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PROJECT PROPOSAL
Title: The Impact of Electronic Banking in Nigeria’s Banking System
1. Introduction
The advent of electronic banking (e-banking) has revolutionized banking operations globally. In Nigeria, the development of information and communication technology (ICT) has significantly influenced the structure and operations of banks. This proposal seeks to examine the impact of electronic banking on the Nigerian banking system, assessing how it has transformed service delivery, improved efficiency, and posed challenges.

2. Statement of the Problem
Despite the rapid adoption of electronic banking, Nigerian banks still face issues such as cyber fraud, poor network infrastructure, customer resistance, and limited digital literacy. This research aims to identify the specific impacts both positive and negative—of e-banking on Nigeria's banking sector.

3. Objectives of the Study
· To evaluate the influence of electronic banking on service delivery in Nigerian banks.
· To examine the challenges associated with electronic banking.
· To analyze customer satisfaction with e-banking platforms.
· To recommend strategies for improving electronic banking in Nigeria.

4. Research Questions
· What are the major benefits of electronic banking in Nigeria?
· What challenges do banks and customers face in adopting electronic banking?
· How has electronic banking affected customer satisfaction and banking operations?

5. Significance of the Study
The study will contribute to academic knowledge and assist banking institutions, policymakers, and regulators in understanding the dynamics of electronic banking. It also aims to provide insight into improving the effectiveness and security of digital banking services.

6. Scope of the Study
The study focuses on selected commercial banks in Nigeria and investigates the adoption and effectiveness of various e-banking platforms such as internet banking, mobile banking, ATMs, and USSD codes.

7. Methodology
· Research Design: Descriptive survey method
· Population: Customers and staff of selected banks
· Sample Size: 150 respondents from 5 banks
· Instrument: Structured questionnaire
· Data Analysis: Descriptive and inferential statistics using SPSS

8. Recommendations
· Banks should improve ICT infrastructure to enhance service reliability.
· Government and financial institutions must invest in cybersecurity to curb fraud.
· Banks should engage in regular digital literacy training for customers.
· There should be continuous innovation to improve user experience on e-banking platforms.

9. Conclusion
Electronic banking has brought immense benefits to the Nigerian banking sector, including enhanced efficiency and customer convenience. However, to fully harness its potential, challenges such as network failures, cybercrime, and user trust must be effectively addressed.

10. References
· Ayo, C. K. (2008). A Framework for e-Banking Implementation in Nigeria. Journal of Internet Banking and Commerce, 13(1).
· Olatokun, W. M., & Igbinedion, L. J. (2009). The Adoption of Automatic Teller Machines in Nigeria: An Application of the Theory of Diffusion of Innovation. Issues in Informing Science and Information Technology, 6, 373–393.
· Okiro, K., & Ndungu, J. (2013). The Impact of Mobile and Internet Banking on Performance of Financial Institutions in Kenya. European Scientific Journal, 9(13), 146–161.
· Central Bank of Nigeria (CBN). (2021). Annual Report. Retrieved from https://www.cbn.gov.ng
· Agboola, A. A. (2006). Electronic Payment Systems and Tele-Banking Services in Nigeria. Journal of Internet Banking and Commerce, 11(3)
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CHAPTER ONE
INTRODUCTION
1.0	Background to the Study
Banking has come a long way from the time of ledger card and other manual filling system. Most banks today have online system to handle their daily various task of information retrieved storage and processing. Today’s business environment is extremely dynamic and experience rapid changes as a result of technological improvement, increased awareness and demands banks to serve the customers electronically. Banks have traditionally been in the forefront of harnessing technology to improve their products and services.  
The Banking sectors of the 21st century operates in a complex and competitive environment characterized by these changing conditions and highly unpredictable economic climate. Information and Communication Technology (ICT) is at the center of this global changed curve of Online Banking System in Nigeria today.
Banking sector in Nigeria cannot ignore Information System because it plays a crucial role in current Banking system, they point out that the entire cash flow of most fortune bank is linked to Information System.
The application of information and communication technology concepts, techniques, policies and implementation strategies to banking services has become a subject of fundamental importance and concerns to all Banks and indeed a prerequisite for local and global competitiveness Banking.
The advancement in Technology has played an important role in improving service delivery standards in the Banking sector. It is the simplest form, Automated Teller Machines (ATMs) and deposit machines now allow customers carry out banking transactions at their convenient time.
The delivery channels today in Nigeria Banking transaction are quite numerous has it is mentioned here Automated Teller Machine (ATM), Point of Sales (POS), Telephone Banking, Smart Cards, Internet Banking etc Personal Computer in the Bank was first introduced in Nigeria by Society Generate Bank as the popular PC easy access to the internet and World Wide Web (www) and internet is increasingly used by Bank’s as a channel of delivery the products and services to numerous customers.
Virtually almost all Banks in Nigeria have a web presence; this form of Banking is referred to as Online Banking which is generally part of Electronic Banking. The delivery of products by banks on public domain is an indication of advertisement which is known has e-commerce. Electronic commerce in the other hand is a general term form any type of business or commercial transaction it involves the transfer of information and instrument over electronic media using computer, telephones and other communication equipment. This covers a range of different type of business from consumer to retails products. However, online banking as it is; is a product of e-commerce in the field of banking and financial services.
The growth of the Web and Internet as new channels, the growth in their use by customers and the floor of companies entering the market, presents a series of key but to create an environment delivery effective on the Web to a significant proportion of your customer base requires an Online Banking strategy.

1.1	 Statement of the Problem
        	There has been a paradigm shift in Nigeria banking operation since the adoption of Information and Communication Technology (ICT) in the banking sector of the economy. The adoption has brough about improvement and effectiveness in service delivery. Consequently, banks in Nigeria especially deposit money banks have been electronic banking net just as an innovative payment method but as a means of increasing the number the number of customers patronage and also a way of cutting operating cost to enhance profitability.
	Bank in Nigeria has been forced to find now and profitability area to explore due to the fierce competition among them. However, online banking appears to be a better option for new entrant in the banking sector.
	At Present deposit money banks in Nigeria have all adopted e-banking to the fullest in carrying out major banking operation, this has helped to compete favorably, respond promptly to charges and meet up the acceptable global standard also. It has helped in meeting the needs of customer in term of low transaction cost and reduction waiting time.
	The adoption and acceptance of e-banking in the Nigeria banking industry do not have way mark on improvement in the performance of banks neither use of the delving mechanism make it more profitable, economical viable a fruitful in all aspect, bringing about a state of a dilemma on the effect f e-banking on the performance of banks.
	In Nigeria, it is pertinent therefore, for bankers, regulating and supervising agencies and researchers to know hoe e-banking affect the performance of bank in Nigeria. To the end, the researcher’s primary objective is to pill this notable gap by providing a well structure investigation “the impact of electronic banking service on the performance of banks in Nigeria”

1.2	 Research Questions
	The primary goal of the research work is to ascertain the effect of electronic banking on the bank performance in Nigeria. The specific objective includes;
i. What is the impact of electronic banking as return on asset?
ii. What is the effect of electronic banking on return on equity?
iii. What is the impact of electronic banking on earning per share? 


1.3      Objectives of the Study
The main objective of this research work is to examine impact of Online Banking on the performance of Nigeria Banking Sector on how difference channels could enhance the delivery of consumers and retails products, and also how banks choose to support their Online Banking component/services internally, such as internet service provider, internet banking software, core banking vendor, Managed Security service provider, bill payment provider, credit business and credit scoring company, e-banking system rely on a number of common components or process specifically thee study objectives are;
1. to evaluate the prospects of Online Banking in Unity Bank Plc
2. to evaluate the impact of Online Banking in Unity Bank Plc
3. to examine whether online banking has improved the fortune of the bank.

1.4	Research Hypothesis
The following hypotheses are formulated in null to guild the study.
1. Ho: Electronic banking does not have a positivity impact on profitability of Unity bank Plc 
Hµ: Electronic banking has a positive impact on profitability of Unity bank Plc
2. Ho: Electronic banking does not improve bank customer relationship
Hµ: Electronic banking improves bank customer relationship
3. Ho: Electronic banking does not increase income of Unity bank Plc 
Hµ: Electronic banking increases income of Unity bank Plc

1.5	Significance of the Study
	The study would enable the banks executives and indeed the policy makers if the banks and financial institutions to be aware of online banking as a product of electronic commerce with view to making strategic decisions. The research is equally significant because it would provide answers to factors militating against the implementation if electronic banking highlights the areas if banking and also be an invaluable tool for Students, Academician, institutions, corporate managers and individuals that want to know more about electronic banking trends especially in Nigeria.

1.6	Scope of the Study
	In pursuance of the objective of the study; attention shall be focused on the online banking among other electronic commerce implementation. In order to conduct an empirical investigation into the adoption of electronic banking in Nigeria and will also examine the nature of electronic banking operation in Unity Bank Plc.

 1.7	Definition of Terms
Access Products: This product that allow consumers to access traditional payment instrument electronically, generally from remote location.
ATM Card: UBA Debit Card is a Chip device consisting of circuit that process micro-processors with a single chip that contains the complete arithmetic and logic unit of computers.
Electronic Data Interchange (EDI): This is transfer of information between organizations in machine readable form.
Electronic Money: Monetary value measured in currency unit store in electronic form on a device in the consumer’s and held on the device until reduced through purchase and transfer.
Internet Banking: This is a product that enables the Bank leverage on the Banking System Module in-built on the new Banking Application (Banks) implemented by the Bank to Serve the Internet Banking needs of the Bank’s customers.
Mobile Banking: This is a product that offer customers of Bank to access service as you go. Customer can make their transactions anywhere such as account balance, checking transaction enquiries, stop cheques and other service instructions, Balance Inquiry, Account Verification, Bill Payment, election fund transfer, Account Balance, Update and history, Customer via mobile, Transfer between accounts etc. 
Point Of Sale Machine (POS): A point-of-sale machine is the payment device that allowed credit-debit cardholders make payments at sale/purchase outlets. It allowed customers to perform following services, cashless payments, Airtime Vending, Printing mini statement etc. 
Deposit Money Banks: The resident depository corporations and quasi-corporations which have many liabilities in the form of deposits payable on demand, transferable by cheque or otherwise usable for making payments. 

1.8	Plan of the Study
	This project work is divided into five chapter, where chapter one deals with the introduction, statement of the problem, research question, objective of the study, significance of the study, research hypotheses, definition of the key terms and plan of the study. 
	Chapter two is concerned with literature review, conceptual framework, theoretical framework and empirical review. 
	Chapter three comprises research methodology, sources of data, population of the study, sample size, method of data analysis and test of hypotheses and inference. 
	Chapter four contains data presentation, analysis and interpretation. 
	Lastly, chapter five cover the summary, conclusion and recommendation. Then references. 
   
 
CHAPTER TWO
2.0	Literature Review
Nigeria banks have no doubt invested much on technology and have widely adopted electronic and Telecommunication network for delivering wide range of value-added products and services. They have in the last few years transformed from manual to automated system. Unlike before when ledge cards were used, today banking has been connected to information technology works, there by facilitating the practice of inter–banking and inter branch banking transactions. Development domestically has the introduction of mobile telephone in 2001 and improved access to personal computers and internet service facilities have also added to the growth of online banking in the Nigeria banking sector. 
However, whereas local banks most commonly practice real time online internet banking, the integration customers into process are far from been realized. 
Many of the reasons are attributed to the high prevalence of internet fraud and lack of an inadequate regulatory framework to protect the bank from the volatility of risk associated with internet banking, especially at the level of communication and transaction. In fact Nigeria is globally regarded as the headquarters of advance fees fraud which is perpetrated mostly via the internet. As well, the industry was faced with heavy challenges including overbearing impact of fraud and corruption. Erosion of public confidence, a poor capital base, persistence case of distress and failure, poor asset, lingering problems include the banking reform initiated by the Central Bank Nigeria in June 2004,which is largely targeted at reducing the number of bank in the economy and making the emerging banks much stronger and reliable to far, the banking reform has been success story with 25 mega banks emerging after the recapitalization exercise which ended on 31st December, 2005 in a bid to catch up with global development and improve the quality of their service delivery. 

2.1      Conceptual Framework
2.1.1	Concept of Electronic Banking
Electronic banking is the use of internet in order to provide services like on line transfer, payment of bills, any other online banking activities. Online banking can be grouped into four major classes.
a. Telephone banking: This is a form of internet banking which is used by customer in order to perform or carry out retail transaction by calling phone communication units which are linked automated system of bank. Some activities that can be carried out are change of pin and transfer funds.
b.   Internet banking: This is also another form of banking which allows customers to make use of bank’s web site in order to make transfers, pay bills, and view their bank statement without having to visit the bank hall.
c. Mobile banking: This is a form internet banking which involve the use of cell or mobile phones in order to settle some transactions. Some of the examples of this transaction includes: change pin, transfer of little a, mount funds, phones recharge.
d. Electronic card: This is a form of internet banking, with a physical plastic card that can identifies the holder of the card. It is used for online financial transaction online which includes; Point of Sale (POS) and Automated Teller Machine (ATM)which are used to authorize payment to the sellers. The various type of this card includes, credit and debit card which have to be replenished. 
2.1.2	Cyber-Crimes Threats on the Nigeria Premises
One of the most popular internet frauds is the 419 Act. This had its origin from Nigeria in the 1980s. 419 crimes consistent through the use of e mail and other internet mean (Amedu, 2005). In the year 2015, Nigeria ranked the third in global interest crime behind the United Kingdom and United State of America with about 127 billion naira as the estimate loss.
There are many factors responsible for the above situation. They include; weakness of the existing legislative institution to enforce relevant laws on cyber-crimes, continuous unemployment among graduates, a huge gap between the rich and the poor due to poor governance.
The above situation constitutes the environment upon which online banking has emerged in Nigeria. Although the level of the adoption and practice of online banking (especially internet banking) has remained quite insignificant, global projection still remains that information technology would continue to play revolutionary role in the development and delivery of banking products and services all over the world. In effect, it is this projection that has raised pertinent regulatory question concerning online banking especially in internet fraud in internet countries like Nigeria. One key issue here border on how handle internet banking fit well in the banking structure of a country so notorious identifiable with criminal use internet access.
2.1.3	Importance of Online Banking
	Online will enhance the quality of life in the following ways:
a. Increase sales
b. Quick transactions: this reduces queues at point sale 
c. Cash collection made simple: time spent on collecting, outing
d. Sorting cash is eliminated
As a policy instrument, CBN has a lot of praises on the cashless system. It is a tool for tackling money laundry, corruption, it has been pointed out that glibly advanced by the Central Bank of Nigeria for these policies for this policy includes reducing the cost of as management in 2009 cost 114.5 billion naira and this is projected to stand at 200billion naira 2020.

Liquidity Ratio
According to Rasiah (2010), deposit money banks are required by regulators hold a certain level of liquidity assets and the reason behind this regulation is to make to the deposit money bank always possess enough cash and have in possession other liquid asset as well as having the ability to raise funds quickly from other sources to be able to meet it payment obligations and other financial commitment on time. 
Deposits
Deposits consist of placed in the bank institution for safe keeping by the public. Bank are said to depend on loans being offered to customers. There is a general notion that deposits are the cheapest sources of fund for banks and so to the extent deposits are the cheapest sources of fund for banks and so to the extent deposit have positive impact on banks possibility if the demand for bank loan is very high. That is, the more deposit, the greater its capacity to offer more loans and make profit.
Income
Income is the consumption and saving opportunity gained by an entity within a specified time frame, which is generally expressed in monetary term. Rasiah (2010) presented that bank generate income mostly on their asset could be termed as income and non-generating with regard to deposit money bank income Rasiah (2010) classified to rate charged on loans, overdraft and trade finance which the bank offer to customers.

2.2      Theoretical Framework
           Deposit money banks are assaulted by pressure of globalization competition from non-bank news as a ways to add value to the services. The question is “what derives performance?” is at the top in understanding superior performance and hence striving for it, substantial research effort has gone into addressing this question, starting from the strategic level and going down to operational details. A key study bench marketing the strategies of leading retail bank (Vander Velde, 1992). This study is based on the opinion of heads of retail banks at all us deposit money banks established the linkage between marketing operation organization excellence. This finding led formulation of services management strategy encapsulated in the trail operational Capabilities Service Quality-Performance (CSQP) (Folh and Jackson, 1995). The CSQP trail is in turn, a focused view of the services profit chain described by (Haskett et al, 1994) based on their analysis of successful service organizations. This helps in the examination of theories on the areas of investigation. This study seeks to established the impact of online banking on the performance of Nigeria banking sector.
2.2.1	Bank Focused Theory
	This theory is anchored on the premises that banks uses nontraditional but conventional low-cost delivery channels to offer services to its customer such channels include the Automated Teller Machines (ATM’s), mobile phone banks, Point Of Sale (POS) among others.
In using these channels, the banks offer a wide range of services to its customers regardless of location and branch attachment. All that is required is to enter the needed information into the system and the transaction is done. This theory is the base forthis study since the emphasis here is on electronic platform as means of delivery services.
2.2.2	Bank-led Theory 
	The bank-led theory of branch less banking was postulated by Lyman, etal (2006) and emphasizes the role of an agent who acts as a link between the bank and customers. In this case retail agent have direct interaction with the banks customers and they perform the role expected by the cash or collecting deposits. Finally, this agency is expected to transmit all his dealing with the banks customer to the bank he is representing through electronic means (such as phone, internet, etc).



2.2.3	Non Bank-Led Theory
	This theory was popularized by Hogan (1991). Here customs do to deal with any bank and they do not maintain any bank account. All that the customer has deal with is non-bank firm such as mobile network operator card issuer who they exchange their cash their cash with for e-money account. The money account is then stored in the server of non-bank agent this trend to represent framework upon which these electronic payment methods because of lacks existing regulatory framework upon which these e-agent operate.

2.3 	Empirical Review 
	The review is concerned mainly relevant practical application of the theoretical underpinnings. Bello and Dogarawa (2005) examined and accessed the impacts of online banking on customer’s satisfaction in Nigeria are tally aware of the positive development in information technology and communication which led to new delivery channels for deposit money bank product and services in Nigeria bank traditionally have always sort medium through which they will services client more cost effectively as well as augment the benefit to their clientele their core concern has been to serve client more conveniently and in the process increase profit and competitiveness. Thus, banking in Nigeria embracing the influx of e-banking improvement in information and communication technology in sub-Saharan Africa is rapidly changing the way business is conducted. 
Agboola (2001) also stated the impact of computer automation on banking services in Lagos using six banks concluded that online bank has tremendously improved customer services. Egland et al (1998) was the first important study, which estimated the number of us bank offering electronic banking and analyzed the structure and performance of the group of banks offering electronic banking activities composed to those that do not offer such services in terms of profitability efficiency or credit quality. However, transactional electronic banks differed from other banks primarily by size.
	According to Centovo (2004), the internet adoption factors are divided into two categories;
i.	Factors relating to the infrastructure and accessing technology
ii.	Factors that are related to retail banking factors. 
The prior factor include skill on the part of consumer in using internet and other related technologies, attitude towards technologies, internet penetration rate privacy and security concerns. Later involve factors like banking culture, internet culture, trust in banking institution and internet banking push. However, lack of PC and internet penetration serves as barriers for development of e-banking. Also, in their study conducted in Turkish retail banking sector Polatoglin and Ekin (2001) concluded that internet decreases operational costs and it amplifies customer satisfaction retention.
	Abeanewe et al (2013), from their analysis of effect of privatization of Nigeria bank from 1990-2001 controlled for the age of the banks. Since longer establish bank might enjoy performance advantages over relative newcomers. Their result for the Nigerian market indicates that older banks did not perform as well as newer bank which were better able to pursue new profit opportunities.
	Sathoye (2005), investigated the impact of the introduction of transactional internet banking on performance and risk profile of major credit union in Australia similar to the result of Sullivan (2000), the internet banking variable. Thus, online banking doesn’t prove to be a performance enhancing tool in the context of major credit unions in Australia. It is neither nor enhances risk profile.
	Olasope (2013), investigated the effect of online banking on deposit money bank operation in Nigeria using primary data derived from questionnaire and oral interviews in the finding of Aderonke and Charles (2010) it was discovered that ATM (Automatic Teller Machine) is still the most common form of online banking.  
2.4	Literature Gap
	The evidence of the impact of this adoption of banking as delivery channel of performance is mixed at both sides with the use of this websites, customer can now carry out some transaction such as payment of bills, receive funds, check account balance, apply for loan without having to leave their place of work.






















CHAPTER THREE
3.0	Research Methodology
	Methodology is simply the use of activities that are involved in collecting the information required for research work. This chapter describes how the study was carried out by showing the procedures and method for the research and collection of data for the study. It comprised of the description of the population of the study, sampling techniques, methods of data collection, methods data analysis and limitations to methodology.

3.1	Population of Study 
	The population used in this study covered all the 40 credit officers of Unity Bank Plc. The population selected was designed to obtain adequate and diverse views pertaining to the level and impact of online banking in Unity Bank.

3.2 	Research Design
	The research design used in this study was the ex-facto research design which is aimed at establishing the impact of one variable and another.

3.3	Method of Data Collection 
	The researcher used both the primary and secondary data in the study. The primary data are collected by the researcher through the use of questionnaire while the secondary data collected from CBN electronic banking guidance, annual report of Unity Bank Plc




3.4	Sample Size and Sampling Techniques
Sample size
	The sampling size used by the researcher in this study constitute (40) Unity Bank officers.
Sampling Techniques
	 The techniques are used to ensure that all the statistics of the population is included in the sample. The simple is drawn from the credit officers of Unity Bank Plc.

3.6	Method of Data Analysis
The study used both descriptive and inferential statics in analyzing the data. Also, simple frequency counts, percentage and the chi-square were used in the data analysis.

3.6 	Test of Hypothesis and Inference
	The chi-square test was employment by the researcher to test the significance of the responses from the credit officers of Unity Bank plc (respondent). The chi-square test is performed by defining the numbers categories and observing the number of cases falling into each category and knowing and observing the number of cases falling into each category and knowing the expected number of cases fully in each category, the formulate for the chi-square is:
Where Z2 = chi-square 
0i = number of observed cases in category i
Ei = Number of expected cases in category i
K = Number of categories, 
summation runs from 1=1 to 1=K


CHAPTER FOUR
4.0	Data Presentation, Analysis and Interpretation
	A total of 40 questionnaire were distributed to the various credit officers of Unity Bank Plc. After the questionnaires were filled by the respondents and collect back, they were screened and sorted out by the researcher. The detail of the returned questionnaires shows that out of 40 sent out, 35 only were completed and returned, while 3 were not returned and 2 were rejected because they were not completed.
Hence 87.5% of the respondents returned their questionnaires.

4.1	Presentation and Analysis Data 
4.1.1	 Qualification of Respondent
	The researcher was able to meet with the respondent to know their level of qualification. The tables below show their different qualifications and their response.
	Alternative
	No of Respondents
	Percentage (%)

	OND
	5
	14.3%

	HND
	9
	25.7%

	BSC
	14
	40%

	MSC/MBA
	7
	20%

	Total
	35
	100


Source: Field Survey, 2025
Table 4.2 shows the qualification of the staff working in the bank, it could be seen that 5 (14.3%) of respondents have OND, 9 (25.7%) of the respondents have HND, 14 (40%) of the respondent have BSC while 7 (20%) of the respondents have MSC/MBA. The table above shows that the bank has highest staff with BSC which will further enhance the operation of the bank due to the high level of qualification.

4.1.2	Cadre of Respondents
	Different cadre of the respondents both the junior officers and senior credit officers were ascertained and are shown in table 4.3 below.

Table 4.3 Cadre of Respondents
	Alternative
	No of Respondents
	Percentage (%)

	Junior Credit Officer
	14
	40%

	Senior Credit Officer
	21
	60%

	Total
	35
	100%


Source: Field Survey, 2025
	Table 4.3 shows that 21 (60%) of respondent are Senior Credit Officers with the bank while 14 (40%) are Junior Credit Officers. Therefore, the bank senior credit officers are more than the Junior ones.

4.1.3	Professional Qualification
	The respondents were asked about their professional qualifications and their responses were presented below.
Table 4.3 Cadre of Respondents
	Alternative
	No of Respondents
	Percentage (%)

	Junior Credit Officer
	14
	40%

	Senior Credit Officer
	21
	60%

	Total
	35
	100%


Source: Field Survey, 2025
	Table 4.3 show that 21or 60% of respondent are Senior Credit Officer with the bank while 14 or 40% are junior credit officer. Therefore, the banks Senior Credit officer is more than the junior ones.
Table 4.1.4 Professional Qualification
	Alternative 
	No of Respondent 
	Percentage (%)

	Associated Chartered Accountant (ACA)
	16
	45.7

	Chartered Institute of Banker of Nigeria (CBN)
	15
	42.9

	Chartered auditor 
	2
	5.7

	Chartered Information System 
	2
	5.7

	Total 
	35
	100


Source: Filed Survey, 2025
	Table 4.4 show that 16 (45.7%) respondents are member of chartered Accountant in Nigeria, 15 (42.9%) of the respondents are professional bankers and 2 (5.7%) and 2 (5.7%) are for certified information system respectively. Therefore, most workers in the bank are professional and such one would expect quality service and information from them.
Table 4.1.5 Department of Respondent
	Alternative 
	No of Respondents 
	Percentage (%)

	Human Resources
	15
	45.3%

	Clearing & Cash Management
	9
	25.7%

	Business Development
	14
	40%

	IT Department
	7
	20%

	Total 
	35
	100%


Source: Field Survey 2025
Table 4.5 indicates that 15 (45.3%) the respondents are the Human Resources Department, 9 (25.7%) Clearing and Cash Management, 14 (40%) Business Development while 7 (20%) of the respondents are Information Technology Department and 16 or 45.7% of the remaining are credit and marketing. Therefore, it could be deducted from the data analyzed above that the credit and marketing department has the higher number of staff as such the bank will always strive to gain the larger share of market share.

4.1.6	 Threat to Online Bank
	The respondents were asked of the threat involves in inline banking and their responses were presented below.
	Alternative
	No of Respondents
	Percentage (%)

	Adequate security
	0
	0%

	Legal
	0
	0%

	Atm found
	0
	0%

	Poor communication link
	0
	0%

	All of the above
	35
	100%

	Total
	35
	100%


Source: Field Survey, 2025
	Table 4.6 shows that all respondents i.e 35 (100%) of the respondent were of the agree opinion that the bank places more emphasis in all the electronic banking threat to determine its effectiveness.







4.1.7 	Threat Assessment
	The respondents were asked their assessment of threat involved in online banking and their respondent were presented below.
Table 4.7 Threat Assessment
	Alternative
	No of Respondents
	Percentage (%)

	To a high extent
	0
	0%

	To a moderate extent
	27
	77.1%

	To a lower extent
	6
	17.2%

	No respond
	2
	5.7%

	Total
	35
	100%


Sources: Field survey, 2025
	On the assessment of Unity Banks online system, 27 (77.1%) of the respondent were on the agree opinion of moderate while 6 (17.2%) of the respondent were on the low extent and 2 (5.7%) show no respond and respondent with opined or high. Therefore, based in the data collected, it shows that the bank has low incident of threat in online banking system
4.1.8	Respondents of Unity Bank online banking system
	The respondents were asked of assessment of unity bank plc online banking system and their response were presented below.
	Alternative 
	No of Respondents
	Percentage (%)

	Excellent
	5
	14.3%

	Very good
	27
	77.1%

	Good
	3
	8.6%

	Fair
	0
	0%

	Poor
	0
	0%

	Total
	35
	100%	


Sources: Field Survey, 2025
Table 4.8 shows assessment of online system of unity bank plc, 27 (77.1%) of the respondent have the opinion that they are Very Good, 5 (14.3%) Excellent while 3 (8.6%) considered it as good and more of the respondent opinion that it is either fair or poor
4.1.9 	Information Technology Training Program 
	The research was able to ascertain the level of information training program in unity bank plc, and the responses are shown below:
Table 4.9 IT Program 
	Alternative 
	No of Respondents
	Percentage (%)

	Strongly agreed 
	5
	14.3%

	Agreed
	26
	74.2%

	Undecided
	3
	8.6%

	Disagree
	1
	2.9%

	Strongly disagree
	0
	0%

	Total
	35
	100%


Sources: Field Survey 2025
	On the assessment of training development program of Unity Bank officers, the table 4.9 shows that 26 (74.2%) of the respondent were of the Agree opinion, 5 (14.3%) Strongly Agree, 3 (8.6%) Undecided and 1 (2.9%) Disagree and none respondent opened on Strongly Disagree. Therefore, the bank has information training development program for its staff because (88.5%) of the respondent were of agree opinion. 



4.1.10 Level of Online Banking 
The respondent asked about the level of online banking and response is shown in table 4.10
Table 4.10	 Level of Online Banking 
	Alternative 
	No of Respondents
	Percentage (%)

	Strongly agreed 
	11
	31.4%

	Agreed
	22
	62.9%

	Undecided
	2
	5.7%

	Disagree
	0
	0%

	Strongly disagree
	0
	0%

	Total
	35
	100%


Sources: Field survey, 2025
	Table 4.10 shows that 22 (69%) of respondent were on the Agreed opinion that online banking system has make banking transaction easier, 11 (31.4%) Strongly Agree while 2 (5.7%) were Undecided and none of the respondents is either of the Disagree or Strongly Agree opinion. From the data, it indicates that the banking transaction has been easier with the introduction of online banking.









4.1.11 Improvement of Customer Satisfaction
	The respondent was asked about the level of satisfaction derived from online banking and their responses are shown in table 4.11 below
4.11 Customer Satisfaction Improvement 
	Alternative 
	No of Respondents 
	Percentage (%)

	Strongly Agreed 
	13
	37.1%

	Agreed
	21
	60%

	Undecided
	1
	2.9%

	Disagree
	0
	0%

	Strongly Disagree
	0
	0%

	Total
	35
	100%


Source: Field Survey, 2025
	Table 4.11 shows that 21 (60%) of the respondent were of the Agree opinion that electronic banking have improved customers satisfaction, 13 (37.1%) Strongly Agree while 1 (29%) Undecided and none respondent on the opinion of Disagree. Therefore, agree opinion having higher percentage shows that online banking has really improved customer satisfaction.









4.2.1 	Hypothesis One
	 Online banking does not have prospect of online banking in Unity Bank Nigeria plc,
Table 4.12 chi square on the prospect of online bank of unity bank
	Respondents view
	Oi
	Ei
	Oi-Ei
	(Oi-Ei)2
	(Oi-Ei)
    Ei

	Strongly agreed 
	15
	7
	8
	64
	9.14

	Agreed
	16
	7
	9
	81
	11.57

	Undecided
	2
	7
	-5
	25
	3.57

	Disagree
	1
	7
	-6
	36
	5.14

	Strongly disagree
	1
	7
	-6
	36
	5.14

	Total
	35
	35
	0
	242
	34.56


Sources: Computed from data, 2025
	Therefore, Z2 (chi square) value computed is 34.56, the degree of freedom k-1,5-1=4 from the Chi square rule,
Table X224; 0.05=9.4877
Therefore, X2 calculated = 34.56
	      X2 calculated =9.4877
	Decision rule: since X2 calculated is greater than X2 calculated, (34.567>9.4877) at 5% confidence level and 4 degree of freedom, the first null hypothesis id rejected and the alternative hypothesis which state that “online banking enhances unity bank efficiency” is expected.




4.2.2	Hypothesis Two
	 Online banking not has impact on the overall performance of the bank 
Table 4.13 Chi square table on the overall performance of the bank
	Respondents view
	Oi
	Ei
	Oi-Ei
	(Oi-Ei)2
	(Oi-Ei)
    Ei

	Strongly agreed 
	13
	7
	6
	36
	5.14

	Agreed
	16
	7
	9
	81
	11.57

	Undecided
	2
	7
	-5
	25
	3.57

	Disagree
	1
	7
	-5
	25
	3.57

	Strongly disagree
	1
	7
	-6
	36
	5.14

	Total
	35
	35
	0
	171
	28.99


Source: Computed from data, 2025
	Therefore Z2 (Chi square value computed is 28.99
The degree of freedom K-1, 5-1= 4
Using the statistical table to find the value of Z24; 0.05 the result is 9.4877
Therefore, X2 calculated = 28.99
	      X2 calculated = 9.4877
Decision rule: since X2 calculated is greater than X2 tabulated, (28.99>9.4877) at 5% confidence level and 4-degree freedom, the second null hypothesis is rejected and the alternative hypothesis which stated that unity bank plc, “online banking has impact on the overall performance of the bank” is accepted.





4.2.3 	Hypothesis Three
Table 4.14 Chi square table on the fortune of unity bank adaption of online banking does not enhance the fortune of unity bank 
	Respondents view
	Oi
	Ei
	Oi-Ei
	(Oi-Ei)2
	(Oi-Ei)
    Ei

	Strongly agreed 
	17
	7
	10
	100
	14.28

	Agreed
	13
	7
	6
	36
	5.14

	Undecided
	3
	7
	-4
	16
	2.28

	Disagree
	0
	7
	-5
	25
	3.57

	Strongly disagree
	0
	7
	-7
	49
	7

	Total
	35
	35
	0
	226
	32.27


Sources: Computed from data, 2024
Therefore, Z2 (Chi square) valued calculated is 32.27
The degree of freedom K - 1, 5 – 1 = 4
Using the statistical table to find the value of Z24; 0.05, the result is = 9.4877
Decision rule: since X2 calculated is greater than X2 tabulated, (32.27>4877) at 5% confidence level and 4-degree freedom, the third null hypothesis is rejected and the alternative hypothesis which stated that “adoption of online banking would enhance the banks fortune” is accepted.







4.2.3 	Hypothesis Four
Unity Bank, online Banking does not improve its bank customer relationship
Table 4.15 Chi square table on customer relationship in unity bank 
	Respondents view
	Oi
	Ei
	Oi-Ei
	(Oi-Ei)2
	(Oi-Ei)
    Ei

	Strongly agreed 
	13
	7
	6
	36
	5.14

	Agreed
	12
	7
	5
	25
	3.57

	Undecided
	5
	7
	-2
	4
	0.57

	Disagree
	3
	7
	-5
	25
	3.57

	Strongly disagree
	2
	7
	-5
	25
	3.37

	Total
	35
	35
	0
	106
	14.94


Source: Computed from data 2025
	Therefore, Z2 (Chi square) value calculated is 14.94
The degree of freedom K - 1, 5 -1= 4
Using the statistical table to find the value of Z24; 0.05, the result is 9.4877
Therefore, X2 calculated = 14.94
	     X2 calculated = 9.4877
	Decision rule: since X2 calculated is greater than X2 and 4-degree of freedom, the second null hypothesis is rejected and the alternative hypothesis which stated that “unity bank, Online banking does improve the bank customer relationship” is accepted






4.2.4	Hypothesis Five
	Unity Bank, online banking guidelines does not comply with CBN online banking guideline.
Chi square table on CBN online banking guideline
	Respondents view
	Oi
	Ei
	Oi-Ei
	(Oi-Ei)2
	(Oi-Ei)
    Ei

	Strongly agreed 
	19
	7
	12
	144
	20.57

	Agreed
	14
	7
	7
	49
	7

	Undecided
	0
	7
	-7
	49
	7

	Disagree
	1
	7
	-6
	30
	5.14

	Strongly disagree
	1
	7
	-6
	36
	5.14

	TOTAL
	35
	35
	0
	314
	44.85


Sources: Computed from Data, 2025
	Therefore, Z2 (Chi square) value calculated is 44.85
	Using the statistical table to find the value of Z24;0.05 the result is =9.4877
Therefore, X2 calculated = 44.85
	       X2 tabulated = 9.4877
	Decision Rule: since X2 calculated is greater than X24 degree of freedom, the second dull hypothesis is rejected and the alternative hypothesis which stated that “Unity bank, online banking guideline complies with CBN online guideline” is accepted





4.3	Data Interpretation
ADF		 cv@5% 		Probability 			Inference 
PROFIT 	-4.647823 		-2.914517 	0.0004 		1(1) 
ATM 		-4.817430 		-2.914517 	0.0002 		1(1) 
MB 		-4.551859 		-2.914517 	0.0005 		1(1) 
POS 		-5.980921 		-2.014517 	0.0000 		1(1) 
EXR 		-4.094527 		-2.914517 	0.0021 		1(1) 
INFR		-5.562391 		-2.915522	0.0000 		1(2) 

LPROFIT 	LATM 	LMB 		LPOS 		LEXR 	INFR % 
Skewness 	-0.045569 	-875808 	-0.344116 	-0.668098	0.711502 
Kurtosis 	1.807428 	3.901624 	2.051666 	2.920811	1.906627
Jarque-bera 	3.576333 	9.702715 	3.432506 	4.479222	8.051015 
Probability 	0.167267 	0.007818 	0.179738 	0.106500	0.017854 
Observation 	60 		60 		60		 60 		60
ATM_N_No.	28.77093 	4.887196 	5.887002 	0.0000
INFR_N_ % 	-0.011100 	0.008849 	-1.254435 	0.2208 
C 		4176.489 	6590.165 	0.633746 	0.5318 

From the above, the interpretation of the result as regard the coefficient of various repressors’ is stated as follows: The value of the intercept which is 4176.489 shows that the financial performance (PAT) will experience a 4176.489 increase when all other variables are held constant. The estimate coefficient which is 28.77093{CAE}, -0.011100{FIE}, shows that a unit changes in number of ATM and inflation (INFR) will cause 28.77093{28770.93%}, -0.011100{-1.11%}, increase/decrease in profitability (PAT) respectively. It is observed that the signs of ATM and INFR parameter actually confirm to the economic theories. A negative relationship which exists between INFR and financial performance (PAT) indicate that a fall in INFR will result in a negative change in the profit after tax (PAT); while the positive relationship which exists between ATM and PAT will result to positive change in the financial performance. Based on above information that the estimated regression model is represented as follows:
PAT = 4176.489+ 28.77093ATM -0.011100INFR +μ Considering the value obtained from the estimation of the model with the table value. The P-value is 0.000013 which is less than 0.05 and is therefore significant and reliable. This implies that there is significant and positive relationship between number of ATM and banks financial performance in Nigeria and a negative relationship between, inflation rate and banks financial performance in Nigeria (PAT) at the 5% level of significance, meaning if there is a 0.011100 decrease of INFR there will be a decrease in PAT by 0.011100 and if there is an increase of 28.77093 in ATM there will be corresponding increase in PAT by 28.77093.
Test of Significance (F–statistic) F-statistics test the overall significance of the model under study. F-calculated is compared with F-tabulated where F- cal is greater than F-tab we reject the null hypothesis (Ho) and conclude that the variable is statistically significant in explaining the dependent variable. The result shows in table above indicate that sum of square regression (SSR) are statistically significant at 5 percent alongside with mean square of regression (MSR). F*-calculated is compared with F tabulated; we accept the alternative hypotheses (Hi) and conclude that the variable is statistically significant in explaining the dependent variable. F*-calculated is 17.94427 and the corresponding p value of 0.000013




CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
	 The study was carried out in other to assess the impact of online banking system in Unity bank. The general introductory aspect shade more-light on the essential of online banking. Many literature and academic publications from different authors in online banking product emerging issues about online transactions.
 	It also finds that the customer enjoying online banking services is still not satisfied with the quality and efficiency of the services. This is expressed in the number of times customer perception of a reaction to the development are issues of concern to both government and banking industry. A lot need be done to create confidence in the minds of customer about the benefits and security of the delivery channels. Lack of patronize for online banking products is expected in lack of confidence.

5.2	Conclusion
 	The study examined the impact of online banking on the performance of online banking sector. It is argued that the majority of the business sectors, including banks, have taken advantages of using IT to enhance their business operations. The use of IT as led Nigerian bank to online banking and its online banking as revolutionized the entire banking industry by sealing borders and about new opportunities. Nowadays, most of the bank have website on the internet in order to extent the services globally to private executive services, attain their customer 24/7, and promote quality of services delivery. To achieve the research objective, the data of the study will be gathered by analyzing the financial statement.
	In general conclusion the online banking has made banking transaction to be easier by bringing services closer to its customer

5.3 	Recommendations
	In order to give growing trends of Information Communication Technology (ICT) which involves net banking ante-commerce in banks, vision in the right directions the following strategies are recommended for further follow up;
1. The banks must be focused in terms of their meet and using the right technology to achieve goals, rather than acquiring technology of online banking because other banks have it.
2. Banks should try to win customer’s confidence by providing adequate security of transaction back up of critical data files and alternative means of processing information. They should ensure good connectivity and power base that will enable them serve customers faster and more conveniently. The banks should ensure that at no time should services cease as a result of network problem
3. Government should provide: adequate regulatory framework that will ensure customer protection, and security of transaction. That way, bank customer’s confidence in online banking would be secured  
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