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CHAPTER ONE
INTRODUCTION
1.1	Background of the Study
The concept of social media is fast growing beyond the extent of a definite definition. Many authors and writers have defined social media in different ways. The most popular is the definition according to Wikipedia 2011 which simply says that Social Media is an Instrument of Communication. Going further, The term social media encompasses any internet-based or mobile application which operates for the purpose of collaboration, where participants can connect, create, comment, view, share, rate, discover, profile and exchange usergenerated content (Bradley & McDonald, 2019; Hanna, Rohm, & Crittenden, 2019; Rheingold, 2020). Social media can be simply seen as the vehicle for communication socially and in other spheres of life. Edeama Onwuchekwa National Open University of Nigeria, Nigeria.
Provision According to Kroski (2019), today’s new media tools are incredibly powerful communication vehicles that allow organizations to connect and engage with many different audiences. With more than seven million users, Twitter is growing at an annual rate of 1,382 percent, Facebook boasts over 250 million active members, and aspiring writers have started more than 133 million blogs. Social media can give a competitive edge in a time of major technological change and with access to information widely available libraries need to demonstrate the value of their proposition. Social media give librarians a way to reach out to their users who may not have considered the library as a resource for their information needs. The literature from the library sector suggests that some libraries are using social media tools to develop communities and to personalize interactions between the library and users 
(Rutherford, 2019; Tiffen & England, 2020). Tools such as Facebook and Twitter are being used to build relationships and rapport with client groups.
(Mack, Behler, & Rimland, 2020; Phillips, 2019), to promote libraries (Xia, 2019) and to provide information services (Loudon & Hall, 2018). The use of social media tools to communicate and to increase engagement can have powerful and positive effects in the form of repeat library visits, rapport- building, referrals or positive word of mouth.
 (Tiffen & England, 2019). This article examines how social media tools are being used by some major libraries across the world. Case studies of different Libraries attempt in promoting information service provision through various social media tools will also be highlighted in this paper and they will serve as pointers to other information Centre. The use of online social networks by libraries and information organizations is also increasingly prevalent and a growing tool that is being used to communicate with more potential library users, as well as extending the services provided to individual libraries. The main purpose of writing this paper is to highlight the value/ roles of social media tools and the social networks in information service provision. Fortunately, emerging technologies have opened an entirely new set of professional development options, often at little or no cost, Blogs, wikis, Twitter, LinkedIn, forums, open access journals, open courses, webinars, and a wide variety of social media tools can provide the foundation for building one’s personal learning network (PLN). This article will emphasize the roles of social media amongst Librarians as they share information between themselves for many interesting uses not only for learning and research but for personal development amongst themselves. In conclusion, it is safe to assume that social media is here to stay and is now a priority for many organizations including Library and Information Centre. The challenge for all organizations particularly acute for Library and Information personnel working in the information industry is how to harness and exploit these communication channels to best effect of its varying degree of Clientele. Technological advancement and digital information is changing the role of librarians radically: No longer are they to wait for students to ask for assistance in finding information in a place called a library. Their new role makes it imperative for them to provide services and instructions regardless of place, time or format. The introduction and the place of social media and social networking tools is one of the channels to the actualization of these roles. Social media refers to activities, practices, and behaviors among communities of people who gather online to share information, knowledge, and opinions using conversational media (Safko & Blake, 2019). 
Different writers have written extensively on the concept of Social media, the term social media encompasses any internet-based or mobile application which operates for the purpose of collaboration, where participants can connect, create, comment, view, share, rate, discover.
The Role of Social Media,(Bradley & McDonald, 2019; Hanna, Rohm, & Crittenden, 2020; Rheingold, 2019). Social media is now main stream and is expected by library users and client groups (O’Dell, 2019). There are also many organizations in the non-library sector that have already incorporated social media into service models to enhance relationships with customers. This incorporation of social media is no longer novel. Organizations are even moving beyond the use of social media in only one way and expanding its use further to drive innovation in providing information beyond the conventional way. One of the greatest strengths of social media is the users’ interaction with librarians. It is no longer a one-way flow of information from librarians; both librarians and users are actively engaged in the process of knowledge management. This also allows librarians to be very creative. For example, they can add pictures or video clips taken in the library that highlight the library’s activities and resources; users will see that libraries are run by real people for real people with information needs (Fernandez, 2019). Today, libraries are using the latest technologies and trends to make their services popular and user friendly. Librarians are also increasingly exploring the use of what have loosely been referred to as “Internet 2.0” companies and services, such as Facebook, twitter and blogs to interact with and reach out to our users in new and creative ways (Charnigo (2019). Many authors outline the benefits of adopting and integrating social media, or Web 2.0, technologies with library services which include increased engagement with users and transition from one-directional communication to more collaborative user involvement (McLoughlin & Benn, 2019). Steiner (2020), in her book Strategic planning for social media in libraries also comments positively on the progress that libraries have made in increasing their participation in social media. 
As a librarian, you want to be able to share information with patrons and students in the easiest way possible, and social networking offers a great way to do just that. Santomier (2019) emphasizes that social media is all about information content created by people using highly accessible and scalable publishing technologies. It is a change in how people discover, read and share news, information and content. It is fission of the technology and sociology which transform monologue (one to many) and into dialogue (many to many) and it is democratization of information, transforming people from content readers to content publishers. It has significantly become popular, since it allows people to connecting the online world to form relationships for personal or business purposes (www.enwikipedia.org). Social media is a relatively new communication process revolutionizing everything we know about online communication. According to Njoroge (2020), examples of social media will include the following: • Social Bookmarking: (Del.icio.us, Blinklist, Simpy). It involves interaction by tagging websites and searching through websites bookmarked by other people. • Social News: (Digg, Propeller, Reddit). Interaction by voting for articles and commenting on them. • Social Networking: (Facebook, Hi5, Last. FM). Interaction by adding friends, commenting on profiles, joining groups and having discussions. • Social Photo and Video Sharing: (YouTube, Flickr). Interaction by sharing photos or videos and commenting on user submissions. • Wikis: (Wikipedia, Wikia). Interaction by adding articles and editing existing articles. 
1.2	Objectives of the Study
1. To find out what extent Social Media is used for information sharing by NCE II Students Of Business Administration, Federal College Of Education, Oro, Kwara State
2. To find out which Social Media Services are used by NCE II Students Of Business Administration, Federal College Of Education, Oro, Kwara State
3.  What types of information do students share through Social Media
4. To find what are the differences in Social Media used and type of information shared among students based on their gender, academic disciplines and programs of study?
1.3	Research Questions 
This study tried to answer these research questions: 
1.  To what extent Social Media is used for information sharing NCE II Students Of Business Administration, Federal College Of Education, Oro, Kwara State?
2.  Which Social Media Services are used by NCE II Students Of Business Administration, Federal College Of Education, Oro, Kwara State?
3.  What types of information do students share through Social Media? 
4. What are the differences in Social Media used and type of information shared among students based on their gender, academic disciplines and programs of study?


1.4	Scope and Limitation of the Study
Study covers only  NCE II students of business administration, Federal College of Education, Oro, Kwara State who were users of Social Media in Sharing Information. 


CHAPTER TWO
REVIEW OF RELATED LITERATURE
2.1	Introduction
Researchers have conducted a number of studies on awareness, availability and use of digital/electronic information resources across the globe. Some of these studies were reviewed and reported under this section
2.2	The concept of social Media in Academic Libraries
2.3	Social Media as a Useful Tool in Libraries 
2.4	Advantages of Social Media in Libraries
2.5	Practical Examples on the Use of Social Media 
2.6.	Social Media Tools Preferred by students
2.2	The concept of social Media in Academic Libraries
The concept of social media is fast growing beyond the extent of a definite definition. Many authors and writers have defined social media in different ways. 
The most popular is the definition according to Wikipedia 2019 which simply says that Social Media is an Instrument of Communication. Going further, The term social media encompasses any internet-based or mobile application which operates for the purpose of collaboration, where participants can connect, create, comment, view, share, rate, discover, profile and exchange usergenerated content (Bradley & McDonald, 2011; Hanna, Rohm, & Crittenden, 2011; Rheingold, 2022). Social media can be simply seen as the vehicle for communication socially and in other spheres of life.
According to Kroski (2019), today’s new media tools are incredibly powerful communication vehicles that allow organizations to connect and engage with many different audiences. With more than seven million users, Twitter is growing at an annual rate of 1,382 percent, Facebook boasts over 250 million active members, and aspiring writers have started more than 133 million blogs. Social media can give a competitive edge in a time of major technological change and with access to information widely available libraries need to demonstrate the value of their proposition. Social media give librarians a way to reach out to their users who may not have considered the library as a resource for their information needs.
The literature from the library sector suggests that some libraries are using social media tools to develop communities and to personalize interactions between the library and users (Rutherford, 2008; Tiffen & England, 2019). Tools such as Facebook and Twitter are being used to build relationships and rapport with client groups (Mack, Behler, & Rimland, 2019; Phillips, 2021), to promote libraries (Xia, 2019) and to provide information services (Loudon & Hall, 2020). The use of social media tools to communicate and to increase engagement can have powerful and positive effects in the form of repeat library visits, rapport- building, referrals or positive word of mouth (Tiffen & England, 2019). This article examines how social media tools are being used by some major libraries across the world. Case studies of different Libraries attempt in promoting information service provision through various social media tools will also be highlighted in this paper and they will serve as pointers to other information Centre. The use of online social networks by libraries and information organizations is also increasingly prevalent and a growing tool that is being used to communicate with more potential library users, as well as extending the services provided to individual libraries. The main purpose of writing this paper is to highlight the value/ roles of social media tools and the social networks in information service provision. Fortunately, emerging technologies have opened an entirely new set of professional development options, often at little or no cost, Blogs, wikis, Twitter, LinkedIn, forums, open access journals, open courses, webinars, and a wide variety of social media tools can provide the foundation for building one’s personal learning network (PLN). This article will emphasize the roles of social media and social networks amongst Librarians as they share information between themselves for many interesting uses not only for learning and research but for personal development amongst themselves.
2.3	Social Media as a Useful Tool in Libraries 
As a librarian, you want to be able to share information with patrons and students in the easiest way possible, and social networking offers a great way to do just that. Santomier (2020) emphasizes that social media is all about information content created by people using highly accessible and scalable publishing technologies. It is a change in how people discover, read and share news, information and content. It is fission of the technology and sociology which transform monologue (one to many) and into dialogue (many to many) and it is democratization of information, transforming people from content readers to content publishers. It has significantly become popular, since it allows people to connecting the online world to form relationships for personal or business purposes (www.enwikipedia.org). Social media is a relatively new communication process revolutionizing everything we know about online communication. According to Njoroge (2019), examples of social media will include the following: 
1.  Social Bookmarking: (Del.icio.us, Blinklist, Simpy). It involves interaction by tagging websites and searching through websites bookmarked by other people.
2.  Social News: (Digg, Propeller, Reddit). Interaction by voting for articles and commenting on them. 
3. Social Networking: (Facebook, Hi5, Last. FM). Interaction by adding friends, commenting on profiles, joining groups and having discussions.
4. Social Photo and Video Sharing: (YouTube, Flickr). Interaction by sharing photos or videos and commenting on user submissions. 
5. Wikis: (Wikipedia, Wikia). Interaction by adding articles and editing existing articles
6. MySpace: If you want to go where the students are, one of the best places to find them is MySpace. Other libraries have taken advantage of this site’s calendar and blog features to improve their presence. With a little help from your IT department, you can also include custom catalog search tools.
7. Facebook: Another social media site frequented by students, Facebook is librarian friendly. You’ll find a group just for librarian-centric Facebook applications, a JSTOR search, and much more
8. Blog: By creating a blog, you’ll be able to disseminate information to lots of people at one time. Whether you’re updating students on new collections, or just conversing with library staff, blogs are a powerful tool, especially when combined with RSS
2.4	Advantages of Social Media in Libraries
A lot has been considered and written about the advantages of social networking in libraries. Social networking sites have its own advantages to Librarians and Clients. Some of the advantages or benefits include but not limited to: (Ayiah & Kumah, 2020), facilitate collaborations and promote effective communication between Librarians and their patrons, generate a flow of information excluded from search engines and Library Catalogues, that social networking sites will lead to future delivery of information to meet search queries Scale (2021). The crucial aim of librarians is to make library resources available to patrons so if social networking sites will help achieve this goal then it should be pursued vigorously. Social networking sites wall linked to a library’s web page has the potential of reaping great results by attracting and serving Distance Education Students. Watts et al (2021) stress that it is through social networking sites that any person is capable of communicating and delivering a message to a distant target person. It will help African Librarians and Libraries to keep pace with technologies and compete effectively with the developed World. In all social networking sites can be beneficial to librarians and their clients. The few shortcomings should not discourage African Librarians in their quest of taking the library to the level (Ayiah & Kumah, 2019). 
As Bailenson et al (2020), suggest that positive social actions and deeds established online can be transferred to our daily lives. Social networking sites if instituted in African Academic Libraries will go a long way to solve some of the pertinent issues confronting them. Most of the African Academic Libraries lack skilled labour, this can be attributed to the few schools available to train Librarians coupled with lack of incentives for them. Social Networking can help minimize the impact of insufficient Professional Librarians in the running of these Libraries, by serving some of the patrons online by Professional; having to answer queries from different people at the same time reducing their physical presence in the libraries. Limited space African Academic Libraries can go unnoticed if the necessary information can be accessed in the comfort of their rooms. African Academic Libraries can use social networking sites to deliver effective services to clients with limited resources. The use of this tool does not require any special equipment apart from computer, Internet connectivity and a trained professional to manage. The literature related to social networking in Academic Libraries in Africa reveals many gaps in the use of this tool for service delivery. While much of the existing literature deals with the use of social networking sites by International University Libraries to promote collaborations and connections between librarians and their clients. This has been confirmed by Hardy (2020), that the web has evolved considerably from a read-only technology to an interactive and participatory platform that allows users to create and share information. This Chapter therefore highlights the usefulness of linking social networking sites to a library’s web page. Other advantages of the social networking in libraries are: 
1.  Advocacy: In many organizations and institutions, social media tools are used primarily as part of their advocacy and promotion activities. For libraries this enables them to communicate with their clientele in additions to collections, promote exhibitions, seminars and so on. 
2.  Response and Feedback Mechanism: Social media allows organizations to communicate with its clientele and monitor (positive and negative) comments with the aim of restructuring their services for greater success, for example, libraries with face book pages request their clients to like their page and evaluate their services. 
3.  Cost and Ease of Use: Setting up accounts and getting started is easy and free with a number of these social media tools. Because patrons use the same tools in their social and work life, utilizing these tools for ease of Library use will be easy and seamless.
4. Communication: Social media offers an accessible way to engage with patrons and potential patrons, particularly the elusive younger generation or ‘digital natives’ who are now entering the workplace having grown up in a culture of sharing information, inviting others to contribute and contributing to online discussions. The two-way communication that now exists between library and user can be helpful for responding to user collection requests.
2.5	Practical Examples on the Use of Social Media 
Technological advancement compelled libraries to adopt interactive online media for their survival (Maxymuk, 2021). 
The increasing trend of social networking sites’ usage has affected the traditional approach to organize information on the Internet (Tonta, 2019) and over recent years, an increasing number of library and information professionals have integrated social media sites and services into their professional offerings. (pew 2019) According to Rogers (2020), many libraries use social media for various reasons. According to survey respondents, libraries are using social media tools to provide “technical instruction/ how-to at the library/Skype with authors,” and “advocacy”, as well as “recruiting and managing volunteers.” Some libraries are using social media as a “reminder of special resources available to academic community” and as a tool for “reference transactions, receiving/resolving complaints, building community.” The Library of Congress is busy archiving the sprawling and frenetic Twitter archive dating back to the site’s 2006 launch. That means saving for posterity more than 170 billion tweets and counting, with an average of more than 400 million new tweets sent each day. As of January 1, the Library of Congress had not started the daunting task of sorting or filtering its 133 terabytes of Twitter data (State of the Americans Library Report (2018). According to State of America’s Libraries Report 2019, Libraries generally use Pinterest to publicize the resources and services they offer, by, for example: Pinning book covers. Many librarians use the visual power of Pinterest to display book covers, especially those from new books, special collections, and child-friendly material. Libraries also use Pinterest as a tool for developing community with other libraries online and to interact with members of the community, for example by creating collaborative boards with patrons. Promoting library activities, showcasing everything from lectures to job help and author visits. With e-books gaining popularity, some libraries are using Pinterest to share links to new digital materials. Some other social media tools that Librarians have frequently used for their Libraries could be briefly listed as:
1. Slide Share: Allows for global presentation of a Library services and keep users informed of Library events and activities.
2. Google Docs: Librarians use this for a collaborative reference project, photo sharing and social cataloguing. Google Docs are also used for sharing files with colleagues that require collaboration.
3. Picasa: Librarians can make photos of Library interiors to share with colleagues/ research group.
4. Delicious: Save user guides, tutorials, research, podcasts Slides share - find good slides for class presentations Google. 
5. Flickr: Used to find images for illustrating presentations or web pages, as well as for answering ref. Social networking tools are not only being used as a vehicle for promoting services, programs and new resources but they are also used for reference service. (Steiner, 2009, p. 4) Students are using tools like Ask a Librarian, meebo and Twitter to ask questions in “real time” (Steiner, 2009, p. 5) and this is assisting in promoting the library as a relevant, efficient and helpful place. Social networking tools like Instant Messaging (IM), Voice over Internet Protocol (VoIP) could be used to achieve a successful and sustainable reference services in an online social space by engaging in an online face-to-face interaction (Gbadamosi, 2012).
2.6 	Social Media Tools Preferred by Students 
In recent years, social networks have experienced a massive growth in membership (Barker, 2019), particularly among university students (Lenhart& Madden, 2021). Over 90% of young adults (18-25 year olds) of university age are reported to have an active profile on a social networking site in the United Kingdom (Comscore, 2019). Similarly, Salaway and Caruso (2018) 33 stated that social-networking sites now constitute an integral part of daily communication practices for many university students. In a survey conducted by Bagget and Williams (2017), students contracted that social media is a means of connection amongst individuals and is used as means to share common interests, ideology, thoughts and perceptions about issues. Social media represents useful tools for communication and education, and provides an opportunity for networking in any profession. With time constraints and demanding class schedules, social media helps students to multitask because they do not want to spend time creating multiple individual messages (Al-Sharqi, Hashim&Kutbi, 2019). 
The frequent use of Facebook could cause addiction toward the site and influence students’ daily life at large. A study by Zainudin, Omar, Bolong and Osman (2021) was conducted to identify the relationship between female students’ motives for Facebook use and Facebook addiction. The five motives established were social interaction, passing time, entertainment, companionship, and communication. The findings of the study showed that there are significant relationship between female students’ motives for Facebook use and Facebook addiction. The research concluded that the five motives established were among the major contributors to the addiction of Facebook. 
Madge, Meek, Wellens and Hooley (2019) report on a study conducted with first year undergraduates at a British university using an online survey. Students reported that they specifically joined Facebook pre‐registration as a means of making new friends at university, as well as keeping in touch with friends and family at home. The survey data also reveal that once at university, Facebook was a social element that helped students settle into university life. Students thought Facebook was used most importantly for social reasons. Liu (2019) studied students’ use, attitudes and perceptions of 16 different social media tools through an online 34 questionnaire involving 221 students. The top four reasons that prompted students’ use of social media tools were found to be social engagement (85%), direct communications (56%), speed of feedback/results (48%), and relationship building (47%).
An infographic revealing a user activity assessment of popular social networking sites posted online May 2, 2012 by Go-Gulf, the report shows that Facebook has the most used social network with 901 million users. This is followed by Twitter (555 million), Google+ (170 million), Linkedin (150 million), and Pinterest (11.7 million). In terms of unique monthly visitors, Facebook had more than 16 times the number of visitors of the other social networking sites combined. Pinterest had more unique monthly visitors (104.4 million) than did Linkedin (85.7 million) and Google+ (61 million). The Pew Research Center’s 2014 Internet Project survey of 1,445 Internet users found that Blacks tend to use Facebook most (73%) followed by Instagram (34%), Twitter (25%), Pinterest (21%), and Linkedin (18%) (Krogstad, 2015, n.p.). 
The American Press Institute’s 2015 online article, “How millennials use and control social media,” found that most (88%) get their news from Facebook followed by YouTube (83%) and Instagram (50%). About a third (36%) get their news from Pinterest and Twitter (33%) (para. 7). A 2014 social media comparison infographic by Leverage New Age Media (See Figure 1) shows that Facebook remains the clear leader among social networks with more than one billion active users. Linkedin ranks second with 300 million users most (79%) of whom are 35 or older. Twitter and Instagram rank third and fourth with 241 million and 200 million users respectively. Pinterest has one-tenth the number of users that Instagram has and most of them (83%) are female (n.p.). 
Kumar and Kumar (2020) found that Facebook was the most popular social media among post graduate and research students in an Indian university. Twitter was second most popular 35 among those students. Barnabas and Nduka (2019) studied online social networking and undergraduate mathematical achievement in Rivers state, they found out that 52(88.1%) prefer Facebook, 5(7.9%) favour Twitter, 1(1.6%) prefer Blackberry and 1(1.6%) prefer others. However, 4(6.3%) prefer none. This indicates that Facebook was the most preferred online social network among others. 
This is significant since Lenhart et al. (2020) found that 71% of young adults have a Facebook account. The current study indicated that Facebook and e-mail were the social network websites of choice, with 99% of college students using Facebook and 90% using e-mail. This finding also shows that Facebook is the most popular form of social media. 
Idubor (2020) investigated social media usage and addiction levels among undergraduates in University of Ibadan, Nigeria. The study revealed that majority of the respondents affirmed Facebook and Twitter as the only social media networks which they have access to with response rates of 751 (90.2%) and 646 (77.6%) respectively. Also, about half (388 or 46.6%) and close to four-fifth (307 or 36.9%) of the respondents attested to their accessibility of Youtube and Bloger respectively.
2.7 	Purposes of Using Social Media by Students 
The popularity of social media among people of the world grows rapidly on daily basis. These social media have become valuable means of sharing ideas and feelings among their users. Thus, they are beginning to get more attention from educational institutions. Gardner (2019) opined that institutions are taking drastic steps to educate students on the use of the sites, especially in the areas of the privacy, legal issue and potential socio-economic and psychological dangers. Gross (2020) noted that ‘‘students use social networking sites not only for leisure and personal socialization but also as a platform for more meaningful and serious 36 deliberations, and students are using social networking for making friends, sharing links, online learning, finding jobs to accomplish their economic, educational, political and social being.’’ In a study conducted by Camilia, Ibrahim and Dalhatu (2021) on the effect of social networking sites usage on the studies of Nigerian students, the study revealed that 51% of respondents use the SNS to keep in touch with friends and family members, 28% use it to while away time, 5% of the respondents say they use the SNS just to belong while 16% use it to solve their social problems. 
In a study exploring how students use social media, Wang, Chen and Liang (2021) report that most college students spent vast number of hours accessing social media sites. Ninety percent of students surveyed spent their time on entertainment. While eighty percent of the sample admitted that they posted or responded while completing homework, not too many college students preferred using social media to do their homework. Considering the overall results of collected data analysis, there was a negative attitude towards social media when college students used them. The analysis also indicates that an approach is needed to better balance the relationship between social media and academic study. 
Research by George and Dellasega (2019) found that social media applications provided platforms that enabled novel moments of learning to occur. In the classroom, tools such as Skype and YouTube enriched learning by connecting students both with external experts and novel educational content. Outside the classroom, Twitter and blogging applications sustained and augmented learning conversations, enabling real-time dialogue to take place between instructors and students; his ultimately made homework assignments a more dynamic experience, while encouraging creativity on mediums familiar to a generation of students facile with such 37 technology. It is shown that most college students prefer to use social media in order to help them academically, emotionally, etc.
Wang (2020) found thatFacebook use in instruction assists students in achieving better grades, higher engagement, and greater satisfaction with the university learning experience. Thus, the use of Facebook as an educational communication and interaction also enables faculty to assume a more active and participatory role in teaching and learning. 
Sin and Kim (2019) found in a survey of international students at an American public university that nearly 70% used social networking sites for everyday life information either “frequently” or “very frequently.” The top five everyday life information need areas were found to be finance, health, news of one’s home country, housing and entertainment.
 Eke, Omekwu and Odoh (2022) in their study on the use of social networking sites among the undergraduate students of University of Nigeria, Nsukka. They found out that those students use social media for communicating with friends, online learning, finding friends online, academic purpose etc. This is similarly to Tukru et al. (2013) who reported that university students in Turkey use Facebook more for communicating with friends, getting information about people and events, entertainment and relaxing as well as messaging. Choi and Kang (2011) examined the students’ motive of using social media in their learning process. 1010 students participated in the study and data were collected using online survey. The findings indicated that 71.2% of the respondents used social media to solve assignments with friends, 75.5% to search information, 49.3% to ask questions, 61.4% to publish contents, 39.4% to receive feedback and 44.5% to revise, edit and republish information. 
Another study in India was conducted by Kumar (2019), who investigated the perception and use of SNS among Sikkim University students. The study showed that a good number of 38 university students use SNS for academic purposes in addition to entertainment. Facebook was the most used social networking site followed by Orkut and Twitter.
Singh and Kumar (2020) from Punjab University conducted a study to measure the usage of social networking among their research students. The findings of the study shows that majority of the respondents were found to be aware and making use of social media in their research work. Their study also reveals that Facebook is the most popular social networking sites among the research scholars 
Idubor (2019) investigated social media usage and addiction levels among undergraduates in University of Ibadan, Nigeria. The study revealed that majority of the respondents attested to making friends 651 (78.2%), getting news 566 (67.9%), communication 554 (66.5%) and online learning 450 (54.0%) as the major purposes for which they make use of social media networks. This implies that undergraduate students in University of Ibadan make use of social media network mainly for the purposes of making friends, getting news, communication and online learning. 




CHAPTER THREE
METHODOLOGY
3.1 	Introduction 
Research methodology is described as the overall research design and strategy (Johnson & Christensen, 2019) that a researcher uses to execute research. Research methodology is a discipline specific approach and process of research (Kinash, 2016). Creswell (2019) explained that research method involves the technique of data collection, analysis and interpretation that researchers propose for their studies. Based on these definitions, research can be understood to be a systematic way of finding answers to questions, and the scientific way of attaining the accuracy of a given situation. 
This chapter contains the general procedure for the conduct of the study. It therefore gives detail information on the following: research design, population of the study, sample and sampling techniques, instrumentation, psychometric properties of the instrument, validity of research instrument, reliability of research instrument, procedure for administration of the instrument, procedure for scoring and method of data analysis.
 3.2 	Research Design 
Research design is the logical sequence that connects empirical data to the research questions and research conclusions. Research design is an approach to thinking about doing research, which is the summary of the procedure for conducting a study that includes when, from whom, and under what conditions the research data was obtained, as well as, how a study was conducted. It is the theoretical aspect of the study that specifies how a study was carried out and the manner in which it answers the research questions (McMillan & Schumacher, 2006; IkojaOdongo, 2000). 
The research design that was adopted for the study is the descriptive survey method. Descriptive survey method is considered appropriate for this study because it arrives at dependable solution to problem through systematic analysis and interpretation of data collected 55 from the respondents on the subject matter, thereby making it possible for generalization (Neuman, 2011). 
3.3	 Population of the Study 
Best and Kahn (2006) defined population as any group of individuals that has one or more characteristics in common distinguishing the group from other individuals. The research population is described as the entire group of people on whom the results of a study are intended to be applied (Johnson & Christensen, 2012; Nkomo, 2009; Fraenkel&Wallen, 2000). 
The study is being undertaken to examine the use of social media in sharing information among among NCE II students of business administration, Federal College of Education, Oro, Kwara State
 3.4 	Sampling Technique and Sample Size 
Researchers use various sampling techniques to collect data when the population is large and when studying all its elements is not possible (Bosire, 2011; Nyandemo, 2007). Sampling technique is the approach used in taking a small group from a larger group, investigate it, and draw an accurate conclusion that can be generalized onto the larger group (Rea & Parker, 2005). 
The overall sampling consists of the NCE II Students Of Business Administration, Federal College Of Education, Oro, Kwara State
 Based on the aforementioned, this study adopts simple random probability sampling technique to select undergraduate students in the department. According to Aina (2019), simple random sampling is the basic sampling method of survey research and it aims at giving each person in the sampling frame an equal chance of being selected in the sample. Thus, the sample size comprises of the portion of the population for the study. This ensures that samples are representative to enable generalization of the population (Johnson & Christensen, 2019; Creswell, 2019; Best & Kahn, 2019). 
3.5 	Data Collection Instrument
 According to Kiplang’at and Ocholla (2005) data collection instruments are expected to provide accurate and adequate data in line with the objectives of the study. For this study, questionnaire titled “Use of Social Media in Sharing Information among NCE II Students Of Business Administration, Federal College Of Education, Oro, Kwara State? Questionnaire” was used as the data collection instrument. The questionnaire was developed by the researcher in accordance to the research objectives. The questionnaire was divided into five sections. Section A of the questionnaire focused on the demographic information of the respondents. Section B of the questionnaire focused on identifying the social media tools used by undergraduate students. Section  C of the questionnaire which is to determine the extent of social media utilization by undergraduate students was divided into two sub-sections, the first sub-section was to determine the frequency of social media usage while the second sub-section was to determine the average time spend by undergraduate students when using social media. Section D of the questionnaire investigated the purpose of social media usage by undergraduate students. The section has ten (10) items using four (4) Likert scale of agree (A), strongly agree (SA), disagree (D) and strongly disagree (SA). Section E of the questionnaire focused on the information behaviour of undergraduate students on social media. The section has 11 items using four (4) Likert scale of strongly disagree (SA), disagree (D), Agree (A) or strongly agree (SA). 
3.6 	Validity of the Instrument 
Validity of the instrument shows how well the research instrument measure what it is supposed to measure (Bosire, 2011). The self-structured questionnaire was validated using content-related approach. To achieve this, four copies of the questionnaire were given to lecturers of the Department of Library and Information Science, Kwara State Polytechnic, Ilorin and the project supervisor. The four copies of the questionnaire given to the validators were retrieved and necessary suggestions rendered were used in designing the final instrument. 
3.7 	Reliability of the Instrument 
Reliability of an instrument is the consistency of an instrument in measuring what is meant to measure. Maree (2011) opined that reliability has to do with consistency of a measure or an instrument like questionnaire and that high reliability is obtained when the measure or instrument gives the same results if the research is repeated on the same sample In order to ensure consistency of scores obtained, this study was subjected to reliability test by administering fifty (50) copies of the questionnaire to NCE II  Students Of Business Administration, Federal College Of Education, Oro, Kwara State
3.8	 Administration of the Instrument
 The questionnaire was administered personally by the researcher. For the administration of the questionnaire, the researcher moved around the department to administer questionnaire to the students. The researcher at the point of administration gave enough time to the students to respond to the questionnaire without any interference. The researcher also ensured that the students responded to the administered questionnaire and the completely filled questionnaire was collected from the students. The administration of the data collection instrument took four days for its completion.
 3.9 	Method of Data Analysis
 Frequency counts and simple percentage was used to analyze the five objectives of the study. The data collected were coded and analyzed using Statistical Package for Social Science (IBM-SPSS) version 21.0. In order to reach a reliable and reach conclusion, the researcher approached every aspect of the research with caution, objectivity, truthfulness and fairness. This research was duly referenced in order to avoid plagiarism which could result in serious ethical concern.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND DISCUSSION OF THE FINDINGS 
4.1 	Introduction 
This chapter present and discuss data analyses and interpretations of the data. This study investigated the influence of social media usage on information behaviour of students in Department of Mass Communication, Kwara state Polytechnic, Ilorin. Four  (4) research objectives were formulated for this study. The presentations of the data for the research objectives were done using table. A total of one hundred (100) copies of questionnaire were administered to students in Department of Mass Communication, Kwara state Polytechnic, Ilorin.. While a total of ninety five (95) participants responded and completed the survey questionnaire. 
In the analysis, strongly agreed and agreed are merged to form agreed while disagreed and strongly disagreed are merged to formed disagreed. That is SA+A=Agreed and D+SD= D.
4.2 Demographic Distributions of the Respondents 
Table 4.1	Respondents by Level
	Level
	Frequency
	Percent

	NCE II
	95
	100

	Total
	95
	100



Table 4.1 shows that the respondents were NCE II students with 95 (100%)
[bookmark: _GoBack]Table 4.2	Age of the Respondents 
	Age
	Frequency
	Percent

	15-19 Years
	24
	25.3

	20-24 Years
	33
	34.7

	25-29 Years
	38
	40

	Total
	95
	100


Table 4.3 shows that highest number of the respondents i.e. 38(40%) were within age range of 25-29 years, followed by 20-24 years with 33(34.7%) while the least were respondents within the age range of 15-19 years with 24 (25.3%).
Table 4.3	Gender of the Respondents
	
Gender
	Frequency
	Percent

	Male
	65
	68.4

	Female
	30
	31.6

	Total
	95
	100


Table 4.3 indicates that 65(68.4.3%) of the respondent were male while 30(31.6%) were female. Thus, majority of the respondents were male.
Table 4.4: Social Media Tools used by Students
	Social Media Application
	          Yes
F                      %
	          No
F                  %

	Facebook
	74                    77.9
	21              22.1

	WhatsApp
	87                    91.6
	8	           8.4

	Instagram
	34                    35.8
	61              64.2

	Youtube
	21                    22.1
	74              77.9

	Google
	77                    81.1
	18              18.9


Table 4.4 reveals that majority of the respondents use Facebook (77.9%), Whats App (91.6%) Instagram (64.2%), Youtube (76.0%), Google+ (69.8%), While the least used social media tools among the respondents are LinkedIn and 2go, only 46.7% and 49.7% indicated yes respectively. This implies that Facebook is the most used social media tools among undergraduate.


CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.1	Introduction 
This chapter provides a summary and conclusions drawn from the findings of the study. The chapter also provides recommendations based on the findings. This study investigated the use of social media for sharing information among nd one students of mass communication department, kwara state Polytechnic Ilorin.
5.2 	Summary of the Findings 
Based on the results emanating from the answers to research questions, the major findings of the study as revealed by the analysis are as follows:
1. Most of the social media application are being used by the students, although, there is degree in the variation of their usage. However, the undergraduate students are frequent users of social media applications. 
2. . Among the varieties of social media application used by undergraduate students, Facebook has the highest usage. However, there is low usage of LinkedIn and 2go.
3. Undergraduate students in Kwara state Polytechnic majorly uses social media to connect with friends. However, they also use social media for educational purposes like updating knowledge in their field of study, get relevant information pertaining to their studies, facilitate e learning and connect with course-mate. 
4. Based on the findings, the information behaviour of undergraduate students on social media are eventful. There are different behavioral attitude exhibited by undergraduate students which include both psychological and emotional. 
5. There is a significant relationship between purpose of using social media and information behavior of undergraduate students in selected Institutes in Kwara State Polytechnic, Ilorin.
2.3	Conclusions 
In addition to the available empirical evidences, this study has been able to established empirical evidence on the use of social media for sharing information among ND one students of mass communication department, Kwara State Polytechnic Ilorin.
 Specifically, the type of social media application used by undergraduate students, the extent of use, purpose of use, information behaviour on social media and the influence of social media on information behaviour of undergraduate students were established. Therefore, it is believed that establishing this evidence would result in understanding the information behaviour of undergraduate students on social media thereby contributing to the initiation of policies that has to with their socio-educational activities. 
5.3.1 Recommendations 
Based on the findings of this study and the conclusion drawn, the following recommendations directed at the management of universities, government agencies, students and the library staff are made: 
1. The benefits of social media can never be overemphasized; therefore university management should ensure that they integrate the social media applications in library service delivery and learning system. For instance, the library can offer reference services on library social media platforms. 
2. Students should embrace the use of social media for academic purpose such as sharing of ideas, communication and searching for academic information. 
3. The library management should embrace the use of social media for current awareness services, selective dissemination of information and other services in the library. 
4. If possible, library should create a unit of social media librarian that will be receiving and answering queries via library social media handles. 
5.6 	Suggestion for Further Study 
This study hereby suggested that other researcher should consider the following title: 
1. Influence of new media technology on the information behaviour of undergraduate students. 
2. Perception of undergraduate students towards university library social media handles. 
3. Analysis of polytechnic  library social media handles.
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