CHAPTER ONE
 INTRODUCTION
1.1 BACKGROUND TO THE STUDY

The introduction of electronic banking, online transaction and mobile banking in Nigeria has paved way for a new dawn of development where the use of cash and it demand is gradually declining. These recent evolution of technology in the Nigeria financial institutions creates interesting questions for financial institutions, economist, business analyst and the government regarding the current economical status, logistics, and availability of instruments to guarantee economic growth and stability, efficiency and effectiveness of the cashless policy. Since the creation of man, diverse payment methods have been used to purchase goods and services, with starting with the trade by barter.
The trade by barter system of transaction has been the bedrock for the introduction of money to solve problem of double coincidence of wants and divisibility faced by barter. The use of money/coins was introduced after the use of trade by barter system, and has solved so many challenges associated with trade and barter, but the use of money as an exchange medium has its own challenges and disadvantages and can still be replaced with a better payment system called the cashless policy or banking. Various advantages enjoyed by more developed nations such as the US has prompted the Central Bank of Nigeria (CBN) to adopt the cashless policy.
At the end of the 1980s the use of cash for purchasing consumption goods in the US has constantly dropped with inflation (Humphrey, 2004). Nigeria aim to be among the biggest economy by 2020 has driven her to gradually move from a pure cash economy to a cashless policy. Since Nigeria gained her independence in 1960, there have been different constitutional

 (
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reforms, change in economic and banking policies mainly aimed at stabilizing the economy enhancing social welfare and enhancing economic growth and development.
In view of being one of the best and biggest economies in 2020, the CBN has started implementing the cashless policy/banking in some major sates/cities in Nigeria. The CBN and pro cashless policy activists have asserted reduction in crime rates, minimized risk associated with carrying huge sums of money, reduction in political corruption, in banking cost, improvement on monetary policy in management of inflation and the overall growth and development of the economy of Nigeria as merits associated with the implementation of the cashless policy.



1.2	 STATEMENT OF THE PROBLEM.

Monetary policy as a technique of economic management to bring about sustainable economic growth and development through cashless policy and banking introduced by the Central bank of Nigeria (CBN) is not fully operational due to high rate illiteracy, inadequate sensitization/education of the benefits of the cashless policy, and inadequate logistic (such as the provision of internet connections in commercial area, computers and point on sales (POS) machines).
Apart from the physical challenges, economic data and indicators are not fully available and reliable. There as a great challenge in attempting to analyze the true impact of the cashless policy on the economy of Nigeria as only few monetary and macroeconomic indicators can be traced with relation to the subject matter and several scholars have attempted to analyze the cashless system or e-banking . However, it becomes clear that few studies present a comprehensive evaluation of cashless banking implications in developing countries. Most ignore its economic benefits of the equation while some do incomplete examination of its negative implications. This is often due to unreliable panel data for monetary and macroeconomic indicators although this study focuses on Nigeria; it is difficult to translate cashless studies from one country to another. Even payment instrument that looks similar across countries on the surface maybe different due to historical and legal variations (Daniel et al. 2004).



1.3	RESEARCH QUESTION

The question involve in these project research will help to answer the following problem encounter by operator of cashless policy and electronic banking Nigeria. The questions are a following:
i. What impact does cashless policy have on customer deposits in commercial banks?

ii. Does strong correlation exists between cashless policy and effective implementation of cashless banking in deposit money banks?
iii. Do the cashless policy challenges significantly affect banks performance in Nigeria?


1.4	OBJECTIVE OF THE STUDY

The main objective of the study is to examine the impact of the cashless policy on the economy of Nigeria, and how it affects economic growth. Specific objectives of the study include:
i. To examine the impact of the cashless policy on customer deposits in commercial banks.

ii. To	analyze	the	correlation	that	exists	between	cashless	policy	and	effective implementation of cashless banking in deposit money banks.
iii. To analyze whether cashless policy challenges significantly affects banks performance Nigeria.


1.5	RESEARCH HYPOTHESIS

H01: Cashless policy has no significant impact on customer deposits in commercial banks

H02:there is no strong correlation between cashless policy and effective implementation of cashless banking in deposit money banks
H03: Cashless policy challenges does not significantly affects banks performance Nigeria.

1.5	SCOPE OF THE RESEARCH

In pursuance of the objective of the study: attention shall be focused on electronic banking among the electronic commerce implementation. In order to conduct an empirical investigation into the adoption of electronic banking in Nigeria and will also examine the nature of electronic banking operations from the CBN bulletin from 2010-2012.
The research will also examine the benefit if the implementation of cashless policy and electronic banking survives in Nigeria.
1.6	SIGNIFICANCE OF THE STUDY

The study will give various insights into the various Implications the introduction of the cashless policy will have on the economy of Nigeria. Through examining various economic indicators such as the gross domestic product (GDP) and inflation, the study will examine and compare growth trends and changes to determine the cashless policy introduced by the CBN has a negative or positive effect on the economy of Nigeria. Various challenges and prospects identified in the study will also enable various stakeholders to tackle these challenges effectively by making policies that will address them and boost the economy of Nigeria.
The research is significant or important to the Nigeria banking system as it extend the knowledge base that currently exist in the challenges faced in the implementation of cashless policy and electronic banking in Nigerian and the possible adaptation of cashless economy and electronic

banking in the Nigerian banking sector. These concept is relatively new to majority of banking institution and their customer, the handful of banks who have chosen to embrace the concept and implement the policy have welcome technology and best customer satisfaction in the institution.
Therefore, this research which explores the challenges, prospects and implementation of cashless policy through electronic banking in Nigerian banking sector, and the research will help to create awareness among those who are unacquainted with its potential applications and benefits within the industry.



1.7	  DEFINITION OF TERMS

Access products that allow consumers to access traditional payment instrument electronically, generally from remote locations.
ATM Card- An Automated Teller Machine card (also known as a bank card, client card, key card, or cash card) is payment card provided by financial institution to its customers which enables the customer use it for transactions such as: cash withdrawal, deposits, obtaining account information, and other types of banking transactions. Often through interbank network.
Chip Card- Also known as an Integrated Circuit (IC) Card. A card containing one or more computers chips or integrated circuits for identification, data storage or special purpose processing used to validate personal identification numbers, authorize purchases, verify account balances and store personal records.

Electronic Data Interchange- (EDI) Is the electronic interchange of business information using a standardized format, that is it allows a bank to send information to another bank electronically rather than using paper.
Electronic Money. Is the money balance recorded electronically on a stored value card. These card have microprocessors embedded which can be loaded with a monetary value.
Internet Banking- Also known as online banking is an electronic payment system that enables customers of a financial institution to conduct financial transactions on a website operated by the institution, such as retail bank, virtual bank, credit union or building society.
Mobile Banking – This is a product that offers customers of a bank access to services on their mobile phones any where they are. Customers can make their transactions anywhere such as balance enquiry, statement of financial position, stop checks, bill payment, electronic fund transfer, updates and history, and other customer services.
Payment System- Is a financial system supporting transfer of funds from suppliers (savers) to the users (borrowers), and from payers to the payees, usually through exchange of debits and credits among financial institutions.
Point of sale (POS)- A point of sale is the payment device that allows credit/debit cardholders make payments at sales or purchase outlets. It allow customers to perform the following services like retail payments, cashless payments, cash back balance inquiry, airtime vending, loyalty redemption, printing mini statement, etc.

Smart Card- This is a plastic card about the size of a credit card with an embedded microchip that can be loaded with data, used for electronic cash payments, telephone calling, educational and security information can be stored and processed.
Transaction Alert- Customers carry out debit or credit transaction on their accounts and the need to keep track of these transactions prompted the creation of the alert system by the bank to notify customers of those transactions. The alert system also serves as notification system to reach out to customers when necessary information need to be communicated.
Western Union Money Transfer (WUMT)- Western union money transfer is a product that allow people with relatives in Diaspora who may be remitting money for home and family up- keep, project financing, school fees, etc. Nigerian communities known for having their siblings gainfully employed in other parts of the world are idle markets for Western Union Money Transfer.



CHAPTER TWO LITERATURE REVIEW
2.0	Introduction

This chapter is devoted to the review of related literature to concept of cashless policy and banking, challenges of cashless policy, advantages and disadvantages of cashless policy, as well as prospects of cashless policy. It also reviews the empirical and theoretical frame work of the study.
2.1	CONCEPTUAL FRAMEWORK 

Cashless system is the ability to store money in an electronic purse on a card and is fast becoming standard practice throughout the workplace. The Cashless initiative currently led by the Central Bank of Nigeria (CBN) is already live in Lagos since on 1st of January, 2012. The CBN implemented this new initiative for a cashless economy and the safe and secure options for making electronic payments in other parts of the country. For better understanding of the cashless banking, the major controversial concept in context of the financial system is ―electronic payment‖. An electronic payment in its simplest sense is the making of payment(s) via an electronic terminal or platform and forms an integral part of the vast ecommerce ecosystem. The importance of ecommerce seems to be hinged on the prediction of JP Morgan senior analyst Imran Khan that global ecommerce revenue is expected to grow nearly 19 per cent in 2011 to the tune of $680 billion (Munich Personal Repec Archive, 2012).
Electronic payment systems can be grouped into four broad categories: online electronic cash system, electronic cheque system, smart cards based electronic payment system and online credit card payment system.

Also, Humphrey and Berger (1990) present one of the earliest attempts to comprehensively estimate the private and social costs for nine separate payment instruments- cash, cheques, credit cards, money orders, point of sale (POS), Automated Clearing House Transfers (ACH), ATM bill payments, travelers ‗cheques and wire transfers. They find that from a social cost perspective, cash is the cheapest payment instrument, followed by ACH, POS and ATM bill payment. From a private perspective, cheques emerge as the cheapest payment method followed by cash, ACH and POS bill payments. However, the influence of government intervention was prematurely considered as there was no calculation of net benefits of such payments instruments (Daniel et al, 2004). For the purpose of this research work, only few of the cashless banking instruments will be considered so as to determine its impact on banks profitability. They include; the ATM, POS, E-commerce, Internet Banking, and Cheques.
2.1.1 	Telephone and PC Banking Products

This is a facility that enables customers, via telephone calls, find out about their position, with their bankers merely dialing the telephone numbers given to them by the banks. In addition, the computers on the phone would require special codes given to the customers as a means of identification of authentic users before they can receive any information they requested for. This is a service introduced into the banking balance as a result of computer telephone technology being made available Ovia (2013). The technology banking has a universe of possible application limited only by the imagination. These areas include: Account balance enquiry; Account statement printing; intra-Banks Account to Account Transfer; inter-banks Account to Account Transfer; Download Account Transaction etc.
Telephone and PC banking brings the bank to the doorstep of the customer, it does not require the customer to have his premises; interactive Voice Response becomes a regular feature of

operations; Text-to-speech capability becomes reality; A uniformed messaging capability become permanent feature of the bank.
2.1.2			The Card System

The card system is a unique electronic payment type. The smart cards are plastic devices with embedded integrated circuit being used for settlement of financial obligations. The power of cards lies in their sophistication and acceptability to store and manipulate data, and handles multiple applications on one card securely (Amedu,2015). Depending on the sophistication, it can be used as a Credit Card, Debit Card and ATMs (Automatic Teller Machine). While the electronic card is gaining popularity in USA and Nigeria, the Spanish financial Institution demonstrated the highest implementation and update of smartcards across Europe (Amedu, 2015).
The Smart Card was introduced into the Nigerian market to reduce or eliminate problems of carrying cash about (Amedu, 2015). It is electronically loaded with cash value and carried about like  credit  card  and  stores  information  on  a  microchip.  The  microchip  contains  a  ―purse‖  in which value is hold electronically. In addition, it also contains security programs; these protect transactions between one card user and the other.
It can also be transferred directly to a retailer, merchant or other outlet to pay for goods and services, and like cash, transaction between individual without the needs for banks of the other third parties. Also, the system does not require central clearing. It is valued immediately. Also the system allows transfer of one value to the other hence it operates like cash.
2.1.3	 	The Automated Teller Machine (ATM)

ATM is a combined computer terminal, with cash vault and record-keeping system in one unit, permitting customers to enter the bank‘s book keeping system with a plastic card containing a

Personal Identification Number (PIN). It can also be accessed by punching a special code number into the computer terminal linked to the bank‘s computerized records. It is cash dispensing machines, deposits, funds transfer between two or more accounts and bill payments. A fundamental advantage is that it needs not to be located within the bank premises. It is usually in stores, shopping malls, fuel stations etc. authentication is provided by owners through different ATM service providers who are also interconnected so one needs not to worry about which company services a particular ATM machine. Inter switch for example supports visa and master cards on her ATM machine.
2.1.4 	Point-of-Sale (POS) terminal

This is an electronic device that is used for verifying and processing credit card transactions. Typically connected via highly reliable telephone wired connections, they require rapid dial up time, low power and reliable performance. A Retail Point of Sales system typically includes a computer, monitor, cash drawer, receipt printer, customer display and a barcode scanner, and the majority of retail POS systems also include a debit/credit card reader. It can also include a weight scale, integrated credit card processing system, a signature capture device and a customer pin pad device. More and more POS monitors use touch-screen technology for ease of use and a computer is built in to the monitor chassis for what is referred to as an all-in-one unit.
2.1.5 Online Banking (or E-banking)

This allows customers of a financial institution to conduct financial transactions on a secure website operated by the institution, which can be a retail or virtual bank, credit union or building society. To access a financial online banking facility, a customer having personal Internet access must register with the institution for the service, and set up some password (under various names) for customer verification.

Online banking allows customers to get current account balances at any time. Customers do not need to wonder whether a cheque is cleared or deposit has been posted, at the click of a button customer can easily check the status of their current, savings and money market accounts, through online banking. Online banking gives the ability to pay bills electronically, customers can also download account transactions online, and it is also easy to import the transactions directly into typical PC at home or the office. In summary customer can access his account from any part of the globe.
2.1.6 	E-Payment as a Veritable Tool to Achieve Cashless Policy

Electronic based transactions are a major tool used to discourage high circulation of cash in any economy. It is a sine qua non to the implementation of cashless policy as it desirous to make it succeed. Electronic cash is a system that allows individuals purchase goods or services in today‘s society without the exchange of anything tangible. The term money still exists, but it is more in

an electronic form. This is more acceptable as the world over makes a shift towards a cashless society which is being sold as a more convenient method of payment and a method of preventing crimes all the way from robbery of cash from individuals to the extent of money laundering among crime syndicates and cash stockpiling at home by corrupt government officials.
BCB (2012) defines electronic money as an electronic store of monetary value on a technical device that may be widely used for making payments to undertakings other than the issue without necessarily involving bank accounts in the transactions, but acting as a prepaid bearer instrument. The Basel Committee Report on Banking and Supervision (2013) defines electronic banking as the provision of retail and small value banking product and services through electronic channels. Such product and service can include deposit taking, lending, account management, provision of financial advice, electronic bill payment and the provision of other e- payment product and service such as e-money. Below are some of the e-banking product and services that is pivotal to implementation of the cashless policy.
2.1.7 	E-Banking Product and Services in Modern Day Economy

Point Of Sale Terminals: This mode of e-banking handles cheque verification, credit authorization, cash deposit and withdrawal and cash payment. it enhance electronic fund transfer at the point of sales. Thus customers account would be debited immediately with the cost of purchase in an outlet such as a petrol station or supermarket. The implication of this is that customers can make payment for goods and services without necessarily coming in contact with physical cash as the purchase price would be debited on the buyer‘s card and credited on the seller‘s account.
2.2	THEORETICAL FRAMEWORK

The theoretical framework of this study is Technology Acceptance Model (TAM) and Diffusion of Innovation (DOI) Theory.
Technology Acceptance Model (TAM) Theory: Technology Acceptance Model is one of the models that have been developed to provide a better understanding of the usage and adoption of information technology. It is presently a prominent theory used in modeling technology acceptance and adoption in Information systems research. TAM is an information systems theory that models how users come to accept and use a technology that will encourage economic growth. The model suggests that when users are presented with a new technology, a number of factors influence their decision about how and when they will use it. The factors are; perceived usefulness (PU) and perceived ease-of-use (PEOU). According to TAM, one‘s actual use of a technology system is influenced directly or indirectly by the user‘s behavioral intentions, attitude, perceived usefulness of the system, and perceived ease.(Davis, 2015)
Diffusion of Innovation (DOI) Theory: According to Gabriel and Rogers (1962) Diffusion of Innovation theory seeks to explain how, why, and at what rate new ideas and technology spread through cultures. They said diffusion is the process by which an innovation is

communicated through certain channels over time among the members of a social system. Rogers explained the process of Innovation diffusion as one which is dictated by uncertainty reduction behavior amongst potential adopters during the introduction of technological innovations. Diffusion of Innovation (DOI) Theory consists of six major components: innovation characteristics, individual user characteristics, adopter distribution over time, diffusion networks, innovativeness, adopter categories, and the individual adoption process. Arguably the most popular of the six components of DOI centers on the characteristics of the innovation itself. After analyzing a variety of previous innovation diffusion studies, Rogers singled out the following five characteristics of innovations that consistently influence the adoption of new technologies.
Perceived Risk Theory (PRT)
Perceived risk also has some serious points to be considered on mobile banking. Earlier studies have suggested that the user‘s perception on risk is a main factor in the adoption of new technology. When the new innovation is done, it helps to develop the life style of the users and it will be more if the adoption increases satisfaction. It is also a fact that a progressive image could be created among the community using mobile banking services and they get self-respect and it will play a great role in adoption of the technology. On the other hand McLean and DeLonealso updated the modern view and they considered the user‘s satisfaction as the key measure in assessing the successfulness on a system (McLean &DeLone 2012)
Theory of Planned Behavior: The theory of planned behavior is a theory about the link between attitudes and behavior of customer. The model assumes behavioral intention to use as customer satisfaction determined by usefulness, risk and trust. (Luarn, &. Lin 2015)
Service Quality Model (SERVQUAL)
Service quality is one of the important attributes of service providers as they regard measuring the service quality from consumers‘ perspective as

a top priority construct. Service quality is an indispensable factor for customer satisfaction, cost reduction, customer loyalty, customer relationship and retention, profitability and so on. Many have suggested that quality results from a comparison of perceived performance with expected performance based on the so-called ―disconfirmation theory‖. Indeed, this notion was the basis for the SERVQUAL model, which views service quality as the gap between the expected level of service and customer perceptions of the level received.
Berry, Parasuraman, &Zeithaml (2018) are the creators of this instrument that is used to measure the customer perceptions of service quality. Therefore, the evaluation of service quality results from comparing the perception about received services with prior expectations of what those services should provide(Islam, 2012). Previous studies did not support all factors structure proposed by Parasuraman et al. (2012).
2.3	EMPIRICAL REVIEW 

Empirical studies on cashless policy are sparse because it is a newly implemented policy of the CBN. However, the following are worth mentioning. Echekoba and Ezu (2019) in a research carried out in Nigeria, observed that 68.2% of the respondent complained about long queues in the bank, 28.9% complained of bad attitude of teller officers (cashiers), while 2.89% complained of long distance of bank locations to their home or work places. Likewise in her 24th NCS national conference in December 2011, CBN data shows that 51% of withdrawal done in Nigeria was through ATM, while 33.6% was through over the counter (OTC) cash withdrawals and 13.6% through Cheque. Payment was also done through point of sales machine (POS) which accounted for 0.5% and web 1.3%. Therefore, if the introduction of ATM in Nigeria cash withdrawals system reduced OTC withdrawal; then it will implies that introduction of cashless policy supported by application of information technology can achieve more to reduce over dependent on cash payment in Nigeria economy system. Adewoye (2019) empirically studied the impact of mobile banking on service delivery in the Nigerian Commercial Banks through the use of questionnaire. He found out that the introduction of e-banking services has improved banking efficiency in rendering services to customer. His findings shows that mobile banking improve banks service delivery in a form of transactional convenience, savings of time, quick transaction alert and save of service cost which has recuperate customer‘s relationship and satisfaction. To this end, he recommended that banks management should create awareness to inform the public

about the benefits derived on the e-banking service products, collaboration among banks should perfectly maintained, skilled manpower and computer wizard should be employed by every banks, in other to prevent fraudulent personal and hackers from manipulating the banks data and stealing money from the banks accounts. Finally, provision and maintenance of public network system such as telephone (Nitel) and the availability of these basic infrastructures is fundamental to the efficient functioning of the mobile banking services. Olatokun and Igbinedion (2019) used DOI theory to investigate the adoption of ATM in Nigeria. They found out that constraint such as relative advantage, complexity, observability, compatibility and trialability were positively related to attitude to the use of ATM cards in Nigeria. Olorunsegun (2016) used cluster sampling technique to study the impact of electronic banking in Nigerian banking system. He found out that a bank has an effective electronic banking system which has improved its customer‟srelationship and satisfaction. James (2019) used Statistical Package for Social Sciences (SPSS) to investigate the acceptance of e-banking in Nigeria. The result showed that acceptance of e-banking in Nigeria was significantly influenced by age, educational background, income, perceived benefits, perceived ease of use, perceived risk and perceived enjoyment. James (2019) used Rogers Diffusion of Innovation theory to investigate the determinants of the adoption of mobile banking in Nigeria. The study empirically showed that age, educational qualification, relative advantage, complexity, compatibility, observability and trialability were important determinants of the adoption of mobile banking. This therefore makes it imperative for relevant stakeholders to make efforts to positively influence these independent variables so as to make mobile banking more popular. Morufu and Taibat (2018) used qualitative survey to ascertain banker‟s perceptions of electronic banking in Nigeria. The results suggest that bankers in Nigeria perceive electronic banking as a tool for minimizing inconvenience, reducing

transaction costs, altering customers queuing pattern and saving customers banking time. Olajide (2019) used theories to investigate cashless banking in Nigeria and its implications on the economy. He found out that cashless banking will boost the economy on the long run. Egwali (2019) used consumer acceptance theory to investigate customers‟ perception of security indicators (SI) in online banking sites in Benin, Nigeria. He found out that SI were not very effective at alerting and shielding users from revealing sensitive information to fool e-banking sites in Nigeria.

2.4	GAPS IN LITERATURE

 While there is some literature on the adoption of cashless payment systems, there is limited research specifically addressing how these policies impact financial inclusion among underbanked populations in Nigeria.
There is a need for more studies examining the factors that influence consumer acceptance and usage of cashless systems in Nigeria. Understanding the psychological and social factors can provide insights into how policies can be better implemented.
There is insufficient research on how cashless policies have affected the operations and growth of SMEs. This includes understanding challenges faced by these businesses in adopting electronic banking.
: With the increased reliance on electronic banking, the literature lacks comprehensive studies on the cybersecurity threats associated with cashless transactions and how they affect consumer confidence and trust in online banking.
 Most research tends to focus on urban areas, leaving a gap in understanding how cashless policies impact rural populations differently. Rural accessibility, infrastructure, and technology adoption are critical factors that may vary significantly.
There is a lack of longitudinal studies examining the long-term economic effects of cashless policies on the overall economy and individual financial behaviors in Nigeria.
The role of regulatory frameworks in the success or failure of cashless initiatives is often underexplored. Research on the effectiveness of existing regulations and necessary policy adjustments is needed.
More insights are needed into how socio-economic factors influence the adoption of cashless systems among different demographic groups in Nigeria. This includes income levels, education, and technology literacy. Comparative studies that analyze Nigeria’s cashless policy alongside similar initiatives in other developing economies could provide valuable insights and lessons learned. There is a gap in understanding how electronic banking and cashless policies are affecting traditional banking institutions in Nigeria, including their operational strategies and customer interactions.
With increased digital transactions, there is a growing need to explore the environmental implications of cashless systems, including energy consumption and waste from electronic devices.

CHAPTER THREE
3.0 RESEARCH METHODOLOGY
This chapter describes the techniques and procedures used by the researcher in conducting the study and accumulating the data for the study. It comprises of sources of data, population of the study, sample size, method of data collection, method of data analysis and limitation to methodology.
3.1	RESEARCH METHODS. 
The method of research adopted by the researcher for this study is survey. It involves an observation of the operations and activities of unity Bank of Nigeria Plc as it relates to information technology. This method was chosen because it is generally acceptable to all as an unbiased technique which gives every member of the selected population an equal chance of being included; it shows a true representative of the sample population studied where the entire results generalized. It's very convenient, 
saves time and cost effective. 	
In the course of this research, questionnaires and personal interview were used to generate our data. The questionnaires focused on "the impact of information technology on the operations of the banking system in Nigeria. 
3.2	RESEARCH DESIGN 
Research is simply defined as the process of inquiring or investigating a phenomenon and arriving at dependable solutions to problems through the planned and systematic collection, analysis and interpretation of data. 
3.3	POPULATION OF THE STUDY. 
The population of this study is focused on the staff of unity Bank of Nigeria Plc and customers who make transactions with the Bank on daily basis and some policy makers of the bank. 

3.4	SAMPLE AND SAMPLING PROCEDURE. 
Since it was not feasible for the researcher to study the 20 commercial banks in Nigeria and their customers, considering time and financial constraints, the researcher was based on the study of unity Bank PLC. 

The researcher makes use of population, which comprised of selected staff and customers of the bank. The sample size is made up of 180 staff and 70 customers of Unity bank of Nigeria Plc. 

The choice of this sample size takes into consideration the popu~tion size, homogeneity of respondents, level of accuracy desired and rate of response proposed from the respondents. 
3.5 METHOD OF DATA COLLECTION( INSTRUMENT)
The primary and secondary sources of data collected were adopted in this research work. 
Primary Sources: Data were collected mainly through distribution of questionnaires to the bank under study. 
Secondary Sources: Secondary data in this research work were collected through the review of related literal relevant literatures were obtained from text books, journals, magazines, and newspapers. Consequently, libraries were consulted; prominent among them were the Kwara state polytechnic library, Unity Bank website, Banking and Finance Department seminar papers. More so, in this era of globalization, information from the internet was also valuable.
INSTRUMENTS FOR DATA COLLECTION
These can be distributed among bank customers, employees, and management to gather perceptions, opinions, and experiences regarding the use of information technology in banking services. Questions can cover topics like ease of access to banking services, satisfaction with online banking platforms, security concerns, and overall perceptions of IT impact.

3.6	METHOD OF DATA ANALYSIS	
To accomplish the research, analysis of the data was of utmost importance since the data (collected/was in disarray and as such cannot make any meaning to the reader. Direct report of the qualitative data from observation has been made while descriptive statistics was utilized in the analysis of the descriptive data collected from questionnaires to generate frequencies and percentages. Statistical analysis is carried out on each of the research questions based on the data extracted from the computation of data which was affected using simple percentages after which comparisons were done to determine the effectiveness in achieving the desired objectives.

3.7	LIMITATION TO METHODOLOGY
The methodology of this research work was limited to numbers of factors firstly some respondents refuse to return their questionnaire. Also response to the question might not necessary represent the option of the respondent despite the technique applied to o minimum. Furthermore, time and finance constant were other difficulties encountered .during the course of data collection. However in spite of all these short coming, efforts were made to analyze the available data to establish the relationship amongst different variable observed.


CHAPTER FOUR
4.0	DATA PRESENTATION, ANALYSIS AND FINDINGS 
4.1	DATA PRESENTATION
A total of 50 copies of questionnaires were distributed to the various staffs. After the questionnaires were filled by the respondents and collect back, they were screened and sorted out by the researcher. The detail of the returned questionnaires shows that out of 50 sent out, 45 only were completed and returned, while3 were not returned and 2 were rejected because they were not properly completed. Hence 87.5% of the respondents returned their questionnaires. 
Table 4.1 Qualification of Respondent
The researcher was able to meet with the respondent to know their level of qualification. 
The table below shows their different qualifications and their response.
	Variables
	No of Respondents
	Percentage (%)

	OND
	3
	7

	HND/BSC
	22
	68

	MSC/MBA
	20
	25

	TOTAL
	45
	100


Source: Field Survey, 2025
Table 4.1 shows the number of respondents by qualifications. The data collected indicated that 7% of respondents are OND Holders, 68% are HND/BSC holders, while 25% are MSC/MBA. Therefore, it could* be inferred that majority of the staff are HND/BSC Holders. 
Table 4.2 Official status
Different official status of the respondents both the junior officers and the senior credit officers were ascertained and are shown in table below.
	Variables
	No of Respondents
	
	Percentage (%)

	SENIOR STAFFS
	28
	
	75

	JUNIOR STAFFS
	17
	
	25

	TOTAL
	45
	
	100


Source: Field Survey, 2025
Table 4.2 shows that 75% of respondent are Senior staffs with the bank while 25% are junior staffs. Therefore, the bank Senior staffs are more than the junior ones.



Table 4.3 Department of Respondents
The respondents were asked of their department are from different department and their responses were presented below.

	Variables
	No of Respondent 
	Percentage 

	OPERATION
	19
	50

	MARKETING
	9
	15 '

	INFORMATION TECHNOLOGY
	4
	10

	HUMAN RESOURCES
	4
	10

	CLEARING         AND CASH MANAGEMENT




	9
	15

	TOTAL
	45
	100










Source: Field Survey, 2025
Table 4.3 indicates that 50% of the respondents are in the operation department, 15% of the respondents are marketing department, 10% information technology department, while 10% of the respondents are human resources department and 15% of the remaining are in the clearing and cash management. Therefore, it could be deduced from the data analyzed above that the operation department has the higher number of staff as such the bank will always strive to gain the larger share of market share. 

Table 4.4: Have you heard of Nigeria's cashless economy?
	Variables
	Frequency
	Percentage (%)

	Yes.
	45
	100

	No
	-
	-

	Total
	45
	100


Source: Field Survey, 2025
 All the respondents shared the same view or agreed that they have heard of the Nigeria's cashless economy. 



Table 4.5 do you know what cashless economy means?
	Variables
	Frequency
	Percentage (%)

	Yes
	45
	100

	No 
	-
	-

	Total 
	45
	100


Source: Field Survey, 2025
All the respondents agreed that-they know what cashless economy means. 

Table 4.6 do you think cashless banking system will benefit Nigeria economy?
	Variables
	Frequency
	Percentage (%)

	Yes
	45
	    100

	No
	    -
	   -

	Total
	45
	100 


Source: Field Survey, 2025
All the respondents shared the same view or agreed that cashless banking will befit Nigeria economy. 
Table 4.7 does cashless banking system increase employee’s productivity?
	Variables
	Frequency
	Percentage (%)

	Yes
	18
	30

	No
	27
	'70

	Total
	45
	100


Source: Field Survey, 2025
From the table, 30% of the bank staff who filled the questionnaires believe that the cashless banking system increase employee's productivity. While, 70% however has a contrary opinion. Therefore, disagree opinion having higher percentage shows that cashless banking does not increase employee's productivity. 
Table 4.8 does cashless banking system encourages technology development in Nigeria banks or in any organization?
	Variables
	Frequency
	Percentage (%)

	Yes
	37
	90

	No
	8
	10

	Total 
	45
	100


Source: Field Survey, 2025.
From the table, 30% of the bank staff who filled the questionnaires believe that the cashless banking system increase employee’s productivity. While 70% however has a contrary opinion. Therefore, disagree opinion having higher percentages shows the cashless banking does not increase employee’s productivity.

Table 4:9: does cashless banking system encourages technological development in Nigeria banks or in any organization?
	 (
Total
) (
45
) (
100
)Variables
	Frequency
	Percentage (%)

	Yes
	37
	90

	No
	8
	10

	Total
	45
	100


Source: Field Survey, 2025
The response from the table above is a clear indication that the cashless banking system will bring about increase in customer's base. 90% of the respondents said since the inception of cashless policy the customer's strength has not reduced. While 10% of the respondents had a different opinion. Therefore, agree opinion having higher percentage shows that cashless banking system will bring about increase in customer's base.
Table 4.10: does cashless policy enhance profitability?
	Variables
	Frequency
	Percentage (%)

	Yes
	37
	90

	No
	8
	10

	Total
	45
	100


Source: Field Survey, 2025
From the table above, it is very clear that cashless policy enhance profitability, 90% agree and share this view. While only
10% had different opinion. Therefore, agree opinion having higher percentage shows that cashless policy enhances
profitability.

Table 4.11: Will cashless banking increase bank profitability?
	Variables
	Frequency
	Percentage (%)

	Yes
	28
	75

	No
	17
	25

	Total
	45
	100


Source: Field Survey, 2025
 From the table above, 28 respondents who filled the questionnaire and which represents 75% agree that cashless banking increase bank profitability and out of the 45 respondents 17 representing 25% disagree with this. Therefore, agree opinion having higher percentage shows that cashless banking increases bank profitability. 

Table 4.12: Does cashless banking system have a method of risk diversification

 (
Variables
Frequency
Percentage (%)
Yes
37
90
No
8
10
Total
45
100
)



 (
Source: 
Field Survey, 
2025
)
With a total of 37 respondents representing 90% saying yes that cashless banking system is a method of risk diversification, while 8 respondents representing 10% disagree with it. Therefore, agree opinion, having higher percentage shows that cashless banking system a method of risk diversification.
Table 4.13 does cashless banking result into effective internal control in Nigeria bank. 
	Variables
	Frequency
	
	Percentage (%)

	Yes
	26
	
	65

	No
	19
	
	35

	Total
	45
	
	100







Source: Field Survey, 2025
 From the above table, it is very clear that cashless banking result into more effective internal control in Nigeria banks with 65% respondents that agree with it. While 35% of the respondents disagree that the cashless banking does not result into more effective internal control in Nigeria banks. Therefore, agree opinion having higher percentage shows that cashless banking result into more effective internal control in Nigeria banks.
Table 4.14: do you observed customer confidence in cashless banking system?
	Variables
	Frequency
	Percentage (%)

	Yes
	28
	65

	No
	17
	35

	Total.
	45
	100


Source: Field Survey, 2025
 Table 4.14 shows that 65% of the respondents were of the agree opinion that they Observe improved customer confidence in cashless banking system. While on the other hand 35% strongly disagree that they do not observe improved customer confidence in cashless banking system. Therefore, agree opinion having higher percentage shows that there is improved customer confidence in cashless banking system.

Table 4.15: will cashless banking system improve the economy of Nigeria?
	Variables
	Frequency
	Percentage (%)

	Yes
	26
	65

	No
	19
	35

	Total
	45
	100


Source: Field Survey, 2025
Table 4.15 shows that 65% of the respondents were strongly agreed that cashless banking system will improve the economy of Nigeria. While 35% strongly disagree that cashless banking system will not improve the economy of Nigeria. Therefore, agree opinion having higher percentage shows that cashless banking system improves the economy of Nigeria.

 (
Variables
Frequency
Percentage (%)
Yes
15
30-
No
30
70
Total
45
. 100
)Table 4,16 for a failing bank do you think cashless banking system is the best option?




 (
Source: 
Field Survey, 
2025
)


From the table above, 15 respondents who filled the questionnaire and which represents 30% agree of failing bank cashless banking system is the best option. While on the other hand 30 respondents which represent strongly disagree that for a failing bank cashless banking system is not the best option. Therefore, disagree opinion higher percentage shows that cashless banking is not the best option for a failing bank.



4.2	DATA ANALYSIS
The use of computer technology in service rendition in the banking industry remains indispensable responses obtained from bank official, more than-90 percent of Nigeria banks make use of information technology offering payment services.
In a total of 45 respondents, 37 respondents representing 90% acknowledged that cashless banking system will encourage technology development in table 4.8 providing services like money transfer, smartcard electronic funds transfer etc. this shows the extent of computer technology application in the banking industry or in any organization. Although the use of information technology (I.T.) is still not widespread in the banking industry, there are clear indications that in the nearest future I.T will become fully diffusedin the banking industry. 
So far a good number of banks which offer computer based services tent to be constrained by a lot of factors. These factors constitute the major problem hindering the development of cashless banking system in Nigeria. In this study some I.T related problems were identified they include: infrastructural deficiencies in communication link, inadequate skilled managers and requisite tools on end users and client systems non-provision of adequate security for fraud prevention. However, in spite of these problems banks profit margin has continued to increase, according to our respondents it's attributed to the introduction of cashless banking payment services. 
About 75% of Respondents shared this view. But as the extent, the introduction of cashless banking system has increased in customer's base, the general consensus is that cashless banking has improved bank's customers base, the consensus is that cashless banking has impact on banks customers' base 90% of respondents are of the view that cashless banking has impact on customers base while 10% described the impact is not.
Equally, 90% of respondents are of the view that cashless banking will help in capital market development in Nigeria. While only 10% of respondents had a different opinion. By implication, the introduction of cashless banking system has generally increased customers confidence in cashless banking system. This view was shared by about 65% of total respondents.
Be that as it may, it is not very clear as to how cashless banking can constitute a problem to monetary authority in terms of money control and management or how it could increase the GDP or influence economic growth. But one thing clear is that cashless banking seems to show some level of uncorrelation with economics growth neither does it increase the GDP of a nation. 





CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1. SUMMARY
The introduction of cashless banking in Nigeria has a strong influence on the development of the payment system in particular and the banking system in general. However, the introduction of the system, involves commitment of huge amount of financial resources on computer technology and telecommunication facilities, computer technology is a primary requirement for the proper functioning of the electronic monetary transfer system (EMTS) cashless banking.
The use of computer in payment system would not reduce the importance of branch banking in Nigeria or reduce customer's confidence on the banking industry, from responses obtained from staff of the bank studied; the introduction of cashless banking has rather increased customers loyalty to banks in general.
The major problems hindering the effective operation of cashless banking in Nigeria are infrastructural deficiencies such as erratic power supply, lack of security, literacy and high charge on payment terminals (POS, ATMS) e.t.c. These problems are only peculiar to Nigeria as it is known that in developed countries issues like power failure or failure links are not in existence. However, the introduction of cashless Banking System has also contributed significantly to bank income by way of fee or changes gotten from these services.
5.2 CONCLUSION
This study examined the new cashless banking policy in Nigeria with a view to ascertain the policy implications as well as to evaluate other policies of the unity Bank. It was motivated by a number of considerations. First, is that the financial sector has witnessed so many reforms without commensurate improvements in the standard of living of Nigerians. Secondly, there has been disagreement on what form of money should guarantee the effectiveness of monetary policy. In order to achieve the objectives of this study, the method of simple descriptive analysis were performed.
The study also presented a review of literature on the research topic by ascertaining the strengths and criticisms of previous relevant studies. Here, most researchers took a one-sided look by examining either the benefits or the costs of cashless banking while the others did not examine comprehensively the policy implications of cashless banking. However, this was able to fill the gap. The development of innovative cashless banking has the potential to transform economic activity and achieve developmental goals. If an effective cashless banking system can be developed and the recommendations are carried out then it will have desired impact on Nigerian economy. Therefore, trusted central banks and governments must play a key role in promoting the development of popular forms of e-banking channels.
This study concludes with a final observation about the central bank's role in the development of the payments system. Over the next decade, there would be progress towards a cashless or study-less society both in Nigeria and other countries. In the presence of these trends, the responsibility of central bankers is to anticipate such change and channel it in such a way to ensure the safety, efficiency and effectiveness of domestic and international banking.
5.3 RECOMMENDATIONS
In outlining the study s major findings, the study shows that the Nigerian economy is predominantly a cash economy and over the last six years (February 2007 - February 2012), the Monetary Policy Rate had relative significant effect in stabilizing inflation rate. Also, there has been high volatility in the trend of Nigeria's base money or high-powered money and cashless banking leads to cost savings in the financial sector, but does not necessarily translate to real sector growth. There would be possible reduction in system liquidity and increased velocity of money circulation and possible limitations in the ability of UNITY BANK to manage liquidity and short-term interest rates.
For the cashless banking policy to have sustained socially desirable effects on the Nigerian economy, it is recommended that the following should be done:
i. Adequate and well-functioning infrastructural facilities must be in place. More specifically, the issue of electricity should be tackled by the government to facilitate the usage of electronic money.
ii. Regular awareness campaign to educate the public on the cashless banking channels and security measures that protects the users from electronic theft.
iii. Consistent and effective appraisal of cashless banking operations. Basically, such appraisals should be quantitative and qualitative in nature.
iv. Effective regulatory measures should be continuously implemented at the domestic and international level. In other words, legal, regulatory and economic policy frameworks should evolve to cope with these new cashless banking products.
v. The UNITY BANK should redesign its monetary policy framework in such a way to recognize the effects of reduced production of currency notes.
vi. Individual and collective analysis should be made of the various e-banking channels to determine relative impact on the economy.
vii. The aforementioned stakeholders as well as the law enforcement agencies should work co-operatively to give life to the cashless banking policy. This is because they have significant individual roles to play.
vii. Harmonization of monetary and fiscal policy. In essence, the federal government should not pursue contractionary /expansionary fiscal policy while the UNITY BANK embarks on expansionary /contractionary monetary policy.
viii. Fair competition should be allowed in order to prevent monopoly-like behavior by the licensed POS manufacturers.
ix. The execution of cashless policy should be carried out in stages. Alternatively, Nigeria can move first to cash-less society before migrating to a pure cashless economy.
x. There must be clear-cut intention of pursuing either inflation-targeting goals or economic growth and developmental goals.
xi. To encourage Nigerians to patronize such cashless banking channels, the cost should not be too high as
xii. Percentage of the population experience poverty.

.
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