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CHAPTER ONE
INTRODUCTION
 1.1 	Background to the Study  
[bookmark: _GoBack]Entrepreneurship has emerged as a vital driver of economic development, fostering innovation, job creation, and self-sufficiency. It is widely recognized that entrepreneurial activities contribute significantly to national economies by reducing unemployment, increasing productivity, and promoting sustainable business practices. Over the years, the global workforce has experienced shifts in employment structures, leading to increased emphasis on entrepreneurship as an alternative to traditional employment. In this regard, Office Technology and Management (OTM) offers numerous entrepreneurial possibilities for individuals equipped with administrative, technological, and managerial skills.  
Office Technology and Management is a discipline that focuses on developing skills in office administration, business communication, record-keeping, customer relations, and the effective use of modern office equipment and software. It integrates knowledge of business operations with the practical application of technology, preparing graduates for careers in various industries, including corporate organizations, government institutions, and private enterprises. However, beyond traditional office roles, OTM  provides a strong foundation for entrepreneurship, allowing individuals to establish businesses in areas such as virtual assistance, office automation consultancy, business process outsourcing, document management, and digital administrative support services.  
With the rapid advancement of digital technology, the nature of office work has undergone a significant transformation. Traditional administrative tasks that were once performed manually are now automated, creating opportunities for professionals who can provide digital solutions to businesses. The rise of remote work and virtual office environments has further expanded the scope of entrepreneurial ventures in OTM . Today, businesses and organizations seek efficient, technology-driven administrative support services that can be provided remotely or through specialized service firms. This shift has created new business opportunities for OTM  graduates, who can leverage their expertise in digital communication, office automation, and administrative technology to develop innovative business models.  1  
Despite the vast entrepreneurial opportunities in OTM , many graduates remain dependent on seeking formal employment. Several factors contribute to this trend, including a lack of awareness about the potential for entrepreneurship, limited access to financial resources, inadequate exposure to business development strategies, and the absence of structured mentorship programs. Many educational institutions still emphasize employment-oriented training, focusing on preparing students for office jobs rather than equipping them with the knowledge and skills necessary to start and sustain businesses. This gap in education and training has contributed to a situation where many OTM  graduates struggle with unemployment or underemployment, despite possessing skills that can be monetized through entrepreneurship.  
The increasing global emphasis on entrepreneurship as a means of economic empowerment highlights the need to rethink how OTM  graduates approach their careers. Governments, educational institutions, and industry stakeholders must recognize the importance of promoting entrepreneurial initiatives within the OTM  field. This can be achieved through curriculum redesign, policy interventions, and the provision of financial and technical support for aspiring entrepreneurs. By integrating entrepreneurship education into OTM  programs, students can develop the confidence and skills required to identify business opportunities, develop viable business plans, and successfully manage their enterprises.  
The success of OTM  entrepreneurship depends on the ability to adapt to technological changes and market demands. The digital revolution has reshaped the way businesses operate, and OTM  professionals must be proactive in leveraging digital tools to enhance productivity and efficiency. For instance, cloud-based document management systems, virtual collaboration tools, and business process automation software are transforming office management practices. Entrepreneurs who can offer services that optimize these technologies will find a ready market among businesses seeking to improve their operational efficiency.  
 	Globalization of business operations has created a demand for multilingual administrative professionals who can manage cross-border business transactions and communication. OTM  entrepreneurs with language proficiency and cross-cultural business understanding can tap into the international market by offering specialized virtual assistance, translation services, and cross-border business coordination.  
Given the vast entrepreneurial possibilities in the OTM  field, it is crucial to explore ways to encourage and support graduates in pursuing self-employment. This study seeks to provide a comprehensive analysis of the entrepreneurial opportunities within the OTM  discipline, highlighting the challenges faced by aspiring entrepreneurs and proposing strategies for success. The findings will contribute to ongoing discussions on entrepreneurship education, workforce development, and economic empowerment.  
By identifying key business opportunities, examining the role of technology in OTM  entrepreneurship, and addressing common challenges, this study aims to bridge the gap between theoretical knowledge and practical business application. It will provide valuable insights for students, educators, policymakers, and business professionals, promoting a culture of entrepreneurship in the OTM  field. Ultimately, fostering entrepreneurship in OTM  will not only create job opportunities for graduates but also contribute to the broader economic development by supporting small and medium-sized enterprises (SMEs), which are the backbone of most economies.  
 1.2 	Statement of the Problem  
Despite the vast potential for entrepreneurship in OTM , many graduates remain dependent on salaried jobs, overlooking the possibilities for self-employment. The lack of awareness about entrepreneurial opportunities, limited access to startup capital, and inadequate technological adaptation hinder the ability of OTM  graduates to establish and sustain businesses (Aremu & Adeyemi, 2011). 
This study seeks to explore the various entrepreneurial prospects within OTM , addressing the challenges and identifying strategies for successful entrepreneurial ventures.  
 1.3 	Objectives of the Study  
This study aims to:  
1. 	Identify potential entrepreneurial opportunities within the OTM  programme.  
2. 	Examine the impact of technology on OTM -related entrepreneurship.  
3. 	Highlight challenges faced by OTM  graduates in entrepreneurship.  
4. 	Propose strategies to enhance entrepreneurial success in OTM .  
 1.4	 Research Questions  
	The following research questions are constructed to guide the study
1. 	What are the key entrepreneurial opportunities in the OTM  programme?  
2. 	How has technology influenced entrepreneurship in OTM ?  
3. 	What challenges do OTM  graduates face in starting their businesses?  
4. 	What strategies can be employed to encourage entrepreneurship among OTM  graduates?  
 1.5 	Significance of the Study  
This study is significant for students, educators, policymakers, and business enthusiasts. It provides insights into how OTM  graduates can become successful entrepreneurs, contributing to economic growth and reducing unemployment. It also informs curriculum development in OTM  to incorporate entrepreneurial skills.  

1.6 	Delimitation
	This study is delimited to Entrepreneural possibilities in Office Technology and Management Program. No attempt will be made to go beyond this.
1.7 	Limitations
One of the limitations that came across during data collection exercise was that some respondents were unwilling to fill the questionnaires. Also, inadequacy of time was another problem. Besides, the primary data was administered and collected during working hours which conflicted with the work schedule of respondents. Moreover, fear of victimization on part of the respondents was another problem. Some respondents were reluctant in probing into vital issues because they were afraid of being victimized by their superiors. 

CHAPTER TWO
LITERATURE REVIEW
This chapter literature review will be conducted under the following sub headings: 
2.1 Concept of Entrepreneurship  
2.2 Concept of Office Technology and Management (OTM 
2.3 Entrepreneurial Opportunities in Office Technology and Management (OTM )
2.4 Impact of Entrepreneurship in Office Technology and Management (OTM ) on Economic Development  
2.5 Government Policies and Support for Entrepreneurship in Office Technology and Management  
 2.1 	Concept of Entrepreneurship  
Entrepreneurship is a critical driver of economic growth, innovation, and business development. Schumpeter (2014) defines entrepreneurship as the process of identifying opportunities, organizing resources, and taking risks to create and manage a business. According to Drucker (2015), entrepreneurship involves the application of innovative strategies to business operations, allowing entrepreneurs to explore and exploit emerging market opportunities. Entrepreneurs introduce new products, services, or business models that improve efficiency and meet societal needs.  
Entrepreneurship is often characterized by innovation, risk-taking, proactiveness, and competitiveness (Shane & Venkataraman, 2000). Entrepreneurs are individuals who assume financial and business risks in anticipation of profits. They engage in strategic decision-making, invest resources, and adapt to changing market conditions. The entrepreneurial process includes opportunity recognition, resource mobilization, business plan development, product or service launch, and sustained business growth (Gartner, 2015).  
In modern economies, entrepreneurship plays a vital role in reducing unemployment, promoting industrialization, and enhancing productivity. Small and medium-sized enterprises (SMEs), which are often driven by entrepreneurs, contribute significantly to national economies. Studies indicate that SMEs account for over 50% of global employment and contribute about 40% of GDP in emerging economies (World Bank, 2022).  
Entrepreneurship also fosters competition and market expansion. Entrepreneurs drive technological advancement by introducing innovative solutions to market problems. The digital transformation of businesses, facilitated by artificial intelligence, cloud computing, and automation, has created new entrepreneurial possibilities across various industries, including Office Technology and Management (OTM ).  
Types of Entrepreneurship  
Several classifications of entrepreneurship exist based on business models, innovation levels, and industry sectors. The major types of entrepreneurship include:  
1. Small Business Entrepreneurship: These are businesses that operate on a small scale and serve local markets. Examples include retail stores, service providers, and family-owned businesses (Scarborough, 2016).  
2. Scalable Startup Entrepreneurship: This type involves businesses with high growth potential. Entrepreneurs develop scalable business models, often driven by technology, aiming to disrupt industries and expand globally (Kuratko, 2016).  
3. Social Entrepreneurship: This focuses on creating social value rather than purely economic gain. Social entrepreneurs address societal challenges, such as poverty alleviation, healthcare, and education (Dees, 2001).  
4. Corporate Entrepreneurship (Intrapreneurship): This occurs within large organizations where employees innovate and create new business solutions within an existing corporate structure ().  
5. Technological Entrepreneurship: This involves the development and commercialization of new technologies. It is prominent in IT, biotechnology, and engineering industries (Autio, 2017).  
6. Green Entrepreneurship: Entrepreneurs focusing on sustainability and environmental conservation fall into this category. Businesses in this field develop eco-friendly products and services 
Each of these types of entrepreneurship presents opportunities for professionals in different fields, including Office Technology and Management. OTM  professionals, for instance, can explore small business entrepreneurship by starting office-related businesses, engage in scalable startups by developing digital office solutions, or pursue social entrepreneurship by offering administrative support services to nonprofit organizations.  
Characteristics of Entrepreneurs  
Entrepreneurs exhibit distinct characteristics that enable them to identify opportunities, take risks, and build successful businesses. Some of the key characteristics include:  
i. Innovation: Successful entrepreneurs create new products, services, or business processes that provide unique solutions to market problems.  
ii.  Risk-taking: Entrepreneurs invest resources and make strategic decisions under uncertainty.  
iii. Resilience and Perseverance: Entrepreneurship involves challenges and failures. Resilient entrepreneurs persist in overcoming obstacles.  
iv. Opportunity Recognition: Entrepreneurs have the ability to identify market gaps and develop solutions to meet customer demands.  
v. Adaptability: The business environment is constantly changing. Entrepreneurs must adjust their strategies to remain competitive  
vi. Networking and Relationship-Building: Successful entrepreneurs establish strong business connections, partnerships, and industry networks 
These characteristics are essential for individuals venturing into OTM  entrepreneurship. For example, an OTM  graduate who wants to start a virtual assistant business must be innovative in service delivery, willing to take risks, and able to adapt to technological advancements.  
2.2 Concept of Office Technology and Management (OTM)
Office Technology and Management (OTM) is a multidisciplinary academic and professional field designed to prepare individuals for effective performance in modern office environments. It focuses on equipping students with the requisite skills, knowledge, and competencies that enhance their ability to manage office functions effectively within public institutions, private businesses, and entrepreneurial ventures. This discipline is deeply rooted in administrative science, information technology, business communication, management theory, and digital office practices. According to Ezenwafor (2015), OTM is central to the transformation of office work because it merges traditional office duties with advanced technological solutions aimed at maximizing productivity and organizational effectiveness.
The OTM programme emerged in response to the evolving demands of the office environment, particularly due to the rapid advancements in information and communication technology (ICT). Offices are no longer managed through manual systems but now rely heavily on computer-based technologies for information processing, data storage, and communication. As a result, the curriculum for OTM programmes across Nigerian polytechnics and universities has expanded to include digital literacy, computer applications, entrepreneurship, and managerial skills (Okoye & Eze, 2020). These developments underscore the shift from conventional secretarial studies to a broader, more technologically integrated field of study.
OTM trains students to become versatile professionals who are capable of functioning effectively in various administrative capacities. Among the core competencies acquired in OTM are administrative management, business communication, information technology usage, customer service, and records management. For example, students are trained to use office productivity software, manage physical and digital records, operate modern office equipment, and handle internal and external communication processes (Adebayo & Oyetoro, 2021). The ability to multitask and to use technology to improve efficiency in the office makes OTM graduates highly valuable in today’s corporate environment.
Administrative management remains a crucial component of OTM training. This includes handling schedules, organizing meetings, supervising subordinate staff, and ensuring that office operations run smoothly. Administrative managers are often at the center of organizational operations, acting as the link between various departments and top management. Business communication, both oral and written, is also emphasized, as clear and effective communication is essential for proper coordination and decision-making in organizations.
The integration of ICT into OTM means that students must master the use of word processors, spreadsheets, database management systems, presentation tools, and internet-based communication platforms. Such skills are crucial, especially in a world where remote work, digital communication, and cloud-based collaboration have become the new norm. Tools like Microsoft Office, Google Workspace, and enterprise resource planning (ERP) software are now standard requirements for any administrative role.
Records and database management is another essential area of OTM. Organizations depend on accurate and secure record-keeping for their operations, compliance with legal requirements, and historical documentation. OTM professionals are taught how to classify, store, retrieve, and dispose of both paper and digital records in a way that ensures organizational efficiency. This training is particularly relevant in today’s information-driven economy, where data is considered a strategic asset.
The field also covers office ethics and customer relations. In this area, students learn about professional behavior, workplace etiquette, confidentiality, conflict resolution, and effective client service delivery. These skills are critical in fostering a positive work environment and enhancing the organization’s image in the eyes of clients and stakeholders.
Over the years, the scope of OTM has significantly expanded due to technological advancements. From the use of manual typewriters and filing cabinets, the office has transformed into a digital hub powered by smart systems, artificial intelligence, and virtual communication. This transformation demands that OTM graduates be highly proficient in modern office tools and capable of adapting to new technologies as they emerge (Ezenwafor, 2015).
`	The evolution of office technology and management can be traced across three significant eras. The pre-computer era, before the 1970s, was characterized by the use of typewriters, physical files, and landline telephones. Secretarial duties primarily revolved around shorthand, dictation, and manual correspondence. The work environment was rigid and highly dependent on manual labor.
The computerization era, spanning from the 1970s to the 1990s, brought about substantial changes. With the introduction of personal computers, word processors, fax machines, and photocopiers, the office began to rely on electronic tools for documentation and communication. The use of Microsoft Word, Lotus 1-2-3, and Excel became widespread, revolutionizing the way information was created and processed. This era marked the beginning of digital literacy as an essential requirement for office workers.
The digital revolution, beginning in the 2000s and continuing to the present, has ushered in unprecedented changes in office operations. Cloud computing, mobile applications, collaborative platforms like Zoom and Microsoft Teams, and artificial intelligence have transformed the office into a virtual space with global connectivity. Remote work, online document sharing, and automated workflows are now common, reducing the need for physical presence and enhancing organizational flexibility. OTM professionals must now master CRM systems, data analytics, and cybersecurity protocols to remain relevant (Adebayo & Oyetoro, 2021).
As the field has evolved, OTM has also diversified into various areas of specialization, each providing unique career opportunities. One major area is office administration and management, which involves the planning, coordination, and supervision of administrative procedures. Office managers ensure that resources are efficiently used, employee activities are aligned with organizational goals, and that office operations support overall business functions.
Another important area is business communication and public relations. This specialization equips students with skills in corporate communication, media interaction, branding, and reputation management. Graduates can work as public relations officers, corporate communicators, or content creators, managing both internal and external messaging for organizations.
Records and information management is also a vital specialization. It involves the creation, maintenance, storage, and disposal of records in compliance with regulatory standards. With increasing attention to data security and information governance, professionals in this field play a crucial role in organizational compliance and operational continuity.
Digital office technology and automation is yet another area of specialization. This aspect focuses on the use of advanced tools and software to improve office productivity. Professionals in this field are expected to understand ERP systems, workflow automation, and business intelligence tools that facilitate real-time decision-making and operational efficiency.
Entrepreneurship and business development in OTM is gaining prominence. This area encourages graduates to establish their ventures, providing services such as consultancy, virtual assistance, digital marketing, and training. With the growing trend of freelancing and digital entrepreneurship, OTM graduates are not restricted to traditional employment but can create their own niches in the business world (Okoye & Eze, 2020).
The career opportunities available to OTM graduates are vast. In the corporate sector, they can serve as administrative officers, executive assistants, office managers, or records managers. These roles are essential for organizational coordination and the execution of strategic tasks. OTM graduates are also found in banks, insurance firms, educational institutions, NGOs, and government agencies where administrative expertise is required.
In the realm of entrepreneurship, graduates can work as virtual assistants providing remote administrative services to clients across the globe. Others become office automation consultants who assist organizations in transitioning from manual to digital systems. Event planning and coordination, corporate training, and office equipment sales and servicing are also viable self-employment options for OTM graduates.
The role of technology in OTM cannot be overstated. With cloud computing, businesses can now store and access data remotely, enhancing flexibility and reducing costs associated with physical infrastructure. Tools like Google Drive, Dropbox, and Microsoft OneDrive are instrumental in document sharing and storage.
Cybersecurity and data protection have also become crucial. As businesses increasingly operate online, they are exposed to cyber threats. OTM professionals must be well-versed in data encryption, secure communication protocols, and information management policies to safeguard sensitive data.
Digital collaboration tools have become indispensable in the modern workplace. Platforms like Slack, Trello, Zoom, and Microsoft Teams facilitate real-time communication and task management, allowing geographically dispersed teams to work together seamlessly. OTM professionals must understand how to utilize these platforms to support remote work and enhance team productivity.
Office Technology and Management (OTM) is a dynamic and evolving field that plays a critical role in modern organizational settings. It bridges the gap between traditional administrative functions and contemporary digital practices. The continuous integration of technology into OTM has redefined the competencies required for office professionals, making adaptability and digital proficiency key assets. Nigerian scholars and educators continue to emphasize the need for OTM curricula to reflect these changing realities, ensuring that graduates are well-equipped to meet the demands of the modern workplace (Adebayo & Oyetoro, 2021). As the office environment continues to evolve, the relevance and scope of OTM will only expand, solidifying its place as an indispensable field in the 21st-century knowledge economy.
2.3	 Entrepreneurial Opportunities in Office Technology and Management (OTM )  
Entrepreneurship in the context of Office Technology and Management (OTM) refers to the proactive identification and development of innovative business solutions derived from core competencies in office administration, digital communication, and information management. It involves converting theoretical knowledge and practical office skills into viable business ventures that serve both formal and informal sectors. With the integration of modern technologies into business processes, the nature of administrative functions has undergone a paradigm shift. Graduates of OTM programs are now positioned to not only function as support staff within organizations but also to become job creators through entrepreneurship, particularly in areas influenced by digital transformation.
The relevance of entrepreneurship in the OTM field has grown significantly due to the increasing application of technology in workplace operations. Previously, OTM professionals were viewed narrowly as clerical workers, secretaries, and administrative assistants functioning under strict organizational hierarchies. However, this perception has evolved, especially with the infusion of information and communication technology (ICT) into business environments. According to Ezenwafor and Okoye (2017), the digitization of administrative tasks has created a range of opportunities for OTM graduates to establish independent ventures that cater to modern office needs. These include services such as digital documentation, virtual assistance, office automation consultancy, and event management.
Technological advancement is one of the most significant drivers of entrepreneurship in OTM. The widespread adoption of digital tools, from cloud storage to artificial intelligence, has led to the automation of various office procedures. This automation, while reducing the demand for certain routine roles, has simultaneously created a market for consultants and service providers who understand how to manage and optimize digital workspaces. OTM graduates, armed with their academic exposure to business communication, ICT, records management, and office software applications, are uniquely qualified to bridge the gap between technology and business operations (Olawale & Garwe, 2010).
One of the emerging opportunities is in virtual assistance services, which have become prominent in today’s digital economy. Virtual assistants (VAs) provide remote administrative support to businesses, professionals, and entrepreneurs. Services offered by virtual assistants include managing emails, maintaining schedules, preparing reports, handling client communication, and managing digital content. The appeal of virtual assistance lies in its flexibility and cost-effectiveness. Organizations are increasingly outsourcing such functions rather than employing full-time staff, especially in sectors like e-commerce, consulting, real estate, and digital marketing. For OTM graduates, this presents an avenue to monetize their administrative skills without being confined to physical office spaces. Kuratko (2016) explains that the rise of freelance platforms such as Upwork, Freelancer, and Fiverr has further simplified the process of securing clients globally. By acquiring relevant certifications in office tools such as Microsoft Office, Google Workspace, and project management software, OTM professionals can thrive in this domain.
In the same vein, office automation consultancy presents another vibrant entrepreneurial opportunity. Office automation involves the application of software and digital systems to execute administrative processes such as document management, payroll processing, communication, and customer service. Organizations, especially small and medium enterprises (SMEs), often lack the in-house expertise to identify and implement these solutions effectively. This creates a niche for OTM graduates who possess a combination of administrative acumen and digital literacy. According to Brynjolfsson and McAfee (2014), office automation consultants play a pivotal role in improving organizational productivity by assessing current workflows, recommending suitable automation tools, and training employees on their use. Tools such as SAP ERP, QuickBooks, Microsoft Power Automate, and CRM software are essential in this regard. For Nigerian OTM graduates, there is a growing local demand among SMEs, start-ups, and even government agencies for digital transformation guidance. Starting an office automation consultancy thus serves as a sustainable and scalable entrepreneurial venture.
Document management and data entry services also constitute a profitable area for OTM entrepreneurship. In contemporary organizations, data is a critical resource. However, many companies, especially those operating in sectors such as law, healthcare, and education, struggle with the efficient organization of records. Often, they need assistance in transitioning from paper-based systems to digital formats. This is where document management services come in. Entrepreneurs in this space offer solutions such as digitization of documents, electronic archiving, database creation, data cleansing, and transcription. These services not only enhance operational efficiency but also support regulatory compliance and data security. OTM graduates with competencies in data entry, document design, and digital filing systems are well-suited to enter this market. Kumar and Dutta (2017) argue that the digitization of records is a growing necessity in developing countries like Nigeria, particularly in the public sector, where records management is frequently underdeveloped. OTM professionals can tap into this gap by investing in tools such as Optical Character Recognition (OCR) software, document scanners, and secure cloud storage services. By offering tiered pricing and subscription-based models, they can maintain a consistent revenue stream while serving various client segments.
Another area rich with potential is event planning and corporate training. Organizational events such as seminars, workshops, conferences, and product launches require meticulous planning and coordination. OTM professionals, trained in scheduling, communication, and organizational management, are well-equipped to manage such responsibilities. With the advent of virtual events, the need for technical and logistical support has further expanded. Event planning now involves virtual platform management, digital invitations, coordination of speakers and participants, as well as post-event reporting. This broadens the scope for OTM graduates to offer hybrid event planning services. In addition, many organizations are investing in employee training to keep up with changing workplace technologies and soft skill requirements. This demand creates another opportunity for OTM entrepreneurs to offer training programs in office software usage, digital communication, customer service, and time management. Such programs can be delivered in person, online, or as pre-recorded modules. By establishing a niche in either event planning or corporate training—or both—OTM graduates can position themselves as indispensable service providers in both the private and public sectors.
It is important to note that the transition from traditional employment to entrepreneurship in OTM requires not only technical and administrative skills but also a strong entrepreneurial mindset. OTM graduates must develop competencies in business planning, marketing, client relationship management, and financial literacy. Nigerian scholars such as Okoye and Obi (2019) stress the need for OTM curricula to include entrepreneurship education that goes beyond theory, offering practical exposure to business development processes. This approach prepares students to become innovators, not just job seekers.
In Nigeria, where youth unemployment remains a persistent challenge, the entrepreneurial application of OTM skills can contribute to both individual economic empowerment and national development. By creating service-based businesses, OTM graduates not only reduce their reliance on scarce public sector jobs but also contribute to the formalization and modernization of business services in the country. According to Nweke and Ugwu (2021), service-oriented entrepreneurship, especially within administrative and digital fields, has the potential to generate employment, increase productivity, and enhance competitiveness in the Nigerian economy.
Challenges and Solutions in OTM  Entrepreneurship
Entrepreneurship in Office Technology and Management (OTM ) offers vast opportunities for economic and professional growth. However, OTM  entrepreneurs face several challenges that hinder their progress. Addressing these issues through innovative solutions is crucial for fostering sustainable business practices.
 1. Access to Capital
One of the most pressing challenges for OTM  entrepreneurs is securing adequate funding. Many startups struggle to obtain capital due to stringent lending requirements, lack of collateral, and limited awareness of available funding opportunities. Insufficient funding can delay business growth, technological adoption, and workforce expansion.
Graduate's should explore various funding sources, including government grants, venture capital, microfinance loans, and crowdfunding platforms (OECD, 2020). Financial literacy training can also help them manage resources efficiently. Public-private partnerships can facilitate easier access to capital for small businesses, while financial institutions should develop funding models tailored for startups.
 2. Market Competition
With the rise of digitalization, the OTM  industry has become highly competitive. Many firms offer similar services, making it difficult for new entrants to establish themselves. Large corporations with extensive resources often dominate the industry, leaving little room for small businesses to thrive.
Graduate's must differentiate themselves by identifying niche markets and developing unique value propositions (Porter, 2019). Digital marketing strategies, such as search engine optimization (SEO) and social media engagement, can help startups gain visibility. Additionally, offering specialized services such as AI-driven office automation or customized workflow solutions can provide a competitive advantage.
 3. Technological Adaptation
Technological advancements are reshaping the OTM  landscape, requiring entrepreneurs to continuously update their skills and infrastructure. Many entrepreneurs struggle with adopting new tools, leading to inefficiencies and reduced competitiveness.
Continuous professional development through training, workshops, and online courses can help entrepreneurs stay updated (Brynjolfsson & McAfee, 2014). Collaborations with technology firms and educational institutions can provide affordable training programs. Government policies should encourage digital literacy initiatives to support small businesses.
 4. Cybersecurity Risks
As OTM  businesses increasingly rely on digital platforms, cybersecurity threats such as data breaches, phishing attacks, and financial fraud have become major concerns. Entrepreneurs handling sensitive client information must invest in robust security measures to protect their businesses.
Implementing cybersecurity measures, such as multi-factor authentication, encrypted storage, and regular security audits, can mitigate risks (ISO, 2021). 
Graduate should also educate employees on cybersecurity best practices and stay informed about emerging threats. Governments should enforce stringent cybersecurity regulations to protect small businesses from cybercrime.
 2.4 	Impact of Entrepreneurship in Office Technology and Management (OTM) on Economic Development
Entrepreneurship within the realm of Office Technology and Management (OTM) plays a pivotal role in driving economic development, particularly in Nigeria. By fostering job creation, enhancing business efficiency, and contributing to national GDP growth, OTM entrepreneurship serves as a catalyst for transforming the economic landscape.
1. Job Creation and Employment Opportunities
Entrepreneurship in OTM significantly contributes to employment generation by creating diverse opportunities beyond traditional office roles. Graduates equipped with OTM skills often establish ventures in virtual assistance, office automation, and digital consultancy services. The rise of the gig economy has further enabled OTM professionals to offer remote services, thereby reducing unemployment rates and expanding the workforce. 
Small and Medium Enterprises (SMEs) benefit immensely from the services provided by OTM entrepreneurs. By offering specialized skills in information management, digital communication, and administrative support, OTM professionals enhance the operational capacity of SMEs, allowing them to expand and hire more employees. 
2. Enhancing Business Efficiency and Productivity
OTM entrepreneurs play a crucial role in optimizing business processes by implementing digital solutions that improve operational efficiency. The adoption of automated workflow solutions, such as Customer Relationship Management (CRM) tools, minimizes human errors and reduces operational costs. 
The integration of remote work technologies enables businesses to expand their workforce beyond physical locations, increasing productivity and flexibility. OTM professionals facilitate this transition by providing the necessary technological support and training, ensuring seamless communication and collaboration among team members.
3. Contribution to National GDP and Digital Economy Growth
Entrepreneurial activities in OTM significantly contribute to economic growth by formalizing businesses, generating tax revenue, and expanding digital services. Many OTM entrepreneurs export digital services, generating foreign exchange earnings and boosting national income. 
The increased registration of businesses led by OTM professionals results in higher tax revenues, which support public services and infrastructure development. This formalization of the economy enhances transparency and accountability, fostering a conducive environment for investment and growth.
The digital economy has expanded due to the increased adoption of cloud computing, artificial intelligence (AI), and office automation technologies. OTM entrepreneurs are at the forefront of this transformation, providing the skills and services necessary for businesses to adapt to the digital landscape. Their contributions are instrumental in positioning Nigeria as a competitive player in the global digital economy.
4. Fostering Innovation and Technological Advancement
OTM entrepreneurship fosters innovation by encouraging the development and implementation of new technologies and processes. Entrepreneurs in this field are often early adopters of emerging technologies, integrating them into business operations to enhance efficiency and service delivery.
The innovative solutions provided by OTM professionals, such as customized software applications and digital communication platforms, address specific business needs and challenges. This not only improves the performance of individual businesses but also drives technological advancement within the broader economy.
5. Empowering Women and Promoting Inclusive Growth
OTM entrepreneurship offers significant opportunities for women's empowerment and inclusive economic growth. The flexible nature of many OTM-related ventures, such as virtual assistance and digital consultancy, allows women to balance professional and personal responsibilities effectively.
By providing training and support for women to acquire OTM skills, entrepreneurship in this field promotes gender equality and economic inclusion. Empowered women entrepreneurs contribute to household incomes, community development, and the overall economic resilience of the nation.
2.5 	Government Policies and Support for OTM Entrepreneurship
Government policies play a vital role in enabling the growth and sustainability of entrepreneurship in the field of Office Technology and Management (OTM). In the face of growing digitalization and changing work environments, the government’s influence extends beyond policy creation to include infrastructure development, funding support, training facilitation, and legal reforms. These interventions are particularly crucial for young and emerging entrepreneurs in the OTM field who often face challenges in capital access, technological adoption, and operational sustainability. When governments take a deliberate approach to providing support, the entrepreneurial environment becomes more inclusive, productive, and resilient.
One of the most significant contributions of the government to OTM entrepreneurship is the provision of financial support and grants. Many startups in the OTM domain struggle to raise the initial capital needed to acquire basic office technology tools such as computers, software licenses, internet connectivity devices, and digital management systems. Recognizing this gap, governments often provide microfinance loans tailored to the needs of small-scale entrepreneurs, especially in developing countries. These loans allow entrepreneurs to set up their businesses with relatively minimal interest obligations, making repayment manageable and business continuity more achievable. In some regions, these financial supports are structured as grants or seed funds for innovative startups that are developing solutions in digital documentation, automation, or virtual office management. The availability of these funds helps to reduce the rate of business failure during the critical early stages. In addition, business incubation centres and innovation hubs sponsored or co-sponsored by the government provide a combination of funding access, mentorship, and office space, thereby enabling OTM entrepreneurs to focus more on idea development and service delivery rather than overhead costs.
Another vital area of support comes from the government’s investment in digital infrastructure and internet accessibility. For businesses in the OTM sector, fast and reliable internet is a fundamental requirement. Many of the tools used—such as cloud-based applications, remote communication platforms, and online customer management systems—are heavily dependent on strong internet connectivity. However, in several parts of the world, especially in rural or underserved urban areas, poor internet access limits the potential of digital entrepreneurship. To address this, governments invest in broadband expansion projects, laying fiber optic cables, and establishing public-private partnerships with telecommunication firms to improve coverage. These infrastructural improvements create a digital ecosystem where OTM businesses can flourish regardless of their geographical location. In tandem with improved connectivity, governments also push for the adoption of emerging technologies like cloud computing by encouraging businesses to transition from manual systems to digital ones. This transition increases the scalability of businesses, reduces operational costs, and fosters innovation. Moreover, as more businesses rely on digital systems, the risk of cyber threats grows. Therefore, governments implement cybersecurity policies and frameworks to protect digital entrepreneurs. These policies ensure that small OTM enterprises can operate in a secure digital environment, encouraging more entrepreneurs to embrace the digital space without fear of data breaches or system vulnerabilities.
 Infrastructure and funding, entrepreneurship training and capacity building are essential aspects of government support. A significant number of aspiring entrepreneurs possess business ideas but lack the managerial, technological, or operational know-how to implement them. To bridge this gap, governments establish entrepreneurship development programs either directly or through partnerships with educational institutions and private sector organizations. Many universities now offer degree or diploma programs that include entrepreneurship modules with specific focus areas like digital marketing, office management systems, client relations, and technology-driven business models. These academic programs prepare students in OTM-related courses with practical skills and knowledge to start and manage successful businesses. Governments also sponsor workshops, bootcamps, and certification programs for youths, women, and vulnerable groups to broaden participation in entrepreneurial activities. In recent years, online learning platforms have also emerged as tools for capacity development, and governments play a role in subsidizing access to these platforms, especially for people in low-income regions. By making training accessible, the government ensures a steady stream of capable entrepreneurs who are equipped with the necessary skills to compete and thrive in the modern business environment.
Equally important is the formulation of favorable tax policies and legal frameworks that encourage entrepreneurial activities in the OTM sector. Excessive tax burdens and complex regulatory processes often discourage small businesses from registering formally, resulting in high levels of informality. To counter this, governments implement tax relief measures such as reduced corporate tax rates for newly registered small businesses, tax holidays, and waivers on business permits for startups. These measures help to ease the financial strain and encourage entrepreneurs to formalize their operations. Moreover, legal reforms that simplify the process of business registration, licensing, and compliance contribute significantly to reducing bureaucratic bottlenecks. The adoption of digital governance systems—where entrepreneurs can register businesses, apply for loans, and file taxes online—has made it easier for entrepreneurs to engage with regulatory bodies without physical visits. These developments make business operations more efficient and less prone to delays. Furthermore, governments also provide tax incentives for businesses that adopt sustainable technologies such as energy-efficient computers or paperless systems. These green incentives align with global efforts toward sustainability while promoting innovation in the OTM field.
Government support also targets the inclusion of marginalized groups, particularly women and youths, who often face systemic barriers to entrepreneurial participation. Through empowerment initiatives and specially tailored programs, governments enable these groups to access funding, mentorship, and markets. Such efforts may include youth enterprise funds, women-in-business schemes, and access-to-credit initiatives that specifically cater to entrepreneurs from disadvantaged backgrounds. These policies promote gender equality and generational balance in the entrepreneurial space, thereby enhancing diversity and creativity in OTM businesses. Moreover, by focusing on inclusivity, governments help to reduce unemployment and poverty, as more individuals are empowered to become job creators rather than job seekers.
An effective policy framework also includes robust systems for monitoring and evaluating the impact of government interventions. Without clear data on program outcomes, resources may be misallocated, and impactful initiatives may go unrecognized. As such, governments establish key performance indicators (KPIs) to measure the success of their entrepreneurial support programs. These may include metrics such as the number of new businesses registered, the rate of loan repayment, job creation statistics, and the performance of digital training programs. Feedback mechanisms, such as surveys and stakeholder consultations, allow policymakers to adjust their strategies based on real-time insights. This dynamic approach to governance ensures that support remains responsive to the evolving needs of entrepreneurs in the OTM sector.
In essence, government support for OTM entrepreneurship spans a wide array of interventions that collectively foster a thriving entrepreneurial ecosystem. By combining financial aid, digital infrastructure investment, educational programs, tax incentives, inclusion strategies, and evaluative mechanisms, governments can empower individuals in the OTM field to establish viable businesses. These businesses not only contribute to the individual economic welfare of the entrepreneurs but also play a critical role in national economic development through job creation, digital innovation, and revenue generation. When policies are well-structured and consistently implemented, the entrepreneurial potential within the OTM sector can be fully harnessed, resulting in sustained economic growth and technological advancement.


CHAPTER THREE
M ETHODOLOGY
This chapter deals extensively with the detailed description of data collected for this study. The methods and procedure employed in obtaining data for the study are as explained below:  
3.1 Instrument used  
3.2 Population for the study  
3.3Sample and sampling technique  
3.4 Distribution and collection of data  
3.5 Reliability
3,6 Validity
3.7 Method of analysis  
 3.1 Instrument Used  
The researcher endeavoured to prepare questionnaires to obtain information reflecting the hypothesis in chapter one. In order to have a wide coverage of feelings and opinions, questions for oral interviews were prepared on the topic of the project. The questionnaire and oral interview designed are specifically directed towards the respondents.  
 3.2 Population for the Study  
The population used for this research project is the staff Kwara State Polytechnic Ilorin and Federal Polytechnic Offa, Ilorin.
 The entire population was used in order to arrive at the required specific answers and because of the limited number of likely respondents. Fifteen (15) copies of the questionnaires were distributed to the Students and Graduates of Kwara State Polytechnic Ilorin and Fifteen (15) copies to Federal Polytechnic Offa, Ilorin).
 3.3 Sample and Sampling Technique  
These were the selected groups of respondents who were involved in the collection of data for the study. The population sampling for this project work was twenty (30) which comprises Students and some selected Graduates in the case studies.  
 3.4 Distribution and Collection of Data  
The research, with the assistance of friends, distributed questionnaires to respondents from the case study.  
As previously mentioned, twenty (30) questionnaires were distributed to the respondents and some selected students and graduate of the polytechnic. All respondents were assumed to be highly literate and have adequate knowledge of giving appropriate answers to the questions asked. 

3.5 Reliability
	The reliability of the instrument was tested using pilot study. A pilot test was conduced on a smaller sample of 20 graduates from the case study that were not part of the actual Study. This was done to assess the clarity and consistency of the questionnaire items

3.6 Validity
	To ensure the validity of the instrument the questionnaire was reviewed by two lecturers in the department of office technology and management. These experts provide feedback on the relevance of the questions and whether they are adequately addressed the research objectives. This input help to refine the questionnaire to ensure it captured the key aspect of the graduates and students and also impact knowledge.
 3.7 Method of Data Analysis  
Data collected for this study were manually analysed with the use of a calculator, showing percentages of respondents which make the analysis very clear to the readers. The analysis of the data collected from the respondents is the basis of the conclusion in this project of data 



CHAPTER FOUR
DATA ANALYSIS
4.1	Introduction
This chapter dealt with data analysis. The chapter will be conducted and presented as follows:
4.2	Results
Table 4.1	OTM  program provides adequate entrepreneurial opportunities for graduates
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	18
	60

	Agreed
	12
	40

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.1 showed that, 18 (60%) respondents strongly agreed and 12 (40%) agreed that OTM  program provides adequate entrepreneurial opportunities for graduates, while none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that OTM  program provides adequate entrepreneurial opportunities for graduates.
[bookmark: _Toc198888443]
Table 4.2. Technology significantly enhances entrepreneurship in the OTM  field.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	20
	67%

	Agreed
	10
	33%

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.2 showed that, 20 (67%) respondents strongly agreed and 10 (33%) agreed that technology significantly enhances entrepreneurship in the OTM  field, while none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that technology significantly enhances entrepreneurship in the OTM  field.



[bookmark: _Toc198888444]Table 4.3. OTM  graduates possess the necessary skills to start their own businesses.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	15
	50

	Agreed
	15
	50

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.3 showed that, 15 (50%) respondents strongly agreed and 15 (50%) agreed that OTM  graduates possess the necessary skills to start their own businesses, while 0 none disagreed and 0 none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that OTM  graduates possess the necessary skills to start their own businesses.



[bookmark: _Toc198888445]Table 4.4. Entrepreneurship education should be incorporated into the OTM  curriculum.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	22
	73

	Agreed
	8
	27

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4. showed that, 22 (73%) respondents strongly agreed and 8 (27%) agreed that entrepreneurship education should be incorporated into the OTM  curriculum, while none disagreed and 0 none strongly disagreed with the statement.
 Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that entrepreneurship education should be incorporated into the OTM  curriculum.



[bookmark: _Toc198888446]Table 4.5. Government support is vital for promoting entrepreneurship among OTM  graduates.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	19
	63

	Agreed
	11
	37

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.5 showed that, 19 (63%)respondents strongly agreed and 11 (37%) agreed that government support is vital for promoting entrepreneurship among OTM  graduates, while none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that government support is vital for promoting entrepreneurship among OTM  graduates.



[bookmark: _Toc198888447]Table 4.6 Lack of financial resources limits entrepreneurial activities in OTM .
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	17
	57

	Agreed
	13
	43

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.6 showed that, 17 (57%) respondents strongly agreed and 13 (43%) agreed that lack of financial resources limits entrepreneurial activities in OTM , while none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that lack of financial resources limits entrepreneurial activities in OTM .



[bookmark: _Toc198888448]Table 4.7. Virtual assistance is a viable business opportunity for OTM  graduates.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	16
	53%

	Agreed
	14
	47%

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.7 showed that, 16 (53%) respondents strongly agreed and 14 (47%) agreed that virtual assistance is a viable business opportunity for OTM  graduates, while  none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that virtual assistance is a viable business opportunity for OTM  graduates.



[bookmark: _Toc198888449]Table 4.8. Technological tools are essential for modern OTM  entrepreneurship.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	21
	70

	Agreed
	09
	30

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.8 showed that, 21 (70%) respondents strongly agreed and 9 (30%) agreed that technological tools are essential for modern OTM  entrepreneurship, while 0 none disagreed and 0 none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that technological tools are essential for modern OTM  entrepreneurship.



[bookmark: _Toc198888450]Table 4.9. The rise of remote work supports entrepreneurship in the OTM  sector.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	18
	60

	Agreed
	12
	40

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total	
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.9 showed that, 18 (60%) respondents strongly agreed and 12 (40%) agreed that the rise of remote work supports entrepreneurship in the OTM  sector, while none disagreed and none strongly disagreed with the statement. ‘
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that the rise of remote work supports entrepreneurship in the OTM  sector.



[bookmark: _Toc198888451]Table 4.10. Digital skills improve the business potential of OTM  graduates.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	20
	67

	Agreed
	10
	33

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0,00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.10 showed that, 20 (66.7%) respondents strongly agreed and 10 (33.3%) agreed that digital skills improve the business potential of OTM  graduates, while  none disagreed and none strongly disagreed with the statement.
 Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that digital skills improve the business potential of OTM  graduates.



[bookmark: _Toc198888452]Table 4.11. Mentorship is necessary for OTM  entrepreneurs.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	17
	57%

	Agreed
	13
	43%

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
 Table 4.11 showed that, 17 (57%) respondents strongly agreed and 13 (43%) agreed that mentorship is necessary for OTM  entrepreneurs, while none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that mentorship is necessary for OTM  entrepreneurs.


[bookmark: _Toc198888453]Table 4.OTM  students should receive business training during their studies.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	22
	73

	Agreed
	08
	27

	Disagreed
	00
	0,00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.12 showed that, 22 (73%) respondents strongly agreed and 8 (27%) agreed that OTM  students should receive business training during their studies, while  none disagreed and 0 none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that OTM  students should receive business training during their studies.



[bookmark: _Toc198888454]Table 4.13. OTM  entrepreneurship supports national economic growth.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	19
	63

	Agreed
	11
	37

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.13 showed that, 19 (63%) respondents strongly agreed and 11 (37%) agreed that OTM  entrepreneurship supports national economic growth, while  none disagreed and  none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that OTM  entrepreneurship supports national economic growth.



[bookmark: _Toc198888455]Table 4.The gig economy creates business chances for OTM  graduates.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	15
	50

	Agreed
	15
	50

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.14 showed that, 15 (50%) respondents strongly agreed and 15 (50%) agreed that the gig economy creates business chances for OTM  graduates, while  none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that the gig economy creates business chances for OTM  graduates.



[bookmark: _Toc198888456]Table 4.15. Digital marketing improves visibility for OTM  businesses.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	20
	67

	Agreed
	10
	33

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.15 showed that, 20 (67%) respondents strongly agreed and 10 (33%) agreed that digital marketing improves visibility for OTM  businesses, while none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that digital marketing improves visibility for OTM  businesses.



[bookmark: _Toc198888457]Table 4.16. Document management is a profitable. venture for OTM  professionals.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	18
	60

	Agreed
	12
	40

	Disagreed
	00
	0

	Strongly Disagreed
	00
	0

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.16 showed that, 18 (60%) respondents strongly agreed and 12 (40%) agreed that document management is a profitable. venture for OTM  professionals, while  none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that document management is a profitable. venture for OTM  professionals.



[bookmark: _Toc198888458]Table 4.17. Office automation consultancy is a promising business path.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	21
	70

	Agreed
	09
	30

	Disagreed
	00
	0

	Strongly Disagreed
	00
	0

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.17 showed that, 21 (70%) respondents strongly agreed and 9 (30%) agreed that office automation consultancy is a promising business path, while none disagreed and 0 none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that office automation consultancy is a promising business path.



[bookmark: _Toc198888459]Table 4.18. OTM  professionals should learn cybersecurity to protect their ventures.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	23
	77

	Agreed
	07
	23

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.18 showed that, 23 (77%) respondents strongly agreed and 7 (23%) agreed that OTM  professionals should learn cybersecurity to protect their ventures, while none disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that OTM  professionals should learn cybersecurity to protect their ventures.



[bookmark: _Toc198888460]Table 4.19. Government grants should be more accessible for OTM  startups.
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	24
	80%

	Agreed
	06
	20%

	Disagreed
	00
	0.00

	Strongly Disagreed
	00
	0.00

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.19 showed that, 24 (80%) respondents strongly agreed and 6 (20%) agreed that government grants should be more accessible for OTM  startups, while NONE disagreed and none strongly disagreed with the statement. 
Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that government grants should be more accessible for OTM  startups.



[bookmark: _Toc198888461]Table 4.20. Online training can boost entrepreneurial success in OTM .
	Options
	No. of Respondents
	Percentage (%)

	Strongly Agreed
	20
	67

	Agreed
	10
	33

	Disagreed
	00
	0

	Strongly Disagreed
	00
	0

	Total
	30
	100%


Source: Researcher’s Fieldwork, 2025
Table 4.20 showed that, 20 (67%) respondents strongly agreed and 10 (33%) agreed that online training can boost entrepreneurial success in OTM , while 0 none disagreed and 0 none strongly disagreed with the statement.
 Based on the data analysis, majority of the respondents strongly agreed it is therefore, safe to conclude that online training can boost entrepreneurial success in OTM .



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
 5.1	Summary
The study explored the entrepreneurial opportunities embedded within the field of Office Technology and Management (OTM ). It highlighted how the discipline, originally designed to support administrative efficiency, has expanded due to technological evolution. Entrepreneurship within OTM  now covers areas such as virtual assistance, digital consultancy, document management, office automation, and event planning. Despite these opportunities, challenges like inadequate funding, market competition, poor technological adaptation, and cybersecurity threats persist.
The study also examined how entrepreneurship in OTM  contributes to job creation, economic growth, and improved productivity. It emphasized the pivotal role of government in facilitating entrepreneurship through grants, infrastructure development, policy support, and training initiatives. The integration of ICT skills into OTM  education equips graduates to thrive in both formal and entrepreneurial settings.
5.2	 Conclusion
Entrepreneurship within the Office Technology and Management field presents vast and dynamic opportunities for economic empowerment, employment generation, and digital transformation. OTM  graduates possess versatile skills suiTable 4.for launching innovative, technology-driven businesses that serve modern office demands. However, several barriers such as limited capital access, lack of entrepreneurial education, and technological constraints hinder the successful realization of these opportunities.
To maximize the entrepreneurial potential in OTM , there is a need for strategic collaboration between educational institutions, government bodies, and private sector players. Strengthening entrepreneurship education, improving digital infrastructure, and providing supportive policies will enable OTM  graduates to become successful entrepreneurs who contribute significantly to national development and the digital economy.
 5.3	Recommendation
1. 	Curriculum Redesign in OTM  Programs
Educational institutions should integrate practical entrepreneurship modules into the OTM  curriculum to prepare students for business ownership beyond administrative roles.
2. 	Access to Finance and Grants
Governments and financial institutions should simplify access to low-interest loans, microfinance schemes, and startup grants tailored to small-scale office-related ventures.
3.	 Entrepreneurial Awareness Campaigns
Institutions and professional bodies should conduct sensitization programs that expose students and graduates to viable entrepreneurial paths in OTM .


4. 	Technology Training and Digital Literacy
Regular workshops, online courses, and certifications should be organized to help OTM  graduates stay updated with emerging technologies and automation tools.
5. 	Cybersecurity Education and Infrastructure
Entrepreneurs should be trained on basic cybersecurity protocols to safeguard digital enterprises, while government should enhance policies around data protection.
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APPENDIX I
TECHNOLOGY
DEPARTMENT OF OFFICE TECHNOLOGY AND MANAGEMENT

Dear respondent, 
	I am a student in the Department of Office Technology and Management, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin. I am at present conducting research and writing a project on ENTREPRENEURIAL POSSIBILITIES IN OFFICE TECHNOLOGY AND MANAGEMENT PROGRAMME.
	The exercise is important in partial fulfillment of the requirements for the award of Higher National Diploma in Office Technology and Management of the institution.
	Rest assured that the researcher ethics of anonymity and confidentially will be strictly adhered to.
					
					Yours faithfully

					OLUWADARE IDOWU OLAYEMI 
					HND/23/OTM /FT/0039


APPENDIX II
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
DEPARTMENT OF OFFICE TECHNOLOGY AND MANAGEMENT

Dear Sir/Madam
RESEARCH QUESTIONNAIRE
	This questionnaire is designed to solicit information from you on “Entrepreneurial Possibilities In Office Technology And Management Programme.” kindly complete the questions below. Please you are assured that information supplied will be treated with utmost confidentiality.

					Yours faithfully

					OLUWADARE IDOWU OLAYEMI 
					HND/23/OTM /FT/0039



QUESTIONNAIRE
1.	The OTM program provides adequate entrepreneurial opportunities for `	graduates.
(a) Strongly Agree	(   )	(b) Agree	(   )
(c) Disagree 		(   ) 	(d) Strongly Disagree (   )
2.	Technology significantly enhances entrepreneurship in the OTM field.
(a) Strongly Agree	(   )	(b) Agree	(   )
(c) Disagree 		(   ) 	(d) Strongly Disagree (   )
3.	OTM graduates possess the necessary skills to start their own businesses.
(a) Strongly Agree	(   )	(b) Agree	(   )
(c) Disagree 	(d) Strongly Disagree 
4.	Entrepreneurship education should be incorporated into the OTM curriculum.
(a) Strongly Agree	(   )	(b) Agree	(   )
(c) Disagree 	(d) Strongly Disagree 
5.	Government support is vital for promoting entrepreneurship among OTM graduates.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
6.	Lack of financial resources limits entrepreneurial activities in OTM
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree  
7.	Virtual assistance is a viable business opportunity for OTM graduates.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
8	Technological tools are essential for modern OTM entrepreneurship.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
9.	The rise of remote work supports entrepreneurship in the OTM sector.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
10.	 Digital skills improve the business potential of OTM graduates.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
11.	Mentorship is necessary for OTM entrepreneurs.
(a) Strongly Agree	(   )	(b) Agree	(   )
(c) Disagree 	(d) Strongly Disagree 
12`	 OTM students should receive business training during their studies.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
13.	 OTM entrepreneurship supports national economic growth.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
14.	 The gig economy creates business chances for OTM graduates.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
15,	  Digital marketing improves visibility for OTM businesses.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
 16.	Document management is a profit venture for OTM professionals.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
17.   Office automation consultancy is a promising business path.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
18.	  OTM professionals should learn cybersecurity to protect their ventures.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
19.	 Government grants should be more accessible for OTM startups.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 
20.	 Online training can boost entrepreneurial success in OTM.
(a) Strongly Agree	(   )	(b) Agree	(   )	
(c) Disagree 	(d) Strongly Disagree 

