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CHAPTER ONE
1.1 INTRODUCTION
In Nigeria, the banking industry witnessed lots of challenges due to increase in the awareness and utilization of banking services. The demand for bank services equally increased the staff strength and branches of most Nigerian banks. In spite of these adjustments the banks cannot satisfy the demands of some of their transactions which were based on manual and physical present of their customers. Modern Digital banking brought to relief to the increased volume and complexity of banking operations and services delivery. Experimentation with digital banking and electronic fund transfer gradually become part of daily transaction as arrangement were made with banks using microcomputer to pay some bill owed big department stores and companies, by this practices the internet becomes a service delivery mechanism of their customer has equally embraced it Meanwhile information technology through Digital banking is radically changing how banking is done all over the world and Nigeria is not an exception. The volume and speed of banking transactions has improved tremendously as a result of the growth of digital banking which has created a lot of changes and business opportunities for banks, operate bodies and industries. 
Infact Nigeria is believed to be the largest Internet user in the West African with about 100,000 Internet users as at year 2000. It was estimated to have risen to 350,000 in 2001 and projected to hit has a million by the end of 2002 However, the population size of Nigeria calls for accelerated sensitization on the need to embrace information technology as the provision of an enabling environment for its operation. Internet is inevitable for the success of any modern banking institution since it is a competitive tool as it creates room for customized services and reduces the cost of operation, promotes profitability growth and efficient portfolio management. The emergence of a crop of new generation banks coupled with computerization of the Nigerian financial sector motivated the introduction of high technology in the Nigerian banking system
Remarkably, information technology is dynamic continuously coming up in new challenges for human capital development virtually every Nigerian banks claims to be having digital banking and on-line union bank of Nigeria plc harbors large amount of information on-line and of course lowers the marketing distribution costs Indeed digital banking has brought a greater advantages for one bank over another depending on its application, operation and service delivery.  
 1.2 STATEMENT OF PROBLEMS
Banks since the inception of the use of Digital banking products in the late 1990's have not made their presence felt so much. These are as a result of problems associated with the use of Digital banking include the following:
Nigerian's poor Infrastructures: 
The guarateemajor challenge for the future of Digital banking is Nigerian’s poor infrastructure. Word Bank data indicates that in Nigeria there are only 6 computers and 4 mainline telephone lines per thousand people. Electricity supply is sporadic and inefficient. Most importantly, Nigeria has very low Internet penetration, with less than one Internet services provided per thousand people and only an estimated 30,000 Internet users out of over 100 million. In addition, Internet bandwidth is negligible when compared with more developed nation as they has been insufficient deregulation of the telecommunications sector to allow for investor to provide bandwidth and sell commercially. Finally, many of the area crucial to the financial sector such as the cleaning and trade processes are not automated which will limit the efficiency of digital banking in this country.
Lack of security: 
The second challenge for the future of Digital banking in Nigeria is the issue of security. Recent research carried out in Africa shows that companies consider the biggest obstacle to being used the Internet for financial transaction to lack of security. Many companies are concerned about the integrity of financial information that travels over the internet and would rather accept the inefficiencies and incontinences of a manual system that subject themselves to the uncertainty of the internet, in addition Nigeria is a cash economy and the issue of trust in such that even cheques are not generally accepted as payment for goods and services rendered. Recently, the Nigerian market has witnessed the development of electronic purse products such as value card and the smart pay card, designed to move the economy although it is hoped that they will eventually help lessen the importance of cash in our society. It is therefore clear that in such an environment, most consumers will be skeptical that a click on a computer screen will result in a completed financial transaction.



Cost of ownership and Adoption:
Digital banking’ very expensive because it entails the acquisition of computers, telecommunication gadgets. Banks spend a lot on these products because of the exchange rate between the Naira and the dollar.
 Poor orientation (illiteracy):
So many people are still ignorant of the services and benefits available to them through the use of Digital banking product. The benefits include that it is fast, safe and reliable.
1.3 OBJECTIVES OF THE STUDY
The purpose of this research is to identify the impact of digital banking has exerted on the banking industry since its inception. It would also identify the various uses and also new technologies brought into banks in the late twentieth century. The study would pay special attention to guaranty trust Bank plc in trying to state these new technologies.
The local area network and wide area network (LAN and WAN) in particular are critical to the effective operations of computer system. This helps banks to make global connections with their branches access customer’s accounts and also pay in or with draw funds any branch nations wide. 
          This study would bring into accounts and a general study or the application of Digital banking   products rendered by banks and how its application has affected output and efficiency

1.4 HYPOTHESIS OF THE STUDY
Sequel to the above stated problems, the following hypothesis is are formulated
H0: effective digital banking improve the performance of deposit money bank in Nigeria
HI:  effective digital banking does not improve the performance of deposit money bank in Nigeria
HYPOTHESIS TWO
H0: provision of good Digital banking helped to improve bank operation
HI: provision of good Digital banking doe not helped to improve bank operation.
1.5 RESEARCH QUESTIONS
This study will try to answer the following research questions drawn from the study the research questions are as follows:
1. How many financial product or services are computerized?
2 Has the use of Digital banking helped to improve bank operation?
3. Are banks fully or partially computerized?	
4. Has the performance of the bank being since introduction of Digital banking 
5. What financial services or product exists in the financial market?
6. What financial services or product exist in the financial market?
1.6 SCOPE OF THE STUDY
The scope of this research work will be limited to the Nigerian commercial banks, using guaranty trust Bank plc as a case study.
1.7 SIGNIFICANCE OF STUDY
It is helped that the findings are recommendations of the study will include: 
i Improved Customers Services: digital banking will enable banks  provide new faster and better products and services to its customers thereby bringing the banking to international level enhancing competition amongst the banks. This can take the form of the funds transfer signature verification in ministers
 ii. Reliability Of Transaction: Digital banking will help to ensure accurate and timely transaction unlike when done manually which is prove to human errors, which are embracing and costly at times.
iii. Safety: Digital banking technology ensures safety of banks dealing with its customers. Under these circumstances, banks must developed security features for their Internet sites, which adequately address tier customers concerns and must educate their customers on the protection that the Internet sites provides. Under safe banking practices can cause huge losses to the banks especially in the case of misrepresentation of account owners. The banking technology prevents this signature verification, voice mail and prints verification and unauthorized access into computer system
iv. Redundancy Of Storage: Digital banking helps to reduce the use of files, which are archaic thereby reducing storage space, using of files could lead to loss of vital information about bank customers through mutilations, easy and unauthorized access to files and misplacement of important documents. This can be presented through storage of information in diskettes, hard disk and back- ups of important   information.  
1.8 DEFINITION OF TERMS:
1. Digital  Banking:  A quick and easy way to access your account through the Internet.
2. I.T:  The study and the use of electronic processes and equipment to store information of all kinds, including words, numbers, pictures and abbreviation for information technology
3 WAN:  Wide areas network a system in which computers in different places are connected, usually over a large area.
4. LAN: Local area network for communication by computer within a large building 
5. On-Line:  Controlled by or connected to a computer or to the Internet.
6. Hyper Link:  A place in electronic documents on a computer that link to another electronic document.
7. Globalization :Is a world trade.
8 Website: Where accompany has information about itself on the web.
9. Access:  To open a computer file in order to get or add information.
10. Search Engine: An act of looking for information in a computer database or network.
11. Network: Computing a number of computers and other devices that are connected together so hat equipment and information can be shared, the office network allows users to share files and software and to use a central printer LAN, WAN. 
12 Disk: A device for storing information on a computer with a magnetic surface that records information received in electronic form.










CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL FRAMEWORK
Adetayo (1999) posits that Digital banking can be described as the act of carrying  out  the  business  transaction  of  a  bank using  electronic  devices.  Examples  of  electronic devices that are used include Computer Systems, Global System for Mobile Communication (GSM) phones,  Automated  Teller  machine  (ATM), Internet  facilities,  Optical  Character  Recognition (OCR), Smart Cards, etc. Digital banking is about using the  infrastructure  of  the  digital  age  to  create opportunities, both  local  and  global.  Digital banking enables the dramatic lowering of transaction costs, and  the  creation  of  new  types  of  banking opportunities that address the barriers of time and distance.  Banking  opportunities  are  local,  global and immediate in e-banking. 
The evolution of digital banking dates back to 1986  when  the  banking  sector  in  Nigeria  was deregulated.  The  result  of  this  deregulation brought  far-reaching  transformation  through computerization  and  improved  bank  service delivery. Competition with new products became keen  within  the  system  while  customer sophistication posed a challenge for them, hence the  reengineering  of  processing  techniques  of business  activities  encourage  the  automation  of financial services especially among new generation of commercial and merchant banks. 
In effect, the emergence of a crop of new generation  banks  following  the  liberalization  of bank licensing motivated the introduction of high technology in the Nigerian banking system. Some of them considered the ‚arm-chair‛ brick and mortar approach to banking of the old generation  banks  as  having  no  regard  for  the customers  and  therefore  an  identified  weakness they can exploit on. 
These  new  banks  discovered  that  the evolving technology at the global level could be applied  to  greater  advantage  in  the  Nigerian financial  landscape .  That  indeed  paid  off  for some of them, as customers, who ordinarily would have found it almost impossible to leave the banks they were already familiar with for a new one that was  yet  to  find  its  feet,  quickly  noticed  the difference  in  the  available  products  and  service delivery  systems  of  the  two  categories  of  banks   (old and new generation). The customers without hesitation opted to pay for the extra values that would  satisfy  the  extra-personalized product services and the attendant personalized marketing. 
Hassan (2004) Digital banking refers to the service that enables consumers to conduct banking interactions through a computer with an internet connection. Similarly, Digital banking was also defined based on its use by hassan (2004) as an Internet portal via which customers can conduct their banking activities like bill payment or investment making. It is therefore of no surprise that digital banking  has transformed into a global phenomenon, and an invaluable and powerful tool that develops, supports, and promotes innovation and improves competitiveness (Hasan et al., 2010). 
From the point of view of banks, digital banking has assists in lowering costs of operations (Polasik and Piotr, 2009). Prior studies revealed that banks employing digital banking solutions were operating at a lower expense ratio of 15-20% compared to non-internet banks where expense ratio is at 50-60% (Booz and Hamilton, 1997). Prior studies also evidenced that Digital banking promotes customer commitment and loyalty, which in effect translates to superior banking profitability (Mohan et al., 2013). In other words, Digital banking technology has become a tool used by banks to retain customers, enhance customer experience, and ultimately, increase market shares. 
According to Tuchila (2000), the benefits of running digital banking  are numerous some of these benefits for banks, like (improved market appearance, minimized costs of doing business, timely reaction to changes in the market, extensive market penetration and promotion and selling of current products), and some of it for customers, like (minimized costs of opening and using bank services, maximized saving of time and ease in using 24 hours a day, timely transaction completion and improved funds management). Although Digital banking benefits are evident (Mozie et al., 2012), the banking industry is still slow to accept Internet technology, particularly in developing nations (Al-Hajri, 2005). This is evident by the slow reach of Digital banking among the developing countries compared to their developed counterparts. This slow reach may be attributed to low education level, poor economy and infrastructure, and trust effects (Sankari et al., 2015). 
They  therefore  demonstrated  their preparedness to switch from one bank to the other, the  old  ties  notwithstanding; as  they  identified gaps in the service delivery of their original banks . Digital banking makes use of certain identification features before access/permission is granted by the bank  to  its  users.  A  widely  used  identification feature today is the use of personal identification number (PIN). These are usually a series of codes which is only known to the customers who owns the account or anyone else the person(s) wished to have access to his account. Permission to perform financial  transactions  is  immediately  granted  by the banks once this PIN is quoted. 
2.2 THEORETICAL REVIEW	
Since its growth in popularity in the late 1990s, digital banking has attracted attention of both academics and practitioners resulting in an extensive research quest to seek an understanding of how and why individuals choose to adopt or to resist digital banking. Consequently, a dominant part of IB literature has focused on the demand aspect or the process by which adoption or rejection occurs. This research stream has been studied through holistic and quantitative causal models and theories from adoption and diffusion literature which explain key dependent variables of interest, that is, behavioral intention to use and use. Behavioral intention is defined as “a person’s subjective probability that he will perform some behavior” (Fishbein and Azjen 1975, p. 288). Use is generally measured by the frequency, duration, and intensity of digital banking usage. The role of intention as a predictor of adoption behavior is critical and has been well-established in IB and IS research (Taylor and Todd, 1995). 
digital banking behavior literature can be categorized into two main levels of conceptualization. The guarateeapproach attempts to understand digital banking behavior through the lenses of adoption and diffusion theories. They postulated that IB attributes are relevant determinants of attitudes towards the use, intention to use and actual adoption of digital banking. Although these theories address different aspects of the influences on behavioral change (i.e. digital banking adoption), they share the main assumption that an individual’s decision to adopt digital banking is not based on a single (one-time) event and the route leading to this decision does not take place in a vacuum. Perceptions, attitudes, and beliefs are formed over time, which in turn may influence decisions. The second approach focuses on the underlying resistance motives or barriers towards digital banking adoption using Ram and Sheth’s (1989) argument that people resist using an innovation by creating barriers at both functional (usage, value, and risk barriers) and psychological (tradition and image barriers) levels. 
The section that follows will trace the progression of digital banking research focusing on nine specific theoretical models from replication studies to efforts at construct refinement and the search for an alternate theoretical mechanism that drives the adoption of IB. The aim is to comprehend whether any one of these theories, or a combination of theories, has resulted in a meaningful understanding of customers’ digital banking behavior.
Innovation diffusion theory 
Innovation Diffusion Theory (IDT), formulated by Everett M. Rogers in 1962, is the pioneering theory that laid down the primary foundation for the future of innovation diffusion research (Rogers, 1962). It was grounded in theories of economics, sociology and communication and a synthesis of adoption-diffusion literature across disciplines, IDT identified five characteristics of an innovation that influences its adoption: relative advantage, compatibility, complexity, trialability, and observability. Relative advantage (RA) refers to an individual’s belief that IB is better than traditional ways of banking and can be related to diverse economical, social, convenience and satisfaction dimensions of IB (e.g. convenience in the form of freedom from time and place constraints, efficient management of finance, a better overview of banking matters, and the speed of conducting banking activities). Research has identified RA as a major determinant of a customer’s intention to use digital banking (Tan and Teo, 2000). 
Theory Of Reasoned Action
The Theory of Reasoned Action (TRA), proposed by Martin Fishbein and Icek Ajzen in 1975, is a well-established social psychological model, which assumes that individuals are usually rational and will consider the implications of their actions prior to deciding whether or not to perform a given behavior (Fishbein and Ajzen, 1975). TRA postulates that an individual’s consciously intended behavior is a result of his attitude towards performing the behavior and subjective norm (SN), which is the overall perception of what family, friends, and colleagues think the individual should or should not do. In the context of IB, the more positive the attitude towards IB and the greater the perception of social pressure (SN) towards the use of IB, the stronger the intention to adopt or continue using IB. The application of TRA in studying IB behavior has been limited. Shih and Fang (2006) applied and extended the original TRA by adding network quality attributes (security, user-friendliness, transaction speed, and information quality) as antecedents of attitude towards the use of IB. They concluded that although the addition of extra variables does not improve the explanatory power of the original TRA, it did increase the explanatory power of attitude and behavioral intention. 
Theory of planned behavior
Icek Ajzen in 1985 proposed Theory of Planned Behaviour (TPB), that expanded the boundary conditions of TRA to deal with behaviors over which individuals have incomplete volitional control by introducing Perceived Behavioral Control (PBC) as an additional determinant of intentions and behaviour (Ajzen, 1985). PBC, a construct similar in nature to CO from IDT, is defined as the resources and opportunities available to an individual that offer the necessary conditions for adopting certain behavior. In the IB context, where a cost is involved, for instance computer and Internet connection charge, once an individual perceives that technological and other resources are available to him and that he is able to use IB, it is more likely that he will adopt or continue to use IB. Tan and Teo (2000) identified self-efficacy and facilitating conditions as sub-components of PBC in the context of IB behavior. They suggested that the users’ self-confidence in their ability to perform IB transactions, access to technological and infrastructure resources, and governmental support positively influences IB behavior. Later research also supports the role of government support in promoting positive IB behavior (Chong et al., 2010). TPB has been successfully applied to predict IB behavior and has been found better than TRA (Yousafzai et al., 2010).
Technology acceptance model
Technology Acceptance Model (TAM), proposed by Fred Davis in 1989 and based on TRA, was one of the guarateeresearch models to study how an individual’s perceptions about the usefulness, ease of use, and attitude towards the use of a specific technology affects its eventual use (Davis, 1989). Perceived Usefulness (PU) refers to an individual’s perception that using IB would enhance his or her performance, whereas Perceived Ease of Use (PEOU) is the perception that using IB would be free of effort (Davis, 1989). PU and PEOU mediate the effects of external variables, such as training and technology characteristics, on behavioral intention and use. PU is influenced by PEOU because, other things being equal, the easier it is to use a technology, the more useful it can be. TAM also suggests that the direct effect of PEOU on behavioral intention is significant only in the early stages of use (see Venkatesh et al., 2003). Over the long term, as user experience increases, this effect becomes indirect and operates through PU (Venkatesh and Davis, 2000). However, due to the lack of evidence on the impact of PEOU on intentions and behavior, Alsajan and Dennis (2010) combined PEOU and PBC (measured by self-efficacy and controlability) as a single aggregate factor and named it perceived manageability, which measured customer’s perception of the internal and external barriers to use IB systems. 
Decomposed theory of planned behavior 
Shirley Taylor and Peter A. Todd in 1995 proposed the Decomposed Theory of Planned Behaviour (DTPB) by preserving the generality of TPB (by retaining attitude, subjective norm, and perceived behavioral control) and TAM and adding richness by incorporating a more comprehensive set of beliefs from IDT (Taylor and Todd, 1995). They split subjective norm into peer and superior influence, PBC was decomposed into self efficacy, resources facilitating conditions, and technology facilitating conditions, while attitude was divided into three dimensions: relative advantage, complexity, and compatibility from IDT. They claimed that DTPB provided effective guidance and a fuller understanding of technology usage in comparison to TRA and TPB. The core concept of the DTPB is based on the assumption that individuals make rational decisions and their actions are based on the systematic use of information and resources available to them. Therefore, to effectively understand and predict the behavior, it is important to identify and measure the factors that determine it. In a comparison of TRA, TPB, and DTPB, Shih and Fang (2004) concluded that the decomposition of beliefs into multi-dimensional structures improved our understanding of IB behavior. They also found that the DTPB had better explanatory power than TRA and TPB and that compatibility and subjective norms failed to achieve significance. Puschel et al., (2010) proposed an integrative framework of mobile banking adoption by combining DTPB, IDT, and PCI. The model predicted 22% variance for users of mobile banking, suggesting that a combination of theoretical perspectives will not contribute much unless grounded on a robust theoretical base. 
Unified Theory of Acceptance and Use of Technology
The Unified Theory of Acceptance and Use of Technology (UTAUT) by Viswanath Venkatesh et al., (2003) compared and integrated eight major theories and technology acceptance models from IS, psychology and sociology (TRA, TPB, TAM, DTPB, DOI, the social cognitive theory, the motivational model, the model of PC utilization, and a combined model of TAM and TPB) into a unified theory with intention and use as the main dependent variables. The UTAUT validated performance expectancy (PE), effort expectancy (EE), social influence (SI), and facilitating conditions (FC) as determinants of usage either directly or through intentions. PE reflects an individual’s perception of performance improvement by using IB (e.g., convenient payment, service effectiveness, and time saving), and EE (an aggregation of PEOU from TAM and compatibility from IDT) reflects an individual’s perception about the degree of ease associated with IB use (Venkatesh et al., 2003). EE has a positive influence on PE, as when an individual perceives digital banking to be easy and free of effort, he will have a higher perception of its performance. 

Theory of innovation resistance
Resistance to change is a normal consumer response that coexists with adoption behavior and both marketing professionals and academics must understand the reasons underlying this resistance as it can lead to postponement, opposition, or rejection and it must be overcome before the adoption process may begin (Ram, 1987). Researchers in the field of innovation diffusion have argued that literature in this field suffers from pro-change bias i.e. the assumption that all innovations are improvements on existing technology and must be adopted (Ram and Sheth, 1989). While the majority of IB literature (using the above mentioned theories and models) has focused on exploring the reasons for adoption, the limited use of the Theory of Innovation Resistance (TIR) in studying IB behavior aims to explain factors that inhibit or delay the adoption process. Laukkanen et al., (2008) argues that by ignoring the non-adopter category, IB literature omits a valuable source of information that can be vital in successful development, implementation and marketing of digital banking. 
The theory of perceived risk
The Theory of Perceived Risk (TPR), proposed by Raymond A. Bauer in 1960 suggests that in the context of consumer behavior benefits are often accompanied by risks (Bauer, 1960). Perceived risk (PR) is regarded as a barrier to the dissemination of new innovations (Ostlund, 1974). Lee’s (2009) results confirmed that PR had a stronger affect on an individuals’ decision to use IB in comparison to the benefit factor. Six types of PR have been researched in the context of IB: security, privacy, financial, social, time/convenience, and performance risk. Security and privacy risk refers to the possibility of losing personal (identity theft) or financial information through network and data transaction attacks or through unauthorized access to the account by means of false or defective unauthentication compromising the security of IB website (Lee, 2009). Security and privacy risks have been highlighted as significant impediment to IB adoption (Sathye, 1999). Financial risks are related to potential monetary loss and generating a feeling of uncertainty due to transaction error or bank account misuse. Research suggests that due to lack of human contact and unavailability of physical verification many customers resist using IB and are afraid of losing money while performing IB transactions (Kuisma et al., 2007). 
2.3 EMPIRICAL REVIEW
Ezeoha (2005) why digital banking was having a moderate economic impact in the country includes a lack of adequate operational infrastructure like proper telecommunications and power. In addition, Internet usage in the country has been abused by cyber criminals, thus making its window unattractive for domestic banking operations and legitimate international operations. The inherent fear associated with patronizing Digital banking services in Nigeria, Ezeoha added, is again reinforced by the growing evidence the word over that dubious Nigerians use fake bank websites to scoop funds from unsuspecting victims, and in some cases using existing bank sites for these crimes. This study examines the current level of digital banking adoption in Nigeria. It identifies the major inhibiting factors to digital banking adoption in Nigeria and makes recommendations on how Nigeria banks can narrow the digital divide. 

Furst, et. al. (2002) developed statistical models to explain why banks choose to adopt Digital banking and why some choose to offer a relatively wider array of Digital banking products and services. They also investigated whether offering Digital banking affects a bank’s profitability. The results revealed several significant differences in the profile of banks that offer Digital banking and those that do not. They observed that Internet banks rely more heavily in non-interest income and less on core deposits for funding than non-Internet banks do. In addition, the study revealed that Internet banks have better accounting efficiency ratio and higher returns on equity than non-Internet banks. 

Corrocher (2002) investigated the drivers of the adoption of Digital banking. In order to understand its role with respect to the traditional activity and to offer a comprehensive picture of the diffusion of such a technology within the sector. The study investigated the relationship between Digital banking and the traditional banking activity in Nigeria in order to understand if these two systems of financial services deliveries are perceived as substitutes or complements by the bank. The study revealed that the banks seem to perceive Digital banking as a substitute for the existing branching structure, although there is also some evidence that banks providing innovative financial services are more inclined to adopt the innovation than traditional banks. The research submitted that future research is needed in order to identify more specific issues regarding the adoption of Digital banking in the financial sector in general and the pattern of diffusion of such innovation among banks in Nigeria.
CHAPTER THREE
3.0	INTRODUCTION
	This chapter deals basically on the methods and procedures which were used to gather necessary data required for this research work and the way the research work and the way the research was conducted. It deal with methods and procedures used for the study which includes:- data collection method, types and sources of data , sampling method, research instrument and identification of the population of the study.
3.1	SOURCES OF DATA
	This type of data was used in obtaining the needed information of this study they include:-
I. Primary data
II. Secondary data
Primary data was obtained from Guarantee trust Bank plc, Ilorin, through the use of questionnaire and personal interview
Secondary data was obtained from relevant data journals, bulletin, textbook seminar report and internet materials.
3.2	POPULATION OF THE STUDY
	The target population in this study is the banking industries with the sample drawn from guarantee trust bank plc, Ilorin branch hoping that the result of this r research work will be applicable to other banking industries.
3.3	SAMPLING SIZE
	In this research work, the unit of study which is the entity under study is the Guarantee trust bank plc, Ilorin branch while the unit of analysis which is the entity from which required information can be   derives are the  staff of guarantee bank of Nigeria plc, Ilorin branch and any other relevant person whose information will be relevant 
	The simple random sampling method was employed due to the fact that this method is used to avoid bias and ambiguity 
3.4	METHOD OF DATA COLLECTION METHOD
	As already indicated, data was gathered through the primary and secondary sources.
In the case of primary sources, questionnaires and personal interviews method were used the respondent filled in the most suitable answer to the questions contained in the questionnaire
	The questionnaire method was used because it serves as the major instrument used for collecting the data it is used because it will cover a wide range, save time and is an expensive way of surveying a large cross section of people also the r results that will be obtained through questionnaires are easy to analyze and interpret using statistical techniques.
The interview method was used a total of six (6) close ended questions were used during the interview; the interview was conducted with senior staff. The questions administered in the interview were structured in resemblance to those in the questionnaire.
Extractions were also made relevant journals, textbooks, seminar paper and journals from the internet.
3.5 METHOD OF DATA ANALYSIS 
In this study, each of the hypotheses, already aforementioned was statistically tested by the responses to the research work through answer gathered questionnaire. The data analysis was done using descriptive analysis involves the use of percentages (%), while the inferential analysis method covered of the use of T-test to analyze the hypothesis which was be statistically tested by grouping the responses of the research work into the answers gathered via the questionnaire.
3.6	LIMITATION OF THE STUDY
During the curse of carry out this research, researcher had some experiences that constituted hindrance of the study. The limitations encounters in the process are as follows; 
· Time constraints 
· Financial constraints 
· Respondents constraints 
-	Time Constraints: The time allocated for this study is very tight, the project was approved in the midst of researcher studies, such as lecture, assignment and even their home work. Therefore, all these stated above made the project to be too tight. But the problems was solved through time arrangement, researchers, scheduled Friday and Saturday for the project only and researcher have decided not to exercise other assignment. 
-	Financial Constraints: In fact, one of the major obstacles to this research work is financial aspect of it, in the course of the project, researcher not financially alright, therefore, it made this very tedious. But the problem was solved through researcher parents and relatives. 
-	Respondent Constraints: Another hindrance to this study is the response of respondents, some respondent are lukewarm, and some are very hostile while some gave irrelevant information. The problem was solved by adequate communication with respondent and enlightment of the respondents. 








CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 INTRODUCTION 
	The data analysis method is the most important aspect of every bank research study. All the various data collected in raw and in comprehensible form will be new of the research work consequently, reasonable and relevant policy recommendation can be proposed.
	However, in the testing of hypothesis chi-square test, which is widely used in the statically would will be survey this because of it flexibility and accommodation and sample.
4.2 QUESTION ANALYSES FOR BANK STAFF.
Twenty (20) copies of the questionnaire were distributed and the whole were collected.
	The amount of questionnaire collected presented 100% of the total of the questionnaire distributed. The research had decided to process the questionnaire manually and tables were prepared for careful proper analysis this information.
	Sex
	Number 
	percentage

	Male
	9
	48

	Female
	11
	55

	Total
	20
	100


TABLE 1: NUMBER OF SEX GROUP
  Source: field survey, 2025
	From table 1 above the number of male is 45% of the respondent while the number of female is 55%. The majority of the respondents are females.
TABLE 2: AGE GROUP
	Age 
	Number 
	percentage

	21-25
	4
	20

	26-30
	6
	30

	31-40
	8
	40

	40-50
	2
	10

	Total
	20
	100


Source: field survey, 2025
From table 2 above 2% percent of the respondent fall between age 21-25 years, 30% fall between age 26-30, 40% fall between age 31-40 and fall between 40-50.
TABLE 3: NUMBER OF MARITAL STATUS.
	Status
	Number 
	percentage

	Single
	9
	40

	Married
	11
	55

	Total
	20
	100


Source: field survey, 2025
From the table 3 above 45% of the respondents were single while 55% were married.
TABLE 4: STATE OF ORIGIN.
	State
	Number 
	percentage

	Kwara
	9
	45

	Kogi
	2
	10

	Ekiti
	2
	10

	Lagos
	2
	10

	Ogun
	1
	5

	Delta
	1
	5

	Osun
	3
	

	Total
	20
	100


Source: field survey, 2025
TABLE 5: POSITION IN THE BANK
	Position
	Number 
	percentage

	Senior staff
	6
	30

	Junior staff
	8
	45

	Supervisor
	5
	25

	Total
	20
	100


Source: field survey, 2025
From table above 30% were senior staffs 45% were junior staff 25% were supervisor.
TABLE 6: NUMBER OF STAFF THAT THE BANK CONTROLS
	Staff
	Number 
	percentage

	10-20
	8
	40

	30-40
	9
	45

	40-30
	3
	15

	Total
	20
	100


Source: field survey, 2025
From table 6 above were 10-20 45% were 30-40 and 15% were 40-50.
TABLE 7: ACCESS TO OVER DRAFT
	Overdraft
	Number 
	percentage

	Yes
	18
	90

	No
	2
	10

	Total
	20
	100


Source: field survey, 2025
From the table 7 above 90% of the respondents have access to overdraft and 10% does not have access to overdraft.


TABLE 8: RECORDED OF FRAUDULENT 
	Fraudulent 
	Number 
	Percentage

	Yes
	
	35

	No
	
	501

	No
	
	15.06

	Total
	20
	100


Source: field survey, 2025
From table 8 above 35% of the respondents tick 35% yes, 5% ticked as no 15% were ticked as no ideal.
TABLE 9: MARITAL STATUS
	Status
	Number 
	percentage

	Single
	8
	40

	Married 
	12
	60

	Total
	20
	100


Source: field survey, 2025
From the table above 40% of the respondent were single while 60% were married.


TABLE 10 DOES THE ATM BRING IMPROVEMENT TO THE BANK SERVICES.
	Court
	Number
	Percentage

	Yes
	5
	25

	No
	10
	50

	No idea
	5
	25

	Total
	20
	100


Source: field survey, 2025
From the table above 25% of the respondents ticked 50% ticked no and 25% were ticked no idea.
TABLE 10: AMOUNT THAT THE BANK CHARGES 
	Meeting expecting service
	Number
	Percentage

	100
	6
	25

	200
	2
	10

	No idea
	3
	15

	Based on amount
	9
	50

	w/d
	
	

	Total
	20
	100


 Source: field survey, 2025
From the table above 25.6 of the respondent ticked 100 10% ticked 200, 15 ticked no idea based on the amount withdraw.
TABLE 11: IS YOUR BANK MEETING EXPECTATION SERVICES?
	Meeting expecting service
	Number
	Percentage

	Yes
	11
	55

	No
	4
	20

	No idea
	5
	25

	Total
	20
	100


Source: field survey, 2025
Form the table 11 above 55.6 of the respondent ticked yes 20% ticked no and 25% ticked no idea.
TABLE 12: DOES YOUR BANK SEEK LOAN FROM OTHER BANKS?
	Loan
	Number
	Percentage

	Yes
	5
	25

	No
	15
	75

	Total
	20
	100


Source: field survey, 2025
Value reject null hypothesis (H0)
ii. If r2 calculate is less than critical X2 table value accept null hypothesis.
HYPOTHESIS
H0: that banks experts could be slope the fortunate at banking system in Nigeria economy in the most vital economic management and financial decision concerning the operation of the system allocation.
H1: that banks expert could not shape the fortunes at banking economy in the most vital economic management and financial decision concerning the banks.
Q: could banks expert shape the fortunes of Nigeria economic in the most vital economic banking system.
	Alternative
	Number
	Percentage

	Option
	-
	-

	Yes
	20
	100

	No
	-
	-

	Total
	20
	100


 Source: field survey, 2025
Using the chi-square are (X2) expression we have X2 (20-20)  = (0-0)
						       		20.
0/20+0/20=0+1
V=n-n
=2-1
V= 1 level confidence significant at 97% or 01
N2= 0.01 (v=1) 6.63
Decision rule
Accept
	Age group
	Number
	Percentage

	Yes
	16
	80

	No
	4
	20

	Total
	20
	100


Source: field survey, 2025
From the table 10 above of the respondent ticked yes and 20% of the respondent ticked no.
4.3 TEST OF HYPOTHESIS
	The chi-square (X)2 method of statistical analysis will be adopted in the testing of hypothesis in the body.
The chi-square test, which is widely used in the statistical word is measure of discrepant existing between observed and the expected frequencies of one or more variables.
Therefore, the chi-square is define as 
(Q-41) + (Q2-C2) + (QW-CN)
X2          =r-k2 		   CW
In summary chi-square derived as X2= e(q1-e1)2
Q= observed value
E= expected value
I=1,2,3,4…N.
4,3,1 degree of freedom
Is the number of sample or option less than sample parameter and is clearly derived as V=E 
When u= degree of freedom 
U= number of alternative (option)
Va= sample parameter constants of 1.
4.3.2 TEST OF HYPOTHESIS
i. hn2- calculate id greater instant the critical r2 table from the 12 above 25% of the respondents tick yes and 75% ticked.
TABLE 13: NAME OF THE BANK
	Name
	Number
	Percentage

	Guarantee trust bank
	20
	100


Source: field survey, 2025
From the table 13 the tick GT Bank yes.
TABLE 14: DOES ATM IMPROVEMENT TO THE BANK SERVICE.
	Improvement 
	Number
	Percentage

	Yes
	20
	100

	Total
	20
	100


Source: field survey, 2025
TABLE 1 NUMBER OLD SEX GROUP
	Sex
	Number
	Percentage

	Male
	11
	55

	Female
	9
	45

	Total
	20
	100


Source: field survey, 2025
From the table above the number of male is 55% the respondent while number of female 45% majority of the respondent are male.
TABLE 2 AGE GROUP.
	Age group
	Number
	Percentage

	20-25
	7
	35

	26-30
	8
	40

	31-40
	5
	25

	Total
	20
	100


Source: field survey, 2025
From table above 35% of the respondent fall between 20-25 years, 40% fall between 26-30 and 25% fall between 34% year.
Ho: ii f X 2 c2 less not
Reject 
Hi : if the XZc is greater than X2 
4.4 DATA INTERPRETATION
This part is intended to discuss the result of the hypothesis tested.
	Having analysis the data of bank and test hypothesis since the calculated X2 (ie) less than the V2 which in the conclude that financial expert could shape the fortunes banking system in the most vital economic banker system or operation. The result however shows that there is no significant different and thus finding is being confirmed with the study of various aspect of the research work that is being highlighted series.






CHAPTER FIVE
5.0 	SUMMARY, CONCLUSION AND RECOMMENDATION 
5.1	SUMMARY
	The impact of digital banking on deposit money banks in Nigeria is one of the greatest advancement in the world of information technology (IT) for working information and data available to users is the internet.
	With the intense competition among the banks many are struggling to sky a float in the turbulent business. Digital banking is a natural fall out of the intense competition in the banking industry.
	The study lays emphasis on the impact of e-banking on Nigeria deposit money bank. The was enable the central bank of Nigeria in the area of monetary policy financial system stability and payment to come up with a report of e-banking which the CBN feels it still at early stage of development in Nigeria. The report will anticipate the likely impact of the movement towards e-banking.
5.2	CONCLUSION 
	From the above explanation, the digital banking services in physical term is global network made up of many husand(s) of computers. Okike and Ibezimaus (2000), describe the internet and the name given to a collection of computer around the world that can be connected for performance transaction, payment etc over the internet through a bank secure site.
	Internet is an acronym for “international network” the network is computer network. Thus, “internet” means the linking of one computer network with another across national frontier (CBN Information Technology Publications).
	Digital banking involves the use of a password system for both computer and telephone guidance on electronic banking.com.
	Digital banking(e-banking) can be seen as a term used for performing transaction payment etc over the internet through a bank secure sit (www.riskmanagement.com). But even before advancement of information technology to the internet, banking has been in operation were there is a need to appraise the evolution of computer to internet.
5.3 RECOMMENDATIONS
	Based on the conclusions of the study. The following recommendations are made for consideration by deposit money banks and regulatory bodies.
1) Banks that are yet to fully adopt digital banking should as matter of urgency do so if they must grow, remain relevant, competition and profitable.
2) Position relationship exist between mobile banking and deposit grown of deposit money banks in Nigeria. Therefore, banks that want to improve their deposit growth performance must offer numerous products and services through mobile phones in an effective efficient and cost effective manner.
3) Position relationship also exist between internet banking and total asset growth FMBs in Nigeria. Therefore banks that want to increase their asset holdings and offer numerous, efficient and cost effective secured transactions through the internet. They must also ensure internet network availability at all times.
4) Aggressive e-banking awareness through all media of communication should be embark upon by banks. The awareness should focus on the numerous e-banking products available and their benefits. The awareness campaign should also be extended to non-customers, since there are some e-banking products that do not required a customer to operate an account.
5) Banks should liaise frequently with their network providers to ensure that there is 24/7 network availability if e-banking adoption must be improve.
6) The Central Bank of Nigeria should ensure that all banks comply with the CBN guidelines on electronic banking. This will ensure that the problems of network unavailability, non prompt resolution of dispense error issues and other operational challenges are overcome.
7) Banks should improve the security of e-banking transactions by security their platforms and they should also educate their customers on how to avert e-banking fraud.
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