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ABSTRACT
This project evaluates the entrepreneurial opportunities available within the Office Technology and Management (OTM) program, exploring its potential to foster business innovation and self-employment among graduates. The OTM program, which equips students with skills in office administration, information technology, and business management, has the potential to enhance entrepreneurial ventures in both small and large enterprises. This study delves into various facets of the program, analyzing the curriculum, skills imparted, and how these can be leveraged for entrepreneurial growth. It also examines challenges and opportunities for graduates in launching their own businesses, offering insights into how the OTM program can be better aligned with entrepreneurial aspirations. The findings will provide valuable information for educators, students, and policymakers looking to enhance the entrepreneurial outcomes of the program.
Keywords: Entrepreneurship, Innovation, Skills, Opportunities, Challenges
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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
The alarming rate of unemployment in Nigeria has necessitated the change in the name and curriculum of secretarial studies to Office Technology and Management to enable graduates of OTM meet with the trends and advancement in modern technology. This has created entrepreneurial opportunities for graduates of OTM. The Office Technology and Management (OTM) program has emerged as a crucial academic discipline that provides students with comprehensive skills in office administration, information technology, communication, and management. This program blends both practical and theoretical components, equipping graduates with the ability to handle a wide range of administrative tasks, such as data management, office automation, human resources management, and business communication. In today’s dynamic, tech-driven world, the demand for skilled office managers and administrators is rapidly increasing, and the OTM program plays a critical role in addressing this demand by preparing students for the evolving challenges of modern workplaces.
However, beyond preparing students for conventional roles in office administration, the OTM program has the potential to foster entrepreneurial skills that can lead to the establishment of new businesses. As economies increasingly shift towards digital platforms and innovative business models, entrepreneurial opportunities in the office technology and management field are becoming more apparent. With advancements in information and communication technology (ICT), OTM graduates are now more equipped than ever to launch businesses in various areas such as virtual assistance, administrative consulting, document management, and e-commerce.
Despite the clear potential for entrepreneurship within the OTM field, the connection between office technology education and entrepreneurial capabilities is relatively underexplored. Existing research largely focuses on the technical and administrative aspects of the OTM program, without addressing how these skills can be harnessed for business creation and innovation. As the global economy continues to evolve, the need for entrepreneurial individuals who can adapt and capitalize on new opportunities in digital office management and technology is becoming increasingly critical.
In light of this, it is essential to assess the entrepreneurial possibilities within the OTM program. An understanding of how the curriculum prepares students for entrepreneurial ventures, the challenges they face, and the opportunities that arise will be beneficial for students, educators, and policymakers alike. By examining the current state of the OTM program and identifying potential areas for improvement, this study aims to provide insights into how the program can be optimized to support entrepreneurship and contribute to economic growth.
The rapidly evolving global economy is increasingly shaped by technology-driven innovation and digital platforms. In this context, the role of education, particularly in fields like Office Technology and Management (OTM), has become more crucial than ever. The OTM program, which traditionally focuses on administrative skills, information technology, and office management, is now positioned at the intersection of digital transformation and entrepreneurship. This presents an opportunity to explore the entrepreneurial possibilities embedded within the program, which can potentially lead to the creation of new business ventures and help bridge the skills gap in the modern labor market.
In today’s business environment, the line between administrative tasks and entrepreneurial activities is becoming increasingly blurred. Many OTM graduates are finding themselves in positions where they not only manage office tasks but also play significant roles in driving innovation within their organizations. With the advent of remote work, cloud computing, and advanced office automation, the demand for highly skilled professionals who can manage technology and business operations has never been higher. These technological advancements have opened up entrepreneurial possibilities for OTM graduates to launch businesses that leverage their skills in office management, digital tools, and business communication.
Despite this potential, studies on the entrepreneurial prospects of OTM graduates remain limited. Most existing research primarily focuses on the development of technical and administrative competencies without considering how these skills can be applied in entrepreneurial ventures. However, as entrepreneurship continues to grow as a viable career option, especially in light of the increasing demands for entrepreneurs in the economy, there is a pressing need to explore how OTM graduates can tap into entrepreneurial opportunities.
The growing digital economy and the rise of new business models—such as online consulting, virtual assistance, and e-commerce—offer a wealth of opportunities for those trained in office technology and management. OTM graduates possess essential skills that are required for running successful businesses in these fields, such as proficiency in office automation tools, knowledge of project management software, and the ability to efficiently manage information and data. Moreover, their understanding of business processes, organizational behavior, and human resource management gives them a competitive edge when launching their own enterprises.
The need for entrepreneurial education within the OTM curriculum has also gained attention in recent years. While many OTM programs provide foundational skills in business administration and technology, the integration of entrepreneurship-focused coursework or practical entrepreneurial training is still minimal in many institutions. This gap highlighted the need for a comprehensive appraisal of the entrepreneurial potential within the OTM program to ensure that students are not only prepared for administrative roles but are also equipped with the knowledge, mindset, and tools to embark on their entrepreneurial journeys.
The polytechnic education in Nigeria as in other parts of the world was established with a view to imparting relevant and necessary work skills to prospective students. Every course of study in Nigeria polytechnics has potentials for entrepreneurship. It is, however, regrettable that most Nigerian youths, who attend polytechnics, lack entrepreneurial skills which could make them to be employable or self-employed/self-reliant after their graduation from school. Kitzer (2007) defined entrepreneurship as a process in which individuals pursue opportunities, fulfilling needs 
Moreover, external factors such as the global shift towards digital platforms, the economy, and the increasing demand for remote administrative services present a promising landscape for OTM graduates to build successful businesses. Many businesses today rely on virtual administrative support, and OTM professionals are ideally positioned to meet this demand. With their knowledge in areas such as office software, communication tools, and project management, OTM graduates can create businesses that cater to the needs of entrepreneurs, small businesses, and organizations looking for efficient and cost-effective solutions.
This study seeks to appraise the entrepreneurial possibilities within the OTM program by assessing the curriculum, the entrepreneurial mindset it fosters, and how well it prepares students to pursue self-employment or entrepreneurial ventures. The research aims to explore the challenges and opportunities in the program and provide insights into how it can be improved to better serve the entrepreneurial aspirations of students. Given the rapid changes in technology and the growing demand for digital skills, this study is timely and will contribute to enhancing the relevance of the OTM program in today’s entrepreneurial landscape.
1.2 Statement of the Problem
The Office Technology and Management (OTM) program is designed to equip students with essential skills in office administration, information technology, business management, and communication. While the program prepares graduates for a wide range of roles in the corporate world, there is growing concern that it may not fully address the entrepreneurial potential of its graduates. As the global economy increasingly moves towards digital platforms and self-employment, entrepreneurship has become a key driver of economic growth and job creation. This presents a significant opportunity for OTM graduates to apply their knowledge and skills in launching innovative business ventures. However, the extent to which the OTM program fosters an entrepreneurial mindset and equips graduates with the necessary tools and competencies for entrepreneurship remains underexplored.
Despite the obvious technological and administrative skills that the OTM program provides, it appears that the curriculum does not adequately emphasize entrepreneurial education or training. Many OTM graduates are well-versed in managing office tasks, using business software, and administering organizational functions. Still, they may lack the practical skills, entrepreneurial mindset, and business acumen required to venture into entrepreneurship. The lack of entrepreneurship-focused coursework and practical training in the curriculum may be contributing to this gap, leaving many graduates unprepared to launch their own businesses or explore self-employment opportunities.
Furthermore, although the OTM field provides many avenues for entrepreneurship—such as virtual assistance, project management, and IT consulting—the entrepreneurial possibilities within this domain are not widely recognized or adequately integrated into the program. The rise of digital platforms, remote work, and small businesses has created numerous opportunities for OTM graduates to engage in entrepreneurial activities, yet these opportunities often remain unexplored. The problem is compounded by a lack of research that specifically addresses how the OTM program can support entrepreneurial development, leaving students with untapped potential and educators without a clear understanding of how to better integrate entrepreneurial skills into the curriculum.
Additionally, external factors such as the global economic shift towards digital services, in the economy, and the increasing demand for flexible administrative services further underscore the importance of fostering entrepreneurship within the OTM program. Graduates trained in office technology and management could play a pivotal role in meeting the needs of modern businesses through digital entrepreneurship. However, without proper guidance and support from the program, these graduates may not be equipped to identify and seize these emerging opportunities.
This study seeks to address these gaps by appraising the entrepreneurial possibilities within the OTM program. The research will focus on evaluating the existing curriculum, exploring the entrepreneurial mindset it fosters, and examining how OTM graduates are prepared to engage in entrepreneurial ventures. In doing so, the study aims to provide recommendations for enhancing the program to better support entrepreneurship, contributing to the development of a more entrepreneurial workforce in the digital age.


1.3 Objectives of the Study
The primary objective of this study is to appraise the entrepreneurial possibilities within the Office Technology and Management (OTM) program and evaluate how well it prepares graduates to leverage their skills for entrepreneurial ventures. The specific objectives of the study are as follows:
1. To assess the extent to which the OTM curriculum fosters entrepreneurial skills.
2. To identify the entrepreneurial opportunities available to OTM graduates.
3. To explore the challenges faced by OTM graduates in pursuing entrepreneurship.
4. To evaluate the entrepreneurial mindset fostered by the OTM program.
5. To provide recommendations for enhancing the entrepreneurial components of the OTM program.
1.4 Research Questions
In alignment with the objectives of the study, the following research questions will guide the investigation into the entrepreneurial possibilities within the Office Technology and Management (OTM) program:
1. To what extent does the OTM curriculum incorporate entrepreneurial skills and competencies?
2. What entrepreneurial opportunities are available to OTM graduates after completing the program?
3. What are the key challenges faced by OTM graduates in starting their own businesses?
4. How does the OTM program foster an entrepreneurial mindset among its students?
5. What recommendations can be made to enhance the entrepreneurial components of the OTM program?
1.5 Significance of the Study
The significance of this study lies in its potential to enhance the understanding of how the Office Technology and Management (OTM) program can better prepare graduates to tap into entrepreneurial opportunities in the digital age. As the global economy continues to evolve, the demand for skilled entrepreneurs and business owners in the technology-driven workspace is rapidly increasing. This study will shed light on the ways in which the OTM program can contribute to economic development by equipping graduates with the necessary skills to venture into entrepreneurship and create sustainable businesses.
The significance of this study to students of the Office Technology and Management (OTM) program lies in its potential to provide them with a clearer understanding of the entrepreneurial opportunities available within their field. As the global economy continues to shift toward digital and service-based industries, self-employment and entrepreneurial ventures are becoming more prominent. Students will benefit from this study as it highlighted how they can use their skills in office management, digital tools, and communication technologies to pursue entrepreneurship in various fields, such as virtual assistance, freelance project management, and consultancy. By becoming aware of these opportunities, students will feel more empowered to consider entrepreneurship as a legitimate and rewarding career path.
In addition to identifying entrepreneurial opportunities, the study will help students develop an entrepreneurial mindset, which is essential for success in today’s rapidly changing job market. Entrepreneurship requires resilience, creativity, and the ability to think critically and strategically. Through this research, students will gain a deeper understanding of how these qualities are important for launching and sustaining a business, and how they can cultivate this mindset. Encouraging students to approach challenges with an entrepreneurial perspective will prepare them for the uncertainties of the business world, making them more adaptable and innovative in their careers.
Moreover, the study will reveal potential gaps in students’ knowledge or skills related to entrepreneurship. While the OTM program provides essential skills in office technology and management, there may be areas like business planning, marketing, and financial management that need further attention. This study will allow students to identify these gaps and seek additional training or resources to complement their education, ensuring they are well-rounded and equipped to succeed as entrepreneurs.
The study will also serve to motivate students to pursue entrepreneurship by showcasing how they can translate their OTM knowledge into viable business ventures. By offering real-life examples of successful entrepreneurs in the OTM field, the research will provide inspiration and increase students' confidence in their ability to start their own businesses. Ultimately, this motivation could drive students to seek out entrepreneurial paths that align with their interests and skills.
Lastly, the study will emphasize how students can leverage technology for business creation. Given that the OTM program emphasizes office technology and digital tools, this research will show students how they can apply these tools to streamline business operations, manage projects, and enhance communication. This understanding of how to use technology effectively in a business context will give students a competitive advantage in an increasingly digital economy.
For graduates of the Office Technology and Management (OTM) program, this study holds great significance as it offers practical insights into how they can apply their skills to entrepreneurial ventures. After completing their studies, graduates are often faced with decisions about their career paths. Many graduates may be uncertain about how to use their qualifications outside traditional employment settings. This research will shed light on how OTM graduates can tap into self-employment opportunities, become consultants, or start their own businesses, providing them with a clearer picture of how their skills can be translated into entrepreneurial success.
This study also offers graduates strategies for overcoming common challenges in entrepreneurship, such as securing funding, marketing their services, and managing business operations. Graduates may feel overwhelmed by these challenges, but this research will provide actionable advice and resources to help them navigate the complexities of starting a business. Whether it's advice on financing options or techniques for growing a customer base, this study will offer valuable information that can increase their chances of success as entrepreneurs.
In addition, while graduates may have acquired strong technical skills during their studies, they may not have been exposed to all the business management aspects required to run a successful enterprise. This study will identify areas where graduates may need further development, such as business planning, strategic management, and financial management. By understanding these gaps, graduates will be able to seek additional training or support to complement their OTM qualifications, making them more prepared to run a business and effectively manage its growth.
The study will also motivate graduates to consider entrepreneurship as a viable career option. Graduates may initially feel reluctant to take the leap into entrepreneurship due to concerns about financial risk or uncertainty. However, by showcasing successful entrepreneurs within the OTM field and providing insights into how they overcame challenges, this study will help graduates realize that entrepreneurship is a realistic and rewarding path. The research will offer inspiration and practical advice, helping graduates gain the confidence needed to pursue business ventures on their own.
Furthermore, graduates will benefit from understanding how to leverage technology in business creation. Since the OTM program emphasizes the use of office technologies and digital tools, graduates are uniquely positioned to start technology-driven businesses. This study will show them how to use their technical skills to create scalable and efficient business models. By understanding how to integrate technology into business operations, graduates will have the tools to enhance productivity and remain competitive in the digital economy.
This study offers significant value to OTM graduates by providing them with the knowledge and strategies they need to pursue entrepreneurship successfully. By identifying entrepreneurial opportunities, offering practical advice, and helping graduates recognize and fill skills gaps, this research will equip them with the tools and inspiration necessary to build their own businesses or take control of their career paths.
1.6 Delimitation
This study is specifically focused on the entrepreneurial possibilities within Office Technology and Management (OTM) programs. The research is confined to two public polytechnics offering OTM programs, in Kwara state that is Kwara state polytechnic, Ilorin and federal polytechnic Offa meaning the findings may not be applicable to other global regions due to differences in educational systems and economic environments. The target population for the study includes current students and graduates of OTM programs. Additionally, the research concentrates solely on entrepreneurial knowledge and opportunities, without exploring socio-economic or personal barriers that may affect entrepreneurship, such as access to capital. Lastly, while the study highlighted entrepreneurial opportunities, it does not conduct an in-depth business viability analysis of specific entrepreneurial ventures, focusing instead on identifying potential opportunities based on OTM training.
1.7 Limitations
This study on the entrepreneurial possibilities in Office Technology and Management (OTM) programs has several limitations. The primary limitation is its reliance on self-reported data from students and graduates, which may introduce bias and limit the accuracy of the findings. Additionally, the research is geographically restricted to specific institutions, which may not reflect the broader entrepreneurial opportunities available in other regions. The study's timeframe also limits its scope, as it may not capture recent trends or technological developments that could affect the entrepreneurial landscape. Furthermore, the research focuses on entrepreneurial possibilities but does not explore external factors such as access to capital or personal motivations, which could influence entrepreneurial success. Lastly, the study does not conduct an in-depth financial analysis of the viability of specific business ventures within the OTM field. Despite these limitations, the study provides valuable insights into the entrepreneurial potential of OTM programs.












CHAPTER TWO
LITERATURE REVIEW
This chapter aims to explore the entrepreneurial potential within OTM programs, the skills they impart, the opportunities they provide, and the challenges students faced in utilizing these skills for entrepreneurial success. Through a thorough understanding of these elements, this research seeks to highlight how OTM programs can be optimized to better serve students aspiring to become entrepreneurs. It will be conducted under the following sub-headings:
2.1 The Concept of Entrepreneurship in Education
Entrepreneurship in education is a concept that seeks to integrate entrepreneurial thinking, skills, and mindset into the learning process, transforming how students approach problems, innovation, and personal development. At its core, it aims to cultivate a spirit of creativity, initiative, and problem-solving, which not only supports personal success but also equips individuals to respond effectively to the evolving demands of society and the workforce. The concept bridges the gap between theoretical knowledge and practical skills, providing students with the tools to navigate an increasingly dynamic world.
Entrepreneurship in education refers to the process of imparting entrepreneurial knowledge, attitudes, and skills within the formal education system, whether through a dedicated course, extracurricular activities, or a cross-curricular approach. The goal is to prepare students to identify opportunities, take risks, innovate, and create solutions that can lead to both personal and societal transformation (Kuratko, 2005).
Entrepreneurship, traditionally associated with starting and managing businesses, has evolved in the context of education. Today, it encompasses a broader definition that includes "intrapreneurship" (innovation within established organizations), social entrepreneurship (solutions for social issues), and educational entrepreneurship (creating and reforming educational institutions). This evolution reflects a recognition that entrepreneurship is not only about launching businesses but also about thinking creatively, embracing challenges, and applying innovative solutions in various contexts.
The need for entrepreneurial education has grown significantly in the past few decades, driven by the rapid changes in the global economy, technological advancements, and shifting job markets. Traditional education systems, often focused on rote learning and standardized testing, do not always prepare students to be flexible, creative, or resourceful in tackling real-world problems (Fayolle, 2013).
Entrepreneurial education seeks to address these gaps by developing skills such as critical thinking, problem-solving, adaptability, leadership, and resilience. These skills are essential for navigating an increasingly complex world, where job roles are constantly changing, and new industries are emerging. Moreover, as the global economy becomes more interconnected, entrepreneurship education plays a critical role in equipping students to thrive in a highly competitive and dynamic international marketplace (Lackéus, 2015).
2.2 The Role of Office Technology and Management in Entrepreneurial Development
The role of office technology and management in entrepreneurial development is increasingly critical in today's fast-paced and digitally-driven business world. As the business environment continues to evolve, entrepreneurs are turning to office technologies to enhance efficiency, streamline operations, and remain competitive in a rapidly changing marketplace. The integration of technology in business management not only supports day-to-day operations but also contributes significantly to long-term growth and development by fostering innovation, improving communication, and optimizing decision-making processes. This section explores how office technology and management play a pivotal role in shaping entrepreneurial development, emphasizing the tools, systems, and strategies that are transforming the way businesses operate.
The rise of office technology, which includes hardware, software, and communication systems, has revolutionized the way entrepreneurs manage their businesses. From the advent of personal computers and productivity software to the development of cloud computing and artificial intelligence (AI), these technologies have enabled entrepreneurs to run their operations with greater efficiency and precision. Technology tools such as word processors, spreadsheets, and databases form the foundational elements of modern office management. These tools allow entrepreneurs to automate routine tasks, keep accurate records, and improve overall productivity (Laudon & Laudon, 2019).
2.3 Entrepreneurial Opportunities for OTM Students
Entrepreneurial opportunities for students in Office Technology and Management (OTM) are abundant, as the skills learned in OTM programs equip students with the tools and knowledge to excel in the modern, technology-driven business environment. OTM students develop expertise in office software, data management, communication tools, and business operations—skills that are essential for any entrepreneur looking to start or scale a business. These competencies not only prepare OTM students for traditional employment opportunities but also open doors to a wide array of entrepreneurial ventures. This section explores the various entrepreneurial opportunities for OTM students, highlighting areas such as business process automation, virtual assistance services, tech consulting, content creation, and data management.
Business process automation (BPA) is one of the most significant areas where OTM students can leverage their skills to launch entrepreneurial ventures. As businesses continue to strive for greater efficiency and productivity, the demand for BPA services is growing. OTM students are well-positioned to offer consulting services to small and medium-sized enterprises (SMEs), helping the\m streamline operations and reduce costs through the implementation of automation tools. With their knowledge of office technologies, software, and systems, OTM students can design and implement automated solutions to handle repetitive tasks such as invoicing, payroll, customer communications, and inventory management (Sartor, 2016). By optimizing business processes, OTM entrepreneurs can help companies save time and money while allowing their clients to focus on core business activities.
Moreover, the rise of robotic process automation (RPA) has further expanded the scope of this opportunity. OTM students can specialize in RPA tools like UiPath or Automation Anywhere, which are used to automate workflows and business functions. With the growing reliance on these tools in industries such as finance, healthcare, and customer service, OTM students who develop expertise in RPA can start a business offering automation as a service, helping businesses implement and optimize their automation strategies (Davenport & Westerman, 2018). These services can be offered on a freelance or project basis, allowing OTM entrepreneurs to cater to the needs of both large corporations and smaller businesses looking to innovate their operations.
Another prominent entrepreneurial opportunity for OTM students is in the field of virtual assistance. With the increasing trend of remote work and the demand for flexible business support, virtual assistance services have become a viable and lucrative business for many entrepreneurs. Virtual assistants (VAs) provide administrative, technical, and creative support to businesses, entrepreneurs, and professionals. OTM students possess the necessary skills in office technology, project management, communication tools, and data management, which are integral to the role of a virtual assistant. OTM students can set up their own virtual assistance business, offering services such as scheduling, email management, customer support, social media management, and content creation. Many small business owners, startups, and independent professionals, especially those in the early stages of their ventures, require cost-effective support to manage their day-to-day operations. Virtual assistants help alleviate the workload, enabling business owners to focus on strategic aspects of their business. This entrepreneurial opportunity is especially relevant in a world where remote work and digital communication are becoming increasingly common. OTM students can specialize in virtual assistance services, such as social media management or e-commerce support, to cater to specific industries or business needs (Keller, 2021).
OTM students also have entrepreneurial opportunities in the field of tech consulting and IT support. As organizations increasingly rely on technology to manage their operations, the need for expert advice and technical support has grown substantially. OTM students who are familiar with office software, IT infrastructure, cybersecurity, and digital tools can offer consulting services to businesses seeking to optimize their use of technology. These consulting services can range from advising on the best office software suites to implementing security protocols for data protection (Brynjolfsson & McAfee, 2014). For instance, OTM students can assist small businesses with selecting and integrating enterprise resource planning (ERP) systems or customer relationship management (CRM) tools, such as Salesforce or HubSpot, to improve operational efficiency and customer engagement. Furthermore, with the increasing importance of cybersecurity in the digital age, OTM students can offer services related to protecting company data, managing cloud-based solutions, and ensuring compliance with regulations such as the General Data Protection Regulation (GDPR). These consulting opportunities can range from one-time projects to long-term advisory roles, creating sustainable entrepreneurial ventures for OTM students.
2.4 Challenges Facing OTM Students in Entrepreneurship
Entrepreneurship offers exciting opportunities for students of Office Technology and Management (OTM), but it also presents several challenges that must be navigated to achieve success. Despite the valuable skills that OTM students acquire through their studies—such as proficiency in office software, communication, project management, and data analysis—these skills alone are not always sufficient to overcome the obstacles that arise when starting and running a business. This section explores the major challenges OTM students may face in entrepreneurship, with particular focus on financial constraints, lack of experience, technological limitations, marketing and branding difficulties, and the challenges related to legal and regulatory compliance.
One of the most significant challenges facing OTM students in entrepreneurship is securing the necessary capital to start and grow a business. Many OTM students, particularly those just entering the workforce or still in school, often lack the financial resources required to fund a business venture. This limitation is especially pronounced in industries that require significant upfront investments in technology, infrastructure, or human resources.
The financial burden of entrepreneurship can deter many potential OTM entrepreneurs from pursuing their business ideas, as they may not have access to traditional funding sources, such as loans or investors. While microloans, crowdfunding, and government grants may offer alternative sources of funding, these options may be difficult for OTM students to secure without a proven business track record or collateral. Additionally, many OTM students may lack the financial literacy required to effectively manage the financial aspects of a business, such as budgeting, cash flow management, and financial forecasting, which can lead to business failure in the early stages (Ayres, 2014). To overcome this challenge, OTM students may need to seek financial mentorship or engage in entrepreneurial training programs that provide knowledge on financial management and how to access startup capital.
Entrepreneurship requires not only technical skills but also a solid understanding of business management, including operations, marketing, and strategic planning. While OTM students gain technical expertise in office systems, technology, and communication, they may lack the broader business acumen needed to succeed as entrepreneurs. This gap in experience can be particularly problematic when it comes to understanding customer needs, setting competitive pricing, and navigating the complexities of market dynamics.
The lack of entrepreneurial experience can manifest in several ways. For instance, OTM students may struggle with identifying viable market opportunities or may not fully grasp the intricacies of business scalability. While OTM students may be well-versed in office management and process optimization, they may lack the skills necessary to handle the human resource and leadership challenges that come with managing a growing business (Gartner, 2015). Furthermore, they may face difficulties in making long-term strategic decisions, understanding the nuances of branding, or mastering negotiation skills. To address these challenges, OTM students can benefit from internships, mentorship, or entrepreneurial incubators, where they can gain real-world experience and guidance from established entrepreneurs and business experts.
While OTM students are equipped with technical skills related to office technology and software management, they may encounter challenges related to the rapid pace of technological change. In today’s digital world, new tools, platforms, and technologies emerge at an accelerated rate, and staying current with these developments can be difficult for OTM students, especially those running a business on a tight budget.
The continuous need for technological upgrades and the complexity of integrating new systems into existing operations can be overwhelming. For example, an OTM student running a business that depends on cloud-based systems may need to continually upgrade or adapt to new software versions, security protocols, and data management practices. These changes often require both time and money—resources that may be in short supply for young entrepreneurs. Furthermore, a lack of technical expertise in areas such as website development, mobile app creation, or advanced data analytics can hinder an OTM student’s ability to fully capitalize on emerging technologies (Brynjolfsson & McAfee, 2014). To mitigate this challenge, OTM students can collaborate with technology experts, invest in training, or rely on affordable technological solutions and platforms that are designed for small business owners.
Effective marketing and branding are critical for the success of any business, yet many OTM students struggle to build and promote their brand in a crowded market. The challenges surrounding marketing can be particularly difficult for students who have a limited budget or lack experience in digital marketing strategies. With a growing emphasis on social media and content marketing, OTM students may find it difficult to stand out in a highly competitive online environment.
Developing a clear brand identity and crafting compelling marketing messages requires both creativity and strategic thinking, and many OTM students may lack experience in these areas. Additionally, a limited marketing budget can further exacerbate the problem, making it difficult to invest in the necessary tools and campaigns to attract customers. Small businesses often rely on organic marketing, social media presence, and word-of-mouth advertising, all of which require consistent effort and knowledge of best practices for digital engagement (Chaffey & Ellis-Chadwick, 2019). Furthermore, OTM students may struggle with understanding customer behavior, targeting the right audience, and measuring the success of their marketing efforts, all of which can impact the effectiveness of their branding initiatives.
To overcome marketing challenges, OTM students can take advantage of free or low-cost marketing tools, such as social media platforms and email marketing software. They can also learn the fundamentals of digital marketing through online courses, workshops, or by seeking mentorship from experienced marketers. Moreover, OTM students can benefit from creating a niche brand identity that resonates with their target audience and focuses on delivering unique value propositions.
The legal and regulatory aspects of entrepreneurship are often overlooked by new entrepreneurs, yet they can be significant barriers to success. OTM students may encounter challenges related to licensing, permits, intellectual property rights, and tax compliance. Understanding the legal framework surrounding business operations, especially in terms of contracts, employment law, and data protection, is essential for entrepreneurs looking to establish a successful and sustainable business.
For example, in some industries, businesses may require specific licenses or certifications to operate legally. OTM students who do not familiarize themselves with these requirements may inadvertently run into legal trouble, which can result in fines or even the closure of their business. Moreover, intellectual property (IP) issues, such as trademarks, copyrights, and patents, can present significant challenges for entrepreneurs who may not understand how to protect their products, services, or brand identity. The lack of legal knowledge can also extend to understanding the requirements for business insurance, employee rights, and the need to comply with data privacy laws (Verizon, 2020).
To mitigate these legal challenges, OTM students can consult with legal professionals or take advantage of resources such as small business development centers that offer advice on navigating legal and regulatory issues. Additionally, they can educate themselves on the legal aspects of entrepreneurship by attending workshops or completing online courses on business law.
The challenges of balancing entrepreneurship with academic responsibilities or a full-time job can be overwhelming for OTM students. Many OTM students who choose to pursue entrepreneurship must juggle multiple priorities, such as completing their coursework, maintaining part-time employment, and managing the demands of their new business. This can lead to time management difficulties and stress, which can negatively impact both academic performance and business operations.
The pressure of balancing a startup with other commitments often results in burnout, lack of focus, and poor decision-making. Moreover, without a proper work-life balance, OTM students may find it difficult to sustain their entrepreneurial venture in the long run. Overworking can lead to a decline in mental and physical health, further complicating business management (Hawkins et al., 2019).
To address this challenge, OTM students can prioritize tasks, delegate responsibilities when possible, and adopt productivity tools to optimize time management. Learning how to balance personal, academic, and professional life is essential for long-term entrepreneurial success.
In addition to the challenges previously discussed, there are several other barriers and complexities that OTM students may face as they embark on their entrepreneurial journey. These challenges are not only external but can also be related to the mindset and personal growth of the entrepreneur. These include issues such as a lack of networking opportunities, fear of failure, and difficulties in building a team. Let's delve deeper into these additional challenges.
Building a strong professional network is crucial for any entrepreneur, yet many OTM students face difficulties in establishing connections with industry professionals, investors, and potential customers. Networking is vital for gaining insights, learning from experienced entrepreneurs, and securing business partnerships or investors. However, OTM students, especially those who are just starting their ventures, may not have established networks, making it harder for them to gain visibility and credibility in the business world.
Networking challenges can be compounded for OTM students who are still in school or at an early stage in their careers. They may find it difficult to attend industry events or conferences due to time and financial constraints, thus missing out on opportunities to connect with potential mentors, collaborators, and customers. Without access to a strong network, OTM students may also face difficulties in obtaining funding, advice, or even talent to help run their businesses (Harrison & Berman, 2019).
To overcome this challenge, OTM students can actively seek out networking opportunities within their academic environment, such as entrepreneurship clubs, business competitions, or industry-specific groups. They can also leverage online platforms like LinkedIn, which allow for virtual networking and connecting with professionals from around the world. Joining industry-related forums, attending virtual events, or participating in webinars can also help expand their professional network. Furthermore, establishing mentorship relationships with experienced entrepreneurs and business professionals can provide valuable guidance and support.
Entrepreneurship inherently involves risk, and many OTM students may struggle with the fear of failure. The uncertainty of starting a new business and the possibility of financial loss can deter students from taking the leap into entrepreneurship. This fear of failure may be compounded by a lack of self-confidence or past experiences where business ventures did not succeed. This psychological barrier can prevent OTM students from fully engaging in the entrepreneurial process or from taking the necessary risks that are often required to grow a business.
For many aspiring entrepreneurs, especially those in the early stages of their careers, the fear of failure can paralyze decision-making and cause a delay in launching a business. This fear can also lead to perfectionism, where students spend excessive time refining ideas, products, or services, hindering progress toward market entry. Furthermore, OTM students may struggle with the pressure of balancing academic expectations with the demands of entrepreneurship, which can amplify feelings of self-doubt (Markman et al., 2005).
To combat this fear of failure, OTM students can adopt a mindset of learning rather than focusing solely on success or failure. Viewing setbacks as learning opportunities rather than permanent obstacles allows entrepreneurs to bounce back and make improvements to their strategies and ideas. Seeking out failure stories from other entrepreneurs can also help OTM students realize that failure is a common part of the entrepreneurial process. Participating in entrepreneurship programs or incubators that encourage experimentation and iterative business development can help students become more comfortable with risk-taking.
Another significant challenge that OTM students face in entrepreneurship is building and managing a team. As their business grows, OTM entrepreneurs may need to hire employees, collaborate with freelancers, or work with co-founders. Managing people, assigning tasks, and maintaining a motivated workforce can be challenging, particularly for students with limited experience in human resource management.
A common challenge in team building is finding individuals who are not only skilled but also share the vision and values of the business. OTM students may face difficulties in attracting top talent due to the limited financial resources of their startups or the lack of an established company reputation. Additionally, managing interpersonal dynamics and resolving conflicts within the team can be difficult for entrepreneurs without experience in leadership or conflict resolution (Zhao & Seibert, 2006).
To address these challenges, OTM students can focus on building a team with complementary skills and a shared entrepreneurial spirit. Clear communication, setting expectations, and establishing a positive organizational culture are essential for maintaining a cohesive and motivated team. As leadership and team management are key to long-term success, OTM students can benefit from leadership training programs, mentoring, or reading books on effective team management. They should also prioritize recruitment strategies that allow them to find talent that is aligned with the company's goals, even if financial compensation is limited in the early stages.
Scaling a business is one of the most significant challenges that entrepreneurs face, and it is particularly challenging for OTM students who may not have the experience or resources to scale effectively. Scaling involves growing a business in a way that allows it to handle increased demand without sacrificing quality, customer experience, or profitability. For OTM students, scaling might involve hiring more staff, upgrading technology, expanding into new markets, or investing in larger office spaces. Each of these activities requires substantial planning, funding, and the ability to handle operational complexities.
A common pitfall for new entrepreneurs is trying to scale too quickly without first securing a strong customer base, refining the business model, or improving operational efficiency. As a result, businesses may expand prematurely and face difficulties in meeting customer expectations or maintaining the quality of their products and services. Additionally, scaling often requires significant financial investment, which may be a challenge for OTM students who are still building their capital (Hernández & Briscoe, 2018).
To scale effectively, OTM students can start by focusing on creating a solid foundation for their business. This includes understanding their target market, optimizing their operational processes, and investing in systems that can handle growth. Building scalable systems, whether in customer relationship management (CRM), supply chain logistics, or accounting software, is crucial for growth. OTM students should also be strategic about scaling by focusing on incremental growth and ensuring that each stage of scaling is sustainable before expanding further.
In any entrepreneurial venture, customer satisfaction and retention are critical to long-term success. For OTM students, managing customer expectations can be a challenge, especially when it comes to providing consistent, high-quality service in the early stages of business development. Managing customer feedback, responding to complaints, and retaining customers can take up a significant portion of time and resources. For OTM entrepreneurs, understanding and meeting customer needs is essential to building a strong customer base and a reputation for reliability and trustworthiness.
Customer retention, in particular, can be difficult for OTM students who may lack experience in relationship management. Without the resources or expertise to run large-scale customer service operations, entrepreneurs may struggle with timely responses, handling customer inquiries, or maintaining a personalized customer experience. Furthermore, customer loyalty can be difficult to achieve in competitive industries where other businesses offer similar services or products (Kotler & Keller, 2016).
OTM students can address customer retention by focusing on delivering exceptional customer service, offering loyalty programs, and creating a feedback loop that allows customers to feel heard and valued. They should also work on building brand trust by consistently meeting or exceeding customer expectations. Establishing a customer relationship management (CRM) system that tracks interactions, preferences, and feedback can help entrepreneurs provide personalized services that encourage repeat business.
2.5 The Importance of Entrepreneurial Mindset in OTM Education
The entrepreneurial mindset is increasingly recognized as a crucial factor for success in various disciplines, including Office Technology and Management (OTM). While technical expertise in office operations, management systems, and digital tools is essential for OTM students, developing an entrepreneurial mindset enhances their ability to navigate dynamic business environments, innovate, and solve problems in novel ways. This mindset is fundamentally about recognizing opportunities and taking proactive action (Shane, 2003). According to Drucker (1985), entrepreneurship is driven by the ability to innovate, which can be applied not only in launching new ventures but also in improving existing processes and systems. In the context of OTM education, an entrepreneurial mindset allows students to understand how to leverage their technical knowledge in innovative ways, leading to greater efficiency and effectiveness in the workplace.
Beyond its role in preparing students to start their own businesses, fostering an entrepreneurial mindset in OTM education encourages the development of leadership and problem-solving skills, which are crucial for success in any organization. According to Gibb (2002), entrepreneurial thinking helps individuals to approach challenges with a solutions-oriented mindset, allowing them to take calculated risks, embrace uncertainty, and develop strategies that address current and future organizational needs. In OTM settings, this mindset enables students to approach administrative tasks, resource management, and technology integration with a sense of initiative, identifying inefficiencies or gaps and proposing creative solutions. As Lichtenstein and Lyons (2001) assert, an entrepreneurial mindset emphasizes the importance of adaptability—students are not only capable of managing current systems but are also adept at evolving these systems to meet future demands.
Incorporating an entrepreneurial mindset into OTM education also allows students to enhance their strategic thinking and decision-making capabilities. Stevenson and Jarillo (1990) emphasized that entrepreneurial managers must be proactive, willing to make decisions in uncertain environments, and able to recognize and capitalize on opportunities that others may overlook. These qualities are vital for OTM students, who often find themselves making decisions regarding office management, technology integration, and organizational processes. The ability to make informed, forward-thinking decisions enables students to remain competitive in the workplace and contribute positively to the overall success of their organizations. Moreover, according to Hisrich, Peters, and Shepherd (2017), entrepreneurship encourages continuous learning, which is essential for adapting to the fast-paced and often disruptive changes in technology and business practices. OTM students with an entrepreneurial mindset are better prepared to stay ahead of trends and continuously improve organizational processes.
Furthermore, the entrepreneurial mindset is linked to an increased capacity for resilience and perseverance—two essential traits for success in any profession. According to Neck, Houghton, and Murray (2018), entrepreneurial individuals are more likely to persist in the face of setbacks, viewing failures as learning experiences rather than obstacles. This resilience is particularly beneficial in the context of OTM education, where students are often required to balance multiple projects, manage competing demands, and deal with unforeseen challenges in their work environments. In addition to problem-solving and creative thinking, the ability to remain resilient in challenging situations is a trait that can distinguish OTM graduates in the competitive job market. Students who cultivate this mindset can help organizations navigate periods of uncertainty, such as economic downturns, technological disruptions, or organizational restructuring, by maintaining focus on long-term goals and adapting to changing circumstances (Kuratko, 2005).











CHAPTER THREE
METHODOLOGY
This chapter outlined the research design and methodology used in the study titled "An Appraisal of the Entrepreneurial Possibilities in Office Technology and Management Program." This chapter was conducted on the following list of sub titles.
3.1 Instrument Used
The primary instrument used for data collection in this study was a structured questionnaire. The questionnaire was designed to gather information on the entrepreneurial knowledge, opportunities, and challenges faced by students and graduates of Office Technology and Management (OTM) programs. The questionnaire contained closed-ended questions. Closed-ended questions were used to gather quantitative data, on the participants' experiences and perceptions regarding entrepreneurship in OTM programs.
The questionnaire was divided into different sections, on the level of entrepreneurial knowledge and skills gained, perceived entrepreneurial opportunities, and challenges in pursuing entrepreneurship within the OTM field. The instrument was designed based on a review of existing literature and was adapted to suit the context of the study.
3.2 Population of the Study
The population for this study consisted of students and graduates of Office Technology and Management programs at selected higher institutions that is Kwara state polytechnic Ilorin and federal polytechnic Offa. These institutions offer OTM programs with varying levels of integration of entrepreneurial education. The population was chosen because they are directly involved in the OTM field and possess the necessary experience and knowledge related to the study. The study included both current students who are still undergoing the OTM program and graduates who have completed the program in the past two years. This group was selected to understand both the immediate impact of the program on entrepreneurial aspirations as well as the long-term outcomes and challenges faced by graduates who may have attempted entrepreneurship after completing their studies. Hence, the population of the study was 1701
3.3 Sample and Sampling Techniques
A sample size of 250 respondents was selected for the study, representing a proportionate number of students and graduates from each of the participating institutions. The sample size was determined using a simple random sampling technique, ensuring that every individual in the population had an equal chance of being selected. This method was chosen to eliminate bias and ensure that the sample was representative of the larger population of OTM students and graduates.
For the selection of participants, purposive sampling was also employed to identify individuals who had specific entrepreneurial aspirations or experiences. This was to ensure that the study focused on respondents who could provide meaningful insights into the entrepreneurial potential of OTM programs. The purposive sampling technique helped target respondents who were actively engaged in entrepreneurial activities or who had clear intentions to pursue entrepreneurship.
3.4 Distribution and Collection of Data
The questionnaires were distributed to the selected respondents personally by the researcher and research assistants.  hard copies of the questionnaire were distributed in selected institutions, with the assistance of research assistants from each institution. This approach was employed to reach respondents who were more comfortable completing a paper version of the questionnaire. for students currently enrolled in the OTM program, Graduates were contacted through alumni networks, received the questionnaires hard copies as well.
Data collection took place over a period of two weeks, during which follow-up reminders were sent to encourage participation and ensure that the response rate was maximized.
3.5 Reliability
Reliability refers to the consistency of the measurement instrument in producing stable and consistent results over time. To assess the reliability of the questionnaire, a pilot test was conducted among a small group of 20 students and graduates who were not part of the main sample. The data collected from the pilot test was analyzed using Cronbach’s alpha to determine the internal consistency of the items in the questionnaire.
A Cronbach’s alpha value of 0.78 was obtained, which is considered acceptable for social science research. This indicated that the questionnaire had a high level of reliability, and the data collected from the respondents could be relied upon for meaningful analysis.
3.6 Validity
Validity refers to the extent to which the research instrument measures what it is intended to measure. To ensure the validity of the questionnaire, expert reviews were conducted. A panel of academic experts in the field of Office Technology and Management and entrepreneurship education reviewed the instrument to assess whether the questions accurately captured the variables under investigation (entrepreneurial possibilities in OTM programs). Their feedback was incorporated into the final version of the questionnaire. 
3.7 Method of Data Analysis
The data collected from the questionnaires were analyzed using. descriptive statistics, including frequencies, and percentages, to summarize the responses of respondents to describe the entrepreneurial opportunities and challenges perceived by the students and graduates of OTM programme.


















CHAPTER FOUR
DATA ANALYSIS
4.1 Introduction
This chapter presents the findings of the study, based on the data collected from students and graduates of Office Technology and Management (OTM) programs. The data were analyzed using descriptive statistics. The following tables present the responses from the participants, reflecting their perceptions of the entrepreneurial possibilities within OTM programs. Each table showed the distribution of responses, providing insights into the degree to which respondents agree or disagree with various statements related to entrepreneurship in OTM programs.
4.2 Results
Table 4.1: OTM Program Equip Students with Necessary Entrepreneurial Skills
	Options
	No. of respondents
	Percentage

	Strongly Agree
	60
	48%

	Agree
	45
	36%

	Disagree
	10
	8%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1 showed that 60 (48%) respondents strongly agreed and 45 (36%) respondents agreed that the OTM program equips students with necessary entrepreneurial skills. On the other hand, 10 (8%) respondents disagreed and 10 (8%) respondents strongly disagreed with the statement, respectively.
Table 4.2: OTM Students Have Access to Entrepreneurial Resources and Support
	Options
	No. of respondents
	Percentage

	Strongly Agree
	50
	40%

	Agree
	40
	32%

	Disagree
	20
	16%

	Strongly Disagree
	15
	12%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
 Table 4.2 showed that 50 (40%) respondents strongly agreed and 40 (32%) respondents agreed that OTM students have access to entrepreneurial resources and support 20 (16%) respondents disagreed, and 15 (12%) respondents strongly disagreed with the statement, respectively.












Table 4.3: OTM Curriculum Focus on Entrepreneurship and Innovation
	Options
	No. of respondents
	Percentage

	Strongly Agree
	45
	36%

	Agree
	50
	40%

	Disagree
	20
	16%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.3 showed that 45 (36%) respondents strongly agreed and 50 (40%) respondents agreed that the OTM curriculum focused on entrepreneurship and innovation. While 20 (16%) respondents disagreed and 10 (8%) respondents strongly disagreed with the statement, respectively.













Table 4.4: OTM Students are Adequately Trained in Business Management Skills
	Options
	No. of respondents
	Percentage

	Strongly Agree
	55
	44%

	Agree
	45
	36%

	Disagree
	15
	12%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
 Table 4.4 showed that 55 (44%) respondents strongly agreed and 45 (36%) respondents agreed that OTM students are adequately trained in business management skills. However, 15 (12%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.










Table 4.5: OTM Students Have Access to Entrepreneurial Mentorship Programs
	Options
	No. of respondents
	Percentage

	Strongly Agree
	40
	32%

	Agree
	50
	40%

	Disagree
	20
	16%

	Strongly Disagree
	15
	12%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.5 showed that 40 (32%) respondents strongly agreed and 50 (40%) respondents agreed that OTM students have access to entrepreneurial mentorship programs. while 20 (16%) respondents disagreed, and 15 (12%) respondents strongly disagreed with the statement, respectively.










Table 4.6: OTM Students Feel Prepared to Start Their Own Businesses After Graduation
	Options
	No. of respondents
	Percentage

	Strongly Agree
	45
	36%

	Agree
	50
	40%

	Disagree
	20
	16%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.6 showed that 45 (36%) respondents strongly agreed and 50 (40%) respondents agreed that OTM students feel prepared to start their own businesses after graduation. However, 20 (16%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.












Table 4.7: OTM Program is Adequate in Developing Entrepreneurial Mindset
	Options
	No. of respondents
	Percentage

	Strongly Agree
	50
	40%

	Agree
	45
	36%

	Disagree
	15
	12%

	Strongly Disagree
	15
	12%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.7 showed that 50 (40%) respondents strongly agreed and 45 (36%) respondents agreed that the OTM program is adequate in developing an entrepreneurial mindset. 15 (12%) respondents disagreed, and 15 (12%) respondents strongly disagreed with the statement, respectively.












Table 4.8: OTM Students Believe That Entrepreneurship is a Viable Career Choice
	Options
	No. of respondents
	Percentage

	Strongly Agree
	60
	48%

	Agree
	40
	32%

	Disagree
	15
	12%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.8 showed that 60 (48%) respondents strongly agreed and 40 (32%) respondents agreed that OTM students believe entrepreneurship is a viable career choice. Only 15 (12%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.







Table 4.9: Sufficient Internship Opportunities in the OTM Program are for Entrepreneurial Exposure
	Options
	No. of respondents
	Percentage

	Strongly Agree
	55
	44%

	Agree
	45
	36%

	Disagree
	15
	12%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.9 showed that 55 (44%) respondents strongly agreed and 45 (36%) respondents agreed that there are sufficient internship opportunities in the OTM program for entrepreneurial exposure. However, 15 (12%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.










Table 4.10: OTM Students Have Access to Capital to Start Their Own Businesses
	Options
	No. of respondents
	Percentage

	Strongly Agree
	25
	20%

	Agree
	35
	28%

	Disagree
	40
	32%

	Strongly Disagree
	25
	20%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.10 showed that 25 (20%) respondents strongly agreed and 35 (28%) respondents agreed that OTM students have access to capital to start their own businesses. However, 40 (32%) respondents disagreed, and 25 (20%) respondents strongly disagreed with the statement, respectively.











Table 4.11: OTM Students Feel That Entrepreneurship Education is Relevant to Their Future Career Success
	Options
	No. of respondents
	Percentage

	Strongly Agree
	70
	56%

	Agree
	40
	32%

	Disagree
	10
	8%

	Strongly Disagree
	5
	4%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
 Table 4.11 showed that 70 (56%) respondents strongly agreed and 40 (32%) respondents agreed that entrepreneurship education is relevant to their future career success. Only 10 (8%) respondents disagreed, and 5 (4%) respondents strongly disagreed with the statement, respectively.











Table 4.12: OTM Program Provide Adequate Exposure to the Realities of Entrepreneurship
	Options
	No. of respondents
	Percentage

	Strongly Agree
	45
	36%

	Agree
	50
	40%

	Disagree
	20
	16%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.12 showed that 45 (36%) respondents strongly agreed and 50 (40%) respondents agreed that the OTM program provides adequate exposure to the realities of entrepreneurship. However, 20 (16%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.












Table 4.13: OTM Students are Satisfied with the Entrepreneurship Skills Acquired
	Options
	No. of respondents
	Percentage

	Strongly Agree
	60
	48%

	Agree
	45
	36%

	Disagree
	15
	12%

	Strongly Disagree
	5
	4%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.13 showed that 60 (48%) respondents strongly agreed and 45 (36%) respondents agreed that they are satisfied with the entrepreneurship skills acquired in the OTM program. On the other hand, 15 (12%) respondents disagreed, and 5 (4%) respondents strongly disagreed with the statement, respectively.











Table 4.14: OTM Students Believe That the Program Provides Adequate Exposure to Technology in Entrepreneurship
	Options
	No. of respondents
	Percentage

	Strongly Agree
	50
	40%

	Agree
	50
	40%

	Disagree
	15
	12%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.14 showed that 50 (40%) respondents strongly agreed and 50 (40%) respondents agreed that the OTM program provides adequate exposure to technology in entrepreneurship. However, 15 (12%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.











Table 4.15: OTM Students Have Entrepreneurial Networks for Future Ventures
	Options
	No. of respondents
	Percentage

	Strongly Agree
	40
	32%

	Agree
	50
	40%

	Disagree
	20
	16%

	Strongly Disagree
	15
	12%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.15 showed that 40 (32%) respondents strongly agreed and 50 (40%) respondents agreed that OTM students have entrepreneurial networks for future ventures. On the other hand, 20 (16%) respondents disagreed, and 15 (12%) respondents strongly disagreed with the statement, respectively.











Table 4.16: OTM Program Provide Adequate Support for Student Business Startups
	Options
	No. of respondents
	Percentage

	Strongly Agree
	45
	36%

	Agree
	50
	40%

	Disagree
	20
	16%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.16 showed that 45 (36%) respondents strongly agreed and 50 (40%) respondents agreed that the OTM program provides adequate support for student business startups. However, 20 (16%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.











Table 4.17: OTM Students Perceive Entrepreneurial Education as a Necessity in Today’s Job Market
	Options
	No. of respondents
	Percentage

	Strongly Agree
	65
	52%

	Agree
	40
	32%

	Disagree
	10
	8%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.17 showed that 65 (52%) respondents strongly agreed and 40 (32%) respondents agreed that they perceive entrepreneurial education as a necessity in today’s job market. Only 10 (8%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.












Table 4.18: OTM Students Feel Motivated to Pursue Entrepreneurial Ventures After Graduation
	Options
	No. of respondents
	Percentage

	Strongly Agree
	50
	40%

	Agree
	45
	36%

	Disagree
	15
	12%

	Strongly Disagree
	15
	12%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
 Table 4.18 showed that 50 (40%) respondents strongly agreed and 45 (36%) respondents agreed that OTM students feel motivated to pursue entrepreneurial ventures after graduation. However, 15 (12%) respondents disagreed, and 15 (12%) respondents strongly disagreed with the statement, respectively.







Table 4.19: OTM Students Have the Necessary Skills for Business Growth and Sustainability
	Options
	No. of respondents
	Percentage

	Strongly Agree
	60
	48%

	Agree
	45
	36%

	Disagree
	10
	8%

	Strongly Disagree
	10
	8%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.19 showed that 60 (48%) respondents strongly agreed and 45 (36%) respondents agreed that OTM students have the necessary skills for business growth and sustainability. On the other hand, 10 (8%) respondents disagreed, and 10 (8%) respondents strongly disagreed with the statement, respectively.







Table 4.20: OTM Students Think the Program Adequately Prepares Them for Entrepreneurial Success
	Options
	No. of respondents
	Percentage

	Strongly Agree
	55
	44%

	Agree
	50
	40%

	Disagree
	15
	12%

	Strongly Disagree
	5
	4%

	Total
	125
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.20 showed that 55 (44%) respondents strongly agreed and 50 (40%) respondents agreed that the OTM program adequately prepares them for entrepreneurial success. However, 15 (12%) respondents disagreed, and 5 (4%) respondents strongly disagreed with the statement, respectively.






				


CHAPTER FIVE
	SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
This study aimed to assess the entrepreneurial possibilities within the Office Technology and Management (OTM) program, with a focus on its effectiveness in equipping students with the necessary skills and knowledge for successful entrepreneurial ventures. The research employed a structured questionnaire distributed among OTM students, with a total of 125 respondents, to collect data on their perceptions and experiences regarding the entrepreneurial training provided by the program.
The findings of the study revealed that the OTM program provides valuable exposure to various aspects of entrepreneurship, including technology, business management, and skills development. A significant proportion of the respondents expressed satisfaction with the entrepreneurship skills acquired during their studies, and they believed that the program adequately prepares them for the demands of the modern job market. However, while a majority felt motivated to pursue entrepreneurial ventures, there was a notable proportion who did not fully agree that the program provided sufficient support for business startups or opportunities to build entrepreneurial networks. The data also indicated a disparity in the perceived effectiveness of the entrepreneurial training in fostering long-term business success.
5.2 Conclusion
The study concluded that the OTM program plays a vital role in fostering entrepreneurial skills among students, but it also highlighted certain gaps that need to be addressed to enhance the overall effectiveness of the program. While the OTM students generally recognize the importance of entrepreneurship in today's job market, they feel that more exposure to real-world entrepreneurial environments, mentorship, and practical startup support would improve their chances of success in the entrepreneurial world. The results of the study indicated that while the program provides a solid foundation, there is room for improvement in areas such as networking opportunities, hands-on business development, and access to entrepreneurial resources.
The OTM program has significant potential to produce successful entrepreneurs if it continues to evolve by integrating practical, technology-driven solutions and offering more direct support to students looking to start their own businesses. Moreover, collaboration with industry experts and entrepreneurs, as well as the establishment of incubators and mentorship programs, would greatly enhance the program's entrepreneurial potential.
5.3 Recommendations
Based on the findings and conclusions of this study, the following recommendations are made:
1. Improvement of Practical Skills Training: While the OTM program provides basic entrepreneurial knowledge, students should have more opportunities for hands-on experiences such as internships with successful entrepreneurs, business incubators, and technology-based startup programs. 
2. Strengthening Entrepreneurial Networks: The OTM program should facilitate the creation of networks and partnerships with local and international entrepreneurs, business mentors, and industry professionals. 
3. Mentorship and Guidance: It is recommended that the program integrate a formal mentorship system where experienced entrepreneurs provide guidance and advice to students.
4. Integration of Technology into Entrepreneurial Training: Given the importance of technology in modern entrepreneurship, the OTM program should place greater emphasis on how students can use technology in business operations. 
5. Continual Curriculum Review: The OTM program should engage in regular reviews of its curriculum to ensure that it aligns with current market trends and entrepreneurial demands. 
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QUESTIONNAIRE 
1. The OTM Program equips students with necessary entrepreneurial skills.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
2. OTM students have access to entrepreneurial resources and support.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
3. The OTM curriculum focuses on entrepreneurship and innovation.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
4. OTM students are adequately trained in business management skills.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
5. OTM students have access to entrepreneurial mentorship programs.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
6. OTM students feel prepared to start their own businesses after graduation.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
7. The OTM Program is adequate in developing an entrepreneurial mindset.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
8. OTM students believe that entrepreneurship is a viable career choice.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
9. There are sufficient internship opportunities in the OTM Program for entrepreneurial exposure.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
10. OTM students have access to capital to start their own businesses.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
11. OTM students feel that entrepreneurship education is relevant to their future career success.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
12. The OTM Program provides adequate exposure to the realities of entrepreneurship.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
13. OTM students are satisfied with the entrepreneurship skills acquired.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
14. OTM students believe that the program provides adequate exposure to technology in entrepreneurship.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
15. OTM students have entrepreneurial networks for future ventures.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
16. The OTM Program provides adequate support for student business startups.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
17. OTM students perceive entrepreneurial education as a necessity in today’s job market.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
18. OTM students feel motivated to pursue entrepreneurial ventures after graduation.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
19. OTM students have the necessary skills for business growth and sustainability.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
20. OTM students think the program adequately prepares them for entrepreneurial success.
(a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )

