INFLUENCE OF SOCIAL MEDIA ON INTERPERSONAL RELATIONSHIP AND ACADEMIC PERFORMANCE OF STUDENTS IN KWARA STATE POLYTECHNIC 

BY

HAMMED USMAN BABATUNDE

HND/23/MAC/FT/0951
BEING A RESEARCH PROJECT SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION, INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY,(IICT) KWARA STATE POLYTECHNIC, ILORIN.

IN PARTIAL FUFILMENT OF THE REQUIREMENTS FOR THE AWARD OF HIGHER NATIONAL DIPLOMA (HND) IN MASS COMMUNICATION
JUNE, 2025.
CERTIFICATION
This is to certify that this research work was carried out by HND/23/MAC/FT/0951 of the Department of Mass Communication, Institute of Information and Communication Technology, Kwara State Polytechnic Ilorin, in partial fulfillment of the requirements for the Award of Higher National Diploma (HND).

________________           




  _________________

MR. MOHAMMED RUFAI BAKO   

                        DATE

Project Supervisor

 ________________           




_________________                                 

MR. OLUFADI B.A





 DATE

Project coordinator

_________________                                           

  ___________________
MR OLOHUNGBEBE, F.T.                                                   DATE
Head of Department

_____________________________



______________________
EXTERNAL EXAMINER





 DATE

DEDICATION
This project is fully dedicated to the Almighty God. I also dedicate this research work to my lovely parents Mr & Mrs HAMMED. I really appreciate them for encouragement and moral advice towards my success, I pray May God continue to bless them abundantly (amen).       

ACKNOWLEDGEMENT

Firstly I gave Honor, glory and praise to Almighty God for seeing me through this period of my programme of study in Kwara State Polytechnic, Ilorin and the favour he granted upon me in the sight of everyone.

My sincere gratitude goes to my supervisor, Mr Bako M. R. for his wisdom and guidance through the completion of this project. I will use this medium to express my gratitude to the entire teaching staffs who in one way of the other lectured me during my HND programme.
1 also appreciate the effort of my beloved parents Mr. & Mrs. HAMMED for their love, care, moral Advice and financial support throughout my programme. I say a big thank you for your support and advices I'll surely make you proud.

My Profound gratitude goes to my dear friend, Jimoh Ibrahim Orisunbare. 
TABLE OF CONTENTS

Title Page               








i
Certification









ii

Dedication









iii


Acknowledgement








iv


Table of contents








v-vi

Abstract 









vii
CHAPTER ONE: Introduction







1.1 
Background of the study                                                   

1-3
1.2 
Statement of Problem                                                         

3-5
1.3 
Objectives of the study






5
1.4 
Research questions







6
1.5  
Significance of the Study






6

1.6
Scope of the Study







6


1.7
Definition of terms







7
CHAPTER TWO: Literature and Theoretical Framework    






2.1
Introduction








8

2. 2
Conceptual framework 






8-21

2.3      Theoretical framework    






21-22

2.4 
Empirical review







22-23
CHAPTER THREE: Research Methodology

3.1
Introduction








24

3.2
 Research Design







24
3.3
Research Method







24

3.4 
Population of Study







24
3.5
Sample Size








25

3.6
Sampling Technique
  






25
3.7
Measuring Instrument     





25-26

3.8 
Method Data Collection





26
3.9
Method Data and Analysis






26
CHAPTER FOUR: Data Presentation and Discussion of Findings
4.1
Introduction             







27
4.2  
Data Presentation







27
4.3
Analysis of research questions





28-36

4.4
Discussion of Findings






36-37
CHAPTER FIVE: Summary, Conclusion and Recommendations

5.1     Introduction             







38
5.2     Summary of Findings







38

5.2     Conclusion








39
5.3     Limitation to the Study






39

5.3   Recommendation







39
5.3   Suggestion for Further Studies





39

References 








40-44
Questionnaire 






 

ABSTRACT

This study investigates the influence of social media on interpersonal relationships and academic performance of students in Kwara State Polytechnic. A survey research design was employed, and data were collected from a sample of students using a questionnaire. The findings reveal that social media has both positive and negative effects on interpersonal relationships and academic performance. While social media enhances connectivity and communication, it also leads to social comparison, decreased attention span, and decreased face-to-face interaction. The study recommends that students should use social media judiciously, and institutions should provide guidance on responsible social media use. Social media, interpersonal relationships, academic performance, students, Kwara State Polytechnic

CHAPTER ONE

INTRODUCTION

1.1
BACKGROUND OF STUDY
Communication is a vital engine of any society and the availability of an efficient, reliable and affordable communication system is a key ingredient for promoting rapid, socio-cultural, economic and political development of any nation. As human society evolved, the need for information and information processes system developed from informal to formal. 

In the recent years, the increasing advances in information technologies especially the internet system has quickened the pace of globalization of communication. Social media which is a means of interactions among people has been recognized for changing the way we the youths live for good, and at times for bad (McQuail, 2005). Youths communicate with one another to share, to inform, to persuade, to influence relationships, to discover and uncover information. The use of social media Web sites among today's children and adolescents has become very rampant and trite. Sites like Facebook, Twitter, MySpace, YouTube, gaming sites, and blogs are frequently used by the youths (McQuail, 2005).

The transformation in the technology of information and communication generation, processing, storage and dissemination witnessed in the 21st century unprecedentedly opened up new media platforms unmatched in history in terms of interconnectedness, interactivity, multiplicity and accessibility (McQuail, 2005, p. 38). 

The new media, that resulted from the invention, encapsulated the characteristics of the old or traditional media, and extended the potentials and possibilities into which both the “old” and “new” media could be put into use.  The new media, promoted by Internet technology, exhibit an integration and convergence of the existing media to extend the frontiers of the possibilities of the media of communication. The new media, which hallmarked the integration and convergence of computer and telecommunication technologies, revolutionized the face of human communication especially in the 21st century. The new information Technology “provides near limitless possibilities of increasing the quantity and enhancing the quality, speed, and availability of information in a complex but increasingly interdependent world” (Soola, 1998, p. 86).

In the last ten years, the online world has changed dramatically. Thanks to the invention of social media, young men and women now exchange ideas, feelings, personal information, pictures and videos at a truly astonishing rate. Seventy-three percent of wired American teens now use social media websites (Oberst, 2010).

Social networks are Web-based services that allow individuals to construct a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, a view and traverse their list of connections and those made by others within the system (Boyd, & Ellison, 2007). Anderson (2009) describes social networks as the networked tools that allow people to meet, interact and share ideas, artifacts and interests with each other. Shirky (2008) succinctly says that social networks facilitate the creation of groups and the exploration of new ways of gathering and getting things done (Oberst, 2010).

Today most of the people specially the youngsters are hooked on to the different social media for keeping in contact with their peers. Social media is media for social interaction as a superset beyond social communication. There are pros and cons to the use of social media. One most important advantage is the online sharing of knowledge and information among the different groups of people. This online sharing of information also promotes the increase in the communication skills among the people especially among the learners/students of educational institutions. There is also a flip side to the use of social media tools. Sometimes, such tools are misused by people which leads to interference into one‘s privacy. Such instances can lead to dangerous proportions keeping in view the ethical aspect of the use of such media. The social media tools have virtually bought people close to one another specially those living in far off places (Oberst, 2010).

Engaging in various kinds of social media has become a common activity which has equally benefitted children and adolescents by enhancing communication, connection and technical skills (Ito, 2008). These sites daily offer myriad of opportunities for connecting with friends, classmates, colleagues and people with shared interests. In the recent times, the number of pre-adolescents and adolescents who use these sites has increased dramatically (Oberst, 2010).

1.2
STATEMENT OF PROBLEM
Social media is a means of exchange of communication or interactions among people through which they exchange ideas, create and share information in a group, from person to person, in virtual communities and networks. Social media differentiates from traditional media in much aspect such as quality, reach, frequency, usability, immediacy and performance (Bassey, 2012).

Over the years those in higher education have explored the exciting opportunities new technologies bring to institutions, educators and students. Technology has changed the way people interact and has brought about the emergence of an open social platform such as social media that allows the inhabitants of this planet earth to connect with each other making the world a global village. Social media such as Facebook, Twitter, Google Plus, and Flickr, are being used in learning for the purpose of convenient communication with other students and potentially with others outside the class such as students of the same topic and subject experts (Bassey, 2012).

Also, the emergence of social media has raised eye brows among academicians on its impacts on studies. Students at all levels of learning now have divided attention to studies, as a result of available opportunities to be harnessed from social (Bassey, 2012).

However, lack of regulation of the internet has led to its excessive use (McQuail2008, p. 154) avers that the internet penetrates more homes. It is a common sight to see a youth chatting in sensitive and highly organized places like church, mosque and lecture venues. Some are so carried away that even as they are walking along the high way, they keep chatting. The manufacturing and distribution of equally sophisticated cellular phones has complicated the situation, as youths no longer need to visit a cybercafé before they send and receive messages. Attention has been shifted from visible to invisible friends, while important ventures like study and writing are affected in the process. This phenomenon has become a source of worry to many who believe in knowledge and skill acquisition.   

Debora (2012) identified Facebook as a key example of a social media site and from research over one billion active users in October 2012 in Nigeria.  It is observed from research that Facebook is now the primary method of communication by college students in the developing countries like Nigeria. Consumers spend more than six hours on social networking sites (Bassey, 2012). The influence of social media according to Jude (2011) has made most of the Nigerian youths to continue spending more time on social networks than any other category of sites.

The growth and popularity of social networking sites have generated concerns among school authorities, communication experts and socio-psychological researchers about the benefit and potential risks facing students, as they engage in online social networking to cater for their social and information needs rather than oral or face-to-face communication. Throwing further light on the risk of social networking sites on oral communication among their users, Sherry Turkle (2012), the founder and director of the MIT initiative on technology and self, asserted that the convenience the social networking sites give users to communicate with one another can damage their interpersonal communication. 

Also, social networking sites make the users see one another as “objects” to be accessed and only for the parts that the users find useful, comforting amusing. What is more, addiction to social networking sites can establish feelings of loneliness and increase feelings of insensitivity to disconnection, according to John J. Cacioppo, a neuroscientist at the University of Chicago (Cacioppo, 2009). Hence, there is the need to fashion out some means of selecting and using the right social networking site responsibly. This study is concerned with the trend of use of the social media, what benefits students derive from using the social media, the effect on education as well as the dangers associated with them and ways to avert such dangers.

1.3
RESEARCH OF OBJECTIVES
1. To know to what extent social media has influenced communication and inter-personal relationships among students in Kwara State Polytechnic.

2. To examine the effects of social media on academic life of students in Kwara State Polytechnic.

3. To examined the influence of the exposure to social media on students in Kwara State Polytechnic.

1.4
RESEARCH QUESTIONS
1. To what extent has social media influenced communication and inter-personal relationships among students in Kwara State Polytechnic?

2. What effects do social media have on academic life of students in Kwara State Polytechnic?

3. How has exposure to social media influenced students in Kwara State Polytechnic
1.5
SIGNIFICANCE OF STUDY
The significance of the findings of this study will bridge the gap of lack of sufficient information on the influence of social media on the life of educated youth as well there inter-personal relationships, academic performance and so on. 

An understanding of social media, it usage and how it is influencing students learning environment would be of great relevance to students, researcher, students’ affairs practitioners and all the various bodies that comes to play when talking of social media and school life. The outcome of the study will help to strategize and reconstruct their attitude regarding the use of social media. It will also push people further to identify the exciting opportunities social media add to human and student life as a whole.

1.6 
SCOPE OF STUDY
The study seeks to find out the impacts of social media among the educated youth in Kwara state. The scope of the study is narrowed to the positive and negative influence of social media on youths academic life and inter-personal relationship with the case study of Kwara State Polytechnic. 
1.7
DEFINITION OF TERMS
Social Media; Social media provided a different dimension of socialization of information so communication flow has been easier and much people are able to spread useful information with a number of online audiences and conversation leads to a worldwide effect. The social media make a place for actions and attitudes between people of different communities that are met by internet for sharing of opinions and knowledge by operating chatty sites or sources. Basically, social media depicts the new ways to emphasize and facilitate the process of editing, creating, commenting, and sharing.

Youths; is the time of life when one is young, and often means the time between childhood and adulthood (maturity). It is also defined as “the appearance, freshness, vigor, spirit, etc., characteristic of one who is young.
Educated; is having education; especially beyond the average. Benefitting one that is educate

CHAPTER TWO

LITERATURE AND THEORETICAL FRAME WORK

2.1
INTRODUCTION

This chapter provides the conceptual review, empirical literature reviewand theoretical framework of the study.

2.2
CONCEPTUAL FRAMEWORKS 
Social media is a means of interaction among people in which they create, share and exchange information and ideas in virtual communities and networks. Furthermore, social media depends on mobile and web-based technologies to create highly interactive platforms via which individuals and communities share, discuss and modify user-generated content (Adaugo , Ovute & Obochi , 2015)

Today's society is faced with the continual growing problem of electronics and social media. What used to be considered “precious treasure” is now the cause of lack of concentration, inadequate communication and above all a far less intellectual society. Cell phones, internet game, television and so on have all taken over the youth in the society and corrupted them into unimaginative, unqualified, dull robots, etc.(Adaugo , Ovute & Obochi , 2015)

Social media integrates technologies, social interaction, and content creation to collaboratively connect on-line information. Through social media, people or group of people can create, organize, edit, comment on, combine, and share content, in the process of helping agencies to better achieve their mission goals. In today's information age, the marriage of computer to contemporary media has facilitated sweeping changes to occur before the eyes of our youths and our traditional beliefs. The move to digital communication has resulted in new media environments that are often interactive in nature and allows multiple functions and tasks to be performed on a single piece of equipment such as home computer and televisions (Adaugo , Ovute & Obochi , 2015)

Most youths’ associate Social media with positive outcome, yet this is not always the case. Due to the increase in social media web-sites, there seems to be a positive correlation between the usages of such media with cyber bullying, online sexual predators and the decrease in-face-to-face interaction.Likewise, Social media seem to be influencing youths' lives in terms of exposing them to images or alcohol, tobacco, and sexual behaviors (Kaplan, 2010). According to Agichtein (2008), “this issue is becoming even more prominent as the youths are starting to engage with such media sites at younger ages”.

2.2.1
What is Social Media
The term “Social media” is defined as the application that allows users to converse and interact with each other; to create, edit and share new forms of textual, visual and audio content, and to categorize, label and recommend existing forms of content (Selwyn 2012). Social media therefore denotes to the wide collection of Internet based and mobile services that connect people together to communicate, participate, collaboratively interact, discuss and exchange ideas and information on an online community.

The kind of Internet services commonly associated with social media (sometimes referred to as “Web 2.0”) include the following:

· Weblog; Weblogs or blogs, as they are branded, are easily created and updateable websites that allow authors to publish to the Internet instantly, hence allowing instructors and students to communicate easily. Basically a blog is an online journal in which pages are usually displayed in reverse chronological order. Blogs can be hosted for free on websites such as Word Press, Tumblr and Blogger. 

· Wikis; A wiki is “a collective website where any participant is allowed to modify any page or create a new page using her Web browser” (Dewing 2010). Anyone can add and edit what has already been published. One well known example is Wikipedia, a free online encyclopedia that makes use of wiki technology. Social bookmarking. Bookmarking sites allow users to organize and share links to websites. This enables users to produce a searchable personalized internet. Examples include reddit, Stumble Upon and Digg.

· Social network sites; Boyd and Ellison (2007) defined social network sites as public web-based services that allow users to develop a personal profile, identify other users with whom they have a connection, read and react to postings made by other users on the site, and send and receive messages either privately or publicly. These web based services allow individuals to construct a public or semi-public profile within a bounded system. Among the most popular are Facebook and LinkedIn.

· Status update services; This kind is also known as micro blogging services, status update services such as Twitter allow people to share short updates about people or events and to see updates tweeted by others. These are limited list that are certain to revolution quickly, probably could be by our own contributions to the field.

2.2.2
Classifications of Social Media Platform
The term social media is usually used to describe social networking sites group by Kaplan and Haenlein (2010) in Wikipedia 2017 such as:

· Facebook – an online social networking site that allows users to create their personal profiles, share photos and videos, and communicate with other users.

· Twitter – an internet service that allows users to post "tweets" for their followers to see updates in real-time.

· LinkedIn – a networking website for the business community that allows users to create professional profiles, post resumes, and communicate with other professionals and job-seekers.

· Pinterest – an online community that allows users to display photos of items found on the web by "pinning" them and sharing ideas with others.

· Snapchat – an app for mobile devices that allows users to send and 5share photos of themselves doing their daily activities.

· WhatsApp Messenger- is a freeware and cross-platform instant messaging service for smartphones.it uses the internet to make voice calls, one to one video calls, send text messages, images, GIF, videos, document, user location, files, phone-contact, and voice notes. Using standard cellular mobile numbers. Originally user could only communicate with other users individually or in groups of individual user, but in September 2017 WhatsApp announce a forthcoming business platform which will enable companies to provide customer service at user at scale, it also incorporated a feature called status, which allows user to upload photos and videos to a 24hours lifetime feed that, by default are visible to all contacts, similar to snapchat, Facebook and Instagram stories. 

· Instagram- is a mobile, desktop and internet-based photo-sharing application and service that allow user to share pictures and videos either publicly or privately. It was created by Kevin Systrom and Mike Krieger launched in October 2010, as a free mobile app exclusively to iOS operating system. A version for android was released two years later, in April 2012, followed by a feature-limited website interface in November 2012, and apps for windows 10 mobile and Windows 10 in April 2016 and October 2016 respectively. 

2.2.3
The Purpose and Benefits of Using Social Networking Sites  
Social networking sites can be a great way to make connections with people with related interests and goals, like a virtual meeting place where friends hang out. There is evidence of a broad range of benefits to student or users associated with the use of Social networking sites. These are just some of the several positive things that have contributed to social networking popularity among scholars because they can discuss different topics, share information and exchange files and pictures.

     However, from the study carried out by Konetes and Mc sKeague (2011) came up with certain revelations about the uses of the social networking sites especially, Facebook, The research reported that, ‘‘students are using Facebook and other channels to develop their identities, beliefs and stances on various issues such as politics, religion, and work, as well as to pioneer and develop intimate relationships.’’                                         

    Also according to Brennan (2001) and Notley (2010) social networkings help in the school and universities to leverage and complement formal education activities 
and enhance learning outcomes. In other words, Social networking can provide opportunities for new relationships as well as strengthening existing relationships. 

These are some breakdown of benefits of using social networking sites. Joseph Barker (2013) noted that social media offers plenty of opportunities for learning and interactivity and it is not too hard to see how students and its users benefits from using social media. Joseph said that they are learning and adapting to the world using a relatively new form of communication. Joseph Barker (2013) went further to discuss the following benefits of using social networking as:  

· Web engagement:  Students use social networking sites day in day out to interact with their peers and even teachers about class-related subjects. In a world, where online engagement is important for businesses, these students are becoming experts at developing a sense of internet presence. Not only do they know how to interact with others on the Internet, they know how to use basic and even complex functions in order to do so. 

· Education: According to Brennan (2001) andNotley(2005), Social networking help in schools and universities programmes. Such social networking sites (e.g, blogs help to leverage or complement formal educational activities and enhancing outcomes).

· Informal knowledge and skills; social networking services can facilitate learning and skill development outside formal learning environments by supporting peer-to-peer learning of knowledge and skills, collaboration, diverse cultural expression; the development of skills valued in the modern workplace, and a more empowered conception of citizenship (Ito, et al, 2006; Jenkins, 2007). The knowledge and skill young people are learning through SNSs are directly relevant to the ‘participatory web’ in which ‘user generated content is now integral in a rapidly developing online business model that capitalizes on the social networks, creativity and knowledge of its users; and this means that new business models are expected to emerge (see OECD 2007). (Notley, 2005), noted that this has led some to claim that the learning enabled via social media will have a direct bearing on their economic futures. Although it cannot be pressured that daily use of technology outside of formal education contexts translates into meaningful use for learning, SNS will provide the most benefit in terms of learning when there is integration of  social networking users in educational settings and their everyday lives (kennedy et al 2008).

· Individual identify and self-expression; Boyd (2007) noted that ‘‘SNS are increasingly important for the expression of identity. This articulation is not merely narcissistic, but supports critical peer-based sociality. Because SNS are essentially flexible and designed to promote individual customization’’.Valtysson (2010) uses SNS to experiment as well as find legitimacy for their political, ethic, cultural or sexual identity Coleman & Rowe (2005): Montogamery et al (2004) Hillier and Harrison (2007). SNS can also reinforce parts of their identity, such as ethnicity or cultural background. Blanchard, et al (2008)notes that particularly, it is important for people with chronic illness, newly-arrived migrants and minority ethnic groups (Stephens-Reicher, 2010).         

Having positive interpersonal relationships is an important predictor of well-being (Hartup& Stevens, 1999) and can buffer individuals from many of the key stressors that characterize the transition from childhood to adulthood (Bukowski, 2001; Hartup, 2000). Social networking generally, has been found to strengthen individual interpersonal relationships (Valentine &Holloway, 2002; ACMA 2009:8; Besley 2008: Gross, 2004; SubrahManyam, Kraut, Greenfield, & Gross, 200: Valkerburg& Peter, 2006). Email, instant messaging and social networking can address new barriers people may face to forming and maintaining public places together, limited transport to get there, and time free of structured activities such as school and sport. 

2.2.4
Dangers Associated in Using Social Networking Sites  

On the other hand, social networking sites have caused some problems for their users, individuals, families, groups and students. Most of their users these days, prefer to communicate via the sites rather via face-to-face contact or oral communication, thus, making social network their preferred socializing forces. “According to Sherry Turkle, the founder and director of MIT initiative on Technology and self, via wikipedia (2011), stated:  Networked, we are together, but so lessened are our expectations of each other that we feel utterly alone. And there is the risk that we come to see each other as objects to be accessed and only for the parts that we find useful, comforting or amusing.

Ahmed(2011) reported that one of  the  dangers of social networks ; cyber or E-crime  encourages copyright infringement which has always remain a serious case in dealing with Social Networking sites especially about the video clips, for instance in the YouTube. Users without considering the terms can easily upload download or watch any kind of video clip. YouTube for instance was sued several times on these issues. 

Another drawback to social networking is that some users simply share too much information; people can lose their jobs or a friendship over leaking information on social networking. Even if a user of a social site has her privacy settings of highest level, their information can still be passed on by someone on their friends list. It doesn’t take much for an angry follower to copy and paste a status or download a picture if they are looking for revenge. On the following note there are a number of scammers on social networks who may try to steal or use your personal information; information that can be used for potential crime such as identity theft or fraud. 

 Furthermore, there has been a recent spike in phishing attacks associate with social media sites Fisher(2011). Many people view social media sites on cell phones or other mobile devices. This makes it harder to distinguish real and fake web sites. Additionally, social media enables attackers to send phishing messages that appear to come from someone that the victim knows. Having obtained long information for a few accounts, scammers will then send out messages to everyone connected to the compromised accounts, often with an enticing subject line that suggests familiarity with the victim Baker (2009).            

Additionally, social networking sites like Facebook and Twitter create the illusion of familiarity and intimacy on the internet. The result is that people may be inclined to share information on which they would have preferred to keep private.          

Again, cross site request forgery (CSRF) is an attack which causes an end user’s web browser to execute actions of the attacker’s choosing without the user’s knowledge. By embedding a malicious link in a web page or sending a link via email or chat, an attacker may cause the users of a web application to perform unwanted actions. More specifically, the attack causes the user’s browser to make requests to a web site to which it has been authenticated, without the users or the web sites knowledge. These actions may result in compromised end user data operations, or even an entire server or network.               

Also, AmakaEze (2012) noted that social networking has become perilous as a result of the activities of criminals. Recently, Nigeria was faced with one of the worst dangers that the social network sites can generate. The death of Cynthia Onwkogu who fell victim of one of the social network hazards through “Facebook”. This habit of adding friends or sending message without having a second thought about the consequences had lead so many people in fallen victim of fraud and armed robbery a young lady and student of the university of Nasarawa, in Nassarawa state. 

Another danger found with use of social networking sites are predators and stalkers. When teens complete their online profile, they have typically given away much of their personal information. Any of their “friends” can have access to their full name, birth date, school and even their erect location. Not only is it possible for someone to hack your profile, they could also steal your identity.  

In addition, as social networks have risen in popularity over the past years, people have been spending excessive amount of time on the Internet in general and social networks in specific. This has led researchers to debate the establishment of Internet addiction as an actual clinical disorder (wikipedia, 2011). Social networking can affect the extent to which a person feels lonely. In a Newsweek article, JohannahCornblatt elucidates that “social networking sites like facebook and my space may provide people with feeling alone”. John T. Cacropo, a neuron-scientist at the University of Chicago, claims that social networks can foster feelings of sensitivity to disconnection which can lead to loneliness. This, he calls the social media contagion effect.
2.2.5
Social Media and Student Academic Life

Social media constitute an increasingly important context in one’s academic everyday lives. Indeed, some critics talk of social media as a self-networked acknowledging avenue serving as a key site for sociality and identity recognition in many people’s lives (Papacharissi, 2010). The apparently changing nature of a student, who is entering university, will ultimately see the significance of social media in higher education in a practical sense, the attribute of social media reflects a highly connected, collective and creative qualities application that are more flexible, fluid and accelerated in nature (Papacharissi, 2010).

Social media are therefore associated with an increased tendency for young people to multitask, to rely on a digital juggling of daily activities and commitments (Subrahmanyam and Šmahel, 2011). More subtly, the reason with young people associated with these emerging technologies is also associated with the autonomous nature of social media allowing students an increased control over the nature and form of what they do, as well as where, when and how they do it. As Tapscott and Williams (2007) argue that, young people ‘are not content to be passive consumers, and increasingly satisfy their desire for choice, convenience, customization, and control by designing, producing, and distributing products themselves’. For many educationalists the existence of social media in higher education settings is essential if universities are to (re)connect with these students (Selwyn, N 2012). 

For instance, social networking sites such as WeChat which is predominant in china, LinkedIn and the flipped classroom such as Schoology are now being used by universities as alternative spaces in which students can adapt to the university lifestyle through interacting online with peers and faculty.Certainly, many universities now maintain profiles and groups on social networking sites such as Facebook, where students and faculty can interact, share resources and express learner voice. 

Social media poses a liberal environment for students to discuss share their views and opinions easily freely on issues that otherwise would not have been done in a normal traditional classroom, just as Mason and Rennie (2007, p. 199) reasoned that, shared community spaces and inter group communications are a massive measure of what excites young people and therefore should contribute to their persistence and motivation to learn. 

According to Douglas Thomas and John Seely Browns (2011) description of a technology enhanced new culture of Learning that says, learning is based around principles of collective exploration, play and innovation rather than individualized instruction, it could be argued that social media supports the aspect of knowledge consumption and construction that are very different to the epistemological principle of formal education and individual instruction as well as sounding with currently fashionable constructivist and socio cultural learning theories. These ideas are reflected most explicitly in the notion of connectivism the idea that learning in a social media age now rests upon the ability to access and use distributed information on a “just in time basis”. Simply put, learning can be seen asan individual ability to connect to specialized information nodes and sources as and when required. Thus knowledge ability would demand nurturing and maintenance of these connections (Chati, 2010). As George Siemens (2004)puts it, learning can therefore be conceived in terms of the ‘capacity to know more’ via social media rather than a reliance on the individual accumulation of prior knowledge in terms of what is currently known.

Social media provides students a new mechanism for a familiar exercise. It provides students a direct medium by which to publicly evaluate and comment on their campus environments, institutional policies, classes, professors, and administration and fellow students in real-time. Social media zips through our campuses nearly unseen, dragging behind it the heavy weight of social injustices and complicated Jurisprudence accumulated from decades of student speech (Gurcan 2015). Given social media’s potential for positive impact, no one is suggesting we pull the breaks on it, and in many ways the technology is already out of our grasp. 

Today’s students communicate via technology, and that If you say absolutely no Facebook or texting, you are cutting off an important relationship with students technology as an online teacher use of technology via the use of a variety of tools such as Skype, text, email, Facebook and twitter. Social media open up new ways for collaboration and discussion in the sense that, it offers a great deal of content posting, coping, sharing and search ability by easily using online search tools. Students today use social media anywhere and at any time where internet connection is available in order to meet their educational needs (Dewing, 2010). Students use social media to communicate with their Teachers as a group outside of class and to plan school events and what not, it also allowed students to get help on school work from teachers during the evening, weekends, and holidays so that they never fell behind. The cell phone numbers and WeChat are equally used to get in touch with teachers quickly during the school day, if a student is going to be late or absent or outside of school in an emergency.

On the subject of the number of complaints of inappropriate contact involving social media, the possible threats are too great. Student engaging in a private relationship outside the classroom circles begs for inappropriate behavior to commence (Gurman 2015). There is the likelihood of users not being courteous and respectful of other such that Profanity, vulgarity, obscenity, or language that is harassing, derogatory, or otherwise inappropriate for the school environment sometimes circulates in these platforms. Users could easily  display, send, retrieve, or download any items that are sexually explicit, or contain hatebased or discriminatory material without the notification of a teacher, school administrator or even their peers in the event. This in turn could make students concede that they have no right or expectation of privacy with respect to their use of school technology and therefore would not want to participate fully (Gurman 2015).  There is always the potential for things to go wrong, and that is true before technology as well. So commentators would have to stop worrying about what could go wrong and realize that there is a huge opportunity associated with social media that broaden the learning experience of students.

2.3
Theoretical Framework of the Study  

The study is anchored on the Uses and Gratifications theory developed by (Elihu Katz, Jay Blumler and Michael Gurevitch in 1974), (Anaeto, Onabanjo and Osifeso: 2008).  The theory considers the audience as active, that is, they actively seek out specific media and content to achieve certain results or gratifications that satisfy their personal needs (Nayyar, 2007). Uses and Gratifications analysis shifts attention and focus from media production and transmission to media consumption. 

According to Folarin (2002:72), the central issue becomes, “who uses which content from which media under which conditions and for what reasons”.  The theory seeks to explain the uses of media and the satisfactions derived from them in terms of the motives and self-perceived needs of audience members (McQuail, 2005:569). It emphases the fact that the audience are not passive receivers of media contents, but that, “they actively influence the message” in that they “selectively choose, attend to, perceive and retain the media message on the basis of their needs, beliefs, etc” (Anaeto et al, 2008:71). Media audiences usually derive gratifications from three different sources, namely, media content, media exposure and the social context of exposure (Blumler and Katz, 1974).  However, Nayyar (2007), while citing Katz, Blumler and Gurevitch states that there are five basic assumptions guiding Uses and Gratifications theory. According to Nayyar, the theory assumes that:         

· The audience is conceived as active.

· The media choice and gratifications depend on the audience member, that is, people use the media to their advantage more often than the media use them. 

· The media compete with other sources of need satisfaction especially face-to-face communication.

· Many of the goals media use can be derived from data supplied by the individual audience members themselves. 

· It is the individual audience member that makes the decision to view the media based on the value placed on such media.        

The underlying presupposition is that, media users selectively engage media that possess the features or characteristics that can meet or satisfy their needs at that point in time. Thus, it is not the pervasiveness or popularity of the medium or media that matters but the relevance and utility of the medium/media to the user. The theory stresses the consumption utility of media rather than the transmission capability.  
2.4 
Empirical Review

History of Social Media

      The earliest ways to send messages over long distances were probably both audio and visual. People used to communicate smoke signals by day and beacon fires by night in ancient China, Egypt, and Greece. Drums were used in many parts of the world to extend the range of the human voice for communication as well. The seeds of social media were sown during 550 BC when the regular postal system was established in Iran where horse riders and horse-drawn wagons carried mail. Usually, mail consisted of governmental dispatches and was delivered from one place to another (Divya & Bulomine, 2014).

    The 18th and 19th century were breakthrough period where devices like the telegraph (1792), telephone (1890) and radio (1891) ushered in a new era of the sending and receiving messages over long distances. The increasing number of express messages between businesses, financial and legal offices and banks in growing cities, as well as busy street traffic, gave rise to new methods of telegram and letter transportation. The pneumatic post was introduced to combat the shortcomings of the telegraphic network in Paris. The invention of telephone and radio took the meaning of communication to another level. The 20th century was marked by the growth and development of Internet. With the growth and development of internet, there came era of exchange of messages from one person to another digitally or via web. Email, ARPANET, USENET, BBS (Bulletin Board System), IRC (Internet Relay Chat), Listserv, Blogger, Six Degrees, Livejournal, Napster were some of the important sites for social interactions and sharing (Divya & Bulomine, 2014).

   The 21st century saw a spurt in the growth of social networking sites by the launching of Friendster, Fotolog, Photobucket, Flickr, Orkut, Facebook, Ning, Digg, Twitter, Netlog, Youtube etc. Social media has come a long way since the days of the telegraph and even the more recent days of Internetrelay chats (IRC), and it continues to evolve. In the last few years, social media has become a convention of the online landscape. Major social networks and social media websites make changes and improvements on a fairly regular basis, so it‘s sure to keep evolving in coming years (Divya & Bulomine, 2014).

CHAPTER THREE

RESERCH DESIGN AND METHODOLOGY

3.1
INTRODUCTION

This chapter includes the Research Method, Research design, population of study, sampling size, and sampling technique, instrument of data collection, method of data collection and Data Analysis technique. 

3.2
RESEARCH DESIGN

This study adopted a quantitative research design as the study will be gathering data from respondents and analyse it using figures. A quantitative research involves collecting and analysing numerical data (Asika, 2012). 

3.3 RESEARCH METHOD
The choice of any research method to be used in any study depends on the purpose or objective of the study and the nature of the problem under investigation. The study employed survey research method. This is because survey research method provides a relatively simple and straight forward approach to the study of attitudes, values, beliefs and motives. Survey can be extremely efficient at providing large amount of data, at relatively low cost, in a short period of time.  

3.4
POPULATION OF STUDY
A research population is generally a large collection of individuals or objects that is the main focus of a scientific query. It is for the benefit of the population that’s research is done (Explorable.com, Nov, 15, 2009). The universe of this study would students of Kwara State Polytechnic. The population consist of all ND and HND students in the institution. According to the World of Learning, the Kwara State Polytechnic was founded in 1972 and currently has total population of 17,946 students. Therefore, 17,946 will constitute the total population for the study.

3.5
SAMPLE SIZE
Taro Yamane (1967) simplified formula to calculate sample size was used to determine the sample size. The equation is expressed as follows: Where n=sample size .N=is the population size. I=is constant and. e is error margin 0.05.        
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Where n = sample size 


N= population  


1 = constant 


e = error estimate (0.05%) 

Solution n =   N 

                               1+ Ne2


n=                17,946            n=             17,946
      1 + (17,946) 0.052   =               1 + (17,946) 0.0025

n=
17,946




45.865

N=391.2
3.6
SAMPLING TECHNIQUE
The sampling technique used 391 who were Purposive sampled. Purposive sampling technique is a sampling system in which the researcher handpicks his desired sample from the population of study (Ogbuoshi, 2006).

3.7
MEASURING INSTRUMENT
Questionnaire was the measuring instrument used in the study. A questionnaire according to Ogbuoshi (2006) is "useful in getting the feelings, beliefs, experiences or activities of respondents. 
Structured questionnaire was used to restrict the respondents from supplying unnecessary information. The questionnaire was made up of both open ended and close-ended questions. 


The questionnaire was made up of four sections.  Section ‘A’ is designed to seek the demographic fsactors, section “B” and “C” to seek opinion of the respondents by providing options. While Section “D” is a four point Likert Scale type designed to elicit student’s opinions on the main subject of influence of social media on interpersonal relationship and academic performance of students of Kwara State Polytechnic.

3.8
METHOD OF DATA COLLECTION
The data were collected and gathered from primary and secondary sources and was used in analysis of the study. The questionnaire was distributed to respondents at their various departments at Kwara State Polytechnic Ilorin. The questionnaire was self-administered and the responses will be collected from the respondents immediately after the respondents filled the answers of their choice. This is essential in order to guide the respondents where they have problems in the questionnaire and to avoid the respondents being biased about the question. 

3.9
METHOD OF DATA ANALYSIS
Having gathered the data through the administration of questionnaire, the collected data was coded, tabulated, and analyzed according to the research question. In order to analyze the data collected effectively and efficiently for easy management and accuracy, SPSS software was used, results were presented in simple percentage and frequency counts.
CHAPTER FOUR 

DATA ANALYSIS

4.1
INTRODUCTION 

This chapter described and analyzed the data got from the selected respondents from Kwara State Polytechnic, Ilorin. Also, organizing the data gathered into a measurable order by using frequency and percentage table.

A sampled of 391 respondents were given self-administer questionnaire which 341 were correctly filled and returned. Therefore 341 copies of the questionnaire will be used for the analysis.

4.2 Section A: Demographic Characteristic of Respondents

	                                                     Frequency                       Percentage 


Gender

Male



    
 231



(67.7%)

Female



110



(32.2%)

Total



     
 341



100.0%

Age

16-22
       273  


(80.0%)


23-29
       60


(17.5%)

30-36
        8


(2.3%)

37 and above
        0


(0%)

Total
       341


100.0%

	


Item 1 showed that 231 respondents representing 67.7% are male while 110 respondents representing 32.2% are female. Item 2 of the above table showed that 273 respondents representing 80.0% are age 16-22, 60 respondents representing 17.5% are age 23-29 while 8 respondents representing 2.3% are age 30-36.

Section B: Analysis of Opinion and responses 

	Table 4.3 Respondents’ frequency of social media usage





Frequency


Percentage

	




Very Often


253


74.1%

Often



67


19.6%

Occasionally


21


6.1%

Not at all


0


0

Total



341


100%



	


In the table above, 253 respondents representing 74.1% is the highest population that use the social media very often while 21 respondents representing 6.1% is the lowest population that occasionally use the social media.

	Table 4.4 Respondents’ view on number of hours spent on social media





Frequency


Percentage

	




1-2 hour


40


11.7%

2-3 hours


95


27.8%

4-5 hours


137


40.1%

6 hours and above

69


20.2%

Total



341


100%



	In the table above, 137 respondents representing 40.1% is the highest population that spend 4-5 hours on social media while 40 respondents representing 11.7% is the lowest population that spend 1-2 hours on the social media.



	Table 4.5Respondents’ view on majority of students in Kwara State Polytechnic have access to social media





Frequency


Percentage



	


Yes



278


81.5%

No



57


16.7%

Undecided


6


1.7%

Total



341


100%



	

	In the table above, 278 respondents representing 74.1% is the highest population that chose yes that majority of students in Kwara State Polytechnic have access to social media while 6 respondents representing 1.7% is the lowest population that are undedicated.

Table 4.6 Respondents’ view on which social media platform they often you 





Frequency


Percent

	




Facebook


113


33.1%

Instagram


23


6.7%

Youtube


17


4.9%

Google


 10


2.9%

WhatApps


178


52.1%

Total



341


100%



	


In the table above, 178 respondents representing 52.1% is the highest population that chose WhatApps as the social media they often use while 10 respondents representing 2.9% is the lowest population that often use Google. 

	Table 4.7 Respondents’ view on whethersocial media play a major role in students’ relationship 






Frequency

Percentage

	


Yes



298


87.3%

No



36


10.5%

Undecided


7


2.0%

Total



341


100%



	In the table above, 298 respondents representing 87.3% is the highest population that chose yes that social media platform play a major role in students’ relationship with one another while 7 respondents representing 2.0% is the lowest population that are undedicated.

	Table 4.8 Respondents’ view on whether social media help to build a web of inter personal relationships






Frequency

Percentage

	


Yes



318


90.3%

No



10


2.9%

Undecided


13


3.8%

Total



341


100%



	


In the table above, 318 respondents representing 90.3% is the highest population that chose yes that social media help to build a web of inter personal relationships among students while 10 respondents representing 2.9% is the lowest population that chose No.

	Table 4.9Respondents’ view on social media cater for easy passage of information





Frequency


Percentage

	


Yes



328


96.1%

No



5


1.4%

Undecided


8


2.3%

Total



341


100%


	

	In the table above, 328 respondents representing 96.1% is the highest population that chose yes that social media cater for easy passage of information among Students while 5 respondents representing 1.4% is the lowest population that chose No.

Table 4.10 Respondents’ views on whether social media affect the level of students’ concentration on their study





Frequency


Percentage

	


Yes



287


84.1%

No



23


6.7%

Undecided


31


9.0%

Total



341


100%


In the table above, 287 respondents representing 84.1% is the highest population that chose yes that social media affect the level of students’ concentration on their study while 31 respondents representing 9.0% is the lowest population that are undecided.

	Table 4.11 Respondents’ view on whether social media help in the improvement of students academic performance





Frequency


Percentage

	


Yes



147


43.1%

No



156


45.7%

Undecided


38


11.1%

Total



341


100%



	In the table above, 156 respondents representing 45.7% is the highest population that chose No that Social media help in the improvement of academic performance of students while 38 respondents representing 11.1% is the lowest population that are undecided.



	Table 4.12 Respondents’ view on whether social media affects the academic performance of students of nowadays who are engrossed with the interaction platform





Frequency


Percentage

	


Strongly Agree

141


41.3%

Agree



166


48.6%

Undecided


12


3.5%

Disagree


22


6.4%

Strongly Disagree

0


0%

Total



341


100%



	


In the table above, 166 respondents representing 48.6% is the highest population that agree that social media affects the academic performance of students of nowadays who are engrossed with the interaction platformwhile 12 respondents representing 3.5% is the lowest population that are undecided.

	Table 4.13Respondents’ view on students exposure to all kind of distractions like pornography, games, internet fraud etc. when they associate on social media





Frequency


Percentage

	


Strongly Agree


183


53.6%

Agree



97


28.4%

Undecided


14


4.1%

Disagree


43


12.6%

Strongly Disagree

4


1.1%

Total



341


100%



	In the table above, 183 respondents representing 53.6% is the highest population that are strongly agree that students are exposed to all kind of distractions like pornography, games, internet fraud etc. when they associate on social media while 4 respondents representing 1.1% is the lowest population that are strongly disagree.

	Table 4.14Respondents’ views on whether students assimilate faster in learning through social media than been tutored





Frequency


Percentage

	




Strongly Agree

196


57.4%

Agree



87


25.5%

Undecided


20


5.8%

Disagree


0


0%

Strongly Disagree

38


11.1%

Total



341


100%



In the table above, 196 respondents representing 57.4% is the highest population that are strongly agree that theyassimilate faster in learning through social media than been tutored while 20 respondents representing 5.8% is the lowest population that are undecided.

	Table 4.15Respondents’ view whether students use internet and social media mostly for non-academic purpose





Frequency


Percentage



	


Strongly Agree

193


57.1%

Agree



101


29.6%

Undecided


0


0%

Disagree


32


9.3%

Strongly Disagree

15


4.3%

Total



341


100%



In the table above, 193 respondents representing 57.1% is the highest population that are strongly agree that students use internet and social media mostly for non-academic purpose while 15 respondents representing 4.3% is the lowest population that are strongly disagree.

	Table 4.16Respondents’ view on whether social media serves as a medium that improves the academic performance of students





Frequency


Percentage



	


Strongly Agree

153


44.8%

Agree



86


25.2%

Undecided


0


0%

Disagree


102


29.9%

Strongly Disagree

0


0%

Total



341


100%



In the table above, 153 respondents representing 44.8% is the highest population that are strongly agree that social media serves as a medium that improves the academic performance of students while 86 respondents representing 25.2% is the lowest population that are agree
4.3
Discussion of Findings
Research Question One: To what extent has social media influenced communication and inter-personal relationships among educated youths in Kwara state polytechnic?

Table 4.7, table 4.8  and table 4.9  showed that 298 respondents representing 87.3% is the highest population that chose yes that social media platform play a major role in students’ relationship with one another while 7 respondents representing 2.0% is the lowest population that are undedicated. Also, 318 respondents representing 90.3% is the highest population that chose yes that social media help to build a web of inter personal relationships among students while 10 respondents representing 2.9% is the lowest population that chose No. In addition, 328 respondents representing 96.1% is the highest population that chose yes that social media cater for easy passage of information among Students while 5 respondents representing 1.4% is the lowest population that chose No.

Research Question Two: What effects do social media have on academic life of educated youths in Kwara state Polytechnic?

Table 4.10, table 4.11 and table 4.12 showed that287 respondents representing 84.1% is the highest population that chose yes that social media affect the level of students’ concentration on their study while 31 respondents representing 9.0% is the lowest population that are undecided.Also, 156 respondents representing 45.7% is the highest population that chose No that Social media help in the improvement of academic performance of students while 38 respondents representing 11.1% is the lowest population that are undecided. More so, 166 respondents representing 48.6% is the highest population that agree that social media affects the academic performance of students of nowadays who are engrossed with the interaction platformwhile 12 respondents representing 3.5% is the lowest population that are undecided.
Research Question Three: How has exposure to social media influenced educated youth’s academic performance?

Table 4.13, table 4.14 and table 4.15 revealed that 183 respondents representing 53.6% is the highest population that are strongly agree that students are exposed to all kind of distractions like pornography, games, internet fraud etc. when they associate on social media while 4 respondents representing 1.1% is the lowest population that are strongly disagree. Also, 196 respondents representing 57.4% is the highest population that are strongly agree that theyassimilate faster in learning through social media than been tutored while 20 respondents representing 5.8% is the lowest population that are undecided. In addition, 193 respondents representing 57.1% is the highest population that are strongly agree that students use internet and social media mostly for non-academic purpose while 15 respondents representing 4.3% is the lowest population that are strongly disagree.

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATTION

5.1Introduction


This chapter discusses the summary of findings, conclusion, limitation of the study, recommendation and suggestion for further studies.

5.2 Summary of Findings


This study focuses the influence of social media on interpersonal relationship pan academic performance of students in Kwara State Polytechnic. The study set out to identify whether social media have influenced Kwara State Polytechnic students in terms of knowledge acquisition and academic performance and also in promoting interpersonal relationship among them.  


The result found out that social media play a significant role among Kwara State Polytechnic students relationship by helping them to bridge the gap and distance relationship. Also, majority of the students affirmed that social media cater for easy transmissions of information among them whereby they can easily send and receive messages from friends and course mates.


However, findings showed that social media affect the level of students’ concentration in their studies since students use the social media always to communicate. Therefore, it tends to lower their educational performance.

      More so, result of the study revealed that students are exposed to all kinds of distraction like pornography, games, and internet frauds among others. Therefore, students lose absolute concentration in their studies while seeing these on social media as they go for it rather than to make meaningful use of it in terms of education. 

5.3 Conclusion

In conclusion, social media has become a platform that is easiest and fastest way for Kwara State Polytechnic student to communicate with one and other. WhatApps, Facebook, Instasgram and Google are used by the students to pass messages to their colleges. With this, social media has improved the level of inter-personal relationship among them

However, with these positive impacts of social media on Kwara State Polytechnic students, social media has also affected Kwara State Polytechnic students’ academic performance in school. 

5.4 Limitation to the Study

The limitations to this study are inability to find respondents that will give out their data for the researcher to investigate. Also, time constrain in the course of going to field to meet the respondents that will administer the questionnaire as many Kwara State Polytechnic students are on break.

5.5 Recommendation

From the findings the following are the recommendation

1. Students should make more use of social on academic that social activities

2. Social media platform should be used as a source of information that will facilitate students’ academic excellence. 

3. Less time should be spent on social media especially if it doesn’t add to the students’ education

5.6  Suggestion for further Studies  
1. Impact of asocial media on students’ academic performance

2. Effect of internet on students’ relationship and academic performance
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QUESTIONNAIRE

Department of Mass Communication

                       Kwara State Polytechnic Ilorin,

                       Kwara State.

Dear Respondent,

       I am a student of kwara state polytechnic, presently writing final project in partial fulfillment of the requirement for the Award of Higher National Diploma (HND) in Mass Communication.
     This questionnaire aim at gathering information that is relevant to this study of "INFLUENCE OF SOCIAL MEDIA ON INTERPERSONAL RELATIONSHIP AND ACADEMIC PERFORMANCE OF STUDENTS IN KWARA STATE POLYTECHNIC".

Consequently, I humbly solicit your support and cooperation in providing answers to the following questions below by ticking the blank boxes. Any information given in this regard would be used purely for academic purpose.

Thanks in anticipation of valid responses and God bless.

                                                                                                          Yours faithfully,

SECTION A: 
1) Gender: female (     ) male (    )

2. Marital status: Single (    ) Married (     ) divorce (     ).

3. Age.  16-20 (    ) 21-25 (    ) 31 and above (    ).

4. Educational qualification:    O level Holder (         )    ND/NCE Holder (         ) HND /B sc Holder (     ).

5. Occupation: (a).Trader (    ) (b) Student (    ) (c) Civil servant (   ) (d) Others (   )

6. How often do you use social media [a] Very often (   ) [b] Often (    ) [c] Occasionally (    ) [e] Not at all (    )
7. How many hours do you spend using social media [a] 1-2hours (    )                  [b] 2-3hours (      )  [c] 4-5hours (     )  [d] 5hours and above (     )
8. Do you think majority of students in Kwara State Polytechnic have access to social media? [a] Yes (    ) [b] No (    ) [c] Undecided (    )
9. Which social media platform do you use often? [a] Facebook (    ) [b] instagram (     ) [c] YouTube (    )  [d] Goggle (    )  [e] Whatapp (    )
10. Does Social media affect the level of students’ concentration on their study? [a] Yes (    ) [b] No (    ) [c] Undecided (    )
SECTION B:
Influence of Exposure to Social media on the Academic Performance of Students. Exposure (please tick {√} appropriately): 

KEY 

SA = (Strongly Agree)

A = (Agree)

UD = (Undecided)

D = (Disagreed)

SD = (Strongly Disagreed) 
	S/N
	Variables 
	SA
	A
	UD
	D
	SD

	11
	Does social media as an interactive platform play a major role in students’ relationship with one another
	
	
	
	
	

	12
	Does Social media help to build a web of inter personal relationships among students
	
	
	
	
	

	13
	Does social media cater for easy passage of information among Students
	
	
	
	
	

	14
	Does Social media affect the level of students’ concentration on their study
	
	
	
	
	

	15
	Does Social media help in the improvement of academic performance of students
	
	
	
	
	

	16
	Social media affects the academic performance of students of nowadays who are engrossed with the interaction platform
	
	
	
	
	

	17
	Students are exposed to all kind of distractions like pornography, games, internet fraud etc. when they associate on social media
	
	
	
	
	

	18
	I assimilate faster in learning through social media than been tutored 
	
	
	
	
	

	19
	Students use internet and social media mostly for non-academic purpose
	
	
	
	
	

	20
	Social media serves as a medium that improves the academic performance of students
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