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CHAPTER ONE
1.1 BACKGROUND OF THE STUDY
Modern communication is the most important of all human activities. It is a fact that all human activities are interdependent on one another socially, economically culturally and politically. No human being must pass can live in isolation, that so to say, human being must pass on and also receives information in every activities that must be done. Communication is one of the fundamental functions of the office and process which of conveying information from one person to another, which can be through telephone, post office, teleprompter, mobile phone, messenger services computer and many other means.
The skill level and functional of the traditional secretary involve greater physical and mental ability. The introductory involve greater physical and mental ability. The introduction of modern technologies and programmes has lessened the onerous tasks for the modern secretary.
These range from production, reproduction, storage and retrieval among others with the advancement of technology the use of computer and software programmes include the use of computer and software programmes includes the use of machine such as printer, fax, pen drive, cell phones, photo copier, telex and internet these requisite knowledge and skills make the position of the secretary any rather challenging with the improvement in technology and recent development in office, it is envisaged that the work of the secretary will be easier, 
However, the new development brought by technological challenges requires even more knowledge and skills beyond being a professional secretary.
1.2 STATEMENT OF THE PROBLEM
Any business organization either public or private holding be it profit oriented or society oriented that defiles rapid development in all the ramifications would neither despise nor neglect communication technology.
This is because communication s an essential tools of achieving the organization goals both within and outside the country.
1.2 RESEARCH QUESTIONS
I 	    To what extent can communication technology affect job satisfaction?
ii. What is the extent to which communication affect employee commitment?
iii. To what extent can business communication affect productivity?
1.3 RESEARCH OBJECTIVES
The main objective of this research is to examine the effect of communication on employee performance, the specific are to;
i. To determine impacts of communication technology on job satisfaction
ii. To examine impacts of communication and employee commitment
iii. To evaluate the impacts of business communication on productivity

1.5 RESEARCH HYPOTHESES
The following hypotheses were formulated for this study:
Ho1: Communication technology has no significant effect on job satisfaction
Ho2: Effective communication has no significant effect employee commitment  
Ho3: Business communication has no significant impact on productivity 
1.6 	SIGNIFICANCE OF THE STUDY
This study will highlight the impacts of communication technology on performance of business organization it will also throw more light on how the effective communication is paramount in Tuyil Pharm.Ind, Ilorin. The result is expected to be of help in the following ways.
· To serve as check and balance on management functions especially when making decision or planning for the business which futuristic in nature.
· It will motivates the business man to take care of and adopt means of communication technology in the business organization
· It should also be noted that the development for modern communication play a vital role in business organization today.
· The aims of studying the impact of modern communication in performance in business organization is to draw the attention both the management and workers of an organization to essence of communication
· As serve as a guide reference or material for researchers who will be taking communication as their topic or project
Lastly, this focus and study bridges a gap between open and modern means of communication on the performance of business organization and only the people or organization with capital (fund) will be able to afford or acquired and maintain the modern means of communication.

1.7 SCOPE OF THE STUDY
Communication technology covers large area thus only important areas will be touched as deemed necessary by the researcher so that effort will be made limit emphasis on some selected topics that are closely related to modern communication. However, emphasis will mostly be on the chosen case study that is Tuyil pharmaceutical. industry Ilorin.
1.8 DEFINITION OF TERMS
A. Modern communication: the development of technology that has taken place in the process of sending, giving and receiving information fact and ideas.
B. Performance: the act of process or performing task and action 
C. Effective: piece of information put across that produce feedback (result)
D. Business: its organization established mainly for the purpose of producing and distributing goods and services with view to making profits.
E. Organization: group of people with specific purpose

CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION
[bookmark: _heading=h.ru57c12r1y8u]Individuals need to get to information by means of ICT to stayup ith the most recent turns of events (Plonp, Pelgrum et al, 2011) ICT can be utilized to evacuate correspondence obstructions, for example, that of existence (Lim and Chai 004) ICT additionally consider the production of computerized assets like  advanced libries where the understudies, institutors and experts can get to investigate material and course material from wherever where never (Bhattacharya and Sharma 2017): (Cholin 2016) such offices permit the systems academic material this maintains a strategic distance from duplication of work (Cholin 2015). ICT wiping out time hindrances in instruction for students just as educator it wipes out geological boundaries as student can sign on from whererever (Sanyal 2017): (Mooj 2017): (Cross and Adam 2017) (Bhattacharya and Sharma 2017) ICT gives new instruction methodologies (sandal 2019) It can give rapid spread of instruction to target impacted gatherings.
2.1	CONCEPTUAL CLARIFICATIONS  
According to Jerald Greenberg, communication can be interpreted as a process by which a person, group or organization (sender) transmits one type of information (message) to another person, group or organization (recipient). Communication within the organization becomes important to create a common understanding of the information presented to each other. Communication can create satisfaction for those who do, as Stoner says in Bolarinwa and Olorunfemi, that communication as a process used by humans to seek common sense through the transmission of symbolic messages. Furthermore, Stoner states that the notion of communication is three important points, namely (a) that communication involves people and that understanding communication includes trying to understand the way in which human beings are interconnected; (b) that the communication includes the same meaning, in the sense that, for people to communicate, they must agree on the definition of the term they use; and (c) that communication which includes symbols, be it body, voice, letter, number, and words, can only represent or approximate the idea they intend to communicate. Robbins asserted that communication is a transfer of meaning and understanding of meaning to others in the form of symbols, symbols or certain languages so that people who receive information understand the purpose of the information. Communication is also a passage of relevant information between a source and a recipient which translates into a transfer and an understanding of the meaning. 
COMMUNICATION PROCESS 
Organizations can work well if they also use good communication schemes. it is necessary to set up the communication scheme and the communication design program adapted to the needs of the organization. While the communication model itself is a process of providing information and understanding using the same signs13 . According to Jerald Greenberg, communication can use the media as an intermediary by sending messages from the sender to the recipient. Supports that can be used for example; telephone, radio, and television. The display of communication channels can be described as follows14 . The communication process is how to send messages to the recipient of the message, in order to create a meaningful equation between the donor and the recipient's information. This communication process aims to create an effective communication (in accordance with the purpose of communication in general ). In line with the concept, communication can also flow vertically or sideways. The vertical dimension is divided into two directions, ie downwards and upwards.
COMMUNICATION OBJECTIVES
Communication plays a very important role in determining how effectively people work together and coordinating efforts to achieve goals. In general, communication objectives create mutual understanding or change perceptions, even behaviors. According to Jerald Greenberg In reality, communication has 8 strategic functions. Starting from directing actions, connecting and coordinating, building relationships, explaining organizational culture, relations between organizations, building an image of an organization, generating ideas and promoting ideas and values of the organization itself19 . Communication is the process of transmitting information (explanation) from the sender to the recipient of the message. According to Tubs and More in Plenary & Gede, effective communication criteria should at least lead to five things20 , namely: 1. Understanding, this is the understanding and acceptance of the contents of the message carefully as a communicator. 2. Pleasure, that communicating will generate a sense of pleasure and satisfaction for the parties that communicate. 3. Able to change attitudes, in the sense that communication can influence the attitudes of the participants in the communication in accordance with the content of the message. 4. Good social relationships, which means that communication aims to grow and develop social relations towards a better direction. 5. An action is the end result of an effective communication process which gives rise to a concrete and positive action. Furthermore, the achievement of communication is also a separate parameter. According to Kincaid and Schram in Plenary & Gede 21 , It is said that communication is effective when it is raised: 1. Understanding together, in the sense that the communicating parts can reach together mutual understanding and understanding. 2. Trust, means accepting and trusting that shared information is true and accepts those who use information as honest and trustworthy people. 3. Approval understood as mutual interpretation and mutual consent among the participants in the communication.
THE ROLE OF TECHNOLOGY; COMPUTER AS A COMMUNICATION MEDIA 
Computer Generally it can be interpreted as a collection of electronic devices arranged in series to form a technological engine with operating system controls together with programs able to receive and store data, perform processing and provide results in the form of information according to the operating procedures formulated. It is said that computers are a means of communication because computers can interact directly with humans, for example in data visualization. Data communication is transmitting data that has value and is formed in digital code. While the role of the computer in data communication is a means of data communication both as a source of information and transmission and as a connector and communication can occur if there is also a similarity in the language (format). The Internet is a network program or an interconnected computer connection to disseminate data using the TCP / IP protocol. Data is one of which is information or messages. In the study of communication, the Internet has the feeling of being a structure of interaction with a network that can be connected globally. The Internet itself has provided some of the best advantages: wider sources of information or references, unlimited scope (much closer), effectiveness and efficiency
2.2 THEORETICAL FRAMEWORK
James (2021) communication theory is a proposed description of communication phenomena, the relationships among them, a storyline describing these relationships, and an argument for these three elements. Communication theory provides a way of talking about and analyzing key events, processes, and commitments that together form communication. Theory can be seen as a way to map the world and make it navigable; communication theory gives us tools to answer empirical, conceptual, or practical communication questions.[1]
Although communication as an overall concept is variously defined in both commonsense and specialized ways, within communication theory, communication is seen as a vital symbolic and social process. In general, communication is often seen from two perspectives—as an exchange of information (the transmission perspective), and as the work we do to connect with one another and our world (the ritual perspective).[2] This transmission versus ritual distinction is also reflected in communication theory.
Communication theories have emerged from multiple historical points of origin, including classical traditions of oratory and rhetoric, Enlightenment-era conceptions of society and the mind, and post-World War II efforts to understand propaganda and relationships between media and society.[3][4][5] Prominent historical and modern foundational communication theorists include Kurt Lewin, Harold Lasswell, Paul Lazarsfeld, Carl Hovland, James Carey, Elihu Katz, Kenneth Burke, John Dewey, Jurgen Habermas, Marshall McLuhan, Theodor Adorno, Antonio Gramsci, Robert E. Park, George Herbert Mead, Joseph Walther, Claude Shannon and Stuart Hall—although some of these theorists may not explicitly associate themselves with communication as a discipline or field of study.
MODELS AND ELEMENTS OF COMMUNICATION THEORY 
One key activity in communication theory is the development of models and concepts used to describe communication. In the Linear Model, communication works in one direction: a sender encodes some message and sends it through a channel for a receiver to decode. In comparison, the Interactional Model of communication is bidirectional. People send and receive messages in a cooperative fashion as they continuously encode and decode information. The Transactional Model assumes that information is sent and received simultaneously through a noisy channel, and further considers a frame of reference or experience each person brings to the interaction. 
Some of the basic elements of communication studied in communication theory are: 
Source: Shannon calls this element the "information source", which "produces a message or sequence of messages to be communicated to the receiving terminal." 
Sender: Shannon calls this element the "transmitter", which "operates on the message in some way to produce a signal suitable for transmission over the channel." In Aristotle, this element is the "speaker" (orator). 
Channel: For Shannon, the channel is "merely the medium used to transmit the signal from transmitter to receiver." 
Receiver: For Shannon, the receiver "performs the inverse operation of that done by the transmitter, reconstructing the message from the signal." 
Destination: For Shannon, the destination is "the person (or thing) for whom the message is intended".
Message: from Latin mittere, "to send". The message is a concept, information, communication, or statement that is sent in a verbal, written, recorded, or visual form to the recipient.
· feedback
· entropic elements, positive and negative
EPISTEMOLOGY IN COMMUNICATION THEORY 
Communication theories vary substantially in their epistemology, and articulating this philosophical commitment is part of the theorizing process.[1] Although the various epistemic positions used in communication theories can vary, one categorization scheme distinguishes among interpretive empirical, metric empirical or post-positivist, rhetorical, and critical epistemologies.[11] Communication theories may also fall within or vary by distinct domains of interest, including information theory, rhetoric and speech, interpersonal communication, organizational communication, sociocultural communication, political communication, computer-mediated communication, and critical perspectives on media and communication.
INTERPRETIVE EMPIRICAL EPISTEMOLOGY
Interpretive empirical epistemology or interpretive seeks to develop subjective insight and understanding of communication phenomena through the grounded study of local interactions. When developing or applying an interpretivist theory, the researcher them self is a vital instrument. Theories characteristic of this epistemology include structuration and symbolic interactionism, and frequently associated methods include discourse analysis and ethnography.
METRIC EMPIRICAL OR POST POSIVIST EPISTEMOLOGY
A metric empirical or post-positivist epistemology takes an axiomatic and sometimes causal view of phenomena, developing evidence about association or making predictions, and using methods oriented to measurement of communication phenomena. Post-positivist theories are generally evaluated by their accuracy, consistency, fruitfulness, and parsimoniousness. Theories characteristic of a post-positivist epistemology may originate from a wide range of perspectives, including pragmatist, behaviorist, cognitivist, structuralist, or functionalist. Although post-positivist work may be qualitative or quantitative, statistical analysis is a common form of evidence and scholars taking this approach often seek to develop results that can be reproduced by others.
RHETORICAL EPISTEMOLOGY 
A rhetorical epistemology lays out a formal, logical, and global view of phenomena with particular concern for persuasion through speech. A rhetorical epistemology often draws from Greco-Roman foundations such as the works of Aristotle and Cicero although recent work also draws from Michel Foucault, Kenneth Burke, Marxism, second-wave feminism, and cultural studies.
CRITICAL EPISTEMOLOGY A critical epistemology is explicitly political and intentional with respect to its standpoint, articulating an ideology and criticizing phenomena with respect to this ideology. A critical epistemology is driven by its values and oriented to social and political change. Communication theories associated with this epistemology include deconstructionism, cultural Marxism, third-wave feminism, and resistance studies.
COMMUNICATION THEORY BY PERSPECTIVE/SUBDIS CIPLINE Approaches to theory also vary by perspective or sub-discipline. The communication theory as a field model proposed by Robert Craig has been an influential approach to breaking down the field of communication theory into perspectives, each with its own strengths, weaknesses, and trade-offs.
INFORMATION THEORY
Communication theories in information theory examine the technical process of information exchange, usually using mathematics.[9] The origins of this perspective on communication theory is linked to the development of information theory in the early 1920s.[13] Limited information-theoretic ideas had been developed at Bell Labs, all implicitly assuming events of equal probability. The history of information theory as a form of communication theory can be traced through a series of key papers during this time. Harry Nyquist's 1924 paper, Certain Factors Affecting Telegraph Speed, contains a theoretical section quantifying "intelligence" and the "line speed" at which it can be transmitted by a communication system. Ralph Hartley's 1928 paper, Transmission of Information, uses the word "information" as a measurable quantity, reflecting the receiver's ability to distinguish one sequence of symbols from any other. The natural unit of information was therefore the decimal digit, much later renamed the hartley in his honour as a unit or scale or measure of information. Alan Turing in 1940 used similar ideas as part of the statistical analysis of the breaking of the German second world war Enigma ciphers. The main landmark event that opened the way to the development of the information theory form of communication theory was the publication of an article by Claude Shannon (1916–2001) in the Bell System Technical Journal in July and October 1948 under the title "A Mathematical Theory of Communication". Shannon focused on the problem of how best to encode the information that a sender wants to transmit. He also used tools in probability theory, developed by Norbert Wiener.
They marked the nascent stages of applied communication theory at that time. Shannon developed information entropy as a measure for the uncertainty in a message while essentially inventing the field of information theory. "The fundamental problem of communication is that of reproducing at one point either exactly or approximately a message selected at another point." In 1949, in a declassified version of Shannon's wartime work on the mathematical theory of cryptography ("Communication Theory of Secrecy Systems"), he proved that all theoretically unbreakable ciphers must have the same requirements as the one-time pad. He is also credited with the introduction of sampling theory, which is concerned with representing a continuous-time signal from a (uniform) discrete set of samples. This theory was essential in enabling telecommunications to move from analog to digital transmissions systems in the 1960s and later. In 1951, Shannon made his fundamental contribution to natural language processing and computational linguistics with his article "Prediction and Entropy of Printed English" (1951), providing a clear quantifiable link between cultural practice and probabilistic cognition.
INTERPERSONAL COMMUNICATION 
Theories in interpersonal communication are concerned with the ways in which very small groups of people communicate with one another. Although interpersonal communication theories have their origin in mass communication studies of attitude and response to messages, since the 1970s, interpersonal communication theories have taken on a distinctly personal focus. Interpersonal theories examine relationships and their development, non-verbal communication, how we adapt to one another during conversation, how we develop the messages we seek to convey, and how deception works.[14][15]
ORGANIZATIONAL COMMUNICATION
Organizational communication theories address not only the ways in which people use communication in organizations, but also how they use communication to constitute that organization, developing structures, relationships, and practices to achieve their goals. Although early organization communication theories were characterized by a so-called container model (the idea that an organization is a clearly bounded object inside which communication happens in a straightforward manner following hierarchical lines), more recent theories have viewed the organization as a more fluid entity with fuzzy boundaries.[16]
Given that its object of study is the organization, it is perhaps not surprising that organization communication scholarship has important connections to theories of management, with Management Communication Quarterly serving as a key venue for disseminating scholarly work.[17] However, theories in organizational communication retain a distinct identity through their critical perspective toward power and attention to the needs and interests of workers, rather than privileging the will of management.
Organizational communication can be distinguished by its orientation to four key problematics: voice (who can speak within an organization), rationality (how decisions are made and whose ends are served), organization (how is the organization itself structured and how does it function), and the organization-society relationship (how the organization may alternately serve, exploit, and reflect society as a whole).[18]
SOCIOCULTURAL COMMUNICATION 
This line of theory examines how social order is both produced and reproduced through communication. Communication problems in the sociocultural tradition may be theorized in terms of misalignment, conflict, or coordination failure. Theories in this domain explore dynamics such as micro and macro level phenomena, structure versus agency, the local versus the global, and communication problems which emerge due to gaps of space and time, sharing some kinship with sociological and anthropological perspectives but distinguished by keen attention to communication as constructed and constitutive. 
2.3	EMPIRICAL REVIEW 
Review of Empirical Studies The impact of information and communication technology (ICT) on the economic and social development of the countries has been investigated over the past three decades by many authors who have used different methodologies, data sources, and different time periods either at the country level, or at the level of a panel of countries. Most empirical studies have concluded that increasing ICT use can lead to GDP growth, productivity, and employment. The literature review reveals that some empirical studies have focused on investigating the impact of ICT on economic growth, concluding that the ICT sector is a major contributor to economic growth. Other studies have assessed the impact of the ICT sector on economic growth by controlling other determinants of growth, and have indicated that the development of the ICT sector is one of the key drivers of the economic growth. Another category of studies aimed to analyze the extent to which there is a causal relationship between ICTs and economic growth. Regarding the latter, most researchers have concluded that ICT is both a cause and a consequence of economic growth. Sustainability 2018, 10, 3750 3 of 22 Some studies have discussed the importance of using ICT in some important sectors of the economy, such as the banking sector, highlighting the contribution of this technology to facilitating the relationship between banks and their customers, and improving banking performance [16–18]. In 1998, using data for 27 countries in Central and Eastern Europe for the period 1990–1995, Madden and Savage [19] analyze the empirical relationship between investment and economic growth. The results of the study highlight, in particular, a positive relationship between investment in telecommunication infrastructure and economic growth. Roller and Waverman [8] examine the impact of telecommunication infrastructure on economic growth in 21 OECD countries, between 1970 and 1990. The authors find that telecommunications infrastructure positively and significantly affects economic growth. The results indicate a 2.8% GDP growth, with a 10% increase in telecommunication infrastructure. In another study focusing on OECD countries, Datta and Agarwal [20], using the dynamic panel data method for 22 countries, investigate the long-term relationship between telecommunications’ infrastructure and economic growth. Research reveals a significant and positive correlation between telecommunications’ infrastructure and economic growth. Similarly, but with reference to 105 countries, which are divided into different groups (region and per capita income), Shiu and Lam [21] study the causal relationship between telecommunication development and economic growth. The authors find that there is a bidirectional relationship between telecommunication development and economic growth for European countries, and those in the high income countries. For countries in other regions and the lower income group, the relationship is generally unidirectional (from real GDP to telecommunications development). Therefore, for less developed countries, the authors point out that telecommunication development is not an important determinant of economic growth. Cie´slik and Kaniewsk [22] analyzes the relation between telecommunication infrastructure and the regional level of income using panel data for 49 regions in Poland during 1989–1998. The authors find a positive and statistically significant causal relationship between telecommunication infrastructure and income at the regional level, but the causality is from telecommunications to income.
The modern communication literature review covers academic and professional articles, with a focus on those published Since 2019 publications were identified via goggle, Google Scholar and the accounting research Network of the SSRNN (Social Science research Network).
The ICT and development should be directly proportional in present Era if we ant growth? During the literature Survey finding were Crazy, the Society may inhibit or enable individuals from taking full advantages of ICT resources for their lives with Some implication from taking full advantage of ICT resources for their lives with Some implications for policy makers advancing an agenda on ICT for development (ICT4D) (Salihu Ibrahim Dasuki and Pamela Abboth (2016). In Case of multimedia. Data analysis I necessary for enhancing the quality of research in the ICT for development (IC4D) domain (Rejesh Clandwani and Rahul De.2016) in E-leaning the Successful implementation of e-leaning relies on the presence and blending of the three preconditions (technological organizational and pedagogical) component (John K. Tarus and David Gichoya, 2016).



CHAPTER THREE
METHODOLOGY
3.1 RESEARCH DESIGN
Descriptive research gives a picture of a situation or population i.e. specify the nature of a given phenomenon. It involves the collection of data and the interpretation of some on contemporary issue. Gay (1987) defines descriptive research as the collection of data in order to test hypothesis (if any) or answer. Research questions concerning the current status of the subject of the study here:
The research is concerned with situation of the moment the descriptive survey is usually promoting by the need to know what the current situation is with regard to 8 particular education planning problem Ibrahim, Londu Opadokun (2002) is aimed at describing the characteristics of subject much of early work in science is descriptive, since it is necessary to know something about the characteristic of the subject before trying to study more complex research question most descriptive research can be classified as either survey or observation research
This research was privileged to be through organization journal for more information.
About the staff data such as year for appointment promotion, basic salary, remuneration and alliances and welfare of the staff.
The total population of one hundred and fifty (180) staff so as selected but one hundred and fie 9105) was chosen as random.

3. 3	 POPULATION OF THE STUDY 
The target population of the study consists of all the staff of Tuyil Pharmaceutical industry.
However, use to limited time  and resources, a sample of the respondent were chosen purposive sampling techniques was used to select five (5) highly recognize section of the company out of existing section of Tuyil Pharmaceutical industry Ilorin
Back term and Cesser (1981) aover one hundred percent is good enough for making references of the entire population.
The instrument adopted for the study is a questionnaire method tagged “impact of modern communication on the performance of the business organization” survey questionnaire designed by the research the questionnaire is made of two sections (A&B). section A Jesus with respondents personal data such as name of the organ sating B consist of question items relating to the subject matter of the study and be answered by the respondents by ticking either strongly agreed, strongly disagreed, disagreed in the appropriate column.
3.2 SAMPLING TECHNIQUES AND SAMPLE SIZE
4 Sampling is done to droid working the whole population or in this case employees which are unite expensive and time consuming process so a bunch of selected population was targeted. A set of 50 questionnaires was delivered and distributed among 50 selected employees after a brief period of time they were taken back. About 30 employees managed to return the survey questionnaire in time.

3.4	METHOD OF DATA COLLECTION
In the conduct of this research work, data was collected from both primary source and secondary source of data collection. This is to make the research finding reliable and the research report reliable too.
3.5 METHOD OF DATA ANALYSIS 
The data analyzed using chi-square method. Based on the finding of the research work, the collected data was represented in tabular form in the next chapter for all each understanding, the collected data ill be analyzed and presented using SPSS. The belief behind using this is to ensure effective and ease analysis of the research work.
3.6 INSTRUMENT OF  DATA COLLECTION
The research made use of both primary and secondary data. Primary data which are referred to as original data wee collected from respondents comprising of, some staff.
3.7 HISTORICAL BACKGROUND OF THE STUDY 
Tuyil Pharm. Ind. Ltd, a privately owned business, was established on the 1st of May, 1996 in Ilorin, Kwara State, at No 22 Stadium Road, Ilorin Kwara State. It is a pharmaceutical company that manufactures both human and animal products in including potable table water. Due to its rapid expansion in production activities, the company moved to its permanent site at No  22 Yidi Road, Ilorin kwara on the 2nd of June, 2005 and was commissioned by Governor Bukola Skraki and former Director of NAFDAC, (Late) Prof Dora Akuyil as special guest.

CHAPTER FOUR
4.1	DATA PRESENTATON AND ANALYSIS
These chapter present results of the findings collected from the research. The result are present in the table below.
Question: does modern communication contribute to the development of business organization.
RESPONSE TO KNOW WHETHER MODERN COMMUNICATION CONTRIBUTES TO THE DEVELOPMENT OF THE ORGANIZATION.
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	80
	80%

	Disagreed (no)
	20
	20%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The table shows that out of 100 (100%) participates tested 80 (80%) agreed with the question while 20 disagreed with the view. Therefore question tested prove positive.




QUESTION TWO: DOES COMMUNICATION CONTRIBUTION POSITIVELY TO THE ACTIVITIES OF BUSINESS ORGANIZATION RESPONSE?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	95
	95%

	Disagreed (no)
	5
	5%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The table show that out of 100 participate tested 95 (95%) agreed with the question while 5(5%) agreed with the view. Therefore the hypothesis proves positive.
QUESTION THREE: CAN MODERN COMMUNICATION BUSINESS ACTIVITY PROSPER?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	60
	60%

	Disagreed (no)
	40
	40%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)

The table shows that out of 100 participant 60(60%) agreed with the view while 40(40%) disagreed with the view. Therefore the hypothesis prove positive
QUESTION FOUR: IS COMMUNICATION WITHOUT TANGIBLE PURPOSE ON BUSINESS ACTIVITIES MEANINGLESS?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	60
	60%

	Disagreed (no)
	40
	40%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The total still show that out of 100 participant tested 60(60%) agrees with the question while 40 (40%) disagrees therefore the hypothesis prove positive
QUESTION FIVE: DOES EXISTING OF MODERN COMMUNICATION MAKES BUSINESS EASIER
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	100
	100%

	Disagreed (no)
	-
	-

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The table show that out of 100 participant the participant agree to the question which make the hypothesis tested prove positive.
QUESTION SIX: IN EFFECTIVE COMMUNICATION THE KEY TO SUCCESS OF ANY BUSINESS ORGANIZATION?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	90
	90%

	Disagreed (no)
	10
	10%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The table show that out of 100 participant 90% agrees to the question n while only 10(10%) disagrees with it therefore the hypothesis proves positive.
QUESTION SEVEN: DOES MODERN COMMUNICATION HAVE ANY IMPACT ON ACTIVATES OF BUSINESS ORGANIZATION?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	55
	55%

	Disagreed (no)
	45
	45%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The table shows that out of 100 participants, 55(55%) tested agreed with this question while only 45(45%) disagrees with the yew. Therefore the hypothesis tested proved positive
QUESTION TIGHT DOES INADEQUATE EFFECTIVE COMMINATIONEFFICIENCY NEGATIVELY?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	75
	75%

	Disagreed (no)
	25
	25%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The table shows that out of 100 participants ((75%) proves positive with the question while 25(25%) disagrees with the view. Therefore the hypothesis is tested proves positive
QUESTION NINE: DOES LACK OF EFFECTIVE COMMUNICATION HINDER THE PERFORMANCE OF BUSINESS ACTIVITIES?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	80
	80%

	Disagreed (no)
	20
	20%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
This table shows that out of 100 participant 80(90%) tested positive to the view while only 20(20%) disagree to the view. Therefore the hypothesis tested prove positive 
QUESTION TEN: SHOULD BUSINESS ORGANIZATION POSSES GOOD COMMUNICATION TARGET FOR PROPER SMOOTHING OF DAILY ACTIVITIES?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	98
	98%

	Disagreed (no)
	2
	2%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The table shows that out of 100 participants agrees as the view, while only 2(%) disagree with the view. Therefore the hypothesis tested prove positive
QUESTION ELEVEN: DOES BUSINESS ORGANIZATION WORK TOGETHER FOR THE REALIZATION OF THE ORGANIZATION GOALS?
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	99
	99%

	Disagreed (no)
	1
	1%

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
The table shows that out of 100 participant 99(99%) agrees with the view while only 1 (1%) disagrees with the view. Therefore the hypothesis tested proves positive.
QUESTION TWELVE: CAN EFFECTIVE COMMUNICATION WITHOUT EFFECTIVE STAFF AFFECT THE PERFORMANCE OF THE BUSINESS ORGANIZATION 
	ALTERNATIVE RESPONSE
	NO OF RESPONDENT
	PERCENTAGE %

	Agree (yes)
	100
	100%

	Disagreed (no)
	-
	-

	Total
	100
	100%


Source: Researcher’s Computation, (2025)
This table shows that out of 00 participate 100 agrees to the view tested therefore the hypothesis tested prove positive.
4.2 TEST OF HYPOTHESIS
The hypothesis ere tested in a due process. This portion of the research work I meant to test  the data gathered and presented under to decide whether to accept of reject the earlier hypothesis that was postulated in chapter four.
The portion of this research work was meant to test validity of the early hypothesis formulated so that the decision can be taken whether to accept or reject according to the hypothesis that was formulated in chapter one.
Hypothesis 1
Null hypothesis (H0): modern communication not contribute positively to the achieving organization goal
Testing hypothesis will be done by using chi-square (X2) analysis thus (Y2) analysis thus (Y2) t (0-e).
Testing hypothesis (H1) Modern communication contribute positively to the achieving organizational goals.
Using the chi-square (X2) analysis thus (Y2) eco-e2
E= summation
O = Observation frequency
E = Expected frequency
Table 4.2.1 from the mathematics analysis for further explanation of the hypothesis.
	Options
	O
	E
	O-e
	(O-e2
	(O-e)2

	Agree
	80
	10
	30
	90
	90.0

	Disagree
	0
	10
	0
	-0
	0

	Total
	50
	
	
	
	


Sources: Questionnaire Administered, 2025.
E= No of Volumes -1=5-1=4
Degree of freedom = D f
Critical value (X2)-4d.f.0.0 = 90x2 (9.488)
Discussion: since the test statistic X (90.0) is  (9.488( from the distribution table the H0 (Null Hypothesis) is rejected. While the H1 ( alterative hypothesis which  state that communication technology contribute to the achieving organization goal is accepted.
Hypothesis ii
Test of hypothesis formulated for this study be done by using chi-square method.
Using the chi-square (X2) analysis (Y2) = E(O-e)
Using the chi-square (X2) analysis thus (Y2) E (O-e) 2
								   E
Null hypothesis (H0): communication gap Cannot determent the success of an organization Alternative hypothesis (H1): Lacks of effective communication gap affect workers efficiency
Table 4.2.1 from the mathematics analysis for further explanation of the hypothesis.
	Options
	O
	E
	O-e
	(O-e2
	(O-e)2

	Agree
	30
	10
	20
	400
	40.0

	Disagree
	20
	10
	10
	100
	10.0

	Total
	50
	
	
	
	50.0


Sources: Questionnaire Administered, 2025.
	E= No of Volumes -1=5-1=4
Degree of freedom = D f2
Critical value (X2)-4d.f.0.0 = 40x2 (4.488)
Discussion: since the test statistic X (40.0) is  (4.488( from the distribution table the H0 (Null Hypothesis) is rejected. While the H1 ( Alterative hypothesis which  state that communication technology contribute to the achieving organization goal is accepted.
Hypothesis iii
Testing of hypothesis formulated for this study ill be done by using chi-square method
Using the chi-square (X2 ) analysis (Y2  ) = E (O-e) 2
4.3 DISCUSSION OF FINDINGS
This study is concerned mainly on the impact of modern communication on the performance of this project it can be deduced that strategic marketing in a well illuminated organization because it I mostly considered appropriate for perfidies check of performance in an organization and it is easy to set another target for another quarter in the year because their check of based I based on quarter (I,.e 3 month basis).
1. It was deducted from hypothesis one that modern communication not contribute positively to the achieving organization goals.
2. It was also revealed in second hypothesis lack of effectives communication not affect porkers efficiency
3. Finally it was concluded according to hypothesis three that communication gap ha enhance the positive or negative impact on the business performance. 
 













CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMEDNATION
5.1	SUMMARY
The research focused on the impact of modern communication in the performance of business organization. A case study of Tuyil Pharmaceutical industry Ilorin.
The ultimate aims and objectives of any business organization are to ensure proper collection, keeping and dissemination of information as at when due to customers in order to achieve the established goals in achieving these aims certain area must not be knower because they can be regarded by the management such business organization is said to be above in a competitive market which will lead to effective probability In such organization
The experience and training of the staff will make them to be effective and efficient in the task in business organization , from this research, it was discovered that one of the major negative contribution of modern communication tools for effective performance of business organization is the high cost of acquisition of theses communication tools i.e. computer this was made of known to me through questionnaire put before the respondent (staff) of the organization “high cost of acquisition and maintenance of modern communication gadget is the major negative contribution of these tools”.
The response let one discover that sonny business organization today focus, face the same problems despite the contribution, effort and advantages made by communication towards the development of business in the whole world, it was discovered that so many people are still liberate and unable to use many of these tools in business organization
5.2 CONCLUSION
Modern communication has been considered as an important aspect of developing the business organization today and the world at large. Though the investigation conducted by the research business organization cannot perform it services or operation effectively without theses means of communication.
In view of data collected and analyzed the following conclusion was made.
It was discovered that the introduction installation and usage of modern communication gadgets of tool in business organization, the workers are more efficient in the performances.
Finding has also shown that the benefit find merit derived from these means of communication supersedes those problems of demerits.
As in the achievement o the organization aims goals and objectives. As a result of communication in any business organization
The research study had also shown that the electronic (means of communicating is use in business organization were not sufficient enough to make the complex and complicated modern development of the office work.
Though with the little available: which quite a number of things can be done and have been done, yet they are not effectively utilized by the workers due to poor training and experience of the operational and laziness on the part of some workers
It was also gathered that the use telephone e-mail, GSM (mobile phone) are on the increase as a means of sending and receiving information over long distance at the shortest possible time while adding and calculating machines are being used for computation purpose.
Factors such as cost of acquisition, cost of maintenance as well as durability, breakdown cost among others are properly considered in fact, these should be considered acquiring it
Finally, the computer, GSM telephone typewriter, photocopy, machine (modern communication tools) are regarded as main used for sending and receiving information, it has been seen that modern means of communication has brought about rapid development not only in the business about rapid development not only in the business organization but also unimproved the standard of living of masses at large.
5.3 RECOMMENDATIONS
The search work would be of no use of useful recommendation are not given or made. Therefore since useful and adequate recommendation should be probed to the problem found during the course of investigations. The suggestions and recommendation management of any business organization with similar problems, it will surely lead to effectiveness efficiency and probability of this organization.
The first recommendation is that the company should considered the durability of the medium to be used for a long period of time, such factors like need of the organization, the nature of the media before purchasing of the cost may not really be too outrageous of the equipment or machines could be used productivity over a long period of time.
Another important things is that the management (personnel) of the organization must at all-time employ a qualified and competent staff which as knowledge and qualified skills to use the available means of communication effectively and efficiently in order to maximize profit.
There must be adequate and consistent training for staff to enable them rise up to the challenges service training and off service training in order to enable staff to update their knowledge and enhance their productivity. The communication within the organization to enable each worker of the organization to know what to do, how to do it, when to do it and why the needs to do it
It is also recommended that the business organization should not only have the necessary means of communication but also embark more customers. More so., the organization must clearly understand problems that normally confront the business and set possible outer native course (6) of action to solve such problems.
For every equipment of communication installed and taken care of so as to avoid the possible breakdown of the medium.
Furthermore the management of the organization should provide adequate security and security for various gadgets in organization in order to ensure long life span for them i.e. protect them.
The organization may also embark on the people of delegation and authorization to the use and maintenance at the machine. By this, a qualified and component supervisor will be assigned to see the overall uses as well as maintenance of various means of communication to enable the management to know whom to hold responsible whom things go wrong in certain section or even pertain to the machine.
The management should also be concerned with the health and security is their workers. Adequate attention and option priority should be given. The reason for this is for fetch as it is for fetch as it is when the workers are healthy, physically, mentally, financial and psychologically that they can perform efficiently to enhance maximum productivity
The researcher also recommends that the management and workers should consider health atmosphere in an organization. However, to grantee the safety of workers on the organization
There must be functioning healthcare center ensure clean and beautify environment and proper ventilation. These are necessary to ensure workers safety.
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