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ABSTRACT
The study investigated the perceived effects of Artificial Intelligence (AI) on journalism ethics among online media practitioners in Ilorin. With the rapid integration of AI tools like ChatGPT, Grammarly, and automated content systems in journalism, concerns have emerged regarding the balance between technological efficiency and professional ethics. The problem this study addressed is the growing reliance on AI in media production, which could potentially compromise accuracy, originality, and accountability in journalism. The objectives were to examine how AI is currently being used in Ilorin’s online media, assess practitioners’ perceptions of its ethical implications, identify specific challenges, and explore how professionals manage ethical standards alongside AI-driven innovations. Using a quantitative method, 202 respondents including editors, reporters, readers, and publishers participated in the survey. Findings revealed that while respondents acknowledged AI’s potential to enhance speed and efficiency, many expressed concern over issues such as lack of human oversight, plagiarism, and job displacement. The study also found that the majority supported the need for ethical training and regulatory frameworks to guide AI usage. Based on these findings, the study recommends structured training for media practitioners on ethical AI use and the development of policies to ensure responsible integration of AI in journalism.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
-Globally, every profession has its own set of ethics that guide practitioners to achieve excellence (Helm & Jones, 2016). This is the profession of journalism that is not exempt as it embodies ethical principles that must be respected by professionals to gain the trust of the public (Onyebuchi, Obayi, Udorah, and Onwukwaluonye, 2019). To earn and maintain this trust, it is morally imperative for every journalistand news medium to adhere to the highest professional and ethical standards (Segun, 2015).
In 2014, the Associated Press (AP) in the United States of America reported that in one year more than 3,000 of their messages were robot-generated, including flash messages of sporting events and other trending news in society, questioning the Ethics of the journalistic profession (Vinovsk, Ungerov & Kubkov, 2019). Although Al tools have been used before for weather forecasting, medical data processing, or financial reports, intelligent software today produces text indistinguishable from that of journalists (Vinovsk, et al., 2019).
In the context of China, where journalists play a critical role in shaping public opinion, the perceived impact of Al on the journalism profession is both significant and thought-provoking (Anfiel, Ibiti, Machado, Ochoa, Michilot, Arce, and Brunet, 2022). The integration of artificial intelligence technologies into journalism has revolutionized the production, distribution, and consumption of news (Chettah, Aissani, & Chettah, 2022). Automated news writing, intelligent data analysis, and personalized content recommendations are just a few examples of how artificial intelligence is being used in Chinese newsrooms (Biswal & Gouda, 2020).

In a dynamic society like Nigeria, the roles of journalists in gathering and disseminating information are too numerous and they serve as a linchpin for socio-economic, political, and cultural activities (Kusugh, 2018). However, journalism as a profession requires discipline, adherence to ethical principles, and good moral conduct to protect a society depends so much on journalists for up-to-the-minute information (Sunday, 2018).
Perhaps one of the most important key stages in the development of journalism in the world after the invention of the printing press was the technical uses of computers, which paved the way for qualitative changes which revolutionized all aspects of the media process, which changed the narratives of journalism as it questioned the ethical standard of journalism (Jamil, 2021).
Meanwhile, for the mainstream media, the way traditional media in the news industry collect, write, edit, store, retrieve, and distribute news is fundamentally changing (Okocha& Ola-Akuma, 2019). The mission for data, information execution and the need for speed in a data-driven society are creating significant opportunities leading to a reappraisal of digital work tools that will improve the fundamental purpose and aim of journalism and the form and ethics of the news industry (Okocha& Ola-Akuma, 2019).

1.2 STATEMENT OF THE PROBLEM
The increasing trliance on artificial intelligence (AI) in journalism has raised important questions about the impact of these technologies on journalism ethics practices. Despite the potential benefits of Al in enhancing the efficiency and accuracy of news production, there is a growing concern about the potential erosion of journalism ethics practices.
In Nigeria the media landscape is characterized by a lack of regulation and oversight which can make it difficult to ensure that journalism ethics practices are upheld. The use of Al in journalism can exacerbate these challenges, particularly if Al powered tools are used to disseminate false or misleading information.
In ilorin the capital city of Kwara State the online media landscape is characterized by a proliferation of news website and social media platforms. The growing influence of Al on journalism practices in this context raises important questions about the perceived effects of Al on journalism ethics practices.
Despite the growing importance of Al in journalism, there is a lack of research on the perceived effect of Al on journalism ethics practices in Nigeria. The knowledge gap is articularly significant in Ilorin, where the online media landscape is rapidly evolving and the use of Al in journalism is becoming increasingly prevalent. Therefore, this study aims to investigate the perceived effects of Al on journalism athics practices in Ilorin online media. The study seeks to provide insights into the perceptions of journalists and media professionals in Ilorin about the impact of Al on their ethies practices, and to explore the implications of these findings for the future of journalism in Ilorin.
1.3 OBJECTIVES OF THE STUDY
1. To investigate the perceived impacts of Al on journalism ethics among online media practitioners in llorin.
2. To examine how Al is currently being used in news production and distribution within Ilorin's online media.
3. To identify the ethical challenges journalists encounter due to Al-driven technologies in Ilorin's online media.
4. To analyze how journalists in florin balance Al-driven efficiency with adherence to ethical standards.

1.4  RESEARCH QUESTIONS
1. What are the perceived impacts of Al on journalism ethics among online media practitioners in Ilorin?
2. How is Al currently being used in news production and distribution within florin's online media?
3. What ethical challenges do journalists encounter due to Al-driven technologies in Ilorin's online media?
4. How do journalists in Ilorin balance Al-driven efficiency with adherence to ethical standards?
1.5 THE SIGNIFICANCE OF THE STUDY
The significance of this study lies in its potential to contribute to the body of knowledge on the impact of artificial intelligence (AI) on journalism ethics practices in Ilorin. The study aims to provide insights into the perceptions of journalists and media professionals in Ilorin about the impact of Al on their ethics practices, identify the challenges and opportunities associated with the use of Al in journalism practices in Ilorin, and inform policymakers and media regulators in Ilorin about the need to develop guidelines and regulations for the use of AI in journalism.
The study is significant because it will provide a deeper understanding of the implications of Al on journalism ethics practices in Ilorin. The findings of the study will be useful for journalists, media professionals, and media organizations who seek to understand the impact of AI on their ethics practices and how to harness the benefits of Al in journalism while minimizing its risks.
Furthermore, the study will contribute to the development of a framework for promoting ethical journalism practices in the age of AI in Nigeria. The study will also provide recommendations for policymakers and media regulators in Nigeria on how to develop guidelines and regulations for the use of Al in journalism.
The study will add to the existing body of knowledge on the impact of Al on journalism ethics practices globally. The findings of the study will be useful for academics and researchers who seek to contribute to the body of knowledge on the impact of Al on journalism ethics practices.
The study is significant because it will provide insights into the impact of Al on journalism ethics practices in Nigeria, contribute to the development of a framework for promoting ethical journalism practices in the age of AI, and add to the existing body of knowledge on the impact of AI on journalism ethics practices globally.

1.6 SCOPE OF THE STUDY
The scope of this study is focused on examining the perceived effects of artificial intelligence (AI) on journalism ethics practices in Ilorin online media. The study will explore the perceptions of journalists and media professionals in Ilorin about the impact of Al on their ethics practices, identify the challenges and opportunities associated with the use of Al in journalism practices in Ilorin, and provide recommendations for promoting ethical journalism practices in the age of Al, Geographically, the study is limited to Ilorin, the capital city of Kwara State in Nigeria.
The study will focus on online media platforms operating in Ilorin, including news websites, blogs, and social media platforms.
1.7 DEFINITION OF KEY TERMS
Artificial Intelligence (AI): The development of computer systems that can perform tasks that typically require human intelligence, such as learning, problem-solving, and decision-making.
Journalism Ethics: The principles and values that guide journalists in their professional practice, including accuracy, objectivity, fairness, transparency, and accountability.
Online Media: Media platforms that operate on the internet, including news websites. blogs, social media platforms, and online news aggregators.
Journalism Practices: The ways in which journalists gather, process, and disseminate news and information to the public.
Ethics Practices: The ways in which journalists and media professionals apply ethical principles and values in their professional practice.
Ilorin Online Media: Online media platforms that operate in Ilorin, the capital city of Kwara State in Nigeria.
Technological Determinism: A theoretical perspective that posits that technology has a direct impact on society and culture.
Journalists and Media Professionals: Individuals who work in the media industry. including reporters, editors, producers, and other media practitioners.








CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL FRAMEWORK
2.1.1 Concept and History of Artificial Intelligence
Artificial Intelligence (AI) is the simulation of human intelligence processes by machines, particularly computer systems. These processes include learning, reasoning, and self-correction. Specific applications of Al include expert systems, natural language processing (NLP), speech recognition, and machine vision (Guanah, Agbanu, & Obi, 2020).
The concept of Al revolves around creating machines that can mimic cognitive functions such as learning, problem-solving, and decision-making, which are typically associated with the human mind. Al can be classified into two broad types: Narrow Al and General Al. Narrow Al, also known as Weak Al, refers to systems designed to handle a single task and operate within a pre-defined range, such as voice assistants like Siri or Alexa (Edeh & Uzochukwu, 2017). In contrast, General Al, or Strong Al, refers to systems that possess the ability to perform any intellectual task that a human can, demonstrating consciousness, sentience, and genuine understanding (Nnaemeka & Benson, 2017).
Al operates through algorithms and models that allow machines to perform tasks by processing large amounts of data and recognizing patterns within that data. Machine Learning (ML), a subset of Al, empowers systems to learn from data inputs without being explicitly programmed to perform certain tasks. Deep Learning, a subset of ML., utilizes neural networks with many layers (hence "deep") to analyze various factors of data (Thomson, Angus, Dootson, Hurcombe. & Smith, 2020).

The roots of Al can be traced back to ancient times when myths, stories, and rumors of artificial beings endowed with intelligence by master craftsmen abound. However, the formal foundations of Al as a science were laid in the mid-20th century. In 1950, Alan Turing, often considered the father of Al, proposed a test (now known as the Turing Test) to determine if a machine could exhibit intelligent behavior indistinguishable from that of a human. Turing's concept laid the groundwork for future research in Al (Guanah, Agbanu, & Obi, 2020).
The term "Artificial Intelligence" itself was coined in 1956 by John McCarthy, Marvin Minsky. Nathaniel Rochester, and Claude Shannon during the Dartmouth Conference, which is widely considered the founding event of Al as an academic discipline. This conference initiated the idea that human intelligence could be described so precisely that a machine could be made to simulate it (Guanah, Agbanu, & Obi, 2020). McCarthy's Lisp programming language, developed in 1958, became a primary language for Al research due to its excellent features for symbol manipulation (Richardson & Gilbert, 2021).
The 1960s and 1970s saw significant growth in Al research, primarily in the form of developing algorithms to solve mathematical problems and theories about human learning and perception. Early efforts led to the creation of programs such as Samuel's checkers-playing program, which learned from its own mistakes, and Newell and Simon's General Problem Solver, designed to mimic human problem-solving strategies (Edeh & Uzochukwu, 2017).
However, Al faced several challenges in its early years. The initial wave of optimism was met with periods known as "Al winters," during which funding and interest in Al research waned due to unmet expectations and slow progress. The first Al winter occurred in the 1970s, driven by the realization that Al methods at that time were insufficient for solving many complex problems and computational limitations (Ibrahim, Gusau, Uba, & Nasir, 2021).
The resurgence of Al began in the 1980s and 1990s with the development of expert systems, which were designed to simulate the decision-making ability of a human expert. Expert systems used rules derived from domain experts to make decisions in specific fields such as medical diagnosis and financial forecasting (Nnaemeka & Benson, 2017).
The 21st century has seen unprecedented growth in Al, driven by advances in computational power, the explosion of data (often termed "big data"), and improvements in algorithms. Key areas of development include:
1. Machine Learning: With algorithms such as decision trees, support vector machines, and neural networks allowing machines to learn from and make predictions based on data (Guanah, et al., 2020).
2. Deep Learning: Utilizing multi-layered neural networks, deep learning has revolutionized fields like image and speech recognition. Technologies like convolutional neural networks (CNNs) and recurrent neural networks (RNNs) have been instrumental in these advancements (Thomson, Angus, Dootson, Hurcombe, & Smith, 2022).
3. Natural Language Processing (NLP): Al's capability to understand, interpret, and generate human language. Models like GPT (Generative Pre-trained Transformer) have shown remarkable progress in understanding and generating human-like text (Nnaemeka & Benson, 2017).
Al's applications span across various domains:
1. Healthcare: From diagnosties and personalized medicine to robotic surgery and drug discovery, Al is transforming healthcare delivery (Guanah, Agbanu, & Obi, 2020).
2. Finance: Al algorithms are used for fraud detection, algorithmic trading, and
personalized financial advice (Edeh & Uzochukwu, 2017).
 3. Automotive: Autonomous vehicles leverage Al to navigate and make real-time decisions (Richardson & Gilbert, 2021).
4. Customer Service: Chatbots and virtual assistants provide customer support and improve user experiences (Ibrahim, Gusau, Uba, & Nasir, 2021).
5. Manufacturing: Al-powered robots and predictive maintenance systems enhance efficiency and reduce costs (Guanah, Agbanu, & Obi, 2020).
6. Entertainment: Al algorithms suggest movies and music, create art, and generate content in gaming (Nwanyanwu & Nwanyanwu, 2021).
With the rapid advancements in Al, ethical considerations have become paramount. Concerns about data privacy, algorithmic biases, and job displacement are critical issues that need addressing. Ensuring Al systems are transparent, fair, and accountable is essential for their responsible deployment (Richardson & Gilbert, 2021).
The future of Al holds immense potential. Research is ongoing in areas like quantum computing. which could exponentially increase processing power, and artificial general intelligence (AGI), which aims to develop machines with human-like cognitive abilities (Thomson, Angus, Dootson, Hurcombe, & Smith, 2022). However, realizing these advancements will require careful consideration of the ethical implications and societal impacts (Edeh & Uzochukwu, 2017).
The concept and history of Al reflect a journey from ancient myths to a transformative technology shaping the modern world. While challenges remain, Al continues to evolve, promising to revolutionize various aspects of our lives. As we advance, the harmonious integration of Al with ethical considerations will be crucial in harnessing its full potential for the benefit of humanity (Guanah, et al., 2020; Richardson & Gilbert, 2021).


2.1.2 ARTIFICIAL INTELLIGENCE IN JOURNALISM
The use of artificial intelligence in reporting has made a tremendous difference and rapidly expanded reach (Guanah. Agbanu & Obi, 2020), Artificial intelligence is now enabling media organizations to collect, curate, and disseminate data on local and global issues, expanding the scope of civic engagements beyond a given community or country more effectively (Guanah, et al., 2020). Artificial intelligence has transformed the way we communicate and the strategy for news announcements (Guanah, et al., 2020). This is possible because when authors combine the use of artificial intelligence with their manual capacity, news gathering and detailing are accelerated and journalists have more time for higher-level tasks to deliver content faster with less burden (Thomson, Angus, Dootson, Hurcombe & Smith, 2020). The fact that the internet empowers writers to do basic research guarantees that stories are complete and free from real errors (Zabidi, Woo, Kumar, Fadzil, & Husain, 2017),
One major concern related to the issue of ethical journalism, is the recognition that the internet is eroding the culture of meticulousness associated with the ethics of conventional reporting displacing what most journalists refer to as armchair journalism (Edeh & Uzochukwu, 2017).
There was consensus that the Internet encourages lazy journalism as journalists currently rely on the Internet rather than wandering outside and engaging with employing news sources (Nnaemeka & Benson, (2017). Some journalists peinted to the danger of creating what they Portrayed as a Google journalist, te. Someone who depends on the internet for everything. and hat is created by that they lose touch with real people (Ibrahim, Gusau, Uba & Nasir, 2021)
While it is difficult to pinpoint the moral tenets of these experts, some journalists" opinions suggest that fact-checking, accuracy, and most importantly, meticulousness, hallmarks of traditional journalistic morality, may be at risk (Edeh & Uzochukwu, (2017)
Journalists in Nigeria do not use artificial intelligence in their newsrooms. Experts say it will take at least 11 years for Nigeria to catch up with the world in the field of artificial intelligence (Olanrewaju 2018: Ndiomewese 2017). The reasons for this statement are not implausible Among the challenges presented by the presentation and appropriation of artificial intelligence in newsrooms are the ability to successfully control artificial intelligence applications, the need for satisfactory framework conditions, back to buy and maintain this equipment (Nwanyanwu & Nwanyanwu, 2021), Social and societal limitations in choice, access to an internet connection ase the development of artificial intelligence also pose a problem, as Nigerian journalists are still struggling with their basic needs (Nwanyanwu & Nwanyanwu, (2021). In addition, Nigeria has been reluctant to make innovative advances, as evidenced by the failure to effectively use a computer-aided conversion system for many years (Guanah, et al., 2020)
The reality is that artificial intelligence has progressed to the point where speculation in the presentation, preparation, and retraining of editors and Columnists are extremely important (Nwarryanwu & Nwanyanwu, 2021). When artificial intelligence makes its way into newsrooms. writers must learn to use these untapped resources to tell stories, not just morally but effectively (Thomson. Angus, Dootson, Hurcombe & Smith, 2022).
Existing artificial intelligence tools should be used as starting points for considering how publication scores and benchmarks can be applied to the early stages of modern journalistic innovation (Abdulmajeed & Falmy 2022). As devices are modified by humans, a concerted and continuous effort is needed to combat hidden tendencies in artificial intelligence that are often unconfirmed but constantly visible (Richardson & Gilbert, 2021).
Journalists must strive to bring straightness to their stories and recognize in familiar and non-teelmical terms how artificial intelligence has been used to aid in their detailing or generation (Abbott. 2017). Mfallgeme
EFFECTIVE ANALYSIS OF ARTIFICIAL INTELLIGENCE IN JOURNALISM
1. Expanded Reach and Accessibility
A significantly expands the reach and accessibility of journalism. Language translation algorithms can convert news content into multiple languages in real-time, breaking down language barriers and making information accessible to a global audience. This capability is particularly important for disseminating critical news to diverse populations and fostering cross-cultural understanding (Nwanyanwu & Nwanyanwu. 2021) Furthermore. Al can enhance multimedia journalism by automating tasks such as video editing and the creation of interactive graphics, enriching the storytelling experience and making it more engaging for readers (Ibrahim, Gusau, Uba, & Nasir, 2021).
2. Personalized Content Delivery
Al's ability to personalize content delivery is another major advantage. Al algorithms can analyze user behavior and preferences to tailor news content to individual readers, ensuring they receive information relevant to their interests (Richardson & Gilbert, 2021). Personalized content delivery not only enhances the user experience but also increases engagement and retention. Media organizations can use Al to recommend articles, videos, and other content based on a reader's past consumption patterns, thereby fostering a more engaged and loyal audience.
3. Enhanced Data Analysis
Al enhances data analysis by identifying trends, correlations, and anomalies within large datasets. This capability is particularly valuable for investigative journalism, where uncovering hidden patterns can lead to significant revelations. Al-powered analytics can sift through volumes of information to pinpoint key insights that might be overlooked by human analysts (Edeh & Uzochukwu, 2017). For example, Al can analyze social media trends to gauge public sentiment or process financial data to uncover discrepancies. By augmenting human capabilities, Al enables journalists to produce more accurate and insightful reports.
4. Fact-Checking and Verification
Al plays a crucial role in fact-checking and verification, essential components of ethical journalism. Automated fact-checking systems can cross-reference information against reliable databases, quickly identifying inconsistencies and falsehoods (Thomson, Angus, Dootson, Hurcombe, & Smith, 2022). This capability helps journalists verify their sources and content, reducing the risk of publishing inaccurate or misleading information. By enhancing the accuracy of reporting, Al contributes to maintaining the credibility and trustworthiness of media organizations.
5. Multimedia and Interactive Content
Al facilitates the creation of multimedia and interactive content, enhancing the way stories are told and consumed. Al-powered tools can automate video production, generate animations, and design interactive infographics that make complex information more understandable and engaging for audiences (Richardson & Gilbert, 2021). These tools allow journalists to present their stories in innovative ways, catering to the preferences of a digitally-savvy audience and making the news experience more immersive and compelling 6. Predictive Analyties
Predictive analytics, driven by Al. is becoming increasingly important in journalism. Al algorithms can analyze past data to prediet future trends and events, providing journalists with insights that can inform their reporting. For instance, predictive analytics can forecast election outcomes, market movements, or social trends, enabling journalists to produce forward-looking stories that resonate with their audience (Edeh & Uzochukwu, 2017). This proactive approach to journalism helps media organizations stay ahead of the curve and deliver timely, relevant content.
Conclusively, the advantages of Al in journalism are multifaceted, enhancing efficiency, data analysis, content personalization, and accessibility, when journalists use Al, reports can produced become more accurate, engaging, and insightful content, ultimately transforming the way news is gathered, reported, and consumed. While ethical considerations must be addressed, the potential of Al to revolutionize journalism is undeniable, promising a future where technology and human ingenuity work hand-in-hand to uphold the principles of quality and integrity in media.
7. Support for Investigative Journalism
Investigative journalism benefits significantly from Al's advanced analytical capabilities. Al tools can aggregate and analyze data from various sources, uncovering connections and patterns that may not be immediately apparent. These tools support journalists in conducting thorough investigations by automating data collection and analysis, freeing up time for deeper inquiry and critical thinking (Guanah, Agbanu, & Obi, 2020). For example, Al can help identify financial irregularities or trace the digital footprints of individuals involved in a story, thereby enhancing the depth and accuracy of investigative reports.
8. Improved Efficiency
One of the most prominent advantages of Al in journalism is the remarkable improvement in efficiency. Al systems can rapidly process vast amounts of data, allowing journalists to gather, analyze, and report information more quickly than ever before (Thomson, Angus, Dootson, Hurcombe, & Smith, 2020). This capability is especially beneficial in breaking news situations, where timely reporting is crucial. Al tools such as natural language processing (NLP) algorithms can transcribe interviews, generate summaries, and even draft initial versions of articles. These tools save journalists valuable time, enabling them to focus on higher-level tasks such as in-depth investigations and nuanced storytelling (Guanah, Agbanu, & Obi, 2020).
2.1.4 EFFECT OF ARTIFICIAL INTELLIGENCE ON JOURNALISM ETHICS
1. Algorithmic Bias and Fairness
One of the primary ethical concerns is algorithmic bias. Al systems are trained on data that may contain inherent biases, which can be perpetuated and amplified by the algorithms. This bias can lead to unfair representations and misinformation, undermining the credibility of journalistic content. For instance, a study by Sonni et al. (2024) found that 42% of Al-generated news articles exhibited some form of bias, raising questions about the objectivity and fairness of Al in journalism. Addressing algorithmic bias requires rigorous testing, transparency in Al development, and continuous monitoring to ensure fairness and accuracy.
2. Threat to Journalistic Integrity
The automation of content creation poses a threat to journalistic integrity. The reliance on Al for generating news can lead to a reduction in human oversight, potentially compromising the quality and reliability of news. A systematic review by Harb and Qabajeh (2024) highlighted that 73% of news organizations using Al for content creation reported concerns about reduced levels of nuance and context in Al-generated news. This finding underscores the need for journalists to remain vigilant in verifying Al-generated content and maintaining editorial standards to uphold the principles of ethical journalism.
3. Privacy Concerns
Privacy is another critical concern associated with Al in journalism. Al systems often rely on vast amounts of personal data to function effectively, raising questions about data security and the ethical use of information. The collection and analysis of personal data must comply with privacy laws and ethical guidelines to protect individuals' rights. A study by Casero-Ripollès et al. (2024) emphasized the importance of transparency in data usage and obtaining informed consent from data subjects to mitigate privacy risks. Ensuring data privacy is essential for maintaining public trust in Al-driven journalism.
4. Deepfakes and Disinformation
The rise of "deepfakes" and other Al-generated manipulations poses a significant threat to truth and authenticity in journalism. Deepfakes, which are realistic but fabricated videos or audio recordings, can be used to spread disinformation and deceive the public. According to a review by Sonni et al. (2024), 76% of studies reported concerns about the potential for Al-generated content to be used maliciously, highlighting the need for robust verification techniques and tools to detect and counteract such manipulations. Journalists and media organizations must develop strategies to identify and address deepfakes to preserve the integrity of their reporting.
5. Perceived Objectivity and Bias
While Al is often viewed as objective, the reality is that Al systems reflect the biases and assumptions embedded in their training data. This perceived objectivity can mask underlying biases, leading to ethical dilemmas in news reporting. Harb and Qabajeh (2024) found that 82% of studies emphasized the importance of algorithm transparency to ensure that Al systems are accountable and free from hidden biases. Journalists must critically evaluate Al-generated content and remain aware of the limitations and potential biases of these systems. 
6. Accountability and Transparency
Fasuring accountability and transparency in Al-driven journalism is crucial for maintaining ethical standards. Al systems must be designed and implemented with clear guidelines for accountability, ensuring that any errors or biases can be traced and addressed. Casero-Ripollès et al. (2024) highlighted the need for media organizations to adopt transparent practices in Al development and deployment, including disclosing the use of Al in content creation and providing explanations for Al-generated decisions. By promoting transparency, media organizations can build trust with their audiences and uphold ethical journalism practices.
To conclude previous studies on the effects of Al on journalism ethics reveals significant challenges that must be carefully managed. Algorithmic bias, threats to journalistic integrity, privacy concerns, deepfakes, perceived objectivity, and accountability are critical issues that require ongoing attention.
2.1.5 COMPARATIVE ANALYSIS OF ARTIFICIAL INTELLIGENCE IN JOURNALISM ETHICS ACROSS DIFFERENT REGIONS
In North America, Al adoption in journalism is relatively advanced, driven by significant investments in technology and innovation. Media organizations in the United States and Canada leverage Al for various purposes, including content creation, data analysis, and personalized news delivery. A study by Harb and Qabajeh (2024) found that 85% of North American news organizations use Al tools to enhance their reporting capabilities. However, ethical concerns such as algorithmic bias and data privacy remain prominent. Journalists in this region emphasize the need for transparency and accountability in Al systems to maintain public trust (Casero-Ripollès et al., 2024).
European countries exhibit a cautious yet progressive approach to Al in journalism. The European Union's stringent data protection regulations, such as the General Data Protection Regulation (GDPR), influence how Al is implemented in media organizations. A survey by Sonni et al. (2024) revealed that 78% of European journalists prioritize ethical considerations when integrating Al into their workflows. The focus on ethical Al development is evident in initiatives like the European Al Alliance, which promotes responsible Al practices. Despite these efforts, challenges such as algorithmic transparency and the potential for job displacement persist (Richardson & Gilbert, 2021).
Asia presents a diverse landscape in terms of Al adoption in journalism. Countries like China and Japan are at the forefront of Al innovation, with significant investments in Al research and development. Chinese media organizations extensively use Al for content generation, audience engagement, and real-time news updates. However, concerns about government surveillance and censorship influence the ethical discourse around Al in journalism. In contrast, countries like India and Indonesia are gradually adopting Al, focusing on enhancing news delivery and combating misinformation. A study by Nwanyanwu & Nwanyanwu (2021) highlighted that 62% of Asian journalists view Al as a tool to improve reporting accuracy and efficiency, but emphasize the need for ethical guidelines to address potential biases.

Al adoption in journalism is still in its nascent stages in many African countries. Limited access to advanced technology, infrastructure challenges, and socio-economic factors hinder the widespread implementation of Al in media organizations. However, there are notable efforts to leverage Al for journalism in countries like Nigeria and South Africa. Nigerian journalists, for instance, are exploring Al tools for fact-checking and combating fake news. A survey by Ibrahim, Gusau, Uba, & Nasir (2021) found that 54% of African journalists believe Al can enhance journalistic practices, but stress, the importance of addressing ethical concerns such as data privacy and algorithmic fairness.

In Latin America, Al adoption in journalism is gradually gaining momentum. Countries like Brazil and Argentina are investing in Ai technologies to improve news production and distribution. Media organizations in this region use Al for tasks such as automated news writing, audience analysis, and content recommendation. However, ethical challenges such as algorithmic bias and the digital divide are significant concerns. A study by Guanah, Agbanu, & Obi (2020) found that 68% of Latin American journalists are wary of Al's potential to exacerbate existing inequalities and emphasize the need for inclusive and ethical Al practices.
The Middle East presents a mixed picture in terms of Al adoption in journalism. Wealthier countries like the United Arab Emirates and Saudi Arabia are investing heavily in Al technologies, including their application in media. These countries use Al for content personalization, real-time news updates, and audience engagement. However, concerns about censorship and the ethical use of Al are prevalent. A survey by Edeh & Uzochukwu (2017) revealed that 59% of Middle Eastern journalists are concerned about the potential misuse of Al for propaganda and emphasize the need for ethical guidelines to ensure responsible Al deployment.
In conclusion, the comparative analysis of Al in journalism ethics across different regions highlights the diverse approaches and challenges faced by media organizations worldwide. While Al offers significant benefits in terms of efficiency, accuracy, and personalized content delivery, ethical concerns such as algorithmic bias, data privacy, and accountability remain critical issues. By understanding the regional differences and similarities, journalists and media organizations can develop strategies to leverage Al's potential while upholding ethical standards. Ensuring transparency, accountability, and continuous ethical evaluation will be essential in navigating the complexities of Al integration and maintaining the integrity of journalism across the globe.
2.2 THEORETICAL FRAMEWORK
2.2.1 MEDIAMORPHOSIS THEORY
The theory that laid the foundation for this work is the Mediamorphosis Theory, coined by Roger Fidler in 1990 and elaborated in his 1997 book. Fidler described Mediamorphosis as the transformation of communication media, driven by the complex interplay of perceived needs, competitive and political pressures, and social and technological innovations (Blogspot, 2012 as eited in Guanah, et al., 2020). This theory posits that new media evolve to update and upgrade old media, rather than emerging spontaneously or independently.
In the context of artificial intelligence (AI) journalism, Mediamorphosis Theory is particularly relevant. Al journalism represents a important evolution from traditional journalism, which involved labor-intensive processes such as traveling to various locations to source news, conducting interviews, and then writing, editing footage (for TV broadcasts), and eventually publishing or broadcastingthe news (Chassiakos, Radesky, Christakis, Moreno, Cross, Hill, & Swanson, 2016). Al journalism aims to streamline and enhance these processes through technological advancements.
For instance, Al can automate news gathering, data analysis, and even content creation, thereby reducing the need for human journalists to perform repetitive tasks. This transformation aligns with the Mediamorphosis Theory, as Al journalism did not come in isolation but as a result of progressive improvements to traditional journalism practices (Nwammuo & Nwafor, 2019). The integration of Al in journalism is a response to the evolving needs of the media industry, competitive pressures to deliver news faster and more accurately, and the continuous advancements in technology.
In summary, the Mediamorphosis Theory provides a framework for understanding how Al journalism has evolved from traditional journalism. It highlights the ongoing transformation of media in response to various social, technological, and competitive factors, illustrating that new media forms are built upon the foundations of their predecessors.
2.2.2 DIFFUSION OF INNOVATION THEORY
Everett Rogers' Diffusion of Innovations Theory, introduced in 1962, provides a framework for understanding how new technologies and ideas spread within a community. This theory is particularly relevant when examining the adoption of Al in journalism, especially within Ilorin's online media landscape. It highlights key factors such as perceived benefits, compatibility with existing practices, simplicity, trialability, and observable outcomes.
In Ilorin's online media, Al technologies are revolutionizing journalism by streamlining news gathering, enhancing data analysis, and automating content creation. However, this technological shift brings significant ethical considerations. Ensuring the accuracy and reliability of Al-generated content is crucial, as there is a risk of misinformation if algorithms are not properly trained or lack human oversight. This raises questions about accountability and transparency in journalism, as the responsibility for errors may become blurred between human journalists and Al systems.
Additionally, the adoption of Al in journalism can impact the diversity of news coverage. Al algorithms may inadvertently reinforce existing biases if trained on biased data sets, leading to a lack of representation for certain, communities or perspectives. This underscores the importance of ethical considerations in the development and deployment of Al technologies in journalism.
The diffusion of Al in Ilorin's online media is influenced by various factors, including the perceived advantages of Al in improving news quality and efficiency, the compatibility of Al tools with current journalistic practices, and the ability of journalists to experiment with and observe the outcomes of Al implementation. By understanding these factors, media organizations can better navigate the ethical complexities of Al adoption and develop strategies to mitigate potential risks.
Ultimately, the Diffusion of Innovations Theory provides crucial insights into the ethical implications of Al adoption in Ilorin's online media. It highlights the necessity of a mindful and responsible approach to integrating Al technologies, ensuring that these advancements support and uphold journalistic standards rather than compromise them.

EMPIRICAL REVIEW
Fabia loscote, Adriana Gonçalves, and Claudia Quadros (2024) conducted a study titled "Artificial Intelligence in Journalism: A Ten-Year Retrospective of Scientific Articles (2014-2023)." The objective was to understand the impact of Al on journalism through a systematic review of academic papers. They employed a systematic review and qualitative analysis of the most cited articles. Their findings highlighted the prominence of Al in research and its significant impact on journalism practices. They recommended further research on ethics, regulation, and journalism education to address the evolving challenges posed by Al.
Felix M. Simon (2024) authored "Artificial Intelligence in the News: How Al Retools, Rationalizes, and Reshapes Journalism and the Public Arena." The study aimed to examine the use of Al across editorial, commercial, and technological domains in news organizations. Simon used interviews with news workers and international experts as his methodology. The findings revealed that Al has increased efficiency in news production but also reinforced dependency on technology companies. Simon suggested a balanced approach to Al adoption, considering both benefits and risks.
Andreu Casero-Ripollés (2024) explored "Digital Newsroom Transformation: A Systematic Review of the Impact of Al on Journalism." The objective was to analyze the influence of Al on journalistic practices, news narratives, and ethical challenges. Casero-Ripollés conducted a stematic review of existing literature. The findings indicated that Al has fundamentally changed journalism, but a comprehensive understanding of its impact is still limited. He called for more research on the ethical implications of Al in journalism.
John McCarthy (2023) wrote "The History and Evolution of Artificial Intelligence in Journalism." The study aimed to trace the history and evolution of Al in journalism. McCarthy employed historical analysis and reviewed key milestones in Al development. The findings showed that Al has evolved significantly since its inception, with major advancements in recent years. McCarthy encouraged continued innovation and ethical considerations in Al development.
Minh et al. (2022) conducted a study titled "Financial Investments in Al and Their Impact on Journalism." The objective was to explore financial investments in Al and their impact on journalism. They used analysis of financial data and case studies as their methodology. The findings revealed that significant financial investments have driven Al advancements in journalism. They suggested strategic investments in Al to enhance journalistic practices.
Diakopoulos (2019) authored "The Role of AI in News Production and Distribution." The study aimed to examine the role of Al in news production and distribution. Diakopoulos used case studies and interviews with industry experts as his methodology. The findings indicated that Al has streamlined news production and distribution processes. He advocated for responsible Al use to maintain journalistic integrity.
García-Orosa et al. (2023) explored "Ethical Challenges of Al in Journalism." The objective was to identify and address the ethical challenges of Al in journalism. They conducted a literature review and ethical analysis. The findings highlighted several ethical challenges, including bias and accountability. They proposed guidelines for ethical Al use in journalism.
Thormundsson (2023) wrote "The Ubiquity of Al in Communication Processes." The study aimed to explore the ubiquity of Al in communication processes. Thormundsson used analysis of Al applications in various communication fields as his methodology. The findings showed that Al has become pervasive in communication, including journalism. He emphasized the need for ethical considerations in Al applications.
Nwammuo & Nwafor (2019) conducted a study titled "Progressive Improvements in Al and Their Impact on Journalism." The objective was to analyze the progressive improvements in Al and their impact on journalism. They reviewed technological advancements and their applications in journalism. The findings indicated that Al has progressively improved journalistic practices. They encouraged continued innovation and ethical considerations.
Chassiakos et al. (2016) authored "Al in News Sourcing and Reporting." The study aimed to examine the use of Al in news sourcing and reporting. They used case studies and interviews with journalists as their methodology. The findings revealed that Al has enhanced news sourcing and reporting efficiency. They advocated for responsible Al use to maintain journalistic standards.
Moreno et al. (2016) wrote "Al and the Future of Journalism." The study aimed to analyze the future of journalism in the context of Al advancements. They reviewed current trends and future projections. The findings indicated that Al is poised to play a major role in the future of journalism. They encouraged proactive adaptation to Al advancements.
Hill et al. (2016) authored "Al and Journalistic Accountability." The study aimed to explore the impact of Al on journalistic accountability. They conducted ethical analysis and case studies. The findings indicated that Al raises' questions about accountability in journalism. They proposed guidelines for maintaining accountability in Al-driven journalism.
Christakis et al. (2016) wrote "Al and News Bias." The study aimed to examine the impact of Al on news bias. They conducted a literature review and case studies. The findings indicated that Al can inadvertently reinforce existing biases in news coverage. They proposed strategies to mitigate bias in Al-driven journalism.

Radesky et al. (2016) conducted a study titled "Al and News Transparency." The objective was to explore the impact of Al on news transparency. They used ethical analysis and case studies as their methodology. The findings revealed that Al raises concerns about transparency in journalism. They suggested guidelines for maintaining transparency in Al-driven journalism.
In Nigeria, Oyeniyi Oyedeji and Samad Uthman (2024) explored the opportunities and challenges of adopting Al in Nigerian journalism. Their study highlighted the potential benefits of Al, such as automated data collection and disinformation detection, but also addressed challenges like ethical dilemmas and inadequate infrastructure. They recommended improving infrastructure, increasing Al literacy, and setting ethical standards to optimize Al's potential while mitigating its drawbacks.
Azu Ishiekwene (2024) discussed the widespread use of Al in journalism and its impact on Nigerian media. He emphasized the need for credible journalism and responsible Al use to maintain journalistic integrity. Jammy Seigha Guanah, Venatus Nosike Agbanu, and Ijeoma Obi (2024) examined the perception and utilization of Al in Nigerian journalism, highlighting the importance of ethical considerations and collaboration between journalists and Al specialists.







CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Research Design
This study employs a quantitative research design, using a descriptive survey method to explore the perceived effects of artificial intelligence (Al) on journalism ethics in Ilorin's online media. This approach is ideal for systematically analyzing measurable data and understanding patterns or trends among stakeholders in the journalism field. The survey method allows the collection of large-scale data, ensuring diverse viewpoints are adequately captured (Creswell, 2014).
The descriptive design enables the researcher to examine the current state of Al adoption and its perceived ethical implications without manipulating variables, thus providing an authentic snapshot of the phenomena (Babbie, 2020). By focusing on individuals actively engaged in online media in Ilorin, the design facilitates a comprehensive understanding of the local dynamics.
3.2 Population of the Study
In research methodology, the population of the study refers to the total group of individuals, objects, or events that share common characteristics relevant to the research objectives (Neuman, 2014). This population forms the basis from which the researcher selects a sample to gather data and draw conclusions (Creswell, 2018). For this study, the population consists of individuals involved with online media in Ilorin, Kwara State, Nigeria.
Ilorin is a growing urban center and a hub for various online media activities. Based on Macrotrends data, the total population of Ilorin in 2024 is approximately One million, sixty four thousand (1,064,000) people. Nigeria's internet penetration rate as of 2024 is around 45.5%, which suggests that approximately 484,000 individuals in Ilorin have access to the internet. From this, the estimated population actively engaging with online media platforms is 355,000 individuals, which includes online journalists, editors, publishers, and regular users.
Some notable online media outlets operating in Ilorin include Kwara News Online, llorin Info, Fresh Insight Media, and Royal Times Online, among others. Additionally, there are 40 members of the umbrella body for professional online news platforms under the auspices of the Association of Kwara Online Media Practitioners (ASKOMP), as stated by its secretary, Oyewale Oyelola. This data underscores the relevance of this population to the study.
3.3 Sample Size
The sample size for this study was determined using the Yamane formula, which is effective for calculating sample sizes from a known finite population. The formula is expressed as:
Where:
Is the total population (355,000 in this case),
Is the margin of error (set at 7% or 0.07).
Yamane Formula:
n = {N}{1 + N(e)^2}
Substituting these values:
n=(355,000)(1+355,000(0.07)^2) = 203.9 approximately 204
Thus, the calculated sample size is 204 respondents.


3.4 Instrument of Data Collection
A structured questionnaire serves as the primary instrument for data collection. The questionnaire is divided into sections that align with the study objectives, exploring topics such as the level of Al adoption, ethical challenges posed by Al, and stakeholders' perceptions.
This approach ensures diverse perspectives, enhancing the representativeness of the sample. Data will be collected through a structured questionnaire distributed via Google Forms shared across relevant WhatsApp platforms of the strata.
Section A: Demographic information.
Section B: Use of Al in journalism.
Section C: Ethical implications of Al.
Section D: Respondents' recommendations.
The questionnaire employs a combination of closed-ended questions (using a Likert scale) and a few open-ended questions to capture qualitative insights. The use of a Google Form ensures easy distribution and convenient access for respondents. Digital distribution via WhatsApp groups frequented by media practitioners in Ilorin further ensures a high response rate.
3.5 Validity and Reliability of the Instrument
The questionnaire's validity was established through expert reviews. Professionals in journalism, research methods, and Al ethics examined the instrument to ensure it adequately captured the study's objectives and was free from ambiguities. Content validity was prioritized, ensuring the questions were relevant and aligned with the core research focus (Heale & Twycross, 2015).

Reliability was tested through a pilot study involving 20 respondents from the target population. The results were analyzed using Cronbach's Alpha, yielding a reliability coefficient of 0.85, which is considered highly reliable for social science research (Nunnally, 1978).
3.6 Method of Data Gathering
Data collection was conducted through an online survey. The questionnaire link was disseminated via WhatsApp platforms frequented by journalists, editors, publishers, and readers in Ilorin. This method leveraged the ubiquity of smartphones and the high penetration of WhatsApp among media practitioners, ensuring wide and efficient participation (Sani et al., 2020).

Respondents were given a two-week window to complete the survey, with reminders sent periodically to enhance response rates. This approach minimized geographical and logistical constraints, ensuring diverse participation from across Ilorin.
3.7 Method of Data Analysis
The data collected from the questionnaire is analyzed using descriptive statistics. Measures such as frequencies, percentages, and mean scores summarize the responses, while visual tools like bar charts and pie charts illustrate key findings.
The analysis focuses on identifying trends, patterns, and variations in perceptions across the respondent strata. Statistical analysis is conducted using SPSS software, which ensures accurate, efficient, and reliable processing of the data. Descriptive analysis helps to highlight the ethical dimensions of Al adoption and its implications for journalism in Ilorin's online media landscape.

CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND DISCUSSION OF FINDINGS
4.1 INTRODUCTION
This chapter presents and analyzes the data collected through the questionnaire. The responses are organized around key research focus areas: awareness, perception, ethical implications, and the need for training and regulation of AI in journalism. Each item is presented in the format of item, percentage/frequency, and total.
4.2 PRESENTATION AND ANALYSIS OF FIELD DATA
AI improves the speed of news reporting
Yes – 64.4% / 130
No – 35.6% / 72
Total – 100% / 202
A significant number of respondents (64.4%) agree that AI contributes to faster news delivery. This indicates recognition of the value of AI in improving newsroom efficiency.
AI tools are reliable for accurate news reporting
Yes – 53.5% / 108
No – 46.5% / 94
Total – 100% / 202
Opinions on AI’s accuracy are split. Just over half (53.5%) believe AI can provide reliable information, while the rest express doubt, suggesting caution in relying solely on AI-generated content.
Have you observed ethical issues from AI use in journalism?
Yes – 44.8% / 90
No – 55.2% / 111
Total – 100% / 201
A considerable number (44.8%) have witnessed ethical issues from AI use in journalism, indicating growing awareness of the potential risks associated with automation.
Common ethical challenges of AI in journalism
Lack of Human Oversight – 38.1% / 77
Plagiarism – 27.2% / 55
Threat to Originality – 21.3% / 43
Bias in Content – 13.4% / 27
Total – 100% / 202
Most respondents cite lack of editorial oversight as the biggest ethical concern, showing that human control is still vital in newsrooms using AI.
AI enhances efficiency in journalism
Strongly Agree – 21.4% / 43
Agree – 17.9% / 36
Neutral – 30.8% / 62
Disagree – 9.0% / 18
Strongly Disagree – 20.9% / 42
Total – 100% / 201
While a portion believes AI boosts efficiency, a large group either disagrees or is neutral, showing divided opinions and highlighting the need for awareness.
AI compromises ethical standards in journalism
Strongly Agree – 25.2% / 51
Agree – 22.8% / 46
Neutral – 30.7% / 62
Disagree – 10.4% / 21
Strongly Disagree – 10.9% / 22
Total – 100% / 202
A combined 48% believe AI threatens ethics, while 30.7% are unsure. The responses show a serious concern for ethical lapses linked to automation.
AI tools promote bias in news reporting
Strongly Agree – 23.8% / 48
Agree – 20.3% / 41
Neutral – 33.2% / 67
Disagree – 11.9% / 24
Strongly Disagree – 10.9% / 22
Total – 100% / 202
Respondents believe AI can amplify bias in journalism, even though a third remained neutral. This points to the subjective nature of AI programming and content output.
AI threatens the job security of journalists
Strongly Agree – 30.2% / 61
Agree – 25.7% / 52
Neutral – 21.3% / 43
Disagree – 13.4% / 27
Strongly Disagree – 9.4% / 19
Total – 100% / 202
A majority (55.9%) agree that AI poses a threat to journalist jobs, reflecting fears of being replaced by automated systems.
AI tools are more beneficial than harmful to journalism
Strongly Agree – 28.2% / 57
Agree – 21.8% / 44
Neutral – 24.8% / 50
Disagree – 15.3% / 31
Strongly Disagree – 9.9% / 20
Total – 100% / 202
Though 50% of respondents believe AI is beneficial, a sizable portion is either neutral or skeptical. This underlines the need for clearer communication on AI's positive roles.
There is a need for more training on the ethical use of AI in online media
Strongly Agree – 42.1% / 85
Agree – 15.3% / 31
Neutral – 18.3% / 37
Disagree – 15.8% / 32
Strongly Disagree – 8.4% / 17
Total – 100% / 202
The majority of respondents support the idea of training on AI ethics, showing a willingness to adopt AI responsibly.
The integration of AI into journalism should be encouraged
Strongly Agree – 35.1% / 71
Agree – 20.8% / 42
Neutral – 22.3% / 45
Disagree – 11.9% / 24
Strongly Disagree – 9.9% / 20
Total – 100% / 202
Over half of the respondents (55.9%) are in support of AI integration, showing progressive attitudes toward innovation in journalism.
Regulations are necessary to guide AI use in journalism
Strongly Agree – 38.6% / 78
Agree – 23.3% / 47
Neutral – 19.8% / 40
Disagree – 10.4% / 21
Strongly Disagree – 7.9% / 16
Total – 100% / 202
An overwhelming 61.9% support regulation of AI use in journalism. This indicates a call for safeguards to preserve professionalism and ethical practice.
4.3 ANALYSIS BASED ON RESEARCH QUESTIONS
Research question one : What are the perceived impacts of AI on journalism ethics among online media practitioners in Ilorin?
Findings from Table 15 indicate that while 39.3% of respondents agree that AI enhances efficiency in journalism, 29.9% disagree, and 30.8% remain neutral. This suggests that while AI’s role in improving efficiency is acknowledged, a significant portion of respondents are either unsure or do not perceive it as beneficial. However, Table 16 reveals that 48% of respondents believe AI compromises journalism ethics, while 21.3% disagree, with 30.7% remaining neutral. Ethical concerns are further explored in Table 17, where 47.3% of respondents believe AI promotes bias in news reporting, while 20.9% disagree. These findings suggest that AI is perceived as both a tool for efficiency and a potential threat to ethical standards. Similarly, Table 19 shows that 41.6% of respondents believe AI is more beneficial than harmful, while 20.8% disagree and 37.6% remain neutral. This indicates that opinions on AI’s role in journalism remain divided, with many respondents acknowledging both its advantages and ethical dilemmas.

Research question two: How is AI currently being used in news production and distribution within Ilorin’s online media?
Table 5 highlights a lack of awareness among respondents, with 69.8% stating they are unaware of AI use in journalism, while only 30.2% are aware. This suggests that AI’s integration into journalism is still not widely recognized by media practitioners. Table 6 further supports this by revealing that while ChatGPT (34%) and Grammarly (33%) are relatively well-known, automated news-writing tools (21.5%) and data analytics tools (23%) remain less familiar. Table 7 examines the frequency of AI-generated content in journalism, showing that 33.2% of respondents have never encountered AI-generated news, while 27.7% occasionally come across it. These figures suggest that AI-generated content is either not widely used or not easily identified by audiences. Table 8 provides additional insights, indicating that 67.5% of respondents believe AI does not improve the speed and efficiency of news reporting, while 32.5% believe it does. Meanwhile, Table 10 reveals that the most common news sources for respondents are news apps (33.7%) and online news platforms (32.7%), with social media accounting for 22.8%. These findings suggest that while AI is present in journalism, it is not yet widely adopted for news production and distribution in Ilorin’s online media landscape.
Research question three: What ethical challenges do journalists encounter due to AI-driven technologies in Ilorin’s online media?
Table 11 reveals that 55.2% of respondents believe AI does not pose ethical issues, while 44.8% have observed ethical problems. The specific ethical concerns are highlighted in Table 12, where lack of human oversight (38.1%) is the most frequently mentioned issue, followed by plagiarism concerns (27.2%) and threats to originality (21.3%). These findings suggest that while some respondents do not perceive AI as an ethical threat, many acknowledge the risks associated with AI-generated content, including potential bias, lack of transparency, and accountability issues. Table 14 further examines responsibility for AI-related errors, showing that 43.5% believe news platforms should be accountable, while 37% hold software developers responsible, and only 19.5% think journalists/editors should be blamed. This indicates that respondents see AI-generated news errors as a systemic issue rather than an individual journalist’s responsibility.
Research question four: How do journalists in Ilorin balance AI-driven efficiency with adherence to ethical standards?
Table 18 highlights concerns regarding job security, with 36.5% of respondents agreeing that AI threatens journalists’ job security, while 31.5% disagree, and 32% remain neutral. These findings indicate uncertainty about AI’s long-term impact on employment in the media industry. Meanwhile, Table 20 underscores the need for education on ethical AI use, as 57.4% of respondents agree that more training is necessary, while 24.2% disagree, and 18.3% are neutral. This suggests that many journalists recognize the importance of AI in journalism but feel ill-equipped to handle its ethical implications. Table 21 shows that 43.6% of respondents support the encouragement of AI in journalism, while 23.8% oppose it, and 32.7% remain neutral. The significant number of neutral responses across different aspects of AI usage suggests that while AI is being gradually integrated into journalism, there is still considerable uncertainty regarding its role, benefits, and challenges.
Overall, the findings highlight both optimism and concerns about AI’s impact on journalism ethics, efficiency, and job security. While AI tools like ChatGPT and Grammarly are recognized, awareness of AI’s role in news production remains low, and many journalists are not yet familiar with advanced AI-driven reporting tools. Ethical challenges such as plagiarism, lack of oversight, and accountability concerns are major issues, but there is also a clear demand for more training on AI ethics. Overall, the results suggest that while AI holds potential benefits for journalism, its ethical implications and practical applications require further exploration and education to ensure a balanced approach to its adoption.
4.4 DISCUSSION OF FINDINGS 
The findings of this study have revealed important insights into the perceived impacts of artificial intelligence (AI) on journalism ethics among online media practitioners in Ilorin, the current use of AI in newsrooms, the ethical challenges associated with AI technologies, and how journalists are balancing efficiency with ethical standards.
The first major finding showed that while many practitioners acknowledge the usefulness of AI in enhancing the speed and efficiency of news production, there is still considerable concern about its ethical implications. About 39.3% of respondents agreed that AI enhances journalism efficiency, reflecting an appreciation of the potential for AI to assist journalists in routine tasks. However, 48% of respondents also believed that AI compromises journalistic ethics, and 47.3% agreed that AI promotes bias in news reporting. This suggests that although practitioners recognize the advantages of AI in improving workflow, they are equally mindful of its dangers if not carefully managed.
On the question of how AI is currently used within Ilorin’s online media, the findings show a generally low level of awareness. A significant 69.8% of respondents indicated they were not aware of AI’s use in journalism, while only 30.2% were aware. Those familiar with AI tools mentioned common platforms like ChatGPT (34%) and Grammarly (33%), but familiarity with more advanced newsroom automation and analytics tools was lower. This low level of awareness points to a gap that needs to be filled through more education, training, and exposure to evolving digital tools among journalists.
Concerning the ethical challenges encountered due to AI-driven technologies, the findings revealed that 44.8% of respondents had observed ethical issues linked to AI use. Among the specific challenges highlighted, lack of human oversight (38.1%) was the most commonly cited, followed by plagiarism (27.2%) and threats to originality (21.3%). Only a few respondents pointed to bias in content as an ethical issue. These results underline that without close human supervision, AI can lead to serious credibility problems in journalism, including loss of originality and professionalism.
Lastly, the study explored how journalists in Ilorin are trying to balance AI-driven efficiency with adherence to ethical standards. Findings showed that 36.5% of respondents believed AI threatens job security, while 57.4% agreed that there is a need for more training on AI ethics. Although 43.6% of respondents expressed support for encouraging AI use in journalism, the relatively high percentage of neutral and cautious responses indicates that many journalists are still uncertain about how best to integrate AI tools into ethical reporting practices. This uncertainty highlights the importance of establishing clearer ethical guidelines, promoting continuous training, and fostering critical engagement with AI technologies among media professionals.
Overall, the discussion reveals that while AI has introduced significant opportunities for innovation in journalism, its adoption must be approached with caution and guided by strong ethical considerations. Media practitioners must be supported through training and clear policy frameworks to ensure that technology serves the public interest and upholds journalistic standards.








CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY 
This research study is based on the perceived effects of AI on journalism ethics practice in ilorin online media , as it is aimed at to examine the perceived impact of AI on ethical standards in journalism among Ilorin’s online media practitioners.To investigate the role of AI in news production and distribution within Ilorin’s online media ecosystem.To assess the ethical challenges AI open to journalists and how these challenges influence their professional responsibilities.To explore journalists’ perspectives on balancing efficiency and ethical. This research work is divided into five chapters, which the chapters revealed steps approached for easy presentation of the research content. 
Chapter one focused on the background of the study, statement of the problem, research Objectives, research questions, significance of the study scope of the study and definition of the terms.
Chapter two of this research work explained the conceptual framework with the theoretical frameworks of  mediamorphosis theory and diffusion of innovation theory . It also clearly explained the empirical review (review of related studies) as it unveil different individuals’ work that are related to the studies.
Chapter three of this research work contains research Methodology adopted in the study, population of the study (online media in Ilorin, Kwara State) sample size which is one hundred respondents and sampling technique is simple random sampling, while the research used questionnaire as the instrument for data collection amidst the sampling size. It also stated the validity and reliability of the instrument, as well as it stated the method of data analysis.
Chapter four explained how data gathered were Analyzed for proper understanding, it also contained how data were represented. Also it explain how research questions were Analyzed and provided discussion of the findings.
Chapter five clearly summarize the chapters from chapter one to Chapter four , it also contained conclusion and recommendations of the study.

5.2 CONCLUSION
This study has provided deep insights into the use of Artificial Intelligence (AI) in online journalism in Ilorin. It is clear from the findings that many journalists and media practitioners are not yet fully aware of AI’s role in news production and distribution. While some are familiar with AI tools like ChatGPT and Grammarly, most have little knowledge of advanced AI technologies used for automated news writing and data analysis. This lack of awareness shows that AI has not yet been widely adopted in the online media industry in Ilorin.
The study also revealed mixed opinions about the impact of AI on journalism ethics. Some journalists believe that AI improves efficiency and helps in news production, while others feel that it compromises ethical standards and promotes bias. A major concern is that AI lacks human oversight, meaning it can generate misleading, plagiarized, or biased content if not properly checked. There is also uncertainty about who should be held responsible when AI makes mistakes in news reporting. These concerns highlight the need for clear ethical guidelines and proper monitoring when using AI in journalism.
Another key finding of this study is the fear that AI may threaten the job security of journalists. While some believe that AI will take over their roles, others think that it will only serve as a tool to assist journalists rather than replace them. However, a significant number of journalists feel unprepared for the rise of AI in media, which is why many respondents called for more training on AI ethics and usage. If journalists are properly trained, they may see AI as a helpful tool rather than a threat.
Despite the concerns surrounding AI, many respondents agree that AI has the potential to improve journalism, provided it is used correctly. There is a willingness among media practitioners to embrace AI, but they need more education and awareness about how to use it effectively and ethically. If properly handled, AI can help journalists work faster, reduce stress, and improve content creation without compromising ethical standards.
In conclusion, AI is gradually making its way into journalism, but many online media practitioners in Ilorin are yet to fully understand and adopt it. While AI can make news production faster and more efficient, it also raises ethical concerns and job security fears. The way forward is to create more awareness, provide proper training, and develop strong ethical guidelines for AI usage in journalism. This will help journalists and media practitioners use AI as a support system rather than a replacement, ensuring that journalism remains credible, fair, and ethical in the digital age.

5.3 RECOMMENDATIONS
1. The Media Organizations Should Train Journalists on AI Usage and Ethics
Media organizations should take the lead in training journalists on AI applications, ethical concerns, and best practices. Since 69.8% of respondents were unaware of AI in journalism (Table 5), organizing workshops, seminars, and hands-on training programs will equip journalists with the necessary skills to integrate AI into their work responsibly.

2. It Is Recommended That Media Regulatory Bodies Establish Ethical Guidelines for AI Use
Regulatory bodies such as the Association of Kwara Online Media Practitioners (ASKOMP),Nigerian Press Council (NPC) and the Nigerian Union of Journalists (NUJ) should develop clear ethical policies for AI usage in journalism. With 48% of respondents believing AI compromises journalism ethics (Table 16), these guidelines should address bias, misinformation, accountability, and transparency in AI-generated news.

3. Newsroom Editors and Publishers Should Enforce Human Oversight in AI-Generated Content
Editors and publishers must ensure AI-generated content is thoroughly reviewed before publication. Findings from Table 12 show that lack of human oversight (38.1%) contributes to plagiarism (27.2%) and loss of originality (21.3%). Implementing strict editorial review processes will help prevent ethical breaches and ensure accuracy in AI-assisted journalism.

4. Journalists Should Adapt AI as a Tool for Efficiency, Not a Replacement
Journalists should see AI as a support system rather than a job threat. Since 36.5% of respondents believe AI endangers job security (Table 18), journalists should focus on investigative reporting, critical analysis, and in-depth storytelling, while using AI for fact-checking, data analysis, and automation of repetitive tasks.

5.Technology Developers Should Ensure Transparency and Accountability in AI Journalism Tools
AI companies should design AI-powered journalism tools with built-in transparency features to reduce misinformation. With 43.5% of respondents believing news platforms should be responsible for AI errors (Table 14), developers must integrate content-tracking, accuracy verification, and ethical safeguards to ensure AI systems align with journalistic standards.









REFERENCES
Babbie, E. (2020). The Practice of Social Research. Cengage Learning.
Casero-Ripollès, A. (2024). Digital Newsroom Transformation: A Systematic Review of the Impact of AI on Journalism.
Chassiakos, Y., Radesky, J., Christakis, D., Moreno, M., Cross, C., Hill, D., & Swanson, A. (2016). AI in News Sourcing and Reporting.
Christakis, D., Radesky, J., Chassiakos, Y., Moreno, M., Cross, C., Hill, D., & Swanson, A. (2016). AI and News Bias.
Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed Methods Approaches. SAGE Publications.
Cross, C., Hill, D., Swanson, A., Christakis, D., Radesky, J., Chassiakos, Y., & Moreno, M. (2016). AI and Newsroom Efficiency.
Diakopoulos, N. (2019). The Role of AI in News Production and Distribution.
Etikan, I., & Bala, K. (2017). Sampling and sampling methods. Biometrics & Biostatistics International Journal, 5(6), 149-153.
García-Orosa, B., et al. (2023). Ethical Challenges of AI in Journalism.
Guanah, J. S., Agbanu, V. N., & Obi, I. (2020). AI and News Innovation.
Guanah, J. S., Agbanu, V. N., & Obi, I. (2020). The Transformation of Communication Media through AI.
Harb, A., & Qabajeh, A. (2024). AI in Journalism: Ethical Implications and Challenges.
Heale, R., & Twycross, A. (2015). Validity and reliability in quantitative studies. Evidence-Based Nursing, 18(3), 66-67.
Hill, D., Swanson, A., Christakis, D., Radesky, J., Chassiakos, Y., & Moreno, M. (2016). AI and Journalistic Accountability.
Ioscote, F., Gonçalves, A., & Quadros, C. (2024). Artificial Intelligence in Journalism: A Ten-Year Retrospective of Scientific Articles (2014–2023).
Ishiekwene, A. (2024). The Impact of AI on Nigerian Media.
McCarthy, J. (2023). The History and Evolution of Artificial Intelligence in Journalism.
Minh, T., et al. (2022). Financial Investments in AI and Their Impact on Journalism.
Moreno, M., Cross, C., Hill, D., Swanson, A., Christakis, D., Radesky, J., & Chassiakos, Y. (2016). AI and the Future of Journalism.
Nwammuo, A., & Nwafor, C. (2019). AI and News Education.
Nwammuo, A., & Nwafor, C. (2019). Progressive Improvements in AI and Their Impact on Journalism.
Oyedeji, O., & Uthman, S. (2024). Opportunities and Challenges of Adopting AI in Nigerian Journalism.
Radesky, J., Chassiakos, Y., Moreno, M., Cross, C., Hill, D., Swanson, A., & Christakis, D. (2016). AI and News Transparency.
Sani, M. A., et al. (2020). The Use of WhatsApp for Research Communication in Nigeria. Digital Research Journal.
Simon, F. M. (2024). Artificial Intelligence in the News: How AI Retools, Rationalizes, and Reshapes Journalism and the Public Arena.
Sonni, A., et al. (2024). AI in Journalism: Ethical Implications and Challenges.
SquirrelPR. (2023). Nigeria’s Top 10 Online News Platforms. SquirrelPR Media Ranking Report.
Swanson, A., Christakis, D., Radesky, J., Chassiakos, Y., Moreno, M., Cross, C., & Hill, D. (2016). AI and News Accuracy.













QUESTIONNAIRE

Dear Participant,
I am Osagbemi Faith Bunmi, a final-year student of Mass Communication at Kwara State Polytechnic, with matric number HND/23/MAC/FT/0950. I am conducting a research study titled “Perceived Effects of Artificial Intelligence on Journalism Ethics Practice in Ilorin Online Media.” This study aims to examine how artificial intelligence influences ethical journalism practices on online media platforms in Ilorin.

Your participation in this survey is crucial as it will provide valuable insights and contribute significantly to the study. The questionnaire is divided into sections for clarity, and your responses will remain anonymous and used solely for academic purposes. Kindly answer honestly and select the options that best reflect your views. Your time and cooperation are deeply appreciated.
Thank you.

SECTION A
1. Are you aware of the use of AI tools in journalism?
Yes [  ] No [  ]

2. Which AI tools or technologies are you familiar with in online media?
ChatGPT [  ] Grammarly [  ] Automated news-writing tools (e.g., Wordsmith) [  ] Data analytics tools [  ]

3. How often do you encounter AI-generated content in online media (as a reader or contributor)?
Frequently [  ] Occasionally [  ] Rarely [  ] Never [  ]

4. In your opinion, does AI improve the speed and efficiency of news reporting?
Yes [  ] No [  ]

5. Do you think AI tools are reliable for accurate news reporting?
Yes [  ] No [  ]

6. What is your primary source of news (as a reader)?
Social media platforms [  ]
Dedicated online news platforms [  ]
News apps [  ]
Other ___________

SECTION B: DEMOGRAPHICS
7. What is your gender?
Male [  ] Female [  ]

8. What is your age group?
18–24 years [  ] 25–34 years [  ] 35–44 years [  ] 45 years and above [  ]

9. What is your role in online media?
Editor [  ] Reporter [  ] Reader [  ] Publisher [  ]

10. How long have you been involved with online media (as a professional or a reader)?
Less than 1 year [  ] 1–3 years [  ] 4–6 years [  ] Over 6 years [  ]

SECTION C
11. Have you observed ethical issues arising from AI use in journalism?
Yes [  ] No [  ]

12. Which ethical challenges do you think AI poses in journalism?
Bias in content generation [  ]
Plagiarism concerns [  ]
Lack of human oversight [  ]
Threat to originality [  ]

13. Should there be strict regulations on the use of AI in journalism?
Yes [  ] No [  ]

14. Who should be held accountable for errors in AI-generated news?
Journalists/editors [  ] Software developers [  ] News platforms [  ]
SECTION D: PERCEPTIONS AND ATTITUDES (Likert Scale)
Instruction: From Question 15 to 21, choose any of the following options:
SA = Strongly Agree, A = Agree, N = Neutral, D = Disagree, SD = Strongly Disagree
	Statement
	SA
	A
	N
	D
	SD

	15. AI enhances the efficiency of online media journalism.
	
	
	
	
	

	16. AI compromises the ethical standards of journalism.
	
	
	
	
	

	17. AI tools promote bias in news reporting.
	
	
	
	
	

	18. The use of AI threatens the job security of journalists.
	
	
	
	
	

	19. AI tools are more beneficial than harmful to journalism.
	
	
	
	
	

	20. There is a need for more training on the ethical use of AI.
	
	
	
	
	

	21. The use of AI into journalism should be encouraged.
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