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CHAPTER ONE
Introduction 
1.1 Background of the Study
Entrepreneurship serves as a pivotal driver of economic growth, innovation, and employment generation, particularly in developing economies like Nigeria. In recent years, there has been a growing recognition of the importance of collaborative efforts, networking, and strategic partnerships in fostering entrepreneurial development. These elements are essential in creating ecosystems that support startups and small businesses, enabling them to overcome challenges and scale effectively (John, 2020).
In the context of Nigeria, and specifically Kwara State, various initiatives have been undertaken to bolster entrepreneurship through collaboration and partnerships. For instance, the United Nations Development Programme (UNDP), in partnership with the Kwara State Government, launched the Economic Revitalization Programme aimed at supporting over 3,000 Micro, Small, and Medium Enterprises (MSMEs) affected by the COVID-19 pandemic. This initiative underscores the role of strategic partnerships in providing financial support, capacity building, and mentoring to entrepreneurs (KWSME, 2023).
Moreover, the establishment of the Ilorin Innovation Hub represents a significant stride in fostering a collaborative environment for entrepreneurs. This state-of-the-art facility, developed through a partnership between the Kwara State Government and international firms like Spacefinish and IHS Nigeria, is designed to provide co-working spaces, training programs, and incubation services for startups. Such infrastructure is instrumental in nurturing innovation and facilitating networking among entrepreneurs .
Empirical studies have highlighted the positive impact of collaboration and networking on business sustainability. For example, research conducted on SMEs in South-West Nigeria revealed that entrepreneurship collaboration significantly influences business sustainability, accounting for 65.1% of the variation observed. Key dimensions such as knowledge exchange, resource sharing, and collaboration intensity were found to have substantial positive effects .
In Kwara State, the agricultural sector has also benefited from collaborative efforts. Agribusiness clusters have leveraged networking initiatives and technological adoption to enhance competitiveness and profitability. These collaborations have enabled businesses to access resources, markets, and knowledge, thereby contributing to profit maximization and overall competitiveness .
Furthermore, the role of educational institutions in promoting entrepreneurship through networking cannot be overlooked. Universities in North Central Nigeria have been instrumental in fostering networking abilities among students, which correlates positively with innovativeness. Encouraging networking activities within academic settings can thus serve as a catalyst for entrepreneurial development.
Entrepreneurship is defined by individuals over time differently depending on location of region and nations (Reynolds et al., 2021).
Entrepreneurship according to Aina and Salako (2018) is the readiness and competence of an individual to search for investment opportunities and takes advantage of scarce resources to exploits the opportunities profitably. Kodithuwakku and Rosa (2022) emphasised that entrepreneurship way to success is not only just creative but also opportunity driven. Entrepreneurship process involved the devotion of efforts and time to creation of new products or services. Williams (2021) had stated similar definition of entrepreneurship as a process where individuals seek to use their talents, efforts and resources to create and/or grow ventures that capitalize on business opportunities and thereby create value. 
Entrepreneurial activities are the basis of any tangible growth of an enterprise (Onwumere et al., 2011). The promotion of entrepreneurship activities have been proven to have contributed significantly to the economic transformation of a country. Entrepreneurship can be a remedy to many problems of high rate of unemployment and poor income of rural people and could hence impact positively on economic welfare of rural dwellers (Faraji et al., 2021). The contribution to the start of the activity of entrepreneurship in small and medium scale enterprises had given increased opportunity for economic growth of the people in Nigeria (Onwurafor and Enwelu, 2023). It has increased domestic produce, reduced unemployment and poverty (Kayne, 2000). Matanmi and Awodun (2005) noted that the desire to escape high level of unemployment and poverty in Nigeria requires adequate attention being given to the growth of entrepreneurship skills. This strategy for economic growth through entrepreneurship has been adopted by the Nigerian government through the establishment of several developmental strategies (CBN, 2011). One of the prominent government efforts was the launch of microfinance policy in 2005, which provides for the establishment of microfinance banks (MFBs) to supply the financial wants of small and microenterprises. Luiz (2002) had noted that entrepreneurship can only be an instrument to create jobs and wealth if they are initiated, nurtured and sustained through training. 
In the view of Darroch and Clever (2005), most developing countries are faced with challenges of how to promote and support entrepreneurship through empowerment
Despite these advancements, challenges persist in fully harnessing the potential of collaboration, networking, and partnerships in entrepreneurship development. Issues such as limited access to funding, inadequate infrastructure, and regulatory bottlenecks continue to impede the growth of entrepreneurial ventures. Therefore, a comprehensive examination of these collaborative mechanisms within Kwara State is essential to identify gaps and propose strategies for enhancement.
1.2	Statement of the Problem
While the significance of collaboration, networking, and partnerships in entrepreneurship development is well acknowledged, their practical implementation in Kwara State presents several challenges. Despite initiatives like the Economic Revitalization Programme and the Ilorin Innovation Hub, many entrepreneurs still struggle to access the necessary support systems to thrive.
One of the primary issues is the limited research and awareness of these programs among potential beneficiaries. Many MSMEs, especially those in rural areas, remain unaware of available support structures, thereby missing out on opportunities for growth and development. This gap in information dissemination hampers the effectiveness of collaborative initiatives.
The sustainability of partnerships poses a concern. While initial collaborations may yield positive outcomes, maintaining long-term partnerships requires continuous engagement, mutual trust, and shared objectives. The absence of clear frameworks for sustaining these partnerships can lead to their eventual dissolution, undermining the progress achieved.
Infrastructural deficits, such as inadequate internet connectivity and unreliable power supply, hinder the operations of innovation hubs and collaborative spaces. These limitations restrict the ability of entrepreneurs to fully utilize available resources, thereby affecting productivity and innovation.
Financial constraints also play a significant role in impeding entrepreneurship development. Access to funding remains a critical challenge for many startups and small businesses. While programs like the UNDP's initiative provide financial support, the scale and scope may not be sufficient to meet the growing demand among entrepreneurs in Kwara State.
Regulatory hurdles and bureaucratic processes can deter potential collaborations. Complex registration procedures, lack of transparency, and inconsistent policy implementation create an unfavorable environment for partnerships to flourish. Addressing these systemic issues is crucial for fostering a conducive ecosystem for entrepreneurship.
The role of educational institutions in promoting entrepreneurial networking is also underutilized. While universities have the potential to serve as incubators for innovation and collaboration, limited integration of entrepreneurship programs and lack of industry-academia linkages impede this potential.
In light of these challenges, it becomes imperative to conduct an in-depth study to assess the current state of collaboration, networking, and partnerships in entrepreneurship development within Kwara State. Such an investigation will provide insights into existing gaps and inform policy recommendations aimed at enhancing the entrepreneurial landscape.
1.3	Research Questions
The study sought to answer the following research questions:
1. Does collaboration, impact on entrepreneurship development?
1. Does networking have any effect on entrepreneurship intentions?
1. Is there any relationship between partnership and entrepreneurship intention? 
1.4	Objectives of the Study 
The main objective of the study was to examine the impact of Collaboration, Networking and partnership on Entrepreneurship intention in Kwara State using Ifelodun Local Government area of Kwara State as the case study.
The specific Objective of the Study are:
i. To investigate the impact of collaboration, on entrepreneurship intention;
ii. To determine the effects of networking on entrepreneurship intention; and 
iii. To assess the relationship between partnership and entrepreneurship intention.
1.5	Statement of Hypothesis	
	In the course of this research, the following null and alternate hypotheses will be formulated 
HYPOTHESIS ONE 		


H0:  collaboration, has no impact on Entrepreneurship intention in Kwara State 
H1: collaboration, has impact on Entrepreneurship intention in Kwara State
HYPOTHESIS TWO 		
H0: networking has no effects on Entrepreneurship intention in Kwara State
H1: networking has no effects on Entrepreneurship intention in Kwara State
HYPOTHESIS THREE		
H0: there are no relationship between partnership and entrepreneurship 
H1: there are relationship between partnership and entrepreneurship
1.6 Significance of the study
The management of Kwara State and other State across the State will greatly benefit from the study as it will shed more light on the role played by entrepreneur networking and partnership factors which will in turn help them to improve on the weak areas in order to realize desired entrepreneurship development aspects in their entities. The study will be of significant importance to the youth groups in Kwara State, microfinance institutions and special groups of entrepreneurship development as it will add knowledge on the understanding of the importance of entrepreneur networking factors on entrepreneurship development.
The government of Nigeria will also use the findings to promote entrepreneurship development among the youth groups and entrepreneur sector. The results will be useful to the government of Kwara State, as supportive policies and programs will be developed geared at strengthening entrepreneur networks for entrepreneurship development
1.7 Scope of the Study
The conceptual scope of this study lay on the influence of entrepreneur networking on entrepreneurship development among Kwara State youth groups. The study focused on leaders of the youth groups who included the chairman and treasurer of each group	. The leaders were also more conversant with the information sought on the subject of the study which was the relationship between entrepreneur networking factors and entrepreneurship development among the youth groups in Kwara State.
1.8 Definition of Terms
Collaboration: It means the coming together as a team to achieve a common goal or task.
Networking: It is the process of connecting with people to build relationship and exchanging of information or resources.
Partnership: It is the coming together of two or more individuals to collaborate and work towards a shared goal.
Entrepreneurship: It is a business or ventures which take on risk and responsibilities to pursue some ideas and bring the into life.
Development: It is a process of growth, improvement, or progress in various aspect. 
Availability: It is a state of being accessible or ready for use.


CHAPTER TWO
LITERTURE REVIEW
2.0	Introduction								
	This chapter of the project will review relevant literatures on the topic of the case study. The chapter of the project will be divided into the conceptual review, theoretical review and empirical review. 
2.1	Conceptual Review
Entrepreneurship has been defined by various professionals to mean many things since the middle age. The entrepreneur has been seen as an actor, innovator or a developer of technology. Ossai (2018) defined entrepreneurship as the process of creating some new or different values by developing the necessary time, assuming the accompanying financial, psychic and social risks, and receiving the resulting rewards of most personal satisfaction. Entrepreneurship is the process of bringing together creative and innovative ideas and coping them with management and organization skill in order to combine people, money and resources to meet an identified need and thereby, creating wealth. Although, each of these definitions or description views entrepreneur from a slightly different perspective, they all contain similar notions such as risk taking, organizing, creating wealth, initiative and newness.
Stevenson and Jarillo (2017) explained that entrepreneurship is the process by which individuals, either on their own or inside organizations, pursue opportunities without regard to the resources they currently control. An entrepreneur, according to Anyanwu, Amadi and Oparaku (2016), takes calculated risks by investing in business opportunities and gets compensations from the risk by enjoying high profit as the result of risk-taking. The need to prepare the graduates of
Nigeria’s higher education institutions for the challenges and benefits of self-employment led to the introduction of entrepreneurship skill education. The Organization for Economic Co-operation and
Development (OECD), as quoted by Aliu (2017), defined entrepreneurship education as learning directed towards developing in people, those skills, competences, understanding and attributes which equip them to be innovative, and to identify, create, initiate and successfully manage personal, community business, and work opportunities including working for themselves. In the words of Amoor (2016), entrepreneurship skill education will provide the students with the opportunities to identify and develop a range of skills and attributes that will be of use to creating and shaping their future by experiencing both business and work environments.
Several published researches have justified the assertion that entrepreneurship plays a vital role in creating innovation, wealth and employment (Jones, Beynon and Packham, 2017). Government agencies, captains of industries and other employers of labour prefer to recruit people who can make use of their talents to bring innovation and add value their workplace. Adeogun (2016) asserted that the most valued skill is the ability to access, synthesize and build information in to new knowledge.
2.1.1	The Nature of Rural Entrepreneurship in Nigeria
The population of Nigeria is over 165 million as at 2013 (NBS, 2013), it is the most populous nation in Africa, 1/6th of black population of the world, 6th largest producer of oil and 6th largest mineral deposit in the world Awodun (2012), largest and fastest growing economy in Africa Word Bank (2014), yet over 65% live below poverty level i.e. less than 2 USD per day (UN Report, 2013). It is further acknowledged that private sector enterprises are frequently the major employer in rural areas and proportionally generate more jobs per head of population than private businesses in urban areas (Defra, 2005).
According to World Bank (2013), rural population as percentage of total population in Nigeria is measured at 49.16% in 2013. Based on this evidence, it is important to acknowledge that rural economic development in Nigeria is essential as half of Nigerian population lives in the rural communities. Various evidences post that in Nigeria, government concentrates developmental efforts on the urban centres while the rural areas are been ravaged by increasing rate of poverty. As supported by World Bank Nigeria economic outlook report 2014, both the GDP numbers and GHS-based poverty numbers proved the notion that growth and poverty reduction efforts are primarily an urban phenomenon in Nigeria. Hence, it appears that, in rural areas, growth is slower, poverty is higher, and poverty reduction is slower (World Bank, 2014).
2.1.2	Enterprise Education/Awareness
In creating a sustainable developmental programme, the government has recently realized the vital role of entrepreneurship education. As posited by Dabson (2005), education is a world-wide phenomenon and a potential tool for human capital and societal development. The goal of
Entrepreneurship education policy is to empower students at all levels, irrespective of their specialisation and location, with skills that will enable them engage in income-yielding ventures and reduce total dependence on white collar jobs. Various attempts have been made at institutionalising entrepreneurship curricula at various levels of education that will prepare the youth to be responsible enterprising individuals who would become entrepreneurs or entrepreneurial thinkers and contribute to economic development in their communities (Okoli, 2011). Entrepreneurship education is otherwise referred to as the education for sustainable development.
According to UNESCO (2000), the focus of entrepreneurship education is education that seeks to equip young people towards creating a sustainable future.Dabson (2005) maintained that entrepreneurship education must provide the youth with adequate training that will enable them to be creative and innovative in identifying novel business opportunities thereby serve as catalyst for economic growth and development. In recognition of the above and in an attempt to give full policy support, the federal government through the federal ministry of education has introduced entrepreneurship education to all educational levels. This in essence is to create a sustainable future through students’ re-orientation and mental reengineering towards entrepreneurial consciousness and
development.
2.1.3	Collaboration on Entrepreneurship Development 
	Despite collaboration being the focus of interest in many related
fields of study, entrepreneurial collaboration has not been extensively studied (Müller-Böling 1993; Mason and Harrison 1993; Kamm & Nurick 1993). Inter-firm relationships have been studied from a number of different perspectives. In economics and law the nature of contracts, the contractual environment and the role of trust have been central issues in transaction cost theory (Maher, 1997; Arrighetti, Bachmann & Deakin, 1997). Similarly in management and organisational studies attention has focused on alliances and joint ventures (Child & Faulkner, 1998). The issue of collaboration between individuals within organizations has also been addressed in work on the creation and development of teams (Katzenbach & Smith, 1998).
Within small business research aspects of collaboration have featured in a number of areas at the macro level. Relationships between small firms in spatial proximity have been the focus of work on the dynamics of Marshallian industrial districts and clusters (Brusco, 1982; Longhi & Keeble, 2020). On a more general level networking, inter-organizational relationships and collaborative arrangements involving high technology small firms, in particular, have been extensively studied (Golden & Dolinger 1993; Cooke & Wills, 1999). (For a broad perspective on networking by small firms see Perry, 1999.) Similarly, from a sociological perspective the role of societal links or ‘embeddedness’ in enterprise formation has also been the focus of investigation (Aldrich, and Zimmer, 2021). However the focus in all this work is invariably the relationship between either the organisation(s) or the individual entrepreneur and others, rather than the relationship between entrepreneurs within the same organisation.
2.1.4	Networking 
The term “networking” in the context of entrepreneurship refers to the process of establishing and maintaining social connections that might assist firms in meeting their objectives (Ghalumyan, 2020). The practice of forming a mutually advantageous relationship with other business people and future clients or consumers is known as business networking. Actors, linkages, fluxes, and mechanisms are all part of the networking concept (Conway et al., 2001; Conway and Jones 2006). Individuals and entities that make up the network are referred to as actors. The arches that connect persons and show the interaction between actors are known as links or ties. The flows represent the exchanges that take place between the participants in the network, which mostly include the transfer of resources. Finally, the network’s mechanisms are the modes and norms of interaction used by the network’s participants.
Network actors play a significant role in affecting the success of businesses, according to studies conducted throughout the world. Purbasari, et al. (2019) in Indonesian Creative Industries, Endeavor Insight (2018) in Bangalore, and Ameh et al. (2016) in Nigeria are examples of similar research. Ansari and Mani (2019) and Qureshi (2017) investigated the nature of network linkages and discovered that aspects such as actor relationships, ties, and trust helped boost the contribution of networks to corporate growth and development. The role of network flows was explored by studies such as Leon et al. (2020) and Fang et al. (2016) who found that the flow of knowledge and resources within the network helped boost performance of enterprises.


2.1.5	Entrepreneurship Development 
It is impossible to overestimate the value of entrepreneurial development. Entrepreneurship not only provides much-needed job opportunities for individuals in need, but it also helps to revitalize economies. Developing youth’s entrepreneurial potential can assist develop alternatives to government employment while instilling in them the qualities of self-reliance and initiative. Development organizations, governments, and non-profits all throughout the globe encourage young entrepreneurship for the following reasons: to combat rising young unemployment and promote economic growth (International Labour Organization, 2020).
The United States was the first nation to embrace entrepreneurial initiatives while rejecting managerial capitalism in the late 1970s. The origins of American entrepreneurship may be traced back to settlers trading and bartering with Native Americans, which benefited both parties. For decades, the United States has been a hotbed of entrepreneurship. American inventors and creators have harnessed the spirit of entrepreneurship to generate opportunities for increased security, stability, and riches, from Thomas Edison to Oprah Winfrey, despite the existence of a large number of tiny incubators and accelerators in the United States (Bosma & Kelley, 2018).
The Global Entrepreneurship and Development Institute (GEDI) has gathered and distributed entrepreneurship and business information on a country’s entrepreneurial environment through the Global Entrepreneurship Index (GEI). The ‘ecosystem’ of entrepreneurship is a collection of attitudes, resources, and infrastructure. The Global Entrepreneurial Index (GEI) is an annual index that evaluates the status of 137 countries’ entrepreneurial ecosystems. These are then compared to one another in terms of performance. The United States of America is the world’s most entrepreneurial country, according to the global entrepreneurship index. In the United States of America, the global entrepreneurship index was 86.8 in 2019. The top 5 countries also include Switzerland (80.4), Canada (79.2), Denmark (74.3), and the United Kingdom (77.8) (Global Entrepreneurship and Development Institute (GEDI), 2019).
2.2	Theoretical frame work
This research work will be anchored by social networking theory, the stochastic / random model and the static theory of business growth	.	
2.2.1 Social Networking Theory
This theory was developed by William N. Dunn, William N. Dunn, (1983). The assumption of social networking theory is that personal and social networking interactions and linkages bring value to businesses in a network by allowing them to tap into the network’s resources to their advantage (Borgatti & Halgin, 2011). An individual may be able to see an entrepreneurial opportunity, but he or she may lack the social contacts necessary to turn the potential into a commercial venture. It is suggested that having access to a wider social network might assist solve this issue. The theory emphasizes the importance of cohesive links and social interactions in obtaining resources, information, and expertise to support economic activity performance (McPherson, Smith-Lovin & Cook, 2001). In terms of information, it emphasizes the relevance of an actor’s position in the network. Interconnections between social network members provide channels that are indirectly linked to each other and may be leveraged to improve organizational performance. The benefits of a company’s management team being a part of a social network are discussed in this hypothesis. It demonstrates how top management socialization affects performance (Borgatti & Halgin, 2011). Socialization allows an organization to communicate with managers from various companies and backgrounds (McPherson et al., 2001). This might be exploited to provide a competitive advantage. This theory is crucial to this research because it explains how network players, network flows, network linkages, and network processes impact the growth of entrepreneurship.
2.2.2 The Stochastic / Random Model
The Stochastic/Random Model was developed by Joseph Doob (1990). The model can also be referred to as a random model. These models presume that there are too many variables that influence company growth, and that no particular elements have been utilized to explain growth. Firm development can be regarded to be completely random and impossible to anticipate using any set of characteristics. They believe that growth is unaffected by external circumstances.
Being or possessing a random variable is referred to as “stochastic.” A stochastic model is a tool that allows for random fluctuation in one or more inputs across time to estimate probability distributions of future outcomes. The random variation is generally based on variations in historical data for a certain period recorded using normal time-series techniques. A vast number of simulations (stochastic projections) are used to generate distributions of possible outcomes, which represent the random variation in the input(s). Its earliest use was in physics It is now being applied in engineering, life sciences, social sciences, and finance (Doob, 1990).
The model is used to make performance projections among entities being studied. The projections in financial analysis usually use the most likely rate of claim, the most likely investment return, the most likely rate of inflation, and so on. The projections in engineering analysis usually use both the most likely rate and the most critical rate. The result provides a point estimate - the best single estimate of what the company’s current solvency position is, or multiple points of estimate - depends on the problem definition. Selection and identification of parameter values are frequently a challenge to less experienced analysts. The downside of this approach is it does not fully cover the fact that there is a whole range of possible outcomes and some are more probable and some are less (Geely, 1992).
A stochastic model is one that establishes a projection model for a single policy, an entire portfolio, or an entire company. The model evaluates random variations to identify what investment situations may occur, rather than estimating investment returns based on the most likely estimate. The outcome of the policy/portfolio/experience company is projected based on a collection of random parameters. After then, the method is repeated with a different set of random variables. This technique is performed tens of thousands of times.
Finally, a distribution of outcomes is presented, indicating not just the most likely estimate but also plausible ranges. The center of mass of the distribution curve, which is often also the peak (mode) of the curve but may be different for asymmetric distributions, gives the most likely estimate. When an insurance or fund offers a guarantee, such as a minimum investment return of 5% per year, this is advantageous. A deterministic simulation with several future investment return possibilities does not give a reasonable approach to estimate the cost of delivering this assurance. This is due to the fact that it does not account for the volatility of investment returns over time or the possibility that an exceptional occurrence in a given time period may result in investment returns that are less than the promise. Stochastic modeling incorporates volatility and unpredictability (randomness) into the simulation, resulting in a more accurate portrayal of actual life from a variety of perspectives (Doob, 1990). For this study the theory indicates there are too many factors affecting growth of firms and that no specific factors have been used to explain growth. The growth of firms can be assumed to be perfectly random and cannot be predicted using any group of variables. They assume that firm growth is independent of any other factors.
2.2.3 The Static Theory of Business Growth
Kihlstrom and Laffon (1979), being proponents of this theory, proposed that the major determinants of business growth are the differing taste for risk among individuals. They assume that production technology is risky and that entrepreneurs who have the ability to take risks in the face of uncertainty will produce more output. Firm size is therefore limited by entrepreneurs’ willingness to take risks.
Another proponent of the static theories, Lucas (1978), equates the firm with the entrepreneur or manager and he assumes that a firm’s output is a function of managerial ability as well as capital and labour. Lucas postulates that managers with higher abilities will have lower marginal costs and therefore will produce larger outputs. The static theories of small business growth propose that the size of the firm is determined by efficient allocation of given resources including entrepreneurial resources. The proponents posit that the observed firm size is the efficient size, in the sense that long run costs are minimized at that point. Growth follows from the assumption of profit-maximizing behavior and from the shape of the cost functions. A firm will grow until it reaches the size where long run marginal costs equal price, which is assessed as the optimum size of the firm.
Therefore, firm expansion will be limited due to decreasing effectiveness of the manager as the scale of the firm increases. An implication of the Lucas model is that, for a small business to grow, the small business owner must be willing and able to relinquish many day to day control functions and delegate the tasks to an enlarged specialized management team. This theory is relevant to this study since the variation in levels of business acumen is the major determinant of business growth.
2.3	Empirical Review
Purbasari et al. (2019) investigated the interplay of players and variables in the Indonesian Creative Industries entrepreneurial ecosystem. According to the findings, market and community network players play a significant role in knowledge transfer processes connected to the advancement of creative industries. Market actors, who are the main impetuses for business actors to productively (productive entrepreneurship) innovate products assisted by community actors (surrounding communities) through the demand for their products, are another important leverage factor in knowledge transfer processes to support innovation in creative industries (market conditions). On the other hand, government, banking, and professional actors in the East Priangan region’s entrepreneurial ecosystem have extremely little engagement and interaction with business actors in the knowledge transfer process. However, because this was a research performed in Indonesia, there is a geographical gap between it and the current study.
Flores et al. (2017) investigated entrepreneurial ecosystems in the transfer of information to and within the tourist industry. The study used a descriptive survey approach to obtain data from tourist industry personnel using questionnaires. The findings revealed that the majority of business actors shared their expertise with others. As a result, knowledge transfer from business actors to other actors has occurred in the East Priangan creative sector entrepreneurial ecosystem. The majority of the performers shared a lot of information. As a result, business actors shared the majority of their expertise with other actors, whereas the rest of the actors did not. Based on the findings of the interviews, business actors were able to impart information in order to build entrepreneurial abilities, transform the community’s perspective in terms of product creation, and strengthen the creative industries.
Endeavor Insight (2018) studied entrepreneurial communities all throughout the world, including Puerto Rico, New York, Cape Town, and a recent comparison of Bangalore and Nairobi. The outcomes of these researches all demonstrate essential network science principles with substantial policy implications for entrepreneurs and decision-makers. Bangalore, for example, has a large number of “boomerang” founders who studied or worked overseas before returning to India to start businesses. They are more likely to connect with other “boomerangs” and attract more of them to the community as they become more influential.
In order to evaluate the research premise, Ignacio (2014) conducted a study to identify significant actors in inter-organizational networks. Five inter-organizational networks containing 32 cultural organizations were studied: (a) primary actors; (b) intermediate actors; (c) disseminators; and (d) brokers are the four sorts of significant players recognized. Each kind can impact network architecture in a different way. In order to determine the features that characterize each type of important player, the structural social capital (SSC) in networks is investigated. In order to do so, structural hole measurements are assessed. To figure out what factors impact SSC, two multiple regression models were created. The findings reveal that centrality and brokerage have a good influence on SSC, but density and constraint have a negative impact. Finally, the potential of each set of important players for applying inter-organizational network optimization solutions is examined. Actors have some control over the network’s general structure.
Abdelhaey (2019) investigated the role of private entrepreneurs as players, concentrating on Mark Zuckerberg’s actions. The article focused on private persons as new players in international relations, using new ideas of analyzing the human agent in international relations (IR). Working as a switcher across various networks is Zuckerberg’s plan. The most visible is the Facebook network, which allows him to wield worldwide power. Private persons have become powerful actors in international affairs as a result of technological advancements (IR). However, the research appeared to focus mostly on international relations while the current study will focus on business growth.
Ameh et al. (2016) looked at the link between the size of a student entrepreneur’s social network and their risk aversion. The study used a descriptive approach. The data was analyzed using Analysis of Variance (ANOVA). The data demonstrated that there was a strong association between the size of social networks and risk inclination among Nigerian university student entrepreneurs. If Nigerian university students do not embrace the change embodied by the Network of African Student Entrepreneurs, they risk being left without entrepreneurial ideas.
Ties, according to Ansari and Mani (2019), are relational links that allow for the movement of both material and intangible resources between actors. A web of relational relationships, which might be economic, social, or political, is formed by several people. Based on the substance of the relational relationship between the participants, networks can be of many forms. Collaboration linkages between actors, for example, form a collaboration network, and co-authorship relationships between actors form a co-authorship network. Ties between actors can be of various strengths (for example, daily Vs once a year meetings) and can be negative or positive (for example, competition networks versus collaboration networks). Organizations are part of a social network, and the network view may assist forecast when inter-organizational relationships will arise and what will happen when they do (on firm profitability, innovation, and other outcomes). Corporate ownership (one business owning a stake in another), partnerships or alliances between firms (such as licensing or marketing agreements), director interlocks or director connections (two firms having the same director), or VC-startup investment linkages are all examples of these ties.
Network linkages, according to Hearn (2012), characterize the relationships between the various players. Actor-actor connections can be official or casual. They might be friendship or business-related. Communication flows, commercial transactions, social media interactions, or any other type of contact might be involved. Coalitions, partnerships, communities of practice, associations, and unions are all examples of networks. According to Hearn, these business network connections aid in the growth of entrepreneurship.
Qureshi (2017) looked into how manufacturing SMEs in the business-to-business (B2B) industrial network from developing countries can influence strategic decisions to standardize or adapt distribution channels for industrial products based on their relationships with their customers and distribution channel members in dyad or triad settings. In dyad and triad situations, the case study technique aids in the evaluation of causal linkages, interconnectedness, and dynamism of business networks. The findings show that trust and commitment are favorably and significantly connected with distribution channel standardization/adaptation decisions in dyad and triad interactions between SMEs, distribution channel members, and their consumers. The multi-firm viewpoint is solely responsible for distribution channel standardization/adaptation decisions. Customers’ approval and a long-term connection with channel members are important factors for SMEs when choosing a distribution channel. SMEs in B2B networks with reliable and committed connections with distribution channel members and consumers have more options for standardizing and adapting distribution methods, resulting in enhanced overall performance of SMEs in international markets.
Fox (2010) discovered that network coalitions assist businesses in obtaining sufficient information for quick development and expansion. Coalitions, according to the experts, are alliances between different actors that coordinate activity in the pursuit of common goals. But what sets them apart from other types of partnerships? The word is commonly used to characterize cooperative efforts in a variety of contexts, including international geopolitics, political party competition, and governance. A coalition is a collection of people and/or organizations who have the same objective and agree to work together to achieve it. That objective might be as precise as securing funds for a specific solution or as broad as attempting to enhance the general quality of life for the majority of people in the community on a long-term basis. Similarly, depending on the scope of the issue, the persons and organizations engaged may be recruited from a restricted field of interest or may include representatives from practically every element of the community.


CHAPTER THREE
3.1	Introduction 
A research method is a systematic plan for conducting research. Sociologists draw on a variety of both qualitative and quantitative research methods, including experiments, survey research, participant observation, and secondary data. Quantitative methods aim to classify features, count them, and create statistical models to test hypotheses and explain observations. Qualitative methods aim for a complete, detailed description of observations, including the context of events and circumstances.
	This chapter deals with the procedure or method used in collection information needed for the purpose of the study. It includes research design administration of data collection instrument and data analysis.
3.2	Research Design 
A description approach was adopted for the study, this is because Akintayo (1990) in his study emphasized that descriptive survey method enable the researcher to obtain the opinion of the target population in order to find the perception of the entire population. Descriptive survey research can be defined as one which studies and describe that data. The design also has advantage in that a great deal in information concerning their opinion on the research problem can be collected. 
Additionally the design is economical when compared with expensive field experiment the researcher therefore decided to use the design because it’s information is accurate.
3.3	Population of the Study
The target population of this study consists of all the female and male members of the Ifelodun Local Government. The number of population adopted for this study comprises all the member rationale behind restricting the population to the members is to enhance electives participation of all members in the management of Ifelodun Local Government unity Branch in Ilorin. 
Research population means the total number of people, things or organization in a specified geographical area of the study or in industry.
Population “as the means of identifying characteristic which number of the universe have in common and which will identify each unit being a  member of a particular group
The population size for the study is 250 respondents.  
3.4	Sampling Techniques and Sample Size
Sampling as it was used by Harold (2002) is an attempt to access some properties of a large number of items by a study of a similar properties of a similar number.
Stratified random sampling Techniques will be used in the course of this research work.
The target population of this study is made up staff of Ifelodun Local Government, A total 250 questionnaires were distributed as sample size among the bank staffs and customers in Ilorin.
The sample size of this research consist of low 100 staff both junior, managerial and non-staff of Ifelodun Local Government, Taroyamine (1964) formula is used to determine the sample size for research TARO (1964) method.
N= N1 (1+N(e)
Where n = sample Size
N = total population
E = Error Limit (0.05 on the basis of 95% confident level
I = Constant
1 + N 2 N
	Ce
1 + 250

1 + (0.0025)2(250)
250
1.25
N = 200
The techniques for research this study, shall be carryout in specific area of sample study to cover the particular area of the population of the local government parastatals on the basis of questionnaire administered for respondent view.
Research population implies the total number of people, things or organization in a specified geographical area of the study or in industry.
Population “as the means of identifying characteristic which number of the universe have in common and which will identify each unit being a  member of a particular group
3.5	Method of Data Collection 
These forms of data are originally specifically for the project at hand and they are usually more expensive compared to the secondary data.
To obtain a valid and reliable inference about its target market, sample of the population should at drawn, through costly. Therefore the ways and mean of collecting information in this study were. 
	This questionnaire is divided into two section (A and B) section A contain question which are meant to find out information relating to the bio-data of the respondents section B contains question on the effect of training. 
Open and close ended question method was adopted. 
The open question contains dotted space which enable respondents to express their view on issue while the closed ended question contains the opinion “Yes or No” the performance for this method is that it saves time of the respondents facilities easy to understanding.
i.	Questionnaire which was the instrument for this research work was administered in order to gather information from the employees of the bank (Guaranty Trust  Bank PLC  ilorin).
ii.	Secondary data: Data was also collected from the human resource department and other document (annual report) that was supplied by the Guaranty Trust  Bank PLC  ilorin
3.6	Method of Data Analysis
Having the gathered the data through administration of questionnaire the collection data will be coded tabulated and analyzed according to the research question and hypothesis. In other to analyze the data collected effectively and efficiently for easy management and accuracy the sample percentage method was the analytical tools used for this research project and a sample size of Two Hundred (200) will be represents by 100% for easy analysis of the responses.
Also chi-square statistical analytical method will be used in the research work chi-square as a statistical techniques use in testing of hypothesis so as to predict what the relationship between two variables should be. It is used in drawing and reaching conclusion by collecting the observed testing the degree of freedom and carrying out a decision in determining the critical value of hypothesis.
The formula being
X2  =  (fo-fe)
             Fe
Where 
O = Observed frequency
E= Expected Frequency
The X2 value obtained from the formula is compared with the value of tabulated X2 for a given significance level and degree of freedom.
3.7	Historical Background 
	Ifelodun local government area was created in 1975 with the  headquarter at Share. It shares common boundaries with Asa, Edu, Ising, Irepodun, Ilorin South, Moro and Oyun local government areas. As well as Yagba west local government area of Kogi state. It has a landmass of 4,000 sqkm and a population of 206,042 by the 2006 census with well over 1,000 towns and villages. The population figure is distributed amongst the nine (9) district and eighteen political wards making up the local government area. Presently, this local government is the largest in the federation. 
	Due to the massive size of the local government area and for the purpose of administrative convenience, the local government has nine (9) district and eighteen political wards, these district are in turn grouped into four (4) development areas offices i.e. Omupo, Oro-Ago, Oke-Ode, & Igbaja. The districts are; Agunjin, Igbaja, Oke-Ode, Omupo, Ora, Oro-Ago and Share. The wards are Share I, Share II, Share III, Share IV, Share IV, Share V, Igbaja I, Igbaja II, Igbaja III, Idofian I, Idofian II, Idofian III, Oke Ode I, Oke Ode II, Oke Ode III, Ile-Ire, Ora, Oro-Ago and Agunjin.

CHAPTER FOUR
Data Presentation and Analysis
4.1	Introduction
In this chapter, data were collected using the instrument of data collection were presented and analyzed. The data such presented were based on the responses from the Respondents through the use of carefully administered questionnaire which was completed and returned to the respondents.
4.2	Presentation of Data
As explained in the last chapter, a total of seventy (50) of the questionnaire were distributed. Two Hundred (200) questionnaires were successfully completed and returned. The data are thus present under two (2). Section A being the Bio data of respondents and Section B being the Research question Analysis.
4.3	Data Analysis and Interpretation 
The successfully filled Two Hundred (200) Questionnaire will be analyzed in this section of the research 
Table 1: Distribution Of The Respondents By Sex
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Male
	75
	37.5%

	Female
	125
	62.5%

	Total
	200
	100%


Source: Researcher Survey, 2025
 The above table shows that of the 200 respondents, 75 respondents which represent 37.5% were males, while 125 respondents representing 62.%% were females.  
Table 2: Distribution Of The Respondents By Age
	OPTIONS
	FREQUENCY
	PERCENTAGE

	16-20
	32
	16%

	21-25
	145
	72.5%

	26 – 30
	19
	9.5%

	31-34
	4
	2%

	Total
	200
	100%


Source: Researcher Survey, 2025
Table 2 shows that of 32 respondents represents 16% between the age of 16 - 20, 145 respondents represents 72.5% between the age of 21 – 25, 19 respondents represents 9.5% between the age of 26 – 30, 4 respondents represents 2% between the age of 31 – 34
Table 3: Distribution Of The Respondents By Educational Level
	OPTIONS
	FREQUENCY
	PERCENTAGE

	O’ Level
	58
	29%

	ND
	125
	62.5%

	HND/BSC
	17
	8.5%

	Total
	200
	100%


Source: Researcher Survey, 2025
 The above table shows that of 58 respondents representing 29%  were O’ Level holders, 125 respondents representing 62.5 %  were ND holders and 17 respondents represents 8.5%  were HND/BSC holders.


Table 4: Distribution Of The Respondents By Religion
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Christianity 
	98
	49%

	Islam
	102
	51%

	Total
	200
	100%


Source: Researcher Survey, 2025
The above table shows that 102 respondents which represent 51% are Muslims, 98 respondents representing 49% are Christian.
Table 5: Distribution Of The Respondents By Marital Status
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Single
	168
	84%

	Married
	24
	12%

	Others
	6
	3%

	Total
	200
	100%


Source: Researcher Survey, 2025
 The above table shows that 168 respondents representing 84% were Single, while 24 respondents representing 12% are married and 6 respondents represent 3% were others.

SECTION B: RESEACHED BASED QUESTION 
Table 6: Innovativeness Is Equally Inherent To Firms Overall Business Orientation
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	80
	40%

	Agree
	46
	23%

	Undecided  
	-
	-

	Strongly Disagree
	42
	21%

	Disagree 
	32
	16%

	Total
	200
	100%


Source: Researcher Survey, 2025
 The above table shows that 80 respondents representing 40% of the total respondents strongly agrees that innovativeness is equally inherent to firm overall business orientation, 46 respondents representing 23% agrees to the research question, no respondents chooses undecided, 42 respondents representing 21% strongly Disagree to the question while the remaining 32 respondents representing 16% disagrees that   innovativeness is equally inherent to firm overall business orientation
Table 7: Level of innovative idea in the organisation is comparable to the best in the industry?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	40
	20%

	Agree
	55
	27.5%

	Undecided  
	8
	4%

	Strongly Disagree
	76
	38%

	Disagree 
	21
	10.5%

	Total
	200
	100%


Source: Researcher Survey, 2025
 The table shows that 40 respondents representing 20% strongly agreed that the Level of innovative idea in the organisation is comparable to the best in the industry, 55 respondents representing 27.5% agrees on the question, while 8 respondents representing 4% are undecided, 76 respondents 38% strongly disagree, while the remaining 21 respondents representing 10.5% disagreed that Level of innovative idea in the organisation is comparable to the best in the industry.
Table 8: There is strong relationship between the number of new ideas generated and the number of new ideas successfully implemented?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	112
	56%

	Agree
	61
	30.5

	Undecided  
	21
	10.5%

	Strongly Disagree
	3
	1.5%

	Disagree 
	3
	1.5%

	TOTAL
	200
	100%


Source: Researcher Survey, 2025
The table shows that 112 respondents represent 56% Strongly agree to the question, 61 respondents representing 30.5 % chooses agree, 21 respondents represent 10.5% were undecided, 3 respondents represent 1.5 % chooses strongly Disagree, while the remaining 3 respondents represent 1.5 % chooses disagreed. This shows that there is strong relationship between the number of new ideas generated and the number of new ideas successfully implemented.
Table 9: The organisation is always the first to introduce new products before their competitors
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	57
	28.5%

	Agree
	115
	57.5%

	Undecided  
	28
	14%

	Strongly Disagree
	-
	-

	Disagree 
	-
	-

	Total
	200
	100%


Source: Researcher Survey, 2025
The table shows 57 respondents represent 28.5 % said The organisation is always the first to introduce new products before their competitors, 115 respondents representing 57.5 %  chooses  agree, 28 respondents represent 14.9 % are undecided while no respondents Strongly Disagree and no respondents disagree to the poised question.

Table 10: The organisation typically initiates actions that competitors respond to
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	92
	46%

	Agree
	55
	27.5%

	Undecided  
	35
	17.5%

	Strongly Disagree
	8
	4%

	Disagree 
	-
	-

	Total
	200
	100%


Source: Researcher Survey, 2025
The table above shows that 92 respondents represent 46% strongly agree that The organisation is always the first to introduce new products before their competitors, 55 respondents representing 27.5 % chooses agree, 35 respondents represent 17.5% are undecided, 8 respondents Strongly Disagree that the organisation is always the first to introduce new products before their competitors.
Table 11: The organisation continuously seeks out new knowledge about products/services that needs modification?
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	32
	16%

	Agree
	49
	24.5%

	Undecided  
	57
	28.5%

	Strongly Disagree
	62
	31%

	Disagree 
	-
	-

	Total
	200
	100%


Source: Researcher Survey, 2025
The table above shows that 32 respondents represent 16% strongly agrees on the opinion the organisation is always the first to introduce new products before their competitors, 49 respondents representing 24.5 %  agrees  , 57 respondents represent 28.5 % are undecided, 62 respondents representing 31% Strongly disagrees, while no respondents disagrees.
Table 12: The organisation is usually ready to confront with competitors to exploit business opportunities?
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	98
	49%

	Agree
	62
	31%

	Undecided  
	25
	12.5%

	Strongly Disagree
	12
	6%

	Disagree 
	3
	1.5%

	Total
	200
	100%


Source: Researcher Survey, 2025
The above table shows that 98 respondents representing 49% chose strongly agreed on the research question, 62 respondents representing 31% said they  agree, 25 respondents represent 12.5 % ere undecided, 12 respondents representing 6% said they strongly disagree, while the remaining 3 respondents representing 1.5% disagree to the question.  
Table 13: When confronted with uncertain decisions, the organisation typically adopts bold posture in order to maximise or exploiting opportunities?
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	61
	30.5%

	Agree
	110
	55%

	Undecided  
	29
	14.5%

	Strongly Disagree
	-
	-

	Disagree 
	-
	-

	Total
	200
	100%


Source: Researcher Survey, 2025
The table shows that 61 respondents representing 30.5 % Strongly agreed that When confronted with uncertain decisions, the organisation typically adopts bold posture in order to maximise or exploiting opportunities, 110 respondents representing 55 % agree on the question, 29 respondents represent 14.5 % are undecided, no respondents disagreed or strongly disagreed.

Table 14: The organization conducts business environment scanning on order to monitor the moves of competitors?
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	78
	39%

	Agree
	64
	32%

	Undecided  
	39
	19.5%

	Strongly Disagree
	16
	8%

	Disagree 
	3
	1.5%

	Total
	200
	100%


Source: Researcher Survey, 2025
The table shows that 78 respondents representing 39 % said they strongly agreed that The organization conducts business environment scanning on order to monitor the moves of competitors, 64 respondents representing 32% said they agreed, 39 respondents represent 19.5 % are undecided on the question, 16 respondents representing 8% strongly disagree and 3 respondents representing 1.5% said they disagree.
Table 15: The firm have gained access to more customers and this has increased their sales volume?
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	30
	15%

	Agree
	81
	40.5%

	Undecided  
	30
	15%

	Strongly Disagree
	39
	19.5%

	Disagree 
	20
	10%

	Total
	200
	100%


Source: Researcher Survey, 2025
The table shows that 30 respondents representing 15 % said they agree on the question, 81 respondents representing 40.5% agreed, 30 respondents represent 15% are undecided, 39 respondents representing 17.5% Strongly disagree while 20 respondents representing 10% Disagree.
Table 16: The organization generates high profit from its varieties of product?
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	56
	28%

	Agree
	132
	66%

	Undecided  
	12
	6%

	Strongly Disagree
	-
	-

	Disagree 
	-
	-

	Total
	200
	100%


Source: Researcher Survey, 2025
The table above shows that 56 respondents representing 28 % Strongly agree to the question , 132 respondents representing 66% agree that the organization generates high profit from its varieties of product, 12 respondents represent 6% are undecided, no respondents disagree or strongly disagree or disagree.


Table 17: The firm gives the customer the means of choosing a particular brand?
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	40
	20%

	Agree
	49
	24.5%

	Undecided  
	52
	26%

	Strongly Disagree
	17
	8.5%

	Disagree 
	42
	21%

	Total
	200
	100%


Source: Researcher Survey, 2025
According to this table above, 40 respondents representing 20%  strongly agree to the question, 49 respondents representing 24.5% agree to it, 52 respondents represent 26 % are undecided, 17 respondents representing 8.5% strongly disagree while 42 respondents representing 21% disagree that The firm gives the customer the means of choosing a particular brand.
Discussion of Findings
RESEARCH QUESTION 1
What is the Impact of autonomy on the Entrepreneurship Intention? In answering this research question one, respondents opinion was sampled using the following questions, Level of innovative idea in the organisation is comparable to the best in the industry.  The findings shows that 40 respondents representing 20% strongly that the Level of innovative idea in the organisation is comparable to the best in the industry, 55 respondents representing 27.5% agrees on the question, while 8 respondents representing 4% are undecided, 76 respondents 38% strongly disagree, while the remaining 21 respondents representing 10.5% disagree that Level of innovative idea in the organisation is comparable to the best in the industry.
RESEARCH QUESTION 2
What is the impact of prosectiveness on Entrepreneurship Intention? In answering this research question one, respondents opinion was sampled using the following question: Innovativeness Is Equally Inherent To Firms Overall Business Orientation? This was analyzed when 80 respondents representing 40% of the total respondents strongly agrees that innovativeness is equally inherent to firm overall business orientation, 46 respondents representing 23% agrees to the research question, no respondents chooses undecided, 42 respondents representing 21% strongly Disagree to the question while the remaining 32 respondents representing 16% disagrees that   innovativeness is equally inherent to firm overall business orientationThe answer to this question is provided in the table (18,) the tables shows that majority of 49% respondent agree that social media influencer are people who have certain amount of followers and impact on social media platforms while in table(13)  indicates that 47% respondents agree that the rise of social media is leading to a growth of professional influencer marketing.
RESEARCH QUESTION 3
Is there any significance relationship between risk taking and entrepreneurship intention?
To answer this research question three, the following question were posed to the respondents: The firm have gained access to more customers and this has increased their sales volume?
The answer to this research question is provided in the table (15) the data in the table shows that The table shows that 30 respondents representing 15 % said they agree on the question, 81 respondents representing 40.5% agreed, 30 respondents represent 15% are undecided, 39 respondents representing 17.5% Strongly disagree while 20 respondents representing 10% Disagree.


TEST OF HYPOTHESIS
Testing of the hypothesis formulated for this study will be done using the chi-square hypothesis testing method. It examines whether two samples are different and is commonly used when the variances of two normal distributions are unknown and when an experiment uses a small sample size.
	The Chi-square formular is: (X2)= E (o-e)2											e
		E = summation
		O = observed 
		E = expected frequency 
HYPOTHESIS TESTING: TABLE 
The general hypothesis that was tested in the course of this research is as follow:
HYPOTHESIS ONE
H0:  collaboration, has no impact on Entrepreneurship intention in Kwara State 
H1: collaboration, has impact on Entrepreneurship intention in Kwara State

Using the chi-square (X2) analysis thus (X2)= E (o-e)2									      				    e
		(X2) = Chi-Square
		E = summation
		O = observed 
		E = expected frequency 
By recalling Table 4.8 as shown below:
There is strong relationship between the number of new ideas generated and the number of new ideas successfully implemented?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	112
	56%

	Agree
	61
	30.5

	Undecided  
	21
	10.5%

	Strongly Disagree
	3
	1.5%

	Disagree 
	3
	1.5%

	TOTAL
	200
	100%


Source: Researcher Survey, 2025
Chi-Square Tabular Calculations 
	0

	E
	0-E
	(0-E)2
	(0-E)/E

	4
	112
	-108
	121
	8.07

	3
	61
	-58
	484
	19.36

	2
	21
	-19
	1
	0.33

	1
	3
	-2
	36
	5.14

	
	
	
	
	X2 = 32.9


Source: Researcher’s Survey, 2025
Table 4:18 
X2 calculated (Xcal)= 32.9
	Hence compare X2 0 with the value of the chi-square distribution using 5% level of significance and degree of freedom of 
	(uf)= (colum-1) (vom-1) 
	(3-1) (2-1) is calculate from table 
	(2) (1) = 2
X2 tabulated  (Xtab)= 2.0
Decision Rule:
Based on the results obtained as showed in the table above, the calculated result (Xcal) is greater than the tabulated result (Xtab) that is Xcal (32.9) > Xtab (2.0), we will therefore reject the null hypothesis (Ho) that states that: collaboration, has no impact on Entrepreneurship intention in Kwara State and accept the alternative hypothesis (H1) which state that: collaboration, has impact on Entrepreneurship intention in Kwara State
HYPOTHESIS TWO 		
H0: networking has no effects on Entrepreneurship intention in Kwara State
H1: networking has no effects on Entrepreneurship intention in Kwara State
Using the chi-square (X2) analysis thus (X2)= E (o-e)2									      				    e
		(X2) = Chi-Square
		E = summation
		O = observed 
		E = expected frequency 
By recalling Table 4.12 as shown below:
Table 12: The organisation is usually ready to confront with competitors to exploit business opportunities?
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	98
	49%

	Agree
	62
	31%

	Undecided  
	25
	12.5%

	Strongly Disagree
	12
	6%

	Disagree 
	3
	1.5%

	Total
	200
	100%


Source: Researcher Survey, 2025
Chi-Square Tabular Calculations 
	0

	E
	0-E
	(0-E)2
	(0-E)/E

	4
	112
	-108
	121
	8.07

	3
	61
	-58
	484
	19.36

	2
	21
	-19
	1
	0.33

	1
	3
	-2
	36
	5.14

	
	
	
	
	X2 = 32.9


Source: Researcher’s Survey, 2025


Table 4:12
X2 calculated (Xcal)= 32.9
	Hence compare X2 0 with the value of the chi-square distribution using 5% level of significance and degree of freedom of 
	(uf)= (colum-1) (vom-1) 
	(3-1) (2-1) is calculate from table 
	(2) (1) = 2
X2 tabulated  (Xtab)= 2.0
Decision Rule:
Based on the results obtained as showed in the table above, the calculated result (Xcal) is greater than the tabulated result (Xtab) that is Xcal (32.9) > Xtab (2.0), we will therefore reject the null hypothesis (Ho) that states that: networking has no effects on Entrepreneurship intention in Kwara State and accept the alternative hypothesis (H1) which state that: networking has effects on Entrepreneurship intention in Kwara State
HYPOTHESIS THREE		
H0: there are no relationship between partnership and entrepreneurship 
H1: there are relationship between partnership and entrepreneurship
Using the chi-square (X2) analysis thus (X2)= E (o-e)2									      				    e
		(X2) = Chi-Square
		E = summation
		O = observed 
		E = expected frequency 
By recalling Table 4.8 as shown below:
Table 8: There is strong relationship between the number of new ideas generated and the number of new ideas successfully implemented?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Strongly Agree
	112
	56%

	Agree
	61
	30.5

	Undecided  
	21
	10.5%

	Strongly Disagree
	3
	1.5%

	Disagree 
	3
	1.5%

	TOTAL
	200
	100%


Source: Researcher Survey, 2025
Chi-Square Tabular Calculations 
	0

	E
	0-E
	(0-E)2
	(0-E)/E

	4
	112
	-108
	121
	8.07

	3
	61
	-58
	484
	19.36

	2
	21
	-19
	1
	0.33

	1
	3
	-2
	36
	5.14

	
	
	
	
	X2 = 32.9


Source: Researcher’s Survey, 2025


Table 4:8
X2 calculated (Xcal)= 32.9
	Hence compare X2 0 with the value of the chi-square distribution using 5% level of significance and degree of freedom of 
	(uf)= (colum-1) (vom-1) 
	(3-1) (2-1) is calculate from table 
	(2) (1) = 2
X2 tabulated  (Xtab)= 2.0
Decision Rule:
Based on the results obtained as showed in the table above, the calculated result (Xcal) is greater than the tabulated result (Xtab) that is Xcal (32.9) > Xtab (2.0), we will therefore reject the null hypothesis (Ho) that states that: there are no relationship between partnership and entrepreneurship and accept the alternative hypothesis (H1) which state that: there are relationship between partnership and entrepreneurship


CHAPTER FIVE
Summary, Conclusion And Recommendations
5.0	Summary
This study on collaboration, networking and partnership on entrepreneurship development in Kwara state has been ‘carefully’ examined through the collection and analysis of quantitative data. The overall finding of the study is that there is a strong relationship between collaboration, networking and partnership.
This was observed as majority of respondents in the study indicated their willingness and believed they have developed capacity to establish their own business based on the fact that they have benefited from Studies on entrepreneurship.
It was however found that despite the high rate of entrepreneurship intentions, most Youth perceive different barriers that could limit their plan or decision to start up their own business. This was revealed when the students were asked whether they perceive any barriers and obstacles that could affect their intentions in starting their own business. Such findings confirm Yin (2004) report where a majority of respondents considered their actual situation and constrains upon their intentions to operate their own business.
5.1	Conclusion
The study empirically investigated the major determinants of self-employment intentions and the effect of Entrepreneurial Attitude and collaboration and networking. The study revealed significant relationship between the variables under investigation, besides, self-efficiency and societal influence were found to have negative and insignificant impact on the entrepreneurial intentions. Entrepreneurship education, ability to take risks, family and friends including mentor were linked to entrepreneurship intentions among the study participants. Thus, this study concluded that establishment of more skills acquisition and innovation centers across Nigeria to equip the young graduates with the skills, knowledge, and attitudes required to be self-reliant will assist in making them job creators rather than job seekers, and in the long term effect, graduates unemployment and criminal activities among Nigerian youths will be reduced.
Clearly, entrepreneurship education has impacted on the self-employment intention of Ifelodun Local Government Area, Kwara State. It has been affirmed in this study that, a high number of students of Ifelodun Local Government has strong intentions of becoming self-employed by virtue of their exposure to entrepreneurship education. This suggests that entrepreneurship education could serve as an important means of empowering or developing the capacities of youth in tertiary institutions and a medium through which to generate employment opportunities for other graduates and themselves. In other words, quality entrepreneurship education play a vital role in equipping Nigerian youth with necessary intellectual capacity, skills and right type of work habit or attitude that could enable them to create jobs for the growth of Nigeria economy.
Importantly, this research has addressed the gap in the literature by examining the impact of entrepreneurship education on students’ self-employment intention. Relating to the functionalist theory as used in this study, it can be argued that the function of entrepreneurship education in maintaining a stable societal development cannot be overemphasized. It further justifies the need to inculcate and solidify entrepreneurship education in Nigeria universities in order to create and maintain an entrepreneurship culture, attitude and drive especially within the young age group.
However, considering the manner in which most respondents exhibited fear of capital, failure and other challenges in achieving their goal of becoming entrepreneur, this study concludes that Nigerian youth require further supports such as sufficient capital, conducive environment and different levels of supports. In other words, there is need for governments and other stakeholders, such as the media, schools and investors, to create a more enabling environment for youth to inculcate entrepreneurship culture as well as ensuring their access to finance; mentorship and other basic needs that would enhance their capacities to achieve a successful career in entrepreneur.
5.2	Recommendations
Based on the findings of this study, it is recommended that:
· Creativity is a key feature of entrepreneurship. Thus, graduates leaving school that intend to be entrepreneurs should be ready for the business and be creative to help themselves.
· Entrepreneurs should be innovative in their dealings, both in choosing technology and otherwise. Innovation is bringing something new into what you are doing; entrepreneurs need it for them to survive. Entrepreneurs need to be proactive in dealing with anything and trend of invention and advancement 
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APPENDIX
Kwara State Polytechnic, Ilorin.
Department of Business Administration and Management,
P.M.B 1375, 
Ilorin,
Kwara State.


The Chairman,
Ifelodun Local Government, 
Shaare. 
Dear Sir/Ma,
LETTER OF INTRODUCTION
I am ADEKUNLE ABDULRAHMAN ADEDEJI a final year student in the department of Business Administration and Management in Kwara State Polytechnic, Ilorin.
As a part of the conditioner for the award of National Diploma (ND). I am conducting research on: COLLABORATION, NETWORKING AND PARTNERSHIP ON ENTREPRENEURSHIP INTENTION IN KWARA STATE (A CASE STUDY OF IFELODUN LOCAL GOVERNMENT AREA).
I shall be very grateful if you will kindly provide answers to the attached questionnaires as objectively as possible.
The information you provide will be treated as highly confidential and will not be described to any person. 
Thanks for your anticipated co-operation

Yours faithfully,

		ALABI TAIWO SULIYAT
		ND/23/BAM/FT/0007


SECTION A: BIO-DATA OF RESPONDENTS
1. Distribution Of The Respondents By Sex: male (	), Female (	)
2. Distribution Of The Respondents By Age: 16 – 20 (	), 21 – 25 (	), 26 – 30 (	), 31 -34 (	)
3. Distribution Of The Respondents By Educational Level: O’level (	), ND (	), HND/BSC (	)
4. Distribution Of The Respondents By Religion: Christianity (	), Islam (	)
5. Distribution Of The Respondents By Marital Status: Single (	), Married (	), Others (	)
SECTION B: RESEACHED BASED QUESTION 
6. Innovativeness Is Equally Inherent To Firms Overall Business Orientation? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
7. Level of innovative idea in the organisation is comparable to the best in the industry?  Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
8. There is strong relationship between the number of new ideas generated and the number of new ideas successfully implemented? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
9. The organisation is always the first to introduce new products before their competitors? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
10. The organisation typically initiates actions that competitors respond to? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
11. The organisation continuously seeks out new knowledge about products/services that needs modification? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
12. The organisation is usually ready to confront with competitors to exploit business opportunities? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
13. When confronted with uncertain decisions, the organisation typically adopts bold posture in order to maximise or exploiting opportunities?
14. The organization conducts business environment scanning on order to monitor the moves of competitors? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
15. The firm have gained access to more customers and this has increased their sales volume? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
16. The organization generates high profit from its varieties of product? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	)
17. The firm gives the customer the means of choosing a particular brand? Strongly Agree (	), Agree (	), Undecided (		), Strongly Disagree (		), Disagree (	) 
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