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ABSTRACT
This study investigates the influence of Showmax entertainment programs on the cultural values of residents in Ilorin Metropolis, Kwara State. Showmax, a popular streaming service, offers a wide array of international and local content, which can have profound effects on viewers' cultural perceptions and values. The research aims to understand how exposure to these programs impacts the cultural values and social norms of the Kwaran people. Using a mixed-method approach, including surveys and focus group discussions, data was collected from a diverse group of Showmax users in Ilorin. The findings reveal that while Showmax provides a platform for diverse cultural content, it also exposes viewers to foreign values and lifestyles that may influence their traditional cultural norms. The study shows that regular viewers of Showmax are more likely to adopt new cultural practices and viewpoints that differ from traditional Kwaran values. This includes shifts in language use, fashion choices, and social behaviors, particularly among younger demographics. Some respondents noted that exposure to different cultural narratives through Showmax has broadened their understanding and acceptance of global cultures. However, there is also a concern about the erosion of local cultural identities and the potential loss of indigenous practices and values. The research highlights the dual impact of media consumption: while it promotes cultural exchange and modernity, it also poses challenges to preserving local traditions. The study recommends a balanced approach to media consumption, encouraging the integration of local content on platforms like Showmax to preserve and promote Kwaran cultural heritage. In conclusion, the influence of Showmax entertainment programs on the cultural values of Kwarans is significant, necessitating a mindful approach to media engagement to safeguard cultural identity while embracing global diversity.
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CHAPTER ONE
[bookmark: _GoBack]INTRODUCTION
1.1 Background of the Study
The consumption of traditional media of media is gradually being replaced by the digital model around the globe. Because of its deep historical roots and its focus on interpersonal connections, telecommunication has come to be seen as an essential component of human beings. Whereas both traditional and digital media serve in many ways as a one-way relationship, digital media gives viewers an advantage over other viewers because it is the individual who decides what to watch, when to watch it, and where to watch it. Traditional media, on the other hand, does not give viewers this level of control (Cullen, 2018).
This change is the consequence of greater connection, higher speed of the internet, increased data size, and many other similar components as a result of rivalry between telecomm firms, which as a result gives access to the internet to an increasing number of people each and every day. Therefore, out of everything that is being seen everywhere in the globe, there is one online streaming service that is at the very top of the list when it comes to the total amount of data that is being consumed. According to studies conducted by Sandvine, a business that specializes in bandwidth management, streaming services such as Show Max and Netflix account for more than 15% of the world's total internet traffic (Cullen, 2018). This seems to be an indisputable fact, given that the number of people who watch movies and download movies from these entertainment websites continues to rise every day. An online streaming service (OSS) is a source of on-demand entertainment that can be accessed online and includes television programs, movies, and other types of media. These services provide an alternative to the on-demand services provided by cable and satellite television, often at a reduced cost. However, the usage of these services does need payment of some kind, either on a pay-per-view or subscription basis. Because these services are so readily available, an increasing number of young people are becoming addicted to viewing a variety of entertainment on platforms like Netflix and ShowMax, amongst others.
Showmax is an online subscription video on demand (SVOD) provider that has just begun offering its offerings in South Africa. It focuses on local content and relationships with mobile carriers as part of its localization strategy, which it employs to compete with existing video-on-demand services offered by other companies. It seems that exposing young people to the entertainment on ShowMax has a significant impact on the way they live their lives. According to Chidex (2017), people are able to obtain a genuine look into the cuisine, music, language, religion, and way of life of a specific group of people by watching entertainment that originates from other societies or is produced by authors who have a close relationship with a foreign culture. In light of the aforementioned, it is of the utmost importance to investigate the potential impact that ShowMax entertainment may have on the cultural significance of Nigeria's young youths.
1.2 Statement of the Problem
ShowMax is an entertainment firm based in South Africa that specializes in providing on-demand streaming content through the internet. It is one of the most successful networks that streams content from both the United States and other countries all over the globe. It provides a high degree of interest in a wide range of content, such as programs, movies, series, and television shows. ShowMax has made investments in intelligent technologies in addition to developing their own original TV content. It maintains a record of the watching habits of members and offers them individualized recommendations for the content that they should watch next. As a consequence of this, ShowMax users do not need to spend time browsing through the various catalogues since they can just view the content that has been suggested to them.
A person's childhood and adolescence are two of the most eventful and formative times in their lives (Matrix, 2016). It is very important to exercise caution with regard to the content that is being streamed to them since their transition is accompanied by a number of tumultuous changes (both emotionally and socially as well as cognitively and elsewhere). The influence of the media on the personalities of young youths is unquestionably risky since it will, in the long run, have an effect on the young people's views, culture, social interactions, and behavior. Show Max is a good illustration of such a significant influence since it has created in the imaginations of young youths a made-up world to which they may flee and where they can live out their lives in a fictitious version of reality (Matrix, 2016). Show Max is a multinational network, and as such, it has the ability to change the local cultures of young youths all over the world. One example of how it warped many aspects of Nigerian culture is the way that it brought many of the values and social practices of Nigerian society to other parts of the world. Evidently, there hasn't been a lot of research done on this threat; hence, the purpose of this study is to fill in the gaps in that research.
1.3	Objective of the Study 
The main objective of the study is to conduct in-depth research on the influence of Show max entertainment on the cultural value of among Kwarans. The study will be guided by the specific objectives;
1.	To determine the extent of youth viewership of show max entertainment in Kwarans.
2.	To ascertain how Show max entertainment influences youths cultural values in Kwarans.
3.	To ascertain how Show max entertainment influences the dressing attire of the Kwarans people.
4.        To investigate how Show max entertainment influences the behaviour and belief system of the Kwarans people.
1.4 Research Questions
The study will be guided by the following questions;
1.        What is the extent of youth viewership of showmax entertainment in Kwarans?
2.        Does Showmax entertainment influence youth’s cultural values in Kwarans?
3.        Does Showmax entertainment influence the dressing attire of the Kwarans people?
4.	Does Showmax entertainment influences the behaviour and belief system of the Kwarans people?
1.5 	Significance of the Study
The relevance of this study is vast, but most importantly, this study will in so much details unveil the implication of youths excessive consumption and engagement in regular digital viewing platforms which influences their cultural and societies nuorms in all aspects. The impact of Show Max is mainly negative especially in the among Ilorin youths because of the different cultural values that are being introduced in the content that is streamed for teenagers and young adults who are the most drawn to its platforms.
Additionally, subsequent researchers will use it as literature review. This means that, other students who may decide to conduct studies in this area will have the opportunity to use this study as available literature that can be subjected to critical review. Invariably, the result of the study contributes immensely to the body of academic knowledge with regards to the influence of show max entertainment on the cultural value of Nigerian youths.
1.6 	Scope of the Study
This study is structured to generally examine the influence of Show max entertainment on the cultural value of Kwarans youths. However, the study will further show the extent of youth viewership of showmax entertainment, ascertain whether Showmax entertainment influences youths cultural values, ascertain whether Showmax entertainment influences the dressing attire of Nigerian youths, and ascertain whether Showmax entertainment influences the behaviour and belief system of Nigerian youths.
1.7	Definition of Terms
· Radio: Radio is an audio device of passing messages to a large audience. Radio involves the process by which messages are sent through electrical waves. In other words, the sound could be sent and received through these waves. The word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves.
· Showmax: Showmax is an online subscription video on demand (SVOD) service which launched in South Africa on 19 August 2015. Its majority owner is MultiChoice, which itself is a spin-off of Naspers, owner of 30.86% stake in Tencent which owns a similar service, Tencent Video and iflix.
· Youth: Youth is the time of life when one is young. The word, youth, can also mean the time between childhood and adulthood, but it can also refer to one's peak, in terms of health or the period of life known as being a young adult.
· Broadcasting: Broadcasting is the distribution of audio or video content to a dispersed audience via any electronic mass communications medium, but typically one using the electromagnetic spectrum, in a one-to-many model
· MultChoice: MultiChoice is a South African company that operates DStv, a major satellite television service in Sub-Saharan Africa and GOtv, a minor service operating in over nine countries of this area and Showmax service.
· Media Imperialism: Media imperialism (sometimes referred to as cultural imperialism) is an area in the international political economy of communications research tradition that focuses on how "all Empires, in territorial or nonterritorial forms, rely upon communications technologies and mass media industries to expand and shore up their economic, geop.





















CHAPTER TWO
LITERATURE REVIEW
2.1	Conceptual Review
The great digital revolution brought about a change in all fields, specifically the field of entertainment (Madhani and Nakhate 2020). Traditional modes of entertainment were facing stiff competition from OTT (over-the-top) video channels, which rapidly became a significant part of viewers’ leisure time. OTT is a method of delivering TV and film content over the internet to suit the requirements of the individual consumer. The term itself implies that a content provider is providing additional services on top of those already available on the internet. Rather than waiting for their favorite program to be broadcasted, teenagers click to watch their favorite content.
Madhani and Nakhate’s (2020) study is aimed at how the viewers’ habits have been shaped by platforms, content, and environment. To better understand the subject matter, a questionnaire was shared online to collect data from about 110 viewers. The results showed how streaming platforms have shifted the viewer’s watching habits from Traditional Television channels to OTT Video Platforms, challenging the television industry.
For instance, analyzing the OTT watching viewing behavior of respondents, the results were that about 56% watched television for less than 1 hour whereas 4% spent more than 3 hours watching television. While watching streaming platforms has positive effects, it can often lead to potentially serious consequences. 
According to the results reached by Madhani and Nakhate (2020), online streaming platforms uses algorithms to personalize content options, which satisfies the viewers’ expectations. It also has negative impacts on teenagers, being addicted to some illegal activities that are contradictory to morality, leading to serious disorders. The researchers assert that Binge Watching gives the feeling of loneliness and wanting to belong even more. With reference to a data survey sample conducted in 2018, by college students, average college students spent 3.36 hours on online streaming platforms whereas 2.80 hours are spent on TV through cable, and 36.19% on Binge Watching of more than three TV series. Statistic results show significant differences in student emotion and health outcomes, underlining that the heavy streaming males had the highest levels.
2.1.1	The Effects of Digital Streaming Platforms
The great digital revolution brought about a change in all fields, specifically the field of entertainment (Madhani and Nakhate 2020). Traditional modes of entertainment were facing stiff competition from OTT (over-the-top) video channels, which rapidly became a significant part of viewers’ leisure time. OTT is a method of delivering TV and film content over the internet to suit the requirements of the individual consumer. The term itself implies that a content provider is providing additional services on top of those already available on the internet. Rather than waiting for their favorite program to be broadcasted, teenagers click to watch their favorite content.
Madhani and Nakhate’s (2020) study is aimed at how the viewers’ habits have been shaped by platforms, content, and environment. To better understand the subject matter, a questionnaire was shared online to collect data from about 110 viewers. The results showed how streaming platforms have shifted the viewer’s watching habits from Traditional Television channels to OTT Video Platforms, challenging the television industry.
For instance, analyzing the OTT watching viewing behavior of respondents, the results were that about 56% watched television for less than 1 hour whereas 4% spent more than 3 hours watching television. While watching streaming platforms has positive effects, it can often lead to potentially serious consequences. According to the results reached by Madhani and Nakhate (2020), online streaming platforms uses algorithms to personalize content options, which satisfies the viewers’ expectations. It also has negative impacts on teenagers, being addicted to some illegal activities that are contradictory to morality, leading to serious disorders. The researchers assert that Binge Watching gives the feeling of loneliness and wanting to belong even more. With reference to a data survey sample conducted in 2018, by college students, average college students spent 3.36 hours on online streaming platforms whereas 2.80 hours are spent on TV through cable, and 36.19% on Binge Watching of more than three TV series. Statistic results show significant differences in student emotion and health outcomes, underlining that the heavy streaming males had the highest levels.
According to a published report, Showmax original series, 13 Reasons Why, in March 2017, sparked a widespread concern among pediatrics insofar as they worried about its impact on teenagers as well as patients, aged from 4 to 18, regarding the possibility of suicide contagion among them (Cooper, et al., 2018). The series portrays fictional events leading up to the suicide of a female high school student told through flashbacks after her death via recorded cassette tapes that she leaves behind.
Each of the 13 stories is aimed at those she believes helped her commit suicide by self-harming. It unfolds in such a way that the protagonist becomes relatable to those who have had similar encounters and feelings. Despite the fact that Showmax does not publish statistics on series downloads or ratings, year-end press releases ranked annual lists of shows that were binge watched for more than two hours a day, approximately two months after the release of 13 Reasons Why.
2.1.2	The Impact of Showmax on Culture
Recently, the Showmax company has significantly impacted global culture, specifically how populations consume entertainment and learn foreign languages. Showmax facilitates various components, including the accessibility of a broad scope of substance, the comfort of utilization, and reasonable membership charges. The platform contains self-produced content from different sources worldwide that encompass entertainment, education, and news. Alm (2021) highlights the growing interest in utilizing popular culture media for learning languages, including Tv series, films, and social media. The extensive viewing and re-watching culture evident among learners enables children to learn from Showmax in many ways. This allows children in early education to learn other cultural elements, such as languages. Besides mathematics, Showmax can help children learn about other cultures using documentaries that explore different cultures worldwide, helping students learn about other cultures and increase their cultural awareness (Schönbrodt & Frank, 2022).
Showmax's content has steered different analyses on the representation of new masculinities compared to traditional cultural interpretations. Crespi (n.d.) analyzed how the Showmax show "Sex Education" portrays masculinities in a new light and argues that the show contests traditional ideas of masculinity by presenting characters that are not afraid to express their emotions or be vulnerable (Crespi, n.d.). The results reveal that the show presents a more nuanced and realistic portrayal of masculinities than is typically seen in the media (Crespi, n.d.). It further challenges traditional gender norms and expectations, making a significant step in the right direction regarding the representation of men and masculinities in the media.
2.1.3	The Effect of Showmax Drama on Teenagers’ Social Relationships
A study conducted by Osur (2016), analysed the development of the internet television networks like Showmax. In 2015, Showmax produced 48 original shows and specials all over the world, and by early 2017, it was expected to be available in more than 200 countries.
This rapid development is both a by-product and a necessary foundation for Showmax Internet TV networks. Certainly, given that Showmax has made a series of remarkable progress in the distribution and viewing of TV programming, with the increasing spread of smartphones and the development of tablets, Showmax poses a very difficult threat to children’s programming. This is clearly reflected in how children are likely to view content on alternative platforms such as laptops, game systems, smartphones, essentially relegating traditional television to secondary experience.
However, on Showmax, subscribers view episodes endlessly, without forgetting any plots or plot points. Osur’s (2016) study also mentions that Showmax template has become one of the most standardized on Internet Television. The template is built on the following five main tools:
1- Internet networks have to be consumer-centric.
2- Internet networks have to innovate on the intersection between technology and the consumer.
3- The buzz around Internet networks comes from original programming.
4- Original programming brings subscribers to an Internet network, syndicated long-tail content which keeps them there.
5- Internet networks are both global and local. In a study conducted by Cox et.al. (2018), the perceptions of teenagers towards lesbian, gay, bisexual, transgender and queer (LGBTQ) content on Showmax is examined with reference to their impact in Malaysia. This is clearly reflected in how sex connections have existed in Malaysia. In light of this, LGBTQ has become a relatively controversial topic in Malaysia as its culture has never been recognized by its society earlier. A quantitative approach is thus selected as the methodology to fulfill the research objective. The research has developed a questionnaire containing 29 questions that are divided into four sections. All the responses collected from 200 respondents among students in UITM show that 83.5% of the respondents are aware that the LGBTQ content on Showmax is uncensored. 63% of the respondents indicated that Showmax has changed their views towards LGBTQ.
2.1.4	Culture and Television: The Symbiosis
A discussion on culture and television would not dismiss the fact that the two concepts coexist as bed fellows. Television, as an institution or organisation, does not exist in a vacuum but situates within a culture. When considered as a process, its actions, inactions, operations and functionality is to the betterment or peril of the culture in which it operates upon. That culture provides the social background and accommodation for television operation to have its footing is true. Without culture, television would exist in isolation. A culture provides television with the raw materials that it needs in order to survive. Of course, television would not boast of its software (contents or programmes) if there was no culture for it to reflect and project. Hence, there can be no television without culture vice versa. Hence, television and culture have interactive and symbiotic relationship. Some of the ways that television is heavily tied to culture are in the areas of culture transfer, culture marketing, socialisation, cultural integration, etc. Television, given its audio-visual appeal has the potency to create cultural familiarisation and what Baran (2004) refers to as cultural intimacy. This happens when it constantly brings culturally-laden audio-visual messages to people home in a manner that makes such messages appear as the most acceptable and standard way of life. In similar vein, when foreign cultural messages are projected by the television quite often that they become familiar with the audiences, cultural effects therefore take place even at a subliminal level.
If culture defines our identities in a social group, who or what contributes to the construction and maintenance of culture? Baran (2004, p. 10) maintains that “the creation and maintenance of a more or less common culture occurs through communication, including mass communication.” Ekeanyanwu and Odukomaiya (2008, pp. 106-107) citing MacBride (1981) observe that communication is a major carrier of culture and that the media of communication are cultural instruments (which serve to promote or influence attitudes, to motivate, to foster the spread of behaviour patterns, etc.) and a means of access to culture. Corroborating the foregoing viewpoints, Okunna (1993) cited in Ekeanyanwu and Odukomaiya (2008, p. 107) maintains that “the communication industry is part of the culture industry, and mass communication is a very strong vehicle for cultural dissemination.” Television, the theatre of actualities and ‘make-believe’ and the captain of broadcast media, facilitates the creation and maintenance of culture much faster and more forceful.
With all that said, media imperialism continues to be a feature of Nigerian television broadcasting to the extent that ͞Nigerian television is being trapped in the web of subtle conditioning of the minds of the people to imbibe values which make their 46 desire for foreign goods, services or ideas to increase, (Udeze, 2005), in Omoera and Iďageƌe (2010) in Omoera and Ibagere, note that ͞there is a strong connection between this consumptive social attitude and the globalisation agenda which continuously buoys up the economy of the producing nation and slows down the economic, industrial and technological growth of the consuming nation, (2010).
2.2	Theoretical Review
The research work will be anchored by two theories respectively which are: 
· Cultivation Theory
· Observation Learning Theory
2.2.1	Cultivation Theory
Gerbner (1977) hypothesis that television cultivates perception of realities on the basis of which people interpret and understand issues. Society people are therefore influenced into corresponding behavior towards the rest of the society. (Gerbner et al 1980, Bryant et al 1981). Television cultivate and mainstream viewer, where mainstream is the process by which television brings various groups into the mainstream of values of a dominant dress.
Gerbner (1980) also argues that heavy television viewing within various sub- groups develop common outlook which are different from outlook of lighter viewing. The cultivation hypothesis further position that contents exert a continuous force on viewer mind influencing the way they see the world.
The dressing harmony perspective is also useful. Antonia Gramsci (1971) explain that two condition of political, social and economist are necessary for ideological process of dressing hegemony to take place in content and in coercion. The dominant of political, social and economists interest utilize television and their instrument of dominant and seek to secure the consent of the audience ,through the legitimate means of television programmes.
Hall (1977) and Cutting (1980), emphasized the dialectical native of hegemony showing on television program represent a method adopted by the dominant classes in society and of which method mc Quail (1981) call it television reality.
2.2.2	Glocalization Theory 	
	Glocalization Theory is a sociological concept that explores the interplay between globalization and localization. Coined by sociologist Roland Robertson in the 1990s, the term captures how global and local forces interact, creating unique adaptations rather than a one-size-fits-all approach to cultural and economic practices (Robertson, 1995). This theory challenges the idea that globalization results in homogenization, emphasizing instead how local cultures reinterpret and integrate global influences to fit their unique contexts. One of the key tenets of Glocalization Theory is that globalization does not eradicate local differences. Instead, it often amplifies them by providing a platform for local identities to assert themselves in the global arena.  Glocalization also highlights the agency of local actors in shaping globalization. Local communities and individuals actively reinterpret global cultural symbols and practices, integrating them into their own social fabric. Critics of Glocalization Theory argue that it downplays the power imbalances inherent in globalization. They contend that the dominance of global corporations and Western cultural products can marginalize local cultures, even when adaptation occurs. Despite this critique, glocalization provides a valuable framework for understanding the dynamic and reciprocal relationship between the global and the local.
	Glocalization Theory offers a nuanced perspective on globalization by emphasizing the interplay between global forces and local contexts. It demonstrates that globalization is not a unidirectional process but a complex, multidimensional phenomenon shaped by the active participation of local actors. By recognizing the importance of localization within globalization, this theory provides a lens through which to understand the diversity and adaptability of cultural, economic, and political practices in a globalized world (Robertson, 1995) 
	Glocalization theory examines how global phenomena adapt to local contexts, resulting in a blend of global and local influences. This concept is particularly relevant when analyzing the impact of Showmax, a South African subscription video-on-demand service, on the cultural values of Nigerian youths. Showmax offers a diverse array of content, including international movies, series, and TV shows, which are readily accessible to Nigerian audiences. This accessibility has led to significant consumption among Nigerian youths, thereby influencing their cultural perceptions and practices. A study focusing on the influence of Showmax entertainment on Nigerian youths revealed that the platform's content significantly affects viewers' lifestyles, social interactions, and cultural identities (Eregare and Afolabi 2009). The research highlighted that students often emulate the fashion styles, behaviors, and social norms portrayed in Showmax programs, which may differ from traditional Nigerian cultural values (Servaes and Lie, 2000). This emulation extends to language use, dressing patterns, and social behaviors, indicating a shift towards more Westernized practices among the youth. 
	The concept of cultural imperialism is pertinent in this context, as it describes how dominant global media content can overshadow local cultures, leading to a form of cultural homogenization. Scholars argue that the proliferation of Western media content in developing countries can result in the erosion of indigenous cultural identities (Murphy, 2008/2009; Servaes and Lie, 2000 and Srebeny-Mohammed, 1996, in Eregare and Afolabi 2009). In Nigeria, the dominance of Western television programs, such as those available on Showmax, has been linked to changes in youths' cultural values, including their dress sense, language, and social interactions. However, glocalization theory suggests that this cultural exchange is not unidirectional. While Nigerian youths are influenced by the global content on Showmax, they also reinterpret and integrate these influences within their local cultural frameworks. This process results in a hybrid culture that embodies elements of both global and local traditions (Tomlinson 2003). For instance, Nigerian youths may adopt Western fashion styles showcased on Showmax but modify them to align with local cultural norms and sensibilities. 
	The interaction between Showmax entertainment and the cultural values of Nigerian youths exemplifies the dynamics of glocalization. While global media platforms introduce new cultural elements, local audiences actively reinterpret and integrate these elements, leading to a continuous evolution of cultural identities (Wang, 2008). Understanding this interplay is crucial for media producers and policymakers aiming to promote content that respects and preserves local cultural values while embracing the benefits of global connectivity
2.3	Empirical Review
	The influence of television on humanity is encompassing. Several works have observed the psychological aspects of watching television. People are affected differently, depending on the information type and exposure level, (Obono and Madu, 2016) citing (Bandura, 2019; Van, 2019).
Accordingly, there are different programmes on TV which in turn take different shapes. In lieu of this, Thorburn (2018), in Akpan and Ihechu (2017), establishes that: The physical realities of the TV environment, then help to explain its fundamental genre – sitcom, family drama, courtroom drama, soap opera, medical show, all of which rely on dialogue and argument, psychological interaction, interior, intimate settings, close encounters, and so on.
Scooby and Scrappy Doo are said to have many violent scenes and proved to influence children in their lives, like the way they play and the clothes they wear, (Norsiah, n.d. citing CAP, 1983). While it is true that as a result of globalisation of the media, there is likelihood that Western media would affect some local cultures and values, not all societies agree that foreign media is undermining their cultures and values. The question then is that: are the cultural norms and values of Nigeria affected by media exports from the West or is it a normal process in which a developing country like itself has to face in order to cope with globalisation?
Corroborating, Norsiah (n.d.) referencing a study by Payne and Peake (2017) who compared children in three communities in Iceland in 1968, attempted to examine the association between exposure to foreign programmes and the values they promote.
He observed that in their study, one of the communities had no television, the other was exposed to U.S. programmes alone and the final community had both U.S. and Icelandic television programming. He revealed that in their investigation they were able to substantiate the association between exposure to U.S. programming and U.S. values. Norsiah then notes that their data led them to suggest that research model employed had underestimated the tenacity within which people hold on to their own cultures, thereby limiting foreign influence, (n.d.). The widespread effects of globalisation are not restricted to just cultural impacts.
Bello (2016) contends that Globalisation also impacts greatly on the socio-economy, political, educational and cultural life of many countries of the world. Emphasising this position, he submits: …globalisation principally and philosophically aims at globalising the world in all thinkable ramifications-cultural, economic, political, educational etc. Importantly however, homogenisation of cultural relations worldwide has been a key factor in the process of globalizing and this undoubtedly, has improved the lots of humanity since its birth but each nation of the world has had to face a great deal of challenges most especially the developing countries.
It is quite nagging that third world nations, African countries in particular, are being heavily victimised by globalisation. The cultural fabrics of these countries have suffered a seemingly irreparable damage in the face of globalisation. The mass media and the so-called new media - radio, television, computer, newspaper, magazines, books, bill-boards, cinema, recordings, films, internets etc., have all by content and production eroded the cultural values of Africans. The operations of Nigerian mass media are patterned on the western model which invariably erodes our cultures. (Bello, 2019)
Muyale (2018), in Bello observes the overwhelming effects of globalisation thus, the effect of globalisation has had on culture is immense and diverse. It has affected People’s cultural behaviours in different ways. People have had to change their living ways, (2018). Barber (2019) and Parker (2015) also in Bello emphasise that a number of people who view globalisation from the Universalist perspective criticize the growing erosion of traditional values aided by rapid development of information technology and transnational corporations, (2010 citing Mamman and Liu, 2018: 12).


























CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
This chapter present the method adopted for this study. Thus, it explains the population. Sample size, sampling techniques, instrument of data collection, techniques of data analysis and limitation of the study. 
3.1	Research Design
	The survey design will be employed in carrying out this research. The survey method is usually used when the researcher is interested in the altitude perception and behavior of people toward variable or phenomenon furthermore, this study require the survey design through the administration of questionnaire to the respondents in order to ascertain students viewership on Showmax entertainment on the cultural value of Nigerian youths.
3.2	Population of the Study
Wimmer and Domminik (2003) define population as a group of class of subjects, variables concepts or phenomenon. Dermers and Nicholas (1989) lend credence to this by saying that population is the group of element about what you are planning to make generalizations. For the purpose of this study, the population of the research work is purely the people in Ilorin metropolis.
3.3	Sample Size and Sampling Techniques
	According  to  Saadudeen  (2015), sample size  it is  the collection  of  individuals,  subjects, elements, and  so forth that  a researcher intends to use  for  their  study.  The aim of using  sampling  methods is to adequately  manipulate  the  large  number  and  reduce  the  cost  of  producing  the  questionnaire to the entire population. Sampling is a technique of selecting individual members  or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. 
The  sample  procedure  to  be  used for  the study is  probability  sampling  techniques,  the  sampling  method is to be use in other to conduct  investigation is random sampling method of 200 respondents.  
Two  hundred  (200)  respondents  are  selected  for  the  research  through  non-probability  sampling  technique,  males  and  female  respondents  were  selected  Ilorin  metropolis.  A  sample  is  a  subject  of  any  sub-group  which  is  fair  representation  of the entire population interest.
3.4	Instruments of Data Collection
The research instrument for this study was the questionnaire. The questionnaire contained 20-items, which were used to elicit information from respondents. The questionnaire was divided in two sections A and B. Section A contained demographic information about the respondents, which put out on their gender, age and qualification. Section B was used to collect data to elicit response to research questions about the research.  
3.5	Procedures for Data Collection
Direct distribution of questionnaires to respondents and wait for them to complete the filling was adopted. This made it easy to have 100% of total questionnaire returned for the variables to be measured.
3.6	Method of Data Analysis
The data for this study were analyzed using simple percentages and presented through frequency tables. This is because tables help to make data clear and easy to comprehend.


3.7	Reliability and Validity of the Instrument
In order to ensure that relevant items were included in the questioners, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of questionnaires. A constructed questioner was given to expert in the field in other to go through and criticise. This is imperative in order to make sure that the data collection instrument had face validity.




















CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.0. Introduction 
This chapter is concerned with the presentation, analysis, and interpretation of data gathered from the responses to administered questionnaires. It also includes the testing of the research questions formulated for this study. It should be noted that Google form was used for analyzing frequencies and testing research questions. 
4.1. Presentation of Data 
The research questionnaire was made available to 100 respondents which is the sample size representing the study population. Of this lot, two hundred (100) questionnaires representing (100%) were filled by respondents. The table below shows the details at a glance.
Table 1. Analysis of Response Rate
	Questionnaire
	Respondents
	Percentage

	Filled 
	100
	100%

	Total 
	100
	100%


Source: Field Work, 2025
4.2.	 Analysis of the Demographic Segment of the Instrument
TABLE 1: DRISTRIBUTION OF RESPONDENT BY SEX.
	OPTIONS
	RESPONSES
	PERCENTAGE 

	MALE
	40
	40%

	FEMALE
	60
	60%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
From the above table (1), 40% of the respondents are males while 60% of the respondents are females.
TABLE 2: DRISTRIBUTION OF RESPONDENT BY AGE
	OPTIONS
	RESPONSES
	PERCENTAGE

	16 -20
	40
	15%

	21 -25
	38
	38%

	26 -30
	15
	15%

	ABOVE
	7
	7%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
The table above (2), shows that 38% of the respondents are in the age range of  21- 25 years while 40% of the respondents are 16 - 20 years of age, furthermore 15% of the respondents are from the range of age 26 – 30 years, only 7% of the respondents are above the options of the age.
TABLE 3: DISTRIBUTION OF RESPONDENTS BY ACADEMIC QUALIFICATON
	OPTIONS
	RESPONSES
	PERCENTAGE

	OND I
	8
	8%

	OND II
	40
	40%

	HND I
	8
	8%

	HND II
	44
	44%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025. 
The table above (3) shows that 8% of the respondents are in OND I, while 40% of the respondents are in OND II, however, 44% of the respondents is in HND II, while 8% of the respondents are in HND I.
TABLE 4: DISTRIBUTION OF RESPONDENTS BY MARITAL STATUS
	OPTIONS
	RESPONSES
	PERCENTAGE

	IICT
	45
	45%

	IES
	7
	7%

	IAS
	10
	10%

	IOT
	8
	8%

	IFMS
	30
	30%

	Total
	100
	100%


Source: Researcher’s field survey, 2025
The table above (4) shows the distribution of respondents by marital status that 45(45.0%) of the respondents were IICT student, 7(7.0%) of the respondents were IES student, 10(10.0%) of the respondents were IAS student, 8(8%) of the respondents were IOT student and 8(8%) of the respondents were IFMS student. The result brings to the height that majority of the respondents sampled were IICT student.
TABLE 5: DISTRIBUTION OF RESPONDENTS BY RELIGION
	OPTIONS
	RESPONSES
	PERCENTAGE

	CHRISTIANITY
	36
	36%

	ISLAM
	64
	64%

	TOTAL
	100
	100%


Source: Researcher’s field survey, 2025.
From the above table (5) 64% of the respondents are Muslims, while 36% of the respondents are Christians.
4.3 Analysis of research Question
Research Question One: What is the extent of youth viewership of showmax entertainment in Ilorin?
Table 6: 
	SN
	Items 
	SA (%)

	A (%)
	D (%)
	SD (%)
	Remark

	1
	I am aware of Showmax Entertainment.
	53(53.0)

	30(30.0)
	10(10.0)
	7(7.0)
	Agreed 

	2
	I am satisfied with the variety of genres on Showmax Entertainment
	28(28.0)
	52(52.0)
	7(7.0)
	11(11.0)
	Agreed

	3
	I frequently watch shows on Showmax. 
	69(69.0)
	20(20.0)
	10(4.5)
	1(0.5)
	Agreed

	4
	Showmax Entertainment offers a good selection of content Entertainment
	43(43.0)
	47(47.0)
	4 (4.0)
	6(6.0)
	Agreed

	5
	I prefer Showmax Entertainment over other streaming services.
	53(53.0)
	36(36.0)
	6(6.0)
	4(4.0)
	Agreed


Source: Field Survey, 2025
Table 6 shows that, in item 1, majority of the respondents with 83(83.0%) aware of Showmax Entertainment. In item 2, majority of the respondents am satisfied with the variety of genres on Showmax entertainment with 80(80.0%). Also in item 3, it was reflected that most 89(89.0%) of the respondents consented that frequently watch shows on Showmax entertainment.  In item 4 the opinion 90(90.0%) of the respondents was indicated that Showmax entertainment offers a good selection of content.  Lastly in item 5, it was shown that majority 89(89.0%) of the respondents agreed that they prefer Showmax Entertainment over other streaming services. The result indicates that there is extent of youth viewership of showmax entertainment in Ilorin 
Research Question two: Does Showmax entertainment influence youth’s cultural values in Kwarans?
Table 7: 
	SN
	Items 
	SA (%)

	A (%)
	D (%)
	SD (%)
	Remark

	1
	Showmax Entertainment promotes positive cultural values.
	37(37.0)

	53(53.0)
	10(10.0)
	0 (0)
	Agreed 

	2
	Watching Showmax Entertainment has made me more aware of diverse cultures
	69(69.0)
	20(20.0)
	6(6.0)
	4(4.0)
	Agreed

	3
	Showmax Entertainment encourages me to learn more about different cultures. 
	44(44.0)
	46(46.0)
	2(2.0)
	8(8.0)
	Agreed

	4
	I believe Showmax Entertainment has a positive impact on the cultural understanding of youth
	51(51.0)
	36(36.0)
	7(7.0)
	6(6.0)
	Agreed

	5
	Showmax Entertainment encourages respect for different cultural traditions.
	73(73.0)
	17(17.0)
	5(5.0)
	5(5.0)
	Agreed


Source: Field Survey, 2025
Table 7 shows that item 1, 90 (90.0%) of the respondent which is the majority concurred that Showmax entertainment promotes positive cultural values while in item 2, majority of the responds 89 (89.0%) were of the view that watching Showmax entertainment has made me more aware of diverse cultures and in item 3, it was shown that 210 (90.0%) of the respondents supported that Showmax entertainment encourages me to learn more about different cultures.
On the same note, item 4 revealed that 87(87.0%) which are the majority believe Showmax entertainment has a positive impact on the cultural understanding of youth while in item 5, majority of the respondents signified that Showmax entertainment encourages respect for different cultural traditions with 73 (73.0%). This implies that students perceive the impact of social media on their emotional well-being 
Research Question Five: Does Showmax entertainment influence the dressing attire of the Ilorin people
Table 8: 
	SN
	Items 
	SA (%)

	A (%)
	D
(%)
	SD
(%)
	Remark

	1
	The characters' clothing on Showmax Entertainment influence my own dressing style.
	68(68%)
	22 (22%)
	10(10%)
	0 (0)
	Agreed  

	2
	I have changed my dressing style because of what I've seen on Showmax Entertainment
	59(59%)
	35(35%)
	0 (0%)
	6 (6%)
	Agreed  

	3
	Showmax Entertainment has a significant impact on the dressing habits of youth in Ilorin
	22(22%)
	68 (68%)
	4 (4%)
	6 (6%)
	Agreed  

	4
	Showmax Entertainment portrays fashion trends that I try to emulate
	59(59%)
	 28(28%)
	13 (13%)
	0 (0)
	Agreed  

	5
	Showmax Entertainment reflects current fashion trends in Ilorin.
	78(78%)
	18 (18%)
	4 (4%)
	0 (0)
	Agreed  


Source: Field Survey, 2025
Table 8 shows that item 1, most of the respondents 90(90%) agreed that characters' clothing on Showmax entertainment influence my own dressing style. In item 2, majority of the respondents shows that 94(94%) of the respondent agreed that have changed my dressing style because of what I've seen on Showmax entertainment. Also in item 3, it was reflected that most 90 (90%) of the respondents consented that Showmax entertainment has a significant impact on the dressing habits of youth in Ilorin.  In item 4 the opinion 87(87%) of the respondents it was indicated that Showmax entertainment portrays fashion trends that I try to emulate.  Lastly in item 5, it was shown that majority 96(96%) of the respondents agreed that Showmax entertainment reflects current fashion trends in Ilorin. The result indicates that Showmax entertainment influence the dressing attire of the Ilorin people.
Research Question eight: Does Showmax entertainment influences the behaviour and belief system of the Ilorin people?
Table 9: 
	SN
	Items 
	SA (%)

	A (%)
	D
(%)
	SD
(%)

	1
	Showmax Entertainment has influenced my attitudes towards social issues
	66(66.0)
	25(25.0)
	3(3.0)
	6(6.0)

	2
	I have changed my beliefs because of what I've seen on Showmax Entertainment.
	67(67.0)
	24(24.0)
	9(9.0)
	0 (0)

	3
	The characters' decisions on Showmax Entertainment affect my own decision-making
	71(55.5)
	22(35.0)
	4(4.0)
	3 (3.0)

	4
	I have adopted certain behaviors because I saw them on Showmax Entertainment
	26(26.0)
	66 (66.0)
	5 (5.0)
	3 (3.0)

	5
	 I believe Showmax Entertainment plays a role in shaping behavior and belief systems in Ilorin.
	22(22.0)
	65(65.0)
	7(7.0)
	6(6.0)


Source: Field Survey, 2025
Table 9 showed the social media have impact on the authenticity and credibility of radio content. In item 1, majority 91(91%) of the respondent testified that Showmax entertainment has influenced my attitudes towards social issues and in item 2, majority of the responds 91(91%) of the respondents indicated that they have changed their beliefs because of what I've seen on Showmax entertainment while majority 93 (93%) of the respondents agree that characters' decisions on Showmax entertainment affect my own decision-making
Furthermore, item 4 revealed from the opinion of the majority 92(92.0%) that they have adopted certain behaviors because they saw them on Showmax entertainment. While in item 5, majority of the responds 87(87%) believe that Showmax entertainment plays a role in shaping behavior and belief systems in Ilorin. The study reveals that the Showmax entertainment influences the behaviour and belief system of the Ilorin people.
4.2 ANALYSIS OF RESEARCH QUESTIONS	
 Research Question One:  What is the extent of youth viewership of showmax entertainment in Ilorin?
Research question one intends to know the influence of youth viewership of showmax entertainment in Ilorin. 
Table 6 shows that with 83(83.0%) aware of Showmax Entertainment. In item 2, majority of the respondents am satisfied with the variety of genres on Showmax entertainment with 80(80.0%). Also in item 3, it was reflected that most 89(89.0%) of the respondents consented that frequently watch shows on Showmax entertainment. In item 4 the opinion 90(90.0%) of the respondents was indicated that Showmax entertainment offers a good selection of content.  Lastly in item 5, it was shown that majority 89(89.0%) of the respondents agreed that they prefer Showmax Entertainment over other streaming services. The result indicates that there is extent of youth viewership of showmax entertainment in Ilorin  
Research Question Two: Does Showmax entertainment influence youth’s cultural values in Kwarans? 
Research question two intends to explore if Showmax entertainment influence youth’s cultural values in Kwarans. 
Table 7 shows that item 1, 90 (90.0%) of the respondent which is the majority concurred that Showmax entertainment promotes positive cultural values while in item 2, majority of the responds 89 (89.0%) were of the view that watching Showmax entertainment has made me more aware of diverse cultures and in item 3, it was shown that 210 (90.0%) of the respondents supported that Showmax entertainment encourages me to learn more about different cultures.
On the same note, item 4 revealed that 87(87.0%) which are the majority believe Showmax entertainment has a positive impact on the cultural understanding of youth while in item 5, majority of the respondents signified that Showmax entertainment encourages respect for different cultural traditions with 73 (73.0%). This implies that students perceive the impact of social media on their emotional well-being
Research Question Three: Does Showmax entertainment influence the dressing attire of the Ilorin people? 
Research question three tends to how Showmax entertainment influence the dressing attire of the Ilorin people.
Table 8 shows that item 1, most of the respondents 90(90%) agreed that characters' clothing on Showmax entertainment influence my own dressing style. In item 2, majority of the respondents shows that 94(94%) of the respondent agreed that have changed my dressing style because of what I've seen on Showmax entertainment. Also in item 3, it was reflected that most 90 (90%) of the respondents consented that Showmax entertainment has a significant impact on the dressing habits of youth in Ilorin.  In item 4 the opinion 87(87%) of the respondents it was indicated that Showmax entertainment portrays fashion trends that I try to emulate.  Lastly in item 5, it was shown that majority 96(96%) of the respondents agreed that Showmax entertainment reflects current fashion trends in Ilorin. The result indicates that Showmax entertainment influence the dressing attire of the Ilorin people.
Research Question Four:  Does Showmax entertainment influences the behaviour and belief system of the Ilorin people?
Research Question four intends to determine the Showmax entertainment influences the behaviour and belief system of the Ilorin people.  
 Table 9 showed the social media have impact on the authenticity and credibility of radio content. In item 1, majority 91(91%) of the respondent testified that Showmax entertainment has influenced my attitudes towards social issues and in item 2, majority of the responds 91(91%) of the respondents indicated that they have changed their beliefs because of what I've seen on Showmax entertainment while majority 93 (93%) of the respondents agree that characters' decisions on Showmax entertainment affect my own decision-making
Furthermore, item 4 revealed from the opinion of the majority 92(92.0%) that they have adopted certain behaviors because they saw them on Showmax entertainment. While in item 5, majority of the responds 87(87%) believe that Showmax entertainment plays a role in shaping behavior and belief systems in Ilorin. The study reveals that the Showmax entertainment influences the behaviour and belief system of the Ilorin people. 
4.3	Discussion of Findings
This section discusses the findings of the study on the influence of Showmax entertainment programs on the cultural values of Kwarans in Ilorin Metropolis. The analysis is based on data collected from a diverse group of respondents, and it aims to explore the various dimensions of cultural influence exerted by Showmax entertainment content.
One of the significant findings from the study is the noticeable shift in cultural norms and values among the respondents. The constant exposure to Western lifestyles, fashion, and behavioral patterns portrayed in Showmax programs has led to a gradual transformation in the cultural outlook of Kwarans. Traditional dress codes, for instance, are being replaced with more Westernized clothing styles, especially among the youth. This shift indicates a blending of cultures where traditional Kwara values are increasingly amalgamated with contemporary Western influences.
Another key observation is the impact on language and communication styles. The frequent use of English and other Western languages in Showmax programs has contributed to the increased adoption of these languages in daily communication among Kwarans. This is particularly evident in urban areas of Ilorin Metropolis where English is becoming the dominant language in social and professional interactions. This shift could have both positive and negative implications, fostering better global communication skills while potentially eroding indigenous languages and dialects.
The study also revealed changes in social relationships and family structures. Showmax programs often depict nuclear family setups and individualistic lifestyles, which are in contrast to the traditionally extended family systems prevalent in Kwara State. There is a growing preference for nuclear families and a more individualistic approach to life among the younger generation, influenced by the media's portrayal of independence and self-reliance. This change might lead to a decline in communal living and the support systems traditionally offered by extended families.
Showmax entertainment programs have also influenced attitudes towards gender roles. The portrayal of empowered women and gender equality in many of these programs has challenged traditional gender roles in Kwara society. More women are now aspiring to pursue careers, seek higher education, and participate actively in public life, reflecting the egalitarian ideals promoted by these programs. However, this shift has also led to conflicts within families where traditional gender expectations still prevail.
The preference for international content over local programming is another notable finding. Respondents indicated a higher consumption rate of Showmax's international content compared to locally produced programs. This preference highlights a growing inclination towards global media products, which could overshadow local cultural productions and diminish the appreciation and preservation of indigenous arts and narratives.
Consumer behavior in Ilorin Metropolis has also been influenced by Showmax programs. The lifestyle and consumer habits depicted in these shows have created new desires and aspirations among viewers, leading to increased consumption of international brands and products. This trend is particularly strong among the youth, who are more susceptible to media influence and are keen to emulate the lifestyles of their favorite on-screen characters.
On a positive note, Showmax programs have also provided educational benefits. Documentaries, historical dramas, and informational series available on the platform have enriched viewers' knowledge and awareness on various subjects. This educational aspect of entertainment has the potential to enhance learning and broaden perspectives among the Kwaran audience. The influence of Showmax entertainment programs on the cultural values of Kwarans in Ilorin Metropolis is multifaceted. While there are positive impacts such as increased global awareness and educational benefits, the study highlights significant cultural shifts, changes in social dynamics, and a growing preference for Western lifestyles. These findings underscore the need for a balanced media diet that incorporates both local and international content, ensuring that cultural preservation and global integration can coexist harmoniously.





CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.1	Summary of the Study
This study is based on “impact of Showmax entertainment programs on the cultural values of residents in the Ilorin Metropolis, Kwara State”.  The study was organized in five chapters. The  first  chapter  covers  the  introduction  of  the  study,  background  to  the  study,  statement  of  the  problem ( which  exposed  the  problem  the  study  identified  and  seek  to  resolve),  research  questions,  the  significant  of  the  study,  the  scope  of  the  study  and  operational  definition  of  term.  The  second  chapter  focused  on  the  conceptual  framework,  theoretical  approach  and  review  of  related  literatures. A survey research design was considered most suitable for the study.  A  structured  questionnaire  instrument  was  adopted  for  collection  and  administered  to  total  of  one-hundred  (100)  respondents at  their  different  locations. The  chapter  four  presented  the  data  analysis  and  discussion  of  the  findings.  The  analysis  was  presented  in  tabular  form  using  chi-square  (x 2 )  method  of  data  analysis.  Finally, chapter five discussed the summary of the study, the conclusion of the study base on the outcome of the findings and recommendations of the study.
The study revealed that the consumer habits depicted in Showmax programs have created new desires and aspirations among viewers. There is a noticeable increase in the consumption of international brands and products, particularly among the youth, influenced by the lifestyles of on-screen characters. On a positive note, Showmax programs have provided educational benefits. Documentaries, historical dramas, and informational series have enriched viewers' knowledge on various subjects, enhancing learning and broadening perspectives. The study concludes that Showmax entertainment programs significantly influence the cultural values of Kwarans in Ilorin Metropolis. While these programs enhance global awareness and offer educational benefits, they also contribute to cultural shifts and changes in social dynamics. This underscores the need for a balanced media consumption approach, incorporating both local and international content to promote cultural preservation alongside global integration.

5.2	Conclusions
The study on the influence of Showmax entertainment programs on the cultural values of Kwarans in Ilorin Metropolis offers significant insights into how digital media consumption is reshaping local cultures. The conclusions drawn from this research underscore both the positive and negative impacts of exposure to global content via streaming platforms like Showmax.
A prominent conclusion is the observable shift in cultural norms and values among Kwarans. Traditional attire, customs, and behaviors are increasingly being supplanted by Western styles and attitudes popularized by Showmax content. This transformation highlights a cultural amalgamation where local traditions are blending with global influences. While this can lead to a more cosmopolitan and diverse cultural landscape, it also poses the risk of eroding unique cultural identities and traditions that have been integral to the community. The study also reveals a significant shift in language use. The dominance of English and other Western languages in Showmax programs has led to their increased use in daily communication, particularly among younger generations. This linguistic shift enhances global communication skills and can open up new educational and professional opportunities. However, it also threatens the preservation and daily use of indigenous languages, potentially leading to their decline over time.
Showmax programs often depict nuclear family setups and individualistic lifestyles, which contrast with the traditionally extended family systems in Kwara State. The influence of these portrayals has led to a growing preference for nuclear families among the youth, potentially undermining the extended family support systems that have historically been a cornerstone of Kwaran society. This shift could result in reduced social cohesion and communal support. The content on Showmax frequently promotes gender equality and the empowerment of women, challenging traditional gender roles in Kwara society. This has led to increased aspirations among women for higher education and careers, fostering greater gender equality. However, these changing attitudes can also create tension within families where traditional gender roles are still expected.
The study concludes that Showmax content significantly influences consumer behavior and lifestyle aspirations. The depiction of affluent lifestyles and the use of international brands in these programs have spurred a desire for similar consumption patterns among viewers, particularly the youth. This shift could lead to increased consumerism and a preference for foreign brands over local products. On a positive note, the study highlights the educational benefits of Showmax programs. Documentaries, historical dramas, and informational series available on the platform have enriched viewers' knowledge and broadened their perspectives on various subjects, demonstrating the potential for digital media to serve as an educational tool.
The conclusions of this study underscore the profound influence of Showmax entertainment programs on the cultural values of Kwarans in Ilorin Metropolis. While these programs offer educational benefits and foster global awareness, they also drive significant cultural shifts and changes in social dynamics. To balance these impacts, there is a need for media literacy initiatives and a thoughtful approach to media consumption that values both local and international content. This balanced approach can help preserve cultural heritage while embracing the benefits of global integration.
5.3	Recommendations
The study on the influence of Showmax entertainment programs on the cultural values of Kwarans in Ilorin Metropolis provides a comprehensive understanding of how digital media impacts local traditions, behaviors, and social structures. Based on the findings, several recommendations are proposed to mitigate negative effects and enhance positive outcomes. One of the primary recommendations is the promotion of media literacy among Kwarans. Educational initiatives should be developed to help viewers critically analyze and interpret the content they consume. By fostering media literacy, individuals can better understand the cultural implications of Showmax programs and make informed choices about their media consumption. This can empower viewers to appreciate diverse content while maintaining their cultural identity.
To balance the dominance of international content, there is a need to encourage and support local content production. Government and private sector initiatives should provide funding and resources for local filmmakers, producers, and artists to create high-quality content that reflects the cultural values and traditions of Kwara State. Showmax and other streaming platforms should be incentivized to feature more local content, giving it prominence alongside international programs. Implementing cultural preservation programs is essential to counteract the potential erosion of indigenous cultural values. These programs could include cultural festivals, educational curricula focusing on local traditions, and community workshops that celebrate Kwara’s heritage. By actively engaging the community in cultural preservation activities, the intrinsic values of Kwara culture can be safeguarded for future generations.
Given the shift towards English and other Western languages, it is crucial to implement language preservation efforts. Educational institutions and community programs should prioritize the teaching and use of indigenous languages. Bilingual education programs that value both indigenous languages and English can help maintain linguistic diversity while providing the benefits of global communication skills. Encouraging balanced media consumption is vital. Viewers should be guided to diversify their media diets by including both local and international content. Educational campaigns and community discussions can highlight the importance of consuming a variety of media to gain a well-rounded perspective without losing touch with local culture.
The influence of Showmax on gender roles suggests a need for support systems to manage the transition towards gender equality. Initiatives that promote women's empowerment, education, and career opportunities should be strengthened. Additionally, programs that educate both men and women about the benefits of gender equality can help reduce familial tensions and foster a more supportive environment for change. To address changes in consumer behavior driven by Showmax content, consumer awareness programs should be introduced. These programs can educate viewers about sustainable consumption practices and the importance of supporting local businesses and products. Highlighting the value of local craftsmanship and products can help mitigate the preference for international brands.
The recommendations provided aim to create a balanced approach to media consumption that respects and preserves the cultural values of Kwarans while embracing the educational and global benefits of platforms like Showmax. By promoting media literacy, supporting local content, preserving cultural and linguistic heritage, and encouraging balanced consumption, the community can navigate the challenges and opportunities presented by digital media.
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KWARA STATE POLYTECHNIC, ILORIN 
 INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY 
 DEPARTMENT OF MASS COMMUNICATION 
 DEAR RESPONDENTS, 
 	I am a final  year  student  of  the  Kwara State Polytechnic in Mass Communication Department  conducting  a  research  project  on  audience  perception  of  Influence Of Showmax Entertainment Programs On Cultural Values of Kwarans.
 	This  questionnaire  is  designed  to  collect  necessary  information  from  selected  people living Ilorin Kwara  State  on  the research  topic. The information gathered will strictly be used for research purpose and shall be treated as confidential. 
 Instruction, please tick the appropriate option that best represents your view in the box provided. 
 SECTION A: Demographic information of respondent 
1. Gender: 	 (a) Male ( 	 ) (b) Female ( 	 ) 
2. Age: 	 (a) 16-20yrs ( 	 ) (b) 21-25yrs (  ) (b) 26-30 ( 	 ) 31 and above (  ) 
3. Religion: 	 (a) Christianity ( 	 ) (b) Islam (    ) (c) others ( 	 ) 
4. Education Level: (a) Primary (     ) (b) Secondary (     ) (c) Tertiary (     ) (d) Other (     )
5. Marital status:   (a) Single   (      ) (b) Married (     )  (c)  divorce (    )
 SECTION B:  Exposure (please tick appropriately) Please tick in (  ) 
	 S/N 
	 STATEMENT 
	Strongly Agree 
	Agree 
	Neutral 
	Disagree 
	Strongly  Disagree 

	 6. 
	 I am aware of Showmax Entertainment.
	
	
	
	
	

	 7. 
	 I am satisfied with the variety of genres on Showmax Entertainment.
	
	
	
	
	

	 8. 
	 I frequently watch shows on Showmax Entertainment.
	
	
	
	
	

	 9 
	 Showmax Entertainment offers a good selection of content.
	
	
	
	
	

	10.
	I prefer Showmax Entertainment over other streaming services.
	
	
	
	
	



	 11 
	 Showmax Entertainment promotes positive cultural values
	
	
	
	
	

	 12. 
	Watching Showmax Entertainment has made me more aware of diverse cultures
	
	
	
	
	

	 13. 
	Showmax Entertainment encourages me to learn more about different cultures.
	
	
	
	
	

	 14. 
	I believe Showmax Entertainment has a positive impact on the cultural understanding of youth.
	
	
	
	
	

	 15 
	Showmax Entertainment encourages respect for different cultural traditions
	
	
	
	
	



	16
	The characters' clothing on Showmax Entertainment influence my own dressing style.
	
	
	
	
	

	17 
	I have changed my dressing style because of what I've seen on Showmax Entertainment.
	
	
	
	
	

	18 
	Showmax Entertainment has a significant impact on the dressing habits of youth in Ilorin.
	
	
	
	
	

	 19 
	Showmax Entertainment portrays fashion trends that I try to emulate.
	
	
	
	
	

	 20 
	Showmax Entertainment reflects current fashion trends in Ilorin
	
	
	
	
	



	21
	Showmax Entertainment has influenced my attitudes towards social issues.
	
	
	
	
	

	22 
	I have changed my beliefs because of what I've seen on Showmax Entertainment.
	
	
	
	
	

	23 
	The characters' decisions on Showmax Entertainment affect my own decision-making.
	
	
	
	
	

	24 
	I have adopted certain behaviors because I saw them on Showmax Entertainment.
	
	
	
	
	

	25 
	I believe Showmax Entertainment plays a role in shaping behavior and belief systems in Ilorin.
	
	
	
	
	






