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CHAPTER ONE

1.1
Background of the study

The mass media through its campaigns and advertisements package programmes enhance the development and realization of set goals by packaging the message but to ensure the message meets its target audience and its purpose well achieved. Many developmental campaigns have been carried out in Nigeria, which has touched every aspect of human endeavor ranging from politics, sports, education, economics, technology, health etc, one of such campaigns is on Exclusive breast feeding. Okafor (2018) 

To ensure sustainable development world over, effective communication is highly essential to drive the policies, plans and strategies of government, stakeholders and individuals. The media are a powerful tool that drive the all-round development of these key players. Mass media refers to diverse array of media technologies that reach a large audience through a medium like broadcast media (television, radio), print media (newspaper, magazines etc.), digital media and the internet media (email, social media sites). Okunna, (2018).

According to Nigeria’s Federal Ministry of Health, exclusive breastfeeding refers to feeding babies with breast milk only, without giving them water, mixtures from local herbs or other forms of liquid and food. Drops such as vitamins, minerals supplements or medicines can however be given when they are prescribed. Knowing that breastfeeding has a lot of benefits for both the mother and the child especially in the improvement of cognitive ability, intelligence and good academic achievement, breastfeeding should be encouraged. Experience has shown that breast milk promotes sensory and cognitive development, and protects the infant against infectious and chronic diseases. Saiz, (2019)

Nigeria demographic health survey evaluated Nigeria to have the highest number of stunted children in the continent and ranks third globally with more than ten million stunted children. Although breastfeeding is a widespread practice in Nigeria but there is a significant variation in rates of breastfeeding and complementary feeding. NDHS said the main indicator for malnutrition is stunting which is prevalent in South West, Nigeria with infant mortality rate of 40%. Okon, (2014).

The advent of technology which gave rise to Information Communication Technology (ICT) has shifted attention from broadcast and print media to social media. Social media has been defined as websites or web-based applications which allow profile creation, visibility of relationships between users, functionality for sharing, group and individual conversation. Social media over the years has provided open space for the exercise of the right to receive and impart information which has redefines public discourse and information sharing process.

The sustainable development of a country lies in how effective communication is. The media is a powerful tool that drives the all round development of a country. The media has the tendency of packaging the programmes and policies of the government in such a way that it is understood by all and sundry, in other to pass across a message. Ahmed, 2016).

The media through its campaigns and advertisements package programmes that will enhance the development of the country. Though it is not all about packaging the message, but it all about ensuring the message meets its target audience and its purpose well achieved.

In carrying out development campaigns, the people have to be involved in the process (Okunna, 2001, p:299). Many developmental campaigns have been carried out in Nigeria, but the truth remains on how they can be achieved. One of such campaigns is on Exclusive breast feeding. The media, considering the various functions it performs can achieve 100 percent progress in enlightening nursing mothers about exclusive breast feeding. Ahmed, 2016).

Moreover, considering two of the Millennium Development Goals (MDGs) which are reducing child mortality and improving maternal health before 2020; effective media campaign if carried out can help achieve these goals (WHO, 2015).This will be possible because one of the benefits of EBF is reducing child mortality and morbidity. (WHO, 2015).

One of the major attempts made by the World Health Organization and United Nations International Children Emergency Fund was the introduction of Baby Friendly Hospital Initiative (BFHI), with the aim of sensitizing nursing mothers on the need to adopt the EBF method. BFHI recommended that infants be fed with just breast for 6months; thereafter continue with breast milk and other foods. (WHO, 2015).

The media can achieve this by placing programmes and adverts on the radio, television, newspapers, bulletins, posters, etc about EBF in other to register the message on the minds of nursing mothers. They could move a step further by visiting hospitals and antenatal homes to enlighten nursing mothers and even prospective mothers on the need to adopt EBF. WHO, (2015).

However, despite the campaign carried out so far by the media, there still seems to be a gap of communication among nursing mothers in the rural parts of Nigeria; as they seem to be cut off (Oruamabo, 2004:16). Obviously, most media in Nigeria are located in the urban areas and sometimes their transmission does not get to the people in the rural area, thus, cutting off the rural dwellers. This brings us to the issue of adopting not only the modern modes of communication, but also the traditional modes of communication through verbal and non-verbal forms of communication as long as it is accepted and understood by the people (Ndolo, 1998:13).

Lately, there has been an intensive campaign to promote "Exclusive Breastfeeding," which has raised significant awareness about breastfeeding. The media have the potential to help expecting and lactating mothers learn the profits of, and steps to actualize exclusive breastfeeding.  People repeatedly seek information about helpful medicinal products to help them achieve better health and wellbeing (Catalán-Matamoros & Peñafiel-Saiz, 2019).

The media (both mainstream and digital) are one of the foremost foundations for information relating to medical innovations, and health education to the public. The media's effects on its viewers are widely documented, and the volume and type of information offered in the media can affect beliefs, opinions, and perceived norms, all of which influence behaviour (Catalán-Matamoros & Peafiel-Saiz, 2019).

Thus, the sustainability of any development programme is dependent on how effective the development programme is communicated. This submission is based on our understanding that communication is the right oracle‖ to achieving development. Recently, researchers have argued that communication and development are so closely related that there cannot be development without communication Okon, (2014).

This argument gave rise to the popularization of the concept of development communication (DEVCOM) or communication for development initiative of media scholars and academics. In a developing country like Nigeria, strategies, plans and policies on development projects can only be effective and the desired  results achieved  if the programme  is properly  communicated (Nzete, 2010). This is what scholars refer to when they discuss development communication. For example,  Nwabueze (2008)  sees development  communication  as  conscious  efforts  by  a  sender  of  packaged  message  aimed  at  persuading, encouraging and convincing the receiver to adopt and participate in actualizing the development plan. It is used to bring about behavioural change towards the desired development in the society.

This  advocacy  is  the  production  of  basic  information  and  knowledge  to  influence  division  within  the environment where the development programme like exclusive breastfeeding is required. In the first six months of life, newborns are only given breast milk and no other liquids, tea, herbal preparations, or food, with the exception of vitamins, mineral supplements, or medicines (Motee & Jeewon, 2014, p. 54). Breastfeeding is a unique source of nutrition. It plays an impotent role in the growth, development and survivals of infants (Sharmin, Chowdhury, Khatun, & Ahmed, 2016). 

This is why breast milk is biologically appropriate food for babies. When babies are not breastfed, they are at risk of a number of illness and developmental difficulties in both the short and long Term (Pitman & Berrtt, 2007). Due to the positive effects of exclusive breastfeeding on the development of babies and their mothers, health practitioners and others have been paying more attention to the practice in recent years (Okafor, Agwu, Okoye, Uche, & Oyeoku, 2018).

Okafor et al. (2018) highlight some of these illnesses such as gastrointestinal infections, respiratory tract infection, early childhood obesity, diarrhoea, and pneumonia. Breastfeeding exclusively  saves the  lives of  the most vulnerable  infants under  the age  of six  months by  avoiding illness-causing  bacteria  in  artificial  milk,  boosting  their  immune  system,  and  providing all  necessary  nutrients and prevent dehydration (Okafor et al., 2018).

The  important role  of  early nutrition  in  later life  of human  health  and development  is  evident in scientific research into health and development. In 2001, World Health Assembly endorsed the recommendation of exclusive breastfeeding  by mothers  for six  months and  even  up to two  years. Regardless  the advantages associated  with  exclusive  breastfeeding,  the  proactive  adoption  of this  behaviour  by  lactating mothers  has remained minimal in developing counties Kuma, (2015).

This is why researchers contend that the baby-friendly initiative  seems  not  to  have  done  much  in  Nigeria  (Okafor  et  al.,  2018).  This is evident in  the  2018 breastfeeding report  published by Nigeria Ministry of Health. The report  shows that only 17% of exclusive breastfeeding practice was adopted which is the lowest in the Continent (Federal Ministry of Health, 2015).

In Nigeria, before social media came about, there was a deep reliance by the people and the democracy on the conventional media i.e. print and broadcast media, for the dissemination of credible news information. The emergence of Social Media (SM) and social networking services to communicate in real time and on-the-go by patients and health professionals was recognized as an important public health development.

Emphasized that many people turn to social media for information than any other medium. Based on the above assertion it’s believed that social media will be a better tool of enlightenment, hence the need to study nursing mother perception on media enlightenment on benefit of exclusive breastfeeding.

1.2
Statement of the problem

Breastfeeding is the most natural way for humans (mammals) to feed their babies, and it is the primary source of nourishment for the first few months of life (Savino, 2018). Furthermore, research have indicated that exclusive breastfeeding for six (6) months is the most beneficial method of newborn nutrition, and that it should be continued even if the kid eats supplemental foods after that (Victora et al., 2016; AAP, 2012; WHO, 2011).

 It is  apparent from the  foregoing, that  the media have the  potentials to help  expecting and lactating mothers  learn  the  benefits  of,  and  steps  to  actualize  exclusive  breastfeeding. However, studies in health communication in Nigeria have failed to adequately interrogate  the role of the  media in  the actualization of exclusive breastfeeding. Many  of the studies that  we found in  Nigeria focused  on media reportage of  health crisis  and user  generated applications  to monitor  diseases  as well  as  mainstream  media use  in learning  the benefits of exclusive breastfeeding. As a result, if mothers refuse their newborns this critical opportunity, the infants are likely to be malnourished, a circumstance that has serious consequences for the child's health and development. (WHO, 2015).

Overtime, we have had cases of the people who reside in the rural parts of the country being relegated. They are relegated even down to the dissemination of information. It could be as a result of the language used in passing in the message or the channel of disseminating the information. Also, due to the poor state of infrastructure in the rural parts of the country, many media houses will not like to set up their stations there. Savino, (2018)

Another problem that can affect the media in playing its role is the problem of ‘media ownership’. Media owned by the government hardly promote such developmental campaigns like that of breast feeding; they would rather prefer to promote their political activities.

Also, Nigerians by nature are conservative people. They do not easily accept to change. Even while those programmes on breast feeding are ongoing, some nursing mothers find it difficult to accept to this method. They believe that their fore parents never practiced such and so why should they. These are some of the problems that will be tackled in the course of carrying out this study.

1.3
Objectives of the study

The target objectives of this study is

1. To know nursing mothers perception on media enlightenment on benefit of exclusive breastfeeding

2. To investigate how media enlighten nursing mothers on the practice of exclusive breastfeeding

3. To examine which media is best in the best in enlightenment nursing mothers on benefit of exclusive breastfeeding

4. To identify the challenges hindered media performance in enlightenment nursing mothers on benefit of exclusive breastfeeding

1.4
Research questions

The study raised the following questions to guide the study:

1. What is nursing mothers perception on media enlightenment on benefit of exclusive breastfeeding?

2. How do media enlighten nursing mothers on the practice of exclusive breastfeeding?

3. Which media is best in the best in enlightenment nursing mothers on benefit of exclusive breastfeeding?

4. What are the challenges hindered media performance in enlightenment nursing mothers on benefit of exclusive breastfeeding?

1.5
Significance of the study
This study is meant to inform, educate and enlighten the general public, especially nursing mothers in Ilorin metropolis, media practitioners and the government on the role the media plays in enlightening the public. For the sake of this study, this study is bent on being a reminder to the media on their role in educating nursing mothers on the benefits of exclusive breastfeeding. It is meant to draw to the minds of media practitioners that for effective dissemination of development messages, there is need for media mix.

This study is meant to inform the government that they can sponsor messages on the various forms of the mass media in other to ensure effective communication on the benefits of exclusive breastfeeding. This study will be of immense benefit to other researchers who intend to know more on this topic and can also be used by non-researchers to build more on their work. This study contributes to knowledge and could serve as a guide for other work or study.

1.6
Scope of the study

This scope of this study is on nursing mother perception on benefit of exclusive breastfeeding. The study area covered nursing mother in Ilorin metropolis.

1.7
Definition of terms
· Role: This is the function assumed or part played by a person or thing in a particular situation.

· Mass Media: It means technology that is intended to reach a mass audience. It is the primary means of communication used to reach the vast majority of the general public. The most common platforms for mass media are newspapers, magazines, radio, television, and the Internet. The general public typically relies on the mass media to provide information regarding political issues, social issues, entertainment, and news in pop culture.

· Enlighten: To give (someone) greater knowledge and understanding about a subject or situation.

· EBF (Exclusive Breastfeeding): This means that the infant receives only breast milk. No other liquids or solids are given not even water with the exception of oral rehydration solution, or drops/syrups of vitamins, minerals or medicines.

· Nursing Mother:A woman who is breastfeeding a day to two-year old child, although such care may extend beyond two years in certain conditions.
CHAPTER TWO

LITERATURE REVIEW

2.0
Introduction

Literature review or narrative review is a type of which includes the current knowledge including substantive findings, as well as theoretical and methodological contributions to a particular topic. Literature reviews are secondary sources, and do not report new or original experimental work. Most often associated with academic-oriented literature, such reviews are found in academic journals, and are not to be confused with book reviews that may also appear in the same publication. Literature reviews are a basis for research in nearly every academic field.

A narrow-scope literature review may be included as part of a journal article presenting new research, serving to situate the current study within the body of the relevant literature and to provide context for the reader. In such a case, the review usually precedes the methodology and results sections of the work.

Producing a literature review may also be part of graduate and post-graduate student work, including in the preparation of a journal article. Literature reviews are also common in prospectus (the document that is approved before a student formally begins a dissertation or thesis).

2.1
Conceptual framework

2.1.1
Concept of the media
The media are diversified media technologies that are intended to reach a large audience by mass communication. The technology through which the communication takes place varies. Broadcast media such as radio, recorded music, films and television transmit their information electronically; print media however, use a physical or comics to distribute their information outdoor is a form of mass media that comprises billboard, signs or place cards placed inside and outside of commercial buildings, sports stadium, shops and buses. Other outdoor media include flying billboard (Signs in tow of airplane). Public speaking and event organizing can also be considered as forms of mass media, the digital media comprises both internet and mobile. It should be noted that there are diverse types of media. (Odesanya et al., 2015).

2.1.1
Broadcast Media 

Broadcasting is the distribution of audio and video signals (programs) to a number of recipients that belong to a large group. This group maybe the public in general, or a relatively large audience within the public. Thus, an internet channel may distribute text or music worldwide, while a public address system in a workplace may broadcast very limited as hoc “sound bites” to a small population within it’s range.  (Odesanya et al., 2015).

Broadcast media may involve auditory information only, as in radio visual or a combination, as in television. As technology has advanced, so too have the forms of broadcasting. 

Historically, the term broadcasting usually has referred to the radio and television industries. Broadcasting was previously synonymous with “over the air” broadcast where the radio frequency spectrum is limited and thus regulated; but with the advent of direct (satellite) radio broadcasting and especially cable television broadcasting, channels are far more numerous and are subscriber based. The concept and ability of broadcasting to convey the same information whether announcements of current events, educational materials or simply entertainment to a worldwide audience simultaneously is a great advance in allowing human kind to overcome long standing barriers. Wikipedia 2023).

Broadcasting is a crucial instrument of modern social and political organization. At its peak of influence in the mid 20th century, national leaders often used radio and television broadcasting to address the entire countries. 

2.1.2
Radio broadcasting 

The story of radio begins in the development of an earlier medium, the telegraph, the first instantaneous system of information movement. Patented simultaneously in 1837 in the United State by inventor Samuel F. B. Morse and in Great Britain by scientists Sir Charles Wheatstone and Sir William Fothergill Cooke, the electromagnetic telegraph realized the age old human desire for a means of communication free from the obstacles of long distance transportation.  (Odesanya et al., 2015).

Early evidence of a systematic scheme for broadcasting to the general public can be found in a 1916 memorandum written by David Sarnoff an employee of Marconi’s US branch, American Marconi, which would eventually become the radio corporation of America. After word war 1 had ended in 1918, however, several manufacturing companies began to explore ideas for the mass marketing of home radio receiver’s designed for casual use. 

Radio broadcasting reached the height of its influence and prestige worldwide during World War II (1939 – 1945) carrying war news directly from the battlefront into the homes of millions of listeners. American commentator Edward R Murrow created a sensation with his descriptions of street scene during German bombing raids of London which he delivered as a live eyewitness from the rooftop of the CBS news bureau there. The radio speeches of German leader Adolf Hitler helped set the conditions for war and genocide in the country, and the radio appeal from Japanese emperor Hirohito to his nation for unconditional surrender helped end World War II following the atomic bombings of Hiroshima and Nagasaki. 

2.1.3
Television Broadcast

Radios success spurred technology companies to make huge investments in the research and development of a new form of broadcasting called television or TV unlike radio, television broadcasting did not go through a period of experimentation.

The invention of television was a lengthy, collaborative process. An early milestone was the successful transmission of an image in 1884 by German inventor Paul Nipkow. This mechanical system know as the rotating disk was further developed by Scottish Scientist John Logic Bard who broadcast a televised image in 1926 to an audience at the Royal Academy of science in London. 

During the 1930s, several companies around the world were actively preparing to introduce television to the public. As early as 1935, the BBC initiated experimental television broadcasts in London for several hours each day. That same year CBS hired American theater, film and radio critic Gilbert Seldes as a consultant to its television programming development project. 

American entry into the World War II at the end of 1941 brought about a virtual suspension of television experimentation in the United States. Though radar research would contribute several advances to the field.As a measure of the importance that broadcasting technology had achieved, NBC’S David Sarnoff received a commission from the US Army to supervise its field of communication and was promoted to the rank of general.

The advent of television, however changes radio radically, forcing it from its primary position in mass communications to a secondary role. Today most radio stations originated almost all of their own entertainment programming much of which is pre-recorded music. 

In the United State, television had a noticeable effect on electoral politics and public opinion. For example, in 1960 presidential candidates Richard M. Nixon and John F. Kenndyagreed to a series of debates, which were broadcast simultaneously on television and radio. According to survey, most radio listeners feltthat Nixon had won the debates, while television viewers picked Kennedy; Kennedy won the general election that fall.

2.1.4
Concept of Breastfeeding

Breastfeeding is when you feed your baby breast milk, usually directly from your breast. It’s also called nursing. Making the decision to breastfeed is a personal matter. It's also one that's likely to draw opinions from friends and family. Many medical experts, including the American Academy of Pediatrics (AAP) and the American College of Obstetricians and Gynecologists, strongly recommend breastfeeding exclusively (no formula, juice, or water) for 6 months. After the introduction of other foods, it recommends continuing to breastfeed through the baby’s first year of life. (Odesanya et al. 2015).
How often you should breastfeed your baby depends on whether your baby prefers small, frequent meals or longer feedings. This will change as your baby grows. Newborns often want to feed every 2-3 hours. By 2 months, feeding every 3-4 hours is common, and by six months, most babies feed every 4-5 hours. Breast milk provides the ideal nutrition for infants. It has a nearly perfect mix of vitamins, protein, and fat everything your baby needs to grow. And it's all provided in a form more easily digested than infant formula. Breast milk contains antibodies that help your baby fight off viruses and bacteria. Breastfeeding lowers your baby's risk of having asthma or allergies. Plus, babies who are breastfed exclusively for the first 6 months, without any formula, have fewer ear infections, respiratory illnesses, and bouts of diarrhea. They also have fewer hospitalizations and trips to the doctor. (Odesanya et al., 2015).
Breastfeeding has been linked to higher IQ scores in later childhood in some studies. What's more, the physical closeness, skin-to-skin touching, and eye contact all help your baby bond with you and feel secure. Breastfed infants are more likely to gain the right amount of weight as they grow rather than become overweight children. The AAP says breastfeeding also plays a role in the prevention of SIDS (sudden infant death syndrome). It's been thought to lower the risk of diabetes, obesity, and certain cancers as well, but more research is needed. (Odesanya et al., 2015).
2.1.5
Concept of Exclusive Breastfeeding (EBF)

Exclusive Breastfeeding is distinct from Predominant Breastfeeding (PBF), in which breast milk is the primary source of sustenance for newborns, but they are also given other liquids such as water, tea, juices, oral rehydration salt solutions, or ritual fluids (Labbok & Taylor 2008). Exclusive breastfeeding, as defined by WHO and UNICEF, is the practice of a mother or a wet nurse feeding an infant exclusively breast milk or expressed breast milk. Both the WHO and UNICEF recommend that mothers nurse their babies exclusively for the first 6 months  and then  continue breastfeeding  for another  2  years  or beyond,  rather than  stopping EBF  after  4-6 months. (Taylor 2008).

Although there are numerous benefits to exclusively breastfeeding an infant for the first six months of life, many studies in developing countries focus on the "weanling's dilemma," which involves deciding between the protective  effects of  exclusive breastfeeding  against infectious  diseases and  the (theoretical)  insufficient breast milk to meet the infants' energy and micronutrient needs beyond that. Breastfeeding, on the other hand, continues to be the finest source of newborn nutrition and immune protection, as well as providing remarkable health benefits to moms (Victora et al., 2016; AAP, 2012; Setegn et al., 2012; WHO, 2011).

Similarly, the World Health Organization (WHO) suggests that exclusive breastfeeding is  the  best  cost-effective  intervention  for  reducing  infant  death  in  underdeveloped  nations  (2001,  2009). Breastfeeding alone offers the perfect nourishment for infants for the first six months of life, according to the 1990 Innocent Declaration on the Protection, Promotion, and Support of Breastfeeding, because it contains all the water, nutrients, antibodies,  and other  factors an infant requires to thrive.  As a result, it has a significant impact on the survival, health, nutrition, and growth of a child. It is a unique way of giving perfect meals for newborns' healthy growth and development.

The relationship between the mother and child during breastfeeding has good  consequences on  the child's life in terms  of stimulation,  behaviour, speech, sense  of wellbeing and security, and how the child interacts with other people, according to a UNICEF (2015) paper. It also reduces the chance  of developing  chronic  diseases later  in life,  such  as obesity,  high  cholesterol,  high blood  pressure, diabetes, childhood asthma, and childhood leukemias, and allows newborns to perform better on cognitive and behaviour tests throughout adulthood than formula-fed kids. (Taylor 2018).

Breastfeeding also benefits maternal health in the immediate aftermath of birth by lowering the risk of post-partum haemorrhage. It delays the return to fertility in the near term and lowers the risk of type 2 diabetes, breast, uterine, and ovarian cancer in the long run. In addition, research have indicated that exclusive breastfeeding for six months is the best approach to nourish a newborn (Victora et al., 2016; AAP, 2012; Setegn et al., 2012; WHO, 2011).

Exclusive breastfeeding, in which the infant receives only breast milk and no other food or drink, including water, as recommended by WHO (2011) and AAP (2012), has also been shown to lower infant mortality related with common childhood illnesses such as diarrhoea or pneumonia. This is due to the fact that breast milk contains antibodies from the mother, which  aid  in  illness  prevention. (Taylor 2018).

The newborn gains antibodies to infection, receives nutrition for physical and mental growth, emotional stability, and attachment to the mother thanks to colostrums in breast milk. Breast milk production is a dynamic and physiologically sensitive process that adjusts to meet the infant's needs as the environment changes.  During the winter, for example, breast  milk  will  include  more fat.  To reiterate UNICEF's earlier message, the mother benefits from Exclusive Breastfeeding (EBF) by experiencing lactation amenorrhea, a rapid return of the uterus to its normal size, prevention of postpartum  haemorrhage, reduced risk of breast and ovarian cancer, low risk of osteoporosis, and emotional satisfaction. (Taylor 2018).

2.1.6
Breastfeeding Benefits for the Mother

Breastfeeding burns extra calories, so it can help you lose pregnancy weight faster. It releases the hormone oxytocin, which helps your uterus return to its pre-pregnancy size and may reduce uterine bleeding after birth. There are continued benefits from breastfeeding beyond 1 year, and up to 2 years especially in the mother. Breastfeeding also lowers your risk of breast and ovarian cancer. It may lower your risk of osteoporosis, too. Since you don't have to buy and measure formula, sterilize nipples, or warm bottles, it saves you time and money. It also gives you regular time to relax quietly with your newborn as you bond. 

2.1.7
Best Position for Breastfeeding

The best position for you is the one where you and your baby are both comfortable and relaxed, and you don't have to strain to hold the position or keep nursing. Here are some common positions for breastfeeding your baby:

· Cradle position. Rest the side of your baby's head in the crook of your elbow with their whole body facing you. Position your baby's belly against your body so they feel fully supported. Your other, "free" arm can wrap around to support your baby's head and neck or reach through your baby's legs to support the lower back.

· Football position. Line your baby's back along your forearm to hold your baby like a football, supporting the head and neck in your palm. This works best with newborns and small babies. It's also a good position if you're recovering from a cesarean birth and need to protect your belly from the pressure or weight of your baby.

· Side-lying position. This position is great for night feedings in bed. Side-lying also works well if you're recovering from an episiotomy, an incision to widen the vaginal opening during delivery. Use pillows under your head to get comfortable. Then snuggle close to your baby and use your free hand to lift your breast and nipple into your baby's mouth. Once your baby is correctly "latched on," support the head and neck with your free hand so there's no twisting or straining to keep nursing.

· Cross-cradle hold. Sit straight in a comfortable chair that has armrests. Hold your baby in the crook of your arm that's opposite the breast you will use to feed them. Support their head with your hand. Bring your baby across your body so your tummies face each other. Use your other hand to cup your breast in a U-shaped hold. Bring your baby's mouth to your breast and cradle them close, and don't lean forward.

· Laid-back position. This position, also called biological nurturing, is a lot like it sounds. It's meant to tap into the natural breastfeeding instincts you and your baby have. Lean back, but not flat, on a couch or bed. Have good support for your head and shoulders. Hold your baby so your entire fronts touch. Let your baby take any position they're comfortable in as long as their cheek rests near your breast. Help your baby latch on if they need it.

2.1.8
Mass Media and Maternal Health
Without  a  doubt,  the  mass  media are  instruments  for  disseminating  information  and  scouting  the environment for what is known as SWOT strengths, weaknesses, opportunities, and threats and reporting it to society. Because the mass media are instruments for disseminating messages from sources to receivers, they are tasked with raising public awareness about societal concerns and drawing people's attention to anything that poses a threat, fright, or fear to our well-being. Maternal health and mortality are themes that all people are concerned about; it is predicted to be one of the issues of interest to the media, which has been certified to affect people's minds (Odesanya et al., 2015).

According to Odesanya et al. (2015), mass media such as radio, television, and other forms of media can be effective in shaping people's attitudes. They went on to say that the media can be a powerful tool not just for  spreading knowledge  and understanding  about advances,  but also  for  pushing  people to  seek out  more information and assisting them in applying that  information to  their own attitudes. 

Similarly, communication specialists  are  beginning  to  favour  the  entertainment-education  strategy,  which  employs  the  element  of enjoyment in  the mass media to  transmit intended messages. Songs and dances are used to convey essential messages to the audience in this approach. In situations where radio is limited, such as when a demonstration is required, television has proven to be beneficial (Atakiti & Ojomo, 2015).

2.1.9
Exclusive breastfeeding for six months best for babies

WHO recommends mothers worldwide to exclusively breastfeed infants for the child's first six months to achieve optimal growth, development and health. Thereafter, they should be given nutritious complementary foods and continue breastfeeding up to the age of two years or beyond.


The latest systematic review of the evidence on this issue was published in 2009 ("Optimal duration of exclusive breastfeeding (Review)", Kramer MS, Kakuma R. The Cochrane Library, 2009, Issue 4). The findings of the review, which included two controlled trials and 18 other studies conducted in both developed and developing countries, support current WHO recommendations.The systematic review's findings suggest that exclusive breastfeeding of infants with only breast milk, and no other foods or liquids, for six months has several advantages over exclusive breastfeeding for 3-4 months followed by mixed breastfeeding.


These advantages include a lower risk of gastrointestinal infection for the baby, more rapid maternal weight loss after birth, and delayed return of menstrual periods. No reduced risks of other infections or of allergic diseases have been demonstrated. No adverse effects on growth have been documented with exclusive breastfeeding for six months. But a reduced level of iron has been observed in some developing country settings.

2.1.10
Importance of Exclusive Breastfeeding and Complementary Feeding among Infants

Adequate nutrition during infancy and early childhood is essential to ensure the growth, health and development of children to their full potential. It has been recognised worldwide that breastfeeding is beneficial for both the mother and child, as breast milk is considered the best source of nutrition for an infant. Economic and social benefits are also provided to the family, the health care system and the employer.

The World Health Organization (WHO) recommends that infants be exclusively breastfed for the first six months, followed by breastfeeding along with complementary foods for up to two years of age or beyond.3 Exclusive breastfeeding can be defined as a practice whereby the infants receive only breast milk without mixing it with water, other liquids, tea, herbal preparations or food in the first six months of life, with the exception of vitamins, mineral supplements or medicines.4 Breastfeeding an infant exclusively for the first 6 months of life carries numerous benefits such as lowered risk of gastrointestinal infection, pneumonia, otitis media and urinary tract infection in the infant while mothers return to her pre-pregnancy weight very rapidly and have a reduced risk of developing Type 2 diabetes.

Moreover, studies have shown that many mothers find it difficult to meet personal goals and to adhere to the expert recommendations for continued and exclusive breastfeeding despite increased rate of initiation. Some of the major factors that affect exclusivity and duration of breastfeeding include breast problems such as sore nipples or mother’s perceptions of producing inadequate milkand societal barriers such as employment, length of maternity leave,9 inadequate breastfeeding knowledge, lack of familial and societal support and lack of guidance and encouragement from health care professionals.

Another factor that leads to early cessation of breastfeeding is the advertisement of infant formulas which encourages mothers to opt for the use of pacifiers and bottle feeding. Additionally, many mothers opt for breast milk substitutes because they need to resume work while others claim that they produce insufficient milk. To date, there are various types of infant formulas available on the market, and which are designed to meet the nutritional needs of infants with a variety of dietary needs.

However, there are some problems associated with infant formulas such as the nutritional content either does not meet or exceeds the infant’s needs. For instance, it was reported that some infants who were fed on formula milk have had occasional water soluble vitamins deficiencies. Another problem associated with bottle feeding involves high risk of exposing the child to pathogens owing to unhygienic practices during handling and preparation of infant formula.

On the other hand, when breast milk or infant formula no longer supplies infants with required energy and nutrients to sustain normal growth and optimal health and development, solid foods should be introduced. This process is known as complementary feeding. According to the WHO recommendations, the appropriate age at which solids should be introduced is around 6 months 15 owing to the immaturity of the gastrointestinal tract and the renal system as well as on the neuro-physiological status of the infant.

However there are concerns about the timing of complementary feeding as evidence demonstrates that this recommendation for delayed introduction of complementary foods may have detrimental consequences.17 Furthermore there are different types of weaning that mothers adopt namely child-led/natural, mother-led, gradual, partial or abrupt weaning.18 It should be noted that during the weaning process many mothers encounter infant feeding problems such as refusal-to-eat, colic, and vomiting among others.

2.2
Theoretical Framework

Health Belief Model

The research was based on a health belief model.  The health belief model (HBM) is a social psychological health behaviour change model that was created to explain and predict health-related behaviours, especially in terms of health-care utilization. Godfrey Hochbaum, Irwin Rosenstock, and Stephen Kegels, social psychologists of the US Public Health Service, established the HBM in the 1950s, and it is still one of the most well-known and commonly utilized theories in health behaviour research. People's perceptions about health issues, perceived advantages of action and obstacles to action, and self-efficacy, according to the HBM, explain their engagement (or lack thereof) in health-promoting behaviour.

In order to trigger the health-promoting behaviour, a stimulus, or cue to action, must also be present. The theory maintains that people's health behaviours are the makers of what people perceive and think about the threat to themselves, the benefits to be obtained if a suggested action is adopted, the cost of the action, the impact of the external forces such as age, status, education, family etc. other motivating factors and self-confidence (Amannah & Ugwu, 2018 as cited in Mbiereagu & Etumnu, 2021).  The relevance of this theory to this study is hinged on the fact that nursing mothers or women who are in  the prime  of  child bearing  may  likely have  positive  attitudinal disposition  towards  the information  and communication strategies on the campaign on exclusive breastfeeding because of the perceived  benefits from the campaign messages. 

2.3
Empirical Review

Eze (2020) conducted a study on media campaign and exclusive, and it was revealed that despite the enormous benefits of exclusive breastfeeding that have been well established and an enormous campaign that has created tremendous awareness on the need to exclusively breastfeed babies, social structure of communities and social interaction within  the community  influence mothers' perception and the level of acceptance of the campaign messages.

Uwalaka and Nwala (2020) carried  out a  study on social  media influence on  exclusive breastfeeding  among expecting  mothers using  a survey  research  design findings  revealed  that breastfeeding mothers in Port Harcourt that reported receiving information about and learning about exclusive breastfeeding through social media platforms are more likely to report actualizing exclusive breastfeeding, controlling for all other factors in the model. Based on the findings, we conclude that social media are the most efficient means of communicating exclusive breastfeeding information and messages following the availability and portability of internet-enabled  mobile  phones.

In  a  study  on  the  effects  of  exposure  to  mass  media  and  interpersonal counseling on exclusive breastfeeding, Phuong, Nguyen, Kim, Nguyen, Lan, Tran, Marie, Ruel, Edward, and Frongillo (2016) discovered that exposure to both mass media and interpersonal counseling had additive effects on  EBF  as  well  as  related  psychosocial  factors  when  compared  to  no  exposure.  Further  data  imply  that integrating different behaviour change therapies results in bigger improvements in psychosocial aspects, which in  turn  improves breastfeeding  behaviour  positively. In  a  study on  broadcast media  messages and  maternal health among reproductive women in Ilorin, Utalor (2019) discovered that  women in Ilorin  rely on broadcast media  as a  major source  of maternal  health information,  but that  radio is  more effective  than television  in disseminating maternal health  messages (58.2 percent). Maternal health messages were rarely pushed through other programs other than discussion shows and health programs (31.4 percent, 41.2).

Women agreed that broadcast media has a favorable impact on their attitudes about maternal health. In addition, it was discovered that women used broadcast media as a primary source of maternal health information, and that women had a favorable opinion of maternal health messages broadcast on television. In a study on the effects of exposure to mass media and interpersonal counseling on exclusive breastfeeding, Phuong, et al. 

(2016) discovered  that exposure  to both  mass  media  and  interpersonal  counseling  had additive  effects  on  EBF as  well  as related psychosocial factors  when compared to no exposure. Further data imply that integrating different behaviour change therapies results in bigger improvements in psychosocial aspects, which in turn improves breastfeeding behaviour positively. In a study on broadcast media messages and maternal health among reproductive women in Ilorin, Utalor (2019) discovered that women in Ilorin rely on broadcast media as a major source of maternal health information, but that radio is more effective than television in disseminating maternal health messages (58.2 percent).

Maternal health messages were rarely pushed through other programs other than discussion shows and health programs (31.4 percent, 41.2). Women agreed that broadcast media has a favorable impact on their attitudes about maternal health.  In  addition, it  was discovered  that women  used  broadcast media  as a primary source  of maternal  health information, and that women had  a favorable  opinion of maternal health messages broadcast on television. The Hypotheses result confirmed that awareness of women on maternal health has  positive  influence  on  their  attitude  and  Perception  of  maternal  health  messages  on  broadcast  media positively  influences attitude  of women  towards maternal  health.

In a study on mass media campaigns and exclusive breastfeeding in Vietnam, Naugle (2016) found that mass media alone, in the form of two 30-second advertisements, was ineffective in modifying EBF behaviour.  Where other intervention strategies were used with the mass media effort, however, the mass media campaign resulted in larger EBF behaviour change. The findings also demonstrated that the mass media campaign had effects through a process of social dispersion in geographic areas where the intervention had numerous components.  Samuel, Uzoma,  Innocent, and  Nnenna (2019)  conducted  research  on  a  media  campaign  promoting  exclusive  breastfeeding  among  moms.  It  was discovered  that  antenatal  channels,  rather  than  traditional  media  channels,  remain  the  primary  source  of information for women in the region about exclusive breastfeeding.

The study concludes that traditional media platforms must do much more, particularly in terms of enlivened programme design and committed publicity, to properly occupy their place in this campaign role, given the heterogeneous nature of the audience they serve, which predisposes them to reach even potential mothers (those who are not yet expecting a child).

CHAPTER THREE

RESEARCH METHODOLOGY

3.1
Research design
The section of the study describes the research procedure as much as possible: bearing in mind that research finding should be valid and reliable. The research method adapted for this study is descriptive survey design. It is a research design in which the entire population or a subset in selected.

Survey is a method of sociological investigation that uses question based or statically survey to collect information about how people think and act. Saadudeen (2015) described survey at studying specific characteristic, behaviour and attribute common to the element of study.

The model will seek together large scale data from as representative a sample population as possible. The problem under investigation is the role media in enlightening the public on the important of exclusive breastfeeding. This project is aimed at specifying to the nursing mother perception on media enlightenment on benefit of exclusive breastfeeding. Out of more than 300 population of nursing mother in Ilorin resident, only 100 populations will be sample for the purpose of research work. This is done based on researcher limitation 
3.2
Population of the study

Population is a collection and list of subject or object in which a study is carried on. They provide the necessary data needed in a report. Saadudeen A.A. (2016). The research population refers to individual whom the research is concerned. Therefore, the population used is comprised nursing mother, students and resident who live in Ilorin East Local Government.

The target population for this study will be nursing mother wards at cottage hospital AdewoleYebumot, cottage hospital ballah, hospital afon opposite asa LGA sector afon and specialist hospital sobi alagbado area Ilorin Kwara State. Thus, One hundred (100) respondents will select among nursing mother in listed hospital.

3.3
Sample size and sampling techniques 

According to Saadudeen A.A (2012), sample size it is the collection of individuals, subjects, elements, and so forth that a researcher intends to use for their study. The aim of using sampling methods is to adequately manipulate the large number and reduce the cost of producing the questionnaire to the entire population.

According to Issa (2012) Sampling technique is selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. Sampling techniques also refers to the process of obtaining a representation sample. It is the analysis of a group by determines the characteristic of a significance percentage of members chosen at random.

The sample size for this research work will be 100 which will made up of nursing mothers in above hospital in Ilorin metropolis. Fifty (50) respondents will be sample in cottage hospital adewale along yebmot hotel road olorunsogo, Twenty (20) respondents will be sample at cottage hospital balla, alapa road, Twenty (20) respondents will be sample in general hospital afon opposite asa LGA sector afon and Ten (10) respondents will be sample at specialist hospital Sobi alagbado area Ilorin Kwara State and all the questionnaire distributed to the respondents will be retrieve immediately after completion.

3.4
Instrumentation 

The type of instrumentation and researcher instrument that would be employed in this research is use of questionnaire, the questionnaire would be administered personally to individual in case study, so as to make the data gathering measurable, there are well structured and non-disguised question to collect the required information and as aid to the research.

These questionnaires will be designed mainly to know nursing mother perception on media enlightenment on benefit of exclusive breastfeeding. The questionnaire will consists of twenty questions and it is going to be open ended question.

3.5 Validity and reliability of the instrument

The word reliability in the content of this research work is the extents to which the research can depend confidently on the information collected through the questionnaire. The instrument will be cross examined by the supervisor, a lecturer in the department of mass communication in the Kwara State Polytechnic, Ilorin Kwara State.

Therefore, the method will be employed by researcher to determine the reliability of the instrument domain. The degree to which the contents of the questionnaire respond fits to the idea of research topic.

3.6
Method of administration of the instrument 

Two hundred questionnaires will be administered to each of nursing mother in above listed hospital in Ilorin metropolis area in Ilorin Kwara State. It is the opinion of this research that any researcher that uses correct and effective formalities of conducting research he/she would come out with almost the same result which was what this study was based upon, to know nursing mother perception on media enlightenment on benefit of exclusive breastfeeding.

3.7
Method of data analysis 

In analysing the data collected by the means of interview and questionnaire sample percentage table and cross tabulation will be used in this research work and conclusion of the findings will follow. This means of data analysis is employed by many researchers.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.0
Introduction


This research is based on impact of the media on nursing mother for exclusive breastfeeding. One hundred (100) questionnaires were printed and administered to the respondents and all questions were retrieved. The feedback from the respondents will be treated and analysed in different table.

4.1
Data Presentation

Table
1: Sex of respondents

	Options
	Frequency
	Percentage (%)

	Male
	-
	-

	Female
	100
	100%

	Total
	100
	100%


From the table above, it shows that all the respondents sample in this research work are female.

Table
2: Age of respondents

	Options
	Frequency
	Percentage (%)

	21 – 25 years
	2
	2%

	26 – 30 years
	23
	23%

	31 – 35 years
	50
	50%

	36 years and above
	25
	25%

	Total
	100
	100%


The table above shows the age gap of nursing mother in a case study and 2(2%) of the nursing mother are between 21-25years, 23(23%) are between the age of 26-30years, 50(50%) are between 31-35years and 25(25%) respondents are between 36years and above.
Table
3: Education Qualification of respondents

	Options
	Frequency
	Percentage (%)

	HND
	59
	59%

	ND
	1
	1%

	Other
	40
	40%

	Total
	100
	100%


The table above shows education qualification of nursing mother from the case study and 59(59%) of the respondents are HND holder, just 1(1%) is ND holder and 40(40%) of the respondents have other degree.

Table
4: Marital Status of respondents

	Options
	Frequency
	Percentage (%)

	Single
	30
	30%

	Married
	40
	40%

	Divorced
	20
	20%

	Widow
	10
	10%

	Total
	100
	100%


The table above shows that 30(66%) of the nursing mother from the case study are single, simple because 20(20%) of them are divorced and 10(10) of them are widow. Thus only 40(40%) of the sample nursing mother are married.

SECTION B - ANALYSIS OF RESEARCH QUESTIONS

Table 5

Question 5: Do you have access to media?

	Options
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


The table above show that 80(80%) of the nursing mother have access to media and 20(20%) of them didn’t have access to media.

Table 6

Question 6: Have you heard about media on nursing mother for exclusive breastfeeding?

	Options
	Frequency
	Percentage (%)

	Yes
	40
	40%

	No
	60
	60%

	Total
	100
	100%


The table above show that 40(40%) of the respondents heard about media on nursing mother for exclusive breastfeeding and 60(60%) of the nursing mother didn’t heard about media on nursing mother for exclusive breastfeeding.

Table 7

Question 7: How often do you hear media on nursing mother for exclusive breastfeeding?

	Options
	Frequency
	Percentage (%)

	Often
	10
	10%

	Not often
	39
	39%

	Rarely
	41
	41%

	Not at all
	10
	10%

	Total
	100
	100%


From the table above, it shows that 63(63%) of the respondents see commercial programme on their TV encouraging, 32(32%) claimed it is not encouraging and 5(5%) of the respondents see commercial programme on their TV worst.

Table 8

Question 8: What is the level of media message on nursing mother for exclusive breastfeeding? 

	Options
	Frequency
	Percentage (%)

	Very high
	5
	5%

	High
	20
	20%

	Low
	40
	40%

	Very low
	35
	35%

	Total
	100
	100%


From the table above, it shows that 5(5%) of the respondents claimed that level of media message on nursing mother for exclusive breastfeeding is very high, 20(20%) said it is high, 40(40%) said it is low and 35(35%) of the respondents said level of media message on nursing mother for exclusive breastfeeding is very low.

Table 9

Question 9: Do you think that mass media have effect in campaign for nursing mother for exclusive breastfeeding?

	Options
	Frequency
	Percentage (%)

	Yes
	60
	60%

	No
	40
	40%

	Total
	100
	100%


The table above show that 60(60%) of the respondents agreed that mass media have effect in campaign for nursing mother for exclusive breastfeeding while 40(40%) of the respondents disagreed.

Table 10

Question 10: Media play significant role on nursing mother for exclusive breastfeeding in Kwara State?

	Options
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	35
	35%

	Neutral
	5
	5%

	Disagree
	20
	20%

	Strongly disagree
	20
	20%

	Total
	100
	100%


The table above show that 20(20%) of the respondents strongly agreed that media play significant role on nursing mother for exclusive breastfeeding in Kwara State, 35(35%) of the respondents also agreed, 5(5%) are neutral, 20(20%) disagreed and another 20(20%) of the respondents strongly agreed.

Table 11

Question 11: Many women have been aware on impact of exclusive breastfeeding in Ilorin metropolis?

	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	45
	45%

	Neutral
	-
	-

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	Total
	100
	100%



From the table above, it shows that 40(40%) of the respondents strongly agreed many women have been aware on impact of exclusive breastfeeding in Ilorin metropolis, 45(45%) of the respondents also agreed, 10(10%) disagreed and 5(5%) of the respondents strongly disagreed.

Table 12

Question 12: The media program has helped nursing mother in Ilorin metropolis on advantage of exclusive breastfeeding?

	Options
	Frequency
	Percentage (%)

	Strongly agree
	50
	50%

	Agree
	38
	38%

	Neutral
	2
	2%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


The table above show that 50(50%) of the respondents strongly agreed that media program has helped nursing mother in Ilorin metropolis on advantage of exclusive breastfeeding, 38(38%) of the respondents also agreed, 2(2%) are neutral, 7(7%) disagreed and 3(3%) of the respondents strongly disagreed.

Table 13

Question 13: Nursing mother have been showing positive response to media message on exclusive breastfeeding?

	Options
	Frequency
	Percentage (%)

	Strongly agree
	38
	38%

	Agree
	22
	22%

	Neutral
	5
	5%

	Disagree
	25
	25%

	Strongly disagree
	10
	10%

	Total
	100
	100%


The table above show that 38(38%) of the respondents strongly agreed that nursing mother have been showing positive response to media message on exclusive breastfeeding, 22(22%) of the respondents also agreed, 5(5%) are neutral, 25(25%) disagreed and 10(10%) of the respondents strongly disagreed.

Table 14

Question 14: Media campaign has influence the decision of nursing mother towards exclusive breastfeeding?

	Options
	Frequency
	Percentage (%)

	Strongly agree
	18
	18%

	Agree
	12
	12%

	Neutral
	-
	-

	Disagree
	30
	30%

	Strongly disagree
	40
	40%

	Total
	100
	100%


From the table above, it shows that 18(18%) of the respondents strongly agreed that media campaign has influence the decision of nursing mother towards exclusive breastfeeding, 12(12%) of the respondents also agreed 30(30%) disagreed and 40(40%) of the respondents strongly disagreed.

Table 15

Question 15: Mass media campaign has effective in fight against breast cancer? 

	Options
	Frequency
	Percentage (%)

	Strongly agree
	28
	28%

	Agree
	42
	42%

	Neutral
	5
	5%

	Disagree
	15
	15%

	Strongly disagree
	10
	10%

	Total
	100
	100%


From the table above, it shows that 28(28%) of the respondents strongly agreed that mass media campaign has effective in fight against breast cancer, 42(42%) of the respondents also agreed, 5(5%) are neutral, 15(15%) disagreed and 10(10%) of the respondents strongly disagreed.

Table 16

Question 16: Lack of fund is major challenges hindered media activities on nursing mother for exclusive breastfeeding? 

	Options
	Frequency
	Percentage (%)

	Strongly agree
	55
	55%

	Agree
	40
	40%

	Neutral
	-
	-

	Disagree
	3
	3%

	Strongly disagree
	2
	2%

	Total
	100
	100%


From the table above, it shows that 55(55%) of the respondents strongly agreed that lack of fund is major challenges hindered media activities on nursing mother for exclusive breastfeeding, 40(40%) of the respondents also agreed, 3(3%) disagreed and 2(2%) of the respondents strongly disagreed.

Table 17

Question 17: Government and NGO’s should work in collaborate to help the campaign for nursing mother for exclusive breastfeeding? 

	Options
	Frequency
	Percentage (%)

	Strongly agree
	80
	80%

	Agree
	20
	20%

	Neutral
	-
	-

	Disagree
	-
	-

	Strongly disagree
	-
	-

	Total
	100
	100%


From the table above, it shows that 80(80%) of the respondents strongly agreed that Government and NGO’s should work in collaborate to help the campaign for nursing mother for exclusive breastfeeding and 20(20%) of the respondents also agreed. None of the respondents disagreed.

4.2
Discussion of findings

Research shows the mass media through its campaigns and advertisements package programmes enhance the development and realization of set goals by packaging the message but to ensure the message meets its target audience and its purpose well achieved. Many developmental campaigns have been carried out in Nigeria, which has touched every aspect of human endeavor ranging from politics, sports, education, economics, technology, health etc.  one of such campaigns is on Exclusive breast feeding.

The media can achieve this by placing programmes and adverts on the radio, television, newspapers, bulletins, posters, etc about Exclusive breastfeeding in other to register the message on the minds of nursing mothers. They could move a step further by visiting hospitals and antenatal homes to enlighten nursing mothers and even prospective mothers on the need to adopt Exclusive breastfeeding.

The  important role  of  early nutrition  in  later life  of human  health  and development  is  evident in scientific research into health and development. In 2001, World Health Assembly endorsed the recommendation of exclusive breastfeeding by mothers for six months and even up to two years. Regardless  the advantages associated  with  exclusive  breastfeeding,  the  proactive  adoption  of this  behaviour  by  lactating mothers  has remained minimal in developing counties.

Findings shows that 60(60%) of the respondents agreed that mass media have effect in campaign for nursing mother for exclusive breastfeeding while 40(40%) of the respondents disagreed, 40(40%) of the respondents strongly agreed many women have been aware on impact of exclusive breastfeeding in Ilorin metropolis, 45(45%) of the respondents also agreed, 10(10%) disagreed and 5(5%) of the respondents strongly disagreed while 18(18%) of the respondents strongly agreed that media campaign has influence the decision of nursing mother towards exclusive breastfeeding, 12(12%) of the respondents also agreed 30(30%) disagreed and 40(40%) of the respondents strongly disagreed and 55(55%) of the respondents strongly agreed that lack of fund is major challenges hindered media activities on nursing mother for exclusive breastfeeding, 40(40%) of the respondents also agreed, 3(3%) disagreed and 2(2%) of the respondents strongly disagreed.

CHAPTER FIVE

SUMMARY CONCLUSION AND RECOMMENDATIONS

5.1
Summary

The work is on impact of media on nursing mother for exclusive breastfeeding (A case study of Nursing mother in Ilorin)

This project is work is however, divided into five main chapters, chapter one of this research work is based on the background of the study, statement of the study, research objectives, research questions, significant of the study, scope and limitation of the study and definition of key terms.

Chapter two of this research work explained the theoretical framework of the research applied and the use of descriptive method to interpret and the interview. It is also explains the nature of individual research and the target goal often determine which design to employ about literature review.

Chapter three of this research work however, contains research methodology, population of the study, sampling size and sampling techniques, the instrument use in the research work, validity and rehabilitee of the instrument, method of administration of the instrument and method of data analysis.

Chapter four of this research work explains how the data was analysed for proper understanding. It is also contains data presentation and chapter five contains the summary of the whole research work, how researcher recommends the work for another upcoming researchers and how they conclude the whole work.

5.1
Conclusion

Consequent upon the foregoing findings, the study strongly affirms that the health benefits of exclusive breastfeeding  practice  both  for  infants  and  mothers  as  propagated  through  media  campaigns  cannot  be overemphasized. Exclusive breastfeeding is communicated through various communication channels, television, radio,  newspaper,  magazines,  new  media,  flairs,  banners,  poster,  interpersonal  communication,  and  infant welfare at hospital and antenatal classes. To actualized the desired behavioural change (Exclusive breastfeeding), it is necessary to utilize the media since they have the capacity to reach a wider audience. 

5.3
Recommendations
On the basis of the above conclusions the researcher recommends the following:

· Appropriate communication strategies should be developed for more publicity on exclusive breastfeeding campaign

· There is need for more awareness campaigns and the need for more exposure of the women to such publicity in order to highly intensify their practice of exclusive breastfeeding. 

· Government should fund media activities on the campaign for nursing mother for exclusive breastfeeding.

· Government and NGO’s should work in collaborate to help media that campaign for nursing mother for exclusive  breastfeeding

· Media should set out more program to help nursing mother in Ilorin metropolis on advantage of exclusive breastfeeding.
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APPENDIX

Kwara State polytechnic, Ilorin,

Institute of Information and

Communication Technology,

Department of Mass Communication,

Dear respondent,

I’m an HND II student of the above-named Institution and Department carrying out a research on the “Nursing mothers perception on media enlightenment on the benefit of exclusive breastfeeding”. I shall be happy if you fill the questionnaire as sincerely as possible.

Your identity shall be kept confidential as possible; and the data gathered therein will be used strictly for academic purpose.

INSTRUCTION: Please (() the answer you consider appropriate. The questionnaire will be in two parts. Section A & B.

Section A: personal data of the respondent

1. Gender: (a) Male (  ) (b) Female (  )

2. Age: (a) 21-25 (  ) (b) 26-30 (  ) (c) 31-35 (  ) (d) 36 and above (  )

3. Education Qualification: (a) HND (b) ND (  ) (c) Other (  )

4. Marital status: (a) Nursing mother (  )

Research Questions

5. Do you have access to media?  (a) Yes (  ) (b) No (  )          

6. Have you heard media message on nursing mother for exclusive breastfeeding? (a) Yes (  ) (b) No (  )

7. How often do you hear media on nursing mother for exclusive breastfeeding? (a) Often (  ) (b) Not often (  ) (c) Rarely (  ) (d) Not at all (  )

8. What is the level is the level of media message on nursing mother for exclusive breastfeeding? (a) Very high (  ) (b) High (  ) (c) Low (d) Very low (  )

9.  Do you think that mass media campaign is effective on nursing mother for exclusive breastfeeding? (a)Yes (  ) (b) No (  )

Key: SA = Strongly Agree, A = Agree, N = Neutral, D = Disagree, SD = Strongly Disagree
	
	Statement
	Responses

	S/N
	
	SA
	A
	N
	D
	SD

	10.
	Media play significant role on nursing mother for exclusive breastfeeding in Kwara State
	
	
	
	
	

	11.
	Many women have been aware on impact of exclusive breastfeeding in Ilorin metropolis
	
	
	
	
	

	12.
	The media program has helped nursing mother in Ilorin metropolis on advantage of exclusive breastfeeding
	
	
	
	
	

	13.
	Nursing mother have been showing positive response to media message on exclusive breastfeeding 
	
	
	
	
	

	14.
	Media campaign has influence the decision of nursing mother towards exclusive breastfeeding
	
	
	
	
	

	15.
	Mass media campaign has been effective in the fight against breasts cancer
	
	
	
	
	

	16.
	Lack of fund are major challenges hindered media activities on the campaign for nursing mother for exclusive breastfeeding 
	
	
	
	
	

	17.
	Government and NGO’s should work in collaborate to help media that campaign for nursing mother for exclusive  breastfeeding
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