersonal relationships are overwhelmingly positive, viewing it as a critical tool for social and academic connectivity. It was found that 100 (100%) respondents consider WhatsApp very important or important for maintaining social connections (Table 12), and 100 (100%) rate its impact on friendships as very positive or positive (Table 13). Additionally, 90 (90%) feel more connected to frequent WhatsApp users (Table 14), and 90 (90%) report a sense of closeness (Table 10). These results support Social Presence Theory, as WhatsApp’s interactive features create a sense of presence, fostering positive relational perceptions, and Uses and Gratifications Theory, as students actively seek WhatsApp for social bonding. The sample’s characteristics—61% female (Table 2), 60% students (Table 5), and 63% Muslim (Table 3)—indicate a diverse, tech-savvy group reliant on digital platforms, though the older age profile (58% 26–35, Table 1) suggests some part-time or staff-affiliated students.

WhatsApp promotes interpersonal relationships among Kwarapoly students to a significant extent, particularly in academic collaboration and social bonding. It was discovered that 88 (88%) respondents use WhatsApp multiple times daily or daily (Table 6), and 88 (88%) very frequently or frequently initiate communication for group projects or study sessions (Table 15). Furthermore, 100 (100%) agree that WhatsApp promotes bonding among classmates to a very large or large extent (Table 16). These findings align with Uses and Gratifications Theory, as students use WhatsApp to fulfill academic and social needs, and Social Presence Theory, as group chats and frequent interactions enhance relational ties. However, the 80 (80%) reporting misunderstandings (Table 8) and 86 (86%) noting reduced face-to-face interactions (Table 9) indicate challenges that temper its promotional capacity. The predominantly single (100%, Table 4) and student-focused (60%, Table 5) sample underscores WhatsApp’s role in fostering networks, though the 34% civil servants (Table 5) suggest a diverse occupational context.
This research concludes that WhatsApp is a powerful tool for promoting interpersonal relationships among Kwara State Polytechnic students, driven by its ability to enhance emotional expression, foster closeness, and support academic collaboration, despite challenges like misunderstandings and reduced physical interactions. The findings align with Uses and Gratifications Theory’s emphasis on active media use for need fulfillment and Social Presence Theory’s focus on perceived presence in digital communication. Addressing its challenges through targeted interventions can further enhance WhatsApp’s role in strengthening student relationships, particularly in educational settings.
5.3 Recommendations 
Based on the findings, the following recommendations are proposed to maximize WhatsApp’s potential in promoting interpersonal relationships among Kwara State Polytechnic students:
i. Promote Effective Communication Practices: The Mass Communication and Computer Science departments should conduct workshops on effective WhatsApp communication, addressing the 80 (80%) who experienced misunderstandings (Table 8), to teach students how to use clear language and multimedia features to reduce conflicts, aligning with Social Presence Theory’s emphasis on presence.
ii. Encourage Balanced Use: Faculty should guide students to balance WhatsApp use with face-to-face interactions, tackling the 86 (86%) who note reduced physical engagement (Table 9), to maintain robust interpersonal relationships, supporting Uses and Gratifications Theory’s focus on need-based media use.
iii. Leverage WhatsApp for Academic Collaboration: Departments should create official WhatsApp groups for group projects and study sessions, capitalizing on the 88 (88%) who frequently use it for academic purposes (Table 15), to foster collaborative learning and bonding, as per Social Presence Theory.
iv. Enhance Emotional Expression: Students should be encouraged to use WhatsApp’s multimedia features (e.g., voice notes, emojis), given the 100 (100%) who find emotional expression easier (Table 11), to strengthen relational ties, aligning with Uses and Gratifications Theory’s expressive needs.
v. Foster Inclusive Group Chats: Student associations should establish inclusive WhatsApp groups for social and academic bonding, leveraging the 100 (100%) who agree it promotes classmate bonding (Table 16), to enhance community among the 61% female and 39% male students (Table 2).
vi. Address Access and Literacy Barriers: The polytechnic should provide Wi-Fi access and digital literacy training, ensuring all students, including the 34% civil servants (Table 5), can engage effectively, supporting the 88% frequent WhatsApp users (Table 6).
vii. Promote Cultural Sensitivity: Given the 63% Muslim and 37% Christian composition (Table 3), WhatsApp group moderators should ensure culturally sensitive communication to maintain positive relationships, aligning with Social Presence Theory’s relational dynamics.
viii. Encourage Critical Engagement: Students should be trained to critically evaluate WhatsApp messages to avoid conflicts, addressing the 80 (80%) reporting misunderstandings (Table 8), to enhance communication clarity and relational outcomes.
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Appendix
QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
MASS COMMUNICATION DEPARTMENT
Dear respondent,
This questionnaire is designed to raise relevant information on the “INFLUENCE OF WHATSAPP AS A TOOL FOR PROMOTING INTERPERSONAL RELATION AMONG POLYTECHNIC STUDENT (A STUDY OF KWARA STATE POLYTECHNIC STUDENT).” Your response is needed.
I will be glad, if you respond to this research questions as your response will be of immense benefit to the success of this research study. All information supplied shall be used mainly for academic and education purpose only.

Thanks.
INSTRUCTION: please tick (✓) the answer you consider appropriate.
The questionnaire will be in four parts: Section A, B, C and D
Section A
1. Age of respondent?
A. 16 – 25 years ( )
B. 26 – 35 years ( )
C. 36 – 45 years ( )
D. 46 – Above ( )
2. Sex of respondent?
A. Male ( )
B. Female ( )
3. Religion of respondent?
A. Islam ( )
B. Christianity ( )
4. Marital status?
A. Single ( )
B. Married ( )
C. Divorce ( )
5. Occupation of respondent?
A. Civil servant ( )
B. Student ( )
C. Trade ( )
D. Other ( )
Section B
6. How often do you use WhatsApp to communicate with friends and family?
A. Multiple times a day ( )
B. Daily ( )
C. Weekly ( )
D. Rarely ( )
7. Do you believe WhatsApp has improved your relationships with others?
A. Strongly Agree ( )
B. Agree ( )
C. Neutral ( )
D. Disagree ( )
E. Strongly Disagree ( )
8. Have you experienced any misunderstandings or conflicts due to WhatsApp communication?
A. Yes ( )
B. No ( )
9. Do you feel that WhatsApp enhances or hinders face-to-face interactions with others?
A. Enhances ( )
B. Hinders ( )
C. No effect ( )
10. How would you describe the overall impact of WhatsApp on your ability to maintain friendships?
A. Very positive ( )
B. Positive ( )
C. Neutral ( )
D. Negative ( )
E. Very negative ( )


11. How important do you consider WhatsApp in maintaining your social connections?
A. Very important ( )
B. Important ( )
C. Somewhat important ( )
D. Not important ( )
12. Do you think WhatsApp has made it easier or harder to express yourself emotionally to others?
A. Much easier ( )
B. Easier ( )
C. Neutral ( )
D. Harder ( )
E. Much harder ( )
13. How often do you feel that WhatsApp creates a sense of closeness between you and others?
A. Always ( )
B. Often ( )
C. Sometime ( )
D. Rarely ( )
E. Never ( )
14. How much do you trust WhatsApp for meaningful, private conversations?
A. Completely ( )
B. A lot ( )
C. Somewhat ( )
D. A little ( )
E. Not at all ( )
15. How likely are you to rely on WhatsApp for resolving conflicts with friends or family?
A. Very likely ( )
B. Likely ( )
C. Neutral ( )
D. Unlikely ( )
E. Very unlikely (  )

16. Do you believe WhatsApp is a valuable tool for building new friendships?
A. Strongly Agree ( )
B. Agree ( )
C. Neutral ( )
D. Disagree ( )
E. Strongly Disagree ( )
17. How often do you use WhatsApp to reconnect with old friends?
A. Daily ( )
B. Weekly ( )
C. Monthly ( )
D. Rarely ( )
E. Never ( )
18. Do you feel more connected to friends or family who use WhatsApp frequently?
A. Yes, definitely ( )
B. Somewhat ( )
C. Not really ( )
D. Not at all ( )
19. How often do you initiate communication on WhatsApp for group projects or study sessions?
A. Very frequently ( )
B. Frequently ( )
C. Occasionally ( )
D. Rarely ( )
E. Never ( )
20. To what extent do you think WhatsApp promotes bonding among classmates or schoolmates?
A. To a very large extent ( )
B. To a large extent ( )
C. To a moderate extent ( )
D. To a small extent ( )
E. Not at all ( )


