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Abstract
This study investigates the role of social media in campaigning against corruption among civil servants in Ilorin Metropolis, Nigeria, addressing the limitations of traditional anti-corruption mechanisms. Using a quantitative descriptive survey design, data were collected from 100 civil servants via a structured questionnaire administered through Google Forms and analyzed with SPSS Version 23. Findings reveal that 60% of respondents use social media daily, with Twitter/X (40%) being the most popular platform, followed by Instagram (25%), Facebook (20%), and WhatsApp (10%). Social media is deemed effective in raising corruption awareness (90%) and exposing cases (85%), but only 50% believe it reduces corrupt practices, with 35% neutral and 20% skeptical, indicating a gap between awareness and behavioral change. Participation in anti-corruption campaigns is low, with 60% rarely or never engaging, reflecting barriers like fear of retaliation and systemic challenges. Grounded in Agenda-Setting and Diffusion of Innovations theories, the study highlights social media’s strength as a transparency tool but notes limitations due to digital divides and government restrictions. Recommendations include prioritizing Twitter/X for campaigns, improving internet access, enhancing digital literacy, and integrating offline reforms to address corruption’s systemic roots. The findings offer insights for policymakers to leverage social media for transparent governance in Nigeria’s public sector.




























CHAPTER ONE
INTRODUCTION 
1.1. Background of the study 
Corruption remains a persistent issue within Nigeria, affecting various sectors and hindering national development. Scholars argue that corruption, particularly within the civil service, undermines public trust, weakens institutions, and perpetuates inequality (Akinyemi, 2018). In Nigeria, corruption has been linked to systemic issues such as lack of transparency, weak regulatory mechanisms, and socio-economic factors that incentivize unethical behavior among public officials. The country’s governance structures have struggled to contain corrupt practices, despite numerous anti-corruption campaigns led by government bodies like the Economic and Financial Crimes Commission (EFCC) (Akinpelu, 2021).

 Civil servants, who play a crucial role in the administration and implementation of policies, are often implicated in corrupt practices due to limited accountability and the absence of effective oversight mechanisms (Moyosore, 2015).

The advent of social media presents a transformative tool for addressing corruption in Nigeria. Social media platforms such as Twitter, Facebook, and WhatsApp have gained prominence as tools for civic engagement and advocacy, offering citizens an alternative means of holding public officials accountable (Nwabueze, 2014). 

Unlike traditional media, social media allows for the rapid dissemination of information and fosters greater transparency by enabling citizens to report corruption incidents in real-time. These platforms are instrumental in mobilizing public opinion and creating social pressure on government officials, which can discourage corrupt practices (Ogunlesi, 2014). Research highlights that social media campaigns, such as #EndSARS and #BringBackOurGirls, have galvanized public support and pressured government institutions to take corrective measures, demonstrating the potential of digital platforms to influence social accountability (Adetayo, 2020).

social media provides a means for citizens to interact directly with policymakers, thereby promoting participatory governance and encouraging accountability (Kaplan & Haenlein, 2010). This direct communication allows citizens to voice their concerns, demand action, and track government responses, creating a public record that can influence policy reforms. For example, a notable case involved the dismissal of police officers in Iwo, Osun State, following social media exposure of their misconduct (Olabiyi, 2020). Such cases underscore the role of social media as a mechanism for transparency and responsiveness within the public sector, aligning with broader global trends toward e-governance and digital accountability.

However, challenges remain in leveraging social media for anti-corruption efforts. The effectiveness of social media campaigns can be limited by the spread of misinformation, digital illiteracy, and unequal access to internet infrastructure, particularly in rural and underserved areas of Nigeria (Andreas & Haenlein, 2010). While social media offers unprecedented access to information, it also poses risks when unverified information circulates, potentially causing harm or complicating efforts for due process. The digital divide in Nigeria, characterized by unequal access to reliable internet, further restricts the reach of social media initiatives, highlighting the need for inclusive and strategically managed digital anti-corruption campaigns.
This study seeks to contribute to the understanding of social media’s role in anti-corruption efforts, with a particular focus on the perceptions and experiences of civil servants in Ilorin, Nigeria. By examining this localized context, the study aims to provide insights into how social media campaigns influence accountability practices within the public sector. This research holds the potential to inform strategies that could make social media-driven anti-corruption initiatives more effective and accessible, enhancing transparency and promoting ethical governance. The findings could support policymakers in developing frameworks that maximize the role of digital platforms in curbing corruption, contributing to Nigeria’s broader governance and development goals.

Building on these themes, it is essential to understand how social media has become an alternative accountability mechanism where traditional oversight has failed. While the Nigerian government has established bodies such as the Independent Corrupt Practices and Other Related Offences Commission (ICPC) to curb corruption, these institutions often encounter limitations in enforcement capacity and independence, leaving gaps that social media activism partially fills (Agbu, 2021). Social media platforms allow citizens to amplify cases of corruption that might otherwise go unnoticed by formal channels. For instance, whistleblowers can expose abuses by posting evidence online, attracting public scrutiny and pressuring relevant authorities to act (Obi, 2019). This dynamic demonstrates that social media serves not only as a platform for public opinion but also as an unofficial layer of oversight within Nigeria’s anti-corruption landscape
.
Moreover, research indicates that the younger, tech-savvy population in Nigeria is particularly active on social media, driving civic engagement and influencing political discourse. The demographic shift toward a digitally connected youth has introduced a culture of immediate accountability, where public officials face real-time scrutiny. As noted by Ekpo and Ezeh (2019), Nigeria’s young population views social media as an empowerment tool, using it to organize protests, share information, and build solidarity around anti-corruption goals. This contrasts with older generations’ reliance on traditional media, which may have a more conservative approach to addressing state issues. Social media thus enables a new generation to challenge established power structures and advocate for transparency, underscoring the intersection of digital media and youth activism as a force for change.

At the same time, while social media facilitates anti-corruption efforts, the risk of backlash and repression remains. Nigerian authorities have occasionally responded to social media activism with restrictive measures, such as temporary bans on platforms and regulatory efforts aimed at curbing online expression (Oladimeji, 2021). These restrictions underscore a complex tension between promoting transparency and controlling public discourse, as government efforts to regulate social media are often justified by concerns over misinformation and national security. This dynamic has significant implications for anti-corruption efforts, as it challenges the sustainability of social media as a tool for accountability. When social media is restricted, citizens lose a vital channel for exposing corruption, hindering progress toward a more transparent governance structure.
1.2. Statement of the Problem
Despite ongoing efforts by Nigerian authorities to combat corruption through formal agencies like the Economic financial crime Commission and the Independent Corrupt Practices and Other Related Offences Commission (ICPC), corruption remains pervasive across various sectors, undermining public trust, economic growth, and democratic stability. Traditional anti-corruption mechanisms have often struggled with limited enforcement capacity, bureaucratic inefficiencies, and a lack of independence, which diminishes their ability to effectively address corruption. Given these challenges, citizens, particularly the younger, digitally literate population, have increasingly turned to social media as an alternative tool for promoting accountability and transparency.
However, while social media has emerged as a potent platform for anti-corruption activism, enabling individuals to report, expose, and mobilize around instances of corruption in real-time, its effectiveness is hindered by several obstacles. Digital illiteracy and unequal internet access limit the reach of social media, especially among marginalized communities, thereby restricting its role in promoting inclusive civic engagement. Furthermore, government responses to online activism, including attempts to censor and regulate social media under the pretext of curbing misinformation, pose significant challenges to maintaining open digital spaces for accountability.
The core problem, therefore, is twofold: while social media has the potential to fill the gaps left by traditional anti-corruption institutions, structural and political barriers prevent it from being fully effective. This study seeks to address this gap by examining the experiences of Nigerian civil servants in Ilorin, who operate at the intersection of public administration and social media usage. Through their perspectives, this research aims to assess the extent to which social media serves as a viable tool for anti-corruption efforts, while also identifying the limitations and risks that may hinder its broader impact in Nigeria’s fight against corruption.
1.3 Research Objectives 
I. To understand the major social media platforms use in campaigning against corruption practices among civil servants in Ilorin metropolis 
II. To investigate the effectiveness of social media as a tools for campaigning against corruption practices among civil servants in Ilorin metropolis 
III. To determine the extent to which social media platforms had been used to campaign against corruption practice among civil servants in Ilorin metropolis 
1.4 Research Questions
I. What are effectiveness of social media as a tool for campaigning against corruption practice among civil servants in Ilorin metropolis 
II. What are the major social media platforms use in campaigning against corruption practices among civil servant in Ilorin metropolis 
III. What the extent to which social media platforms had been use to campaign against corruption practices among civil servants in Ilorin metropolis
1.5. Significance of the study 
This study on the impact of social media in combating corruption among civil servants in Ilorin, Nigeria, offers significant contributions to both academic research and practical applications. First, it advances academic understanding of the role of digital platforms in governance, specifically within anti-corruption efforts. By focusing on the use of social media in a public sector context, the research sheds light on how digital tools can bridge gaps in accountability, transparency, and civic engagement, especially within regions with persistent corruption challenges. This provides valuable insights for scholars studying governance, digital communication, and public sector reforms.
From a practical standpoint, this research benefits policymakers and government agencies by highlighting the effectiveness and limitations of social media as an anti-corruption tool. Understanding the ways civil servants engage with and perceive social media for anti-corruption initiatives can guide policymakers in developing strategies that leverage these platforms to improve transparency and reduce corrupt practices. Findings may inform policy measures that could help the government harness social media’s potential while addressing concerns related to digital literacy, information integrity, and regulatory balance.
Finally, this study provides a foundation for further research on the impact of social media in governance and anti-corruption efforts. Future studies can build on this research to explore additional regions, sectors, or digital tools, contributing to a more comprehensive understanding of how digital technology can support transparency and accountability efforts in Nigeria and similar contexts globally.
1.6. Scope of the study 
This study is centered on assessing the impact of social media as an anti-corruption tool among civil servants within the Ilorin metropolis in Kwara State, Nigeria. Specifically, the research focuses on the role of social media platforms, such as Facebook, Twitter, and WhatsApp, in influencing, accountability, and public reporting of corrupt practices within the civil service. The study will examine how these platforms are used by both civil servants and the general public to share information, report unethical behavior, and foster discussions on corruption-related issues.
1.7 Definition of key terms
· Impact: the force or action of one object hitting another. the action of one object coming forcibly into contact with another.
· Social media: Social media refers to online platforms and websites that allow users to create and share content or participate in social networking. These platforms include Facebook, Twitter, Instagram, WhatsApp, LinkedIn, YouTube, and others that facilitate interaction, information sharing, and online discussions. 
· Corruption: Corruption refers to the abuse of power for personal gain, which undermines the integrity of institutions and the equitable distribution of resources.
· Anti-corruption campaign: Anti-corruption campaigns are organized efforts aimed at reducing or eliminating corrupt practices within society.
· Civil servants: Civil servants are individuals employed by government institutions at various levels—local, state, or federal—to perform administrative duties, implement policies, and deliver public services.
· Ilorin metropolis: Ilorin is the capital city of Kwara State in Nigeria. It serves as an administrative and economic hub in the north-central region of the country.
















CHAPTER TWO
LITERATURE REVIEW
2.0.  INTRODUCTION 
This chapter present review of relevant literature regarding the concept of social media campaign against corruption practice among civil servants in Ilorin metropolis. In this chapter, the concept of social media, the history of social media, the characteristics of social media, concept of corruption and so on is been touched in order to simplify this study.
2.1. CONCEPTUAL FRAMEWORK 
2.1.1. Concept of Social Media 
Social media is media for social interaction, Oxford Advanced Edition defines social media as forms of Learner's as a website for social networking and microblogging. They are interactive internet based application or mediated technologies that facilitates the creation and sharing of information ideas, career interests and other forms of expression through virtual communication network electronic communication such as websites.
According to Cambridge Dictionary, social media is website and computer program that allow people to communicate and share information on the internet using a computer, mobile phone or other communication gadgets. It  facilitates the development of online social networks by connecting a user's profile with those of other individuals. As users engage with these electronic highly interactive platforms through which individuals, communities, and societies. The service which organizations can share, co-create, discuss, participate and modify user generated content or self-curated content posted online.
According to merriam-webster social media are forms of electronic communication.Social media are by-product of information and communication technology (ICT) used among diverse and heterogeneous people that link up or connect with one another( such as websites for social networking and micro blogging) through which users create online communities to share information, ideas, personal messages, and other content (such as videos). It is a computer-based technology that facilitate the sharing of ideas, thoughts and information through the building of virtual networks and communities. They transcend geographical location and time, which are barriers often associated with other forms of communication. Social media is internet base and gives users quick electronic communication of content, such as personal information, documents, videos, and photos Maya Dollarhide (2021).
Amore, K.P. (2019) postulates that some of the most popular Social Media websites include facebook, Webchat, Instagram, Twitter, Telegram, TikTok. He further categorizes them into: Internet browsers and search engines (explorer, Mozilla, firefox, opera mini, google and chrome), websites and blogs (WWW), online video/ audio streams(YouTube,Boomplay,Soundcloud), text messaging (Whatsapp, Telegram, Truecaller), Email (Yahoo, Google, Hotmail), Online communities and for a (FAcebook, Nairaland, Twitter) Internet telephony (Skype, Whatsapp, IMO) and so on.
According to Adegbite (2019), we are in the digital age. The digital age refers to the present time of information technology or the new media. Techopedia explains new media or technology as a catch-all term used for various kinds of electronic communications that are conceivable due to innovation in computer technology. This is in contrast to old media, which includes newspapers, magazines, books, television and other such non -interactive media.
2.1.2. The Advent of Social Media in Nigeria 
In 2001, the Federal Government of Nigeria under the leadership of Olusegun Obasanjo licensed the operations of telecommunication industry in Nigeria which was a springboard for social media in Nigeria. The gap in communication from a person to another irrespective of the location was closed. Information and Communication Technologies (ICTs), which drive the social media in Nigeria, witnessed a big boom as many institutions, government agencies, banks among others relied on ICT for their day to day activities. Agreeing to this (Nwabueze, 2014, p.3) said the advent of Information and Communication Technologies (ICTs) such as computers, digital broadcasting, satellite and cable television, the Internet and World Wide Web (www) has contributed immensely in ensuring the sophistication of the communication process and also bridging the gap between the sender and the receiver. The internet has grown in Nigeria and it has helped to strengthen the various social media platforms in Nigeria like Facebook, Instagram, Twitter, Whatsapp, among others. Events and happenings around the globe can be accessed by handheld devices,
computers, and sophisticated phones reinforcing the earlier prediction of Marshal McLuhan's concept of a global village.
Social media have become popular among Nigerians (Adults, Youths and Teenagers) and registration for membership is free with phones, computers and handheld devices that can access the internet. A Nigerian has at least an account in any of these social networking sites (Alade, 2017). With the level of social media users; information sharing especially as it concerns Nigerians is expected to be high. Social media platforms like Facebook, Whatsapp, Twitter, Instagram among others have seen Nigeria as a fertile ground to boom and expand their business and Nigeria is a country rich in human and material resources with a huge population. In 2019, there were 98.39 million active users compared to 2018 when the figure was 94 million active users of the internet (Udodiong, 2019). Going with the figure, internet usage and penetration is high; hence social media use in Nigeria is increasing. Nigeria already has one of the continent's highest Smartphone penetration rate that number will get even higher as Smartphone subscription is expected to be on the increase Kazeem, (2016).
However, there have been growing concerns about the negative impact of social media in our society due to its unique features that is different from traditional media like newspaper, radio and television. Biswas, Ingle & Roy (2014) listed the negative impact of social media to include: it cannot be entirely controlled, social media is prone to hacking, responses from social media sites can lead to a backlash, negative sentiments can influence electioneering, and there are misrepresentations of facts in social media. Hyacinth & Barigbon (2014) believes that misinformation or rumours can quickly spread on social media and may allow criminals to keep track of police activity. Chinedu Okeke & Obi (2016) gave the negative aspect of social media as : disseminating unfiltered/unverified information, hate messages and rumours, increased piracy, immoral conduct and lurid sex photo, the anonymity of sources,
images and sounds digitally manipulated, addictive nature of social media and bullying and digital offensive dialogues. The Social media industry is an industry with weak regulations, and these make users flood the social media with contents not minding the implication it could cause. Youths are exposed to social vices, and many addicted to it and abandon other important aspects of their lives (Olowe, 2018). In July, 2012 a post-graduate student of Nassarawa State University was murdered by friends she met on Facebook which sparked condemnations across Nigeria. Cynthia died after she and her once virtual friends needed to see flesh and blood, following some periods of chatting on Facebook and her death was not only condemned by the generality of Nigerian populace but had government contemplating slamming legislation that would check the excesses of internet users (Hyacinth & Barigbon, 2014). Most users of the Social media indulge in harmful vices, and this is not good for Nigeria because there are numerous benefits to be derived from the Internet and social media.
2.1.3. Types of Social Media 
1. Facebook: This an online social networking websites, where people can create profiles, share information such as photos and quotes about themselves, and respond or link to the information posted by others, Make new friends and sustain the old ones and promote your goods and services or  watch life event.
2. Whatsapp: Whatsapp is a free mobile messaging application, massively used for international messaging video calls. Its let's users make free voice calls, face-to-face video calls or text message by using wired internet connection or connecting device to WiFi. Users avoid SMS and data usage mobile carriers fees that are typically associated with texting and voice or video messaging, conference calls and for business purposes.
3. Twitter: Twitter is an American micro-blogging and social networking services on which users post and interact with message known as "Tweets".
4. Linkedin: Linked-in is a business and employment oriented online service, that operate via websites and mobile apps. It allows the users to connect, share and learn.
5. Youtube: YouTube is a video sharing service that allows users to watch videos posted by other users and upload videos of their own.
6. Instagram: Instagram is an online photo sharing service. It allows users to apply different types of photo, filters to pictures with a single click, then share them with others. It also encourage business transactions among the users. 
2.1.4. Uses of Social Media 
A. To Share Opinion
B. To meet new people
C. To share photos and videos with others
D. General networking with other people
E. To find funny or entertaining content
F. To spill up spar time 
G. To stay up-to-date with news and current events
H. To gain people support
I. To promote oneself ideology
J. To increase brand awareness
K. To fill up spare time 
L. To stay up-to-date
2.1.5.  Factors Responsible For Social Media 
· Timing: Timing refers to when you publicly publish your post while you may have the urge to post all your content at once, you want your audience checking in several times a day. This means you need to be strategic in when you post and because noticing can be simple, the ideal time to post to social media varies from one platform to another, Facebook for instance is between 1-4pm on week days, because age of almost half of the user base (46%) is 45(yes) and abover. Typically these users browse Facebook after launch and before getting off to work.
· Quality: Having a healthy amount of contents is important. However, marketers should promise quality over quantity. In brain rules, John medina, found that people retain 10 percent of the information they hear after three days and 65 percent of details they see in image. This means marketers must also creative in their daily package data.
· Relevance: Think about the news, station and publication prides themselves on being the first to report a story and provide pertinent information, The same goes for brand and social media, not only to ensure that the contents coming out is current, but also that it's significant or relevant to ones brand (Breaking relevant news).
· Voice: A powerful unique voice connects brands with influencers and encourage engagement, User generated content: is a gift that keeps on giving forging opportunity for users to participate in boosting brand and build up traffic. 
2.1.6.  Advantages Of Social Media 
· You can reach out with large audience: There are millions of people using social media platforms. It's a great opportunity to reach a large pool of people that are interested in your product or services idea or thought. 
· You can have a direct connection with your audience: Social media is one of the few marketing strategies that allow you to connect directly with your audience at any point in term. 
· You can create organic content: The ability to post an organic content free is an incredible benefit of social media for business. I.e Your audience can have an idea of your content or feel the sample. 
· You can build your brand: One advantage of social media marketing is the ability to build your brand. When you connect with interested leads, you expose them to your brand. I.e Your products or your name as well as your organization.
2.1.7. An Overview On Corruption 
Corruption has been defined in various ways by scholars and organizations, reflecting its multifaceted nature. Joseph Nye (1967) describes corruption as behavior that deviates from the formal duties of a public role to pursue personal wealth or status, often through rule violations or undue influence. Similarly, Carl Friedrich (1966) characterizes corruption as a deviation from public norms and duties to secure private benefits, emphasizing its moral and ethical dimensions.
Robert Klitgaard (1988) offers a structural perspective, defining corruption as the combination of monopoly power and discretion, minus accountability. This formula underscores the systemic conditions that allow corruption to thrive. Meanwhile, Samuel P. Huntington (1968) focuses on the contextual aspect, defining corruption as behavior by public officials that violates societal norms to serve private ends, highlighting its cultural relativity.
Susan Rose-Ackerman (1999) frames corruption in economic terms, describing it as illicit payments made by individuals or firms to secure benefits from public officials. This definition aligns with the World Bank’s (1997) concise view, which defines corruption as the abuse of public office for private gain. Transparency International expands on this by categorizing corruption into grand, petty, and political, based on the scale of the money involved and the sector affected.
Recent scholarly definitions of corruption offer diverse perspectives, reflecting its complexity. At its core, corruption involves the abuse of entrusted power for personal or group gain. It is often framed as a cooperation problem, where individuals exploit power imbalances and prioritize personal interests over ethical responsibilities. This principal-agent theory approach posits that corruption arises when entrusted agents violate the trust of their principals for private benefit. While widely applied, this model has been critiqued for assuming the presence of incorruptible overseers, which may not exist in deeply corrupt systems.
Another contemporary definition views corruption as a collective action problem rather than an individual one. This perspective highlights societal norms and collective behavior as key factors. In systems where corruption is normalized, individual deterrents, such as punitive measures, may be ineffective. Instead, tackling systemic inequalities and fostering trust is emphasized as a more effective strategy for reducing corruption. This view shifts the focus from individual bad actors to structural reforms.
Cultural definitions add further depth, noting that societal values and norms play significant roles in shaping corruption. Studies have shown that societies with stronger traditions of accountability and transparency tend to have lower levels of corruption. This approach broadens the scope of corruption to include not just illegal acts, such as bribery or embezzlement, but also legally permissible actions that undermine trust and governance, such as nepotism or clientelism.
Ultimately, recent definitions of corruption integrate systemic, cultural, and contextual dimensions. They underscore the importance of power dynamics, societal norms, and institutional integrity. By addressing these broader factors, scholars aim to create frameworks that better capture the complexities of corruption and inform effective anti-corruption strategies.
2.1.8. Types of corruption 
Corruption can take various forms, each with distinct characteristics and impacts. These types often overlap and manifest across sectors, including politics, business, and public administration. Below are the main types of corruption identified in scholarly literature and global governance frameworks:
I. Bribery: Bribery involves the exchange of money, gifts, or favors to influence the decisions or actions of an individual in authority. This is one of the most common forms of corruption and can occur in both public and private sectors. Bribery undermines fairness and incentivizes unethical behavior.
II. Embezzlement: Embezzlement refers to the misappropriation or theft of funds or resources entrusted to an individual. This type often occurs within institutions, where individuals exploit their positions to divert assets for personal use.
III. Fraud: Fraud involves deceit or manipulation to gain an unfair advantage. Examples include forging documents, misrepresenting financial data, or committing tax evasion. Fraud undermines trust in systems and can have widespread financial repercussions.
IV. Extortion: Extortion is the use of threats, coercion, or intimidation to obtain money, goods, or services from an individual or entity. This type of corruption thrives in environments with weak legal enforcement.
V. Nepotism: Nepotism is the favoritism shown to relatives or close associates, often in hiring or awarding contracts, regardless of merit. It undermines the principles of fairness and equal opportunity.
VI. Cronyism: Cronyism involves favoring friends or associates by giving them positions or benefits without regard for qualifications. It is similar to nepotism but focuses on personal networks rather than familial ties.
VII. Political Corruption: This form of corruption occurs when public officials abuse their positions for political gain, such as manipulating electoral processes, influencing policy decisions for personal benefits, or suppressing dissent. It weakens democratic institutions and governance.
VIII. Petty Corruption: Petty corruption refers to small-scale acts of corruption, often involving low-level officials. Examples include minor bribes to expedite services or bypass bureaucratic procedures. While individually minor, its cumulative impact can be significant.
IX. Grand Corruption: Grand corruption involves large-scale abuses of power by high-ranking officials or elites. This type typically involves significant financial transactions, such as embezzlement of public funds or manipulation of large contracts. It often leads to systemic failures in governance.
X. State Capture: State capture occurs when private interests significantly influence a country’s decision-making processes to benefit specific individuals or groups. This type of corruption undermines the sovereignty of institutions and distorts public policy.
2.1.9. Causes of Corruption in Nigeria 
Corruption arises from a combination of structural, economic, cultural, and institutional factors. Below are the primary causes of corruption as identified in scholarly research and governance studies:
· Weak Governance and Institutions
Ineffective governance and lack of accountability mechanisms create opportunities for corruption. Poor oversight, weak rule of law, and limited institutional checks allow individuals to exploit public resources or authority for personal gain.
· Economic Inequality and Poverty
Economic disparities often incentivize corrupt practices. Poor individuals may engage in petty corruption to meet basic needs, while elites may use corruption to accumulate wealth. High unemployment and low wages in public service also push officials toward corrupt behavior.
· Lack of Transparency and Accountability
Corruption flourishes in opaque systems where decisions are made without public scrutiny. Limited access to information, lack of open government policies, and inadequate whistleblower protections prevent citizens from holding officials accountable.
· Cultural and Social Norms
In some societies, corrupt practices like bribery or favoritism may be normalized or viewed as necessary for navigating bureaucratic systems. Social acceptance of such practices perpetuates corruption over time.
· Concentration of Power
When power is centralized in the hands of a few, it increases the potential for abuse. This is particularly evident in authoritarian regimes, where unchecked power leads to corruption at both the administrative and political levels.
· Weak Legal and Judicial Systems
Ineffective legal frameworks and judicial systems that fail to enforce anti-corruption laws create an environment of impunity. When perpetrators of corruption are rarely punished, it fosters a culture of lawlessness.
· Political Instability
Political instability, including weak democracies and frequent changes in leadership, often leads to corruption. Transitional governments or fragile states may lack the capacity to monitor and control corrupt practices.
· Access to Resources
Resource-rich countries often experience higher levels of corruption, a phenomenon known as the “resource curse.” Revenues from natural resources like oil or minerals can be misappropriated by elites, especially in countries with weak institutions.
· Poor Public Service Delivery
Inefficient public services and bureaucratic red tape incentivize bribery and other corrupt acts. Citizens may pay bribes to expedite services or avoid unnecessary delays.


2.1.10. Social Media And Its Impact In The Fight Against Corruption Among Civil Servants in Ilorin Metropolis 
The rise of social media as a powerful tool for exposing corruption and promoting accountability is undeniable, particularly in regions like Ilorin Metropolis. Social media platforms, such as Facebook, Twitter, and WhatsApp, have provided citizens with the means to report, discuss, and combat corrupt practices among civil servants in real-time. These platforms empower individuals to expose unethical behavior, mobilize public sentiment, and hold government officials accountable, contributing to transparency in governance (Nwabueze, 2014).
In Ilorin Metropolis, where corruption among civil servants has been a persistent issue, social media has become a pivotal channel for advocacy and whistleblowing. Citizens utilize these platforms to share stories of bribery, embezzlement, and other forms of misconduct, often supported by photos, videos, or written testimonies. For instance, Facebook groups and WhatsApp communities dedicated to exposing corrupt practices have become popular spaces for civic engagement, enabling residents to collectively demand justice and accountability (Asika, 2016).
The anonymity provided by social media platforms has encouraged whistleblowers to come forward without fear of retaliation. Cases of civil servants demanding bribes for services or engaging in fraudulent activities are now increasingly highlighted, sparking discussions that often gain national and international attention. This public exposure frequently compels government agencies to respond, investigate, and address reported issues, as seen in similar cases across Nigeria (Bwala, 2019).
Furthermore, hashtags like #SayNoToCorruption and #AccountabilityNow have played a significant role in mobilizing citizens in Ilorin Metropolis. These hashtags not only create awareness but also unify voices across various social strata. Social media campaigns have inspired organized protests and petitions, pressuring authorities to enforce stricter measures against corruption (Hari, 2014).
One notable aspect of social media’s impact is its ability to facilitate citizen journalism. Local residents, armed with smartphones, now act as watchdogs, recording and sharing instances of misconduct as they occur. This form of activism has helped bridge the gap between the populace and institutions such as the Economic and Financial Crimes Commission (EFCC) and Independent Corrupt Practices and Other Related Offences Commission (ICPC), which have been prompted to take action in many cases (Usman, 2018).
However, while social media has proven effective in exposing corruption, challenges remain. Misinformation and false accusations can sometimes undermine the credibility of genuine reports. Additionally, limited digital literacy among some citizens in Ilorin Metropolis hinders the optimal use of these platforms for advocacy. Despite these challenges, the role of social media in the fight against corruption in Ilorin Metropolis continues to grow, fostering a culture of accountability and public participation.
In conclusion, social media is not just a tool for communication but a formidable weapon in the fight against corruption. Its ability to amplify the voices of ordinary citizens, hold civil servants accountable, and promote transparency has made it indispensable in Ilorin Metropolis and beyond. By empowering citizens to take an active role in governance, social media has laid the groundwork for a more accountable and transparent society.
2.2. THEORETICAL FRAMEWORK 
2.2.1. Agenda Settings Theory
Agenda-setting theory, proposed by Maxwell McCombs and Donald Shaw in 1972, posits that while the media does not directly tell people what to think, it shapes what people think about by highlighting certain issues. This theory suggests that the media influences public perception by giving prominence to specific topics, which in turn makes these issues more salient in the minds of the audience. In the context of the impact of social media campaigns against corruption practices among civil servants in Ilorin metropolis, this theory can provide insights into how these campaigns can elevate corruption as a priority issue for both the public and the government.
Social media campaigns are powerful tools in setting agendas, as they can focus public attention on issues such as corruption. Through posts, videos, hashtags, and viral content, these campaigns can increase the visibility and salience of corruption, making it a central issue in public discussions. In Ilorin, where the civil service is a critical part of the local government structure, such campaigns can serve as catalysts for public awareness and discourse. As individuals and organizations share stories or expose cases of corruption, they influence what people talk about and think about, making corruption in the civil service a major topic of concern.
Furthermore, the role of social media as a platform for agenda-setting extends beyond just raising awareness—it can actively shape public opinion. As content about corruption spreads, it influences how people perceive the issue, potentially framing it as a serious and urgent problem that requires immediate action. This shift in perception can pressure both the public and the government to address corruption more vigorously. For example, citizens in Ilorin may begin to see corruption in the civil service as not only a local issue but a matter that requires national attention and reform.
In addition to influencing public opinion, the heightened awareness generated by these campaigns can drive policy change. When social media campaigns effectively set the agenda by making corruption a key issue in public discourse, they can prompt local authorities and policymakers to take action. This could include implementing anti-corruption measures, increasing transparency, or conducting investigations into corrupt practices within the civil service. The power of social media lies in its ability to turn public concerns into actionable political pressure, potentially leading to institutional reforms and greater accountability.
Lastly, social media campaigns have the potential to shift public behavior as well. By continuously spotlighting corruption and its consequences, these campaigns can foster a culture of accountability. In Ilorin, this could encourage citizens to report corrupt practices, demand transparency, and engage in political activism. Thus, social media campaigns not only highlight an issue but also mobilize the public to take a stand and advocate for change. In this way, agenda-setting theory helps explain how social media can influence both public perception and institutional responses, leading to real-world action against corruption in the civil service.
2.2.2. Diffusion and Innovation Theory 
The Diffusion of Innovations Theory, developed by Everett Rogers in 1962, explains how, why, and at what rate new ideas and technology spread within a society or from one society to another. It focuses on the process through which innovations are communicated over time among the members of a social system. The theory identifies several key elements in the diffusion process: the innovation itself, communication channels, time, and the social system. According to Rogers, the adoption of an innovation typically follows a predictable pattern, where individuals or groups adopt the innovation at different rates, often categorized into five groups: innovators, early adopters, early majority, late majority, and laggards.
At the core of the Diffusion of Innovations Theory is the idea that innovations are spread through social networks and communication channels, where different individuals or organizations take on different roles in the adoption process. The spread of new ideas occurs in stages, starting with a few innovators, followed by early adopters who are influential in their communities and act as opinion leaders, and then the majority of the population, who adopt the innovation more slowly. The rate of adoption of an innovation depends on factors such as its perceived relative advantage, compatibility with existing values and practices, complexity, trialability, and observability.
The theory also emphasizes the importance of communication channels. Innovations typically spread through mass media, interpersonal communication, and social networks, with each of these channels playing a different role depending on the stage of adoption. The social system, including its norms, structure, and the interconnectedness of its members, also influences how innovations are adopted and diffused. Factors like the degree of centralization in the system, cultural values, and the presence of opinion leaders can significantly impact the rate and extent of diffusion.
In the context of a social media campaign against corruption in Ilorin, the Diffusion of Innovations Theory can be applied to understand how new anti-corruption initiatives, ideas, or behaviors spread among the population. For example, social media can act as a powerful communication channel for disseminating information about corruption and the need for reform. Innovators, perhaps activists or local organizations, might initially share content that calls attention to corruption practices, using creative strategies to engage early adopters who are more likely to take a leadership role in spreading the message.
As the campaign progresses, the early adopters—those who are more open to new ideas and who enjoy social influence—will likely promote the campaign to a larger group, including the early majority. These individuals, while not as quick to adopt as innovators or early adopters, play a crucial role in mainstreaming the anti-corruption message. Over time, the message can spread to the late majority and even laggards, especially as it becomes more observable and accepted in the wider public discourse. The campaign’s effectiveness in spreading its message depends on how well the innovation—whether it’s a new approach to fighting corruption or a specific action like whistleblowing—is perceived in terms of its advantages over existing practices, its compatibility with local norms, and how easy it is to adopt.
Furthermore, the theory highlights the importance of social networks in influencing adoption. In Ilorin, influential community leaders, local politicians, or social media influencers could help accelerate the adoption of anti-corruption messages by acting as opinion leaders. Their endorsement can increase the visibility and credibility of the campaign, motivating others to join. Similarly, factors like the complexity of the message or the availability of clear examples of corruption being tackled can influence how quickly the campaign spreads through the community.
In summary, the Diffusion of Innovations Theory provides a useful framework for understanding how new ideas and behaviors, such as anti-corruption efforts, spread within a social system like Ilorin. By focusing on the roles of innovators, early adopters, and social networks, the theory helps explain how social media campaigns can mobilize large segments of the population to support anti-corruption efforts, ultimately fostering broader cultural and societal changes.
2.3. EMPIRICAL REVIEW 
Olasoji Ezekiel Olaposi (2017), conducted study on Social Media as a Means of Eradicating Corruption in the Public Sector, The study focused on exploring how social media platforms like Facebook and WhatsApp contribute to raising awareness and reducing corruption in Nigeria’s public sector. A descriptive survey design was employed, involving 150 respondents from Ogbomoso, Nigeria, selected through systematic random sampling. Data were collected using a structured questionnaire and analyzed with frequency counts, percentages, and mean scores. The study confined that Social media platforms like Facebook and WhatsApp were found effective for raising awareness and enabling protests. The study recommended expanding access to social media and enhancing digital literacy for advocacy.

Andersen (2011), “The Role of Social Media in Promoting Transparency and Accountability”. This research analyzed the use of social media to expose corrupt practices in governance systems globally and its impact on reducing corruption. The study adopted qualitative analysis to examine case studies of social media’s role in exposing corruption in various governance systems. The study confined that social media reduces the cost of anti-corruption efforts by enhancing transparency and empowering citizens. The study recommended integrating digital tools into national anti-corruption frameworks.

Benjamin and Ifediora (2014),  of Corruption and the Role of Social Media in Whistleblowing”. The study examined public perceptions of corruption through social media platforms and evaluated their effectiveness in enabling transparency. A mixed-method approach was used, combining surveys and content analysis of social media platforms like Twitter to assess public perceptions of corruption. The study discovered that a ocial media facilitates whistleblowing and transparency, but stronger legal protections for whistleblowers are needed.

Ponco and Azman (2016), Public Protests Against Corruption Through Social Media”. The research investigated how access to social media platforms facilitates organizing protests and collective action against corruption . The research utilized surveys and focus group discussions to explore how social media platforms mobilize public protests against corruption. The study confined that larger digital audiences amplify the reach of protests, and collaboration with civil society organizations can make campaigns more effective.

World Economic Forum (2020), conducted a study on “Grassroots Anti-Corruption Campaigns and the Role of Digital Media”. The study documented case studies of how digital platforms are used in grassroots efforts to expose and combat corruption worldwide . The study employed case studies and data analysis to document the impact of digital media on grassroots anti-corruption campaigns globally. The study concluded that a ocial media enhances transparency and public participation, with recommendations to invest in digital literacy programs.

Charles and Whaler (2014), conducted study on “Influence of Social Media Access on Anti-Corruption Efforts”. This research explored the relationship between social media access and the ability to hold public officials accountable, focusing on its role in fostering public participation. Quantitative analysis was conducted to measure the relationship between social media access and participation in anti-corruption activities, using survey data from multiple countries. This study discovered that free access to social media increases citizen participation in accountability processes. The study recommended improving internet infrastructure to ensure widespread access.










CHAPTER THREE
METHODOLOGY 
3.0.Introduction
Research is the process of arriving at a dependable solution to problem through the planned and systematic collection, analysis and interpretation of data. This chapter however, discusses the method to be adopted in achieving the objectives of this study. It also explains the method to be used for data collection for the study, the sampling procedures to be adopted and the method of data analysis in the study.
3.1. Research Design
According to Bets (2021) research design combines different components of research. It involves the use of different data collection and data analysis techniques logically to answer the research questions. This research work adopted quantitative research design. This is to enable the researcher get an objective and generalized response from the respondents. The reason for adopting quantitative research design for this study is that it would provide valuable insight to the research and allow the researcher make an objective generalized statement based on the research findings.
Therefore, this study used quantitative research design to analyze the Impact of social media campaign against corruption practice among civil servants in Ilorin metropolis. Fleetwood ( 2022) posit that quantitative research involves the collection and analyzing numerical data which can be used to make predictions, test relationships and generalize result for a large population. Quantitative method is appropriate for this study because it allowed the researcher get quantifiable and valuable information about the respondents.
3.2. Research Method
The method used for this research work is the descriptive survey method. Bhat (2022) sees research method as the method of describing the characteristics of the phenomenon of the research study. However, since descriptive design deals with collection of data and other relevant sources of information to interpret the existing conditions it is therefore appropriate in this study as it seeks to examine the Impact of social media campaign against corruption practice among civil servants in Ilorin metropolis. According to Longe (2021), survey is a planned collection of data for prediction of relations between variables. Survey method is considered appropriate for the study because it will enable the researcher to gather evidences in form of data from the respondents as to make generalization for the study.
3.3. Population of the Study
Ravikiran (2023) sees population as the entire group of individuals about whom the researcher wishes to draw conclusions. Purposively, to have a comprehensive analysis of the Impact of social media campaign against corruption practice among civil servants in Ilorin metropolis. Therefore, the population of this study will comprise the civil servants in Ilorin metropolis in kwara state. The total population of Kwara State residents is estimated to be over over 900,000 according to Kwara State official website. By this the total number of the civil servants in Ilorin metropolis is estimated to be more than 200,000.
3.4. Sample Size 
Omni Convert (2020), write that the sample size is a term used in research for defining the number of the subjects included in a particular study. Kibuacha (2021) also defines sample size as a research term used for defining the number of individuals included in a research study to represent a population. The sample size refers to the total number of respondent included in a study, and the number is broken into sub-groups by demographics such as age, gender and location so that the total sample achieved represent the entire population. The sampling size for this study will be determined by using purposive sampling techniques. The purposive sampling technique give the researcher opportunity to select the sample size for the study. As it is not possible for the researcher to study the whole population of the civil servants in Ilorin metropolis which is estimated to be over 200,00. The sample size  determine by the researcher for this study will be (100) one hundred. In this study (100) hundred civil servants in Ilorin metropolis, Kwara State will be use as the respondents to get data for the research.
3.5. Research Instrument
This study will make use of questionnaire. Questionnaire according to Hassan (2022) is a research tool or survey instrument that consists of a set of questions or prompts designed to gather information from individuals or groups of people. Administration will be done through google form using department platform.
The questionnaire has two sections: Section A and B. Section A answers demographic questions about age, gender, present class in school,. While section B was tailored to answer questions raised in the research questions.
3.6. Validity of the Research Instrument
Pattino, Ferreira (2018) defines validity as to how well the results among participants represent true findings. The research instrument used as a measurement of a phenomenon should measure exactly what is meant to measure. In essence, a high validity means that the data and methods are right and relevant. In other to ensure the validity of the instrument, content validity was done by the researcher: a copy of the questionnaire to the research supervisor for correction and necessary adjustmen. The administered instruments results was used to adjust the research instrument to ensure validity.
3.7. Reliability of the Research Instrument
According to Mcleod (2023) reliability refers to the consistency of a research work. The rationale for internal consistency is that the individual items on indicators of the scale should all be measuring the same construct and thus be highly inter-correlated. To ascertain the reliability of the instruments for this study, a test-re-test technique will be used. Schiffer, Williams (2022) sees Test-re-test as the degree to which test result are consistent over time when the same participant take the same test at different time.
3.8. Method of Administration of the Research Instrument
The data for this research work is obtained from the primary and secondary sources. Primary data serve is collected by the researcher from questionnaire, while the secondary source of data are also collected by making reference to relevant journal, magazines and other relevant material.
3.9. Method of Data Analysis
All data obtained from the respondents will be coded and analyzed using Statistical Package for Social Sciences (SPSS) Software Version 23. Data will be  categorized according to codes captured in the questionnaire and these will be entered into the software. The software was used to generate frequency tables, and other statistical representations for a better understanding and analysis about the research results.








CHAPTER FOUR
4.0. Data Analysis
Data analysis is a cornerstone of research, enabling the transformation of raw data into actionable insights that address research objectives. It involves organizing, summarizing, and interpreting data to derive logical and statistical conclusions. In this chapter, data collected from the questionnaire titled "Effectiveness of Social Media as a Tool for Campaigning Against Corruption Practices Among Civil Servants in Ilorin Metropolis" are presented in tables to ensure clarity, accessibility, and comprehensive understanding. The analysis employs a simple percentage tabular presentation to facilitate interpretation of the primary data gathered from the field. All questionnaire items are analyzed in alignment with the research questions to evaluate the role of social media in combating corruption among civil servants in Ilorin.
 4.1. Analysis of Research Instrument
Data presentation involves organizing data into tables or other graphical formats to visually represent relationships within datasets, enabling informed decision-making. In this study, data are presented in tables according to the questionnaire items and responses. The questionnaire, comprising twenty (20) items across four sections (A, B, C, and D), was designed to answer three research questions related to the effectiveness, platforms, and extent of social media use in anti-corruption campaigns. A total of one hundred (100) copies of the questionnaire were distributed to respondents in Ilorin, Nigeria. All presentations are conducted using a simple percentage tabular format, with descriptive analysis techniques employed to interpret the contents of the tables.
DISTRIBUTION TABLE
Table 1
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned  
	Nil


Source: Field Work, 2025
From the above table, it can be seen that the respondents were youths in Ilorin Metropolis. Number of questionnaires distributed were 100, number of questionnaires returned was 100, none of the questionnaires was discarded, number of questionnaires not returned was Nil, and number of questionnaires presented and analyzed are 100.

 4.2. ANALYSIS OF RESEARCH QUESTIONS

 SECTION A: DEMOGRAPHY OF THE RESPONDENTS
Table 2
	Respondent Demographic Profile
	Frequency
	Percentage

	Age of Respondents 
	
	

	18-20
	20
	20%

	25-30
	30
	30%

	31-40             
	35
	35%

	41  and above
	15
	15%

	Total 
	100
	100%

	Marital status 
	
	

	Single
	45
	45%

	Married 
	52
	52%

	Divorced 
	3
	3%

	Total
	100
	100

	Level of education 
	
	

	High school
Undergraduate degree
Postgraduate degree
Other
	30
50
10
10
	30%
50%
10%
10%

	Total
	100
	100

	Respondents occupation
	
	

	Civil servants 
	60
	60%

	Private sector worker
	20
	20%

	Businessperson
	10
	10%

	Other
	10
	10%

	Total
	100
	100


Source: Field Work, 2025
The demographic profile of respondents in Table 2 (Section A) reveals a relatively balanced and professionally oriented population, with the largest age group being 31–40 years (n=35, 35%), followed by 25–30 years (n=30, 30%), 18–20 years (n=20, 20%), and those aged 41 and above (n=15, 15%). Marital status is nearly evenly split, with n=52 respondents (52%) married and n=45 respondents (45%) single, alongside a small group of divorced respondents (n=3, 3%). Educationally, the majority held undergraduate degrees (n=50, 50%), followed by high school qualifications (n=30, 30%), postgraduate degrees (n=10, 10%), and other qualifications (n=10, 10%). Occupationally, civil servants predominated (n=60, 60%), followed by private sector workers (n=20, 20%), businesspersons (n=10, 10%), and those in other occupations (n=10, 10%), indicating a sample likely drawn from a public sector or institutional context, such as in Ilorin, reflecting a mature, professionally stable cohort with balanced age and marital distributions and moderate educational and occupational diversity.
 
 SECTION B: WHAT ARE EFFECTIVENESS OF SOCIAL MEDIA AS A TOOL FOR CAMPAIGNING AGAINST CORRUPTION PRACTICE AMONG CIVIL SERVANTS IN ILORIN METROPOLIS?
Table 3
	Items
	Frequency
	Percentage

	How frequently do you use social media?
	
	

	Daily 
	60
	60%

	Weekly
	25
	25%

	Occasionally             
	10
	10%

	Rarely
	5
	5%

	Total 
	100
	100%

	Do you think social media is effective in creating awareness about corruption practices?
	
	

	Very effective
	20
	20%

	Effective
	40
	40%

	Somewhat effective
	30
	30%

	Not effective
	10
	10%

	Total
	100
	100

	Do you think social media campaigns can reduce corruption practices among civil servants?
	
	

	Strongly agree 
	15
	15%

	Agree
	35
	35%

	Neutral 
	30
	30%

	Disagree 
	15
	15%

	Strongly disagree 
	5
	5%

	Total
	100
	100


Source: Field Work, 2025
The data from Table 3 (Section B) highlights the effectiveness of social media as a tool for campaigning against corruption practices among civil servants in Ilorin Metropolis, revealing that the majority, n=60 respondents (60%), use social media daily, followed by 25% weekly, 10% occasionally, and 5% rarely. Most respondents (n=40, 40%) consider social media effective in creating awareness about corruption, with 30% rating it somewhat effective, 20% very effective, and 10% not effective. Regarding its potential to reduce corruption, 35% agree and 15% strongly agree that social media campaigns can help, while 30% remain neutral, 15% disagree, and 5% strongly disagree. This profile, likely dominated by civil servants (consistent with Table 2), indicates strong social media engagement and recognition of its role in raising corruption awareness, though opinions on its ability to reduce corruption are mixed, reflecting cautious optimism about its impact in Ilorin’s public sector.

SECTION C: WHAT ARE THE MAJOR SOCIAL MEDIA PLATFORMS USE IN CAMPAIGNING AGAINST CORRUPTION PRACTICES AMONG CIVIL SERVANT IN ILORIN METROPOLIS?
Table 3  
	Items
	Frequency
	Percentage

	Which social media platforms do you most frequently use?
	
	

	Facebook
	20
	20%

	Twitter/X
	40
	40%

	Instagram
	25
	25%

	WhatsApp
	10
	10%

	Other
	5
	5%

	Total 
	100
	100%

	Have you ever participated in an anti-corruption campaign on social media
	
	

	Yes, frequently 
	10
	10%

	Yes, occasionally 
	30
	30%

	Rarely 
	40
	40%

	Never
	20
	20%

	Total
	100
	100


Source: Field Work, 2025
The data from Table 3 (Section C) reveals that among civil servants in Ilorin Metropolis, Twitter/X is the most frequently used social media platform (n=40, 40%), followed by Instagram (n=25, 25%), Facebook (n=20, 20%), WhatsApp (n=10, 10%), and other platforms (n=5, 5%), with participation in anti-corruption campaigns on these platforms being relatively limited, as the majority (n=40, 40%) rarely engage, 30% (n=30) participate occasionally, 20% (n=20) have never participated, and only 10% (n=10) do so frequently. This profile, aligned with prior data indicating a civil servant-heavy sample (60% in Table 2), suggests that while Twitter/X dominates as a preferred platform, active involvement in anti-corruption campaigns is low, possibly reflecting cautious engagement or limited campaign prominence, despite the platforms' recognized potential for raising corruption awareness in Ilorin’s public sector.

SECTION D: WHAT ARE THE EXTENT TO WHICH SOCIAL MEDIA PLATFORMS HAD BEEN USE TO CAMPAIGN AGAINST CORRUPTION PRACTICES AMONG CIVIL SERVANTS IN ILORIN METROPOLIS?
Table 4  
	Items
	Frequency
	Percentage

	How effective has social media been in exposing corruption cases?
	
	

	Very effective
	25
	25%

	Effective
	35
	35%

	Somewhat effective
	25
	25%

	Not effective
	15
	15%

	Total 
	100
	100%

	Do you believe social media campaigns have influenced the behavior of civil servants regarding corruption?
	
	

	Strongly agree 
	10
	20%

	Agree
	30
	30%

	Neutral 
	35
	35%

	Disagree 
	20
	15%

	Strongly disagree 
	5
	5%

	Total
	100
	100


Source: Field Work, 2025
The data from Table 4 (Section D) indicates that among civil servants in Ilorin Metropolis, social media is perceived as a potent tool for exposing corruption cases, with n=35 respondents (35%) rating it effective, n=25 (25%) very effective, n=25 (25%) somewhat effective, and n=15 (15%) not effective, totaling 85% who view it as at least somewhat effective; however, beliefs about its influence on civil servants’ behavior regarding corruption are more cautious, with n=35 (35%) remaining neutral, n=30 (30%) agreeing, n=20 (20%) strongly agreeing, n=15 (15%) disagreeing, and n=5 (5%) strongly disagreeing. This profile, aligned with a civil servant-heavy sample (60% from Table 2), suggests that while social media is widely recognized for raising awareness of corruption in Ilorin’s public sector, its impact on altering behavior is viewed with reservation, highlighting a potential gap between awareness and tangible behavioral change, possibly due to systemic challenges or limited campaign penetration.
4.4. Discussion of Findings
This study investigates the "Impact of Social Media as a Tool for Campaigning Against Corruption Practices Among Civil Servants in Ilorin Metropolis." A total of 100 questionnaires were distributed and analyzed, achieving a 100% response rate and providing a robust dataset. The findings offer significant insights into the effectiveness, preferred platforms, and extent of social media’s role in anti-corruption campaigns, particularly among a sample dominated by civil servants (60%), with a balanced age distribution (65% aged 25–40), moderate educational attainment (60% with undergraduate or postgraduate degrees), and high daily social media engagement (60%). The results underscore social media’s potential as a powerful tool for raising awareness and exposing corruption in Ilorin’s public sector, while highlighting challenges in translating this awareness into behavioral change and fostering active participation, directly relating to the study’s focus on combating corruption practices among civil servants.
The effectiveness of social media as a tool for campaigning against corruption is evident in its ability to raise awareness and expose corrupt practices. With 60% of respondents using social media daily (Table 3), there is significant exposure to anti-corruption messaging, particularly among civil servants who are both potential perpetrators and victims of corruption. A substantial 90% view social media as at least somewhat effective in creating awareness about corruption (20% very effective, 40% effective, 30% somewhat effective, Table 3), and 85% recognize its effectiveness in exposing corruption cases (25% very effective, 35% effective, 25% somewhat effective, Table 4). These findings align with research highlighting social media’s role as a platform for transparency and public accountability in governance (Bertot et al., 2010). In Ilorin, where corruption in the public sector is a persistent issue, social media’s ability to amplify allegations and evidence of corrupt practices among civil servants is a critical asset, as it empowers citizens to hold officials accountable. However, only 50% agree or strongly agree that social media campaigns can reduce corruption practices (Table 3), with 30% neutral and 20% skeptical, reflecting a gap between awareness and tangible impact. This mirrors studies suggesting that while social media can expose corruption, systemic factors like institutional resistance or cultural norms may limit behavioral change among civil servants (Persson et al., 2013).
The choice of social media platforms is pivotal to the success of anti-corruption campaigns in Ilorin Metropolis. Twitter/X emerges as the most frequently used platform (40%), followed by Instagram (25%), Facebook (20%), and WhatsApp (10%) (Table 3), indicating its dominance as a space for public discourse on governance issues. Twitter/X’s real-time, text-driven format makes it ideal for sharing anti-corruption messages, aligning with its documented role in Nigerian activism (Opeibi, 2016). The civil servant-heavy sample, likely active in professional networks, may prefer Twitter/X for its anonymity and reach, enabling discreet engagement with sensitive topics like corruption. However, participation in anti-corruption campaigns is low, with 40% rarely engaging, 30% occasionally, 20% never, and only 10% frequently participating (Table 3). This limited involvement suggests barriers such as fear of retaliation, skepticism about campaign outcomes, or lack of compelling campaigns, as noted in research on digital activism in developing nations (Mutsvairo, 2016). For social media to effectively combat corruption among civil servants, campaigns must leverage Twitter/X’s strengths while addressing these participation hurdles through targeted, relatable content and safe engagement channels.
The extent of social media’s use in anti-corruption campaigns reveals its strengths as an awareness tool but also its limitations in driving systemic change. The perception that 85% find social media at least somewhat effective in exposing corruption cases (Table 4) underscores its role as a digital whistleblowing platform, crucial in Ilorin where public sector transparency is often lacking (Transparency International, 2023). By enabling rapid dissemination of evidence, social media empowers citizens to spotlight corrupt practices among civil servants, fostering public pressure for accountability. However, only 50% believe social media campaigns have influenced civil servants’ behavior, with 35% neutral and 20% skeptical (Table 4), indicating that awareness does not necessarily translate into reduced corruption. This aligns with literature suggesting that corruption, as a collective action problem, requires more than exposure to change entrenched behaviors (Persson et al., 2013). The low participation rates (60% rarely or never engaging, Table 3) further highlight that social media campaigns may lack the depth, frequency, or institutional backing needed to mobilize civil servants effectively. The mature and professional sample (65% aged 25–40) may also prioritize structural reforms over digital activism, reflecting a pragmatic view of corruption’s systemic roots in Ilorin’s public sector.
In conclusion, social media, particularly Twitter/X, has a significant impact as a tool for campaigning against corruption practices among civil servants in Ilorin Metropolis, excelling in raising awareness and exposing cases due to high engagement and platform accessibility. However, its effectiveness in reducing corruption is limited by cautious optimism, low participation, and systemic barriers, reflecting the challenge of translating digital advocacy into behavioral change. To maximize impact, campaigns should leverage Twitter/X’s reach with engaging, safe, and targeted content, while integrating offline efforts like policy reforms and institutional accountability to address corruption’s root causes. These findings emphasize the need for sustained, strategic social media campaigns to empower Ilorin’s citizens and civil servants in the fight against corruption.












CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1. SUMMARY  
This study, titled "Impact of Social Media as a Tool for Campaigning Against Corruption Practices Among Civil Servants in Ilorin Metropolis," was conducted to evaluate the role of social media platforms in combating corruption within the public sector in Ilorin, Nigeria. Structured into five chapters, the research targeted civil servants, a group central to administrative governance, with a sample of 100 respondents, predominantly aged 25–40 (65%), married (52%), educated (60% with undergraduate or postgraduate degrees), and professionally engaged as civil servants (60%). The study explored the effectiveness of social media, the major platforms used, and the extent of their use in anti-corruption campaigns, addressing the gap in traditional anti-corruption mechanisms and the potential of digital tools to foster transparency and accountability in Ilorin’s public sector.
Chapter One provided the background, highlighting corruption as a persistent issue in Nigeria, undermining public trust and development. It emphasized the limitations of traditional anti-corruption agencies like the EFCC and ICPC, and the rise of social media as an alternative accountability mechanism, particularly among Nigeria’s tech-savvy youth. The problem statement identified challenges such as digital illiteracy, unequal internet access, and government restrictions that hinder social media’s effectiveness. The study’s objectives, research questions, significance, scope (focused on Ilorin civil servants), and key terms (e.g., social media, corruption, civil servants) were outlined to frame the research.
Chapter Two reviewed relevant literature, establishing a conceptual framework that defined social media, its advent in Nigeria, types (e.g., Twitter/X, WhatsApp), uses, and challenges like misinformation. It also explored corruption, its types (e.g., bribery, embezzlement), causes (e.g., weak governance, poverty), and social media’s role in exposing corrupt practices in Ilorin. The study was anchored on Agenda-Setting Theory, which explains how social media elevates corruption as a public issue, and Diffusion of Innovations Theory, which elucidates how anti-corruption ideas spread through social networks. Empirical studies supported social media’s role in transparency and whistleblowing but noted barriers like limited participation and systemic resistance.
Chapter Three detailed the methodology, adopting a quantitative research design with a descriptive survey method to collect objective data. The population comprised civil servants in Ilorin (estimated >200,000), with a purposive sample of 100 respondents selected for their relevance to public sector governance. Data were collected using a structured questionnaire administered via Google Forms, divided into demographic and thematic sections. Validity was ensured through expert review, and reliability was confirmed via a test-retest method. Data were analyzed using SPSS Version 23, generating frequency tables and percentages.
Chapter Four presented and analyzed data from 100 respondents, revealing high social media engagement (60% daily use, Table 3) and recognition of its effectiveness in raising corruption awareness (90% view it as at least somewhat effective, Table 3) and exposing cases (85% view it as at least somewhat effective, Table 4). Twitter/X was the dominant platform (40%), followed by Instagram (25%), Facebook (20%), and WhatsApp (10%) (Table 3), but participation in anti-corruption campaigns was low (60% rarely or never engage, Table 3). While 50% believe social media can reduce corruption (Table 3), 35% are neutral, and 20% skeptical about its impact on behavior (Table 4), indicating a gap between awareness and tangible change. These findings highlight social media’s strength as a transparency tool but underscore challenges in driving behavioral reform among civil servants in Ilorin, reflecting systemic and participation barriers.
Chapter Five summarizes the findings, draws conclusions based on the research objectives, and provides recommendations to enhance social media’s role in anti-corruption campaigns in Ilorin’s public sector.
5.2. CONCLUSION  
This study aimed to assess the effectiveness, major platforms, and extent of social media use in campaigning against corruption practices among civil servants in Ilorin Metropolis. The findings confirm that social media is a potent tool for raising awareness and exposing corruption, leveraging high engagement and platform accessibility, particularly Twitter/X. However, its impact on reducing corruption is constrained by limited participation, systemic barriers, and cautious optimism, aligning with Agenda-Setting Theory’s focus on shaping public discourse and Diffusion of Innovations Theory’s emphasis on spreading ideas through social networks.
Effectiveness of Social Media: Social media is highly effective in creating awareness and exposing corruption, with 90% of respondents rating it as at least somewhat effective for awareness (Table 3) and 85% for exposing cases (Table 4). The daily use by 60% of respondents (Table 3) ensures frequent exposure to anti-corruption messages, amplifying public scrutiny of civil servants’ actions in Ilorin. This aligns with research on social media’s role in transparency (Bertot et al., 2010), as platforms enable rapid dissemination of evidence, fostering accountability. However, only 50% agree or strongly agree that social media can reduce corruption (Table 3), with 30% neutral and 20% skeptical, reflecting a gap between awareness and behavioral change. This mirrors studies noting that systemic factors, such as institutional resistance or cultural normalization of corruption, limit social media’s impact on entrenched behaviors (Persson et al., 2013), particularly in Ilorin’s public sector where structural reforms may lag.
Major Social Media Platforms: Twitter/X dominates as the preferred platform (40%), followed by Instagram (25%), Facebook (20%), and WhatsApp (10%) (Table 3), highlighting its role as a hub for public discourse on governance issues. Twitter/X’s real-time, anonymous nature makes it ideal for sharing anti-corruption messages among civil servants, who may value discretion when engaging with sensitive topics. Its prominence aligns with its documented role in Nigerian activism (Opeibi, 2016). However, low participation in campaigns (40% rarely, 20% never, Table 3) suggests barriers like fear of retaliation or lack of compelling campaigns, consistent with challenges in digital activism (Mutsvairo, 2016). In Ilorin, Twitter/X’s reach offers significant potential, but campaigns must overcome engagement hurdles to maximize impact.
Extent of Social Media Use: Social media’s use in anti-corruption campaigns excels in exposing corruption (85% view it as effective, Table 4), serving as a digital whistleblowing platform in Ilorin’s opaque public sector. However, only 50% believe it influences civil servants’ behavior (Table 4), with 35% neutral and 20% skeptical, indicating limited penetration in driving systemic change. Low participation (60% rarely or never engage, Table 3) further underscores that campaigns may lack depth or institutional support, as noted in literature on collective action problems in corruption (Persson et al., 2013). The mature, professional sample (65% aged 25–40) may prioritize structural reforms over digital activism, reflecting a pragmatic view of corruption’s systemic roots in Ilorin.
In conclusion, social media, particularly Twitter/X, significantly impacts anti-corruption efforts in Ilorin by raising awareness and exposing corrupt practices among civil servants, leveraging high engagement and accessibility. However, its effectiveness in reducing corruption is limited by low participation, systemic barriers, and skepticism about behavioral change, highlighting the need for strategic, sustained campaigns and complementary offline reforms. These findings underscore the complex interplay of digital activism, institutional challenges, and cultural norms, emphasizing social media’s role as a transparency tool with untapped potential in Ilorin’s fight against corruption.
5.3. RECOMMENDATIONS  
Based on the findings, the following recommendations are proposed to enhance the role of social media in campaigning against corruption practices among civil servants in Ilorin Metropolis and similar contexts:  
1. Anti-corruption campaigns should prioritize this platform with engaging, concise content like hashtags (e.g., #SayNoToCorruption) and visual evidence to amplify reach and awareness.
2. Government should invest in internet infrastructure to reduce the digital divide, ensuring broader access to platforms like Twitter/X and WhatsApp.
3. Government and Policy maker should Combine social media campaigns with offline efforts like town halls and policy dialogues to sustain momentum creating a holistic anti-corruption strategy.  
4. Government should establish verification protocols for anti-corruption content to maintain credibility, addressing concerns about misinformation.
5. government and NGOs should invest in digital literacy programs to equip civil servants and citizens with skills to critically evaluate and contribute to anti-corruption content, addressing misinformation risks.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
MASS COMMUNICATION DEPARTMENT
Dear Respondent,
This questionnaire is designed to gather relevant information on the “impact of Social Media as a Tool for Campaigning Against Corruption Practices Among Civil Servants in Ilorin Metropolis.” Your honest responses will contribute significantly to the success of this study. Be assured that all information provided will be treated confidentially and used strictly for academic purposes.
Thank you for your cooperation.

INSTRUCTION: Please tick (✓) the option that best represents your opinion.
The questionnaire is divided into four sections: Section A, B, C, and D.
SECTION A: DEMOGRAPHICS OF THE RESPONDENT
1.  What is your age range?  A. 18-24 (    )   B. 25-30 (     )  C. 31-40 (     )   D. 41 and above (     )
2.  What is your highest level of education?  A. High school (  ). B. Undergraduate degree (  ). 
C. Postgraduate degree (  ). D. Other (  )
3. Marital status?   A. Single (  ).  B. Married (  ).  C. Divorced (  )
4. What is your occupation?   A. Civil servant (  ). B. Private sector worker (  ). C. Businessperson (  ).  D. Other (  )
SECTION B: What are effectiveness of social media as a tool for campaigning against corruption practice among civil servants in Ilorin metropolis 
5.  How frequently do you use social media?   A. Daily (  ).  B. Weekly (  ). C. Occasionally (  ) D. Rarely (  )
6. Do you think social media is effective in creating awareness about corruption practices?
A. Very effective (  ). B. Effective (  ).  C. Somewhat effective (  ).  D. Not effective (  )
7. How often do you see anti-corruption campaigns on social media platforms?  A. Always (  )
B. Sometimes (  ).  C. Rarely (  ).  D. Never (  )
8. To what extent has social media changed your perception of corruption practices?
A. Very highly (  ). B. Highly (  ).  C. Moderately (  ).  D. Not at all (  )
9. Do you think social media campaigns can reduce corruption practices among civil servants?
A. Strongly agree (  ). B. Agree (  ). C. Neutral (  ). D. Disagree (  ). E. Strongly disagree (  )

SECTION C: What are the major social media platforms use in campaigning against corruption practices among civil servant in Ilorin metropolis 
10. Which social media platforms do you most frequently use?
A. Facebook (  ). B. Twitter (  ). C. Instagram (  ). D. WhatsApp (  ). E. Other (  )
11. Which platform do you believe is the most effective for anti-corruption campaigns?
A. Facebook (  ). B. Twitter (  ).  C. Instagram (  ).  D. WhatsApp (  ). E. Other (  )
12. Have you ever participated in an anti-corruption campaign on social media?
A. Yes, frequently (  ).  B. Yes, occasionally (  ). C. Rarely (  ).  D. Never (  )
13.  How credible do you find anti-corruption messages on social media?
A. Very credible (  ).  B. Credible (  ). C. Somewhat credible (  ). D. Not credible (  )
14. How often do you share or repost anti-corruption messages on social media?
A. Always (  ).  B. Sometimes (  ).  C. Rarely (  ). D. Never (  )
SECTION D: What are the extent to which social media platforms had been use to campaign against corruption practices among civil servants in Ilorin metropolis
15. How effective has social media been in exposing corruption cases?
A. Very effective (  ). B. Effective (  ).  C. Somewhat effective (  ).  D. Not effective (  )
16. Do you believe social media campaigns have influenced the behavior of civil servants regarding corruption?
A. Strongly agree (  ). B. Agree (  ). C. Neutral (  ). D. Disagree (  ).  E. Strongly disagree (  )
17. How often do civil servants engage with anti-corruption messages on social media?
A. Frequently (  ). B. Occasionally (  ).  C. Rarely (  ).  D. Never (  )
18. What level of impact have social media campaigns had in addressing corruption practices in Ilorin metropolis?A. Very high (  ). B. High (  ). C. Moderate (  ).  D. Low (  )
19. How likely are you to trust social media campaigns as a means of combating corruption?
A. Very likely (  ). B. Likely (  ). C. Neutral (  ). D. Unlikely (  )
20. Would you recommend social media as a primary tool for anti-corruption campaigns?
A. Strongly agree (  ). B. Agree (  ). C. Neutral (  ). D. Disagree (  ). E. Strongly disagree (  )


