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                                                                      Abstract
The study investigated and evaluated effects of entrepreneurial characteristics on business performance case study of selected small scale business in Ilorin east local government. The study sought to find out how entrepreneurial characteristics could affect the performance of small startup business of selected entrepreneurial firms in Ilorin east local government.  In addition, it identified certain factors which contribute to entrepreneurial characteristics among selected performance of small startup business, Kwara. A total of 109 questionnaires was distributed and 102 was returned back to the researcher, the study made use of survey method, hypothesis was tested to guide the study and the responses of this research were numerically quantified, tabulated and analyzed using regression analysis via SPSS application package. The results of this study revealed that Risk taking and Innovativeness are the major factor that affects the Sustainability and Survival of selected startup business in Ilorin East local government. Also the study recommends that selected entrepreneurial firms should take the issue of entrepreneurial characteristics serious as this will have a significant effect on the Sustainability and Survival of small startup business in Ilorin East local government.



















CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
Entrepreneurship research is dynamic, and there is growing attention to entrepreneurship characteristics and values (Audretsch, 2023), and how this contributes to the economy and economic growth and competitiveness (Glancey & McQuaid, 2022). Entrepreneurship can be regarded as an “employment opportunity”, helping people to get self-employed. Entrepreneurship has become a word of the day. Policymakers, economists, academics and even university researchers are talking about it. Seminars, conferences and workshops are being organized every year across the world which emphasise the importance of entrepreneurship to the economy of a country, society as well as individual development (Béchard and Toulouse 2018; Schaper & Volery 2014; Matlay & Westhead, 2023). Entrepreneurship is one of the strongest forces shaping the societies of the 21st century, characterized by ongoing globalization and growing complexity (van Praag & Versloot, 2007). Curious individuals are taking the initiative to explore and exploit opportunities for various reasons; for self-fulfillment, profit seeking, support of their families, fulfillment of customers’ needs, or even to contribute to the economies of a nation. This can be in the context of startups, small to medium-sized enterprises (SMEs) or large corporations.  
An Entrepreneur is a person who preserves investment opportunities and takes advantage to exploit them by organizing a business. Is an individual that identifies, develop and brings vision to life under condition of risk and a considerable uncertainty. Entrepreneurial spirit is characterized by innovation and risk taking and it is an essential part of nation's ability to succeed in an ever changing and increasing competitive global market. The vision may be an innovative idea, an opportunity or simply a better way to do something (Mamma, 2020).

 Entrepreneurial characteristics are the traits that make an individual entrepreneur. For instance, such traits as the need for achievement (McClelland, 1965); risk taking propensity, locus of control (Brockhaus,1982); desire for personal control of business (Sexton and Bowman, 1983); opportunity seeking, risk taking and innovation, demand for efficiency and product quality, persistence in searching for suitable technology, commitment, information seeking to enhance production efficiency, goal setting, systematic planning and monitoring, persuasion and networking with trade group and associations, support institutions and large – scale industries and united nations center for transnational corporation have been identified and examine as possible traits or characteristic associated with entrepreneurial behavior.
Empirical studies such as Ayodele (2018); Oghuvwu and Okuwhere (2018); and Norzalizah, Ahmad, Juhaini, and Sitinor (2018) reveal the contribution of entrepreneurial characteristics to the firm performance. For instance, Ayodele (2018) found that entrepreneurial characteristics such as need for achievement, originality, future oriented, risk taking propensity and self-confidence possessed by the entrepreneurs are very vital to entrepreneurial business performance, as it helps the entrepreneur with commitment, determination and advanced problem-solving skills, while entrepreneur innovativeness may determine firms’ survival and growth. Given the importance of these entrepreneurial characteristics, the central premise of this study is to examine the effect of entrepreneurial characteristics on the performance of small and medium scale enterprises in Ilorin metropolis.
Empirical studies such as Ayodele (2018); Oghuvwu and Okuwhere (2018); and Norzalizah, Ahmad, Juhaini, and Sitinor (2018) reveal the contribution of entrepreneurial characteristics to the firm performance. For instance, Ayodele (2018) found that entrepreneurial characteristics such as need for achievement, originality, future oriented, risk taking propensity and self-confidence possessed by the entrepreneurs are very vital to entrepreneurial business performance, as it helps the entrepreneur with commitment, determination and advanced problem-solving skills, while entrepreneur innovativeness may determine firms’ survival and growth. Given the importance of these entrepreneurial characteristics, the central premise of this study is to examine the effect of entrepreneurial characteristics on the performance of small and medium scale enterprises in Ilorin metropolis. SME in Nigeria, it is necessary to critically address some of the various types of entrepreneurial characteristics that entrepreneurs need to possess for better performance of their businesses.
1.2 Statement of the problems 
Small and medium scale enterprises all over the world are more prone to failure due to the specific traits that has been possessed by the businesses, their owners and managers (Bannock, 2005). In Nigeria and Kwara state in particular, business ventures have a low survival rate as entrepreneurs start businesses but are they are unable to turn them into sustainable businesses. Also, most new SMEs in Nigeria do not move from the first stage (existence) to other stages such as survival, success, take off and resource maturity (Mamman 2010).  All over the world as well as in Nigeria, several characteristics and factors have been identified to be key determinants of SMEs performance. With SME growth rate generally low across the world, it is necessary to establish an understanding of key entrepreneurial characteristics and business practices that can help in the understanding and promotion of SMEs performance. It is believed that if business owners and managers are good at managing their businesses, then they will do extremely well in terms of ensuring the continuous growth of their businesses.  Therefore, for SMEs to perform and succeed in their business operations, it is very necessary that its owners or managers possess certain entrepreneurial characteristics and carry out specific business practices. In this regards, SMEs deserve much more attention, especially with regards to the entrepreneurial characteristics and the business practices of the entrepreneur. Consequently, in order for the better performances of SME in Nigeria, it is necessary to critically address some of the various types of entrepreneurial characteristics that entrepreneurs need to possess for better performance of their businesses.
1.3 Objectives of the Study 
The main objective of the study is to assess the effect of entrepreneurial characteristics (Risk-taking propensity, innovativeness and self-confidence) on the performance of small and medium size enterprises in Kwara state. Specifically, the study intends to; 
i. Examine the relationship between Entrepreneurial Risk-taking propensity and performance of small and medium-sized enterprise in Kwara state. 
ii. Assess the relationship between Entrepreneurial Innovativeness and performance of small and medium-sized enterprise in Kwara state. 
iii. Determine the relationship between Entrepreneurial Proactiveness and performance of small and medium- sized enterprise in Kwara state.  
iv. Examine the extent of relationship between Entrepreneurial Autonomy and performance of small and medium-sized enterprise in Kwara state.  
1.4 Research Questions 
i. What is the relationship between Entrepreneurial risk-taking propensity and performance of small and medium-sized enterprise in Kwara state? 
ii. To what extent does Entrepreneurial Innovativeness contribute to performance of small and medium-scale enterprise in Kwara state? 
iii. How far does Entrepreneurial Proactiveness with the performance of small and medium scale enterprise in Kwara state? 
iv. To what extent does Entrepreneurial Autonomy contribute to performance of small and medium-scale enterprise in Kwara state? 
1.5 Research Hypotheses 
Ho1: Risk-taking propensity has no significant relationship with the performance of small and medium-scale enterprise in Kwara state 
Ho2: Innovativeness plays no significant role on performance of small and medium scale enterprise in Kwara state 
Ho3: There is no significant relationship between Entrepreneurial Proactiveness and performance of small and medium-scale enterprise in Kwara state
Ho4: There is no significant relationship between Entrepreneurial Autonomy and performance of small and medium-scale enterprise in Kwara state
1.6 Significance of the study
The study seeks to establish the effect of entrepreneurial characteristics on SMEs Development in Kwara State, Nigeria. A study of this nature will assist government and policy makers in understanding and see the need to come up with policies that will help the micro and small enterprise sector to become viable and produce products that will generate income. The study will also help government in its planning through the provision of adequate infrastructural facilities that will facilitate the growth of micro and small enterprises in Nigeria. This will encourage many individuals and groups to imbibe entrepreneurial characteristics. Individuals and groups will seek to establish SMEs and will also seek for new ideas and transform those ideas into reality by producing innovative goods which will generate income for them create employment for them and others.  
This study is significant to business and academic as it is carried out from the Nigerian perspective and a developing economy. It may serve as a reference for other researchers in developing economies of Africa who may wish to carry further studies on entrepreneurial characteristics of SMEs. The findings of this study might also arouse the interest of many who might develop an interest in business and establish an enterprise that could help generate income.  
The general public and the local community which is made up of a larger number of unemployed who potential entrepreneurs. This study will therefore enlighten the youth on the need to acquire skills and become skillful entrepreneurs. Such skills could help them establish entrepreneurial SMEs which help in creating employment, income creation. The study will help in providing ideas that they can create employment for themselves and others.
1.7 Scope of the Study 
The study sought to determine the effect of entrepreneurial characteristics on SMEs Development in Kwara State, Nigeria. The study focused on risk-taking, innovativeness and self-confidence characteristics of SMEs enterprise owners and the enterprises were in the form of manufacturing, trading and services/others. Some of these entrepreneurial enterprises are in the area of: metal fabrication, block industry, carpentry, furniture making, printing, bottle water, auto mechanics, birds farming, sales, fruit juice, fast food eatery, restaurants, transportation, barbing, hairdressing saloon, entertainment and many others. The study focused on key individuals and managers who were responsible for daily operations, growth and expansion of the business and making key decisions as the main respondents.
1.8 Limitations of the Study 
The study received minimal cooperation from some participants who preferred to keep some information confidential for their purposes, however majority of the respondents cooperated. Access to the target participants was experienced due to busy schedules. This limitation was overcome by the researcher who took time to explain the benefits and significance of the study to the various firm’s owners. Accessibility to records was limited, thus limiting the availability of detailed information that can facilitate elaborate research.
1.9 Operational Definition of Terms
Entrepreneur: - This refers to someone who undertakes innovations, finance and displays business in an effort to transform innovations into economic goods 
Entrepreneurship:-  Is the formation of a new firm that uses innovation to enter existing market (or to create new ones) and grow by making new demands, while taking market share away from previously existing business. 
Entrepreneurial Characteristics: - Refers to the qualities that help entrepreneurs achieves their goals. These involve the ability to take risk of starting any new venture which involves some amount of risk. 
Entrepreneurial Skill: - This refers to skills required to successful start a business venture, they are necessary to entrepreneurs as it enables them to establish, finance and develop an enterprise. 
Innovation: - innovation is the introduction of a new product, service or process through a certain business model into the market place either by utilization or by commercialization. Contributing, 
Micro Enterprise:-  Refers to an enterprise with not more than N5 million ($9,940.36) including working capital but excluding cost of land and buildings and a labour size of less than 10 workers (SMEDAN National Policy on MSMEs, 2019).
Risk Taking  This are actions taking by entrepreneurs with an intend of achieving some set goals such as establishing a business with a goal of gaining income and alleviating poverty, but the outcome could be undesirable.
Small Enterprise:-  Is an enterprise with capital employed of over N5 million to less than N50 million ($99,403.58) including working capital but  excluding cost of land and buildings and a labour size of 10 – 49 workers (SMEDAN National Policy on MSMEs, 2019). 
 Self-confidence:- This refers to one’s belief in his ability to perform a task.











CHAPTER TWO
LITERATURE REVIEW
2.1 Preamble 
This chapter reviews literature on the effect of entrepreneurial characteristics on SMEs Development in Kwara State. The chapter discusses the conceptual review of the research, theories of entrepreneurial characteristics in line with the explanatory variables of the study. The chapter reviews empirical literature relevant to the study and identifies gaps in the empirical literature.
2.1 Conceptual Review
2.1.1 Entrepreneur and Entrepreneurship 
 The word entrepreneur was first used by Richard Cantillon (1755) in his paper titled “The Nature of Commerce”. Entrepreneur according to him was one who buys factor services at a definite price in order to use them to produce a product and sell it at uncertain prices at the moment at which he commits himself to his costs. This definition recognises that an entrepreneur has the willingness to accept risk. However, Cantillon definition looks at entrepreneur from the perspective of supply while ignoring demand. Hoselitz’s (1951) defines entrepreneur in the perspective of the French word ‘entreprendre’, which translate to ‘to do something’. This was originally used in the middle age in the view of an individual that is active, and gets things done. Pickle and Abrahamson (2023) defined an entrepreneur as an individual who organises and manages a corporate organisation, assuming the risk or for the sake of profit.  An entrepreneur evaluates opportunities and weakness in the business environment and tries hard to make the decisions that will enhance business firms to realize sustained growth, economic development (Mauro, 2023; Svensson, 1998), and innovation (Broberg et al., 2023). Entrepreneurship encourages freedom to start and close business, fiscal freedom, business creation and institutional quality business creation and free economies (Kirzner, 2022; Herrera-Echeverri, Haar, & EstévezBretón, 2014). The growth of most economies depends essentially on the vibrancy of the entrepreneurship. Entrepreneurship has been found to create employment, offering unlimited opportunities to the people, development of pool of skill and semi-skilled workers and helping them to generate income (Herrera-Echeverri, et al., 2014). According to Chen, Tzeng, Ou and Change (2017), most industrial nations were built by entrepreneurial individuals. A number of these entrepreneurs started their business firms through sole trading or SMEs. These SMEs are seen as the engine of growth in all economies because they play important roles in the global economy (Kropp, Lindsay & Shoham, 2016).
2.1.2 Entrepreneurial Characteristics
Entrepreneurial characteristics played significant position in ensuring the business accomplishment in SMEs. Characteristics of entrepreneur can be conceptualised as demographic characteristic, individual characteristic, personal traits, entrepreneur orientation, and entrepreneur promptness. Previous studies established that demographic characteristics, such as age and gender, and individual background, such as education and former work experience, had effect on entrepreneurial intention and endeavor, personal qualities and traits, such as self-confidence and perseverance, entrepreneurial orientation, e.g. autonomy, innovativeness, risk taking, pro-activeness, competitive aggressiveness, and motivation, entrepreneurial readiness in this study refers to self-efficacy. Fundamental characteristics such as generic and specific knowledge, motives, traits, self-images, social roles and skills which result in entrepreneurial and business formation, survival, and/or growth (Mitchelmore & Rowley, 2020). 
Entrepreneurial characteristics can also be well thought-out as a distinctive feature, or quality that someone or somebody has, such as being innovative, creative and open to change, and having the ability to identify opportunities and achieving stated goals. Further studies by (Nieuwenhuizen, 2014; Nieman & Bennett, 2022; Nieman, et al., 2023), suggested that the characteristics of entrepreneurs, can be acquired by birth; through life experiences or through entrepreneurial processes. They emphasise that these characteristics should be adapted to all entrepreneurs, everywhere he/she lives irrespective of his/her origin because the absence of any one of them could cause a critical weakness in an individual’s ability to act entrepreneurially. Some characteristics have been identified to be necessary for entrepreneurs to perform better in their businesses. Such characteristics include personality, innovation, risk taking, self-actualization, innovation and demographic variables.
2.1.2.1 Personality Trait
Personality trait was defined as stable qualities that a person shows in most situations (Coon, 2004). Personality trait theory is a psychological theory; like any other psychological theories, the level of analysis is the individual (Landstrom, 1998). Personality theory emphasized personal characteristics that define entrepreneurship; such characteristics include: need for achievement, locus of control risk taking, innovativeness, and tolerance for ambiguity. This theory believes that these characteristics are unique to entrepreneurs and a combination of these attributes stand to distinguish entrepreneurs from non-entrepreneurs. It is held that those with characteristics identifiable with entrepreneurs will have a higher propensity to function in entrepreneurial realms (Lachman, 1980). Three personality characteristic have featured prominently in entrepreneurship literature: risk-taking propensity; personal values (responsibility, duty etc.); and the need for achievement. This school contends that entrepreneurship is a trend that develops over time in an individual through the process of socialization (Owoseni&Akanbi, 2011). The personality characteristics of entrepreneurs give a clue or an understanding of the traits or inborn potentials. Since the entrepreneur is the catalyst for entrepreneurship, individuals are more likely to exploit opportunities from other people with the skills (Frese, 2007; Shane, 2007). Personality traits include initiative, assertiveness, ability to see and act on opportunities, efficiency orientation, concern for quality work, systematic planning, monitoring, commitment to the work contract, and recognition of the importance of business relationships.
Timmons and Spinelli (2008); Min (1999); and Caird (1991) contended in their study on the traits entrepreneurs, identified characteristics such as need for achievement, the locus of control and the risk-taking propensity, commitment and determinations, leadership, opportunity obsession, tolerance for risk, ambiguity and uncertainty, creativity, self–reliance and ability to adapt, motivation to excel, leadership, need for power, need for affiliation, resourcefulness, creativity, visionary, independent thinker, hard worker, and optimistic as the characteristics of successful entrepreneurs. McClelland contended that six of these attributes namely: self-confidence; persistence; persuasion; use of influence strategies; expertise and informative seeking were not more characteristics of successful than average owner managers.
2.1.2.2 Entrepreneurial Risk Taking  
Risk taking refers to the propensity to take courageous measures such in venturing into an unknown novel markets and committing a substantial part of resources to business with unsure outcomes. Risk taking can be referred to as an entrepreneurial willingness to pursue opportunities in spite of uncertainty surrounding the final success (Deakins & Freel, 2023). Risk taking also involves acting courageously without knowing the consequences of such risk. The psychological theories of locus of control and need for achievement entail a moderate level of risk taking propensity (Deakins & Freel, 2022). Callaghan (2009) has also been associated with higher performance by individuals. This might envisage that a moderate level of risk taking propensity would be associated with higher levels of performance. However, in terms of different perspective, the effects of the dimensions of Entrepreneurial characteristics which includes risk taking, were likely to be at variance in terms of their effect on performance according to the specific context. 
Risk taking comprises and not limited to taking courageous steps, measures and commitment of financial and non-financial resources by gaming into an uncertain business environment efforts by venturing into the unknown, borrowing heavily, and/or committing significant resources to ventures in uncertain environments. It is the willingness and readiness to commit resources (own or borrowed) to pursue identified market opportunities that have a reasonable possibility of losses. Risk taking in business environments as it is noted by Adim et al., (2020) is not about taking extreme or uncontrollable risks but taking moderate and calculated risk. 
Risk-taking predisposition can be defined as a person's characteristic to take risks (Autoncic, et al, 2018). Kort (2021) opined that victorious entrepreneurs who are comfy risk takers have developed an attitude built around risk taking and a procedure by which entrepreneurs handle their emotions about the unknown, harvest the benefits and take full advantage of their returns when they take on risks to improvement and growth. A risk state of affairs occurs when you are mandated to make a choice between two or more alternatives whose potential outcomes are not known and must be subjectively evaluated (Don-Baridam, 2024). Young entrepreneur are afraid to take risk because they want to be safe and avoid failure. But the entrepreneurs are continuously involved in taking calculated business risk because they want to be successful. It is overtly believed that entrepreneurs take more calculated risks than non-entrepreneurs because the entrepreneur faces a less structured and more uncertain set of possibilities (Olaniran, 2016).
Harold (1994) stated that entrepreneurs take personal risks in initiating change, and they expect to be rewarded for it. They need some degree of freedom to pursue their ideas; this in turn requires that sufficient authority be delegated. An entrepreneur as a change agent, an innovator who is also a risk taker, who exploits business opportunities in his environment and utilize resources effectively to develop new technologies, produces new products and services to maximize his profits and contributing significantly to society’s development. This view encompasses the desire of the entrepreneur to maximize profit and contribute to economic and social wellbeing of the society.
It shows the entrepreneur as one who is also imbued with the ability to organize a business venture with the desire to achieve valued goals or results. It was reported that risk taking and innovativeness, need for achievement, and tolerance for ambiguity had positive and significant influence on entrepreneurial inclination and a catalyst of economic or business activities (Mohar, Singh & Kishore, 2007). Recent finding on risk taking strengthens earlier empirical studies which indicate that aversion to risk declines as wealth rises, that is, one’s net assets and value of future income (Szpiro, 1986). In complementing Szpiro’s observation, Eisenhauer(1995) suggests that success in entrepreneurship, by increasing wealth, can reduce the entrepreneur’s degree of risk aversion, and encourage more venturing. In his view, entrepreneurship may therefore be a self-perpetuating process. Further evidence suggests that some entrepreneurs exhibit mildly risk-loving behaviour (Brockhaus, 1980).These individuals prefer risks and challenges of venturing to the security of stable income. Risk-taking was historically a key characteristic associated with entrepreneurship. It originally referred to the risks individual take by working for themselves rather than being employed. Entrepreneurs are people who take decisions under uncertainty and therefore are willing to bear risk. They are usually moderate risk takers but successful entrepreneurs will always prefer to take on those risks that they can manage.
2.1.2.3 Entrepreneurial Innovativeness 
Rauch (2023) depict innovativeness as the organisation’s capability to connect in new ideas or to initiate and generate processes that may result in new products. Covin and Miles (2019) opined that devoid of innovation, entrepreneurship cannot subsist and that innovativeness is a critical component of entrepreneurship continued existence strategies. In lieu of this, in his inquiry, Coulthard (2017) deduced that innovativeness is not the most important element for entrepreneurship endurance. Landstrom et. al (2015) contend that creativity is the foundation of innovativeness, which leads to improvement of products, services, processes, markets, and technology. Innovativeness tends to support novelty in the creation of new products and services. By mounting assurance to innovate products and processes, business can perk up their operations in the market and advance their profitability. Innovative firms by and large have a wider pedestal of skills and knowledge which gives them advantages over their rivals. 
Miller et al., (2020) conceptualised two models on innovation related to a firm’s objective and the category of organization; the conservative and the entrepreneurial models. In the conservative model, a company uses its ground-breaking practice as a way of protection and reprisal against its rivals. This is designed in an endeavor to sustain or recover market position. The entrepreneurial model depicts a company that constantly and forcefully promotes innovative practices internally which gives the organization an advantage over its rivals. 
Innovation can also be achieved through administrative innovativeness as evidenced by Landstrom et. al (2015) which refers to an valuable and resourceful management backed up by contemporary information systems, control measures, and organizational arrangement. More so, it can also be resolved in the course of technological innovation which is connected with research and development ensuing in the development of new products and processes. Business with innovative thoughts would be able to improve existing product and develop new products or processes ensuing in new market creation (Peter, 2004). Innovation is an integral constituent of entrepreneurship and any other apparatus of entrepreneurship characteristics are a corollary of innovation (Covin & Miller 2014). The significance of innovation as a causal variable to the measurement of entrepreneurship characteristics and performance is irrefutable. Quiet number of scholars has empirically established the significance of innovation and the optimistic relationship between innovation and business performance (Rauch et al., 2019; Coulthard, 2017). 
The above assertion justify that a business involving entrepreneurship traits is likely to widen skills to handle uncertainty, innovate to convene opportunities and threats, foresee and envisage the path and character of market change, tolerate risk, and offer autonomy to its staff. All these figure the company’s entrepreneurial competence to advance and perk up firm’s performance.
 
Innovation and entrepreneurs are companion terms and in fact, studies show that entrepreneurs are more creative, imaginative and innovative than non-entrepreneurs (Thomas and Mueller, 2020), that entrepreneurially inclined individuals are more innovative than non entrepreneurially inclined individuals (Gürol & Atsan, 2016); and that innovation can also separate entrepreneurs from managers (Steward et al., 2023). Innovation is the characteristic tool of entrepreneurs as it is a means of exploiting change to accomplish different businesses or services (Mirela, 2018) and also an important factor in a firm’s survival, development and business success (Utterback 2016). Innovation refers to the creation or adoption of an idea or behaviour new to the organisation (Damanpour 2016). Innovation to an entrepreneur is an everyday activity that leads them towards the achievement of their aims or goals. Sarmah and Singh (2014) stated that an entrepreneur is one who can transform raw materials into goods and services, who can effectively utilize physical and financial resources for creating wealth, income and employment, who can innovate new products, standardize or upgrade existing products for creating new markets and new customers. Schumpeter (1934) described innovation as the creation and implementation of new combinations. Innovative behaviour of an entrepreneur can also be said to be the ability possessed by an entrepreneur to generate new ideas that are very industrious and profitable to the entrepreneur and the society, at large.
2.1.2.4 Entrepreneurial Self-confidence 
Self-confidence is an essential entrepreneurial characteristic that is related to other psychological characteristics (Ajani & Oluyemi, 2016). Self-confidence is a necessary requirement for successful entrepreneurship, since entrepreneurs have a higher degree of self-confidence relative to non-entrepreneurs (Robinson et al., 2016). Entrepreneurs that display self-confidence, base their feelings on the fact that they can conquer all necessary challenges on their path to success and still attain their desired goal (Good, 2023).  Self-confidence is a key characteristic of an entrepreneur, which enables entrepreneurs to believe in themselves and have the ability to achieve their stated goals and objectives. Entrepreneurs who possess self-confidence do not believe the success or failure of their new business depends on luck, fate or other external factors, but is confident that their personal control and influence enables them achieve their goals, even when faced with setbacks. Robinson et al. (2021) believe that entrepreneurs should have a perceived sense of self-esteem and capabilities in conjunction with his/her business affairs, since they consider self-confidence to be linked to tolerance for ambiguity and creativity (Ho & Koh, 2022). Self-confidence is an individual’s belief in his own abilities and resources. Individuals who believe that they can do well are more likely to be motivated in terms of effort, persistence and behaviour than individuals who believe they are less able and do not expect to succeed (Pintrich, 2023). Self-confidence is very essential in entrepreneurship because setting up a business and trying to be successful is not an easy task to carry out. Entrepreneurs who are entrepreneurially inclined generally report higher levels of self-confidence than others (Baum & Locke, 2024).


2.1.2.5 Entrepreneurial Autonomy
Autonomy in Entrepreneurship characteristics refers to whether an individual or team of individual within an organisation has the freedom to develop an entrepreneurial idea and then see it through to completion. 
Autonomy refers to self-organization and self-regulation in search of goals (Deci & Ryan, 2000; Lumpkin et al., 2009). For an Entrepreneur to thrive in many organizational perspectives, the exercise of autonomy by strong leaders, tolerant teams, or resourceful individuals who are disconnected from organizational constraints is necessary (Lumpkin & Dess, 1996). Not to be bewildered with self-efficacy which is a belief in one’s means (Maddux & Kleiman, 2016). Research has revealed that self-employed persons benefit from more autonomy than people in other forms of employment (Lange, 2012; Schneck, 2014). Autonomy is robustly connected with entrepreneurship because of the decisional freedoms it involves (Lange, 2012). As organisation’s size raises the responsibility of and gap for autonomy has seemed to unrivalled while the contrary is observed in individual entrepreneurship where autonomy is seen as a decisive reason (Lumpkin & Dess, 1996). Engagement and persistence in activities that individuals find interesting or enjoyable are facilitated by the desire to satisfy the three basic psychological needs: autonomy, competence, and relatedness (Deci & Ryan, 2000). Autonomy can be infatuated by whichever individuals or groups and can exist for either lower-level employees, entrepreneurs or among more senior decision makers (Langfred, 2000). 
2.1.2.5 The Problem Militating against Entrepreneurship Development 
In spite of their significance and of small industries to the national economy, many problems and constraints still exist in promoting their development and growth. For instance, an international labor organization (1994) study shows that inadequate technical entrepreneurial talent particularly affects the development of small scale manufacturing and processing industries. While large scale industries can be established with expatriate capital, small industries need to have a domestic entrepreneurial and industries base.  Another obstacle to the modernization of small industries are the persistence of a low level of technology, the shortage and inadequate entrepreneurial skills of operators and the absence of an effective management techniques (UNIDO, 1994). Their low product quality makes it difficult for them to compete in a technologically driven knowledge based and export oriented globalized economy.

2.1.2.6 Small and Medium Scale Enterprises (SMEs) 
Small and Medium Enterprises occupy a place of pride in virtually every country or state. Because of their significant roles in the development and growth of various economies, they have aptly been referred to as the engine of growth and catalysts for socio-economic transformation of any country. 
Despite their unique contribution to economic development of many nations, SMEs suffer greatly from a universally accepted definition. This is in spite of Eniola, Entebang, and Sakariyau‘s (2015) submission that a proper definition of SMEs is important to distinguish between the different categories of the production units in terms of factors like; number of employees, the value of fixed assets, production capacity, basic characteristics of the inputs, level of technology used, capital employed, management characteristics, etc. But arriving at a definition of small and medium scale enterprises that will attract a common global acceptance has till date eluded stakeholders, researchers and practitioners in that area.
Obore and Ayozie, (2013) attribute lack of a globally accepted definition of SMEs to the fact that economies of countries differ and people take on particular standards for special uses. Akande, (2013) maintain that the definition of Small and Medium Enterprises is slippery, elastic, heterogeneous and relative and has remained elusive till date. The definitions of SMEs vary within and between continents and from country to country and from one time to another in the same country depending upon the pattern and stage of the country‘s development, government policy and administrative set up of the particular country with different criteria used to classify them in order to serve each country‘s political and economic purposes (Njau and Karamu, 2014). Different institutions, nations and individuals use different standards to define SMES since a lot of their bodily processes depend on the industry in which they operate, also are the personalities and ambitions of those in charge of these businesses. 
Scholars have therefore argued that the classification of businesses into large, medium or small scale is a subjective and qualitative judgment (Eniola, 2014). Similarly, the economies of countries differ, and people take on particular standards for special uses. 
Mooney and Sixsmith (2013) confirm that Studies on SMEs identify more than fifty different definitions in seventy-five countries but concludes that there is hardly any unique, universally accepted definition of SMEs because the classification of businesses into small and large scale is a subjective judgment. 
There is no clear cut definition of SMEs nevertheless; a good number definitional effort of the concept exists. The multiplicity of the definitions is quite apparent as the yardstick used to measure the concept varies over time from organization to organization. Various organizations or institutions and even individuals in Nigeria have at specific times defined SMEs in different ways. Though the definitions of the concept are varied, almost all of them appear to have common measures including; fixed assets, gross output, and the number of employees. It is clear therefore that the definition of the concept is relative, slippery, elastic and depends mainly on both the geographical location and the nature of economic activity being performed. 
In 2012, SMEDAN came up with a different and a current definition of SMEs in Nigeria. Cottage/micro firms are those with a labor size of not more ten workers, and the total cost of not more than five million Naira, excluding land but including working capital; Small scale firms are those enterprises with a labor size of between ten to forty nine workers, with a total cost of five million Naira (but not exceeding fifty million Naira) excluding cost of land but including working capital; Medium- scale are those enterprises with a labor size between fifty and one hundred and ninety nine, with a total cost of above fifty million Naira, but not exceeding five hundred million Naira, excluding cost of land but including working capital. The classification of SMEs by SMEDAN is captured in table 2.1.
	S/N
	Size category
	Employment
	Asset (=N=million)
(excluding land and buildings)

	1
	Micro Enterprise
	Less than 10
	Less than 5

	2
	Small Enterprise
	10 to 49
	5 to less than 50

	3
	Medium Enterprise
	50 to 199
	50 to less than 500


Source: SMEDAN (2023)

From the foregoing, it is clear that there is no universally accepted definition of what constitute small and medium scale enterprise. Instead, countries use different definitions for classifying their SME sector. The definitions in use at any point in time depend on the purposes those definitions are required to serve and the policies which govern the SME sector at that time (Ediri, 2014). However, the three parameters generally applied by most countries, singly or in combination are: capital investment on plant and machinery; number of workers employed; and volume of production. 
In spite of the degree of definitional problem, there exists a high level of consensus agreement on the role and importance of SMEs especially the SMEs sub-sector for economic growth and development. Ogunmokun and Ling-yee, (2014) noted that the importance of SMEs varies with sectors and with the developmental stage of each country. He opined that developing characteristics such as the degree of capital allocation and requirements, management size and arrangement as well as limited market access which makes SMEs less amenable to the unsatisfying effects of growth schemes that concentrate on large, capital intensive and high import dependent industrial plants as well as failed public enterprises. 
This study adapt the definition and classification of SMEs as provided by SMEDAN that SMEs is any small business that is legal and operates on a full time basis in the study area with a staff strength of between 11 to 49 staff for small business with asset base of 1 to 50 million naira excluding land and buildings, while the Medium scale business is a legal business that operates on a full time basis in the study area with a staff strength of between 49 and 199 and asset base of between 50 to less than 500 million naira excluding land and buildings. 
This study believes that whichever way the definition of SMEs is put forth, SMEs is the annexation of resources and the overall contribution to the economic well being of developing nations across the globe. These classes of enterprises themselves are a heterogeneous group of enterprises, possessing different size, age, sector, location and growth profiles as well as run by owner-managers with different capabilities and motivations provision they will seek. They include a wide variety of firms including handicraft makers, small machine shops, restaurants, and computer software and firms that possess a wide range of sophistication and skills, and operate in very different markets and social environments. Their owners may or may not be poor. Some SMEs are dynamic, innovative, and growth-oriented; others are traditional lifestyle enterprises that are satisfied to remain small. In some countries, Osotimehin, Jegede and Akinlabi, (2012) inform that SMEs owners and workers are perceived to be dominated by members of particular ethnic groups or indigenous groups. It can be deduced from the foregoing that SMEs are business organizations that versatile in both their composition and their performance output.
2.1.2.6	Small and Medium Scale Enterprises in Nigeria 
In Nigeria, SMEs are extremely important and contribute significantly to the economic growth in the country. The contribution performance of the SMEs in the country is considered as the spinal column. In fact, Small and medium scale industries are part and parcel of Nigeria. 
Aremu and Lawal; (2012) posits that SMEs have provided growth potential and contributed critical roles in the manufacturing and value chains just as their multiplier effects have impacted on the rest of the Nigerian economy, a development that have enabled them to be the engine of economic progress. It is also noted that the SME sector is the main driving force behind job creation, poverty reduction, wealth creation, income distribution and reduction in income disparities in the country. SME sector also formed the vanguard of the modern enterprise sector and presents the propelling force of economic modernization and growth in Nigeria. They are an important sector that needs to be adequately factored into policy making and programme implementation in Nigeria. 
These classes of enterprises comprise about 70% to 90% of the business establishment in the manufacturing sector in Nigeria (Eniola, Ektebang & Sakariyau, 2015). Moreover, the potential of SMEs is to serve as an engine for wealth creation, employment generation, entrepreneurial skills development, and sustainable economic development. SMEs is the creativity and ingenuity of entrepreneurs in the utilization of the abundant non- oil, natural resources of this nation which will provide a sustainable platform or springboard for industrial development and economic growth as is the case in the industrialized and economically developed societies (Eniola & Ektebang, 2014). SME in Nigeria provides over 90% of employment opportunities available in the manufacturing sector and accounts for about 70 % of aggregate employment created per annum (Eniola, Ektebang & Sakariyau, 2015). 
Nigeria has the biggest economy in Africa. According to the national planning commission of Nigeria, (Siti, Norfaridatul, Juhaini & Zaidin, 2014), the contribution performance of the SMEs is considered as the country‘s backbone (Nwachukwu 2012). It is therefore clear that promotion of such enterprises in developing economies like Nigeria is of paramount importance since (among other benefits), it brings about a great distribution of income and wealth, economic self-dependence, entrepreneurial development, employment and a host of other positive, economic uplifting factors (Aremu & Lawal, 2012). 
However, the major consensus in extant literature on SMEs in developing countries including Nigeria reveals that these classes of enterprises have performed below the nation‘s expectations (Aremu & Lawal, 2012). This submission is further confirmed by the poor rating of the country by international best practices, meaning that the performance of SMEs has fallen below standard in the country. The development therefore justifies the need to investigate Entrepreneurial Marketing and the development of SMEs in Kwara state. 
2.1.2.7 Overview of the Nigerian SME Sector 
The era of 1980s can be said to be golden years of SMEs in Nigeria. Those were the years of the Nigerian Industrial Development Bank Ltd (NIDB) and the Nigerian Bank for Commerce and Industry (NBCI). They were Federal Government Development Banks specifically dedicated to the development of SMEs in the country. They provided foreign exchange denominated loans for procurement of machineries and raw materials from foreign sources. The interest rate was friendly and the amortization ranged from 5-7 years with about two years moratorium during which only the interest was paid. The promoters used their equities to finance purchase of land and construction of buildings while the Commercial Banks provided the working capital. During this period, capacity utilization reached 73.3 percent and the sector contributed immensely to the GDP. Foreign exchange was abundant because the exchange rate was 65 kobo to the dollar. Promoters and banks were not discriminatory with regard to the types of project financed or promoted. 
When Structural Adjustment Programme (SAP) came with its abundant devaluation of Naira most of the SMEs collapsed because the quantum of Naira they required to purchase the appropriate amount of foreign exchange for their raw materials had shrunk considerably. Most of them were forced to close down due to shortage of working capital required to finance constant importation of raw materials. The banks could not help them because most of them were either undercapitalized or about to be distressed as a result of the effects of SAP. This continued until the Naira became totally devalued and both the interest rate and the rate of inflation got out of hand. As a result of all the above, the SME sector was reduced to rubbles, the economy became weak and the following conditions ensued. Buying and selling became the mainstay of the economy, the country became a dumping ground for other economies, the real sector became inactive, Unemployment escalated, Excessive importation became the order of the day and, Capacity utilization plummeted. 
The government is determined to rebuild and reactivate the sector but the private sector must play a formidable part in the exercise. Government’s determination is exemplified by the inception of the Bank of Industry (BOI) which assumed the assets and functions of the old NIDB and NBCI. The BOI is tailored to be a reliable source of long term funds for SMEs and the interest and amortization rates should be friendlier than the commercial banks. 
Small and Medium Scale Industrial Development Agency (SMEDAN): This agency was established under the pattern of American Small business Administration (SBA) to offer technical assistance to SMEs. The agency can help new entrepreneurs draw business plans and can reactive old businesses. Small and Medium Enterprises Equity Investment Scheme (SMEEIS). Since the demise of NIDB and NBCI, the Commercial Banks have systematically shied away from financing SMEs. It is as a result of the need to provide an alternate long term funding arrangement that the then Governor of Central Bank floated the idea of SMEEIS to the Bankers Committee, which is made up of the Chief Executive Officers of the Banks. The scheme requires all banks to set aside 10 percent of their Profit before Tax for equity investment in SMEs on annual bases. 
SMEs have played and continue to play significant roles in the growth, development and industrialization of many economies the world over. In the case of Nigeria, SMEs have performed below expectation due to a combination of problems which ranges from attitude and habits of SMEs themselves through environmental related factors, instability of governments and frequent government policy changes and somersaults. 
The top ten problem areas of SMEs in Nigeria in decreasing order of intensity include: management, access to finance, infrastructure, government policy inconsistencies and bureaucracy, environmental factors, multiple taxes and levies, access to modern technology, unfair competition, marketing problems and non-availability of raw materials locally. Thus managerial problems represent the greatest problem facing SMEs in Nigeria while non-availability of raw materials locally is the least problem. 
The potentials and opportunities for SMEs in Nigeria to rebound and play the crucial role of engine of growth, development and industrialization, wealth creation, poverty reduction and employment creation are enormous. The realization of this requires a paradigm shift from paying lip service to a practical radical approach and focus on this all-important sector of the economy by the government realistically addressing the identified problems. While SMEs themselves need to change their attitude and habits relating to entrepreneurship development, the governments (Local, State and Federal) need to involve the SMEs in policy formulation and execution for maximum effect. There is also the dire need to introduce entrepreneurial studies in our Universities in addition to emphasizing science, practical and technological studies at all levels of our educational system.
2.2 Business Performance 
Business performance can be conceptualised from the area of sales, profitability, rate of return on capital, turnover high rate and improved in market share. Lin et al. (2023) developed three variables for performance; efficiency measurement, sales growth and profitability. Business performance is the occurrence of numerous aspects that is complex to enumerate (Sanchez & Marin, 2015). Different literatures shows from different perspectives that combination of quantitative and qualitative assessment have restrictions and are recommended to be applied simultaneously, measuring quantitatively such as Return on Investment (ROI), profit and sales. Despite the fact that the qualitative measurements are often called performance indicators, performance measurement is by means of the approach as a certain scale of performance indicators such as knowledge and business experience, the capability to put forward quality products and services, the competence to build up new products and processes, the capability to supervise and work in groups, labour productivity and corporate responsibility to the environment. Sanchez and Marin (2005) calculated the performance of small and medium enterprises with allusion to the three aspects namely profitability, productivity, and market. While Lee and Tsang (2014) used performance endeavor represented by the business growth comprising of sales growth, growth in company's assets, and profit growth. Research in small and medium enterprises, business performance measurement approach typically uses a combination of (financial and nonfinancial), but difficulties do arise when managers of small and medium enterprises are not ready to provide a robust information pertaining to performance data (Beal, 2022).



2.3 Theoretical Review
2.3.1 Psychological/Trait Theory 
The theory was put forward by David McClelland a psychologist and emeritus Professor of Harvard who offers that entrepreneurs possess a need for achievement that drives their activity. Also Julian Rotter put forward a locust of control theory that people with a strong internal locus of control believe their actions can influence the world and research supports most entrepreneurs possesses the trait. According to the psychological/ trait theory, entrepreneurship gets a boost when society has sufficient supply of individuals with necessary psychological characteristics. Psychological theory of entrepreneurship focuses on the individual and the mental or emotional elements that drive individuals entrepreneurially (Landstrom, 2017). The psychological characteristics of entrepreneurs are the need for achievement, foresight and ability to face challenges. These characteristics are developed during the upbringing of the individual and are geared toward achieving self – reliance and excellence. Coon (2023) defined personality traits as stable qualities that a person shows in most situations and that they are enduring inborn qualities or potentials of the individual that naturally make him an entrepreneur.  
Some of the characteristics or behaviours associated with entrepreneurs are that they tend to be more opportunity driven, demonstrate high level of creativity and innovation, and show high level of management skills and business know-how. They have been found to be optimistic, emotionally resilient and have mental energy, they are hard workers, show intense commitment and perseverance, thrive on competitive desire to excel and win, tend to be dissatisfied with the status quo and desire improvement, entrepreneurs are transformational in nature, they are lifelong learners and use failure as a tool and springboard and maintain locus of control. Rotter (1996) refers to locus of control as an individual’s perception about the underlying main cause of events in his life. The entrepreneur’s success comes from his/her abilities and also from outside support. The outside support is the external locus of control while the individual effort is internal locus of control. 
McClelland (1961) cited in Abdul, et al., (2023) explains the need for achievement that human beings need to succeed, accomplish, excel or achieve. The focus is personal traits, motives and incentives. This is the case for entrepreneurs who are driven by this need to achieve and excel. However the locus of control is correlated with variables such as risk taking, need for achievement, and tolerance for ambiguity. The entrepreneur believes in his or her capabilities to commence and complete things and events through his or her own actions. Since the entrepreneur has locus of control and believes in his capabilities he or she develops the concept of establishing an enterprise with the full confidence that the enterprise will succeed and generate income and be lifted out of poverty.
According to Szpiro (2006) findings on risk taking strengthens earlier empirical studies which indicate that aversion to risk declines as wealth rise that is, one’s net assets and value of future income.  The role of creativity among micro and small enterprise owners in poverty reduction relates to the psychological theory of entrepreneurship. The individual in line with his need for achievement decides to think and seek for opportunities through initiating new ideas and take risk in transforming those creative ideas into reality, thus exhibiting the psychological theory of entrepreneurship that will bring innovative products into existence, and those products make sales and the income generated helps in reducing poverty among MSE owners. Therefore, entrepreneurial characteristics help MSE owners to develop the ability of thinking creatively of new ideas and taking risk of sinking resources to start up a business venture with a clear mindset of creating employment, generating income and reducing poverty among many.
The relevance of this theory to the study is that it helps in understanding what motivates the individuals to establish micro and small enterprises. Individual’s perception of becoming self – independent drives them to start up enterprises and lift themselves out of poverty. The enterprises established would generate income for the owners thus lifting them out of poverty. Individuals in the society that have developed an entrepreneurial mindset explore entrepreneurial opportunities, they are resourceful and seek for new ideas on what product to produce or add value on old products. 
2.3.2 Schumpeterian Theory 
According to Desai (2009) the theory of entrepreneurship was first advocated by Joseph Schumpeter in 1934. Schumpeter posits that entrepreneurship is a catalyst that disrupts the stationary circular flow of the economy and thereby initiates and sustains the process of development. That it is an innovation to the entrepreneur when he introduces new products, develops new production methods, finds new markets and new sources of raw materials or introduces new organization in an industry. Innovation is seen as the source of the entrepreneurial rewards with profit as a key indicator, Innovation was driven by intuition. 
The theory was criticized as being only applicable to large scale business and that it disregarded creative imitation that adapts a product to a niche market in a better way than the original innovation. This is evident in many developing countries on products innovated by developed countries (Saleemi, 2009). In a similar submission to Schumpeter, Drucker (2007) avers that innovation is the real hub of entrepreneurship but not confined to large scale enterprises as suggested by Schumpeter, but it may occur in both large and small enterprises or in private or public organizations. Unlike Schumpeter, Drucker view entrepreneurship as a practice which has knowledge base, and the foundation of which lies in the concept and theory rather than in intuition. 
This theory was challenged by the neo – Austrian school arguing that dis-equilibrium rather than equilibrium was the likely scenario for entrepreneurship. According to various economist of the Austrian school, a typical entrepreneur is the person who discovers opportunity at low prices and sells the same items at high prices because of inter – temporal and inter – spatial demands, that the entrepreneur is always alert to profitable exchange opportunities (making him arbitrage) and first to act when such opportunities, the entrepreneur therefore generate incomes and is lifted out of poverty. The entrepreneur becomes a speculator, always eager to utilize opinions about future of the market, distinguishing disequilibrium from equilibrium and seeking business operations with a promising profit and part of the profit earn is plough back to the business while the remaining part is used to cater for his/her basic needs thus poverty is reduced among MSE owners. 
Despite the challenge of the Schumpeterian innovation theory, it’s still an important entrepreneurial characteristic which aids micro and small enterprise owners to transform new ideas, opportunities and initiatives into reality. This characteristic provides innovative products in the market which make sales, generate income and reduce poverty among owners and managers. The entrepreneur seeks for innovation through creative destruction and does not believe in a stationary equilibrium. Unlike the economist, when equilibrium sets in, the entrepreneur distorts such equilibrium with innovation through the introduction of new products. To the entrepreneur the profit comes last. The role of innovation among micro and small enterprise owners in poverty reduction in Nigeria relates to the Schumpeterian theory of entrepreneurship.  
The theory is applicable to this study because it explains how innovation as entrepreneurial characteristics can be employed by micro and small enterprise owners who seek to transform new ideas into reality and ensures the production of innovative products which are sold in the market, revenue is generated and poverty is reduced among MSE owners and mangers. These entrepreneurs are optimistic of success therefore they establish micro and small enterprises which create new products for the society make sales and generate income and lift them out of poverty. It gives an understanding of entrepreneurship and explains why some countries are doing better than others.
2.3.3 Sociological Theory 
Max Weber (1864 – 1920) was among the early proponents of the sociological theory, who held social cultures as a driving force of entrepreneurship. The entrepreneur becomes a role performer in conformity with the role expectations of the society and such expectations based on religious beliefs, taboos and customs. This theory emphasize that entrepreneurship is likely to get a boost in a particular social culture. Social sanctions, cultural values, and role expectation are responsible for emergence of entrepreneurship. The values of a society are important determinant of attitudes and role expectations. Individuals are culturally influenced in the perception of opportunity and seek to acquire skills and in turn react differently according to cultural value which is considered to be an opportunity for entrepreneurship behavior thus leading to poverty reduction. 
The main critiqued about the theory is that it emphasizes more on individual’s social background and not the individual drive. Hence Desai (2009) observe that entrepreneurship model may be successful in one culture and may not succeed in another culture, meaning a setback in the development of the theory. Contributing, Drucker (2007) posit that the foundation of entrepreneurship lies in concept and theory. This implies that entrepreneurship can be taught to people of different backgrounds thus ruling out the barriers of culture. This imply that entrepreneurial characteristic of skill acquisition can be acquired through training which equips learners with the skills needed to start up business ventures that can produce innovative products which make sales, income generated and thus leading to poverty reduction. Burnett (2000) however argues that the supply of entrepreneurship is dependent on both individual level factors and general economic factors and not sociological backgrounds or traits as stand - alone factors.  
According to Drucker (2007) and McClelland entrepreneurial skills can be taught. Stakeholders and policy makers can influence the level of entrepreneurship in their country by formulating policies that can reform the market so as to encourage entrepreneurship. The role of skills acquisition among micro and small enterprise owners in poverty reduction in Nigeria can be fitted in the sociological theory of entrepreneurship. Micro and small enterprise owners that are entrepreneurial seek for new knowledge, hence acquire new skills that can help them produce innovative and qualitative products that can withstand competition, that can be saleable to generate more income and reduce poverty. 
According to Dollinger (2008), a good theory is to practice because it enables its user to be efficient. Efficiency for the entrepreneur means recognizing that information  is helpful and knowing where it can be obtained and then use the theory to translate the raw information into usable data and process the data into categories and variables and determine how these variables are related, the causal relationship and direction. Entrepreneurship theory continues to struggle with the development of a modern theory (Alvarez, 2005). The struggle centred on opportunity or individual entrepreneur. Many entrepreneurs failed to succeed hence, Aldrich and Martinez (2001) argue that understanding how and why some entrepreneurs succeed remains a major challenge for entrepreneurship research.
Murphy (2011) observes that most entrepreneurship theory relies on conceptual foundations from a mix of other areas, which does not promote a consistent literature that builds on itself. He therefore articulates a conceptual foundation for entrepreneurial discovery theory, with a shift from uni dimensional to multidimensional logic. The shifts allows for flexibility in conceptualization across theoretic streams. Murphy therefore observed that resource based theory (RBT) also referred as resource base view (RBV) articulated by Barney is an evolutionary multidimensional theory in that it views entrepreneurship in terms of individual, the environment and constraint in it, as well as outcomes of the processes. RBT consolidates into one theory the context, processes and outcomes of entrepreneurship. 
The Sociological theory is uni – dimensional, the theory focuses on the person that is the entrepreneur and does not capture full context in which entrepreneurship theories is developed (Alvarez, 2005). As pointed by Aldrich and Martinez (2001), as intellectually stimulating as it may be to find out what motivates entrepreneurs and how they differ from ordinary mortals, the more critical question is how these individuals manage to create and sustain successful organization.   The sociological theory has been criticized for its concept of looking at the sociological background of the entrepreneurs as the main driver of entrepreneurial behavior no theory can be developed for universal application in all culture (Desai, 2009; Saleemi, 2009). 
The Sociological theory is relevant to this study because it explains how the society contributes to the quality of entrepreneurs who acquire skills and establish micro and small enterprises in the society. Micro and small enterprise owners produce innovative goods that are needed by the society, meaning more income for the owners and mangers thus reducing poverty among them. The theory also explains why some particular ethnic groups in the Nigerian society are more entrepreneurially oriented than others. The theory, therefore, encourages other members of the society to imitate successful entrepreneurs.
2.4 Empirical review 
Veena et al., (2023) in their study, Entrepreneurial Characteristics and Success of women entrepreneurs operating fashion and apparel business in India. The purpose of the study was to examine the relationship between entrepreneurial characteristics and success of women entrepreneurs. The study adopted a quantitative approach using random stratified sampling. The study also use questionnaire as research instrument to elicit response from respondents. The total number of usable questionnaire was 291 based on complete response received.  Delinious Hodges Cumulative Method was employed to examine relationship between the variables. The statistical result showed that entrepreneurial characteristics significantly influenced on women entrepreneurs performance. 
Felix and Ngene (2015) studied entrepreneurial characteristics and performance of learning institution in Kenya. The research aimed at determining the influence of entrepreneurial characteristics on learning institution in Kenya. The study was carried out in North rift region, Kenya; targeting entrepreneurs or founders of learning institutions and in their absence, the managers. The target population was 200 learning institutions within the Eldoret Municipality, Kitale Municipality and Kapsabet Municipality, Kenya. A census study was used. This implied the use of all the targeted institutions, thus the study population for this study was 200. The study used both primary and secondary sources of data. Questionnaires were used to collect data. Data was analyzed using both descriptive and inferential analysis. Descriptive methods such as frequencies mean and standard deviation were used. Inferential statistics include Pearson correlations and multiple regressions analysis. Based on the findings obtained, the study recommends that entrepreneurs in education sector need specific education background and adequate experience as they focus on providing quality education to their clients. 
Anisa and Besa (2023) studied on Entrepreneurial characteristics amongst University students in Albania. The study seeks to investigate the tendency toward entrepreneurship among university students in Albania. Specifically, it aims to examine the relationship between the desire for having your own business and family business background on university students.   The study was conducted on a random sample of fourth year university students (n= 519) from three Albanian universities. The study reveals that prior exposure to entrepreneurship education has a positive effect on students` attitudes toward a career in entrepreneurship and on perceived behavioral control or entrepreneurial self efficacy. 
Brownhilder (2021) studied the Impact of Entrepreneurial Characteristics and Business Practices on the long term survival of small and medium Enterprises (Smes) in Free State, South Africa. The primary objective of this study was to investigate which entrepreneurial characteristics and business practices have a bigger influence on the long-term survival of SMEs, and the extent to which they do so. The empirical research was conducted by self-administered questionnaires to entrepreneurs in the Motheo district (Bloemfontein; Botshabelo and Thaba‟Nchu). The questions were developed through a modification of entrepreneurial self-assessment tools for entrepreneurial characteristics and through a review of the literature on business practices. A total of 353 questionnaires were issued, 218 questionnaires were received but only 200 questionnaires were considered in the study because they were those fully completed by the respondent and thus gave the study a response rate of 56.7%. The statistical analysis used was descriptive statistics, frequencies, chi square, T-test, ANOVA and Pearson correlation. Based on the result gathered, the study recommends the need to improve the entrepreneur’s level of education and business knowledge skills through simplified training programmes and courses. The inclusion of these training courses will certainly foster the survival and growth of SMEs

2.5 Gaps in the Literature
Empirical review indicates that research on entrepreneurial characteristics and SMEs Development in Kwara State has been carried out, but most of the studies dwell on micro and small enterprises and employment creation; micro and small enterprise owners and income generation (Asikhia, 2010; Sokoto & Abdullahi, 2013; Adebayo P& Nassar, 2014; and Etuk et al, 2014). These studies however left some gaps which have been filled by this study. Most of the empirical studies reviewed were research studies in other countries of the world or studies carried in other states of Nigeria, and hardly any on Kwara State. There was need for similar study to be conducted in Kwara St State. Also the studies focused on MSEs in Nigeria whereas the current study focused on entrepreneurial characteristics of SMEs owners.


























[bookmark: _Toc114468083][bookmark: _Toc531401986]CHAPTER THREE
[bookmark: _Toc114468084]METHODOLOGY
[bookmark: _Toc531401987][bookmark: _Toc114468085]3.0 Preambles
This chapter describes the methods that were used in achieving the listed objectives of the study. This comprises of the research design used, the measurement of variables, the study population and sample size, the sampling techniques, data sources, the procedure and instrument engaged in answering the research questions of the study.
[bookmark: _Toc531401989][bookmark: _Toc114468086]3.1Research Design
The study make use of quantitative method a combination of cross sectional survey and phenomenology, by analyzing empirical data without too much dependence on preconceived theories. The choice of survey and phenomenology are informed by the deficiency of each of the methods.  Survey can be specific and limited, whereas phenomenology does not involve preconceiving of hypothesis for the study (Yin, 2003). Yin (2011) also submits that the motives for using phenomenology approach are consistent with motive for using survey.
[bookmark: _Toc531401991][bookmark: _Toc114468087]3.2Population of the Study
The area of the study is Kwara State, Nigeria. Nigeria Association of small and medium scale enterprises. The population of this study was owners/managers of small and medium scale enterprises SMEs in Kwara State, Nigeria. The population was drawn using census. Rowley (2012) affirmed that it is odd to be able to deal with the entire population in a survey, thus, a sample is necessary. Furthermore, Sekaran (2003) 
[bookmark: _Toc531401993][bookmark: _Toc114468088][bookmark: _Toc531401992]3.3 Sampling Procedure
The study will adopt a multistage sampling procedure. This involves breaking down the sampling process into three stages. The first stage was the selection of Local government  among the LG in Kwara States, Nigeria. The second stage involves selection of SME categories while the last state involves selection of respondents for the study. 
[bookmark: _Toc114468090]3. 4	Methods Data Collection	
This study adopts primary method of data collection collected from the SMEs of the using self-administered questionnaire.
[bookmark: _Toc114468091] 

3.6 Instrument of Data Collection
The study adopt questionnaire as instruments for data collection. The reason for this is that owner/manager of SMEs will be inspire to participate and show their natural disposition towards entrepreneurial characteristics and Development of Small and medium scale Enterprises.
[bookmark: _Toc114468092]3.6.1 Questionnaire
The questionnaire as a research instrument in this study will consist of a series of questions and other prompts for the purpose of gathering information from respondents. The questions were designed for statistical analysis of the responses. The questionnaire adopt multiple close ended self-administered copies of questionnaire using the five (5) likert scale. A likert scale is an orderly scale from which correspondents choose the option that best supports their opinion. It can be used to measure someone’s attitude by measuring the extent to which they agree or disagree with a particular question or statement (Likert, 1932).
[bookmark: _Toc531401997][bookmark: _Toc114468094][bookmark: _Toc238609850][bookmark: _Toc255277259][bookmark: _Toc262120507][bookmark: _Toc262122100][bookmark: _Toc263756879][bookmark: _Toc263757186][bookmark: _Toc268202935][bookmark: _Toc273113360]3.7 Method of Data Analysis
The data from the questionnaire were analyzed using statistical programme known as Statistical Package for Social Sciences (SPSS) will be used to process the data. The rationale behind using SPSS is that, it could perform the entire statistical analysis required in this study. Inferential Statistical analysis such as ANOVA will be applied in order to reinforce the estimated result in descriptive statistics. The hypotheses was tested using ANOVA
[bookmark: _Toc114468095]3.8 Test of Validity
Validity is the extent to which a test measures what it is supposed to measure. The question of validity raised in the context of three points namely the form of the test, the purpose of the test and the population for whom it is intended. There are three techniques for validating data namely constructing validity, content validity, and criterion-related validity. Errors of measurement that affect validity are systemic or constant errors(COOPER &Schindler, 2006).
The study sought to measure the content validity of questionnaire that will be validated by the supervisors, lecturers and others from the University.  
[bookmark: _Toc114468096]3.9 Reliability of the instrument
Test Reliability shows the degree to which a test consistently measures whatever it measures without random errors (Gay, 1987). This relates to the accuracy and consistency of the result produced overtime, pragmatically, the instrument used for measurement (questionnaire) is technically free of variable error and the Cronbach’s Alpha was used to test for the reliability of the questions. Cronbachs’s Alpha shows the internal consistency among each of the questions explaining the variables that will usein the study.
Individual item reliability was assessed by examining the alpha value of each variable’s measure. Following the established norm in retaining items with loading between .50 and .70 (Hair et al., 2010). 
[bookmark: _Toc114468098]3.10 Ethical Consideration
The concerns of ethics in conducting research will be highly held on to and also ensure that high moral and ethical values is adhered to; thus, the protection of the right of individual in particular and the organization as a whole. The aspect of confidentiality was also given optimum priority by ensuring that, the identities of the participants are not disclosed.
The study respect anonymity of the respondents by ensuring secrecy and confidentiality of the respondents and the data provided. This was be done through assurance that the information provided was purely for academic purposes and that their identity will not be disclosed to anyone. This was be highlighted in the introductory part of the questionnaire. In addition, all the sources of literature were acknowledged through citations and referencing. Lastly, objectivity was be given consideration during report writing to avoid personal bias.















                                                             CHAPTER FOUR
[bookmark: _Toc112002]              DATA PRESENTATIONS, ANALYSIS, AND DISCUSSION OF FINDINGS 
[bookmark: _Toc112003]4.0 Preamble  
This chapter is focused on data presentations, analysis and interpretations of results based on the feedback gathered from respondents’ responses during the study fieldwork exercise. Responses gathered from the respondents were screened and properly coded to ensure data entry accuracy and avoid missing data in excel format. Coded data was transferred to Stata and SPSS version 25 for descriptive and inferential statistical analysis. Descriptive statistics such as percentages, cumulative percentages, mean, and standard deviation were considered to analyse respondents’ response rate.  
Data Analysis of Demographic Questions 
In order to achieve the main purpose of this study, the researcher found it useful to find out the general information of the respondents. The general information of the respondents included gender, age, marital status, and education qualification. 
 TABLE 2: Demographic Characteristics of Respondents
	Gender
	Frequency
	%

	Male
Female
Total
	66
48
114
	57.9
42.1
100

	Age
	Frequency
	%

	20-30 years
30-40 years
40-50 years
50 and above
Total
	12
56
21
25
114
	10.5
49.1
18.4
22.0
100

	Marital Status
	Frequency
	%

	Single
Married
Divorced
Total
	89
18
7
114
	78.1
15.8
6.1
100

	Educational Qualification
	Frequency
	%

	WAEC
First Degree
Master’s Degree
OTHERS
Total
	18
19
28
49
114
	15.8
16.7
24.6
43.0
100


Field Survey, 2022
The gender of the respondents was studied in order to ascertain the pattern of distribution of the respondents according to their gender. From the demographic characteristics of respondents, it is evident that male participants out-numbered their female counterparts. As many as 66 (57.9%) who participated in the study were males while the female participants were 48 representing (42.1%). The age of the respondents shows that the participants are mature enough to give reasonable information to the research questions. The result reveals that only 12 of the respondents are in the bracket of 20-30 years, representing (10.5%). 56 respondents are between the ages of 30-40years representing (49.1%). 21 and 25 are between the ages of 40 to 50 years and above representing (18.4%) and (22.0%) respectively. From the table 2 above it indicate that 89(78.1%) of the respondents are single, while 18(15.8%) are married. 7 of the respondents representing (6.1%) are a divorcee. From the findings, the majority of the respondents had attained academic qualifications commensurate with their job position implying that the businesses are led and managed by professionals. The result shows that 18, 19, 28, and 49 are holders of WAEC, first degree, masters degree and others qualification respectively representing (15.8%), (16.7%), (24.6%), (43.0%) respectively.
Hypothesis Testing
Test for Hypothesis 1
Regression Analysis and Hypotheses Test between Entrepreneurial Risk Taking and Business Performance
Table 1: Model Summaryb
	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.967a
	.934
	.934
	.22555

	a. Predictors: (Constant), Entrepreneurial Risk Taking

	b. Dependent Variable: Business Performance


Sources: Researcher’s Survey, 2023
The model summary as indicated in table 1 above shows that R-Square is 0.93; this implies that 93% of variation in the dependent variable (Business Performance) was explained by the constant variables (Entrepreneurial risk taking) while the remaining 7%  is due to other variables that are not included in the model. This means that the regression (model formulated) is useful for making predictions. 
	Table 2: ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	65.073
	1
	25.073
	1279.091
	.000b

	
	Residual
	4.579
	99
	.051
	
	

	
	Total
	69.652
	101
	
	
	

	a. Dependent Variable: Business Performance

	b. Predictors: (Constant), Entrepreneurial Risk Taking


Sources: Researcher’s Survey, 2023
The table 2 above summarized the results of the analysis of variation in the Revisit Intention with large value of regression sum of squares (65.073) in comparison to the residual sum of squares with value of 4.579. This value indicated that the model explains a lot of the variation in the Revisit Intention. Yet, the estimated F-value (1279.091) as given in the table above with significance value of 0.000; which is less than p-value of 0.05 (p<0.05) means that the Entrepreneurial Risk Taking as a whole can jointly influence change in the Business Performance.
	Table 3: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.789
	.099
	
	7.990
	.000

	
	Entrepreneurial Risk taking
	.830
	.023
	.967
	35.764
	.000

	
	
	
	
	
	
	

	a. Dependent Variable: Business Performance


Sources: Researcher’s Survey, 2023 
The dependent variable as shown in the table 3 explains the influence of Entrepreneurial Risk on the Business Performance. This was used as a yardstick to examine the influence between the independent variable (Entrepreneurial Risk Taking). Regarding the relationship between Entrepreneurial Risk Taking and the Business Performance, the result indicated that Entrepreneurial Risk Taking had significant relationship with Business Performance (β = .830, t = 35.764, p < .000). Therefore, Hypothesis H1 was supported. 
Hypothesis H1 predicted that Entrepreneurial Risk is positively related to Business Performance. Result indicated that Entrepreneurial Risk had a positive and significant relationship with Business Performance (β = 0.830, t = 35.764, p = .000). Thus, the Hypothesis H1 is supported at 5% level of significant. The overall summary of this regression analysis result in relations to the coefficient of Entrepreneurial Risk have significant influence on Business Performance of selected Small and Medium Businesses in Offa Local Government area of Kwara State in the area of Entrepreneurial Risk. This implies that the null hypothesis was rejected, hence, the alternate hypotheses was accepted. Thus, Entrepreneurial Risk has significant influence on Business Performance of selected Small and Medium Businesses in Offa Local Government area of Kwara State. Therefore, Entrepreneurial Risk is seen as a determinant of Business Performance. 
Hypothesis Two
Test for Hypothesis 2
Regression Analysis and Hypotheses Test between Entrepreneurial Innovativeness Taking and Business Performance.
Table 4: Model Summaryb
	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.683a
	.466
	.465
	1.166

	a. Predictors: (Constant), Entrepreneurial Innovativeness

	b. Dependent Variable: Business Performance


Sources: Researcher’s Survey, 2023
The model summary as indicated in table 4 above shows that R-Square is 0.465; this implies that 46.5% of variation in the dependent variable (Business Performance) was explained by the constant variables (Entrepreneurial Innovativeness) while the remaining 53.5% is due to other variables that are not included in the model. This means that the regression (model formulated) is useful for making predictions.
	Table 5: ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	410.890
	1
	410.890
	302.148
	.000b

	
	Residual
	470.524
	99
	1.360
	
	

	
	Total
	881.414
	101
	
	
	

	a. Dependent Variable: Business Performance

	b. Predictors: (Constant), Entrepreneurial Innovativeness


Sources: Researcher’s Survey, 2023
The table 5 above summarized the results of the analysis of variation in the Revisit Intention with large value of regression sum of squares (410.890) in comparison to the residual sum of squares with value of 470.524. This value indicated that the model explains a lot of the variation in the Revisit Intention. Yet, the estimated F-value (302.148) as given in the table above with significance value of 0.000; which is less than p-value of 0.05 (p<0.05) means that the Entrepreneurial Innovativeness as a whole can jointly influence change in the Business Performance.
	Table 6: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.660
	.153
	
	4.314
	.000

	
	Entrepreneurial Risk taking
	.750
	.043
	.683
	17.382
	.000

	
	
	
	
	
	
	

	a. Dependent Variable: Business Performance


Sources: Researcher’s Survey, 2023
The dependent variable as shown in the table 3 explains the influence of Entrepreneurial Innovativeness on the Business Performance. This was used as a yardstick to examine the influence between the independent variable (Entrepreneurial Innovativeness). Regarding the relationship between Entrepreneurial Innovativeness and the Business Performance, the result indicated that Entrepreneurial Innovativeness had significant relationship with Business Performance (β = .750, t = 17.382, p < .000). Therefore, Hypothesis H2 was supported. 
Hypothesis H2 predicted that Entrepreneurial Innovativeness is positively related to Business Performance. Result indicated that Entrepreneurial Innovativeness had a positive and significant relationship with Business Performance (β = 0.750 t = 17.382, p = .000). Thus, the Hypothesis H2 is supported at 5% level of significant. The overall summary of this regression analysis result in relations to the coefficient of Entrepreneurial Innovativeness have significant influence on Business Performance of selected Small and Medium Businesses in Offa Local Government area of Kwara State in the area of Entrepreneurial Risk. This implies that the null hypothesis was rejected, hence, the alternate hypotheses was accepted. Thus, Entrepreneurial Innovativeness has significant influence on Business Performance of selected Small and Medium Businesses in Offa Local Government area of Kwara State. Therefore, Entrepreneurial Innovativeness is seen as a determinant of Business Performance. 


Hypothesis Three
Regression Analysis and Hypotheses Test between Entrepreneurial Proactiveness and Business Performance.
Table 7: Model Summaryb
	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.791a
	.625
	.621
	.47798

	a. Predictors: (Constant), Entrepreneurial Proactiveness

	b. Dependent Variable: Business Performance


Sources: Researcher’s Survey, 2023
The model summary as indicated in table 7 above shows that R-Square is 0.625; this implies that 62.5% of variation in the dependent variable (Business Performance) was explained by the constant variables (Entrepreneurial Proactiveness) while the remaining 37.5% is due to other variables that are not included in the model. This means that the regression (model formulated) is useful for making predictions.
	Table 8: ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	34.340
	1
	34.340
	150.309
	.000b

	
	Residual
	20.562
	99
	.228
	
	

	
	Total
	54.902
	101
	
	
	

	a. Dependent Variable: Business Performance

	b. Predictors: (Constant), Entrepreneurial Proactiveness


Sources: Researcher’s Survey, 2023
The table 8 above summarized the results of the analysis of variation in the Revisit Intention with large value of regression sum of squares (34.340) in comparison to the residual sum of squares with value of 20.562. This value indicated that the model explains a lot of the variation in the Revisit Intention. Yet, the estimated F-value (150.309) as given in the table above with significance value of 0.000; which is less than p-value of 0.05 (p<0.05) means that the Entrepreneurial Proactiveness as a whole can jointly influence change in the Business Performance.
	


Table 9: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	1.083
	.286
	
	3.792
	.000

	
	Entrepreneurial Risk taking
	.820
	.067
	.791
	12.260
	.000

	
	
	
	
	
	
	

	a. Dependent Variable: Business Performance


Sources: Researcher’s Survey, 2023
The dependent variable as shown in the table 9 explains the influence of Entrepreneurial Proactiveness on the Business Performance. This was used as a yardstick to examine the influence between the independent variable (Entrepreneurial Proactiveness). Regarding the relationship between Entrepreneurial Proactiveness and the Business Performance, the result indicated that Entrepreneurial Proactiveness had significant relationship with Business Performance (β = .820, t = 12.260, p < .000). Therefore, Hypothesis H3 was supported.
Hypothesis H3 predicted that Entrepreneurial Proactiveness is positively related to Business Performance. Result indicated that Entrepreneurial Proactiveness had a positive and significant relationship with Business Performance (β = 0.820 t = 12.260, p = .000). Thus, the Hypothesis H3 is supported at 5% level of significant. The overall summary of this regression analysis result in relations to the coefficient of Entrepreneurial Proactiveness have significant influence on Business Performance of selected Small and Medium Businesses in Offa Local Government area of Kwara State in the area of Entrepreneurial Proactiveness. This implies that the null hypothesis was rejected, hence, the alternate hypotheses was accepted. Thus, Entrepreneurial Proactiveness has significant influence on Business Performance of selected Small and Medium Businesses in Offa Local Government area of Kwara State. Therefore, Entrepreneurial Proactiveness is seen as a determinant of Business Performance. 


Hypothesis Four
Regression Analysis and Hypotheses Test between Entrepreneurial Autonomy and Business Performance.
Table 10: Model Summaryb
	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.230a
	.053
	.050
	1.21217

	a. Predictors: (Constant), Entrepreneurial Autonomy

	b. Dependent Variable: Business Performance


Sources: Researcher’s Survey, 2023
The model summary as indicated in table 10 above shows that R-Square is 0.53; this implies that 53% of variation in the dependent variable (Business Performance) was explained by the constant variables (Entrepreneurial Proactiveness) while the remaining 47% is due to other variables that are not included in the model. This means that the regression (model formulated) is useful for making predictions. 
	Table 11: ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	28.298
	1
	28.298
	19.259
	.000b

	
	Residual
	506.294
	85
	1.469
	
	

	
	Total
	535.222
	86
	
	
	

	a. Dependent Variable: Business Performance

	b. Predictors: (Constant), Entrepreneurial Autonomy


Sources: Researcher’s Survey, 2023
The table 11 above summarized the results of the analysis of variation in the Revisit Intention with large value of regression sum of squares (19.259) in comparison to the residual sum of squares with value of 20.562. This value indicated that the model explains a lot of the variation in the Revisit Intention. Yet, the estimated F-value (28.298) as given in the table above with significance value of 0.000; which is less than p-value of 0.05 (p<0.05) means that the Entrepreneurial Autonomy as a whole can jointly influence change in the Business Performance.
	



Table 12: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	3.281
	.155
	
	21.232
	.000

	
	Entrepreneurial Risk taking
	-.353
	.081
	-.230
	-4.388
	.000

	
	
	
	
	
	
	

	a. Dependent Variable: Business Performance


Sources: Researcher’s Survey, 2023 
[bookmark: _Toc54448507]The dependent variable as shown in the table 12 explains the influence of Entrepreneurial Autonomy on the Business Performance. This was used as a yardstick to examine the influence between the independent variable (Entrepreneurial Autonomy). Regarding the relationship between Entrepreneurial Autonomy and the Business Performance, the result indicated that Entrepreneurial Autonomy had significant relationship with Business Performance (β = -.353, t = -4.388, p < .000). Therefore, Hypothesis H4 was supported. 
Hypothesis H4 predicted that Entrepreneurial Autonomy is positively related to Business Performance. Result indicated that Entrepreneurial Autonomy had a positive and significant relationship with Business Performance (β = 0.353 t = -4.388, p = .000). Thus, the Hypothesis H3 is supported at 5% level of significant. The overall summary of this regression analysis result in relations to the coefficient of Entrepreneurial Autonomy have significant influence on Business Performance of selected Small and Medium Businesses in Offa Local Government area of Kwara State in the area of Entrepreneurial Autonomy. This implies that the null hypothesis was rejected, hence, the alternate hypotheses was accepted. Thus, Entrepreneurial Autonomy has significant influence on Business Performance of selected Small and Medium Businesses in Offa Local Government area of Kwara State. Therefore, Entrepreneurial Autonomy is seen as a determinant of Business Performance.  

CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.1 Preamble 
This chapter presents the summary of research findings on response rate, the general background information, the statistical analysis of specific objectives/research hypotheses. The conclusions and recommendations relating to specific objectives as well as suggestions for further research are highlighted.

5.2 Summary of Findings
Small and medium scale enterprises have been found to contribute immensely to the development of nation’s economy. Therefore, the main objective of this research was to establish the effect of entrepreneurial characteristics on SMEs Development in Kwara State, Nigeria. The study was guided by three specific objectives; to determine the effect of risk-taking, innovativeness and self-confidence on SMEs Development in Kwara State. The study adopted descriptive survey design as it has maximum reliability and protection to reduce the possibility of personal bias.  
5.3 Conclusion
The study has contributed to our knowledge on the effects of entrepreneurial characteristics on SME performance. The results demonstrated that there is a significant effect of risk taking propensity on sales growth of an enterprise, likewise a significant relationship between innovativeness and profitability of an enterprise. Also finding from this study revealed that self confidence has significant positive effect on market share. Findings of the paper implies that government universities, higher learning institutions and financial service providers should incorporate additional simplified short course training programmes that will include business knowledge skills (book keeping, marketing, entrepreneurship and business management) in their programmes. The inclusion of these training courses will certainly help entrepreneurs in foster the performance and growth of Small and Medium Enterprises in Nigeria. Also, specialized capacity building support programs such as conferences, workshops and training should be put in place in order to upgrade the entrepreneur’s level of education, so as to help improve upon the business knowledge and skills of most entrepreneurs in Nigeria. Furthermore, students at higher learning institutions should be encouraged to start up their own businesses, as it is believe that most of them will have the necessary skills required to run a business
5.4 Recommendations 
Arising from the findings of this study, the following recommendations are made. Entrepreneurial characteristics should be enhanced as a means of nurturing SMEs performance and long- term survival. Because most SMEs are totally dependent on the entrepreneur at first, success is linked on his/her attributes and thinking styles.  Moreover, in order for entrepreneurs to develop characteristics such as innovation, self-reliance and risk taking, they must engage in reading books in a variety of fields; joining professional groups; attending professional meetings and seminars and devote time to pursue natural curiosities. This is because successful creations are generally led by information gathering. 
5.5 Suggestions for Further Research 
Small and Medium scale enterprises are the backbone of economies of developed countries based on available literature. However, the situation is different in developing economies such as Nigeria the study therefore recommends that further studies should focus on comparative analysis on entrepreneurial SMEs owners in developed countries developing countries to establish similarities and differences between the two categories of SMEs.
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Kwara State University,
P.M.B, l530,
Malete,
Kwara State
14th May, 2024
………………………………………..
……………………………………….
………………………………………..
Dear Sir/Ma,
TO WHOM IT MAY CONCERN
I wish to introduce Abdulsalaam Khadijat Yetunde who is under my supervision for her undergraduate Degree in the Department of Business and Entrepreneurship, Faculty of Management and Social Science of the Institution. She is presently undergoing a research work titled ‘Effect of Entrepreneurial Characteristics and the Performance of Small and Medium Scale Enterprises in Kwara State Nigeria. The nature of his research work requires your cooperation and support in collecting primary data from your organization. It is in this respect that we are requesting for your maximum support and cooperation by providing her with necessary data and information.
Thanks in anticipation of your kind assistance.
Yours faithfully,

Dr. Brimah Aminu Nassir
Supervisor
                                                 

              

                                                                   APPENDIX II
Questionnaire
SECTION A: Demographic Information
(N.B: Please tick as appropriate) 
1. Gender:   Male (  )	Female (  )
2. Age: 	30 and below (  )      31-40 (  )       41-50 (  )     51-60 (  )     61 and above (  )
3. Marital status:    Single (   )	Married (   )	Separated (   ) Window ( )
4. Educational background: NCE/OND( ) HND/B.Sc. or Equivalent ( ) Postgraduate ()
5. [bookmark: _Toc251051340]Number of staff:	Less than 5 ( ) 5-10 ( ) 11-15 ( ) 16-20 ( )above 20 ( )
SECTION B: This section discusses the variables adopted in this research work and it is designed in order to test the perspective of the respondents in relations to the act of whistle blowing. This is further grouped into five (5) sub-sections. 
Please Tick the appropriate alternative                                                                                    
1 - Strongly Disagree
2 - Disagree
3 - Neutral
4 - Agree
5 - Strongly Agree
Entrepreneurial Risk Taking
	1
	I actively seek out new ideas and technologies to incorporate into my entrepreneurial ventures.
	1
	2
	3
	4
	5

	2
	I am willing to invest time and resources in ventures with uncertain outcomes.
	
	
	
	
	

	3
	I enjoy exploring new business ideas even if they involve significant uncertainty.
	
	
	
	
	

	4
	I am willing to accept failure as a natural part of the entrepreneurial process.
	
	
	
	
	

	5
	I actively seek out opportunities that others might perceive as risky.
	
	
	
	
	




Entrepreneurial Innovativeness
	1
	I am comfortable with taking financial risks to pursue entrepreneurial opportunities.
	1
	2
	3
	4
	5

	2
	I am open to experimenting with novel approaches and strategies in my business activities.
	
	
	
	
	

	3
	I continuously strive to improve and refine existing products or services through innovation.
	
	
	
	
	

	4
	I am willing to take calculated risks in order to introduce innovative solutions to market needs.
	
	
	
	
	

	5
	I encourage a culture of innovation and creativity within my entrepreneurial team or organization.
	
	
	
	
	


Entrepreneurial Proactiveness
	1
	I actively seek out new opportunities and challenges in my entrepreneurial endeavors.
	1
	2
	3
	4
	5

	2
	I take initiative in identifying and addressing potential problems or obstacles before they escalate.
	
	
	
	
	

	3
	I am proactive in anticipating changes in the market and adapting my business strategies accordingly.
	
	
	
	
	

	4
	I regularly engage in activities to stay ahead of the competition in my entrepreneurial ventures.
	
	
	
	
	

	5
	I actively seek feedback from customers and stakeholders to improve my products or services.
	
	
	
	
	


Entrepreneurial Autonomy
	1
	Independence in Decision Making
I actively involved in the autonomy to make decisions regarding my entrepreneurial activities
	1
	2
	3
	4
	5

	2
	Flexibility in Work 
I control my work schedule as an entrepreneur
	
	
	
	
	

	3
	Authority in Resource Allocation
I regularly allocate resources (time, money, manpower) independently within my entrepreneurial endeavors
	
	
	
	
	

	4
	Innovation and Experimentation
I take initiative to innovate and experiment with new ideas or approaches in my entrepreneurial ventures
	
	
	
	
	

	5
	Responsibility for Outcomes
I control outcomes and results of my entrepreneurial activities
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