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CHAPTER ONE
INTRODUCTION

1.1	Background to the Study  
The rising rate of unemployment among graduates in Nigeria has become a major concern for stakeholders in education and the labour market. Office Technology and Management (OTM) graduates, in particular, face significant challenges in securing gainful employment in the formal sector. As the number of graduates continues to increase annually, job opportunities in both public and private sectors have remained limited, resulting in fierce competition for the few available roles (Owachukwu, 2017). This situation underscores the urgent need to equip OTM graduates with entrepreneurial skills to enable them to create jobs rather than depend solely on being employed.  
Entrepreneurial skills are critical competencies that empower individuals to identify business opportunities, mobilize resources, take risks, and manage businesses successfully. These skills include innovation, creativity, problem-solving, financial literacy, communication, and decision-making abilities. In the context of Office Technology and Management, graduates must not only be proficient in office-related tasks such as typing, document management, and data entry but also develop the capacity to transform these skills into profitable ventures (Eze & Okoye, 2020).  
The dynamic nature of the 21st-century workplace requires that OTM graduates evolve beyond traditional clerical functions. With the increasing digitization of business operations, there is a growing demand for professionals who can adapt to new technologies, manage small businesses, and offer specialized services such as virtual assistance, office automation consulting, and digital content management. Developing entrepreneurial skills enables graduates to establish their own businesses, become self-reliant, and contribute to economic development (Udu & Udu, 2015).  
Unfortunately, many higher institutions offering Office Technology and Management programs tend to focus on the theoretical aspects of office administration with insufficient emphasis on practical entrepreneurial training. As a result, graduates often leave school without the confidence or capability to start and sustain their own businesses. This gap between academic training and practical application contributes to graduate unemployment and underemployment, particularly in Nigeria, where the informal sector remains a major employer of labor (Amoor & Udoh, 2018).  
The Nigerian government and educational stakeholders have recognized the importance of entrepreneurship education as a solution to youth unemployment. The introduction of Entrepreneurship Development courses in tertiary institutions aims to address this issue. However, studies have shown that these courses are often not tailored to meet the specific needs of students in disciplines such as Office Technology and Management. This misalignment results in poor skill acquisition and limited entrepreneurial motivation among OTM graduates (Onu & Igbokwe-Ibeto, 2021).  
This lack of alignment emphasizes the need to re-evaluate the current OTM curriculum and integrate comprehensive entrepreneurial modules that reflect the realities of the modern business environment (Okoli & Igboke, 2014). Research suggests that when OTM graduates are exposed to targeted entrepreneurial training, their ability to initiate and manage small-scale businesses improves significantly. Practical exposure, mentorship from successful entrepreneurs, and access to startup support are essential components of such training programs. These elements reinforce the need for continuous curriculum review to foster entrepreneurial skills and reduce graduate unemployment in Nigeria.
Entrepreneurship is about starting a new business based on a recognized business opportunity as well as operating and maintaining that business. The belief of the people is that entrepreneurship does not need to be taught and therefore, entrepreneurs are always like that. It should however be noted that for one to be a successful entrepreneur, he/she needs to learn the skill (Ofori and Yamane, 2001). Entrepreneur is designed to teach the skills and knowledge that is needed to know before embarking on a new business venture. As a result of these changes, necessity that business organization and organization personnel should be educated in entrepreneurial capability with which to make proper and accurate decision that will bring about profit.
Students of Office Technology and Management are being taught to be familiar with the essential role that Information and Communication Technology plays in business world to use their knowledge to increase business competitiveness. As the reliance on technology continues to expand in Office, and roles, and chances of Office Manager has greatly evolved the duties of an entrepreneur. student who are done with their programme in the Department of Office Technology and Management programme are management programme viewed by potential employers and the public at large as having the education and skills required to successfully compete in the team-oriented, horizontally organized and globally competitive business environment because the curriculum of the programme has been designed to prepare students for careers in managing people, operations and information.
Aside being trained to become a skillful Office Manager, students of Office Technology and Management are also innovatively trained to become a resourceful manager. That is, Entrepreneurship training, especially, prepares them to be self-reliant and into a useful and profitable resources.
The term entrepreneur is commonly used to describe an individual who organizes and operates a business or businesses, taking on financial risk to do so. The term was said to have first been defined by the Irish-French economist Cantillon (1732) as the person who plays a certain for product to result to uncertain price, thereby, making decision about obtaining and using the resources while consequently admitting the risk of enterprise.
An Office Technology and Management graduate can make use of his knowledge in information and Communication Technology (ICT) to establish a business center where all sort of paper work can be done. Also, with his acquired knowledge in courses like Psychology, Office Administration, Business Communication and Business law, an Office Technology and Management graduate can establish a consulting firm or human resource training firm where bigger firm an organization can contact to acquire well trained administrative personnel. From the pervasive nature of office managerial services, it is clear that virtually all spheres of life need Office Technology and Management intervention. All organization need good information management systems good record keeping for effective competitiveness and profit making. Hence, virtually all area of human endeavor is open for an Office Technology and Management graduate who wish to become an entrepreneur.
The background to this study emphasizes the necessity of equipping Office Technology and Management graduates with relevant entrepreneurial skills to promote self-employment. Given the persistent unemployment challenges and the evolving nature of work, it is imperative that OTM programs in tertiary institutions adopt a more entrepreneurial approach to training. This study therefore seeks to identify the specific entrepreneurial skills required by OTM graduates and how these skills can be effectively integrated into the curriculum to foster self-employment and economic growth.



1.2	Statement of the Problems  
This research work meant to discover the entrepreneurial skills required of office technology and management graduates for self-employment. 
In recent years, the high rate of unemployment among graduates in Nigeria has become a major concern. Graduates of Office Technology and Management (OTM), in particular, are experiencing increasing difficulty in securing white-collar jobs after graduation. Despite acquiring technical and administrative skills during their academic training, many OTM graduates lack the entrepreneurial skills necessary to start and manage their own businesses. This growing gap has contributed significantly to the rising rate of graduate unemployment and underemployment.  
While the Office Technology and Management curriculum includes courses in business communication, office management, and the use of modern office equipment, there appears to be inadequate emphasis on entrepreneurial development. As a result, many graduates are not adequately prepared to explore self-employment as a viable career option. This lack of entrepreneurial preparedness limits their ability to create job opportunities for themselves and others, thereby increasing dependency on the already saturated labor market.  
Office technology and management graduates face the challenges of unemployment, which is often linked to their limited entrepreneurial capabilities. Many entrepreneurial opportunities, such as creating or establishing consulting firms, human resources training, administrative training, and other business ventures, remain untapped due to this gap in entrepreneurial skills.  
An office technology and management graduate is also taught various courses like Psychology, Office Administration, Business Communication, and Business Law, which enable them to understand how to use their knowledge in information and communication technology to establish different entrepreneurial ventures. An entrepreneur in this field faces problems and limitations that often stem from failures, many of which are unique to small-scale businesses, especially those started without adequate entrepreneurial skills (Lawal, 2001).  
1.3	Objectives of the Study  
The main objective of this study is to examine the entrepreneurial skills required by Office Technology and Management graduates for self-employment. Specifically, the study seeks to:  
i. Identify the entrepreneurial skills necessary for self-employment among OTM graduates.  
ii. Determine the extent to which OTM graduates possess these entrepreneurial skills.  
iii. Examine the challenges hindering the acquisition of entrepreneurial skills among OTM graduates.  
iv. Suggest strategies to enhance the entrepreneurial capabilities of OTM graduates for self-employment.  
1.4	Research Questions  
To achieve the stated objectives, the following research questions will guide the study:  
1. What are the entrepreneurial skills necessary for self-employment among OTM graduates?  
2. To what extent do OTM graduates possess these entrepreneurial skills?  
3. What are the challenges hindering the acquisition of entrepreneurial skills among OTM graduates?  
4. What are the strategies to enhance the entrepreneurial capabilities of OTM graduates for self-employment?  
1.5	Significance of the Study  
This study is significant as it aims to sensitize stakeholders on the entrepreneurial skills required by Office Technology and Management graduates for self-employment.
· Student 
Through the entrepreneurship development programme students of Office Technology and Management will be able to be exposed to various entrepreneurial skills needed to invest in business as well as become employer of labour.
· School Management 
The school management will be able to prepare students for entrepreneurship purposes by exposing and inculcating in the students adequate knowledge, skills and competences that can propel them to go into self-employment business of their choice after graduation.
Therefore, the significance of the research is Assessment of the entrepreneurial skills required by Office Technology and Management graduates for self-employment. It is believed that there are numerous entrepreneurial skills required by Office Technology and Management graduates for self-employment.
1.6	Delimitation  
The scope of this research will only be Assessment of entrepreneurial skills required by Office Technology and Management graduates for self-employment. There will be no attempt to go beyond this scope.
1.7	Limitations  
In the course of carrying out this study, the researcher was constrained by financial difficulties and limited time among others. However, great effort has been made to ensure that those problems do not hinder a proper and in-depth study.







CHAPTER TWO
LITERATURE REVIEW
The research study is on the Assessment of Entrepreneurial Possibilities in Office Technology and Management (OTM) Programme. The study will be conducted under the following sub-heading:
2.1	Introduction  
2.2	Concept of Entrepreneur  
2.3	The Trainings and Skills an OTM Graduates Needs in the Course of becoming an Entrepreneur  
2.4	Entrepreneurial skills required of Office Technology and Management graduates  
2.5	The Benefits and Risks that are likely to be encountered by an OTM Graduate in the Course of becoming an Entrepreneur  
2.6	The Benefits an Entrepreneur will provide to the Nation.
2.1	Introduction  
Entrepreneurship, which has been defined as an act of undertaking financial risk in order to gain profit, is also a platform on which any nation can build her economy and also a way to resuscitate or rejuvenate any dying economy.
The term entrepreneur is commonly used to describe an individual who organizes and operates a business or businesses, taking on financial risk to do so. The term was said to have first been defined by the Irish-French Canton (2000) as: “The person who pays a certain price for a product to resell it at an uncertain price, thereby making decisions about obtaining and using the resources while consequently admitting the risk of enterprise”.
An entrepreneur searches for change, responds to it and exploits opportunities. Innovation is a specific tool of an entrepreneur hence an effective entrepreneur converts a source into a resource. With the introduction of entrepreneurship education into the curriculum of tertiary institutions throughout the country, students under this programme have the opportunity of harnessing its numerous entrepreneurial possibilities which are available in every ramification of business sales.
According to the oxford advanced dictionary, an entrepreneur is seen as a person who makes money by starting or running businesses, especially when this involves taking financial risks. Advances in business knowledge and technology have radically changed business systems, organization structure and processes, hence, the need for the acquisition of proper educational knowledge in entrepreneurship in order to compliment the already available entrepreneurial skill in any prospective entrepreneur.
2.2	Concept of Entrepreneur
Entrepreneurship is about starting a new business based on a recognized business opportunity as well as operating and maintaining that business. The belief of some people is that entrepreneurship does not need to be taught and therefore, learn the skills. Entrepreneur training is designed to teach the skills and knowledge that is needed to know before embarking on a new business venture. This would enhance necessary identification and avoidance of many pitfalls awaiting the less well trained and vigilant contemporaries. That is why the government of this nation found it necessary that it is good that all graduates of its institutions must have entrepreneurial knowledge.
Over time, scholars have given the team “Entrepreneur” relative meaning varying from professional perspectives. The term first appeared in the French Dictionary as a person who organizes and directs a business or businesses, taking on financial risk to do so.
From the above definition, one can deduce meaning that an entrepreneur is the sole proprietor of a business organization who solely pockets either the profit or loss acquired. He is the one who setup the business or businesses, finance and manage every valuable resources towards the line of organizational objectives. An entrepreneur strategizes means through which the business organization managed and operated within the scope of available resources which may or may not yield profit.
Jean-Baptiste (2003) sees an entrepreneur as an economic agent who unites all means of production-land of one, the labour of another and the capital of yet another and thus produces a product. By selling the product in the market he pays rent of land, wages to labour, interest on capital and what remains is his profit. He shifts economic resources out of an area of lower and into an area of higher productivity and greater yield.
Obviously, and in respect with the above statement, one can out right say an entrepreneur is a person who on his own utilize all the available agents of production to bring changes which he expect to bring about mutual benefits to the economy and himself. Out o his innovation mind, conjure an idea, engineers its execution with the resources within his reach, expecting compliments as a result of his efforts.
According to Cantillon (2000), who defines an entrepreneur as: “the person who pays a certain price for a product to resell it at an uncertain price, thereby making decisions about obtaining and using the resources while consequently admitting the risk of enterprise”.
With this definition by Cantillon, it is safe for one to see an entrepreneur I the light of a buyer who buys and wish to recall a certain product or service at a profitable price with the resources at his disposal. He buys with no certain of profit or loss after sales. He buys the product putting at risk his resources and only hoping to resell at a profitable price.
Entrepreneur, according to Schumpeter Vaugh, (2008) are innovators who use a process of shattering the status quo of the existing products and services, to set up new products, new services. Simple put, an entrepreneur, in Schumpeter’s view is a person who thinks of a way to change the face or look of an existing product or service. Through his initiative, an entrepreneur channel ways to make old products and services look new thereby bringing positive effect on production and the cost of production.
Generally speaking, an entrepreneur is a risk taker who does it at the risk of his resource with the intention of actualizing profit through an enterprise. Also, he is a person who initiates ideas, develops it into a resourceful resource through which profit can possibly be made. With his innovative mind, an entrepreneur effectively converts a source into a resource with the available resources which will affect him and his environment at large.
2.3	The Trainings and Skills an OTM Graduate Need
The commitment, participation and organization of modern business management require the profile of an entrepreneur and where at the inception of establishing any enterprise, take into consideration most especially the skills and other aspects that allow one to actualize a tremendously successful enterprise. The debate on whether entrepreneurs can be taught still rears its head from time to time. Not everyone has what it takes to be an entrepreneur and not everyone needs to be an entrepreneur. While many of the aspects of entrepreneurship can be taught, it also requires a certain flair or attitude towards taking risks.
There is, and always will be, a role for the gut feeling in entrepreneurship, and indeed that is what may mark out a successful entrepreneur from the unsuccessful one. That said, however, there is clearly a major role and need for entrepreneurship education and training.
The skills and training needed to become a successful entrepreneur are numerous and enormous because his duties depend solely on the nature of the enterprise’s line of work. However, there are major traditional skills and trainings that an entrepreneur needs to be successful in his enterprise. These include:
1. Leadership Skill: - Any successful entrepreneur must possess good leadership skill. A manager do the right thing, but a leader do things right. As it is the work of the leader to assess and reassess before coming out with policies with which to run the enterprise so is the work of an entrepreneur to make decisions on how best to run his enterprise since the organizing, implementing and execution of plan rest on him.
2. Managerial Skill: - Management skill and strong team building abilities are often perceived as essential attributes for successful entrepreneurs. Robert B. Reich considers management ability, and team-building as essential qualities of an entrepreneur. For an entrepreneur to achieve success in his enterprise, it is essential to possess good managerial skill which is very much taught in circular tertiary institutions.
3. Possessing knowledge in Information Technology: - It is safe to opine that information is knowledge. In "this jet age" business competitiveness and its survival is based on the platform of quick information acquisition and usage. An entrepreneur must be conversant with the use of technology in order to bring about rapid growth and acceptability of his product and service. Such technologies depend solely on the nature of the work done in the enterprise. Knowledge in computer and the internet are two major technologies advancement that have really impacted positively into business. A good and successful entrepreneur must make use of these two instruments of change to actualize his organizational goals.
4. Interpersonal Relationship Skill - As it is a general knowledge that an entrepreneur is laden with the responsibility of managing all the available resources of the enterprise, both capital and human resources. Skill. He must be able to interact formally and if possible informally, with his staff and customers.
5. General Education Knowledge - The ability to intellectually deal with management and organizing matters and to anticipate where, when what and how you can establish an enterprise successfully requires one having education. Although, contrary to this is the fact that there are many uneducated entrepreneur who uses only their entrepreneurial trait" yet they succeed. However, the disparity in success between these two kinds of entrepreneur is so clear and wide than one could measure. Susan Baer, (1999) opined that "business management today as an increasingly complex world of decision making, personnel management and adherence to government regulation." So it is advisable that any would-be entrepreneur should possess entrepreneurial educational knowledge.


2.4	Entrepreneurial skills required of Office Technology and Management 
graduates  
In today’s dynamic and competitive business environment, Office Technology and Management (OTM) graduates are expected to possess not only technical and administrative competencies but also entrepreneurial skills that enable them to create and manage business ventures. Entrepreneurship plays a pivotal role in economic development and job creation, making it essential for OTM graduates to think innovatively and act proactively (Onu & Ifeanyi, 2018). From the foregoing, it is obvious that office managerial work keeps expanding and has a lot of room for initiative and abilities to improve organizations' wellbeing. Many entrepreneurial opportunities have been created for competent Office Technology and Management graduates. Office Technology and Management as a course offers the following entrepreneurial opportunities to its graduates.
1. Graphics Design
Graphic design is all around us. It is our morning paper, on our commute to work, and on the cover of our favorite books. The most common forms include: logos, websites, business cards, advertisements, book design, brochures, billboards, product packaging, and posters.  
Wimmer (2009) defined Graphic Design as "an interdisciplinary, problem-solving activity which combines visual sensitivity with skill and knowledge in areas of communications, technology and business." Graphic design practitioners specialize in the structuring and organizing of visual information to aid communication and orientation. The graphic design process is a problem solving process, one that requires substantial creativity, innovation and technical expertise. Graphic design is a creative process, one most often involving a client and a designer, and traditionally completed in conjunction with producers of form (printers, sign makers, etc.). Common uses of graphic design include identity (logos and branding) magazines, newspapers and books), advertisements and product packaging. For example, a product package might include a logo or other artwork, organized text and pure design element such as shapes.
Müller (2009) also defines graphic design as the art or profession of visual communication that combines image, words, and ideals to convey information to an audience. He further said a graphic designer is responsible for arranging and using elements on different types of media (such as a poster, a package or a website), most likely with the use of graphics software program such as Corel Draw, Adobe PageMaker, Adobe Illustrator.
A Graphic Designer is one who is creatively sensible, skill and experience and/or training professionally to create designs or images for reproduction by any means of visual communication, and who may be concerned with illustration, typography, calligraphy; surface design for packing; or the design of patterns, books advertising and publicity material, or any form of visual communication (Julius S Felipe, 2008). They are also sometimes responsible for typesetting, illustration, user interfaces, web design, or take a teaching position. A core responsibility of the designer job is to present information in a way that is both accessible and memorable.
A career as a graphic designer can take many different flavors because graphic design touches so many areas of visual output. Graphic designers work with letters, colour, patterns, illustration, photography, information and physical materials to create everything from annual report to corporate logos from maps and diagrams to album and book covers, from product packaging to digital interfaces and much more besides. Graphic designer are versatile and can bring their understanding of visual elements and composition to work in many different areas. Familiarity with design software, as well as ability to work and produce visual ideals away from the computer will appeal to employers (Helfand, 2009).
Office Technology and Management graduate with their knowledge of Desktop Publishing can work in a variety of environments. While some may work within companies devoted specifically to the industry, such as design consultancies or branding agencies, other may work within publishing marketing or other communication companies. They can also work as commercial designers, working on their own terms, prices ideas, etc.
2. Web Designer/Developer
The term web designer is normally used to describe the design process relating to the front-end (client side) design of a website including writing mark up, but this is a grey area as this is also covered by web development (Walter, 2001). Web designers are expected to have an awareness of usability and if their role involves creating markup then they are also expected to be to date with web accessibility guidelines (Jennifer, 2006).  
Lisbeth (2007) stated that web designers are responsible for the visual aspect, which includes the layout, coloring and typography of a web page. Web Designers/Developers will need to have a working knowledge of using a variety of languages such as HTML, CSS. JavaScript, PHP and Flash to create a site. Office Technology and Management as a programme offers web Design as a course that teaches its trainees the fundamentals of HTML and the Web. It provides its trainees with an understanding of the introduction to Web design and Internet programming, hence, preparing them to take career in the field of web design/development.
3. Database Administrator
Database administration is the function of managing and maintain database management systems (DBMS) software such as Ms Access, Oracle, MySQL, IBM DB2, Microsoft SQL server, etc., corporations that use DBMS software from hire specialized IT (Information Technology) personnel called Database Administrators or DBAs. A database administrator (or form DBA) is a person responsible for the installation, configuration, upgrade, administration, designing and maintenance of database in an organization (Haigh, 2006).
Database Administrators use database software to store and manage information. They will often set up database systems and are responsible for making sure those systems operate efficiently (usually referred to as database performance tuning). They also make sure that the data they store is backed up regularly, stored effectively, and that the data is secure from unauthorized access. Ensuring the data is available, by maximizing databasetuime, is also an important function of the database administrator. Database Administrator’s job is very important, since in today’s world, almost all of the information a company uses is kept in databases (Mark and Oryin, 2001). The courses Database Management Systems (DBMS) and MIS (Management Information Systems) Office Technology and Management offers at the HND level pave way to taking career in Database Administration.
4. Netpreneur/Internetpreneur
According to Spencer (2000), an entrepreneur is typically defined as a person willing to take risks involved in starting and managing a small business and the qualities that are needed to function effectively in a business, profit-making context.  
Similarly, entrepreneurship or internetpreneurship is the ability to start and manage a small business based exclusively on the Internet. Website is one of the most crucial tools for online business communication. It can be used to sell products and services on the web.  
The office technology management operatives, sometimes with intellectual capital as the only investment in the business, can grow a successful online enterprise with his knowledge of webpage design can help firms to create online business presence and also help his clients to copy it to their web. A competent Office technology and management graduate can engage in e-business by selling products and services such as e-books and newsletters, tickets, software, design and art, advertising services, as well as run consultancy services online.
5. Data Processor
Data are nothing but facts (organized or unorganized) which can be converted into other forms to make it useful, clear and practically used. This process of converting facts to information is processing. A data processor is a person who processes data. Data processing is any process that a computer program does to enter data and summarize analyses or otherwise convert data into usable information. The process may be automated and run on a computer. It involves recording, analyzing, sorting, summarizing, calculating, disseminating and storing produce information as data. Data-processing systems typically manipulate raw data into information, and likewise information systems typically take raw data as input to produce information as output.  
According to Wikipedia, (2013), “data processing is a sequence of operations on data to convert it into useful information.” Information is most important part for any business. Without information, no business can even sustain their position in the market. Data processing helps you to get information from various kinds of instruments like; cheques, forms, images and others. Data processing goes through a cycle of input, processing and output.
The course, ICT and Office Applications, Office Technology and Management offers to its trainees enable them to data entry, processing, and analysis through the use of computer applications such as Ms Word and Ms Excel. Thus, these courses unlock their door of grasping career opportunities in data processing where they can work in industries as data processors’ or become self-employed by establishing business centres that could provide the public with such services as typing of documents, typesetting, etc for some fee.
6. IT Consultant
When students are well versed in complex Office managerial work and ICT, they can establish a consultancy unit that can assist young firms to establish electronic office, records management procedures, and even sell ICT and office facilities and equipment to such firms. Huge income could be generated from such ventures to empower such consultants.
Benefits of Risk Taking
1. Fulfilling self-made goals and Deadlines:– Being entrepreneur is not like have a job where you do as much as possible but as little to not get fired. Deciding to make to make the journey into entrepreneurship is exciting as you are now responsible for the business plan, the ultimate vision, deadlines, goals and seeing it all to realization of profit is extremely fulfilling. If well nurtured and the right assistance is seek, it will surely lead to success and will bring an incredible sense of pride.
2. Learning something new:– As an entrepreneur, you will wear many hats and sometimes all at once. You may be the janitor sometimes, book keeper, customer service representative and the more exciting roles such as the CEO, sales person, marketing coordinator. An entrepreneur learns every day.
3. Earning potential:– As an entrepreneur, your earning potential is totally limitless because your earning depend solely on the profit you make and the profit depend on the amount of time, resource, and your innovative capacity. So, there is no ceiling when it comes to the amount of profit you can make.
4. Dream Fulfillment:– An entrepreneur has got the opportunity to show his vision to the world through his decision and actions. As an entrepreneur
2.5	Benefits and Risks Encountered by Entrepreneur
Though setting up your own business offers many advantages over a simple employee status, entrepreneurs are faced with risks that can thwart their efforts and wreak havoc into their lives. Contrary to our glamorized view of entrepreneurship, dealing with these risks on a daily basis is difficult and not something that anyone can do.
However, by been aware of these risks, one can assess personal ability to deal with them and realize whether you are motivated enough to succeed in your business activity. These risks include:

i. Financial Risk:– By far the most dreaded risk by non- business owners, the financial risk is impossible to overlook. Setting up your own business requires a significant financial effort by contributing with your own money, aside from the ability to raise more capital from various sources. A failure in business can equal the loss of your capital and result in many years of being in debt.
ii. Business Risk:– Though the corporate world is full of opportunities, it is also marked with uncertainty. An overwhelming number of businesses fail in their first years for many different reasons, despite their owner’s best efforts. Achieving success is difficult and take a lot of determination, hard work, resources and business skill.
iii. Social Risk:- Entrepreneurship need to satisfy their social and family life, in order to dedicate more time to their business especially in the initial stages of setting it up and running. Even after the first few years, a business still needs lot of attention and time, sometimes to the detriment of taking a much needed holiday, socializing with friends or spending some quality time family.
iv. Psychological Risk: - Because of the financial, business and social risks, owing a business can be nerve-wracking and very stressful. The constant fear of failure and its consequences can make it difficult for entrepreneurs to lay back and relax. The responsibilities and preoccupations that come with having your own business are difficult to deal with in the long term and not for the faint-in-heart.
v. Health Risk:- Working long hours and dealing with the high levels of stress can damage an entrepreneur’s health. There are short term consequences such as fatigue, muscle aches, irritability, an inability to concentrate, but the long term health problems can become even more serious says Anja Emerson, (2011). You can possibly turn your dream to reality without or less interference from other party.
vi. Designing your schedule:- The life as an entrepreneur, often times made glamorous but only after you must have put in the time in the beginning. You absolutely can determine when you will be available for your business because your planning will make your schedule become more flexible as you are able to outsource and more efficient with your time.
2.6	Benefit of an Entrepreneur will provide to the Nation
For any nation to increase in economic growth, entrepreneurs must, take their part. According to Kilby (1971), who emphasizes the role of an entrepreneur as an imitator who does not innovate but imitates technologies invented by others, which he (Kilby) says, are very important in developing economies.  
Therefore, the benefits entrepreneurs provide for a nation cannot be over emphasized. Such benefits include mentioning few:
a) Employment Opportunity:- Establishing an enterprise is a means of providing jobs for the owner and possibly others. An entrepreneur provides means of livelihood for himself and his household and if the business expands it is paramount that he employs more hands. As a result of this, more people get engaged economically.
b) Source of Revenue:- Government increases its revenue through the establishment of enterprises through the payment of taxes such as income tax, revenue tax and value added tax (VAT).
c) Reduces Government Expenditure:- Through the establishment of small and medium scale enterprise, many people become active economically hence reduce the amount of money government spend on feeding, sheltering and clothing the unemployed.
d) Increases the Gross Domestic Product (GDP):- When the majority of the citizen gets involved with entrepreneurship development, the per capital income of the nation increases which will consequentially bring about an increase in the gross domestic product of that nation. The economy will boom because there will be less importation and more exportation of indigenous products.







CHAPTER THREE
METHODOLOGY
This chapter has to do with the methods and procedure which the researcher employed in gathering and analyzing data for the study on the "Entrepreneurial skills required by Office Technology and Management graduates for self-employment".
3.1	Instrument Used
3.2	Population of the Study  
3.3	Sample and Sampling Techniques  
3.4	Distribution and Collection of Data  
3.5	Reliability  
3.6	Validity  
3.7	Method of Data Analysis
3.1	Instrument Used
In order to achieve success and accuracy in the writing of this project, the questionnaire method was adopted by the researcher for the gathering of appropriate data for the completion of the study. The questionnaire was used because it gives opportunity of obtaining fact and figures about the project.
3.2	Population of the Study  
Population in research means the total number of the subjects in the area of the study. Therefore, the population for this research consists of 15 staff from Federal Polytechnic Offa and 10 staffs from Kwara State Polytechnic, Ilorin.
3.3	Sample and Sampling Techniques
Sampling in research means a selected few out of the population. The sample with which this research was carried out is 15 staff of Federal Polytechnic Offa and 10 staff of Kwara State Polytechnic, Ilorin... The entire population was adopted as sample of the study because it is manageable for the study.
3.4	Distribution and Collection of Data
Twenty Five (25) copies of questionnaires were designed for the respondents so as to aid data collection and all questions were based on “entrepreneurial skills required by Office Technology and Management graduates for self-employment”. The sources of data collection described as information used for the study, which was obtained were filled appropriate and returned by the respondents.
3.5	Reliability  
The researcher first tested the instrument in order to make sure the instrument elicited the desired responses from the respondents. The instrument used in this research work is reliable, as the question method will reveal information from the case study.
3.6	Validity  
In order to be sure that the instrument measures what it is supposed to, it was given to two lecturers in Office Technology and Management Department. These lecturers critically examined the items of the instrument with respect to their fitness for the purpose of this study and accepted its use for the study.
3.7	Method of Data Analysis
The information collected were classified and manually analyzed with the aid of a calculator, figure collected were converted into percentages to make the analysis clearer. Therefore, the analysis was based on the data collected from the respondents and this will be presented in the next chapter.





















CHAPTER FOUR
DATA ANALYSIS
4.1	Introduction 
	This chapter deals with statistical analysis of data collected through questionnaires. It also deals with the interpretation and analysis of data.
4.2	Results 
	Table 4.1:	An entrepreneur is a person who organize and operates a business or businesses.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	19
	76

	Agree
	06
	24

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.1 above showed that, 19(76) of the respondents strongly agreed with the statement that an entrepreneur is a person who organize and operates a business or businesses, 6(24%) respondents agreed with the statement, while none of the respondents responded to disagreed and strongly disagreed with the notion.
	This implied that an entrepreneur is a person who organize and operates a business or businesses.
	Table 4.2:	An entrepreneur pays a certain price for a product to resell at an uncertain price, thereby admitting the risk of enterprise.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	15
	60

	Agree
	06
	24

	Disagree
	04
	16

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.2 above revealed that, 15 (60%) of the respondents strongly agreed with the notion that an entrepreneur pays a certain price for a product to resell at an uncertain price, thereby admitting the risk of enterprise, 6(24%) respondents agreed, while 4(16%) respondents disagreed and there was no respondents for strongly disagreed.
	Therefore, one can say that an entrepreneur pays a certain price for a product to resell at an uncertain price, thereby admitting the risk of enterprise.



Table 4.3:	An entrepreneur is an innovation person who turns a source into a resource.  
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	17
	68

	Agree
	04
	16

	Disagree
	04
	16

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.3 above indicated that, 17(68%) of the respondents strongly agreed with the notion that an entrepreneur is an innovation person who turns a source into a resource, 4(16%) respondents agreed, while 4(16%) respondents disagreed and there was no respondents for strongly disagreed.
	It is obvious to conclude that an entrepreneur is an innovation person who turns a source into a resource.  .





Table 4.4:	An entrepreneur is a risk who through his innovation creates economic benefit as well as personal gain.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	15
	60

	Agree
	05
	20

	Disagree
	05
	20

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.4 above showed that, 15(60%) of the respondents strongly agreed with the notion that an entrepreneur is a risk who through his innovation creates economic benefit as well as personal gain, 5(20%) respondents agreed, while 5(20%) of the respondents disagreed and there was no respondents for strongly disagreed.
	It is clear to conclude that an entrepreneur is a risk who through his innovation creates economic benefit as well as personal gain.





	Table 4.5:	Formal education is a prerequisite for a successful entrepreneur.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	10
	40

	Agree
	08
	32

	Disagree
	05
	20

	Strongly Disagree
	02
	8

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.5 indicated that, 10 (40%) of the respondents strongly agreed, 8(32%) respondents agreed with the statement that formal education is a prerequisite for a successful entrepreneur, while 5(20%) disagreed and 2(8%) of the respondents strongly disagreed with the notion.
	This implied that formal education is a prerequisite for a successful entrepreneur.




	Table 4.6:	A would-be successful entrepreneur should possess good managerial and leadership skills.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	18
	72

	Agree
	07
	28

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.6 revealed that, 18(72%) of the respondents strongly agreed, 7(28%) respondents agreed with the notion that a would-be successful entrepreneur should possess good managerial and leadership skills, while none of the respondents responded to disagreed and strongly disagreed respectively.
	It is safe to conclude that a would-be successful entrepreneur should possess good managerial and leadership skills.





	Table 4.7:	A good entrepreneur must technologically wise.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	15
	60

	Agree
	08
	32

	Disagree
	02
	8

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.7 showed that, 15(60%) of the respondents strongly agreed with the notion that a good entrepreneur must technologically wise, 8(32%) respondents agreed with the notion, while 2(8%) disagreed and there was no respondents for strongly disagreed with the statement.
	Therefore, it is obvious to conclude that a good entrepreneur must technologically wise





	Table 4.8:	A graduate of Officer Technology management can possible become a successful entrepreneur.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	14
	56

	Agree
	05
	20

	Disagree
	06
	24

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.8 revealed that, 14(56%) of the respondents strongly agreed with the notion that a graduate of Officer Technology management can possible become a successful entrepreneur, 5(20%) respondents agreed with the notion, while 6(24%) respondents disagreed and there was no respondents for strongly disagreed.
	This implies that a graduate of Officer Technology management can possible become a successful entrepreneur.





	Table 4.9:	Good interpersonal relationship skill is a key need for a successful enterprise.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	16
	64

	Agree
	05
	20

	Disagree
	04
	16

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.9  indicated that, 16(64%) of the respondents strongly agreed with the statement that good interpersonal relationship skill is a key need for a successful enterprise, 5(20%) respondents agreed with the notion, while 4(16%) of the respondents disagreed and there was no respondents for strongly disagreed with the notion.
	It is obvious to conclude that good interpersonal relationship skill is a key need for a successful enterprise.




	Table 4.10:	With the knowledge ICT, Office Technology and management graduates can establish an enterprise.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	22
	88

	Agree
	03
	12

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.10  showed that, 22(84%) of the respondents strongly agreed with the statement that with the knowledge ICT, Office Technology and management graduates can establish an enterprise, 8(16%) respondents agreed, while none of the respondents disagreed and strongly disagreed respectively.
	Therefore, one can conclude that with the knowledge ICT, Office Technology and management graduates can establish an enterprise.





	Table 4.11:	A failure of business can result in lose of capital and even the whole enterprise.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	20
	80

	Agree
	04
	16

	Disagree
	01
	4

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.11 revealed that, 20(80%) of the respondents strongly agreed with the statement that a failure of business can result in lose of capital and even the whole enterprise, 4(16%) of the respondents agreed while 1(4%) respondents disagreed and there was no respondents for strongly disagreed with the statement.
	It is clear to conclude that a failure of business can result in lose of capital and even the whole enterprise.





	Table 4.12:	Managing business alone can be stressful and subsequently result in psychological problem.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	25
	100

	Agree
	00
	0.00

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.12 indicated that, 25(100%) of the respondents strongly agreed with the statement that managing business alone can be stressful and subsequently result in psychological problem while none of the respondents responded to agreed, disagreed and strongly disagreed respectively.
	Therefore, one can say that managing business alone can be stressful and subsequently result in psychological problem.





	Table 4.13:	An entrepreneur answers to nobody but himself alone.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	00
	0.00

	Agree
	20
	80

	Disagree
	05
	20

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.13 revealed that, 20(80%) of the respondents agreed with the notion that an entrepreneur answers to nobody but himself alone, 5(20%) respondents disagreed with the statement, while there was no respondents for strongly agreed and strongly disagreed respectively.
	It is safe to conclude that an entrepreneur answers to nobody but himself alone.







	Table 4.14:	Entrepreneurship provided employment opportunities.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	19
	76

	Agree
	06
	24

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.14 showed that, 19(76%) of the respondents strongly agreed, 6(24%) respondents agreed with the statement that Entrepreneurship provided employment opportunities, while none of the respondents responded to disagreed and strongly disagreed respectively.
	Therefore, one can say that entrepreneurship provided employment opportunities.





	Table 4.15:	An entrepreneur provides revenue to the government through tax payment
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	22
	88

	Agree
	03
	12

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.15 revealed that, 22(88%) of the respondents strongly agreed, 3(12%) respondents agreed with the statement that an entrepreneur provides revenue to the government through tax payment, while there was no respondents for disagreed and strongly disagreed respectively with the notion.
	This implies that an entrepreneur provides revenue to the government through tax payment.





	Table 4.16:	An entrepreneur channel way to make a old product and service look new
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	21
	84

	Agree
	04
	16

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.16 revealed that, 21(84%) of the respondents strongly agreed with the statement that an entrepreneur channel way to make a old product and service look new, 4(16%) respondents agreed with the statement, while none of the respondents disagreed or strongly disagreed respectively.
	It is obvious to conclude that an entrepreneur channel way to make a old product and service look new.





	Table 4.17:	An entrepreneur searches for change, response to it and exploit opportunities.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	20
	80

	Agree
	05
	20

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.17 showed that, 20(80%) of the respondents strongly agreed with the notion that an entrepreneur searches for change, response to it and exploit opportunities, 5(20%) respondents agreed, while there was no responds from disagreed and strongly disagreed respectively.
	One can conclude that an entrepreneur searches for change, response to it and exploit opportunities.





	Table 4.18:	An entrepreneur is an act of undertaken financial risk in order gain profit.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	15
	60

	Agree
	10
	40

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.18 revealed that, 15(60%) of the respondents strongly agreed with the statement that an entrepreneur is an act of undertaken financial risk in order gain profit, 10(40%) respondents agreed while none of the respondents responded to disagreed and strongly disagreed respectively. 
	This implies that an entrepreneur is an act of undertaken financial risk in order gain profit.





	Table 4.19:	Entrepreneur training is designed to teach the skills and knowledge that is needed to know before embarking on a new business venture.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	15
	60

	Agree
	10
	40

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.19 indicated that, 15(60%) of the respondents strongly agreed with the notion that entrepreneur training is designed to teach the skills and knowledge that is needed to know before embarking on a new business venture, 10(40%) respondents agreed, while none of the respondents responded to disagreed and strongly disagreed with the notion respectively. 
	It is safe to conclude that entrepreneur training is designed to teach the skills and knowledge that is needed to know before embarking on a new business venture.



	Table 4.20:	An entrepreneur is laying with the responsibility of managing all the available resources of the enterprise, both capital and human resources.
	Options
	Number of Respondents
	Percentages %

	Strongly Agree
	25
	100

	Agree
	00
	0.00

	Disagree
	00
	0.00

	Strongly Disagree
	00
	0.00

	Total
	25
	100


Sources: Researcher’s fieldwork, 2025
	Table 4.20 showed that, 25(100%) of the respondents strongly agreed with the notion that an entrepreneur is laying with the responsibility of managing all the available resources of the enterprise, both capital and human resources, while none of the respondents responded to agreed, disagreed and strongly disagreed with the statement respectively. 
	This implies that an entrepreneur is laying with the responsibility of managing all the available resources of the enterprise, both capital and human resources.




CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
This research "Entrepreneurial skills required by Office Technology and Management Graduates for Self-employment" was an attempt to know the entrepreneurial possibilities available to graduates of office technology and management study.  
It shows how graduates of office technology and management study can utilize their course of study in establishing a successful enterprise. It also serves as an eye opener to the likely risks an entrepreneur would face in establishing and running a business enterprise.  
Opinions of selected staff were sought through the distribution of questionnaires. The study makes an attempt to test the research questionnaire relating to entrepreneurial skills required by Office Technology and Management graduates for self-employment.  
The instrument used to gather data was a questionnaire of twenty-five questions and the information was used to test the research questions. Twenty-five copies of the questionnaire were produced and distributed at the case study. Fifteen copies were filled and returned. The main findings of the study are as follows:  
Respondents concerned that an entrepreneur is a person who organize and operates a business. They also agreed that an entrepreneur pays a certain price for a product to resell at an uncertain price, thereby admitting the risk of enterprise.  
The majority of the respondents agreed with the fact that formal education is a prerequisite for a successful enterprise and that would be successful entrepreneur must have managerial and leadership skills.
More so, many of the respondents agreed with the notion that a good entrepreneur must be technologically wise and that a graduate with the knowledge of ICT can possibly become a successfully entrepreneur
The respondents asserted that an entrepreneur will certainly face series of risks in the setting up and running of a business and likewise, he will equally enjoy the benefit therein alone if successfully runner.
5.2	Conclusion  
Based on the analysis of the findings, the acquisition of Office Technology and management education is certainly a reagent for youth empowerment.  
The acquisition of office technology and management skills opens numerous job opportunities to its recipients because of managerial manpower and services are needed in all areas of the economy. Thus, students who have office technology skills are not likely to waste much time on unemployment queue before securing gainful employment.  
More so, students with competent office management technology could establish small-scale business of the types earlier discussed where other members of the family (adult and youths) could help to generate more income for their empowerment.
5.3	Recommendations
Based on the result of findings of this research, the following recommendations are made:  
That the curriculum for Office Technology and Management programme should be redesigned and enlarged to accommodate courses that are in touch with the reality of the world of business such as Web programming with special attention to CCS, PHP, Javascript in addition to HTML programming MySQL in addition to the content of Database Management System and Management Information System, technical writing, modern office production and technology, office equipment maintenance, project management and electronic publishing.  
Graduates should learn digital marketing, social media management, branding, and customer service to promote their business effectively.  
That training should emphasized more on skills and practical abilities rather than theory.  
That additional training should be embarked upon by the students so as to enable them compete with others in the business world after graduation. This additional training could be obtained from outside computer training centers/institutes, through attending seminars as well as enrolling for online learning course.  
Training and re-training of lectures should be done regularly to keep them abreast of the latest development in Information Technology for the benefit of their students. Internet services should also be made available in the computer laboratories to enable students acquire practical skills on how to use the internet.  
Students’ positive attitude towards innovations must be activated and interest developed in I.T.
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APPENDIX I
KWARA STATE POLYTECHNIC ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
DEPARTMENT OF OFFICE TECHNOLOGY AND MANAGEMENT

Dear respondent,
I am a student in the Department of Office Technology and Management, Institute of Information and Communication Technology, Kwara State Polytechnic, Ilorin. I am at present conducting a research and writing a project on “ENTREPRENEURIAL SKILLS REQUIRED BY OFFICE TECHNOLOGY AND MANAGEMENT GRADUATES FOR SELF-EMPLOYMENT”.
The exercise is important in partial fulfillment of the requirements for the award of Higher National Diploma in Office Technology and Management of the institution.
Rest assured that the researcher ethics of anonymity and confidentially will be strictly adhered to.
Yours faithfully

OYERINDE, RAZAQ AYOMIDE
HND/23/OTM/FT/0035



APPENDIX II
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
DEPARTMENT OF OFFICE TECHNOLOGY AND MANAGEMENT

Dear Sir/Madam
RESEARCH QUESTIONNAIRE
This questionnaire is designed to solicit information from you on “ENTREPRENEURIAL SKILLS REQUIRED BY OFFICE TECHNOLOGY AND MANAGEMENT GRADUATES FOR SELF-EMPLOYMENT”.
Kindly complete the questions below. Please you are assured that information supplied will be treated with utmost confidentiality.


Yours faithfully

OYERINDE, RAZAQ AYOMIDE
HND/23/OTM/FT/0035



QUESTIONNAIRES
1. An entrepreneur is a person who organize and operates a business or businesses.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
2. An entrepreneur pays a certain price for a product to resell at an uncertain price, thereby admitting the risk of enterprise.
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
3. An entrepreneur is an innovation person who turns a source into a resource.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
4. An entrepreneur is a risk who through his innovation creates economic benefit as well as personal gain.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
5. Formal education is a prerequisite for a successful entrepreneur.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )

6. A would-be successful entrepreneur should possess good managerial and leadership skills.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
7. A good entrepreneur must technologically wise.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
8. A graduate of Officer Technology management can possible become a successful entrepreneur.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
9. Good interpersonal relationship skill is a key need for a successful enterprise.
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
10. With the knowledge ICT, Office Technology and management graduates can establish an enterprise.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
11. A failure of business can result in lose of capital and even the whole enterprise.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
12. Managing business alone can be stressful and subsequently result in psychological problem.
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
13. An entrepreneur answers to nobody but himself alone.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
14. Entrepreneurship provided employment opportunities.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
15. An entrepreneur provides revenue to the government through tax payment.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
16. An entrepreneur channel way to make a old product and service look new. 
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
17. An entrepreneur searches for change, response to it and exploit opportunities.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )


18. An entrepreneur is an act of undertaken financial risk in order gain profit. 
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
19. Entrepreneur training is designed to teach the skills and knowledge that is needed to know before embarking on a new business venture.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
20. An entrepreneur is laying with the responsibility of managing all the available resources of the enterprise, both capital and human resources.  
(a) Strongly agree (   )			(b) Agree (   )	
(c) Disagree (   )			(d) Strongly disagree (   )
