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CHAPTER ONE
1.0	Introduction
1.1	Background to the Study
The introduction should provide an overview of the study’s focus on the influence of the popular television show, BBNaija, on the perception of Nigerian cultural values among Kwara State Polytechnic students. Discuss how BBNaija, as a cultural and entertainment phenomenon, has garnered significant viewership in Nigeria and is known for shaping discussions around cultural practices, norms, and youth behavior. Mention the need to explore whether the show promotes or detracts from Nigerian cultural values and how it is perceived by the students.
In this section, delve into the origins and popularity of BBNaija in Nigeria, highlighting its role as a reality show platform for expressing diverse lifestyles, identities, and social issues. Explain the significance of media in shaping cultural values, especially in modern Nigeria, where global and local media influence youth perspectives. Provide context for how reality shows like BBNaija can reflect and promote aspects of Nigerian culture, values, and identity, or potentially impact these negatively. Include a brief overview of past studies or discussions on the impact of BBNaija and similar shows on cultural values.
1.2	Statement of Research Problem
Define the main problem addressed by the study. While BBNaija is widely viewed, it is often criticized for showcasing behaviors that may be considered unreflective of traditional Nigerian values, raising questions about its cultural impact. The problem centers on understanding if Kwara State Polytechnic students perceive BBNaija as a promoter or detractor of Nigerian cultural values. This study seeks to uncover these perceptions and assess whether the show influences students’ cultural beliefs and practices.
1.3	Aim and Objectives of the Study
Aim: To investigate Kwara State Polytechnic students’ perception of BBNaija’s role in promoting Nigerian cultural values.
Objectives:
1. To assess students' perception of BBNaija's influence on Nigerian cultural values.
1. To examine the specific Nigerian cultural elements students believe are influenced by BBNaija.
1. To determine the extent to which BBNaija shapes the cultural attitudes and beliefs of students.
1. To analyze whether students view BBNaija as a positive or negative force in the promotion of Nigerian cultural values.
1.4	Research Questions
1. How do Kwara State Polytechnic students perceive the impact of BBNaija on Nigerian cultural values?
1. To what extent does BBNaija influence students’ views on Nigerian traditions, morals, and societal norms?
1. What specific aspects of Nigerian culture are perceived to be promoted or undermined by BBNaija among these students?
1. Does BBNaija contribute positively or negatively to students’ understanding and appreciation of Nigerian cultural values?
1.5	 Significance of the Study
This study is significant in understanding the impact of popular media on youth and cultural perception in Nigeria. Insights gained will help policymakers, cultural advocates, and media regulators assess the cultural implications of reality shows like BBNaija. It will also provide educational institutions and parents with an understanding of how media can shape youth perceptions, thus contributing to discussions on media influence, cultural preservation, and youth education.
1.6	Scope of the Study
The study focuses on Kwara State Polytechnic students, analyzing their perceptions of BBNaija’s influence on Nigerian cultural values. It is limited to students’ views, thus not covering perspectives of other demographics, and focuses on cultural values as depicted by BBNaija episodes. The research timeframe will consider the latest seasons and episodes that reflect current themes relevant to Nigerian culture.
1.7	Definition of Terms
Audience Perception: The views, attitudes, and interpretations of viewers (Kwara State Polytechnic students) towards BBNaija’s cultural influence.
BBNaija: A Nigerian reality television show known as Big Brother Naija, widely viewed in Nigeria and across Africa.
Cultural Values: The shared beliefs, norms, and practices that define Nigerian identity and traditional heritage.
Media Influence: The effect that media content, specifically BBNaija, has on shaping audience beliefs and values.
Reality Television: A genre of television programming that presents unscripted, real-life situations to entertain viewers, often involving contestant-based shows.


CHAPTER TWO
Literature review
2.1	Introduction
This chapter reviews existing literature on the influence of Big Brother Naija (BBNaija), a popular Nigerian reality TV show, in shaping or promoting Nigerian cultural values. The literature explores the dynamics of cultural values, media's role in cultural transmission, and the reception of reality television, particularly focusing on youth audiences. It also examines how BBNaija contributes to the cultural discourse in Nigerian society and impacts perceptions of traditional cultural values, especially among students at Kwara State Polytechnic.
	Cultural values are the shared beliefs, norms, customs, and practices that guide the behavior of a society (Williams, 1981). In Nigeria, cultural values vary across ethnic groups, but there are foundational principles that unite the population. These include respect for elders, strong family bonds, communal living, and a deep sense of hospitality (Ifejika, 2010). Religion, with Christianity and Islam as the dominant faiths, significantly influences moral values and ethical practices in Nigerian society (Fashola, 2018).
However, with the increasing influence of globalization and the influx of foreign media content, Nigerian youth have become more exposed to global trends, which may challenge or blend with traditional Nigerian cultural values (Adegoke, 2016). The rise of reality TV shows, like BBNaija, has accelerated this cultural shift, fostering a tension between preserving cultural heritage and adopting new globalized values.
According to Adamu (2014), Nigerian cultural values are increasingly being influenced by media, which has led to a redefinition of the national identity. Global media, especially through reality shows like BBNaija, often portray values such as individualism, materialism, and celebrity culture, which are different from the collective and family-centered values traditionally upheld in Nigerian society. These shifts are not merely changes in entertainment but reflect deeper transformations in social behavior, attitudes toward authority, relationships, and even gender roles (Ogunleye &Agunbiade, 2020).
BBNaija, as a reality TV show, portrays the lives of contestants in a confined space, with their every action observed by the audience through cameras. Since its debut in 2006, BBNaija has grown to be a major part of Nigerian popular culture, attracting millions of viewers each season (Okoro &Agbaji, 2019). The show features contestants from various social backgrounds, encouraging viewers to engage with the personalities and life stories of participants, often sparking conversations on social media and among friends.
BBNaija’s impact on cultural perceptions lies in how it presents a blend of contemporary Nigerian life with international influences. The contestants' actions, speech, and fashion often challenge traditional social norms, with some viewers celebrating these changes, while others criticize them as detrimental to Nigerian culture. For instance, behaviors such as casual relationships, public displays of affection, and individualism are often perceived as deviations from the more reserved, family-oriented values traditionally seen in Nigerian society (Ladipo, 2019).
Several scholars have explored the cultural implications of BBNaija. Folarin (2018) suggests that the show provides a platform for modern, young Nigerians to challenge traditional ideas about relationships, gender roles, and social status. According to Adebayo (2020), BBNaija's portrayal of sexualized content and individualistic pursuits such as fame and money have become central themes for young Nigerian audiences, especially in urban areas. However, others argue that these portrayals risk undermining Nigerian traditional values, promoting behaviors considered inappropriate by more conservative segments of society (Akinmoladun& Olamide, 2021).
Media, particularly television and now social media, plays a pivotal role in shaping cultural norms. Scholars have long discussed the powerful role of media in socializing individuals into dominant ideologies and values. Media, as Hall (1973) posits, "encodes" messages that are then "decoded" by audiences based on their socio-cultural context. Therefore, the representation of culture in media is not neutral but rather a contested space where multiple meanings and interpretations occur.
In Nigeria, media has historically served as a space for both reinforcing and challenging cultural norms. According to Ogunleye (2017), Nigerian media is a complex intersection of local cultural traditions and global media influences, particularly through platforms like satellite television. Reality shows like BBNaija thus serve as both a reflection of Nigerian society and a driver of new cultural norms, often in conflict with traditional values. For instance, the show's emphasis on personal success, individualism, and celebrity culture stands in contrast to the traditionally communal and family-oriented values of Nigerian society (Fashola, 2018).
Barker (2012) argues that reality TV, especially shows like BBNaija, reflect the contradictions inherent in modern societies: the tension between tradition and modernity, collective and individual values. By presenting a version of Nigerian society that emphasizes personal fame and material success, BBNaija challenges traditional values that prioritize communal well-being, respect for elders, and collective identity. The show's influence on youth culture, therefore, is significant, as it introduces new ideals of beauty, success, and relationships that are increasingly influential in shaping cultural perceptions (Folarin, 2018).
The reception of BBNaija by different audience groups, particularly Nigerian youth, has been the subject of much research. Audience theory, as outlined by Hall (1980), posits that audiences are not passive consumers but active participants in decoding media messages. This decoding process is influenced by a range of factors including social, economic, and cultural contexts. The way an audience perceives a show like BBNaija is therefore shaped by its audience's background, beliefs, and expectations.
A recent study by Adebayo & Folarin (2021) on the audience reception of BBNaija among Nigerian students found that while many students in urban areas embraced the show as a reflection of modern Nigerian life, rural students were more likely to criticize its content for undermining traditional values. This study aligns with the findings of Okoro &Agbaji (2019), who discovered that students at Nigerian universities were divided in their perception of BBNaija, with some viewing it as a necessary space for self-expression and others seeing it as a threat to the moral fabric of society.
In the context of Kwara State Polytechnic, the students’ perceptions of BBNaija are likely influenced by a mix of traditional cultural norms and the growing influence of globalized media. Given Kwara's location in central Nigeria, students might engage with the show differently than their peers in larger metropolitan areas like Lagos or Abuja. Research by Adeyemi &Ojo (2021) found that polytechnic students in Nigeria tend to have a more pragmatic view of popular media, seeing it both as entertainment and a source of potential social mobility, but also as a space where values can be both contested and reshaped.
Social media has played a critical role in amplifying the cultural impact of BBNaija. Platforms such as Twitter, Instagram, and Facebook have created virtual spaces where fans can engage with contestants, debate the cultural implications of the show, and express their views on various issues related to Nigerian society (Ifejika, 2020). Social media has effectively created an "extended reality" for BBNaija, where the influence of the show extends beyond the television screen to shape public discourse, trends, and youth culture.
Studies show that the use of social media in Nigeria is predominantly youth-driven, with platforms like Twitter becoming the primary space for engaging with the cultural themes raised by BBNaija. According to Adeyemi &Ojo (2021), social media provides a platform for viewers to discuss issues such as relationships, gender roles, and even politics in relation to the show. For many viewers, particularly students, social media becomes an integral part of how they experience the show, further influencing their perception of cultural values and norms.
2.2	Conceptual Framework
The study adopts a conceptual framework that identifies key variables related to audience perception and cultural value promotion through Big Brother Naija.
2.2.1	Concept of Audience Perception
This refers to how individuals (students of Kwara State Polytechnic, in this case) interpret and make sense of the cultural messages portrayed in BBNaija.
Audience perception refers to how individuals interpret, process, and respond to messages in the media. Perception is influenced by personal experiences, social contexts, cultural norms, and exposure to media content. Scholars emphasize that media campaigns are effective when they align with audience expectations and resonate with their lived realities (Maré, 2019).
Audience perception refers to the process by which individuals or groups interpret, evaluate, and react to messages conveyed through media channels. It is a multi-dimensional concept influenced by psychological, cultural, social, and environmental factors. In the context of communication studies, audience perception plays a crucial role in determining how effectively media campaigns achieve their intended goals, including raising awareness, changing attitudes, and inspiring action (Taylor, 2019).
Dimensions of Audience Perception
Cognitive Perception
1. Cognitive perception involves how audiences process and understand the information presented to them. It includes awareness, knowledge acquisition, and comprehension of the message. For instance, a radio campaign about police brutality might inform listeners about the prevalence of misconduct, the rights of victims, and avenues for seeking justice. The audience’s ability to grasp these facts depends on their prior knowledge and mental engagement with the content (Baran & Davis, 2015).
Affective Perception
1. Affective perception pertains to the emotional response elicited by media messages. Strong emotional appeals, such as stories of victims of police brutality, can provoke empathy, anger, or indignation, motivating audiences to take a stand. According to Ahmed and Suleiman (2020), emotionally resonant campaigns are more likely to create lasting impressions on listeners, fostering deeper engagement.
Behavioral Perception
1. Behavioral perception refers to how media messages influence actions. For example, a radio campaign might encourage listeners to report incidents of police brutality or participate in protests. The extent to which audiences translate perception into action depends on factors such as message clarity, personal relevance, and the perceived feasibility of suggested actions (Fishbein & Ajzen, 2010).
Radio is particularly effective in shaping audience perceptions due to its broad reach, relatability, and ability to create a sense of immediacy. Nkosi and Dlamini (2022) argue that radio campaigns on social issues, including police brutality, leverage storytelling, testimonies, and expert interviews to bridge the gap between abstract ideas and everyday realities.
	Audience perception is a dynamic and complex concept that determines the effectiveness of media campaigns, particularly on sensitive issues like police brutality. By understanding the cognitive, affective, and behavioral dimensions of audience perception and the factors that influence it, campaign designers can craft messages that resonate with their target audience and achieve meaningful impact.
2.2.2	Concept of Big Brother Naija
BBNaija is a Nigerian reality television show that portrays the lives of contestants in a confined space, where they are continuously filmed. The contestants engage in various activities and challenges, which often lead to debates about their behavior and influence on the audience’s perceptions of cultural norms. The show blends entertainment with cultural implications, making it a site of cultural negotiation between traditional and modern values (Okoro &Agbaji, 2019).
Big Brother Naija (BBNaija) is a Nigerian reality television show based on the international Big Brother franchise, which was originally created by John de Mol in 1997. The concept of BBNaija, much like its global counterparts, involves a group of contestants (referred to as "housemates") who live together in a house, isolated from the outside world, while being continuously filmed 24/7. They are tasked with performing various challenges and activities, and viewers vote to evict contestants, with the ultimate goal of winning a cash prize, along with fame and recognition.
The Nigerian version, first launched in 2006, is one of the most popular and widely watched reality television shows in the country. BBNaija typically features contestants from diverse backgrounds, with the aim of appealing to a wide audience across the country. The show combines elements of entertainment, drama, and social interaction, which are pivotal in shaping its cultural impact and audience perception.
BBNaija’s format revolves around creating a dynamic and engaging environment where contestants are placed in a well-designed house that features multiple rooms, communal spaces, and cameras strategically placed to capture interactions at all times. The housemates, who are usually between 12-20 individuals, are given tasks, and their success in completing these tasks often influences their standing in the game. Each week, one or more contestants are nominated for eviction based on the votes of their fellow housemates and the public. The final contestants, after weeks of competition, face the last round of public voting, with the winner receiving a large sum of money and other prizes, such as cars or brand endorsements.
 2.2.3	Promotion of Cultural Values
This concept explores how the content of BBNaija either reinforces or challenges traditional Nigerian cultural values, including respect for authority, communal relationships, and respect for cultural diversity.
BBNaija, through its diverse contestants and the wide variety of activities it portrays, serves as a reflection of Nigerian society, offering a platform for various cultural values. The format of the show, which involves housemates from diverse ethnic, religious, and socioeconomic backgrounds, presents an opportunity for different cultural expressions to be shared with a national and even international audience.
One of the primary ways in which BBNaija promotes Nigerian cultural values is by showcasing the diversity of Nigerian society. With contestants from all over the country—including people from various ethnic groups, languages, and regions—BBNaija acts as a microcosm of Nigeria’s rich cultural tapestry. Viewers are exposed to various regional accents, food, music, traditions, and customs, which promotes a deeper understanding of Nigeria’s cultural diversity (Akinmoladun& Olamide, 2021).
The show’s multicultural environment provides a subtle but impactful portrayal of Nigeria’s unity amidst diversity. It demonstrates how people from different backgrounds can live together, work together, and engage in relationships, despite their differences. This portrayal, though often dramatized for entertainment, can inspire a sense of national unity and pride in the diverse cultural heritage of Nigeria.
While BBNaija reflects the diversity of Nigerian culture, it also presents an evolving set of values. In contrast to more traditional, conservative Nigerian values, BBNaija often showcases behaviors that resonate with modernity and individualism, such as the pursuit of fame, material success, and self-expression (Folarin, 2018). The show encourages its contestants to embrace new cultural ideals that align with global trends, which can either challenge or complement existing cultural values.
For instance, the show often emphasizes individualism over collectivism, with contestants encouraged to pursue their own desires, goals, and personal fame, rather than focusing on community or family. This can promote a more individualistic mindset, especially among younger viewers, who may come to view personal success and fame as cultural ideals to be pursued at all costs (Fashola, 2018). While this aligns with globalized media and the pursuit of personal achievement, it can be seen as a departure from Nigeria’s more traditional values, where community and familial bonds are highly emphasized.
BBNaija is often a platform where core social values, both positive and controversial, are projected and discussed. These values are transmitted to audiences not just through the actions of the contestants, but also through public reactions and discourse on social media.
2.3	Theoretical Framework
The study is grounded in two key theoretical frameworks:
2.3.1 Uses and Gratifications Theory
Uses and Gratifications Theory (UGT) posits that audiences actively seek media content to fulfill specific needs, including entertainment, information, social interaction, and identity reinforcement. This theory is particularly relevant in understanding how students of Kwara State Polytechnic use BBNaija as a source of entertainment and social interaction, and how it might affect their perceptions of Nigerian culture.
Uses and Gratifications Theory, proposed by Blumler and Katz (1974), suggests that media users actively seek out media to satisfy specific needs, such as information, entertainment, or social interaction. With multimedia journalism, audiences are empowered to choose content that matches their preferences for format and depth. Journalists are thereby compelled to adapt their practices, using multimedia elements to meet audience demands for more engaging and immersive news experiences (Sundar &Limperos, 2013).
Uses and Gratifications Theory (UGT) is a communication theory that focuses on why and how individuals actively seek out specific media to satisfy particular needs. Unlike earlier communication theories, which often viewed audiences as passive recipients of media messages, UGT emphasizes the active role of the audience in selecting and using media based on their motivations, desires, and social or psychological needs. This theory emerged in the 1940s and was further developed by researchers like Elihu Katz, Jay Blumler, and Michael Gurevitch in the 1970s.
2.3.2 Cultural Studies Theory
Cultural Studies theory was primarily developed by Richard Hoggart, Raymond Williams, and E.P. Thompson in the 1950s and 1960s, with significant contributions from Stuart Hall in the 1970s.
Cultural Studies Theory, particularly as developed by scholars like Stuart Hall, suggests that media products like BBNaija are not only reflections of culture but also sites of ideological struggle. This theory supports the notion that while BBNaija may reflect contemporary cultural trends, it can also promote values that challenge or reinforce traditional Nigerian cultural norms.
By combining these two theories, the study can explore both the active role of the audience in selecting media for gratification and the passive role of the media in shaping cultural perceptions.
Cultural Studies is an interdisciplinary field that examines culture in its broadest sense, focusing on how culture and media shape society, identity, and power relations. The theory, especially as developed by scholars like Stuart Hall, provides tools to understand how cultural forms, including media and popular culture, reflect and shape social, political, and ideological structures.
Cultural Studies focuses on how media and popular culture are sites of ideological struggle, where different groups (e.g., political, social, and cultural groups) vie to have their values and perspectives represented. The media, including reality TV shows like BBNaija, are not passive forms of communication; instead, they actively shape how people perceive the world around them.
Cultural Studies views popular culture as a space where dominant ideologies and alternative subcultures meet and interact. Popular culture—like reality TV, music, and fashion—helps individuals construct their identities and navigate the social world. BBNaija, as a popular cultural product, plays a crucial role in shaping the self-perceptions of its audience, especially among the youth. Cultural Studies emphasizes the active role of audiences in interpreting and engaging with media. Audiences are not passive consumers but active participants who negotiate meanings based on their social, cultural, and historical contexts. This theory helps understand how young Nigerians (such as the students of Kwara State Polytechnic in your study) engage with media representations of Nigerian culture and how they interpret, accept, or challenge these representations.


2.4	Empirical Review
Several studies have explored how reality television shows influence viewers’ perceptions of cultural norms. A study by Adebayo (2020) examined the relationship between reality TV shows and the shift in cultural values among Nigerian youth. The study found that while some viewers felt that BBNaija promoted immoral behavior, others viewed it as a reflection of changing societal norms and aspirations.
Another study by Adeola and Omotayo (2021) found that BBNaija is a platform where young Nigerians explore their identities. The study highlighted the influence of BBNaija on fashion trends, language, and social behavior among young people. While the show is seen by some as promoting negative behaviors, it is also credited with celebrating aspects of Nigerian youth culture, such as resilience and creativity.
This section deals with review of studies on reality television, programming, perception and influence on dressing habit. The reason for the review of studies is to examine similar studies in detail so as to offer insight into the concept of reality television programming and how it influences the audience. The objectives, methodologies as well as major findings shall be highlighted with a view to determining points or similarity or difference with this proposed work.
Wifred, et al. (2019) conducted a study on students' perception of reality shows on television and it was revealed that reality television programmes are produced with educational contents meant to teach the audience skills being performed or perfected by the contestants and the programmes helps audience members to learn things about other people. The study concludes that reality television programmes have serious influence on audience members as they desire to be like the people they watch in the programmes. Nwafor and Ezike(2015)did a study on Viewership of Big Brother Africa and its influence on the moral conduct of undergraduate students it was found that Big Brother Africa has wide viewership among Kwara State Polytechnic undergraduate students and it influences their perception and attitude towards decency and morality. Some of them learn technical kidnapping skills while others learn to cohabit with the opposite sex in their off campus hostels, and this contributes to the many cases of rape, teenage pregnancy, sexually transmitted diseases, abortion and abortion related deaths among this vulnerable group.
A recent study by Bello (2023) focused on BBNaija’s influence on Kwara State Polytechnic students, specifically examining how the show affects their perceptions of Nigerian culture. The study found that students who were regular viewers of the show were more likely to express views that align with contemporary, cosmopolitan values rather than traditional norms.
While many support BBNaija for reflecting the realities of Nigerian youth, there is also significant criticism. According to a study by Ogunlade (2022), BBNaija has been criticized for glorifying materialism, promiscuity, and individualism—values that are at odds with Nigerian communal and family-oriented values. 
This chapter has reviewed literature on Big Brother Naija, focusing on its role in promoting Nigerian cultural values. The theoretical and conceptual frameworks help explain the relationship between audience perception and media influence, while the empirical review offers insights from recent studies on BBNaija's impact. The next chapter will discuss the methodology used in this study to further explore how students of Kwara State Polytechnic perceive the role of BBNaija in shaping their understanding of Nigerian cultural values.
CHAPTER THREE
METHODOLOGY
3.1	Introduction
This chapter presents the method adopted in conducting this research. It is treated under the following headings; Research design, Population of the study, Sample Size and Sampling Technique, Description of Research Instruments, Validity of research instrument, Reliability of research instrument, Method of data administration and collection and Data analysis techniques.
3.2	RESEARCH DESIGN
	This is the framework for conducting the research work by obtaining the require information that is necessary in solving identified problem in the study. A design is defined as a blueprint for information gathering.
	Questionnaire and interview were used to collect data for this study. The interview was conducted at the beginning of this work, in order to enable the research have an insight about the impact of social media on student academic performance.
	The use of questionnaire is excellent method of collecting qualitative data for the study consequently; they were designed in such a way as to ensure the collection of data.
3.3	POPULATION OF THE STUDY
	According to Kennur and Taylor (2009). The study of population is the aggregate from which the study is selected. The population of the study comprises of some selected students Computer science and Mass communication which is 100.


3.4	SAMPLE SIZE AND SAMPLING TECHNIQUE
	In choosing a sample population for this study. A simple method was adopted to select Kwara state polytechnic as a case study.
The following are represented in tabular showing the sample size of the study
	Level
	No of respondents

	Nd 1 Mac
	5

	Nd 2 Mac
	10

	Hnd1 MAC
	10

	Hnd 2 Mac
	20

	Nd 1 COM
	15

	Nd 2 COM
	10

	Hnd 1 COM
	8

	Hnd 2 COM
	12


Source: Authors’ Computation, 2025
	The required and relevant information were retrieved from some selected department (Mass communication and Computer Science) the student of the various institution in the selected higher institution with the use of an opened – questionnaire. 
3.5	VALIDITY AND RELIABILITY OF THE INSTRUMENT
The test – pretest technique was adopted in ascertaining the validity and reliability of the research questionnaire. This is a practical approach whereby the reliability of an instrument is established by asking a respondent who ask completed questionnaire the first time to do so the second time. His responses can then be compared for consistency.

3.6	INSTRUMENT 
	The research instrument use in this research work has mainly the questionnaire prepared by the researcher for the purpose of retrieving appropriate and relevant information, the questionnaire is in two section. Both was for the student of the selected institution.
3.7	PROCEDURE FOR DATA COLLECTION
	The administration of the questionnaire was carried out personally by the researcher. The questionnaire was sought permission of the lecturers on administration of the questionnaire. The student involved were addressed before the administration of questionnaire. The questionnaires were administered separately to each student at his/her seat under the supervision of the researcher. The respondent where accorded ask variety of question when and where necessary. The respondents were urged to be honest.
3.8	METHOD OF DATA ANALYSIS
	The responses of the questionnaire administered were statistically analyzed by the researcher using table format: The analysis which was systematically linked according to the questionnaire was an upshot of what the research eventually drawn as conclusion on the audience perception of big brother Naija in promoting Nigeria cultural values.




CHAPTER FOUR
4.0	DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1 	INTRODUCTION
This chapter entails with the presentation, analysis and interpretation of the data collected by the researcher in the course of carrying out the research. The presence of data makes no meaning to anybody unless adequate analysis of such data is carried out.
4.2	DATA ANALYSIS AND INTERPRETATION
SECITON A
TABLE 4.1: GENDER
	Frequency 
	NO OF RESPONDENT
	PERCENTAGE (%)

	Male
	58
	58

	Female 
	42
	42

	Total
	100
	100


Source: field survey 2025
	The analysis shows that 58 respondents are male while 42 respondents are female representing 58% and 42% respectively. The table above indicates majority of them are male.
TABLE 4.2: MARITAL STATUS
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Single
	48
	48

	Married
	38
	38

	Divorces
	14
	18

	Total
	100
	100


Source: Field survey 2025. 
	The above table shows that 48 respondents are single, 38 respondents are married, while 14 respondents are divorced representing 48%, 38% and 14% respectively. The table above indicates that majority of them are single.
TABLE 4.3: AGE
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Below 18
	21
	21

	18 – 25 year
	19
	19

	26 – 35year
	34
	34

	36 and above
	26
	26

	Total
	100
	100


Source: Field survey 2025.
	The table show that 21 respondents are in the age of below 18, 19 respondents are in the age bracket of 18 – 25 years, 34 respondents are between 26 – 35years, 26 respondents are within the age of 36 and above years respectively.
TABLE 4.4:  EDUCATIONAL QUALIFICATION
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Olevel holder
	38
	38

	ND/NCE holder
	41
	41

	HND/B.sc holder
	21
	21

	TOTAL
	100
	100


Source: Field survey 2025
	The table above shows that 38 respondents are o’level holder, 41 respondents are ND/NCE holder, 21 respondents are HND/BS.c holder, representing 38%, 41% and 21% respectively. The table above shows that majority they are hold ND/NCE.
TABLE 4.5:  Level
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	ND I 
	18
	18

	ND II
	20
	20

	HND I
	25
	25

	HND II
	37
	37

	Total
	100
	100


Source: Field survey, 2025.
This table shows that Level which the respondents were in School, 18 respondents 18% were ND I students, 20 respondents were ND II, 25 respondents were HND I, while the remaining 37 respondents representing 37% were HND II students respectively.
TABLE 4.6: Did you watch BB Naija
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Yes
	75
	25

	No
	25
	48

	Total
	100
	100


Source: Field survey 2025.
	The table show that 75 respondents watched BBNaija while the remaining 25% of the respondents didn’t watch it.


Section B: Viewing habit and general perception
TABLE 4.7: How often did you watch BB Naija?
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Very often 
	40
	40

	Often
	37
	37

	Occasionally 
	16
	16

	Rarely
	7
	7

	Never
	0
	0

	Total
	100
	100


Source: Field survey 2025.
From the table above, the analysis shows that 40% of the respondents choose very often on how often did they watch BBNaija, 37% of the respondent choose often, 16% choose ocassionally, 7% said rarely while none said Never.
TABLE 4.8: What is your main reason for watching BBNaija?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Entertainment
	43
	43

	Fashion & lifestyle trends
	11
	11

	To support a favorite contestant
	40
	40

	Curiosity
	6
	6

	Total 
	100
	100


Source: Field survey, 2025.
	The table above show 43% of respondents said Entertainment is their main reason for watching BBNaija, 11% choose fashion & lifestyle trends, 40% choose to support a favorite contestant, while remaining 6% of respondents choose Curiosity.
TABLE 4.9: Did you think BBNaija reflects Nigerian culture?
	Frequency
	NO OF RESPONDENT
	PERCENTAGE (%)

	Yes 
	81
	81

	No
	19
	19

	Total
	100
	100


Source: Field Survey, 2025
	The table above shows that 81 respondents representing 81% said Yes, that they believe that BBNaija Reflects Nigerian culture, while the remaining 19% of the respondents said No respectively.
TABLE 4.10: Does BBNaija promotes Nigerian cultural values?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Strongly agree
	67
	67

	Agree 
	10
	10

	Neutral 
	13
	13

	Disagree 
	8
	8

	Strongly disagree
	2
	2

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 67% of respondents choose strongly agree, 10% chose Agree, 13% choose Neutral, 8% choose Disagree while remaining 2% of respondents Strongly Disagree.
TABLE 4.11:  What Nigeria cultural elements have you seen featured in BBNaija?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Nigeria languages
	41
	41

	Traditional attire
	10
	10

	Local food
	13
	13

	Indigenous music
	30
	30

	Cultural dance
	6
	6

	Total 
	100
	100


Source: Field Survey, 2025
	The table above show 41% of respondents choose Nigeria languages, 10% of the respondents choose traditional attire, 13% of the respondents choose local food, 30% choose indigenous music, while remaining 6 choose cultural dance.
TABLE 4.12: Did you think BBNaija has a positive influence on Nigeria Youths?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	58
	58

	No
	22
	22

	Not sure
	20
	20

	Total 
	100
	100


Source: Field Survey, 2025
	The above table shows that 58 respondents are yes,  22 respondents are no, 20 respondents are not sure representing 58%, 22% and 20% respectively.
TABLE 4.13: In what ways do you think BBNaija influences student like you?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Encourage creativity 
	41
	41

	Promotes immorality
	16
	16

	Increases awareness of social issues
	10
	10

	Promotes materialism
	20
	20

	Build confidence in participants
	13
	13

	Total 
	100
	100


Source: Field Survey, 2025
The table above shows that 41% of respondents choose encourage creativity has a ways that BBNaija influences students, 16% choose promotes immorality,  10% chooses Increases awareness of social issues, while the remaining 13% of the respondents said its Build confidence in participants. 


TABLE 4.14: Has Watching BBNaija changed your perception of Nigerian  culture?
	Frequency
	NO OF RESPONDENTS
	PERCENTAGE (%)

	Yes
	79
	69

	No
	21
	21

	Total 
	100
	100


Source: Field Survey, 2025
	The table above shows that 79% of respondents agreed yes , while the remaining 21% said No. This shows that majority of respondents agreed to yes.
4.3	Discussion of Findings
This study investigated the perception of audiences, particularly students of Kwara State Polytechnic, on the role of the Big Brother Naija (BBNaija) reality show in promoting Nigerian cultural values. The findings from the data collected through questionnaires and interviews revealed a mixture of viewpoints, highlighting both positive and negative perceptions. This section discusses the key findings in relation to the objectives of the study, existing literature, and the cultural context of Nigeria.
The findings indicated a high level of awareness and viewership of BBNaija among students. The majority of respondents acknowledged that they watch the show regularly or occasionally. This widespread viewership underscores BBNaija’s popularity and influence among Nigerian youths, especially in tertiary institutions. This aligns with previous studies that identified BBNaija as one of the most-watched entertainment programs in Nigeria due to its accessibility through cable and online platforms.
A critical finding of this research was that many students perceived BBNaija as lacking in the promotion of Nigerian cultural values. Respondents argued that the show places more emphasis on Western lifestyles, fashion, language (e.g., use of Pidgin and English with minimal use of indigenous languages), and individualism rather than communal values, respect for elders, or modesty—which are traditionally held in high esteem in Nigerian culture.
Students at Kwara State Polytechnic expressed concerns over the moral values portrayed in BBNaija. Many respondents believed the show encourages materialism, sexual content, and a “get-rich-quick” mentality rather than hard work and discipline. These findings resonate with the criticisms of scholars and cultural analysts who have argued that BBNaija may contribute to the erosion of cultural values, especially among impressionable youths (Okonkwo, 2022).
The study revealed a significant tension between the entertainment value of BBNaija and its cultural relevance. While most students admitted enjoying the drama, competitions, and personalities on the show, they also acknowledged that its entertainment content often overshadows any attempt at cultural education or national value orientation. This suggests that although BBNaija is highly entertaining, it may not be the most effective medium for promoting cultural heritage unless its structure is deliberately redesigned to include stronger cultural elements.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY OF FINDINGS
This study investigated the perception of students at Kwara State Polytechnic regarding the role of the Big Brother Naija (BBNaija) reality television show in promoting Nigerian cultural values. The research aimed to understand whether the content of the program aligns with the rich and diverse cultural heritage of Nigeria or undermines it. Data was collected through the administration of structured questionnaires to a representative sample of students from various departments within the institution.
Findings from the study revealed mixed opinions. While a segment of the audience acknowledged the entertainment value of the show and appreciated moments when aspects of Nigerian culture were showcased—such as traditional attire, language use, and themed cultural tasks—many participants expressed concern that the show largely prioritizes Western lifestyle, fashion, language, and moral perspectives. A significant number of respondents believed that BBNaija promotes moral laxity, nudity, materialism, and behavioral patterns inconsistent with the values traditionally upheld in Nigerian society.
Furthermore, students emphasized that the show does little to educate viewers on traditional practices, indigenous languages, ethics, and other positive cultural values. Rather than using its large platform to project Nigerian unity, respect for elders, communal living, and cultural diversity, BBNaija is often viewed as a show that emphasizes sensationalism, personal drama, and controversial content.
In summary, although BBNaija occasionally integrates cultural elements into its programming, the overall audience perception among Kwara State Polytechnic students is that the show does not significantly promote Nigerian cultural values but instead mirrors foreign lifestyles and promotes content that contradicts traditional norms.
5.2	CONCLUSION
Based on the findings of this study, it can be concluded that BBNaija, despite its popularity and influence, is not widely seen by young Nigerians, particularly students at Kwara State Polytechnic, as a platform that actively promotes Nigerian cultural values. While it may occasionally touch on aspects of Nigerian culture, the dominant narrative of the show appears to revolve around modern, often Westernized, social norms that are at odds with traditional Nigerian values.
This has raised concerns among viewers who believe the platform could be better used to project a more culturally responsible image of Nigeria. The general sentiment is that the show’s producers are more focused on ratings and entertainment appeal than on promoting educational or cultural enrichment.
Hence, there is a clear disconnect between the potential of the platform as a tool for cultural advocacy and the current content it projects. If left unchecked, such media representations could influence younger generations to devalue their cultural identity in favor of a more superficial and imported worldview.
5.3	RECOMMENDATIONS
In light of the findings and conclusions drawn from this study, the following recommendations are offered:
1. Cultural Rebranding of the Show: The producers of BBNaija should consider redesigning the show's format to include more deliberate and consistent promotion of Nigerian cultural values. This could include tasks, discussions, and performances centered around Nigerian history, music, folklore, language, and traditional ethics.
2. Censorship and Regulation: The National Broadcasting Commission (NBC) and other relevant authorities should ensure stricter regulation of content to uphold societal morals and cultural standards. While creative freedom is important, it must be balanced with social responsibility.
3. Public Awareness Campaigns: Media literacy programs should be introduced in schools and communities to sensitize young people about media influence. Students should be trained to engage critically with media content and understand the implications of adopting lifestyles portrayed on reality TV.
4. Promotion of Positive Role Models: The show could introduce participants who exemplify cultural pride, discipline, and values, providing viewers with aspirational figures that reflect true Nigerian identity.
5. Inclusion of Cultural Experts and Stakeholders: Cultural practitioners and experts should be involved in the planning and execution of cultural segments within the show to ensure accuracy and relevance.
6. Academic and Policy Engagement: Higher institutions and research bodies should carry out more studies on the impact of reality TV on youth behavior and national identity. Their findings can guide policy formulation for cultural content creation.
7. Alternative Entertainment Platforms: Investment in alternative reality shows and entertainment programs that prioritize cultural education, entrepreneurship, and social development should be encouraged by both government and the private sector.
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[bookmark: _Hlk185838636]APPENDIX

Department of Mass Communication 
Institution of Information 
and Communication Technology
Kwara State Polytechnic, 
Ilorin 
Dear Sir/Ma,

RESEARCH QUESTIONNAIRE
This questionnaire is designed to gather information about AUDIENCE PERCEPTION OF BBNAIJA IN PROMOTING NIGERIAN CULTURAL VALUES (KWARA STATE POLYTECHNIC CASE STUDY).
This questionnaire is for academic purposes only. Your responses will be treated with strict confidentiality. Please answer as honestly as possible.
Your participation is voluntary, and all responses will be kept confidential. 
Thanks.
SECTION A:  Demographic Information
1. Gender: Male ( )   Female ( )
2. Age: Below 18 ( ) 18–25 ( ) 26–35 ( ) 36 and above ( ) 
3. Marital Status: Single ( ) Married ( ) Divorced ( )
4. Level: ND 1 ( ) ND 2 ( ) HND 1 ( )  HND 2 ( ) 
5. Do you watch BBNaija? Yes ( ) No ( ) 
SECTION B: VIEWING HABITS AND GENERAL PERCEPTION
6. How often do you watch BBNaija?  Very Often  ( ) Often (  ) Occasionally ( )  Rarely ( ) Never ( )
7. What is your main reason for watching BBNaija? Entertainment ( ) Fashion & lifestyle trends ( ) To support a favorite contestant ( ) Curiosity ( ) Others ( ) 
8. Do you think BBNaija reflects Nigerian culture? Strongly Agree (  ) Agree ( ) Neutral ( ) Disagree ( ) Strongly Disagree ( )
9. In your opinion, does BBNaija promote Nigerian cultural values (e.g., language, fashion, music, tradition)? Strongly Agree (  ) Agree ( ) Neutral ( ) Disagree ( ) Strongly Disagree ( )
10. What Nigerian cultural elements have you seen featured in BBNaija? Nigerian languages ( ) Traditional attire ( ) Local food ( ) Indigenous music ( ) Cultural dance ( ) Proverbs and folklore ( ) Others ( )
11. Do you think BBNaija has a positive influence on Nigerian youths? Yes (  ) No ( ) Not sure ( )
12. In what ways do you think BBNaija influences students like you? Encourages creativity (  ) Promotes immorality (  ) Increases awareness of social issues (  ), Promotes materialism ( ) Builds confidence in participants ( ) Others (  )
13. Has watching BBNaija changed your perception of Nigerian culture? Yes ( ) No (  )



