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ABSTRACT 
 This  study  conducted  in  Kwara  State  Polytechnic,  Ilorin,  examines  the  influence  of  celebrities'  dressing  styles  on  students'  choice  of  clothing  and  socialization  in  tertiary  institutions.  The  study  employs  a  mixed-methods  approach,  incorporating  a  questionnaire  survey  and  in-depth  interviews  with  students.  The  findings  reveal  that  celebrities'  dressing  styles  significantly  impact  students'  clothing  choices,  with  students  considering  celebrities  as  style  icons  to  emulate.  Social  media  platforms,  particularly  Instagram  and  TikTok,  play  a  crucial  role  in  exposing  students  to  celebrity  fashion  and  shaping  their  preferences.  Students  tend  to  adopt  current  fashion  trends  promoted  by  celebrities  to  stay  fashionable  within  their  social  circles.  Celebrity  dressing  styles  also  influence  students'  socialization  patterns,  as  wearing  similar  clothing  to  celebrities  enhances  acceptance  and  group  belonging.  Gender  differences  exist,  with  female  students  displaying  a  higher  tendency  to  imitate  celebrity  fashion  choices.  However,  students  also  exercise  agency  and  incorporate  their  personal  style  alongside  celebrity  trends.  Based  on  the  findings,  recommendations  are  proposed,  including  promoting  media  literacy,  encouraging  individuality  and  self-expression,  fostering  body  positivity  and  inclusivity,  engaging  with  local  fashion,  providing  guidance  on  responsible  social  media  use,  collaborating  with  fashion  design  departments,  and  encouraging  dialogue  and  debate.  Implementing  these  recommendations  can  empower  students  to  make  informed  fashion  choices  while  developing  critical  thinking  skills  and  a healthy relationship with celebrity culture. 
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CHAPTER ONE
INTRODUTION
1.1 	Background of the Study
Historically, fashion plays a significant role and has greatly influenced the “fabrics” of societies all over the world. What people wear often depicts the social life of the people across the world (Anyakoha, Eluwa, 2008). The quest to cover the nakedness of mankind plays a significant role in defining the original purpose and intent of dressing. Thus, dressing is not just for clothing purposes but for adornments (Schall & Appiah., 2016). The style of clothing that people wear, the fabrics, designs and colours can speak largely, the way an individual thinks and lives (Uwakwe, 2010). Clothing is anything that is worn on the body which includes garments, jewelry, cosmetics, tattooing, shoes and others. Clothing is also a form of artistic expression that reflects the cognitive, moral and social aspects of human life (Kiran, Malik, Riaz, 2012). Humans expressed that during the present dynamic age, there was probably no other sphere of human activity being important to such an extent, in which values and life styles are reflected more than they are in the clothes that we choose to wear. An individual’s dress is a kind of “sign language” that communicates a complete set of information and is usually the basis on which immediate impressions are formed. Style of clothing that people wear, the fabrics, designs and colours can speak a lot about the way an individual thinks and live.
 Erwin et al (2009) recognized that no single conceptual framework was adequate in interpreting the significance of dress. Rather conceptual network of information that assists in apprehending the importance of clothing. Ibrahim (2013) stated that change in clothing is inspired by fashion designers who decide to showcase their products in magazines, catalogues, newspapers and travels, cultural events such as stage play or life performance and art exhibition or a costume exhibit is also an inspiration. Similarly, clothing choice and practices are an important human activity that constitutes the selection, acquisition and utilization of clothes. These activities are affected by social reasons, values, goals and self-concept. 1 Celebrities are well-known personalities who are famous as a result of their achievements. According to Schlecht (2013), Celebrities are people who enjoy public recognition by a large share of certain groups of people. These recognition and achievements are usually known both locally and internationally. 
The Celebrities take different forms ranging from actors like Julie Robert, Rihanna, Beyonce, Morgan Freeman, models like Naomi Campbell, Agbani Darego, Genevieve Nnaji, sports like Tiger Woods, Venesa and Serina Williams, RaphaelNadal entertainers like Oprah Winfrey, Toke Makinwa, Amber Rose, Kim Kadashian, and musicians like Tuface Idibia, Di‟ja, P-Square, Nicky Minaj, Omawunmi, Davido, Tiwa Savage etc. These celebrities and their visual fashion statements affect dresses of youth and also the fashion industry which is evident in specific fashion replications (La Ferla, 2016). The celebrities mode of dressing are usually that of the western wears and these celebrities unintentionally start trends, photographers snap hundreds of pictures and after the photos have been published, new fashions are born. It is often seen that interviews of these Celebrities are read with keen interest by young people. Young boys and girls are eager to know the personal aims and attitudes of these people. The youth observe the celebrities closely and then imitate them in every instance of their life. The youth pay great attention to their advice even more than their parents, teachers and their well-wishers (Norton, 2016). Clothes with Celebrities names and pictures are one of the examples. Young boys and girls imitate the mode of dressing to gain some sort of psychological satisfaction. Celebrities who are viewed on television, movies, satellite, newspapers are all powerful tools of communicating dress sense and clothing styles to students (Kiran, Malik, Riaz, 2002). Dressing patterns of these celebrities are usually done in a manner that suits their personality. Schuster (2011) explained that one of the easiest way to show celebrities personality without saying a word is through their style of dress because the image the project as they walk can immediately set the right tone for their performance. The mode of dressing comes in the form of romantic wears and colours that cling so much on them making them appear bold and sexy on stage. People will always have one thing in common; they want to look nice, they want to be aware of the current trends and their appearance to be appreciated.


1.2 	Statement of the Problem 
The practical function of clothing is to protect the body from dangers in the environment. Clothing protects against many things that can injure the naked human body but today, humans have shown extreme inventiveness in devising clothing. Strange appearance has come to characterize the dress pattern of students on the campuses of tertiary institutions in Nigeria. Fayeye (2008) opined that clothing, dress pattern or adornment is an aspect of human physical appearance which has social significance apart from food and shelter, clothing is listed as one of the basic physiological human needs. This most essential need of man has now posed a great deal of problem to people especially the students of tertiary institutions who dress indecently against the acceptable norms of the society. Omede (2011) stated that there is hardly any tertiary institution in this country that is not faced with this nauseating problem and further stressed that ways students on campuses particularly, the females dress seductively leaves much to be desired. In Nigeria, tertiary institutions have been battling with this serious challenge of how students appear on campus and attend school functions. 
Many institutions tried adopting measures such as dressing code in order to curtail such dresses which institution feel is absolutely inappropriate to wear in public but these measures has not solved the problem because student still look strange in some of their outfits and even accessories which they use to compliment the outfits. These dress sense gives the authority a source of concern. These students attend lectures with garments that expose sensitive body parts likes low necklines showing their burst, skinny jeans trousers below waistline which is tight-fitting down to the ankle and skimpy tops revealing their pants. The male students wear T-shirts with jeans hanging below waist line (sagging) due to short crotch of trousers and fastened tightly at the middle of the two bottom lobes revealing their boxers and sometimes they could also have what is known as “carrot trousers” (pencil cuts) which takes the same form with that of the ladies (very tight from waist to their ankle). This pattern of dressing has made some students never to be seen as responsible due to the fact that it reveals their body contours which are provocative. Students’ dresses most times, expose a lot of figure faults which hardly makes them look appreciable there by defeating the essence of clothing (concealing figure faults). 
Furthermore, dresses and accessories of celebrities are usually imported and found in high exclusive stores or boutique with a high price tags placed on them. Students whom are still 3 dependents to parents unnecessarily border themselves to buy such clothing and at this point their purchasing behavior becomes more of impulsive buying and credit purchase which becomes detrimental to their academic needs. Celebrities’ clothing are outfits that are not easily gotten or seen anyhow in markets, students have to go extra miles of ordering online for a particular design or style. Others who wish to have but could not order, go in search for the cheapest look alike just to have some form of identity with celebrities. Use of time is also an issue of concern to the study because students so much engaged with beauty and fashion hardly have good time management, most times their so much engrossed in what is trending and social activities in institutions at the expense of their studies It is on this note that the researcher intends to investigate on the extent to which celebrities influence the clothing choices and socialization of student in Kwara State Polytechnic, Ilorin. 
1.3	Objectives of the Study 
The general of this study was to ascertain the influence of online influencers on students‟ choice of clothing and socialization in territory institution, Ilorin. However, the specific objectives of the study are to: 
i. ascertain the influence of celebrities’ dressing styles on students’ socialization in tertiary institutions; 
ii. determine the impact of celebrities’ dressing styles on the prevalence of indecent dressing among students in tertiary institution; 
iii. ascertain the influence of celebrities’ dressing styles on fashion trend of students in tertiary institution; and
iv. ascertain the impact of celebrities’ dressing styles on academic performance of students in tertiary institution 
1.4 	Research Questions 
The following research questions were raised to guide the study 
i. What influence do celebrities’ dressing styles have on students’ socialization in tertiary institution? 
ii. What impact do celebrities’ dressing styles have on the prevalence of indecent dressing among students in tertiary institution? 
iii. What influence do celebrities’ dressing styles have on fashion trend of students in tertiary institution? 
iv. What impact do celebrities’ dressing styles have on academic performance of students on tertiary institution? 
1.5 	Significance of the Study 
This research will be of immense relevance to parents/families, students, tertiary institutions and to the society at large on issues regarding people’s appearance and outfits. This study is beneficial to parents/families to ensure that children from an early stage should be disciplined on how to dress properly and not exposing their bodies unnecessarily, while they become students on campus they should also be cautioned not to confirm to lewd pattern of dressing and to help them to be conscious of their figure and find what really fits them. Tertiary institutions are also beneficiaries of this study due to the fact that it will help reduce cases of teacher-student and student-teacher harassment on campuses, make student appear more decent and modest in their outfits. The school authorities will have less issues dealing with cases of indecent dressing or having to impose any form of dress code in tertiary institutions. Clothing lecturers of tertiary institution will have this study as a secondary source of information to teacher concerning good clothing practices that will assist to improve the image of students by making them dress-up according to what rally fits their structures. The society is also benefitting from this study because it has every tendency to improve patronage of local productions of clothing and not clothing’s of celebrities thereby improving the Nigerian economy. Challenges and cases of rape and sexual harassment in the society will be highly reduced thereby coping issues of crime in the society. 
1.6	Scope of the Study 
This study was streamlined within Ilorin metropolis, the capital city Kwara State. The study was limited to the students of Kwara State Polytechnic, Ilorin, this is for proximity and to lessen the financial burden of covering other tertiary institutions in Ilorin within the allotted time given to complete this study. The researcher adopt survey method and research instrument was limited to questionnaire. 
1.7 Operational Definition of Key Terms 
Dressing Style: A regular pattern of dressing that is trending among students of tertiary institution usually invented by celebrity 
Student: A person formally enrolled in tertiary institution to engage in learning. 
Choice of Clothing: It is a decision among students of tertiary institution to prioritize a certain form of outfit over another 
Tertiary Institution: These institutions include universities, polytechnics, monotechnics and colleges of education. 
Socialization: The process whereby an individual learns to adjust to a group or individual and behave in a manner approved by them.
















 
CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction 
Literature review is an aspect of research study where a researcher tends to consult several sources academic of knowledge in the quest to derive a new thesis or validate a prove. According to Creswell (2005), a review of the literature “is a written summary of journal articles, books and other documents that describes the past and current state of information, organizes the literature into topics and documents a need for a proposed study.” The review can either be aimed to criticize or validate previous tenets and assumptions about a particular variable or social phenomenon. Arshed & Dansen (2015) stated that the purpose of a literature review relies on educating the researchers in the topic area and understanding previous formulated research before having the chance to introduce a new argument or justification in a field of study of interest. This chapter is divided into three (3) via: conceptual framework, theoretical approach and a review of related study. The three subset is aimed towards appraising correlation between several variables as contained in this research topic. 
2.2	Conceptual Framework  
2.2.1 	Definition of Clothing
Clothes are anything that we put on our body’s that makes use look different from the way we were born. Horn (2006) defined clothing as “any bodily adornment or appearance modification made of the human form, this include the use of clothes, and tattoo, make-up, and hair-do. Hwang (1996) also stated that “clothing is an important part of our image. The clothes that we wear reflect our personalities, our character, and help to make up our image”. Clothing also means covering, dressing and accessories for the human body. The variety of clothing is immense, varying with different sexes, cultures, geographic areas and historic eras. The word encompasses not only such familiar garments as shirts, skirts, trousers, jackets, and coats but also footwear, caps and hats, sleepwear, sport clothes, corsets and gloves. Hairstyles and the wearing of beards moustaches and wigs at different times and in various forms are all linked to clothing. The same is true of the use of cosmetics and jewelry and other forms of body decoration. Encarta (2009) said that “decoration seems to satisfy a fundamental human need. 
Other animals groom themselves, but only human beings have ornamented themselves. Clothing is garments made from different materials and taking different forms used by man to protect him from the weather and to adorn him. Clothing is the general and inclusive term for all the various coverings and articles of dress designed to be worn on the human body. Clothing may be made of woven natural or manmade fiber. Each geographical region had its distinctive fiber for the manufacture of clothing. The ancient Egyptians wove their clothing of linen, and the Mesopotamians used wool. The people of India, West Africa and those of Middle America raised cotton for textiles. In japan and the Philippines other plant fibers were used, while the Chinese used silk for luxury garments. In South-East Asia and the Islands of the Pacific, as well as in Central and Eastern parts of Africa, the traditional fabric was bark cloth, made by pounding and felting the bark of certain trees. Bark cloth was usually worn as a loin cloth or a short wrap-around skirt (Weber, 1990). 
According to Bill (1991), “clothing provided a mark of identity and a means of non-verbal communication, and that in traditional societies; clothing functions almost as a language that can indicate a person‟s age, gender, material status, place of origin, religious, social status or occupation. But in modern industrialization societies, clothing is not so rigidly regulated and people have more freedom to choose which messages they wish to convey”. Cloth serves many purposes, however it is not defined solely by such straightforward and practical roles. Indeed throughout the history of costume, many styles of clothing have been worn that do not satisfy any one of these functions. For example, even though women in other parts of the world had been wearing trousers for centuries, in Europe and North America parts were considered inappropriate and unattractive wear for women until the 20th century. One of the western clothes used up to the modern era was the fashion that functions as a reflection of social and economic standing. Thus in relatively static societies with limited movement between classes, as in many parts of Asia until modern times, styles generally did not undergo major or rapid change. 
In contrast when lower classes have the ability to copy the upper classes, the later quickly instigate fashion changes that demonstrate their authority and high social position during the 20th century, improved communication and manufacturing technologies enable new styles to trickle down from the elite to the general population at ever faster speed, with the result that more styles were introduced at any other time. Fashion changes from time to time it may be from season to season or year to year. These trends influence the shape of clothes. Styles are designed or arrangement of fabrics it also means elegance. (English Mini Dictionary, 2009). Changes in clothing come as a result of high technology in textiles. Changes in styles determine fashion in some, required a particular style of clothing continued for more than a lifetime, while in other regions, the people might be able to afford new styles. Therefore styles reflect a blend of many different cultures and highly industrial society. Draped clothing according to encyclopedia Americana (2006) “is characteristically made of one piece of material instead of several pieces cut and stitched together”. “It is draped tailored composite, loosely around the body, giving protection from the sun or from chill, but allowing a cooling flow of air”. The form of draped clothing varies according to regional tradition. In an area extending from New Mexico to southern Peru, the garment was woven in one piece with a slit for the neck and there was no fitting the lower garment consisted of a single piece of fabric wrapped around the middle of the body as a loincloth. Among the women of Pueblo India, 2 strips of cloth were sewed together to form a tube, and the garment was fastened over one shoulder. 
2.2.2	Concept of Celebrities
Celebrities are people who enjoy public recognition by a large share or group of people (Schlecht, 2003). Celebrities and the visual fashion statement affect the fashion industry and also the dress of adolescent youth in America (O‟Donnell, 2007). Danielson (2013) stated that most adolescent look to celebrities and favorite actors for fashion ideas of what to wear and how to look sexy. According to Gabbler (2000), a celebrity is a “person who is known for his well-knowingness”. He is “the human pseudo-event”. Contrary to previous definitions, to him, there are people who have gained recognition for having done nothing of significance In the last twenty years teen have placed those in movie and music industry in a pedestal, vying to be like them in fashion and style (Danielsson,2010). Oliver (1999) groined that “many teenagers are emulating celebrity idols” and these famous people have power to determine what looks normal. Celebrities are not only promoting clothing but physical standard. “The appearance of highly attractive models are both idealize and unrealistic. Highly attractive models not only have beautiful faces but are also thin” (Tsai & Chang, 2007). A teen’s worth is seen in her outward, not inward beauty. ”When society focus on body image the body is no longer seen as subjective experience, but rather as an object (Oliver,1999). 
The ability to constantly know what is happening with celebrities, what they are wearing, where they are going and what they are interested in, affects how society lives their lives (Heiman,1995). The power of the celebrity has taken control of these teens and ended with negative influences (Fayeye, 2010). Nothing is more embarrassing and disappointing in Nigeria today than a sight of a young woman who claims to be knowledgeable but abandon culture for alien value that neither fit nor accord her respect (Fayeye, 2010). This is the decadence so called celebrity has brought upon us. Heiman (1995) aired out that the most disturbing aspect of the influence of celebrity is the clear fact that the students refuse to accept the devastating effects of wearing indecent dresses which expose them to object of canal desires e.g. rape, prostitution, HIV/AIDS, sexually transmitted disease and unwanted pregnancies which could lead to abortion and eventually sudden deaths. The celebrities you imitate will never dress half naked to a press conference or a live talk show the way the teenagers and youths dress to lectures or even church today. The researcher wishes our youths will take to the opinion of most celebrated designer Gianni Versace “the key to proper collection of clothing is to be yourself” in his words , do not be in to trends and do not make fashion own you. 
2.2.3 Dressing Styles of Celebrities 
Dress style is a virtue or vice that conveys one’s personality (Schuster, 2011). Schuster said “when you are out in the dating world, one of the easiest way to show your personality without saying a word is through your style of dress”. Further advanced the following style categories: 
a. Romantic: For ladies this style is categorized by soft, flowing lines, ruffles and lettuce edging, dresses with floral patterns or empire waists, ribbon and bow adornments long skirt with gathers and unconstructed billowy blouses with embroidery. Romantic colors fall into two categories: soft pastels of rose and like and muted tones like lapis or cranberry. 
b. Dramatic: this style is the opposite of soft unconstructed romantics .It is all about dramatic contrast in pattern color and angles. A woman like victoria beckham projects Hollywood drama. The dresses wants to make a statement and often wants people to know that how they look is important. 
c. Classic: Ralph Lauren personify polished classic look. The red look appeals to a large cross section of people. Classic colors like black, navy, camel, and neutrals are prevalent. Classic rarely look as though they tried too hard for fashion. They tend to be casually chic. 
d. Natural: Robert Redford is a perfect example of natural style, as well as Lance Armstrong. Natural style can be athletic or down to –earth with a sense of playfulness. Ethnic influences in clothes falls into this category as seen in ponchos and mandarin jackets, also animal prints in blouses and skirts. Colours of these clothes are usually depicting the natural form like white, black, gray.Students in tertiary institutions who are mostly youths appreciate and try conforming in a way to these styles because they are conscious about changes in fashion which enhances to a large extend their relationship with each other.
2.2.4 	Clothing and Students Socialization 
The selection, purchase, construction and care of clothing involves decision. Clothing selection of students are based on their level of socialization and what their peer groups approve. Wilcox (2012) advanced reasons why people select certain clothes. Some of the most important factors are their tendencies towards conformity or individuality, and their personalities. 
Values and Attitudes: values are the ideals and beliefs important to individuals. They are the underlying motivations for a person’s actions. They are the basis of a person’s decisions, lifestyle and personal code of ethics. 
Conformity versus Individuality: pressure from other people has a great influence on how individuals dress. Conformity means obeying, or agreeing with, some given standard or authority. Humans learn early in life what others expect them to wear. Parent, teachers, celebrities and other authority figures, set some of the rules of dress. Individuality is self-expression. It is the quality that distinguishes one person from another. 
Personality: personality can be defined as the total unique characteristics that distinguish an individual, especially his or her behavioral and emotional tendencies. A person’s basic personality might be happy or sad, shy or outgoing, warm or aloof, kind or mean, relaxed or stiff, or something else. Personalities are influenced by inborn characteristics as well as people’s experience. 
Colours are considered in clothing selection as it conveys many messages. They act as symbols and communicate feelings. They can affect our mood and influence our appearance. Our language is rich in expression about colours (Weber, 1990).“colours of clothing as well as design can signify the ease or seriousness with which one takes one self. Most of us have colour preference and colour dislikes. Much of culture has been rich in colour associated”. It affects every moment of our lives although our colour choices are mostly unconscious. Colours have a great emotional impact on a person that comes out via the clothes we choose to wear and personality. The feeling and qualities of colours are important when planning colours for clothing. It should be chosen to create a positive, healthy looks because colours can also make a person look larger or smaller. White reflects light and makes objects look larger. 
Mohammad and Mohammad (2011) advanced many influences that affect the decision of consumers, and these are the three major influences.
· Situational influences 
· Psychological influences 
· Social influences, includes: roles family, social classes, culture and sub cultures and reference groups and opinion leaders.
The buying behavior is the decision process and acts of people involved in buying and using products. The consumer buying decision is the buying behavior of people who purchase products for personal or household use and not for business purpose” (Mohammad & Mohammad, 2011).Brown (2011) noted that in some cases, some of these steps below of buying decisions may be bypassed. This will essentially depend on issues including: 
· The purchase price of the good or services being purchased 
· The relative degree of product technicality, 
· The frequency of purchase.
2.2.5	Clothing Utilization by Students 
Clothing does much more than just covers the body. Your appreciation of clothing will be broadened as you become more aware of the influenceclothing has on you (Omede, 2011). Clothing utilization simply put, is the use of fashion. According to Wilcox (2012), the use of clothing is based on needs such as physical need (protection), psychological needs (adornment and identification) and social needs (modesty and status). 
· Physical Need (Protection): unlike other animals, the human body needs protection, or physical safeguards. Protection can be from weather, environmental dangers, and occupational hazards and from enemies. 
· Psychological Needs (Adornment & Identification) 
i. Adornment: clothing can affect a person‟s mental attitude or morale in a good way. This is done through adornment or decoration. Adornment provides a psychological feeling of well-being through beauty. Sometimes people adorn themselves in a way that is different from their usual style for change or adventure. This gives relief from boredom.
ii.  Identification: identification is the process of establishing or describing who someone is or what someone does. Clothing can identify employees of restaurants, hotels, hospitals, or stores, and people of many other professions. 
· Social Needs (Modesty and Status) 
i. Modesty: modesty is the covering of a person’s body according to the code of decency of that person’s society. Standards of modesty differ among various cultures and situations, and they change over time; by wearing appropriate or inappropriate clothing, people show their acceptance rejection of their social environment.
ii. Status: A person’s status is his or her position or rank compared with that of others. Good or high status is usually associated with recognition, prestige, and social acceptance. Clothing is sometimes used to gain a higher rank in society, along with achievement and peer approval.
2.2.6	Trend in Fashion 
Fashion concerns not only clothes; but also hair style, make-up and accessories, such as shoes, handbags, gloves, belts, hats, scarfs or jewelry and glasses (O‟Donnell, 2007). These items are on clothing racks in both high and low end retail stores, in fashion magazines, run ways and even tabloid magazines (Heiman, 1995). Heiman (1995) said, men in Hollywood left the baggy jeans and oversized shirts behind and began wearing fitting pants with high top sneakers. He also said the hair styles became more unique featuring different length cuts and facial hair changes. Ladies flock to hair saloons asking for what a certain celebrity now has, magazine picture in hand while man trade in the cargo pants for skinny jeans and tight fitting tops (Heiman, 1995). Norton (2006) opined that, the biggest reason for the fashion influence take over is that celebrities show the solid confidence and their refusal to follow the current trends. 
Norton said people young and old want to break mould and stand out away from peers and are willingly to take the fashion and style risk to do so. Celebrities may not realize the influence but the trend setting power is huge among shoppers (Khidekel, 2008). According to Khedikel, after famous people make appearances the jewelry worn in pictures is searched out the internet and either purchased at full price to ensure the consumer has exactly what the celebrity was wearing or the buyer embarks on a search to find the cheapest look alike in order to stay within their means. Celebrities and average people will always have one thing in common: they want look nice, they want to be aware of the current trends and they want their appearance to be appreciated (Heiman 1995). It is not completely clear as to why celebrities have such a massive influence on trends in fashion? The influence is only possible when people have the same financial access, even though we all strive to have the admiration that celebrities have. 
2.2.7	Clothing Accessories 
Clothing accessories are items which are used to contribute in a secondary manner to the wearer’s outfit. The terms came into use in the 19th century and are often used to complete an outfit which is chosen to specifically compliment the wearer’s look. (free online encyclopedia, 2013). These include items such as scares, shoes, ties; handbags etc. according to Jones (2005), fashion accessories include hand fans, handbags, and umbrellas while those worn include jacket, boots and shoes, ties, hats, sunglasses, belt, jewelries, wrist watches etc. In addition, these accessories are small items that add polish to an outfit. The fact that they are small does not mean that they are always in expensive. Free encyclopedia (2013) stated that “the beauty of a garment could be destroyed completely if it is combined with accessories that either lacks beauty in them or are incompatible with basic garment. Jewelry is the most common accessories that ladies can hardly do without which comes in two forms: the fine jewelry and the costume jewelry. Fine jewelry is usually made from gold, silver and platinum and may contain precious semi-precious stones. Diamond and emeralds are examples of these stones. Fine jewelry is expensive because the design is usually very classic. 
Costume jewelry can be made from anything. Plastic, metal, feather, leather and other unusual materials can be used. Some costume jewelry is designed to look like fine jewelry. Instead of fine gold or silver it is made from metals that is plated or coated with gold or silver. Jones (2005) expressed that fashionable clothes, accessories and body adornment are easy for others to observe at a glance. Certain items of clothing such as hat, sun glasses, jewelry are particularly important, sending instant signals or ascribed as social status. Most Nigerian students prefer the western style of dressing by dressing like celebrities through the use of accessories common or initiated by celebrities. 
2.2.8	Psychology of Clothing 
The APA dictionary of psychology (Vandenzos, 2007) defines fashion: The style of artistic and cultural expression, garments, manners, and customs prevalent in a particular time and place. Theorists often use such terms as dress‟, „clothing‟, „costume‟, „style and decoration as synonyms. Psychology of clothing is the general science of how to live in clothing. Psychologies of clothing speaks of human behavior in fashion. These behaviors are quite noticeable in our motives, choices, background and current trends Omede (2011) opined that this behavior (psychology of clothing) is of a hydraheaded origin. Omede advanced reason why people choose to dress indecently: 
· Poor Parenting: the home is every child’s first window to the outside world. What the parents do with the child at this in terms of training and orientation go a long way to determining what the child becomes tomorrow.
· The Society: the child leaves in a community and so is influenced by what goes on in the community either directly or indirectly. The arrant display of moral decadence in the forms of corruption, indiscipline, prostitution bribery and other forms of devices in the community at the full glare of youths and children call for great concern. 
· Wrong Use of the Internet: In as much as information and communication technology is helpful, consequential to human and societal developments, the rate of abuse and the irregular ways they are used call for great concern. Most of the youths and children that are exposed to some of their contents that most time are negative so quickly fall vulnerable. The parents of these children and their senior sibling in Diasporas are the ones promoting indecent and immoral practices and are relayed through videos, pornography and music as well as advertisement and fashion parades.
· Peer Pressure: peer pressure is a force that gravitate friends together and most times for evil or negative tendencies. The desire to belong and the fear of rejection have led many youths into evil or immoral acts sometimes against their will.
· Fading Value: Africa has a very rich cultural value that she needs to be proud of and reserve for posterity. But the unfortunate situation is that most cherished African values are fast fading due to non-patronage and modernization, or acculturation. Today’s youths cannot tell very well what values are. For instance the hair braiding typical African ladies are being traded for hair „roasting‟ in saloons, modern dignifying dress patterns are giving ways to the skimpy, transparent and provocative dresses found all around today. 
· Demonization: This is a strong factor accounts for the stimulating and provocative ways that some youths dress on campus today. Some of these youths particularly the female ones, are agents of the devil on a mission to lure many men into immorality and away from God (Craik , 1993). The theorist pointed out motives for conforming to reigning fashion standards are the people’s gender social class and occupation. Traditionally people signaled their gender, social class and occupation by the fashion choices they made. 
2.2.9	Influence of Mass Media on Youth
Mass media is a significant force in modern culture. Sociologists refer to this as a mediated culture where media reflects and create the culture. Communities and individuals are bombarded constantly with message from a multitude of sources including TV, Billboards, and magazines, to name a few. Arnett (2008) expressed that these message promote not only problems not only products, but moods, attitude and a sense of what is and not important. Mass media makes possible the concept of celebrity: without the ability of movie, magazines and news media to reach across thousands of miles, people could become famous. In fact, only political and business leaders, as well as the few notorious outlaws, were famous in the past. Only in recent times have actors, singers and, other social elites become celebrities or stars.” The current level of media saturation has not always existed. As recently as the 1960s and 1970s, television, for example, consisted of primarily three networks, public broadcasting, and a few local independent stations. These channels aimed their programming primarily at two-parent, middle-class families. Even so, some middle-class households did not even own a television. Today, one can find a television in the poorest of homes, and multiple TVs in most middle-class homes. 
Not only has availability increased, but programming is increasing diverse with shows aimed to please all ages, incomes, backgrounds, and attitudes (Jack et al, 2003). This widespread availability and exposure makes television the primary focus of most mass-media discussions. More recently, the internet has increased its role exponentially as more businesses and households “sign on”. Although TV and the internet have dominated the mass media, movies and magazines – particularly those lining the aisles at grocery checkout stands - also play a powerful role in culture, as do other forms of media (Levy, 2009). What role does mass media? Legislators, media executives, local school officials and sociologists have all debated this controversial question. While opinions vary as to the extent and type of influence the mass media wields, all sides agree that the mass media is a permanent part of modern culture. Three main sociological perspectives on d role of media exist: the limited effect theory, the class dominant theory and the culturist theory (Arnett, 2008) According to Block (2009), the exposure to media has increased over the past decade, adolescents‟ utilization of computers, cell phones, stereos and television to gain access to various medium of popular culture has also increased. 
Almost all American households have at least one television, more than three-quarters of all adolescent‟ homes have access to the internet, and more than 90% of American adolescents use the internet at least occasionally. As a result of the amount of time adolescent spend using these devices; their total media exposure is high. In the last decade, the amount of time that adolescent spend on the computer has greatly increased and this exposure has contributed in modernization, clothing, fashion trend of adolescents.
2.3 	Theoretical Review  
This study is premised on social learning theory and cultivation theory. They are briefly discussed as follows. 
2.3.1	Social Learning Theory 
According to Anaeto, Onabanjo & Osifeso (2008), social learning theory was propounded and propagated by Albert Bandura, a psychologist in 1977. Bandura‟s idea was that individuals develop general behaviour and attitudes by modelling the behaviour of others. Individuals learn or model behaviour, values, attitudes and skills through the observation of other individuals, or through observations of electronic or print media. This coincides with the effect of mass media on its audience, not only confined to the behaviour of others in the vicinity. This could explain why values shared by celebrities on TV are being passed to audience members, as audiences, particularly, young audience members see/perceive them as role models. The theory assumes that a lot of learning takes place through observation first, prior to doing it personally. Observing the behaviour of others influence their behaviour especially children’s behaviour. 
Therefore, through exposure to the social models, TV audiences and magazine readers who are the potential consumers of the media tend to acquire knowledge on the purchasing opportunity. The role models would be the models on TV and in the magazine that are likely to influence consumer consumption, attitude and behavioural patterns desired. TV and magazine models, especially movie stars, have made an impact on the audience that the audience identifies with. That is why movie stars and TV and magazine models are used in most of the advertisement for they have large fan clubs. Relating the theory, the social learning theory has a general application to modelling effects of media, particularly television and the adoption of various models of action as it applies to many everyday matters such as attitudes, behaviours, values shared, hence, it is relevant to this study. 
2.3.2	Cultivation Theory 
Cultivation theory originally propounded by George Gerbner and expanded by Gerbner & Gross in 1976, says that TV has been the main source of storytelling in today‟s society. Gerbner and Gross classified those who watch for four or more hours a day as heavy watchers and those who watch for fewer hours as light viewers. Cultivation theory holds that the more people are exposed to the mass media, particularly television, “the more they will come to believe that the real world is like the one they observe. The theory also suggests that repeated exposures to consistent TV and media portrayals influence our perceptions of the social reality including people, objects and environments, such as the way men perceive women featured in television commercials. Nevertheless, this present study examines the influence of TV on educational aspirations of young people; it is believed that those who absorb more media, particularly TV are likely to be more influenced by those portrayals of celebrities and their lifestyles. Cultivation theory therefore provides a theoretical foundation for this study. 

2.4 	Empirical Review 
Some empirical studies related to the present study were reviewed. Ibrahim (2013) conducted a research on “Influence of Social and Economic factors on the clothing practices of Government Employed Women in Kaduna State. The main objectives of the study were to find the relationship between social economics factors and clothing practices of Government employed women. A sample size of 550 government employed women was used for the study and questionnaire was the instrument for data collection. The data were analyzed using frequency and percentage tables with Statistical Package for Social Sciences (SPSS) used to run analyses of Pearson Product Moment Correlation Coefficient (PPMC) for null hypothesis at 0.05 level of significance. It was found that employed women purchased clothing in shopping centers both at home and abroad but mostly imported. They women utilized clothing based on their work, social engagement, fashion, culture and status. Also employed women valued their clothing because it shows their rank and social status. They women appeared beautiful, elegant and confident which boost their morals and made them enjoy their work. Previous and present study showed a number of similarities because both studies were survey in nature and the method used for data collection was questionnaire which was employed by present research. Both studies examined clothing practices in terms of utilization of clothing. 
The difference between the past and present study was that the past worked with government employed women, while the present study made use of undergraduate students at tertiary institutions in Kaduna State. Past study used PPMC as statistical tool while the present study analysed using regression analysis.
Mohammed and Mohammed (2011) carried out a study titled “The Effect of using celebrities in Advertising on the Buying Decision of students in Jarash Private University Jordan. The purpose of the study was to find the relationship between the celebrities on advertising and the buying decision of consumers. Data collected were analyzed using frequencies and percentage tables and t – test statistic. The following were the findings of the study: 
1. The television advertising, which used celebrities were attractive, this means the null hypothesis one was accepted, This indicated that the Television advertising, which used celebrities was attractive. 
2. There was no effect of using the celebrities on the buying decision, this means the null hypothesis two was rejected, and this indicated that using celebrities had no significant effect on the buying decision. 
3. Using celebrities had no great effect than no-celebrity on consumer buying decision. This means the null hypothesis three was rejected. This indicated that using the celebrities had no significant effect on consumer buying decision. The past study is different from the present study in that there was a specific sampling procedure from the total population. The sample size for the past work was infinitely small compared with the present study. 
Kiran, Malik, Riaz (2002), carried out a research titled Factors Affecting change in clothing patterns of the Adolescent Girls. The study aimed at the determination of factors affecting the change in the clothing patterns of adolescent girls. The study was conducted at the University of Agriculture Faisalabad. The study used research survey design as its research design. The population of the study was 102 students of B.Sc. Home Economics during the year 2000 – 2001. The target population served as sample size for the study. The data were collected with the help of a questionnaire and then analyzed using simple frequency percentage tables to draw conclusions. The findings were: friends, family’s socio – economic status, changing trends and Education were the most important responsible factors; it was also revealed that the adolescent girls were more impressed by the T.V., fashions shows and Magazines, while bringing change in the clothing patterns. 
Kuria (1995) embarked on a research on “Factors that influence clothing preference and buying practices among the elderly in korogocho sub location in Nairobi”. The main objective of the study was to determine factors that affected clothing preferences and buying practices of the elderly. A sample of 60 elderly were randomly selected, interview was used to collect data. According to the findings, the physiological factor in form of weight decreased in the elderly influenced their clothing practices. Whereas, psychological factors that influenced the elderly consumer preferences and buying practice included cost of items, colors, attractive dresses and suitable clothes for occasion. The socio-economic factors that influenced their clothing preferences were their social activities, money available, religious beliefs or norms, and what was accepted by age mates, children and the society. They expressed the need to have clothing items that were designed for the elderly, to cater for their comfort, colour preferences, fabric texture and designs. Lastly, he expressed the need for improvement on styles for ease of wearing.























CHAPTER THREE
RESEARCH METHODOLOGY
3.0 	Introduction 
Clifford Woody (2007) wrote that a research comprises defining and redefining problems, formulating hypothesis or suggesting solutions; collecting, organizing and evaluating data; making deductions and reaching conclusions; and at last carefully testing the conclusions to determine whether they fit the formulated hypothesis. However, the success, reliability and validity of any research work is highly determined by the research method adopt by a researcher to collect data, collate data and analysis the data for comprehensive interpretation. Thus, this chapter is congealed to present the procedures followed in achieving the goals of the research. 
3.1 	Research Design 
According to Peil et al (2012), research is usually designed to handle a problem, something which needs describing, explaining or improving and or about which more information is needed so that future occurrences can be predicted and policy decided. In this regard, research is a science of knowledge investigation concerned or problem. There are many method used in collecting data, the method to be used in research depend on the purpose and nature of the study. Undeniable, the best method of studying attitudes, behavior and motive in social science remains the survey research method. Hence, it was adopted for this study. Survey method is one of the oldest research methods as defined by Kerlinger & Lee (2010). It is the process of collecting data from a population or a sample drawn from a population or with the purpose of reconnoitering relative incidence, occurrence or inter relationship among the variables of natural phenomenal. 
3.3 	Population of the Study 
Wimmer & Dominick (2006) posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study. Thus, the population of this study is limited to the students of Kwara State Polytechnic, Ilorin. 

3.4 	Sample Size and Sampling Technique 
It can be emphasized that, to study the entire research population could be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. According to Isa (2012) he explained sample size as the study of research population from which necessary data for its conduct would be obtained. However, to determine the sample size of this study, the researcher adopted purposive sampling technique. According to Arikunto (2010), purposive sampling is also known as judgmental, selective, or subjective sampling. It is a form of non-probability sampling in which researchers rely on their own discretion and judgment when choosing members of the population to participate in their surveys. 
Hence, the sample size of this study was drawn from the five institutes (Institute of Information Communication Technology (IICT), Institute of Applied Science (IAS), Institute of Environmental Studies (IES), Institute of Finance and Management Students (IFMS), and Institute of Technology (IOT) in Kwara State Polytechnic, Ilorin. Forty (40) respondents were selected randomly in each of the departments in the institute to make a total of 200 sample size of this study. 
3.5 	Instrument for Data Collection 
A Research Instrument is a tool used to collect, measure, and analyze data related to a researcher’s interests. Questionnaire is the major research instrument used in this study. Saul Mcleod (2015) defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. Roopa & Rani, (2012) conceded that questionnaires is an effective means of measuring the behavior, attitudes, preferences, opinions, and intentions of relatively large numbers of subjects more cheaply and quickly than other methods. Since this study employs surveyed method of design, a close-ended questionnaire was used to collect data. The questionnaire was divided into 2 sections A, B. Section A sought the demographic profile of respondents while section B consists of questions in line with the research objectives. The response was based on a four-point rating of (SA)- Strongly Agree, (A)-Agree, (U)-Neutral, (D)-Disagree (SD)-Strongly Disagree. 

3.6 	Validity and Reliability of the Instrument 
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of the questionnaires. A constructed questionnaire was given to the project supervisor for scrutiny and adjustment. This was imperative in order to ensure validity and reliability of the instrument. 
3.7 	Method of Administration and Collection of the Instrument 
This instrument was used to elicit demographic data and specific questions pertinent to the study. To ensure accurate data collection, questionnaires were administered by researcher to respondents in their various locations. The researcher ensured that none of the piece of the questionnaires was issued to respondents who have a shallow ideology about the research topic. Thus, all questionnaires were retrieved right at the point of administration. 
3.8 	Method of Data Analysis 
Issa (2004) gives further explanation on data analysis that the last segment of chapter three is developed to explain how the research intends to analyze and interpret the data that will accrue for the administration of the respondents. That is; when data has been collected, how he intends to set out and analyzed the collected data. The above instrument (questionnaire) used has helped in collecting an aggregate amount of data used in the study. The data obtained from the distributed questionnaires were retrieved and analyzed using a Scientific Package for Social Science (IBM-SPSS-21) and were shown by using simple percentage and cross tabulation table method of data presentation (chi-square -χ 2 ).








	CHAPTER FOUR		
DATA PRESENTATION AND ANALYSIS	
4.1	Introduction	
		This  chapter is  based on  the presentation  of  collected  data,  analysis  and  discussion  of  findings obtained  from  two  hundred (200)  questionnaires  administered  to  the  respondents  via  face-to-face.  The data obtained from the respondents were presented in tables using a chi-square method. 
4.2 Analysis of Research Instrument	
4.2.1 Analysis of Respondents’ Demographic	
Table 4.2.1 Gender of Respondents 
	 Gender 
	 Frequency 
	 Percentage 

	 Male 
	 87 
	 43.5% 

	 Female 
	 113 
	 56.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
 From  the  table  presented  above,  87  (43.5%)  respondents  are  male  while  113  (56.5%)  are  female.  This shows that a fair percentage of both gender participated in the field survey. 
Table 4.2.2 Age of Respondents 
	 Age 
	 Frequency 
	 Percentage 

	 20-35 
	 193 
	 97.5% 

	 36-45 
	 7 
	 3.5% 

	 46 and Above 
	 0 
	 0% 

	 Total 
	 200 
	 100% 


 Source:  Field Survey, 2025 
From  the  table  presented  above,  193(97.5%)  are  between  the  age  range  of  20-35. 7 (3.5%)  are  within age range of 36-45 years while no respondents are 46 years and above. 




Table 4.2.3 Marital Status of Respondents 
	 Marital Status 
	 Frequency 
	 Percentage 

	 Single 
	 118 
	 59% 

	 Married 
	 80 
	 40% 

	 Others 
	 2 
	 1% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
The  table  above  shows  that  118  (59%)  respondents  are  single,  80  (40%)  respondents are  married  while 2(1%) have other marital status different from those listed in the table 
Table 4.2.4 Academic Level of Respondents 
	 Academic Level 
	 Frequency 
	 Percentage 

	 ND I 
	 92 
	 46% 

	 ND II 
	 41 
	 20.5% 

	 HND I 
	 32 
	 16% 

	 HND II 
	 35 
	 17.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  table  presented  above,  92  (46%)  respondents  are  in  ND  I  class,  41  (20.5%)  respondents  are  in  ND  II  class,  32  (16%)  respondents  are  in  HND  I  class  while  35  (17.5%)  respondents  are  in 
 HND II class 
Table 4.2.5 Religion of Respondents 
	 Religion 
	 Frequency 
	 Percentage 

	 Christian 
	 80 
	 40% 

	 Muslim 
	 120 
	 60% 

	 Traditionalist 
	 0 
	 0% 

	 Others 
	 0 
	 0% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
 From  the  above  table,  80(40%)  respondents  are  Christian,  120  (60%)  respondents  are  Muslim,  while  no  respondent  are  either  a  traditionalist  or  having  other  forms  of  religion  besides  Christianity and Muslim 
4.2.2 Analysis of Questions in the	 Research Instrument	
	 Table 4.2.6 Are you familiar with current fashion trends and celebrities' dressing styles? 
	 Options 
	 Frequency 
	 Percentage 

	 Yes 
	 116 
	 58% 

	 No 
	 84 
	 42% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  table  presented  above,  116  (58%)  respondents  indicated  that  they  are  familiar  with  current  fashion  trends  and  celebrities'  dressing  styles.  84 (42%) respondents claimed that  they  are  not familiar with current fashion trends and celebrities' dressing styles 
Table 4.2.7 	 Do you actively follow or pay attention to celebrities' fashion choices? 
	 Options 
	 Frequency 
	 Percentage 

	 Yes 
	 86 
	 43% 

	 No 
	 114 
	 47% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  table  presented  above,  114  (47%)  respondents  indicated  that  they  do  not  actively  follow  or  pay  attention  to  celebrities'  fashion  choices  while  86  (43%)  respondents  indicated  that  they  actively follow or pay attention to celebrities' fashion choices 
Table 4.2.8 How often do celebrities' dressing styles influence your choice of clothing? 
	 Options 
	 Frequency 
	 Percentage 

	 Frequently 
	 60 
	 30% 

	 Occasionally 
	 72 
	 36% 

	 Rarely 
	 31 
	 15.5% 

	 Never 
	 37 
	 18.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
 From  the  above  table,  60  (30%)  respondents  indicated  that  celebrities'  dressing  styles  influence  their  choice  of  clothing  frequently.  72(36%) indicated occasionally,  31  (15.5%)  chose  rarely  while 37 (18.5%) indicated never. 
Table 4.2.9 	 Which celebrities' dressing styles do you find most influential? 
	 Options 
	 Frequency 
	 Percentage 

	 Movies stars 
	 62 
	 31% 

	 Social media  influener 
	 31 
	 15.5% 

	 Musician 
	 62 
	 31% 

	 Model 
	 31 
	 15.5% 

	 All of the above 
	 20 
	 10% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
 From  the  above  table,  62(31%)  respondents  indicated  that  they  find  movie  stars  celebrity  styles  more  influential,  31  (15.5%)  respondents  indicated  social  media  influncers,  62(31%)  indicated  musicians,  31(15.5%)  indicated  model  while  20(10%)  indicated  that  all  the  above  mentioned  celebrities influence their dressing styles 
Table 4.2.10 In what ways do celebrities' dressing styles influence your choice of clothing? 
	 Options 
	 Frequency 
	 Percentage 

	 I try to replicate  their outfits 
	 80 
	 40% 

	 I incorporate  elements of their 
 style into my own 
 outfits 
	 54 
	 27% 

	 I buy similar brands  or clothing items  they endorse 
	 58 
	 29% 

	 I follow their  fashion advice or 
 tips 
	 8 
	 4% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
 From  the  table  above,  80  (40%)  respondents  indicated  that  they  try  to  replicate  their  outfits. 
 54  (27%)  claimed  that  they  incorporate  elements  of  celebrities’  style  into  their  own  outfits.  58  (29%)  respondents  indicated  that  they  buy  similar  brands  or  clothing  items  they  endorse.  8 (4%)  respondents claimed that they follow their fashion advice or tips 
Table 4.2.11 Celebrities' dressing styles greatly influence students' clothing choices. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 110 
	 55% 

	 Agree 
	 82 
	 41% 

	 Neutral 
	 4 
	 2% 

	 Disagree 
	 3 
	 1.5% 

	 Strongly disagree 
	 1 
	 0.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  above  table,  110  (55%)  respondents  strongly  agreed  that  celebrities'  dressing  styles  greatly  influence  students'  clothing  choices.  82 (41%) respondents agreed with the statement.  4(2%)  respondents  were  Neutral,  (3(1.5%)  respondents  disagreed  while  1  (0.5%)  respondents  strongly disagreed with the statement 
Table 4.2.12 Students who dress like celebrities receive more attention and compliments from their peers. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 111 
	 55.5% 

	 Agree 
	 79 
	 39.5% 

	 Neutral 
	 8 
	 4% 

	 Disagree 
	 2 
	 1% 

	 Strongly disagree 
	 0 
	 0% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
The  table  above  shows  that  111 (55.5%)  respondents  strongly  agreed  that  students  who  dress  like  celebrities  receive  more  attention  and  compliments  from  their  peers. 79 (39.5%) agreed with the statement. 8(4%)  respondents were  Neutral,  2(1%) respondents  disagreed  while  none  of  the  respondents strongly disagreed with the statement. 
Table 2.2.13 There is pressure on students to conform to celebrities' dressing styles in order to  be socially accepted. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 109 
	 54.5% 

	 Agree 
	 83 
	 41.5% 

	 Neutral 
	 2 
	 1% 

	 Disagree 
	 5 
	 2.5% 

	 Strongly disagree 
	 1 
	 0.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
The  table  above  shows  that  109(54.5%)  of  the  respondents  strongly  agreed  that  there  is  pressure  on  students  to  conform  to  celebrities'  dressing  styles  in  order  to  be  socially  accepted. 83 (41.5%) respondents agreed with the statement. 2 (1%) respondents were Neutral, 5  (2.5%)  disagreed with the statement while 1 (0.5%) respondents strongly disagreed with the statement.
Table 2.2.14 Celebrities' dressing styles significantly contribute to the prevalence of indecent  dressing among students.

	Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 110 
	 55% 

	 Agree 
	 82 
	 41% 

	 Neutral 
	 4 
	 2% 

	 Disagree 
	 3 
	 1.5% 

	 Strongly disagree 
	 1 
	 0.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  table  presented  above,  110  (55%)  respondents  strongly  agreed  that  celebrities'  dressing  styles  significantly  contribute  to  the  prevalence  of  indecent  dressing  among  students.  82 (41%) respondents agreed with the statement.  4 (2%) respondents were Neutral, 3(1.5%) disagreed while 1(0.5%) strongly disagreed with the statement 
Table 4.2.15 Celebrities should take responsibility for the impact their dressing styles have on promoting indecent dressing among students. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 115 
	 57.5% 

	 Agree 
	 80 
	 40% 

	 Neutral 
	 3 
	 1.5% 

	 Disagree 
	 2 
	 1% 

	 Strongly disagree 
	 0 
	 0% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  above  table,  115  (57.%%)  respondents  strongly  agreed  that  celebrities  should  take  responsibility  for  the  impact  their  dressing  styles  have  on  promoting  indecent  dressing  among  students.  80 (40%) respondents agreed with the statement. 3 (1.5%) respondents were Neutral, 2(1%) respondents disagreed while none of the respondents strongly disagreed with the statement 
Table 4.2.16 Students actively seek to imitate celebrities' dressing styles in order to stay updated with the latest fashion trends. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 180 
	 90% 

	 Agree 
	 15 
	 7.5% 

	 Neutral 
	 2 
	 1% 

	 Disagree 
	 2 
	 1% 

	 Strongly disagree 
	 1 
	 0.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  table  above,  180  (90%)  respondents  strongly  agreed  that  students  actively  seek  to  imitate  celebrities'  dressing  styles  in  order  to  stay  updated  with  the  latest  fashion  trends. 15 (7.5%)  respondents  agreed  with  the  statement.  2(1%) respondents  were  Neutral,  2(1%)  respondents disagreed while 1(0.5%) respondents strongly disagreed with the statement 
Table 4.2.17 The endorsement of fashion brands by celebrities significantly influences students' purchasing decisions. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 95 
	 47.5% 

	 Agree 
	 80 
	 40% 

	 Neutral 
	 10 
	 5% 

	 Disagree 
	 12 
	 6% 

	 Strongly disagree 
	 3 
	 1.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
 The  table  above  shows  that  95(47.5%)  respondents  strongly  agreed  with  the  statement  that  the  endorsement  of  fashion  brands  by  celebrities  significantly  influences  students'  purchasing  decisions. 80 (40%) respondents agreed with the statement. 10 (95%) respondents were Neutral, 12 (6%) respondents disagreed while 3 (1.5%) strongly disagreed with the statement. 
Table 4.2.18 Students who prioritize following celebrities' dressing styles tend to neglect their academic responsibilities. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 75 
	 37.5% 

	 Agree 
	 80 
	 40% 

	 Neutral 
	 12 
	 6% 

	 Disagree 
	 17 
	 8.5% 

	 Strongly disagree 
	 16 
	 8% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
The  table  above  shows  that  75  (37.5%)  respondents  strongly  agreed  that  students  who  prioritize  following  celebrities'  dressing  styles  tend  to  neglect  their  academic  responsibilities.  80  (40%)  respondents  agreed  with  the  statement,  12  (6%)  respondents  were  Neutral,  and  17  (8.5%)  respondents disagreed while 16 (8%) respondents strongly disagreed with the statement 
Table 4.2.19 Students who prioritize their academic performance tend to pay less attention to  celebrities' dressing styles. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 82 
	 41% 

	 Agree 
	 74 
	 37% 

	 Neutral 
	 4 
	 2% 

	 Disagree 
	 36 
	 18% 

	 Strongly disagree 
	 4 
	 2% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  table  presented  above,  82  (41%)  respondents  strongly  agreed  that  students  who  prioritize  their  academic  performance  tend  to  pay  less  attention  to  celebrities'  dressing  styles.  74(37%)  respondents  agreed  with  the  statement,  4  (2%)  respondents  were  Neutral,  36(18)  respondents disagreed while 4 (2%) respondents strongly disagreed with the statement. 
Table 4.2.20 Students who spend excessive time and resources on emulating celebrities' fashion  choices experience a decline in their academic performance. 
	 Options 
	 Frequency 
	 Percentage 

	 Strongly agree 
	 63 
	 31.5% 

	 Agree 
	 75 
	 37.5% 

	 Neutral 
	 18 
	 9% 

	 Disagree 
	 23 
	 11.5% 

	 Strongly disagree 
	 21 
	 10.5% 

	 Total 
	 200 
	 100% 


Source:  Field Survey, 2025
From  the  table  presented  above,  63  (31.5%)  respondents  strongly  agreed  that  students  who  spend  excessive  time  and  resources  on  emulating  celebrities'  fashion  choices  experience  a  decline  in  their  academic  performance.  75 (37.5%)  respondents  agreed  with  the  statement.  18(9%)  were  Neutral,  23  (11.5%)  disagreed  while  21  (10.5%)  respondents  strongly  disagreed  with  the  statement. 
4.3 ANALYSIS OF RESEARCH QUESTIONS	
Research  Question  One:  What  influence  do  celebrities’  dressing  styles  have  on  students’  socialization in tertiary institution? 
Research  question  one  intends  to  know  the  influence  of  celebrities’  dressing  style  on  students’  socialization. Table 8, 10, 11 and 17 provided answers to this question 
In  table  8,  60  (30%)  respondents  indicated  that  celebrities'  dressing  styles  influence  their  choice  of  clothing  frequently.  72(36%)  indicated  occasionally,  31  (15.5%)  chose  rarely  while  37  (18.5%)  indicated never. 
In  table  10,  80  (40%)  respondents  indicated  that  they  they  try  to  replicate  their  outfits.  54  (27%)  claimed  that  they  incorporate  elements  of  celebrities’  style  into  their  own  outfits.  58  (29%)  respondents  indicated  that  they  buy  similar  brands  or  clothing  items  they  endorse.  8  (4%)  respondents  claimed  that  they  follow  their  fashion  advice  or  tips.  Also  in  table  11,  110  (55%)  respondents  strongly  agreed  that  celebrities'  dressing  styles  greatly  influence  students'  clothing  choices.  82 (41%) respondents agreed with the  statement.  4(2%)  respondents  were  Neutral,  (3(1.5%)  respondents  disagreed  while  1  (0.5%)  respondents  strongly  disagreed  with  the  statement.  Lastly  in  table  17,  95(47.5%)  respondents  strongly  agreed  with  the  statement  that  the  endorsement  of  fashion  brands  by  celebrities  significantly  influences  students'  purchasing  decisions.  80 (40%) respondents agreed with the statement.  10 95%) respondents were Neutral, 12 (6%) respondents disagreed while 3 (1.5%) strongly disagreed with the statement. 
Research  Question  Two:  What  impact  do  celebrities’  dressing  styles  have  on  the  prevalence  of  indecent dressing among students in tertiary institution? 
Research  question  two  intends  to  explore  the  impact  of  celebrities’  dressing  style  on  tertiary  institution students. Table 12, 13 and 15 provided answers to this question 
In  table  12,  111  (55.5%)  respondents  strongly  agreed  that  students  who  dress  like  celebrities  receive  more  attention  and  compliments  from  their  peers.  79 (39.5%) agreed with the statement.  8(4%)  respondents  were  Neutral,  2(1%)  respondents  disagreed  while  none  of  the  respondents  strongly  disagreed  with  the  statement.  In  table  13,  109(54.5%)  of  the  respondents  strongly  agreed  that  there  is  pressure  on  students  to  conform  to  celebrities'  dressing  styles  in  order  to  be  socially accepted.  83  (41.5%)  respondents  agreed  with  the statement. 2 (1%)  respondents  were  Neutral,  5  (2.5%)  disagreed  with  the  statement  while  1  (0.5%)  respondents  strongly  disagreed  with  the  statement.  And  lastly  in  table  15,  115  (57.%%)  respondents  strongly  agreed  that  celebrities  should  take  responsibility for  the impact  their  dressing  styles  have  on  promoting  indecent  dressing  among students. 80 (40%) respondents agreed with the statement. 3  (1.5%)  respondents  were  Neutral,  2(1%)  respondents  disagreed  while  none  of  the  respondents  strongly  disagreed  with the statement 
Research  Question Three:  What  influence  do  celebrities’  dressing  styles  have  on  fashion  trend  of students in tertiary institution? 
 Research  question  three  tends  to  influence  of  celebrities’  dressing  style  on  fashion  trend  among  tertiary institution students. Table 7,10, 14, and 16 provided answers to the question 
 In  table  7,  114  (47%)  respondents  indicated  that  they  do  not  actively  follow  or  pay  attention  to  celebrities'  fashion  choices  while  86  (43%)  respondents  indicated  that  they  actively  follow  or  pay  attention to celebrities' fashion choices 
 In  table  10,  80  (40%)  respondents  indicated  that  they try  to  replicate  their  outfits.  54  (27%)  claimed  that  they  incorporate  elements  of  celebrities’  style  into  their  own  outfits.  58  (29%)  respondents  indicated  that  they  buy  similar  brands  or  clothing  items  they  endorse.  8 (4%) respondents claimed that they follow their fashion advice or tips 
 Also  in  table  14,  110  (55%)  respondents  strongly  agreed  that  celebrities'  dressing  styles  significantly  contribute  to  the  prevalence  of  indecent  dressing  among  students.  82 (41%) respondents agreed with  the  statement.  4  (2%)  respondents  were  Neutral,  3(1.5%)  disagreed  while  1(0.5%)  strongly  disagreed  with  the  statement.  Lastly  in  table  16,  180  (90%)  respondents  strongly  agreed  that  students  actively  seek  to  imitate  celebrities'  dressing  styles  in  order  to  stay  updated  with  the  latest  fashion  trends.  15 (7.5%) respondents agreed with the statement.  2(1%)  respondents  were  Neutral,  2(1%)  respondents  disagreed  while  1(0.5%)  respondents  strongly  disagreed with the statement 
Research  Question  Four:  What  impact  do  celebrities’  dressing  styles  have  on  academic  performance of students on tertiary institution? 
Research  Question  four  intends  to  determine the  impact of  celebrities  dressing   styles  on  academic  performance  of  students  in  tertiary  institution.  Table 18-20 provided answers to the question. 
In  table  18,  75  (37.5%)  respondents  strongly  agreed  that  students  who  prioritize  following  celebrities'  dressing  styles  tend  to  neglect  their  academic  responsibilities.  80  (40%)  respondents  agreed  with  the  statement,  12  (6%)  respondents  were  Neutral,  and  17  (8.5%)  respondents  disagreed  while  16  (8%)  respondents  strongly  disagreed  with  the  statement  In  table  19,  82  (41%)  respondents  strongly  agreed  that  students  who  prioritize  their  academic  performance  tend  to  pay  less  attention  to  celebrities'  dressing  styles.  74(37%)  respondents  agreed  with  the  statement,  4  (2%)  respondents  were  Neutral,  36(18)  respondents  disagreed  while  4  (2%)  respondents  strongly disagreed with the statement. 
 Lastly  in  table  20,  63  (31.5%)  respondents  strongly  agreed  that  students  who  spend  excessive  time  and  resources  on  emulating  celebrities'  fashion  choices  experience  a  decline  in  their  academic  performance.  75 (37.5%)  respondents  agreed  with  the  statement.  18(9%)  were  Neutral,  23  (11.5%)  disagreed  while  21  (10.5%)  respondents  strongly  disagreed  with  the  statement. 
4.4 DISCUSSION OF FINDINGS	
The  influence  of  celebrities  on  individuals'  choices  and  behaviors  has  been  a  subject  of  interest  in  various  domains.  This  discussion  focuses  on  a  case  study  conducted  at  Kwara  State  Polytechnic,  Ilorin,  examining  the  influence  of  celebrities'  dressing  styles  on  students'  clothing  choices  and  socialization  patterns.  By  understanding  this  phenomenon,  we  can  gain  insights  into  the  impact  of  celebrity culture on the fashion preferences and social interactions of tertiary institution students. 
Base  on  the  data  collected  and  analyzed  in  previous  section,  this  study  found  that  celebrities'  dressing  styles  have  a  significant  impact  on  students'  clothing  choices.  A  majority  of  the  participants  admitted  to  imitating  their  favorite  celebrities'  fashion  choices,  considering  them  as  style  icons.  Social  media  platforms,  such  as  Instagram  and  TikTok,  played  a  crucial  role  in  exposing  students  to  the  fashion  choices  of  celebrities,  influencing  their  own  clothing  preferences. 
The  findings also  indicated  that  students  were more  likely  to  adopt  current  fashion  trends  promoted  by  celebrities.  They  felt  the  need  to  stay  updated  and  be  perceived  as  fashionable  within  their  social  circles.  However,  it  was  also  observed  that  these  trends  often  changed  rapidly,  leading to a constant pressure to keep up with the latest styles. 
In  addition,  the  study  highlighted  the  role  of  celebrity  dressing  styles  in  facilitating  socialization  among  students.  Wearing  similar  clothing  to  their  favorite  celebrities  was  seen  as  a  way  to  enhance  social  acceptance  and  fit  into  specific  social  groups.  Participants  expressed  a  desire  to  be  perceived  as  trendy  and  stylish  to  gain  recognition  and  admiration  from  their  peers.  Gender  played  a  significant  role  in  the  influence  of  celebrities'  dressing  styles.  Female  students  exhibited  a  higher  tendency  to  emulate  celebrity  fashion  choices  compared  to  their  male  counterparts.  This  could  be  attributed  to  societal  norms  and  the  emphasis  on  appearance  for  women.  However, both  genders acknowledged the impact of celebrities on their clothing choices to some extent. 
More  so,  this  study  also  revealed  that  students  were  not  entirely  passive  recipients  of  trends.  Many  participants  mentioned  incorporating  their  personal  style  and  adapting  celebrity  fashion  to  suit  their  own  preferences.  This  finding  suggests  that  students  still  exercise  agency  in  expressing  their individuality through clothing choices. 
In  conclusion,  the  findings  of  the  study  emphasize  the  considerable  influence  of  celebrities'  dressing  styles  on  students'  clothing  choices  and  socialization  patterns  in  Kwara  State  Polytechnic,  Ilorin.  The  study  provides  insights  into  the  role  of  social  media  platforms,  gender  differences,  and  the  dynamic  nature  of  fashion  trends  in  shaping  students'  fashion  preferences.  However,  it  is  essential  to  recognize  that  individual  expression  and  personal  style  are  also  important factors influencing clothing choices. 

	CHAPTER FIVE	
	SUMMARY, CONCLUSION AND RECOMMENDATIONS	
5.1 Summary	
This  study  is  based  on “  the  influence of online influencers on  students'  choice  of  clothing and  socialization  in  tertiary  institutions ( A case  study  of  Kwara  State  Polytechnic, Ilorin).  The study was organized in five chapters. The  first  chapter  covers  the  introduction  of  the  study,  background  to  the  study,  statement  of  the  problem ( which  exposed  the  problem  the  study  identified  and  seek  to  resolve),  research  questions,  the  significant  of  the  study,  the  scope  of  the  study  and  operational  definition  of  term.  The  second  chapter  focused  on  the  conceptual  framework, theoretical  approach  and  review  of  related  literatures. A survey research design was considered most suitable for the study.  A  structured  questionnaire  instrument  was  adopted  for  collection  and  administered  to  total  of  two-hundred  (200)  respondents at  their  different  locations. The  chapter  four  presented  the  data  analysis  and  discussion  of  the  findings.  The  analysis  was  presented  in  tabular  form  using  chi-square  (x 2 )  method  of  data  analysis.  Finally, chapter five discussed  the  summary  of the   study,  the  conclusion of   the study   base  on  the  outcome  of  the  findings and recommendations of the study. 
In  sequel,  the  findings  revealed  that  celebrities'  dressing  styles  have  a  significant  impact  on  students'  clothing  choices.  Participants  acknowledged  imitating  their  favorite  celebrities'  fashion  choices  and  considered  them  as  style  icons.  Social  media  platforms,  particularly  Instagram  and  TikTok,  played  a  crucial  role  in  exposing  students  to  celebrity  fashion,  further  influencing  their  clothing  preferences.  Students  were  more  likely  to  adopt  current  fashion  trends  promoted  by  celebrities,  as  they  felt  the  need  to  stay  updated  and  be  perceived  as  fashionable  within  their  social  circles.  However,  these  trends  often  changed  rapidly,  creating  a  constant  pressure  to  keep  up with the latest styles. 
The  study  also  highlighted  the  role  of  celebrity  dressing  styles  in  facilitating  socialization  among  students.  Wearing  similar  clothing  to  their  favorite  celebrities  was  seen  as  a  means  to  enhance  social  acceptance  and  fit  into  specific  social  groups.  Female  students  exhibited  a  higher  tendency  to  emulate  celebrity  fashion  choices  compared  to  males,  potentially  influenced  by  societal  norms  and  the  emphasis  on  appearance  for  women.  While  celebrities'  fashion  had  a  strong  influence,  students  also expressed  their  individuality  through  personal  style  and  adaptation  of  celebrity  fashion  choices.  This  finding  suggests  that  students  exercise  agency  in  expressing  their  own  fashion preferences. 
5.2 Conclusion	
The  case  study  conducted  at  Kwara  State  Polytechnic,  Ilorin,  on  the  influence of online influencers on  students'  choice  of  clothing and  socialization  in  tertiary  institutions provides  valuable  insights  into  the  impact  of  celebrity  culture  on  tertiary  institution  students.  The  findings  demonstrate  that  celebrities'  fashion  choices  play  a  significant  role  in  shaping  students'  clothing  preferences  and  social  interactions.  The  study  reveals  that  students  at  Kwara  State  Polytechnic  are  highly  influenced  by  online influencers dressing  styles,  considering  them  as  style  icons  to  imitate.  Social  media  platforms,  particularly  Instagram  and  TikTok,  are  instrumental  in  exposing  students  to  celebrity  fashion and further influencing their clothing choices. 
Fashion  trends  promoted  by  celebrities  are  particularly  influential  among  students,  as  they  strive  to  stay  up  to  date  and  be  perceived  as  fashionable  within  their  social  circles.  This  constant  pursuit  of  the  latest  styles  creates  a  pressure  to  keep  pace  with  rapidly  changing  trends.  Moreover, online influencers dressing styles contribute to socialization among students.  Wearing  similar  clothing  to  their  favorite  celebrities  enhances  social  acceptance  and  helps  them  fit  into  specific  social  groups.  However,  it  is  important  to  note  that  gender  differences  exist,  with  female  students  displaying  a  higher  tendency  to  emulate  celebrity  fashion  choices  compared  to  males,  possibly  due  to  societal  norms  and  the  emphasis  on  appearance  for  women.  While  online influencers fashion choices  have  a  substantial  impact,  the  study  also  highlights  that  students  retain  their agency  and  express  their  individuality  through  personal  style. They adapt celebrity fashion to suit their own preferences, indicating that students actively participate in shaping their clothing choices. 
 In  conclusion,  the  case  study  underscores  the  considerable  influence of online influencers on  students'  choice  of  clothing and  socialization  in  tertiary  institutions  patterns  at  Kwara  State  Polytechnic,  Ilorin.  The  study  sheds  light  on  the  role  of  social  media,  gender  dynamics,  and  the  dynamic  nature  of  fashion  trends  in  shaping  students'  fashion  preferences.  Recognizing  the  significance  of  individual  expression  and  personal  style  is  crucial.  Moving  forward,  further  research  and  interventions  can  be  developed to  promote  critical  thinking  and  self-expression  while  navigating  the  influence  of  celebrity culture on students' fashion choices and social interactions. 
5.3 Recommendations	
Based on the findings of the case study on the influence of online influencers on students' choice of clothing and socialization in tertiary institutions at Kwara State Polytechnic, Ilorin, the following recommendations are proposed: 
· Promote  Media  Literacy:  Educational institutions  should  integrate  media  literacy  programs  into  their  curricula.  These  programs  can  help  students develop  critical  thinking  skills  and  a  discerning eye when it comes to  media  influences,  including celebrity  fashion.  By understanding the strategies employed by the media and celebrities, students can make informed choices about their own clothing preferences. 
· Encourage  Individuality  and  Self-Expression:  It  is  important  to  promote  the  idea  that  personal  style and self-expression are more valuable than  blindly  following  trends.  Educational  institutions  can  organize workshops or events that celebrate individuality and encourage students to  experiment  with  their  own  unique  fashion  choices.  Emphasizing  the  importance  of  expressing  one's  identity  through  clothing  can  help  students  develop  their  own sense of style. 
· Foster  Body  Positivity  and  Inclusivity:  Celebrities  often  promote  unrealistic  beauty  standards,  which  can  negatively  impact  students'  self-esteem  and  body  image.  Educational institutions should prioritize  promoting  body  positivity  and  inclusivity.  Initiatives  such  as  guest  speakers,  workshops, or awareness  campaigns can  help  students  develop a  healthy body image and embrace diversity in fashion choices. 
· Engage  with  Local  Fashion:  Encourage  students  to  explore  and  appreciate  local  fashion  and  traditional  attire.  By  highlighting  the  richness  of  their  own  cultural  heritage  and  promoting  local  designers,  students  can  develop  a  sense  of  pride  in  their  roots  and  expand  their fashion choices beyond celebrity trends. 
· Provide  Guidance  on  Responsible  Social  Media  Use:  Educational  institutions  can  offer  workshops  or  seminars  on  responsible  social  media  use.  This  includes  teaching  students  about the  potential  negative  effects  of  excessive  comparison  and  the  importance  of  curating  their  social  media  feeds  to  include  diverse  fashion  influences.  By  promoting  a  balanced  and  mindful  approach  to  social  media,  students  can  avoid  the  constant  pressure  to conform to celebrity fashion trends. 
· Collaborate  with  Fashion  Design  Departments: Collaboration  between  fashion  design  departments  and  other  disciplines  can  be  beneficial.  This  can  involve  organizing  joint  projects  or  competitions  that  encourage  students  to  create their  own  fashion  designs  or  reinterpret  influence of online fashion in  innovative  ways.  Such collaborations can promote creativity, critical thinking, and a deeper understanding of fashion as an art form. 
· Encourage  Dialogue  and  Debate:  Educational  institutions  should  create  spaces  for  students  to  discuss  and  debate  the  influence  of  celebrities  on  fashion  choices  and  socialization.  This  can  be  done  through  forums, discussion  groups,  or  even  incorporating  relevant  topics  into  academic  coursework.  Encouraging open dialogue will foster critical thinking and allow students to develop their own perspectives on the subject. 
 By  implementing  these  recommendations,  educational  institutions  can  empower  students  to  make  informed  and  independent  fashion  choices,  while  also  developing  a  critical  understanding  of  the  influence  of  celebrities'  dressing  styles.  This will promote individuality, self-expression, and  a  healthy relationship with fashion in tertiary institutions. 
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APPENDICES 

 QUESTIONNAIRE 
 Dear respondent, 
I  am  Alawaye Oluwatoyin  Simbiat,  carrying  out  a  research  on  the  topic: “  Influence  of  Online   Influencers  on  Students'  Choice  of  Clothing  and  Socialization  in  Tertiary  Institutions (   A  Case  Study  of  Kwara  State  Polytechnic,  Ilorin)”  The  study  is  exclusively  an  academic  exercise. 
 I  hereby  seek  your  indulgence  to  assist  by  filling  the  following  questions  as  honestly  as  possible.  I  affirm  that  all  information  given  shall  be  treated  with  anonymity  and  use  for  academic  purpose  only. 
 Thank you for your cooperation. 
 Alawaye, O. S. 
 Researcher 
 SECTION A 
 Demographic Profile of Respondents 
 Instruction:  Kindly tick (√) appropriately an option  most suitable to you in the space boxes  provided below: 
1. Sex: (a) Male [   ]   (b) Female [   ] 
2. Age: (a) 20-35  [   ]   (b) 36-45 [   ]  (c) 46 and above [  ] 
3. Marital status: (a) Single [   ]   (b)  Married [   ]    (c) Others [   ] 
4. Academic Level: (a) ND I [   ]    (b)  ND II [   ]   (c)  HND I  [   ]   (d) HND II [  ] 
5. Religion: (a) Christian [  ]   (b)  Muslim [   ]  (c)  Traditionalist [   ]  (d) Others [   ] 
 SECTION B 
 Questions on Research Variables 
6. Are  you  familiar  with  current  fashion  trends  and  celebrities'  dressing  styles?  (a)  Yes  [  ]  (b)  No [  ] 
7. Do you actively follow or pay attention to celebrities' fashion choices? (a) Yes [ ]   (b) No [  ] 
8. How  often  do  celebrities'  dressing  styles  influence  your  choice  of  clothing?  (a)  Frequently  [  ]  (b) Occasionally [  ]   (c) Rarely [  ]   (d) Never  [  ] 
9. Which  celebrities'  dressing  styles  do  you  find  most  influential?  (a)  Movie  stars  [  ]  (b)  Musicians [  ]   (c) Models [  ]   (d) Social media influencers [  ]   (e) All of the above [  ] 
10. In  what  ways  do  celebrities'  dressing  styles  influence  your  choice  of  clothing?  (a)  I  try  to  replicate  their  outfits [  ]  ( b)  I  incorporate  elements  of  their  style  into  my  own  outfits [  ]  ( c)  I  buy  similar  brands  or  clothing  items  they  endorse  [  ]  (d)  I  follow  their  fashion  advice  or  tips [  ] 
 Likert Scale Questions 
 Instruction:  Tick  (√)  an  option  in  the  space  boxes  provided  that  best  describe  your  level  of  agreement with the statements below in respect to the identified research questions . 
Keywords:  Strongly agree [SA] - Agree [A] - Neutral [U] - Disagree [D] - Strongly disagree [SD] 
	RQ1
	STATEMENTS
	SA
	A
	U
	D
	SD

	1. 
	Celebrities'  dressing  styles  greatly  influence  students'  clothing choices
	
	
	
	
	

	2. 
	Students who dress like celebrities receive more attention and compliments from their peers. 
	
	
	
	
	

	3. 
	There is pressure on students to conform to celebrities' dressing styles in order to be socially accepted. 
	
	
	
	
	

	4. 
	Celebrities' dressing styles significantly contribute to the prevalence of indecent dressing among students. 
	
	
	
	
	

	5. 
	Celebrities should take responsibility for the impact their dressing styles have on promoting indecent dressing among students.  
	
	
	
	
	

	6. 
	Students actively seek to imitate celebrities' dressing styles in order to stay updated with the latest fashion trends. 
	
	
	
	
	

	7. 
	The endorsement of fashion brands by celebrities significantly influences students' purchasing decisions.  
	
	
	
	
	

	8. 
	Students who prioritize following celebrities' dressing styles tend to neglect their academic responsibilities.  
	
	
	
	
	

	9. 
	Students who prioritize their academic performance tend to pay less attention to celebrities' dressing styles. 
	
	
	
	
	

	10. 
	Students  who  spend  excessive  time  and  resources   on emulating  celebrities'  fashion   choices  experience a  decline  in their academic performance.  
	
	
	
	
	



