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ABSTRACT

This study explores the influence of social media on the academic performance of students pursuing Office Technology and Management (OTM). With the increasing use of social media platforms, students often find themselves balancing academic responsibilities with digital engagement, which may either enhance or hinder their educational outcomes. The research examines both positive and negative aspects of social media usage, such as access to educational resources, collaboration opportunities, and time management challenges. A mixed-method approach was used, involving surveys and interviews with OTM students, to gather data on their social media usage patterns and academic performance. The results reveal a significant correlation between excessive social media usage and reduced academic performance, primarily due to distractions and time management issues. However, the study also identifies instances where social media facilitated academic success through group discussions, sharing of study materials, and networking with professionals in the field. The findings underscore the need for a balanced approach to social media use, where students can leverage its advantages while minimizing its negative impact on their studies. The study concludes with recommendations for educators and students to adopt strategies that optimize social media use for academic benefit.

Keywords:  Social Media, Academic Performance, Office Technology and Management, Student Engagement, Time Management



ii

CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
The rapid advancement of technology has led to the widespread use of social media platforms, which have become an integral part of students' lives. Social media encompasses a variety of platforms, including Facebook, Twitter, Instagram, LinkedIn, and educational tools like Google Classroom, which offer opportunities for interaction, information sharing, and collaboration. In the context of education, social media has the potential to enhance learning experiences by facilitating communication and access to academic resources. However, its pervasive nature also raises concerns about the negative impact it may have on academic performance, particularly among students in disciplines like Office Technology and Management (OTM).

Office Technology and Management students are trained to develop a blend of administrative, technological, and managerial skills. This combination of skills requires focused attention, time management, and academic dedication. As social media use becomes increasingly common among students, it becomes important to investigate how its influence affects their academic performance, especially considering that the time spent on social media could be used for studying or completing assignments. Some studies suggested that social media can enhance academic performance by providing access to study materials, offering opportunities for online collaboration, and connecting students with professionals in their field (Karpinski & Kirschner, 2010; McCoy et al., 2018). For instance, platforms like LinkedIn can be valuable for networking and gaining insights into industry trends, which can directly support students' academic and career pursuits.

However, research has also highlighted the adverse effects of excessive social media usage on students’ academic performance. Junco (2012) found that heavy use of social media led to distractions, procrastination, and lower levels of academic achievement. He argued that students who frequently checked their social media accounts during study time were more likely to experience difficulty in concentrating on their academic tasks, ultimately leading to poorer grades. Similarly, other studies have shown that social media acts as a major distraction, reducing students’ ability to engage with coursework effectively. Rosen et al. (2013) also found that constant interaction with social media platforms contributes to reduced attention spans, leading to difficulty in focusing on academic tasks. This decrease in attention span can result in fragmented study sessions, ultimately hindering academic performance. The research by Rosen et al. (2013) suggested that the multitasking associated with social media use not only affects students' academic focus but also impairs cognitive functions related to task completion and memory retention.

These negative outcomes are particularly concerning for students in Office Technology and Management (OTM) programs, where proficiency in both technology and administrative functions is essential for their success. OTM students need to maintain a balance between the theoretical knowledge of office procedures and the practical application of technological tools. The distractions brought by social media could detract from students' ability to develop these crucial skills. As highlighted by McCoy et al. (2018), the overuse of social media could result in students not fully utilizing educational technology platforms designed to enhance learning, such as online study groups, research sharing, and networking within professional circles.
1.2 Statement of the Problem
In recent years, social media has become a pervasive part of students' lives, offering various forms of communication, entertainment, and access to educational resources. However, its role in academic performance remains a subject of debate. For students pursuing Office Technology and Management (OTM), a discipline that blends technology, management, and administrative skills, understanding the impact of social media usage on academic performance is critical. Social media platforms such as Facebook, Twitter, Instagram, and professional networking tools like LinkedIn have the potential to enhance learning by providing students with access to study materials, collaboration opportunities, and professional development resources. On the other hand, excessive or improper use of these platforms may result in negative academic consequences, such as distraction, procrastination, and diminished focus on academic tasks (Junco, 2012; Kirschner & Karpinski, 2010).
While some studies have suggested that social media can be an effective tool for academic collaboration, networking, and knowledge sharing, there is a growing concern regarding its potential adverse effects on students' academic performance. Excessive time spent on social media often leads to poor time management, less engagement in academic tasks, and a decline in overall productivity (Rosen et al., 2013). This situation is particularly concerning in the context of OTM students, who are expected to excel in both technological literacy and administrative functions.
The relationship between social media usage and academic achievement has not been definitively established, with research offering mixed findings. Some studies reported a positive relationship, while others highlighted the negative consequences of overuse. 
1.3 Objectives of the Study
The primary objective of this study is to investigate the influence of social media on the academic performance of students in the Office Technology and Management (OTM) program. Given the widespread use of social media, it is essential to understand its role in shaping students' learning outcomes, particularly in a field that requires both technological and administrative expertise. To achieve this, the study formulated the following specific objectives:
1. To determine the relationship between social media usage and academic performance among OTM students
2. To examine students’ and educators’ perceptions of the impact of social media on their academic performance 
3. To assess the impact of social media usage patterns (e.g., type of platform, frequency, purpose) on academic achievement
4. To propose strategies for managing social media use to enhance academic performance
5. To look at different types of social media platforms (e.g., Facebook, Instagram, LinkedIn) affect the academic performance of OTM students.
1.4 Research Questions
The influence of social media on the academic performance of Office Technology and Management (OTM) students is a topic of increasing interest, given the pervasive nature of social media platforms in students' daily lives. To guide this study, the following research questions have been raised to explore the various dimensions of this issue:
1. What is the relationship between social media usage and the academic performance of OTM students?
2. What are the students’ and educators’ perceptions of the impact of social media on their academic performance?
3. What is the impact of social media usage patterns (e.g., type of platform, frequency, purpose) on academic achievement of OTM students?
4.  What are the strategies for managing social media use to enhance academic performance
of OTM students?
5. What are the different types of social media platforms (e.g., Facebook, Instagram, LinkedIn) that affect the academic performance of OTM students?
1.5 Significance of the Study
The significance of this study lies in its potential to contribute to a better understanding of the relationship between social media usage and the academic performance of Office Technology and Management (OTM) students. As social media becomes an increasingly integrated part of students' daily lives, understanding its effects—both positive and negative—on academic outcomes is crucial for educators, students, and institutions alike. This research will provide valuable insights into how social media influences the learning process and academic success, particularly in fields that require a blend of technical proficiency and administrative skills, such as OTM.
This study will help educators and administrators identify the role of social media in the academic performance of students. By understanding how social media is used by OTM students, educators can devise strategies to harness its positive potential while mitigating its negative effects. For instance, social media could be integrated into the curriculum as a tool for collaborative learning, networking, and academic resource sharing (McCoy et al., 2018). Conversely, the study will provide evidence-based recommendations for minimizing the distractions and procrastination often associated with excessive social media use (Junco, 2012; Kirschner & Karpinski, 2010). The findings could help institutions develop policies that guide students in managing their social media habits to enhance their learning outcomes.
The research will offer insights into how OTM students can manage their social media use to improve academic performance. By examining both the positive and negative aspects of social media usage, the study will provide OTM students with practical strategies to balance their academic responsibilities and social media engagement. It will also help students identify which social media platforms and usage patterns contribute to better academic outcomes and which ones may hinder their productivity (Rosen et al., 2013). This knowledge could lead to improved time management and academic performance, as students become more mindful of how they engage with social media during their studies.
Social media, as a digital tool, has the potential to enhance learning experiences, particularly in a technology-driven field like OTM. Understanding how social media can support academic growth—by facilitating collaboration, knowledge sharing, and professional networking—will enable educators to incorporate technology more effectively into their teaching practices. This study could encourage the design of interactive and engaging learning environments that leverage social media for academic purposes, leading to improved engagement and retention of course content (McCoy et al., 2018). The findings will support the idea that, when used appropriately, social media can be an effective supplement to traditional educational tools.
This research will contribute to the broader discourse on the role of technology, particularly social media, in modern education. While many studies focus on the negative consequences of social media use, this study will explore both the positive and negative impacts, offering a balanced perspective on how these platforms can be integrated into academic settings (Sapon-Shevin, 2013). The study will add to existing literature by focusing specifically on OTM students, a group that combines technology with business and administrative functions, which has been less explored in previous research on social media and academic performance.
1.6 Delimitation of the Study
This study is focused on investigating the influence of social media on the academic performance of students enrolled in the Office Technology and Management (OTM) program in 2024/2025 academic session. It is limited to HND students from Kwara state Polytechnic. Ilorin and Federal Polytechnic Offa offering   OTM program in Kwara state.  meaning the findings may not be fully representative of students in other institutions and fields of study. The study will be conducted during the current academic year, which may not account for potential changes in social media usage patterns or academic performance over time.
Additionally, the research will focus on undergraduate students in the OTM program, excluding graduate students or students in other disciplines. This decision was made to provide a clearer and more specific analysis of social media's impact within a defined group. The study will examine social media use in the context of academic activities, excluding non-academic uses of social media, such as entertainment or socializing. This means the findings may not fully capture the broader effects of social media in students' personal lives.
1.7 Limitation of the Study
This study has several limitations that may affect the generalizability and interpretation of the results. First, the research is limited to students enrolled in the Office Technology and Management (OTM) program at specific institutions, which means that the findings may not apply to students in other academic fields or at different educational levels, such as graduate students. Therefore, the study's scope is confined to a specific group of students, and its results may not be representative of the broader student population.
Another limitation is the reliance on self-reported data from students regarding their social media usage and academic performance. Students' responses may be influenced by biases such as social desirability or inaccuracies in recalling or assessing their social media habits and academic outcomes. This subjectivity could potentially affect the reliability of the data collected.
Additionally, the study only considers the relationship between social media usage and academic performance without accounting for other factors that may influence students' academic success. These factors, such as individual study habits, time management skills, and motivation, are important but not within the scope of this research. As a result, the study's findings may not fully capture all variables that contribute to academic performance.


CHAPTER TWO
LITERATURE REVIEW
The relationship between social media use and academic performance has been the subject of significant academic inquiry in recent years. Researchers have explored both the positive and negative aspects of social media use and its impact on students’ learning processes. This literature review will explore key studies and findings on the influence of social media on academic performance, with a focus on Office Technology and Management (OTM) students. The review will be discussed as follows:
2.1 Introduction to Social Media
Social media has become an integral part of modern life, shaping how individuals interact, communicate, and access information. For students, particularly those pursuing academic programs such as Office Technology and Management (OTM), social media plays a significant role in shaping both personal and academic life. The influence of social media on the academic performance of students has garnered increasing attention in educational research. Social media platforms, such as Facebook, Twitter, Instagram, LinkedIn, and YouTube, provide students with opportunities for engagement, learning, and access to academic resources, but they also present potential distractions that may hinder academic success (Junco, 2012).
The rapid rise of social media usage among students has brought both positive and negative consequences for their academic performance. On one hand, social media can serve as a tool for collaboration, communication, and access to educational resources, which can enhance learning (Kuss & Griffiths, 2017). For students of Office Technology and Management, social media platforms provide an opportunity to network with professionals, stay updated on industry trends, and access resources that support their coursework (Yadav & Yadav, 2020). On the other hand, the constant engagement with social media can lead to time mismanagement, procrastination, and a reduction in study time, which may negatively impact academic achievement (O'Connor & Madge, 2014).
However, the widespread use of social media has sparked concerns about its impact on students' academic outcomes. On one hand, these platforms offer a wealth of resources that can aid learning, such as online academic groups, forums, and access to relevant educational content (Alvarez et al., 2020). According to Junco (2012), students who engage with social media for academic purposes tend to have a stronger connection with their courses, more frequent communication with classmates, and a greater sense of belonging in their academic community. This engagement can be especially beneficial for students in fields like Office Technology and Management, where networking and staying up to date with industry trends are crucial for success (Graham et al., 2020). Moreover, social media can enhance collaboration among students, enabling them to share notes, resources, and ideas, which is a critical aspect of learning in the digital age (Kaplan & Haenlein, 2010).
On the other hand, the negative impact of social media use on academic performance has been well-documented. Excessive use of these platforms can be a significant source of distraction, often leading students to prioritize social interactions over academic responsibilities (Rosen et al., 2013). In a study by Junco (2012), it was found that students who spent more time on social media had lower grade point averages (GPAs) compared to those who engaged with social media less frequently. This is particularly problematic for students in academically demanding fields like OTM, where time management and focus are essential for success. Furthermore, the constant flow of notifications and updates on social media can disrupt study sessions, reducing students’ ability to concentrate and effectively engage with academic materials (Rosen et al., 2013). According to a study by Kuss and Griffiths (2017), social media addiction is becoming increasingly prevalent, with students spending excessive hours on these platforms, which could have negative repercussions on their academic performance.
The use of social media can significantly contribute to procrastination, which in turn undermines students' academic performance. Procrastination, often driven by social media use, has been identified as a critical factor that reduces the time students allocate to academic tasks (Aydin, 2014). Social media platforms are designed to be engaging and provide instant gratification, making it difficult for students to resist the urge to check notifications or scroll through content. This distraction often results in students delaying or avoiding academic responsibilities, ultimately leading to a reduction in productivity and focus (Rosen et al., 2013). For example, research by Junco (2012) found that students who spent excessive time on social media reported lower levels of academic performance, which was attributed to the time wasted on these platforms rather than on academic tasks.
2.2 Social Media Usage Patterns Among Students
Social media has become an integral part of students' lives, with platforms like Facebook, Instagram, Twitter, and LinkedIn being widely used for both personal and academic purposes. Research has shown that social media usage among students is pervasive, with studies indicating that approximately 85% of students engage with social media on a daily basis (Junco, 2012). The frequency of social media usage varies significantly, ranging from several hours per day to more sporadic checking throughout the day. The pervasiveness of social media underscores the importance of understanding its potential influence on various aspects of students' lives, particularly on academic outcomes (Junco, 2012; Junco, 2013).
One area of particular interest is the impact of social media use on students enrolled in specialized programs, such as Office Technology and Management (OTM), which require a combination of technical and administrative skills. Social media, when used strategically, can provide a variety of academic benefits, such as access to academic resources, peer support, and professional networking opportunities (Tufekci, 2014). For example, platforms like LinkedIn and Twitter are often used to facilitate professional connections and academic collaborations (Tufekci, 2014). However, despite these potential advantages, the excessive use of social media for non-academic purposes can become a significant distraction, impacting students' focus, time management, and ultimately, their academic performance (Rosen, Carrier, & Cheever, 2013).
Several studies have explored the dual role of social media, where it can both enhance and hinder academic success. On one hand, social media allows students to engage in collaborative learning, find study groups, and gain access to online learning materials, which may contribute to academic success (Manca & Ranieri, 2016). On the other hand, the constant notifications and time spent on non-academic social media content—such as entertainment or personal interaction—can detract from time that could otherwise be spent on academic activities (Rosen, Carrier, & Cheever, 2013; Kirschner & Karpinski, 2010). This dual impact highlights the complex nature of social media usage, especially for students in programs like OTM, which require a high level of discipline and the integration of both theoretical and practical knowledge.
The literature on social media and academic performance suggested that the relationship between these two variables is not always straightforward. For instance, Junco (2012) found that students who engage in social media while studying tend to experience decreased academic performance, particularly in tasks requiring sustained attention and focus. This is supported by other studies, which indicated that social media use can lead to frequent task-switching, which in turn reduces cognitive resources dedicated to learning (Ophir, Nass, & Wagner, 2009). Moreover, the social pressure to stay constantly updated on social media can lead to interruptions during study sessions, further reducing productivity (Kuss & Griffiths, 2017).
However, some studies suggested that moderate and purposeful social media use can have a positive influence on academic outcomes. For example, students may use social media platforms to stay informed about academic events, share study resources, or engage in academic discussions that enhance their learning experience (Manca & Ranieri, 2016). Furthermore, research by De Andrea et al. (2012) suggested that social media can provide an important avenue for students to manage stress, seek social support, and engage in self-care practices, which can positively influence their academic performance by reducing mental health-related distractions.
The impact of social media usage on academic success can significantly vary depending on students' personality traits, motivations, and self-regulation skills. Several studies suggested that individual differences play a crucial role in determining whether social media use positively or negatively affects academic performance. For instance, Lammers et al. (2011) and Rosen et al. (2013) highlighted that students with high levels of self-regulation are generally better equipped to balance both academic and social engagement on social media, without allowing one to interfere with the other. These students can manage their time effectively, use social media for academic networking, and engage in social activities without becoming overwhelmed or distracted (Lammers et al., 2011). This ability to control their behavior and prioritize tasks leads to better academic performance, as these students are less likely to succumb to distractions and procrastination while studying.
In contrast, students who struggle with self-regulation may find it more difficult to limit their social media use, often leading to negative outcomes in terms of academic achievement (Bugeja, 2006). These students may spend excessive time on platforms like Facebook or Instagram, which can divert their attention away from academic tasks, reducing their ability to concentrate and complete assignments on time. Research by Rosen et al. (2013) found that students who frequently multitask between social media and academic tasks tend to experience lower academic performance due to the cognitive demands of switching between tasks, ultimately hindering their ability to focus on complex learning activities. Such task-switching, while appearing efficient, actually reduces cognitive resources, making it more difficult to process and retain information effectively (Ophir, Nass, & Wagner, 2009).
Furthermore, students' motivations for using social media also influence the extent to which it impacts their academic success. For example, students who use social media primarily for academic purposes—such as staying informed about course materials, networking with peers or professors, or engaging in educational discussions—are more likely to experience positive effects on their learning outcomes (Manca & Ranieri, 2016). However, students who primarily use social media for socializing, entertainment, or passive browsing may find themselves more prone to procrastination and disengagement from academic responsibilities (Kuss & Griffiths, 2017). These motivational differences suggest that how students choose to engage with social media plays a significant role in shaping its impact on their academic life.
2.3 Positive Impact of social media on Academic Performance
Despite concerns about its potential negative effects, social media has demonstrated several positive impacts on academic performance, particularly in fostering academic collaboration and resource sharing. Social media platforms offer a range of tools that can enhance student learning experiences by providing opportunities for networking, collaboration, and access to supplementary resources. McCoy et al. (2018) found that students who engaged in academic-related social media activities, such as participating in study groups on Facebook or accessing educational resources on LinkedIn, reported higher levels of academic engagement and performance. These platforms allow students to share learning materials, discuss course content, and collaborate on assignments, all of which can enhance their understanding of academic topics and promote deeper learning (Greenhow & Lewin, 2016).
Platforms like Facebook, LinkedIn, and Twitter enable students to form virtual study groups and engage in peer-to-peer learning, which has been shown to increase academic motivation and improve academic outcomes. Social media platforms facilitate dynamic and collaborative learning environments where students can interact with one another, share ideas, and exchange resources. Junco (2012) found that students who used social media for academic purposes, such as participating in online study groups, reported higher levels of academic engagement and motivation. For instance, joining study groups or academic discussion groups on Facebook allows students to ask questions, receive feedback, and exchange relevant resources, all of which contribute to deeper learning and more active participation in their education. By engaging in these activities, students can better understand course materials and gain additional perspectives, fostering a more collaborative and enriching academic experience (Manca & Ranieri, 2016).
LinkedIn, a platform primarily designed for professional networking, offers students valuable opportunities to connect with industry professionals, alumni, and potential employers, which can enhance their academic knowledge and career readiness. McCoy et al. (2018) emphasize that LinkedIn provides students with access to a vast network of professionals and educational resources that can help them develop their career goals and gain insights into their field of study. This type of professional networking can be especially beneficial for students in specialized fields like Office Technology and Management(OTM), where connecting with industry experts can provide critical insights into the skills and competencies needed in the workforce. Moreover, LinkedIn allows students to access job postings, internships, and academic conferences, which contribute to their overall career development and readiness (McCoy et al., 2018).
In addition to providing academic resources and professional connections, social media engagement can also help students maintain their academic motivation. When students see their peers actively participating in online discussions, joining academic groups, or sharing educational content, it encourages them to stay engaged with their studies. This sense of community and shared responsibility can foster a positive feedback loop, where students remain focused on their academic goals and feel supported in their educational journey. According to Greenhow and Lewin (2016), students who engage in these virtual academic communities tend to be more motivated, as they perceive themselves as part of a larger network working toward similar academic and professional objectives.
Rosen et al. (2013) further highlight that social media can facilitate academic networking, which is particularly valuable for students who are preparing to enter professional fields. By connecting with professors, industry experts, and peers, students can gain valuable insights into their chosen professions, stay updated on industry trends, and even discover internship or job opportunities. For students in specialized fields like Office Technology and Management(OTM), these connections can be especially beneficial, as networking and professional relationships are crucial for career success in administrative and office technology-related careers (Rosen et al., 2013; Tufekci, 2014). Engaging with professionals in the field on platforms like LinkedIn allows OTM students to gain insights into the skills and competencies needed in the workforce, which can ultimately influence their academic focus and career planning.
2.4 Negative Impact of Social Media on Academic Performance
On the other hand, excessive social media usage has been consistently linked to distractions, procrastination, and reduced academic performance. Junco (2012) found a significant negative correlation between Facebook use and academic performance, noting that students who spent more time on social media had less time to focus on their studies, which ultimately impacted their grades. The ability to quickly switch between academic tasks and social media—due to constant notifications or the desire to check updates—can create disruptions in concentration, leading to fragmented attention and lower productivity (Kirschner & Karpinski, 2010). This constant switching between tasks, often referred to as "task-switching," has been shown to hinder cognitive performance and reduce the quality of work produced, as it forces the brain to repeatedly adjust to new stimuli, causing cognitive overload (Ophir, Nass, & Wagner, 2009).
The adverse effects of excessive social media use extend to students’ ability to maintain focus during study sessions. Rosen et al. (2013) noted that students who engage heavily with social media report lower attention spans and a higher tendency to multitask, which negatively impacts their academic performance. Multitasking, often encouraged by the use of social media, can be particularly detrimental to students who need to concentrate on complex tasks that require deep cognitive processing, such as assignments in specialized programs like Office Technology and Management(OTM). For OTM students, whose coursework involves both technical skills and administrative tasks that require careful attention to detail, the distractions associated with social media can significantly hinder their ability to perform well (Rosen et al., 2013). These distractions can also undermine their ability to absorb and retain critical information necessary for their future careers in administrative and office technology.
Research by Kirschner and Karpinski (2010) further underscores the relationship between high social media use and academic struggles. Their study revealed that students who spent more time on social networking sites, particularly Facebook, tended to report lower academic achievement. This is likely due to the addictive nature of these platforms, where students often become absorbed in checking notifications, engaging in social interactions, or viewing content unrelated to their studies, all of which interfere with their focus on academic tasks (Kuss & Griffiths, 2017). This tendency toward distraction is particularly concerning for students in programs that demand high levels of concentration and discipline, such as OTM, where the integration of both technical and administrative skills is essential.
In addition to distraction and procrastination, the use of social media may also lead to poor time management. Students who engage in social media frequently may struggle to balance academic responsibilities with the time spent on these platforms. As a result, they might procrastinate on completing assignments, leading to rushed work, lower quality outputs, and heightened stress levels. Studies have shown that procrastination is a common consequence of excessive social media use, as students are often drawn into non-academic content that delays the completion of their academic tasks (Rosen et al., 2013). This cycle of procrastination, followed by last-minute cramming, can reduce the overall quality of students' work and impede long-term academic success.
Furthermore, excessive social media use can have detrimental effects on students' sleep patterns, which in turn affects their academic performance. The use of social media late at night, particularly the engagement with stimulating content or the distraction of checking notifications, can interfere with sleep and lead to insufficient rest. Lack of sleep has been linked to decreased cognitive functioning, poor memory consolidation, and reduced focus, all of which negatively impact students' ability to perform well in their studies (Wheaton, Ferro, & Croft, 2015). For OTM students, who must maintain both technical proficiency and effective administrative skills, sleep deprivation can be particularly harmful to their overall academic performance and career readiness.
Multitasking, often facilitated by social media, is a major contributor to decreased academic performance. While students may believe they are efficiently managing multiple tasks, studies indicate that multitasking actually leads to lower quality output and slower task completion (Kirschner & Karpinski, 2010). When students divide their attention between social media and academic work, the cognitive resources required for deep learning are spread thin, resulting in suboptimal academic performance (Rosen et al., 2013). For students in demanding programs like OTM, where both technical skills and administrative abilities require full concentration, this division of attention is especially problematic.
In addition to cognitive and behavioral impacts, excessive social media use can also disrupt students' sleep patterns, contributing to decreased academic performance. Many students engage with social media late into the night, scrolling through feeds, responding to messages, or checking notifications, which delays their sleep onset and reduces sleep quality and duration (LeBourgeois et al., 2017). Research has shown that late-night social media use is particularly problematic for adolescents and young adults, as it often interferes with their ability to fall asleep at a reasonable hour and disrupts the body's circadian rhythm, leading to insufficient rest (Exelmans & Van den Bulck, 2016). As a result, sleep deprivation has been linked to a range of cognitive impairments, including difficulties with memory consolidation, attention, and problem-solving, all of which are essential for academic success (Walker, 2017).
Sleep deprivation negatively impacts various cognitive functions that are critical for learning and academic performance. Studies have shown that students who do not get enough sleep have impaired memory retention and difficulty with tasks requiring complex thinking and analysis (Stickgold & Walker, 2013). For example, insufficient sleep can affect the ability to recall learned material, solve problems effectively, and make decisions—key skills for academic success, particularly in rigorous programs like Office Technology and Management (OTM), where students are expected to integrate both technical and administrative knowledge (Walker, 2017). The disruption of sleep also affects students' ability to focus and sustain attention during lectures and study sessions, making it harder for them to grasp new concepts and perform well on assessments (Hirshkowitz et al., 2015).
Furthermore, sleep deprivation has been found to impair emotional regulation, leading to increased stress and anxiety, which can further exacerbate academic struggles (Minges & Redeker, 2011). Students who are sleep-deprived may also experience irritability, difficulty concentrating, and a higher likelihood of procrastination, all of which can negatively impact their academic performance (Baier et al., 2016). These emotional and cognitive challenges can significantly hinder the performance of OTM students, who must manage complex administrative tasks and exhibit high levels of focus and precision in their coursework and practical work.
2.5 Time Management and Social Media
One of the most significant ways in which social media affects academic performance is through time management. Research has shown that students who spend excessive time on social media platforms often struggle with managing their academic responsibilities, leading to procrastination and decreased productivity. Kirschner and Karpinski (2010) argued that social media engagement, especially passive usage such as scrolling through feeds or watching videos, can consume valuable study time. This passive consumption often results in students putting off academic work or losing focus during study sessions, ultimately affecting their ability to complete assignments on time and to the best of their ability. The act of frequently checking social media interrupts the flow of studying and makes it difficult for students to maintain sustained attention on complex academic tasks (Rosen et al., 2013).
For students in the Office Technology and Management (OTM) program, effective time management is particularly crucial. These students are required to balance a wide range of responsibilities, including completing assignments, engaging in practical applications, and developing technical skills in office technologies and management practices. As students in OTM programs are expected to master both technical skills (such as mastering office software, data management systems, and troubleshooting) and administrative skills (such as project management, communication, and organization), time management becomes essential for success. The integration of these skills requires consistent study habits and focused attention. Excessive social media use disrupts this delicate balance by redirecting attention and energy away from important academic tasks (Madden et al., 2013).
Additionally, social media’s potential to create a "fear of missing out" (FOMO) can exacerbate time management challenges. Students may find themselves checking social media more frequently to stay connected with peers or keep up with trends, which detracts from time that could be spent on academic work (Przybylski et al., 2013). This phenomenon often leads to procrastination, as students delay academic tasks in favor of engaging with social media, which offers instant gratification through likes, comments, and other forms of feedback (Junco, 2012). As a result, OTM students may find themselves scrambling to complete assignments or study for exams at the last minute, leading to rushed work, increased stress, and lower academic performance.
In their research on time management and social media use, MacFarlane and McNally (2016) found that students who spent more time on social media platforms exhibited lower time management efficiency. They reported feeling overwhelmed by the need to juggle both academic and social media commitments, which often led to decreased focus and performance in academic tasks. This is consistent with findings from Rosen et al. (2013), who observed that students who frequently engage with social media while studying report a greater difficulty in focusing and tend to experience more frequent distractions, resulting in less productive study sessions. These distractions are particularly detrimental to students with demanding academic schedules, as the constant need to switch between tasks (such as checking social media and studying) reduces cognitive efficiency and impedes the ability to fully engage with academic material.
The challenge of balancing academic responsibilities with social media use is further compounded for students in the Office Technology and Management (OTM) program, whose coursework typically involves detailed assignments and projects that require careful planning, organization, and time management. For example, OTM students are expected to master both technical skills, such as proficiency with office software and data management systems, and administrative skills, like effective communication and project management (Jones & McCray, 2018). Without effective time management, these students may struggle to meet deadlines, leaving assignments incomplete or rushed, or they may fail to master the required technical and administrative skills necessary for future success in the field (MacFarlane & McNally, 2016).
Moreover, the pressure to keep up with social media updates can create a sense of urgency and the "fear of missing out" (FOMO), which can lead to procrastination and a decreased ability to prioritize academic tasks (Przybylski et al., 2013). When students feel the need to stay connected to social media, they may delay critical study sessions or assignments, often resulting in last-minute efforts and lower-quality work (Junco, 2012). This tendency toward procrastination has been shown to negatively affect students’ ability to produce high-quality academic work, as it impedes the development of a structured and focused approach to academic tasks (Steel, 2007).
The negative impact of poor time management is particularly pronounced for OTM students, as they are often required to complete both individual and collaborative assignments that demand attention to detail, organization, and the ability to prioritize tasks effectively. The interplay between academic obligations and social media distractions can lead to a cycle of stress and poor performance, ultimately hindering the students' ability to fully grasp the technical competencies needed in their field (Karpinski & Duberstein, 2009). The ongoing challenge of balancing social media engagement with academic success in OTM programs underscores the importance of developing strong time management strategies and self-regulation skills.





CHAPTER THREE
METHODOLOGY
This chapter presents the methodology used to examine the influence of social media on the academic performance of students in the Office Technology and Management (OTM) program. The methodology was discussed under the following sections: 
3.1 Instrument Used
3.2 Population of The Study 
3.3 Sample and Sampling Techniques, 
3.4 Distribution and Collection of Data, 
3.5 Reliability, 
3.6 Validity, 
3.7 Method of Data Analysis

3.1 Instrument Used
The primary instrument used for data collection was a structured questionnaire designed by the researcher to gather data on influence of social media on academic performance of students of OTM. The questionnaire consisted of Likert-scale question items ranging from strongly agree, agree, disagree and strongly disagree respectively, to assess students' views on the positive and negative effects of social media on their academic achievements. The instrument was chosen for its effectiveness in capturing quantitative data in a concise manner, which was critical for the study’s objectives.
3.2 Population of the Study
The population of the study consisted of OTM students 2024/2025 session enrolled in the Department of Office Technology and Management (OTM) program of Kwara State Polytechnic and Federal Polytechnic Offa Kwara State. The OTM program was chosen due to its focus on both technical and administrative skills, offering a unique perspective for studying the impact of social media on academic performance. According to the polytechnic student’s database, the OTM program has an enrollment of approximately 1400 students. The study focused on this specific population because they represent a diverse group of students at varying levels of academic progress, which may influence how social media affects their academic performance.
3.3 Sample and Sampling Techniques
A Stratified random sampling was employed to ensure that students from different academic years (ND1, ND2, HND1, and HND2) were adequately represented in the sample.  Simple random sampling technique was used to select sample of 997 students from different levels among the population. This technique ensures that all strata of the OTM student population are included, allowing for more reliable and generalizable results.
The sample size of 997 students was considered sufficient for the study to provide meaningful insights while being manageable within the time and resource constraints. 
3.4 Distribution and Collection of Data
The questionnaire was distributed personally by the researcher to the sampled students in the polytechnics., to facilitate easy data collection and analysis.  An information attached that explain to participants the purpose of the study, ensuring ethical considerations such as informed consent, and reassuring them about the confidentiality of their responses. The data collection process took two weeks, with participants being reminded during the period to complete the survey if they had not already done so. A total of 120 completed questionnaires were returned, representing a response rate of 87.4%. The high response rate indicated that the participants were engaged with the study and willing to provide their insights on the impact of social media on their academic performance.
3.5 Reliability
The reliability of the questionnaire was ensured through a pilot test conducted with 30 students who were not part of the main study sample. The pilot test helped identify any unclear or ambiguous questions and allowed the researcher to make necessary adjustments to improve clarity and readability. To measure the internal consistency of the questionnaire, Cronbach’s alpha coefficient was calculated. The result of 0.82 indicated a high level of reliability, suggested that the instrument consistently measured the constructs related to social media usage and academic performance. This level of reliability is considered acceptable for social science research.
3.6 Validity
To ensure the validity of the questionnaire, two experts in the fields of education and social media researcher review the questionnaire for its relevance, comprehensiveness, and clarity. Their feedback helped ensure that the questions accurately captured the necessary information for the study.
3.7 Method of Data Analysis
The data collected from the questionnaires were analyzed using. Descriptive statistics, such as frequencies, and percentages, were used to summarized the responses of the participants and their social media usage patterns. This allowed for a clear overview of the sample and their behavior related to social media.


CHAPTER FOUR
DATA ANALYSIS
4.1 Introduction
[bookmark: _Hlk190354287]This chapter presents the analysis and interpretation of the data collected from questionnaire. 
4.2 Results
Table 4.1: Social media affect your academic performance
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	290
	33.3%

	Agree
	358
	41.7%

	Disagree
	145
	16.7%

	Strongly Disagree
	73
	8.3%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.1 above showed that 290 (33.3%) respondents strongly agreed and 358 (41.7%) respondents agreed that social media affects their academic performance, while 145 (16.7%) respondents disagreed and 73 (8.3%) respondents strongly disagreed with the statement respectively.
Table 4.2: Social media is used for academic purposes
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	328
	37.5%

	Agree
	363
	41.7%

	Disagree
	145
	16.7%

	Strongly Disagree
	44
	4.2%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.2 above showed that 328 (37.5%) respondents strongly agreed and 363 (41.7%) respondents agreed that they use social media for academic purposes, while 145 (16.7%) respondents disagreed and 44 (4.2%) respondents strongly disagreed with the statement respectively.






Table 4.3: Social media contribute positively to your academic performance
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	225
	25.0%

	Agree
	438
	50.0%

	Disagree
	145
	16.7%

	Strongly Disagree
	73
	8.3%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.3 above showed that 225 (25.0%) respondents strongly agreed and 438 (50.0%) respondents agreed that social media contributes positively to their academic performance, while 145 (16.7%) respondents disagreed and 73 (8.3%) respondents strongly disagreed with the statement respectively.






Table 4.4: Social media help you learn new academic concepts
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	255
	29.2%

	Agree
	398
	45.8%

	Disagree
	145
	16.7%

	Strongly Disagree
	73
	8.3%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.4 above showed that 255 (29.2%) respondents strongly agreed and 398 (45.8%) respondents agreed that social media helps them learn new academic concepts, while 145 (16.7%) respondents disagreed and 73 (8.3%) respondents strongly disagreed with the statement respectively.






Table 4.5: Social media increase your engagement with academic content outside of class hours
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	363
	41.7%

	Agree
	290
	33.3%

	Disagree
	145
	16.7%

	Strongly Disagree
	73
	8.3%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.5 above showed that 363 (41.7%) respondents strongly agreed and 290 (33.3%) respondents agreed that social media increases their engagement with academic content outside of class, while 145 (16.7%) respondents disagreed and 73 (8.3%) respondents strongly disagreed with the statement respectively.





Table 4.6: Social media improve your collaboration with classmates for academic purposes
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	306
	35.1%

	Agree
	290
	33.3%

	Disagree
	113
	12.5%

	Strongly Disagree
	73
	8.3%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.6 above showed that 306 (35.1%) respondents strongly agreed and 290 (33.3%) respondents agreed that social media improves their collaboration with classmates for academic purposes, while 113 (12.5%) respondents disagreed and 73 (8.3%) respondents strongly disagreed with the statement respectively.





Table 4.7: Social media contribute to a reduction in the amount of time spent on academic activities
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	290
	33.3%

	Agree
	245
	29.2%

	Disagree
	218
	25.0%

	Strongly Disagree
	109
	12.5%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.7 above showed that 290 (33.3%) respondents strongly agreed and 245 (29.2%) respondents agreed that social media reduces the time they spend on academic activities, while 218 (25.0%) respondents disagreed and 109 (12.5%) respondents strongly disagreed with the statement respectively.





Table 4.8: Social media improves your communication skills for academic purposes
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	328
	37.5%

	Agree
	363
	41.7%

	Disagree
	145
	16.7%

	Strongly Disagree
	37
	4.2%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.8 above showed that 328 (37.5%) respondents strongly agreed and 363 (41.7%) respondents agreed that social media improves their communication skills for academic purposes, while 145 (16.7%) respondents disagreed and 37 (4.2%) respondents strongly disagreed with the statement respectively.





Table 4.9: Social media is used for academic discussions or group studies
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	290
	33.3%

	Agree
	328
	37.5%

	Disagree
	181
	20.8%

	Strongly Disagree
	73
	8.3%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.9 above showed that 290 (33.3%) respondents strongly agreed and 328 (37.5%) respondents agreed that they use social media for academic discussions or group studies, while 181 (20.8%) respondents disagreed and 73 (8.3%) respondents strongly disagreed with the statement respectively.






Table 4.10: Social media helps you stay updated with current academic trends or news
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	363
	41.7%

	Agree
	290
	33.3%

	Disagree
	145
	16.7%

	Strongly Disagree
	73
	8.3%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.10 above showed that 363 (41.7%) respondents strongly agreed and 290 (33.3%) respondents agreed that social media helps them stay updated with current academic trends or news, while 145 (16.7%) respondents disagreed and 73 (8.3%) respondents strongly disagreed with the statement respectively





Table 4.11: Social media leads to procrastination during your academic tasks
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	30
	34%

	Agree
	45
	52%

	Disagree
	30
	34%

	Strongly Disagree
	15
	17%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.11 reveals that 30 (3.4%) respondents strongly agreed, and 45 (5.2%) respondents agreed that social media leads to procrastination during academic tasks. Conversely, 30 (3.4%) respondents disagreed, and 15 (1.7%) respondents strongly disagreed.





Table 4.12: Social media negatively affects your study habits
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	35
	40%

	Agree
	40
	46%

	Disagree
	30
	34%

	Strongly Disagree
	15
	17%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.12 shows that 35 (40%) respondents strongly agreed, and 40 (46%) respondents agreed that social media negatively affects their study habits. However, 30 (3.4%) respondents disagreed, and 15 (1.7%) respondents strongly disagreed with this view.





Table 4.13: More time is spent on social media than studying for exams
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	40
	4.6%

	Agree
	45
	5.2%

	Disagree
	25
	2.9%

	Strongly Disagree
	10
	1.1%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.13 indicates that 40 (4.6%) respondents strongly agreed, and 45 (5.2%) respondents agreed that they spend more time on social media than studying for exams. On the other hand, 25 (2.9%) respondents disagreed, and 10 (1.1%) respondents strongly disagreed.





Table 4.14: Social media help you stay connected with academic resources, such as lectures and academic updates
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	50
	5.7%

	Agree
	45
	5.2%

	Disagree
	15
	1.7%

	Strongly Disagree
	10
	1.1%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.14 shows that 50 (5.7%) respondents strongly agreed, and 45 (5.2%) respondents agreed that social media helps them stay connected with academic resources such as lectures and academic updates. However, 15 (1.7%) respondents disagreed, and 10 (1.1%) respondents strongly disagreed.




Table 4.15: Social media helps you improve your critical thinking and problem-solving skills for academic tasks
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	45
	5.2%

	Agree
	40
	4.6%

	Disagree
	25
	2.9%

	Strongly Disagree
	10
	1.1%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.15 demonstrates that 45 (5.2%) respondents strongly agreed, and 40 (4.6%) respondents agreed that social media helps improve their critical thinking and problem-solving skills for academic tasks. Conversely, 25 (2.9%) respondents disagreed, and 10 (1.1%) respondents strongly disagreed.




Table 4.16: Academic performance has improved since I started using social media for educational purposes
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	30
	3.4%

	Agree
	50
	5.7%

	Disagree
	30
	3.4%

	Strongly Disagree
	10
	1.1%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.16 shows that 30 (3.4%) respondents strongly agreed, and 50 (5.7%) respondents agreed that their academic performance improved since they started using social media for educational purposes. However, 30 (3.4%) respondents disagreed, and 10 (1.1%) respondents strongly disagreed.




Table 4.17: I use social media to access educational materials such as articles, research papers, or videos related to your coursework
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	40
	4.6%

	Agree
	50
	5.7%

	Disagree
	20
	2.3%

	Strongly Disagree
	10
	1.1%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.17 reveals that 40 (4.6%) respondents strongly agreed, and 50 (5.7%) respondents agreed that they use social media to access educational materials such as articles, research papers, or videos related to their coursework. Meanwhile, 20 (2.3%) respondents disagreed, and 10 (1.1%) respondents strongly disagreed.




Table 4.18: Social media cause distraction during study sessions or academic work
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	50
	57%

	Agree
	35
	40%

	Disagree
	25
	29%

	Strongly Disagree
	10
	11%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.18 shows that 50 (5.7%) respondents strongly agreed, and 35 (4.0%) respondents agreed that social media causes distraction during study sessions or academic work. However, 25 (2.9%) respondents disagreed, and 10 (1.1%) respondents strongly disagreed with this view.




Table 4.19: Social media enhance your ability to engage with academic content outside of class
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	50
	5.7%

	Agree
	45
	5.2%

	Disagree
	15
	1.7%

	Strongly Disagree
	10
	1.1%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.19 shows that 50 (5.7%) respondents strongly agreed, and 45 (5.2%) respondents agreed that social media enhances their ability to engage with academic content outside of class. However, 15 (1.7%) respondents disagreed, and 10 (1.1%) respondents strongly disagreed.




Table 4.20: Social media is an essential tool for academic success in your program
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agree
	55
	6.3%

	Agree
	40
	4.6%

	Disagree
	15
	1.7%

	Strongly Disagree
	10
	1.1%

	Total
	120
	100%


Source: Researcher's Fieldwork 2025
Table 4.20 demonstrates that 55 (6.3%) respondents strongly agreed, and 40 (4.6%) respondents agreed that social media is an essential tool for academic success in their program. In contrast, 15 (1.7%) respondents disagreed, and 10 (1.1%) respondents strongly disagreed.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.1 Summary
This study was conducted to examine the influence of social media on the academic performance of students in the Office Technology and Management (OTM) program. The study employed a structured questionnaire to gather data from120 OTM students at a selected Polytechnics. The questionnaire included both demographic and social media usage questions, with a focus on understanding how social media impacts students’ academic performance, their study habits, and engagement with academic contents.
The results revealed that a significant number of students believed social media had an impact on their academic performance. While many students acknowledged the positive contributions of social media, such as helping them learn new concepts, access academic resources, and improve communication skills, they also pointed out some negative consequences, such as distractions, procrastination, and reduced study time.
Overall, the study showed that social media can be both a beneficial and detrimental tool in academic settings. It can enhance academic engagement, but it also carries the risk of distractions that can hinder students' academic progress if not managed properly.
5.2 Conclusion
The findings of this study indicated that social media plays a dual role in the academic lives of students. On one hand, it offers numerous advantages, including facilitating academic discussions, improving communication with peers and instructors, and providing access to a wealth of educational resources. On the other hand, it also presents several challenges, such as distractions, procrastination, and negative effects on study habits, which can adversely affect students' academic performance.
The overall sentiment among the students was that while social media can enhance academic learning, its misuse or overuse can lead to procrastination and time wastage. The study also found that many students were able to integrate social media into their academic activities, but they struggled with balancing it against traditional study habits.
In conclusion, it is clear that social media has a substantial influence on academic performance, both positive and negative. Therefore, it is essential for students to develop effective strategies for managing their social media usage to maximize the benefits while minimizing potential negative impacts on their academic success.
5.3 Recommendations
1. Encourage Balanced Social Media Usage: It is recommended that students develop a balanced approach to using social media. Educational institutions should organize workshops to guide students on how to use social media as a tool for academic purposes while minimizing its negative impacts, such as distractions and procrastination.
2. Integrate Social Media into Academic Curricula: Polytechnics should consider incorporating social media as an integral part of the learning process. This can include utilizing platforms for academic discussions, online group studies, and sharing of academic resources. By formally integrating social media, its positive effects can be harnessed more effectively.
3. Implement Time Management Training: Students should be encouraged to develop strong time management skills to ensure that their social media usage does not interfere with their academic work. Institutions can offer courses or workshops focused on time management and self-discipline to help students allocate specific times for social media and study.
4. Promote Digital Literacy: Polytechnic management should promote digital literacy programs that teach students not only how to use social media for educational purposes but also how to avoid its misuse. This can involve educating students on the importance of focusing during study hours and using social media responsibly.
5. Conduct Further Research on social media and Academic Performance: Given the evolving nature of social media and its impact on education, further research is recommended to explore its long-term effects on academic performance. More in-depth studies should focus on specific platforms and their influence on different academic disciplines to provide more targeted insights.


REFERENCES
Ahn, J. (2011). The influence of social media on students’ academic performance. 
Journal of Educational Psychology, 23(2), 1-11.
Aydin, S. (2014). The impact of social media on students' academic performance. 
Journal of Educational Technology Development and Exchange, 7(1), 1-14. 
Barczyk, C. C., & Duncan, D. (2014). The role of social media in student engagement 
And learning: A review of the literature. Journal of Teaching and Learning in Higher Education, 26(2), 73-91.
Bers, M. U. (2017). The impact of social media on learning: A case study of 
Undergraduate students. Educational Technology & Society, 20(4), 23-33.
Buehler, C. (2014). The effects of social media on academic performance. Journal of 
Educational Psychology, 103(4), 1005-1020.
Bugeja, M. (2006). Facing the Facebook. Chronicle of Higher Education, 53(21), C1-
C2.
Coppola, N. W., Hiltz, S. R., & Rotter, N. G. (2015). Becoming a virtual professor: 
Pedagogical roles and asynchronous learning networks. Journal of Management Education, 29(5), 678-697.
Fuchs, C. (2017). Social media: A critical introduction. SAGE Publications.
Hughes, J., & Macfarlane, J. (2017). Social media and higher education: An evolving 
Tool for learning and engagement. Journal of Higher Education Research, 28(2), 132-145.
Junco, R. (2012). The relationship between Facebook use and academic performance. 
Computers in Human Behavior, 28(1), 187-198.
Karpinski, A. C., & Kirschner, P. A. (2010). Facebook use and academic performance. 
Computers in Human Behavior, 26(6), 1237-1245.
Koo, T. T. L., Lee, M. T. T., & Teo, H. H. (2020). Impact of social media on social 
Learning: A social network analysis of the professional development of Students. Education and Information Technologies, 25(5), 4211-4231.
Kuss, D. J., & Griffiths, M. D. (2017). Social networking sites and addiction: Ten 
Lessons learned. International Journal of Environmental Research and Public Health, 14(3), 311-315.
LeBourgeois, M. K., Hale, L., Chang, A. M., & Montgomery-Downs, H. E. (2017). 
Sleep patterns of college students: Impact of social media. Sleep Health, 3(5), 382-387.
Lammers, J., Stoker, J. I., Jordan, J., Pollmann, M., & Galinsky, A. D. (2011). Power 
Increases infidelity among men and women. Psychological Science, 22(9), 1191-1197.
MacFarlane, A., & McNally, L. (2016). Social media usage and its effects on academic 
Performance and time management in college students. Journal of Educational Technology & Society, 19(4), 70-82.
McCoy, L. P., Galloway, R. R., & Batra, R. (2018). Social media and student 
Engagement in higher education. Journal of Educational Psychology, 110(3), 284-293.
McLuhan, M. (1964). Understanding media: The extensions of man. McGraw-Hill.
Prensky, M. (2001). Digital natives, digital immigrants. On the Horizon, 9(5), 1-6.
Rosen, L. D., Carrier, L. M., & Cheever, N. A. (2013). Facebook and texting made me 
Do it: Media-induced task-switching while studying. Computers in Human Behavior, 29(3), 948-958
Sapon-Shevin, M. (2013). The role of social media in higher education. The Journal 
Of College Student Development, 54(2), 123-134.
Stoll, J. (2019). The role of time management in students' academic performance. 
Journal of Educational Psychology, 22(3), 194-205.
Vygotsky, L. S. (1978). Mind in society: The development of higher psychological 
Processes. Harvard University Press.
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
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Dear Sir/Ma,

RESEARCH QUESTIONNAIRES
	This is a research instrument of elicit information relevant for research work titled Influence of Social Media on the Academic Performance of Student of Office Technology and Management. 
	The Research is a partial fulfilment of the requirement for the Higher National Diploma in Office Technology and Management in Kwara State Polytechnic.
	I shall be grateful if this questionnaire can be completed by you. Your anonymity is highly guaranteed. Information gathered through this questionnaire would be used only for Academic purposes.








QUESTIONNAIRE
1. Social media affects my academic performance. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
2. Social media is used for academic purposes. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
3. Social media contributes positively to my academic performance. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
4. Social media helps me learn new academic concepts. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
5. Social media increases my engagement with academic content outside of class hours. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
6. Social media improves my collaboration with classmates for academic purposes. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
7. Social media contributes to a reduction in the amount of time spent on academic activities. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
8. Social media improves my communication skills for academic purposes. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
9. Social media is used for academic discussions or group studies. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
10. Social media helps me stay updated with current academic trends or news. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
11. Social media leads to procrastination during my academic tasks. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
12. Social media negatively affects my study habits. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
13. More time is spent on social media than studying for exams. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
14. Social media helps me stay connected with academic resources, such as lectures and academic updates. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
15. Social media helps me improve my critical thinking and problem-solving skills for academic tasks. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
16. My academic performance has improved since I started using social media for educational purposes. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
17. I use social media to access educational materials such as articles, research papers, or videos related to my coursework. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
18. Social media causes distraction during study sessions or academic work. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
19. Social media enhances my ability to engage with academic content outside of class. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
20. Social media is an essential tool for academic success in my program. (a) Strongly Agree ( ) (b) Agree ( ) (c) Disagree ( ) (d) Strongly Disagree ( )
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