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CHAPTER ONE

INTRODUCTION
1.1		Background of the Study  
The term "social media" refers to Internet-based applications that enable people to communicate and share resources and information. Some examples of social media include facebook, X, Watsapp, ebook, blogs, discussion forums and chat rooms. Social media can be accessed by computer, smart and cellular phones, the use of social media is an evolving phenomenon. During the past decades, rapid changes in communication as a result of new technologies have enabled people to interact and share information through media that were non-existent or widely unavailable as recently as 24 years ago (Bruce R. L. 2011). 
Social media have been used to disseminate a wide range of public safety information before, during and after various incidents. Prior to an incident (or in the absence of an incident, many emergency management organizations provide citizens with preparedness and readiness on through social media. Social media are also used to community outreach and other service purposes by soliciting feedback on public safety-related topics. Social media also play an informational role during emergency situations. For instance, in 2009 the U.S. Army used its Twitter account to provide news and updates during the Fort Hood shootings; the American Red Cross similarly uses Facebook to issue alerts of potential disasters.
However, the main source of information disseminated and sought after is generally posted by citizens, rather than emergency management agencies or organizations. For example, warning messages via the Internet during the Virginia Tech shooting in April 2007 came primarily from students and unofficial sources, and during the 2007 Southern California Wildfires, citizens sought information through social media because they felt media sources were too general or inaccurate.
Police brutality or excessive use of force by law enforcement can be legally defined as civil rights violation, where law enforcement officers exercise due force against a subject. Use of torture as interrogative technique and other wanton abuses of human rights remain some of the major flaws of the Nigeria Police Force which has attracted public odum, opprobrium, and condemnation to the Force. Torture, described as one of the most extreme forms of violence, resulting to both psychological and physical consequences is sometimes considered as an indispensable interrogation mechanism for gathering strategic intelligence (Constanzo, M. 2009).
Worried by the incessant reports of human rights abuse of the members of the Police Force, the Former Inspector-General of Police, Ibrahim Idris, once warned the special Anti-Robbery Squad operatives against torture and extrajudicial killings, saying no policeman in the world had the right or authority to kill crime suspects. The IGP admonished the SARS personnel to always respect the right of every Nigerian, noting that this was the way they could change the negative public perception about them. Protests against police brutality previously have arisen in Nigeria, as advocates and researchers have documented extensive evidence of human rights abuses by SARS officers and other NPF personnel. In a 2016 report, Amnesty International asserted that SARS officers routinely committed torture and other abuses against detainees-many of whom were arrested arbitrarily, detained incommunicado, and forced to "confess" or pay bribes to secure release (The Punch 2016, September 23).
On October 20, army and police reportedly used live fire to disperse demonstrators in the LekkI and Alausa areas or Lagos, Nigeria s commercial capta, killing several and injuring hundreds. Many world leaders criticized the crackdown, on October 22, secretary of State Michael Pompeo condemned the use of excessive force by military forces who tired on unarmed demonstrators in Lagos calling tor Nigerian security services to show maximum restraint and respect fundamental rights and tor demonstrators to remain peaceful. International bodies and personalities tend to hear of this brutality in real time, because the awareness was created through social media which might have taken longer time for them to get to know of the occurrence if the awareness is to be created through traditional news media, as most of these international bodies might not watch our local news media (Tomas F. H. 2020). 
Nigeria has a median age of 17.9, and the Nigerian youths used their tech-savvy influence to draw international attention to the brutality on protesters. This escalated after reports of the Lekki shooting which has drawn widespread condemnation from international figures such as Rihanna, Kanye West, Joe Biden, Hillary Clinton, Lewis Hamilton, Pope Francis, and many others. The movement dates back to 2017, when Nigerian youths used the hashtag to share their experiences on violence and assault perpetrated by the defunct Special Anti-Robbery Squad (SARS).
Recently, The Kwara State Police Command has announced through social media, stated “that it will prosecute the three police officers found guilty of the alleged killing of an ND11 student of the Kwara State Polytechnic, Ilorin, Qoyum Abdulyekeen Ishola, in a court of competent jurisdiction. In the statement titled “Final Update on the Case of Qoyum Abdulyekeen Ishola,” the police named the three dismissed officers as Inspector Abiodun Kayode, Inspector James Emmanuel, and Sergeant Oni Philip. He stated, “The Kwara State Police Command wishes to provide an important update regarding the investigation into the tragic incident involving the loss of Qoyum Abdulyekeen Ishola on 4th September 2024.
A statement signed by the Police Public Relations Officer of the Kwara State Police Command, DSP Ejire-Adeyemi Toun, on behalf of the state Commissioner of Police, Victor Olaiya, made available to the press, stated that the police authority has dismissed the three officers found culpable in the killing of the student. This decisive action highlights the unwavering commitment of the Inspector General of Police, IGP Kayode Egbetokun, NPM, PhD, to upholding justice, professionalism, and accountability across the Nigeria Police Force. Under his leadership, we are resolute in ensuring that officers conduct themselves with integrity, and any breach of ethical standards, particularly in cases leading to loss of life, will be met with a stiff response.
This serves to draw more people into a digital version of marketplace chatter. This enables the platform to be better suited for the nurturing of a herd mentality within the society, This is why X as a platform isn't tor very personal connections compared to Facebook and also gives its users more powers to control what goes on their news feed through the democratization and localization of trending topics, this gives users more information on their surroundings.
In recent years, social media has emerged as a powerful tool for activism, providing a platform for raising awareness, mobilizing support, and exposing human rights abuses. Understanding its role in the Nigeria context, particularly in kwara state, is crucial for crafting informed strategies.
1.2 Statement of the Problem 
Police brutality persists as a significant social issue worldwide, resulting in devastating consequences for individuals, communities, and society. Traditional reporting mechanisms often fail to hold perpetrators accountable, perpetuating a culture of impunity. Social media has emerged as a critical platform for exposing police brutality, but its impact on addressing this issue remains unclear.
The activities of the police as an institution are meant to be guided at the national and international level by conventions. Standards and treaties (Universal Declaration of Human Rights, International Covenant on Civil and Political Rights and International Covenant on Economic, Social and Cultural Rights, 1966). In spite of state prohibitions against torture and custodial misconduct by the police, torture has been reported as being commonly used in police custodies across Nigeria, which is a major reason behind deaths in custody.
Concurrently, the prevalence of human rights abuse demands an examination of cultural norms, legal frameworks, and social attitudes that perpetuate gender-based violence.
While social media campaigns have gained prominence in the recent years, question lingers about their effectiveness in addressing human rights abuses in Nigeria, specifically in kwara state. The study seeks to critically assess the impact of social media activism on addressing these challenges, considering factors such as reach, engagement, and influence. By examining the interplay between traditional challenges and evolving landscape of social media activism.
1.3	Objectives of the Study 
This study is embarked upon to evaluate Audience Perception on Social Media about Police Brutality in Nigeria, specifically in Ilorin east local government area, Kwara State. However, the objectives of this study include: 
1. To examine the extent social media increase public awareness and engagement with police brutality issues
2. To explore the challenges sabotage the efforts of social media activists in Nigeria campaign against police brutality and abuse of human rights.
3. To appraise social media efforts in informing the audience about the severity of police brutality.
4. To know whether law enforcement agencies respond to social media criticism, and what are the implications for community relations.


1.4	Research Question 
1. To what extent does social media increase public awareness and engagement with police brutality issues?
2. What challenges sabotage the efforts of social media activists in Nigeria campaign against  police brutality  and abuse of human rights?
3.  What role do social media campaigns play in promoting policy reforms and accountability measures? 
4. How do law enforcement agencies respond to social media criticism, and what are the implications for community relations?
1.5 Significance of the Study 
With the success and the user base of Social Networking Sites as tools for digital communication and exchange of information and its advancement in industrialization, science, technology, and various environmental issues taking place locally and globally, this social media can be utilized as a tool to promote awareness regarding various current environmental issues in a much faster way and to a large mass within a very short span of time. 
Contribution to Human Rights Advocacy: By unraveling the dynamics of human rights abuses in Kwara State, this study makes a substantial contribution to the ongoing discourse on human rights advocacy. It provides nuanced insights that can inform more targeted and impactful advocacy efforts. By meticulously examining the nature, extent, and the context of these violations, this study endeavors to provide a comprehensive understanding of the multifaceted challenges faced by individual within the state. 
Through this nuanced comprehension, it aims to empower human rights activists, policy makers, legal practitioners, and relevant non-governmental organization with the requisite knowledge and evidence-based insights necessary for formulating more targeted, effective interventions. By identifying the root causes and the patterns of these abuses, the study aspire to fuel informed and strategic advocacy initiatives aimed at addressing systematic issues and fostering tangible improvements in the protection of human rights across Nigeria.
This study will be very significant to the academic community as it will add to the pool of materials on social movement. 
Also, this research will aid government and lawmakers in aligning and adjusting laws and policies to meet public demand for an atmosphere that protects and maintains citizens‘ rights, defends lives and property, and limits security personnel‘s abuse of power in the country.
The findings indicate that the integral factor that helped in notifying the general public and pushed the government into taking fast action on the matter was social media, from where we know that the involvement of social media in the campaign that made the awareness to spread at the speed of light, and made the Nigerian Police to take responsibility of their actions, which might not have been so, if it’s through traditional means.
This study will be of immeasurable importance to journalists, media organizations, news agencies, editors, lecturers and students in the field of journalism and mass communication as well as other researchers who will want to embark on same study as this. 
1.6 Scope of the Study 
This study focused on Audience Perception of Social Media About Police Brutality. The explanation behind why social media and traditional media consumption influences audience use of force in Nigeria is extensively analyzed. The primary geographic focus of this study is Ilorin East, Kwara State. This study recognized the importance of social media, understanding the localized factors influencing human rights abuses within this specific region.
Summarily, the four chapters, despite the effects that social media has had in this shift in the media and the way it has impacted how the public perceives police brutality - seeks to find if there is a correlation between social media consumption and how Nigerians view the use of police brutality, as well as how the relationship is determined by gauging audience consumption of both traditional and social media and their opinions on specific use of force situations.
1.7	 Operational Definition of Terms 
· AUDIENCE: An audience is a group of people who participate in a show or encounter a work or art, literature (in which they are called readers), theatre, music (which they are called listeners). 
· SOCIAL MEDIA: Social media is any digital tool that allows users to quickly create and share content with the public. Social media encompasses a wide range of websites and apps. 
· POLICE: The police are a constituted body of persons empowered by a state, with the aim to enforce the law, to ensure the safety, health and possessions of citizens, and to prevent crime and civil disorder. 
· BRUTALITY: Brutality is extreme cruelty, deliberate violent meanness. Avoid being the giver or receiver of brutality if you wish to remain a happy human. 
· POLICE BRUTALITY: Police brutality is the excessive and unwarranted use of force by law enforcement. It is an extreme form of police misconduct or violence and is a civil rights violation. 
· SOCIAL JUSTICE: Social justice is justice in terms of the distribution of wealth, opportunities, and privileges within a society
· HUMAN RIGHTS: Human rights are the fundamental features of any true democratic setting because the essence of democracy itself is based on the idea of human rights. 
· HUMAN RIGHTS ABUSE: Hornby (2000) in the Oxford Advanced Learners Dictionary (6th Edition) defined abuse as unfair, cruel or violent treatment of somebody. 















CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction 
This chapter reviewed concepts such as social media, media, Police brutality, Human rights, modern social media activists and other related studies. The chapter also reviewed the theoretical framework in relation to the study. 
2.1 Conceptual Framework
2.1.1 Concept of Social Media 
Social media is a computer-based technology that facilitates the sharing of ideas, thoughts, and information through the building of virtual networks and communities. By design, social media is Internet-based and gives users quick electronic communication of content. Content includes personal information, documents, videos, and photos. Users engage with social media via a computer, tablet, or smartphone via web-based software or applications.
While social media is ubiquitous in America and Europe, Asian countries like Indonesia lead the list of social media usage. More than 3.8 billion people use social media. Social media originated as a way to interact with friends and family but was later adopted by businesses that wanted to take advantage of a popular new communication method to reach out to customers. The power of social media is the ability to connect and share information with anyone on Earth, or with many people simultaneously.
Clearly to define what social media is based only on those that presently exist is limiting. For our definition and approach to be sustainable we also have to bear in mind the new social media platforms that are constantly being developed, and the likelihood that some will become very successful in the future. It helps that we are starting to see a pattern in the way new forms of social media emerge. Some of these platforms have scaled down from public broadcasting, while others have scaled up from private communication. With the addition of new platforms in the future, we are likely to end up with a result that in effect creates some scales between the private and the public, along which we can locate these platforms.
It can envisage two key scales. The first is the scale from the most private to the most public. The second is the scale from the smallest group to the largest groups. At one end of both of these scales we still see private dyadic conversation and at the other end we still see fully public broadcasting. What is it that is being scaled? The core to the study of social science is the way in which people associate with each other to form social relations and societies. This is called sociality. The best way to define what is popularly called social media but also includes prior media is thus to describe the new situation as increasingly ‘scalable sociality’.
Globally, there are more than 3.8 billion social media users. Social media is an ever-changing and ever-evolving field, with new apps such as TikTok and Clubhouse coming out seemingly every year, joining the ranks of established social networks like Facebook, YouTube, Twitter, and Instagram. By 2025, the number of social media users in the United States is forecast to increase to approximately 257 million.3
According to the Pew Research Center, social media users tend to be younger. Nearly 90 percent of people between the ages of 18 and 29 used at least one form of social media. Further, these users tend to be better educated and relatively wealthy, or earning over $75,000 per year.
2.1.2 History of Social Media 
The roots of social media stretch far deeper than you might imagine. Although it seems like a new trend, sites like Facebook are the natural outcome of many centuries of social media development. The earliest methods of communicating across great distances used written correspondence delivered by hand from one person to another. In other words, letters. The earliest form of postal service dates back to 550 B.C., and this primitive delivery system would become more widespread and streamlined in future centuries.
In 1792, the telegraph was invented. This allowed messages to be delivered over a long distance far faster than a horse and rider could carry them. Although telegraph messages were short, they were a revolutionary way to convey news and information. Although no longer popular outside of drive-through banking, the pneumatic post, developed in 1865, created another way for letters to be delivered quickly between recipients. A pneumatic post utilizes underground pressurized air tubes to carry capsules from one area to another. Two important discoveries happened in the last decade of the 1800s: The telephone in 1890 and the radio in 1891.
Both technologies are still in use today, although the modern versions are much more sophisticated than their predecessors. Telephone lines and radio signals enabled people to communicate across great distances instantaneously, something that mankind had never experienced before. Technology began to change very rapidly in the 20th Century. After the first super computers were created in the 1940s, scientists and engineers began to develop ways to create networks between those computers, and this would later lead to the birth of the Internet.
The earliest forms of the Internet, such as CompuServe, were developed in the 1960s. Primitive forms of email were also developed during this time. By the 70s, networking technology had improved, and 1979’s UseNet allowed users to communicate through a virtual newsletter. By the 1980s, home computers were becoming more common and social media was becoming more sophisticated. Internet relay chats, or IRCs, were first used in 1988 and continued to be popular well into the 1990’s.
The first recognizable social media site, Six Degrees, was created in 1997. It enabled users to upload a profile and make friends with other users. In 1999, the first blogging sites became popular, creating a social media sensation that’s still popular today. After the invention of blogging, social media began to explode in popularity. Sites like MySpace and LinkedIn gained prominence in the early 2000s, and sites like Photobucket and Flickr facilitated online photo sharing. YouTube came out in 2005, creating an entirely new way for people to communicate and share with each other across great distances.
By 2006, Facebook and Twitter both became available to users throughout the world. These sites remain some of the most popular social networks on the Internet. Other sites like Tumblr, Spotify, Foursquare and Pinterest began popping up to fill specific social networking niches.
Today, there is a tremendous variety of social networking sites, and many of them can be linked to allow cross-posting. This creates an environment where users can reach the maximum number of people without sacrificing the intimacy of person-to-person communication. We can only speculate about what the future of social networking may look in the next decade or even 100 years from now, but it seems clear that it will exist in some form for as long as humans are alive.


2.1.3 Types of Social Media 
Social media may take the form of a variety of tech-enabled activities. These activities include photo sharing, blogging, social gaming, social networks, video sharing, business networks, virtual worlds, reviews, and much more. Even governments and politicians utilize social media to engage with constituents and voters.
For individuals, social media is used to keep in touch with friends and extended family. Some people will use various social media applications to network career opportunities, find people across the globe with like-minded interests, and share their thoughts, feelings, insights, and emotions. Those who engage in these activities are part of a virtual social network.
For businesses, social media is an indispensable tool. Companies use the platform to find and engage with customers, drive sales through advertising and promotion, gauge consumer trends, and offering customer service or support.
Social media's role in helping businesses is significant. It facilitates communication with customers, enabling the melding of social interactions on e-commerce sites. Its ability to collect information helps focus on marketing efforts and market research. It helps in promoting products and services, as it enables the distribution of targeted, timely, and exclusive sales and coupons to would-be customers. Further, social media can help in building customer relationships through loyalty programs linked to social media.
While social media has its positive side, many point to the platform and call out negative features, likening its overuse to an addiction. Some contest it contributes to inattentiveness, stress, and jealousy. The National Center for Biotechnology Information links heavy social media use to depression. Also, many times, social media may be a conduit for misleading information and falsehoods.
The 2016 American presidential election has well-documented accounts of the impact of the ability to spread false information through the platform. Such a phenomenon leverages the power of social media, allowing anyone to reach an audience of millions with content that lacks oversight or fact-checking.
Facebook is the largest social media platform in the world, with a clear advantage over other social media, though it has similar audiences to others like Twitter and Instagram. The figures for the most popular social media websites as of January 2021 are as follows:
Facebook (2.74 billion users)
YouTube (2.29 billion users)
WhatsApp (2 billion users)
Facebook Messenger (1.3 billion users)
Instagram (1.22 billion users)
Whatsapp (1.21 billion users)
TikTok (689 million users)
QQ (617 million users)
Douyin (600 million users)
Sino Weibo (511 million users)
2.1.4 Uses/Roles of Social Media 
In today’s time, the success story of any business comprises a prime inclusion of Social Media. From online branding to generating awareness to leads and conversions, businesses are highly dependent on the uses of Social Media. In this post, we are going to talk about the different uses of social media in different fields.
COMMUNICATION 
The tools that are used in the communication sector are basically a very well-known form of social media platform. These tools include Blogs and websites where you are provided an ability to create articles and blogs to interact, communicate, inform and empower your audiences..
Other uses also include social media sites such as Twitter, Facebook, and Instagram that further increase the chances of communication between individuals with the help of personal details, comments, image, video posts, and a lot more. With the help of these platforms, individuals are able to build strong personal relationships with each other. Businesses can communicate with their audiences in a productive manner.

COLLABORATION 
Most of us use many different tools that have a social aspect attached to them and we use these tools on a regular basis as well. Let us give you an example. Have you ever heard of Wikipedia?
Well, it is a knowledge platform that provides the people with an ability o update their views. It is basically an encyclopedia that is online and can be used and updated by anyone. Also, there is another example in the form of Google Docs that enables the people to edit and share documents and that too online.
One will also be able to download and upload files with the help of this collaborative tool, which is known as social media as it enables multiple users to take advantage of a singular platform. Different individuals can collaborate in the most personalized and result driven manner to get the expected outcomes in a well-synchronized fashion.
OPINIONS & REVIEWS 
Nowadays, we provide reviews for every single thing that we see. It is almost similar to having a conversation with someone. What do you think makes this possible? Well, it is social media of course. With the help of social media, anyone can review anything these days.
Take an example of the blogs or the websites. With social media, you will be able to find reviews for any restaurant in their website or you could also review a blog in the comment section. Doesn’t that seem like a very useful thing, people? -We bet that it does.
If one is still not convinced then look at Amazon, the reviews and ratings there help you in deciding the products that you want. If that is not useful, then we don’t know what is. Businesses can ask people to share their feedback or testimonial on the social media pages that will automatically convince more users to make a purchase from them.
One can start a discussion or can ask your users to share their reviews or opinion on your Twitter or Facebook posts. You can launch any product or ask feedback of your even participants on Social Media Page, so next time you can offer better services to them.
BRAND MONITORING 
Now the tools for brand monitoring are not the ones that everyone knows about, but they are very important for sure. All the consumer brands and the companies that deal with the public make use of the brand monitoring tools in order to see what exactly is being talked about their brands and businesses.
This type of presence in the online world is all possible with the help of social media. These tools are the ultimate help when it comes to summarizing all the feedbacks and comments about any particular business. Uses of Social Media are immense in empowering you to know what people are talking about your brand, product or service.
This will also enable you to manage the reputation of your brand on the web. Even, if anyone is talking negative about your brand, you can resolve that issue right away, so your online reputations stay intact.
ENTERTAINMENT 
The world of gaming was never really dependant on the social media platforms but now they are. Games like Farmville and Mafia Wars are the primetime games that are played on the social media sites.
Also, the entertainment industry is all dependent on the social media platforms as well. Take the example of sites that promote entertainment. There are many channels that promote live entertainment and it is all due to the use of social media. These sites not only increase the interaction between the people but they also keep the people entertained.
Movies and television shows are also promoted via different social media portals. Televisions shows are launched on social media sites. Variety of entertainment videos are also created by businesses to inform, entertain and engage their audiences.
MEDIA SHARING 
One of the most popular and well-known sites that can be used for sharing media is YouTube. With over 500 million followers, this website is already on the map due to the amazing things that it offers to its users. Also, Vimeo is another site that helps in sharing media.
These are also the sites that help people create the channels and have interactions with one another. Also, there are some sites that can help share music as well.
Sites like Spotify and others come with specific features of sharing music, which can be all well and good for the people. With the help of social media, we now have the chance to download and upload media content with ease.
PAID ADVERTISING 
Uses of social media are also very effective running paid ads on different social media portals. Social platforms like Facebook, LinkedIn, Twitter, Snapchat, Pinterest, etc. enable you to run paid ads on them.
Social Media channels already enjoy a wide audience base that you can demographically target to optimize the online presence of your brand, product, and services. You can also track the performance of your paid ad campaigns and accordingly, you can tweak your campaign to ensure better results.
Social Media ads are also very affordable, and you will be getting better returns on your investments. Paid ads will be shown to your target audiences that will help in lead generation and conversions.
2.1.5 Discussion of Some Social Networking Sites 
i.	Facebook.com
Facebook started as a local social network made for the students of Harvard. It was developed by a sophomore, Mark Zuckerberg. Facebook was actually made by hacking Harvards data base containing identification images of students. The initial idea was actually to compare the faces of students with images of animals, for entertainment purposes. However, due to the potentially damaging contents of the site, the creators decided to put it down before it caught the attention of school authorities.(www.wikipedia.com/facebook)
 The application was shut down, but the idea of creating an online community of students came to existence. The platform was then improved and sooner than they expected, Facebook was released in campuses other than Harvard. Thereafter, high schools were already starting to get attracted to the idea of having online communities, thus opening the website to the younger population. In 2006, facebook.com ultimately offered the opportunity to the rest of the world. 
As 2007 approached, the registrants reached an overwhelming digit- roughly a million dozen .Facebook has grown to become the biggest and most popular social networking site today with a population of above 500 million active users. (facebook statistics, 2012).

ii.	X
Elon Musk completed his acquisition of Twitter in October 2022; Musk acted as CEO of Twitter until June 2025 when he was succeeded by Linda Yaccarino. Twitter was then rebranded to X.
X is an online social networking service and microblogging service that enables its users to send and read text-based messages of up to 140 characters, known as "tweets".
X has become one of the top 10 most visited websites on the Internet, and has been described as "the SMS of the Internet." Unregistered users can read tweets, while registered users can post tweets through the website interface, SMS, or a range of apps for mobile devices. 
iii.	WhatsApp 
WhatsApp is a widely used messaging application owned by Meta Platforms (formerly known as Facebook). The CEO of Meta Platforms, which oversees WhatsApp, is Mark Zuckerberg. WhatsApp was founded by Jan Koum and Brian Acton in 2009 and later acquired by Facebook in 2014.
Under the leadership of Mark Zuckerberg, WhatsApp has undergone several changes, including integration with other Meta Platforms products like Facebook and Instagram. The platform has continually evolved its features, introducing end-to-end encryption for messages, voice and video calls, group chats, and business-oriented tools like WhatsApp Business.  
2.1.6	Social Implications of Internet and Social Media 
Internet has become a mass medium and relying on the internet diminishes the importance of the surveillance function of the traditional mass media.  When a news event occurs, interested parties immediately post messages on the internet for others to read. This process represents a shift from tradition journalism, where the flow is from the top down. 
Editors decide what to cover and send reporters to collect the facts. Now the news starts at the bottom and is generated by people close to or with an interest in the news topic. In the light of the above, we will discuss some of the social issues posed by internet and social media. 
i.  Lack of gatekeepers:  there are gatekeepers in the mass media but social networks such as Facebook, Twitter, Yahoo, Youtube  have no gatekeepers. This has several implications, first is the risk of overloading the system with unwanted, unrequested, trivial, irrelevant, worthless or inconsequential messages is increased tremendously. 
Gatekeepers also function as evaluators of information. Newspaper editors and television news directors consider the authenticity and credibility of potential news sources. If the system works properly, bogus news tips, unsubstantiated rumors, and false information are filtered out before they are published or broadcasted. 
Information obtained on the internet, however, comes without a guarantee. Some of it might be accurate, some of it you must use at your own risk. Example, some social media pages containing profiles of prominent people in the society may be operated by a computer junky somewhere who may not have any relationship with the said prominent person. Information coming through this channel about the person may be false and thus, require verification before use. Having no gatekeeper means having no censorship. 
ii.  Lack of interpretation:  the internet may diminish the interpretation function of the media. Many computer bulletin boards and social media sites as we have seen exist for an impressive array of topics (Dominick, 2002 P. 318).  Information from the internet is mostly raw, and has no  interpretation;  readers are left to make their own interpretation thereby, generating different opinions on an issue or event. 
iii.  Privacy concern: social media and internet also raises a number of privacy concerns.  Maintaining a persons privacy in the electronic age is not a new problem, but before the advent of the internet, compiling a detailed dossier on someone required days or even weeks of searching through records scattered in dozens of places. 
Today, computerized database let a person accomplish the same thing with only a couple of clicks of a mouse. For the past few years, many governments wrestled with these privacy problems to restrict the availability of personal information. The issue is complicated because many are concerned that government regulation will be so rigid that the legitimate searches for information would be difficult. Many prefer voluntary guidelines to laws (Dominick, 2002). 
iv.  Information Overload: The internet represents an information retrieval tool that is unparalleled-Providing a person knows how to use and understand it. In the days before the internet, students doing research, columnists and commentators will have to look things up in the text, reference book or encyclopedia source that had some recognized authority. Today, students, journalists, and other researchers can post a request for information with the relevant news groups or use a search engine to look for the topic. 
v.  Need for Regulation: the whole notion of how to regulate the internet is a vexing problem. Technology has out-paced legislation. The overall legal implications of internet are still nebulous. Copyright law is a good example: a 1997 conference organized by the United Nations World Intellectual Property Organization proposed new guidelines that cover digital forms of writing, music, artwork, but the guidelines are yet to be ratified by the 160 nations that participated in the meeting. Even with these guidelines, questions remain. If copyright holders are given exclusive right, would there be a per-use charge for anybody who accesses the material? How would this fee be collected? Or supposed your website has a link to another site that contains copyright material used illegally? Are you liable for a copyright violation? (Dominick, 2002). 
2.1.7	Role of the Social Media in Combating Human Right Abuses
Ndolo (2006) asserts that “people choose to attend to particular media channels or types of content for a varied generality of gratification. These gratifications parallel and compliment the functions of the media for society”. The social media have a very crucial role and function to play in the combating of human rights in Nigeria. The media, according to Asemah (2011), are agents of social change that can bring about positive attitudinal change in the audience; they set agenda for the people to follow in any society. The social media are crucial to opinion formulation and eventual outcomes of events. The social media today are champions of human rights, from twitter to facebook, people are speaking out from their communities. They act as the eyes, ears and voices of the public, drawing attention to abuses of power and human rights in just a click. Through social media hashtags, post, tweets and retweets, they have made governments and civil society organisations to effect changes that will improve the quality of people’s lives. Chiefly among this roles are:
Social Media Activism: social media activism is a broad category of activism that utilizes the new media communication technologies for social and political movements. Methods of social media activism include creating hashtags, creating online viral video and audio messages, spreading information about protests, and organizing online campaigns to draw attention to a particular issue. It is employs grassroots activists to spread information not available via mainstream media or to share censored news stories and raise awareness about human right and good governance. The use of social media allows for information to be shared instantly by, and with, anyone with access to the technology. Mobile phones also provided the possibility to communicate in real time, either through text messages, online communications, or via telephone calls with anyone anywhere around the world. This has given voice to human right activism all over the world. Social media platforms have proved to be an effective tool to create awareness about human right in Nigeria. A very good example was the #bringbackourgirls campaign that took the world by surprise. The #BBOG hashtag is credited to one lawyer Ibrahim M. Abdullahi, who sought to back calls by Obiageli Ezekwesili demanding the return of the Chibok girls. His tweet read; ‘‘Yes, BringBackOurDaughters #BringBackOurDaughters #BringBackOurGirls declared by @obyezeks and all people at Port Harcourt World Book Capital 2014”. With the instrumentality of BBOG Nigeria, the #BringBackOurGirls hashtag ‘caught fire’ in the wake of the abduction of the girls, #BBOG was tweeted over 400,000 times by people from all over the world. It seemed that the world was looking for the abducted girls. Making the then Britain Prime Minister David Cameroon to use the #bringbackourgirls and so many other world leaders. Others include; #OpenNASS campaign which has led to increased awareness on the importance of transparency in the National Assembly. Social media activism also brought to lime light the two case of abduction. The ‘‘Ese Ororu gate,’‘ which involved an alleged case of abduction of a young girl from Bayelsa State to Kano State, the case is currently pending before the courts. Then the ‘‘Ikorodu Girls” in Lagos where abductors kidnapped three school girls from a secondary school in Lagos. And when on the sixth day, all three girls were rescued successfully. Online activism is also a great alternative to those who live in rural or small town areas as well as those who don’t have access to transportation in order to travel to protest. 
The crime scene at your fingertips: Similar to journalists, human rights researchers cannot cover all places at once and may be denied access to a potential crime scene altogether. The surge in citizen journalism and social media platforms over the last decade has led to a torrent of potential evidence of human rights violations. Combined with powerful tools such as Google Earth, investigators now have hundreds of potential crime scenes at their fingertips. The scene of the class between the Nigerian military and the IPOB was captured by the participant who took part in the protest. They captured how the Nigerian Army opened fire on the protesters; this was in turn used by amnesty in international for their report. 
Reporting and Monitoring of Human Right Abuse: the social plays a vital role in human right violations reporting and monitoring. Victims of human right abuses no longer have to wait for the mainstream media to give them coverage before they bring to the public knowledge or appropriate authorities the violations they are going through. In just a click with a video, audio or written massage you are live to the world to hear your story. Also the United Nation Human right watch and amnesty international are also using the social media to monitor human right violation across the globe. They do this through constant feedback they get from activist on ground across the globe. They also receive petitions from individual through their various handles and email. Recently Amnesty international accused the Nigeria of killing not less than 150 members of IPOB with video evidence of the massacre at Nkpor in Anambra State from 29 to 30th of May 2016 as they celebrate Biafra Remembrance Day and that of Ngwa high school on the 8th of February in a prayer service (Amnesty, 2016).
This video evidence were uploaded online by the protesters and with their method of verification, they were accepted as evidence. Similarly, extensive mobile phone use in Nigeria means that more people are connected and they can be reached in previously remote and isolated areas. This makes possible that any crime against humanity wherever it takes place in Nigeria, will get to the appropriate authority.
Furthermore, by providing opportunities for people to speak for themselves about their hopes and fears, their achievements and the impact of actions of other people much more powerful than them, the social media has given voice to the voiceless.  
Watchdog of the Society: The social media can also act as the watchdog of the society by combating human rights abuses in Nigeria. The social media serve as an effective media for educating and informing people of human rights and also, making those who often trample on people’s rights to know that they are doing the wrong thing. Through the social media, the people can be aware of their fundamental human rights and the constitutional protection of their rights. Through constant vigilance on infringement of human rights and by exposing police brutality and repression, the social media have caused a significant rise in public awareness of these issues. The social media can be used to fight against child trafficking and women trafficking in Nigeria and the world beyond. This implies that the social media can create awareness about gender issues. In societies where human abuses are rampant, the social media can be used to raise international and national awareness of human rights. 
Social media as evidence:  there are three stages towards this step discovery, verification and delivery. While journalists look at how to turn these contents of human right abuse into stories. Human right watch organizations are looking into turning stories into evidence for use in advocacy and courts. While a YouTube video showing how the Nigerian Army opened fire on the Shiite group in Kaduna might be a newsworthy story, it is of less interest to a human rights investigator, as it depicts a crime scene. 
Other roles the social media can play include:
Exposing cases of human rights abuses and violations; 
To expose perpetrators of human rights abuses for moral condemnation and legal actions; 
To publicize the plights of victims for people to know or see, so that they could wake up, react and demand for justice; 
To discourage human rights abuses. 
To help secure redress or compensation for victims; 
To enlighten and sensitize the general public on possible human rights violations; 
To assist law enforcement officials and human rights groups to track down cases of human rights abuses; and
To educate the people on how to use appropriate communication channels to articulate their views and give expressions to their aspirations.
2.1.8 Concept of police brutality 
Police brutality is the excessive and unwarranted use of force by law enforcement. It is an extreme form of police misconduct or violence and is a civil rights violation. It also refers to a situation where officers exercise undue or excessive force against a person. Police violence includes but is not limited to physical or verbal harassment, physical or mental injury, property damage, inaction of police officers, and in some cases, death
 In the United States, qualified immunity is a legal doctrine used to protect officers from litigation after incidents of police violence. This law issued by the Supreme Court in 1982 is often used to undermine the civil rights act of 1871, otherwise known as 42 USC 1983.
2.1.8.1 Causes of police brutality 
Police officers are legally permitted to use force. Jerome Herbert Skolnick writes in regards to dealing largely with disorderly elements of the society, some people[who?] working in law enforcement may gradually develop an attitude or sense of authority over society, particularly under traditional reaction-based policing models; in some cases, the police believe that they are above the law.
There are many reasons why police officers can sometimes be excessively aggressive. It is thought that psychopathy makes some officers more inclined to use excessive force than others. In one study, police psychologists surveyed officers who had used excessive force. The information obtained allowed the researchers to develop five unique types of officers, only one of which was similar to the bad apple stereotype. These include personality disorders; previous traumatic job-related experience; young, inexperienced, or authoritarian officers; officers who learn inappropriate patrol styles; and officers with personal problems. Schrivers categorized these groups and separated the group that was the most likely to use excessive force.
However, this "bad apple paradigm" is considered by some to be an "easy way out". A broad report commissioned by the Royal Canadian Mounted Police on the causes of misconduct in policing calls it "a simplistic explanation that permits the organization and senior management to blame corruption on individuals and individual faults – behavioural, psychological, background factors, and so on, rather than addressing systemic factors. The report continues to discuss the systemic factors, which include:
Pressures to conform to certain aspects of "police culture", such as the Blue Code of Silence, which can "sustain an oppositional criminal subculture protecting the interests of police who violate the law" and a "'we-they' perspective in which outsiders are viewed with suspicion or distrust"
Command and control structures with a rigid hierarchical foundation ("results indicate that the more rigid the authoritarian hierarchy, the lower the scores on a measure of ethical decision-making" concludes one study reviewed in the report; and Deficiencies in internal accountability mechanisms (including internal investigation processes).
The use of force by police officers is not kept in check in many jurisdictions by the issuance of a use of force continuum, which describes levels of force considered appropriate in direct response to a suspect's behavior. This power is granted by the government, with few if any limits set out in statutory law as well as common law.
Violence used by police can be excessive despite being lawful, especially in the context of political repression. Police brutality is often used to refer to violence used by the police to achieve politically desirable ends (terrorism) and, therefore, when none should be used at all according to widely held values and cultural norms in the society (rather than to refer to excessive violence used where at least some may be considered justifiable).
Studies show that there are officers who believe the legal system they serve is failing and that they must pick up the slack. This is known as "vigilantism", where the officer-involved may think the suspect deserves more punishment than what they may have to serve under the court system.
During high-speed pursuits of suspects, officers can become angry and filled with adrenaline, which can affect their judgment when they finally apprehend the suspect. The resulting loss of judgment and heightened emotional state can result in inappropriate use of force. The effect is colloquially known as "high-speed pursuit syndrome."
Police brutality is the misuse of power by the police force to intentionally harm individuals. The excessive force imposed by police officers has significantly increased over the past decade and caused social misinterpretations of the role that police officers play in the community.
2.1.8.2 Forms of police brutality 
Daniel Chibuike was a 20-year-old aspiring musician when he was shot dead on October 5, 2020 by police officers serving in the Special Anti-Robbery Squad (SARS) of the Nigerian Police Force. Chibuike’s death was the last straw for Nigeria’s youth, who had already taken to the streets in 2017 to demand the abolishment of SARS. The Nigerian government, in a desperate attempt to calm down the protesters, promised in 2017 that the authority of SARS units would be significantly reduced, but this promise remained unkept, with SARS units continuing their violent and unlawful practices towards young adults in Nigeria. 
At first glance, the controversy surrounding SARS appears to be an issue of police brutality that many suffer from in countries around the world, and it certainly is. Yet, the brutality of SARS is disproportionately aimed at young males who choose to wear certain types of clothes, drive certain types of cars, and use a particular brand of smartphone. So, the cruel practices of SARS appear to be combined with social profiling that is based on the personal choices of young adults. 
Using a laptop, owning the newest iPhone, driving a brand-new sports car or wearing ripped jeans are all reasons why a Nigerian young adult can be detained by SARS units. Often, those who “fit the description” are quickly accused of being thieves, with SARS units assuming that young adults must have stolen the cars they drive and the smartphones they use. Despite the absurdity of SARS’ logic, practices like this have led to countless unlawful arrests of young people in Nigeria. Undoubtedly, the central theme of the issue is police brutality, but this brutality seems to be fueled by the major generational and ideological gap that exists in Nigerian society.
2.1.9 Media Campaign Against Police Brutality 
Police are your friend,” a slogan used by the Nigerian police force has become a contradiction. Slogans like this have lost their meaning on Nigerians due to the inhumane treatment we suffer at the hands of our supposed “friends”.  Police brutality has been a serious challenge we have been battling in Nigeria. The police force, who have been entrusted with protecting lives and property, have abused their power. They often use force beyond the limit permissible by law, infringing on the rights of innocent civilians and causing a lot of harm and pain to people here.
There have been cases of victims who have experienced sexual assault, injuries and death, often the result of stray bullets and possible mistaken identities. Over the years, there has been an insatiable feeling of distrust as cases like this keep occurring. Relationships between the Nigerian police and citizens are largely characterized by suspicion, prejudice, brutality and violence.
Recently, the youth of Nigeria decided to stand up for their rights and hold a peaceful protest for the government to disband the special unit of the police force called SARS (Special Anti-Robbery Squad). This unit has been known for their harassment, extortion and killing of innocent people.
The protest remained peaceful for 12 days, during which time the undeterred youth took to the streets daily to voice their demands for a better living situation. The people of Nigeria felt that the government would have remained silent while we continued to lose young and vibrant future change-makers who had been victims of mistaken identities profiled for their looks – the color of their hair, having a new iPhone, looking good or driving a nice car.
Police have used excessive force on unarmed protesters since demonstrations began, which has resulted in the loss of life and disruption of calm within the affected states and the federal capital where our Global G.L.O.W. clubs are held.
Parents are concerned because this situation has created an opportunity for hoodlums to take advantage and exploit hard working citizens, evading shops and plazas, looting goods and vandalizing public property. A 24-hour curfew has been imposed in some parts of the country and a Major National Examination (NECO) has been postponed indefinitely. This all comes just as we were beginning to see hope after the lockdown in place due to the COVID-19 pandemic.
Social media has played an enormous role in this fight by amplifying our voices with the trending #ENDSARS, which has emboldened youth to unify and fight to disband the notorious SARS unit. They also seek justice for all deceased victims of police brutality with adequate compensation to the families and the establishment of an independent body to oversee the investigation and prosecution of all police misconduct within 10 days.
It is important to note that the protest in its early stages was peaceful and well-coordinated. Young people volunteered to provide logistical, medical and legal help – the latter two for injured and arrested protesters respectively, this shows how much enthusiasm the younger generation has towards national security, peace and wellbeing (mentally and physically).
2.1.9.1 Impact of Media Campaign Against Police Brutality
     The Special Anti-Robbery Squad (SARS) unit of the Nigerian Police Force was created in 1992 to combat violent crimes. Unlike other police officers, SARS operatives were allowed to work in unconventional ways and to be tough in their fight against organised crime. However, allegations of abuse ranging from extortion, kidnapping, rape and extra-judicial killings by SARS operatives have been documented.
The allegations led to the #EndSARS movement which began on Twitter in 2016 as a protest against police brutality. The most recent round of protests began on 3 October 2020 after a video was shared on Twitter purportedly showing SARS officials killing a man and fleeing with his vehicle in the Delta region, Southern Nigeria. Before long, decentralised and youth-led protests against police brutality spread within and outside Nigeria.
Facing the possibility of sustained national protests, the police chief, Mohammed Adamu, announced the dissolution of SARS on 11 October 2020. The protesters did not back down, however, as they were sceptical of the dissolution given that the SARS unit had been “banned” on four previous occasions. The protests culminated in the Lekki shootings and Nigerian military officers have been accused of firing at unarmed protesters.
The way in which #EndSARS was used provides insight into how Twitter serves as a co-ordinating platform for oppositional discourse and activist campaigns in Nigeria. During the protests, Twitter was used in at least three ways: to co-ordinate protests, to amplify the voice of the campaign globally, and to berate brands and public figures deemed to be opposed to the movement.
In terms of co-ordinating the protests, Twitter was actively used to share information regarding protest venues and to update protesters on breaking news events. Indeed, without a platform like Twitter it would have been difficult, if not impossible, for protesters to spread across the country to co-ordinate themselves in highly organised and effective ways and to feed off one another’s energy.
Twitter users also sought to amplify conversations around the hashtags #EndSARS, #SARSMustEnd, #EndPoliceBrutality and #EndSARSNow. It was clear that users wanted coverage of the protests by international new outlets and they saw this as a success, celebrating every clip of international media reportage. It seems the agenda was to “get the word out there”, for people to retweet widely, for celebrities and influencers to use the hashtag, and for news on the protests to be widely circulated. This strategy of amplification appears to have been successful. On 9 October 2020, #EndSARS was the top trending hashtag in the world with over 2 million tweets, and it continuously trended in other countries including the United States and the United Kingdom.
In contrast, protesters called out established brands that were silent on the hashtag. In some instances, banks were berated on Twitter for not tweeting #EndSARS and for not supporting the campaign with funds, something start-ups were said to have done. Also, actress Toyin Abraham was condemned on Twitter for promoting her movie during the protests as users felt she was being “insensitive” and “inconsiderate”. In similar fashion, Twitter users attacked singer Burna Boy for not taking part in the campaign online. The Twitter campaign urged people to unfollow President Muhammadu Buhari on Twitter, leading to him losing 100,000 followers. Some Twitter users went as far as releasing the phone numbers of public figures who opposed the #EndSARS movement, asking that they be bombarded with calls.
This phenomenon underlines the way in which Twitter is used differently by Nigerians in comparison to how they use other social media platforms. At the base of this argument is the acknowledgement that Nigerians use Twitter in a particularly activist, aggressive and confrontational way. And there is a recognition of the influence that Twitter has had in Nigeria as “there has been barely any social media platform contesting with Twitter in hosting Nigerian conversations — whether protests, rants or energising social movements”. This concept, broadly known in Nigerian discourses as The Nigerian Twittersphere, has not been covered in academic literature.
Hence, It describes the “Nigerian Twittersphere” as a fluid community of users who assemble around Twitter hashtags to freely and uniquely express their opinions in ways that are nationalistic, political and combative. There are academic explanations as to why this may be: for instance, scholars Alex Bruns and Jean Burgess refer to the use of hashtags in formation of ad-hoc publics on Twitter. Sanjay Sharma also describes the hashtag as a part of the Twitter infrastructure that makes the circulation of viral tags possible.
Similarly, research shows that across the world, Twitter is becoming the focal platform for political discourse as it “can foster a more diverse public discussion than other kinds of social network”. Twitter is also seen as the preferred platform for political debates in Spain. And in places like the US, Twitter has become increasingly vital for politicians and it is serving as a “viable platform to reflect prevailing political sentiments and concerns of people”.
This line of argument, however, does not explain the Nigerian Twittersphere where, as witnessed in the #EndSARS episode, Nigerian social media users, beyond being politically expressive, become far more combative when they use Twitter compared to when they use other platforms like Facebook or Instagram.
Twitter, unlike other platforms, has been “integrated into Nigeria’s political discourse”, and  is described as a land whose inhabitants “are not subject to anyone’s control”, having the freedom to denigrate anyone in what is called “dissing”. Its users have been called Nigerian Twitterati and seem to  wear a “militaristic garb” when they come on Twitter, and the #EndSARS movement underscores this reality in cases where campaigners have been called “Twitter warriors”. There are also persistent culture wars on, for instance, #JollofDebate between Nigerians and Ghanaians. Speaking to this, Ayomide Tayo says, “We (Nigerians) can abuse our own but you dare not diss us”, adding that “The bottom line is that you don’t want to mess with Nigerians”.
It is this phenomenon that explains the way in which activist tags such as #EndSARS have been deployed on Twitter to curate social movements. It also explains why Twitter has been used to shape other campaigns such as #RevolutionNow, #OpenNASS and #WeAreTired. The situation is no different for Nigerians outside the country. Twitter has been used by those in the diaspora to not only comment on the #EndSARS movement, but also organise protests in cities like London, Berlin and Toronto.
For many, the Nigerian Twittersphere also serves as an alternative space to discuss issues outside a traditional media space that has come under increasing regulatory constraints, especially with regards to broadcasting where hate speech regulations have been introduced. Thus, even though Twitter users number less than half of Facebook users in Nigeria, Twitter has been used in a unique, militaristic and combative way that makes campaigns like #EndSARS more effective than they would normally be.
There has been a relatively sustained attempt to regulate social media use in Nigeria in ways that mirror top-down control. Examples include a failed experiment in 2015 and the recent 2019 Internet Falsehoods and Manipulations and other Related Matters Bill, popularly called the social media bill. The 2019 bill targets social media users, internet intermediaries and online media outlets.
But with social media and the Nigerian Twitter sphere in particular, regulation may not be as straightforward. For instance, there are questions as to how social media posts can be monitored and the scale that this will require. Indeed, there are concerns as to whether this is possible at all. Other questions relate to Nigerians abroad, for many of whom the Nigerian Twitter sphere is the major, and in some cases, only avenue to participate actively in Nigerian political discourse.
As a result of the difficulty in regulating social media and the opposition towards it, the 2019 bill is on hold. In the wake of the #EndSARS movement, however, there have been bolder calls for regulation. The chaos and violence that occurred during and after the movement have been blamed on social media misinformation/disinformation. Some have latched onto this to call for the regulation of social media. In his address to the nation, the President condemned the spread of fake news on social media but said nothing about regulation.
However, the Minister of Information, Lai Mohammed, has come out to say that social media must be regulated, describing fake news as “the biggest challenge facing Nigeria today”. He also described the #EndSARS movement as a “war” fought on social media through the use of fake news, adding that a social media policy was needed to make it possible for social media to be shut down at will “when it becomes a menace”.
Overall, the #EndSARS movement has made apparent the power of social media, particularly Twitter, in facilitating the assembly of people around an issue – people who can express themselves on platforms like Twitter largely free from the regulation that has been imposed on the broadcast media in Nigeria. Having been reminded of this, it seems the authorities will now seek ways to intensify the regulation of social media. It is unclear whether the current “social media bill” will be pushed through or whether another policy will be drafted. Whichever is the case, the question that remains is whether the government favours regulation because it is needed to combat online harms in the public interest, or whether government is only trying to extend the control it has over the traditional media to the social media to silence dissent.
Recently, The Kwara State Police Command has announced through social media, stated “that it will prosecute the three police officers found guilty of the alleged killing of an ND11 student of the Kwara State Polytechnic, Ilorin, Qoyum Abdulyekeen Ishola, in a court of competent jurisdiction. In the statement titled “Final Update on the Case of Qoyum Abdulyekeen Ishola,” the police named the three dismissed officers as Inspector Abiodun Kayode, Inspector James Emmanuel, and Sergeant Oni Philip. He stated, “The Kwara State Police Command wishes to provide an important update regarding the investigation into the tragic incident involving the loss of Qoyum Abdulyekeen Ishola on 4th September 2024.
A statement signed by the Police Public Relations Officer of the Kwara State Police Command, DSP Ejire-Adeyemi Toun, on behalf of the state Commissioner of Police, Victor Olaiya, made available to the press, stated that the police authority has dismissed the three officers found culpable in the killing of the student. This decisive action highlights the unwavering commitment of the Inspector General of Police, IGP Kayode Egbetokun, NPM, PhD, to upholding justice, professionalism, and accountability across the Nigeria Police Force. Under his leadership, we are resolute in ensuring that officers conduct themselves with integrity, and any breach of ethical standards, particularly in cases leading to loss of life, will be met with a stiff response. In recent years, social media has emerged as a powerful tool for activism, providing a platform for raising awareness, mobilizing support, and exposing human rights abuses. 
2.2 THEORETICAL FRAMEWORK 
2.2.1 Agenda Setting Theory 
In recent years, Nigerians are actively involved in the politics of their country through the use of social media. Nigerians use social network sites especially Twitter, to engage with government agencies as well as question media, activists are not only communicating with fellow by public issues communicated through social media.
Can social media set the agenda for mainstream media? This is a question this paper set out to answer. The concept of agenda-setting is centered on the hypothesis that audiences not only learn about issues through the media but also places much importance to attach to an issue from the emphasis the media put on the topic (McCombs & Shaw, 1972). This explains that people unconsciously attach importance to some issues over others based on how much the media emphases it. That is the more the media talks about a particular issue, the more people give it more importance. 
Agenda-setting is a vital process as a change in media report changes people’s perception of what issues are important and which ones are not. Bernard Cohen’s statement in his 1963 book perfectly describes agenda-setting “The press may not be successful much of the time in telling people what to think, but it is stunningly successful in telling its readers what to think about” (p.13). This statement explains the way agenda setting works, the media does not tell audience exactly what to think but they successfully tell audience what to think about.
 Agenda-setting is the creation of public awareness and concern of salient issues by the news media. Most research on agenda-setting hinges on two basic assumptions. For example, news reports are presented in the order that editors and producer determine to be more appealing to the audience. The second assumption states that, the audience will regard such issues as important than other issues. Agenda-setting theory seems quite useful in helping us have a better understanding of the pervasive role the media plays.
Social media makes creation and sharing of news stories easy and fast; its viral nature allow such news to have what some called public agenda. A situation where public opinion is at the fore front and a discussion usually political is focalized around the opinion of the public through social media (Salman, Salleh, Mustaffa and Ali, 2016). This means the mainstream media no longer has total control of agenda setting over the masses. This is due to the popularity of the social media which provide easy access and makes news sharing easier and faster.
Woodly (2008) asserts that the development and ascendancy of the Internet as an informational medium has altered the information environment in which political elites and interested citizens function. The #Endsars campaign since inception has gathered increasing attention on Twitter with over 2000 tweets daily detailing incidences of police brutality. This narratives on Twitter became major headlines on the mainstream media especially newspapers, radio and television. For social media to influence public agenda, an increased attention to political issue on Twitter should be followed by increase attention to that issue in traditional media (Gidengil, 2014). 
Following the start of #Endsars campaign on Twiiter, Nigerian traditional media houses started reporting news about about police brutality immediately. Newspapers had the report on front pages with pictures, for example, BusinessDay Newspaper  had a caption on it December 3rd paper’s front page that reads “Nigerians launch #Endsars campaign on Twitter, it made use of tweets by Nigerians in its report.
BBC reported the issue on the 4th of December with a caption “Nigerian’s #Endsars campaign at police brutality video”. As the hashtag gathered momentum on Twitter, mainstream media started reporting about it daily using tweets detailing horrifying cases of brutality by officers of the unit on Nigerians. Before the campaign, cases of police brutality were not reported as major news and it was usually reported in isolation. The Twitter hashtag #Endsars however, made the case of police brutality a national discourse, both online and offline. The social media campaign attracted the attention of necessary authorities. 
The police force through the Public Relations Officer, Ag. DCP Jimoh Moshood, downplayed the campaign as a political rather than a social movement. However, this did not stop the rise of the movement and the force eventually bowed to public pressure, the Inspector General of Police, Mr. Idris, announced the restructuring of the unit, appointing a new commission to oversee the affairs of the unit as well as an investigation on the allegation against the police unit. The reports after six months of this restructuring yielded no result as social media reports show the continuous assault by officers of the police unit SARS on Nigerians especially on the youths. 
However, with the cosolidated efforts of every Nigerian groups led by the #Endsars converner, Segun Awosanya, the Nigeria acting president, Yemi Osinbajo, on 14th August 2018, directed the inspeector general of police to overhaul the unit citing persistent complaints of human right abuse by the unit (Mutum, 2018).
The theory is therefore relevant to the study because the social media can be used to set the agenda of human rights in Nigeria, so that the people will think along that line. And with the hash tag quality of social media, the issues of police brutality can go viral and turn to topic of discussion for the Nigerian populace.

2.3		REVIEW OF EMPIRICAL STUDIES
     Afeez A. Soladoye, Adeolu O. Ojo (2021) Impact or Social Media on Police Brutality Awareness in Nigeria posited that in recent years, social media has emerged as a popular medium for providing new sources of information and rapid communications, particularly during natural platforms. An important characteristic of Twitter is its rea-time nature Users frequently post what they are doing and thinking about and repeatedly return to tne site to see what other peopie are doing. This generates numerous users updates from which we can find useful information related to real-world events including natural disasters such as earthquakes, bushfires, and cyclones. This growing use of social media during crises offers new information sources from which the right authorities can enhance emergency situation awareness. Survivors in the impacted areas can report on the ground information about what they are seeing, hearing and experiencing during natural disasters. People from surrounding areas can provide nearly real-time observations about disaster scenes, such as aerial images and photos. This is particularly useful during severe emergency situations, in which people within blackout areas woud experience limited communication  activities.  By leveraging the public's collective intelligence, emergency authorities could better understand "the big picture during critical situations, and thus make the best, most informed decisions possible for deploying aid, rescue and recovery operations.
Matthew Eric Glassman Jacob R. Straus, and coleen . Shogan: socal Networking and Constituent Communications noted that social media could be used to alert emergency managers and officials to certain situations by monitoring the flow of information from different sources during an incident. Monitoring information flows could help establish "situational awareness ". Situational Awareness is the ability to identify, process and comprehend critical elements of an incident or situation. Obtaining  real-time information as an incident unfolds can help officials determine where people are located, assess victims needs, and alert citizens and first responders to changing conditions and new threat. Another potential benefit of social mediacited is that it may increase the public’s ability to communicate with the government.While current emergency communication systems have largely been centralized via one-way communication from the agency or organizations to individuals and communities-social media could potentially alter emergency because information can flow in multiple directions (known as back channel communications).
According to Wright and Hinson (2009) many (85% in 2009 compared with 72% in 2008) believed social media complement traditional news media, and an even higher number (92% in 2009 compared with 89% in 2008) think blogs and social media influence coverage in traditional news media. Most (88% in 2009 compared with 84% in 2008) believe blogs and social media have made communications more instantaneous because they encourage organizations to respond more quickly to criticism. Results continue to show that traditional news media receive higher scores than blogs and social media in terms of accuracy, credibility, telling the truth and being ethical. Findings also show most (80% in 2009 and 75% in 2008) expect traditional news media to be honest, tell the truth and be ethical. Fewer than half (41% in 2009 and 44% in 2008) hold these same expectations for blogs and other social media.Bruce R. Lindsay (2011) concluded that, Social media appear to be making inroads into emergency management for a variety of reasons. For one, accurate, reliable, and timely information is vital for public safety before during, and after an incident. As people continue to embrace new technologies, use of social media will likely increase. Moreover, as its popularity grows, a significant number of people will likely choose social media as their main source of information. They may also increasingly expect that agencies will also use social media to meet their informational needs. Many emergency managers and agencies have already adopted the use of social media to meet this expectation. However, they also started using social media because they believe it provide another tool to disseminate important public safety information. In addition, beyond informational purposes, the use of social media not only allows people to interact and communicate in ways that are not possible through other media, but in some cases it has allowed response organizations and victims to interact and communicate with each other when traditional media were unavailable. Some would say that social media can be used to improve emergency management capabilities and that the promise of such positive results merit further use of social media for emergencies and disasters.
Richard and Abolaji concluded that "The systematic brutality of the police affects virtually every Nigerian, though at different levels, as the impact weighs down more on the poor. The operations of the Nigeria Police Force bear almost no resemblance of the requirements of the Nigerian law. The activities of the NPF are at marked variance with protecting human life, safety and security, as it rather endangers the people they ought to protect. It is evident that lack of capacity to conduct proper criminal investigation is responsible for the reliance of the Police on torture-induced contessions As a result of the multitude of police stations in the country and the manner or development Or the authority and responsibility of these police stations and OivIsions, there nas Deen inte supervision and control ot this problem. Urgent measures are thererore required to return policing in Nigeria to the path of lawtulness, respectability, and public contidence. At present, there is no accountability or crimes committed by the police. The NPF is controlled at the federal level and its officers are not answerable to the local populations. The he best approach to solve this dilemma of unlawful arrest and detention is through intelligent legislation and respect or the laws governing detention tor investigative purposes. Other suggestions Include, proper training and retrarning ot police ottice, deployment of advanced forensic techniques for investigations, improvement in the capacity o the police in their Investigative responsibilities, encouragement of professionalism within its rank and file as well as effective punishment of erring officers as deterrence to others.
The Gale Database s Opposing Viewpoints Online Collection provides a great introduction into the topic of police brutality. It defines police brutality as.the use of unnecessary force by police in their encounters with civlians. The force used is beyond what would be considered necessary n the situation at hand Essentialy police Drutality is when police officers exceed what would be considered reasonable torce in a situation. Furthermore, this article delves into the current conversation about police brutality by introducing that with the implementation of social  media and constant news coverage, that this issue has realy caught the attention of the public who are now able to discuss and debate the problem on new plattorms that were not previousiy availabie and can now share their opinions with anyone, anywhere, at any time. This is even further exacerbated by the fact that almost everyone has a smartphone and therefore the capability to record and post incidents of police brutality on social media (Gale 2016).
M Gerber's and J. Jackson's article Justitying Violence: Legitimacy, ldeology, and Public Support tor Police Use ot Force sought to find a relationship between police legrtimacy political ideology and support for reasonable use of force and excessive use ot torce. They conducted a study due to the lack of psychological analysis of the opinions ot the public on police vioence. They suggested that when the authority of the police is legitimate, citizens are more likely to obey laws and can predict people s opinions on the use of violence to obtain social control. They also suggested that political ideology was connected to an individuals opinions on police use of force. The study measured people's attitudes towards police use of both reasonable and excessive force by determining how much respondents approved or disapproved of police use of force The study found that political ideology was a predictor of respondent's acceptance of excessive force by determining how much respondents approved or disapproved the use of force. 
A. Goldsmith's article "Police Reform and the Problem of Trust asked the question of how to create a police force that the public trusts and frames it in past knowledge of how difficult it is to maintain and establish trust in police. They stated that people want police that they can trust because police are in a position of power and control over the general public and if they police can't be trusted then it is dangerous to the public due to the police's privileged position in society. Furthermore, an inclination to not trust an institution is not necessarily a bad thing as historicaly it has been used as a means of self-preservation. The article also points out that communities comprised of people of certain ethnicities or social disadvantages have distinct experiences with police and are socialized in such a way that gives residents a negative perception of police and other public services. Goldsmith states that For subordinate groups, the perceived bases for distrust of police will emerge from the paticular habitus they possess, grounded in the personal experiences, shared narratives, and interpretive frames located within those groups". This notes how disadvantaged groups do not trust the police because they have had negative experiences with the police either directly or through listening to the experiences of others that they relate to. This notion is important for the current research because it shows how ethnicity, experience with police, and other related factors can affect how someone trusts the police and in turn how they perceive them. The article also mentions how the  polices' practice of targeting certain groups is connected to these groups having a poor perception of the police. They also note how the police's use of excessive force alienates citizens from the police and that police brutality reflects a police lack of confidence in their ranks and hostility from police towards groups like minorities, women and other disadvantaged groups. This is highly relevant to the current research as it explains some of the underlying causes of issues in citizen and police relations which is crucial to understanding perceptions of the police. Understanding how the police relates to different parts of the citizenry will help to more deeply analyze perhaps why police use excessive force, how it is related to the way the public sees the police, and how to solve the problem. The article also suggests some solutions to the problem of lack of trust in police by pointing out how advancements in the media such as the mass prevalence of video cameras, mass audience news broadcasts, and presumably social media creates a greater visibility of police use of force and that this could make fundamental change in police actions crucial.







CHAPTER THREE
RESEARCH DESIGN
3.1 	Research Method
For the purposes of this research, the researcher has decided to make use of questionnaires. The questionnaires will be distributed among members of the public, civil servants, individuals and corporate bodies etc particularly women. 
The researcher will use questionnaires for this research work because it is a reliable and quick method to collect information from multiple respondents in an efficient and timely manner. This is especially important when it comes to large projects, with several complex objectives, where time is one of the major constraints. 
3.2 	Population of the Study
The target population for this research work covered 100 respondents,  this defined to include members of the public (25)respondents, civil servants (10) respondents, market women (25) respondents, individuals (20) respondents and corporate bodies (20) respondents  etc since these are available individuals within the researcher’s reach. 
3.3 	Sample Size and Sampling Techniques
Anyaegburam et al (2004) states that sampling in a research is essential because population tend to be large and resources and time available are limited with the result that bit is usually no possible for study each individual. Sample size: A total of 100 respondents will be sampled for this study with the target population. Purposive and convenient sampling procedures were used in selecting respondents for the study. 
The techniques used to obtain the sample size random sampling: This method s commonly used in a study that has a ample population. In using this, every member of the population is listed out on pieces of paper, as well as electronic devices such as computer. This sampling method was choosing for representation.
3.4 	Instrumentation
Questionnaires will be as the instrument of data collection in this research work. The questions will be basically on research question. Questionnaires will be used as instrument for ease of qualitative data analysis which is very important in drawing conclusion on the research questions.
The questionnaire has two sections: A and B
Section “A”, is on personal data of the respondents; demographic data.
Section “B”, is on the extent of audience perception
3.5	Method of Data Collection
	This data research of this research work will be collected through the administration of questionnaire, interview and personal observation on respondent in Ilorin-East local Government, Kwara State as case study. The instrument will be use to delicate demography data and data for specific question for the study. To ensure accurate data collection the questionnaires was distribution of in Ilorin-East local Government, Kwara State as case study. The interview and personal observation were also conducted by the research. The above instrument use will helped in collecting an aggregate amount of the data used for the study.
3.6    Method of Data Presentation and Analysis 	
        For proper analysis in this study, descriptive and interference statistical tools of measuring data were use in analyzing the collected data. That is, data were analyzed and presented using descriptive statistical tools such as frequency distribution tables and cross- tabulations.
	In this study, the research use a chi-square test which is statistical hypothesis test used in the analysis of contigency table. In simpler terms, this test is primary used to examined whether two categorical variable are independent in influencing the test statics.
3.7 	Validity and Reliability of Instrument
The questionnaire designed for the study was subjected to a validation process for face and content validity. In the validation process of this study, copies of the questionnaire and copies of the research questions were given to some members of the public.
These respondents went through the research questions and the questionnaire carefully to ascertain the appropriateness and adequacy of the instrument. 
However the other useful observations and suggestions by the respondents were modified, and the corrections were made. 
The copy of the questionnaire has been reviewed in order to make necessary adjustments to ensure reliability and validity of the study. 







CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
The purpose of this study was to analyze the Audience Perceptions of Social Media about Police Brutality with reference to Ilorin East Local government, Kwara State. This chapter is concerned with the presentation and analysis of data collected through the use of questionnaire distributed to the respondents. One hundred copies of questionnaire were distributed and fortunately one hundred copies of the questionnaire were received. This represented a response rate of 100%.
4.1 Analysis of Research Instrument/Data Presentation 
This chapter presents the data collected from the respondents. A total number 100 out of the distributed 100 questionnaires, which were found useable, were used the data analysis. Each questionnaire contains 20 items. These items were grouped on their relevance and relatedness to each of the research questions under examination. Percentages, frequency and response were used for the analysis of research question.
4.2 Analysis of Research Questions
SECTION A
TABLE 1: Age Distribution of the Respondent 
	Response 
	Frequency 
	Percentage %

	15-24
	40
	40%

	25-45
	60
	60%

	45 and Above
	0
	0

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 1; shows that out of the respondents who partook in the survey, 40(40%) of the respondent were within the age bracket of 15-24 years, 60(60%) of them were within the age bracket of 25-45 years, 0(0%) of them were within the age of 45-50years, majority of the respondent were with the age bracket of 25-45 years.
TABLE 2: Gender of the respondents 
	Response 
	Frequency 
	Percentage %

	Male 
	55
	55%

	Female 
	45
	45%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 2; shows the distribution of the respondent by their gender out of all 55 (55%) of the respondents were males while 45(45%) of them were females. It’s implies that majority of the respondents were male
TABLE 3: occupation of the respondents 
	Response 
	Frequency 
	Percentage %

	Student 
	55
	55%

	Civil servant 
	30
	30%

	Others
	15
	15%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 3 shows that out of the respondents who partook in the survey, 55(55%) of them were Student, 30(30%) of them were Civil servant while 15(15%) of the respondents were chosen others occupation
TABLE 4: Marital status of the respondents 
	Response 
	Frequency 
	Percentage %

	Single 
	68
	68%

	Married 
	32
	32%

	Divorced
	0
	0%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 4 shows that out of the respondents who partook in the survey, 68(68%) of them were single, 32(32%) of them were married. This shows that majority of the respondents were single.
 SECTION B
TABLE 5: Do you use social media as means of sharing information?
	Response 
	Frequency 
	Percentage %

	Yes
	68
	68%

	No 
	32
	32%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
Table 5 shows that 68 of the respondent representing 68% have access to social media as means of sharing information while 32 (32%) of the were not have to social media as means of sharing information. Its implied that majority of the respondents have access use social media as means of sharing information.



6. Which social media do you often use? 
	Response 
	Frequency 
	Percentage %

	Facebook
	19.8
	19.8%

	Watsapp
	34.7
	34.7%

	Twitter 
	29.7
	29.7%

	Instagram 
	11.9
	11.9%

	Others
	3.9
	3.9%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
Table 6 shows the distribution of the respondents, 19.8(19.8%) of the respondents said that they use facebook, 34.7 (34.7%) of the respondents said that they use watsapp while 29.7(29.7%) of the respondents also said that they use twitter and 11.9 (11.9%) Instagram and 3.9 respondents representing (3.9%) engage to others social media. It’s implies that majority of the respondents were watsapp users 
Question 7: Have you heard about campaign against police brutality on social media? 
	Response
	Frequency
	Percentage

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
In response to the question 7, 70 respondents (70%) Have you heard about campaign against police brutality on social media, while 30 respondents (30%) were not. 


Question 8: How often do you hear about campaign of police brutality on social media?
	Response
	Frequency
	Percentage

	Very often
	60
	60%

	Quite often
	10
	10%

	Not often 
	20
	20%

	Not at all
	10
	10%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
From table 8 above, 60 respondents (60%) said they often hear about campaign of police brutality on social media, 10 respondents (10%) said they quite often hear about campaign of police brutality on social media, while 20 respondents (20%) said they not often hear about campaign of police brutality on social media respondents (10%) also chosen indifference, 10 respondents (10%) said they have not hear about campaign of police brutality on social media
Question 9: Have you encountered any kind of harassment by police officers? 
	Response
	Frequency
	Percentage

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
In response to the question 9, 70 respondents (70%) Have encountered any kind of harassment by police officers, while 30 respondents (30%) were not. 


SECTION C
TABLE 10
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	10
	Social media has played vitals in creating awareness about police brutality
	80
	0
	20
	0
	100

	
	Percentage 
	80%
	0%
	20%
	0%
	100%


Source: Research’s fieldwork, 2025
	The data above shows that 80% of the respondents Strongly agreed that Social media has played vitals in creating awareness about police brutality while 20% dissent with the statement. The statement is therefore accepted.
TABLE 11
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	11
	Social media has been useful weapon for campaign against police brutality
	40
	20
	20
	20
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The above data shows that 60% of the respondents agreed that Social media has been useful weapon for campaign against police brutality while 40% of the respondent dissent with the statement. The statement is however considered accepted. 



TABLE 12
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	12
	Student partook in creating awareness against  police brutality 
	20
	40
	15
	25
	100

	
	Percentage 
	20%
	40%
	15%
	25%
	100%


Source: Research’s fieldwork, 2025
The above data shows that 60% of the respondents agreed that Student partook in creating awareness against police brutality while 40% of the respondents disagreed with the statement. The statement is therefore accepted.
TABLE 13
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	13
	Social media is one of the weapon used to curb police brutality in Nigeria
	40
	20
	20
	20
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The above data shows that 60% of the respondents agreed that Social media is one of the weapon used to curb police brutality in Nigeria while 40% of the respondent dissent with the statement. The statement is however considered accepted. 
TABLE 14
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	14
	Low income earning by police officers enhance the high rate of police brutality in Nigeria
	40
	20
	20
	20
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The above data shows that 60% of the respondents agreed that Low income earning by police officers enhance the high rate of police brutality in Nigeria while 40% of the respondent dissent with the statement. The statement is however considered accepted. 
TABLE 15
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	15
	Social media network made the world to know the severity of brutality faced by Nigerian citizen
	20
	40
	20
	20
	100

	
	Percentage 
	20%
	40%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	Table 15 shows that 60% of the respondents agreed that Social media has been useful weapon for campaign against police brutality while 40% of the respondent dissent with the statement. The statement is however considered accepted. 
TABLE 16
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	16
	There is no any other means to inform people about the effect of police brutality except social media platform
	40
	20
	20
	20
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	The above data shows that 60% of the respondents agreed that There is no any other means to inform people about the effect of police brutality except social media platform while 40% of the respondent dissent with the statement. The statement shows that social media platform is major platform that inform people about the effect of police brutality, however considered accepted. 
TABLE 17
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	17
	Social media influence the public’s perception on police brutality
	40
	40
	0
	20
	100

	
	Percentage 
	40%
	40%
	0%
	20%
	100%


Source: Research’s fieldwork, 2025
	Table 17 shows that 80% of the respondents agreed that Social media influence the public’s perception on police brutality while 20% of the respondent dissent with the statement. The statement is however considered accepted. 
TABLE 18
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	18
	Permanent solution can be profer to police brutality in Nigeria with help of social media
	20
	40
	20
	20
	100

	
	Percentage 
	20%
	40%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	Table 18 shows that 60% of the respondents agreed that Permanent solution can be profer to police brutality in Nigeria with help of social media while 40% of the respondent dissent with the statement. The statement is however considered accepted. 
TABLE 19
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	19
	Social media can be used to better influence positive change and values among the police through education and sensitization
	20
	40
	20
	20
	100

	
	Percentage 
	20%
	40%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	Table 19 shows that 60% of the respondents agreed that Social media can be used to better influence positive change and values among the police through education and sensitization while 40% of the respondent dissent with the statement. The statement is however considered accepted. 
TABLE 20
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	20
	Social media contributes to growth of Nigeria by informing the citizen about negative effects of brutality 
	40
	20
	20
	20
	100

	
	Percentage 
	40%
	20%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	Table 20 data shows that Social media contributes to growth of Nigeria by informing the citizen about negative effects of brutality 60% of the respondents agreed with statement while 40% of the respondent dissent with the statement. The statement considered accepted. 
4.3	Analysis of research questions 
Research Question One: To what extent does social media increase public awareness and engagement with police brutality issues?
	From table 8 above, 60 respondents (60%) said they often hear about campaign of police brutality on social media. This implies that majority of respondents heard about police brutality through their engagement on social media
Table 10 analyzed how audience social media used its campaign against police brutality, whereby 60 respondents (60%) Strongly Agreed that Social media can be used to better influence positive change and values among the police through education and sensitization, 
Table 15 data also shows that 60% of the respondents agreed that Social media is one of the weapon used to curb police brutality in Nigeria 60 respondents (60%) agreed, while 40 respondents disagree. 
Table19 response from 60 respondents (60%) also agreed that Social media can be used to better influence positive change and values among the police through education and sensitization.
Research Question Two:
What challenges sabotage the efforts of social media activists in Nigeria campaign against police brutality  and abuse of human rights?
	Table 10 answered this research question 3 as it was gathered in table 10 that  92 (92%) of the respondents strongly agree that fake news reporting on social media platforms reduce the effectiveness of social media activism 4 (4%), agree to it, 2(2%) of the respondents remains neutral, 1(1%) strongly disagree, while 1(1%) of the respondents disagree with the statement
They conducted a study due to the lack of psychological analysis of the opinions of the public on police violence. They suggested that when the authority of the police is legitimate, citizens are more likely to obey laws and can predict people s opinions on the use of violence to obtain social control. They also suggested that political ideology was connected to an individuals opinions on police use of force. The study measured people's attitudes towards police use of both reasonable and excessive force by determining how much respondents approved or disapproved of police use of force. The study found that political ideology was a predictor of respondent's acceptance of excessive force by determining how much respondents approved or disapproved the use of force. 
Research Question Three:
What role do social media campaigns play in promoting policy reforms and accountability measures? 
     Table 20 data shows that Social media contributes to growth of Nigeria by informing the citizen about negative effects of brutality. 60% of the respondents agreed social media made the Police accept taking responsibility for their actions, Table 19 also shows of the that Social media can be used to better influence positive change and values among the police through education and sensitization 
	Table 19 shows that 60% of the respondents agreed that Social media can be used to better influence positive change and values among the police through education and sensitization
Research Question Three:
How do law enforcement agencies respond to social media criticism, and what are the implications for community relations?
With reference to literature review, the media, according to Asemah (2011), are agents of social change that can bring about positive attitudinal change in the audience; they set agenda for the people to follow in any society. The social media are crucial to opinion formulation and eventual outcomes of events. The social media today are champions of human rights, from twitter to facebook, people are speaking out from their communities. They act as the eyes, ears and voices of the public, drawing attention to abuses of power and human rights in just a click. Through social media hashtags, post, tweets and retweets, they have made governments and civil society organisations to effect changes that will improve the quality of people’s lives.
4.4	Discussion of findings 
 The following findings were obtained from the analysis of the data presented above:
The study shows that majority of the respondents (80%) agreed that Social media is a very useful tool that really helped in the Police Brutality awareness. While 60% of the respondents agreed that the awareness had swift response from the Government due to the involvement of Social Media, and 60% of the respondents agreed that its social media that made the international bodies and the world in general to know of the Brutality, Torture and Abuses Nigerians are facing from the hand of their Police Force. 
Larger number of Nigerians took part in the campaign against police brutality, where majority of the respondents (60%) used watsapp and facebook as the Social Networking site for creating the awareness. Facebook is also the social networking site that the respondents agreed (80%) to really help during the online awareness as the hastags really trended everyday with millions of likes, comments and impressions.
Nigerians have lost hope in the Police department of the Federation as they had formed bad opinion about the police due to what they see and read on their Social Networking Sites about police Brutality as they call for Police reformation and reorientation. 
Social media campaign was the power engine that helped in igniting the physical protest as many people may fear coming out to protest but they keep using their social media influence and involvement to campaign against the brutality, though 60% of the respondents agreed that social media campaign is more effective than physical protest but in the real fact physical demonstration is what our government yields to.
Social media helped the victims of Police Brutality as the whole world got to know the victims as their pictures and Story are shared on the social media, though some of them might have died but the living ones are getting judgment as the Government ordered each state to set up judiciary panel for the hearing of the police misconduct.





CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
This research work seeks to analyse the Audience Perceptions of Social Media about Police Brutality in Nigeria. The work is made up of five chapters with lot of efforts being put in place to critically investigating how effective social media is in checkmating, reshaping and theorizing  audience perception  about Police brutality in Nigeria.  
The chapter one of this work as the introductory part entails the background of study, objectives of the study, statement of problems, scope of the study, research questions and hypotheses, significance of the study as well as limitations and operational definitions of terms used in the course of the research. 
Chapter two which focused on the literature review critically looked into the conceptual and theoretical frameworks pertaining to the research work, noting all forms of relevant theories explaining the essence of social media in the campaign against police brutality; as well as the review of related studies to know what facts past researchers have been able to established on the study under review. 
Chapter three of this research work however, contains research methodology adopted in the study, population of the study. Sample size which is pegged at 300 and sampling technique which is, the purposive or judgement sampling techniques and the instrument used in the research study was questionnaire that was administered amidst the sampling size of the population. It also clearly stated the validity and reliability of the instruments, method of administration of the instruments as well as it stated the method of data analysis.
Chapter four of this research work, revealed how the data gathered were analyzed for easy understanding using tables and other statistical method of analysis. It also contained how data were presented.
Chapter five of this research work featured the summary, conclusion and recommendations. 
5.2 Conclusion 
Though Social media has some negative impacts on young ones and the society, however, findings have shown that it still have numerous positive impact, one of the positive impact was how it really helped during Police Brutality Awareness in Nigeria, as the youths used the Social Networking Sites to express their needs and grievances as they campaigned against the Brutality, Torture and Abuses they face from the police. Social media is not only used for chat, watching Movies or catch cruise, it can be used for communication with the government and the world at large, which the Nigerian youth did during their campaign against Police Brutality. Also, twitter was seen to be a very useful social Networking sites that can be employ for online situational awareness tool. 
This research has shown a light on the nature and extent to which members of the public in Nigeria  are willing and able to engage with, and about, the police on social media. It has increased our understanding of the role that social media plays in engaging the public in police accountability in the country. It has also highlighted the potential of social media as a tool for contributing to holding the police accountable for their inaction, misconduct and brutality in these countries.
The responsiveness of the police had a direct impact on how positively the public viewed them. Relying on social media as the universal solution to engaging the public in police accountability would be to severely underestimate the challenges that exist both in the ICT and governance spaces of Nigeria, and more generally in Africa. Disparities in connectivity infrastructure and access to technology, as well as state surveillance, can lead to the under- or non-reporting of police misconduct and even the victimisation of those who publish such stories on social media. 
Social media platforms do have the potential to expose police misconduct and brutality as well as improve the accountability of police agencies. This happens through the more effective engagement of a far wider range of stakeholders, such as the public, CSOs, the news media, victims, as well as formal oversight and accountability mechanisms. Social media platforms also have the potential to legitimise the police, improve trust between the police and the public, and increase police effectiveness.
Effective social media strategies should be included as one of the mechanisms available to the public to hold the police to account. They should equally be utilised by the police and other government institutions to respond to the needs of the public and to open transparent and responsiveness channels of communication to increase legitimacy and build trust where these relationships have broken down. 
5.3 Recommendations 
The following are broad recommendations for harnessing the power of social media to build trust and foster relationships between the police and the public in Nigeria • Communicating via social media is an under-utilised method of developing, building or rebuilding trust between the public and the police:
· The public is looking for transparency, so the police should focus on providing appropriate information. This should include information about policing methods, police events and campaigns, upcoming protest action, types of crime to be aware of, channels for reporting crime, channels for reporting police misconduct, news stories about police achievements and contributions to the community. It can even include updates on unresolved cases that are in the public interest. By being transparent, the police can help the public to understand what they do every day, as well as giving the public the information they need to hold the police accountable.
· The public in this study was particularly sensitive about police brutality in informal  settlements and during public protests. Focusing on positive news stories and police accomplishments in these communities, as well as how the police have helped to keep people safe during protests, might help the public to see the police differently.• The responsiveness of the police had a direct impact on how positively the public viewed them. The police should consider appointing dedicated social media liaison or communication officers whose job it is to keep track of social media accounts and respond to queries, concern and even criticisms. A change of policy towards engaging with the public, listening and responding can make a material difference to the sentiment of the public towards the police and their trust in the police.
·  News media stories had an influence on positive or negative sentiment towards the police. The police should consider sharing positive news stories about police achievements and contributions with the mainstream media to increase positive perceptions as well as the reach and impact of these stories. 
· Social justice activists and organisations were very influential in shaping the primary narratives in social media conversations about the police. The police should invest in building relationships and rapport with these organisations to repair trust with the public.• To take advantage of empowering the public through democracy-enhancing technology such as mobile devices, internet access and social media, strong protections for the public need to be in place. These should include affirmations from the government and the police of the right to freedom of expression. This must include filming and taking photographs of the police while they do their duties and the right to publicise such material  lon social media. There should also be guarantees from the government and the police that witnesses to police misconduct will be safe from retaliation or targeting.
· The public needs to be educated and made aware of where to direct their reports or posts of police misconduct and brutality on social media in order to achieve the desired effect. They must ensure their posts are seen by the right people and that they reinforce other members of the public’s accounts of the same event.
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KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION COMMUNICATION TECHNOLOGY (IICT),

DEPARTMENT OF MASS COMMUNICATION

Dear respondents,
I, student of the Department of Mass Communication studying for the Higher National Diploma (HND) at the above named Institution is conducting a research study on the topic: “AUDIENCE PERCEPTION ON SOCIAL MEDIA ABOUT POLICE BRUTALITY (A CASE STUDY OF ILORIN EAST LOCAL GOVERNMENT)
This exercise is purely for academic purpose not for publication. Therefore your sincerely answer will be appreciated.
	INSTRUCTION: Please (  ) the answer which consider as the most appropriate. The questionnaire will be into three parts section A, section B and section C
SECTION A
Instruction: Please tick (   ) as appropriate
PERSONAL DATA
1. Age: 18-24(  ) 25-30 (  )  31-45 (  )  46- above ( )
2.  Gender: Male (    ) Female (     )
3.  Occupation of respondent: Civil servant (  ) Student (  ) Others (   )
4.  Marital status: Single (    ) married (    ) divorced (    )
SECTION B.
5. Do you use social media as means of sharing information? Yes ( ) No ( )
6. Which social media do you often use? Facebook ( ) Watsapp () Twitter () Instagram ()
7. Have you heard about campaign against Police brutality on social media? Yes ( ) No (  )
8.  How often do you hear about campaign against Police brutality on social media? Very often ( ) Quite often ( ) Not often ( ) Not at All (  ) 
9. Have you encountered any kind of Harassment by Police officers? Yes ( ) No (  ) 
SECTION C
	S/N
	Statement
	SA
	A
	N
	D
	SD

	10
	Social media has played vital roles in creating awareness about police brutality
	
	
	
	
	

	11
	Social media has been a useful weapon for campaign against police brutality
	
	
	
	
	

	12
	Campaigns on social media create path for individual to file case against officers violate human rights
	
	
	
	
	

	[bookmark: _GoBack]13
	Social media is one of the weapon used to curb police brutality in Nigeria
	
	
	
	
	

	14
	Low income earning by police officer enhance the high rate of police brutality in Nigeria
	
	
	
	
	

	15
	Social  media network  made  the  world  to  know  the  severity  of  brutality  faced  by  Nigerian Citizen 
	
	
	
	
	

	16
	Social media activities have given channel to hold perpetrator accountable for their injustice action.
	
	
	
	
	

	17
	Social media influence the public's perception on  police brutality in Nigeria
	
	
	
	
	

	18
	Permanent solution can be proffer to police brutality in Nigeria with the help of social media 
	
	
	
	
	

	19.
	Social media can be used to better influence positive change and values among the police through education and sensitization
	
	
	
	
	

	20
	Social media contributes to the growth of Nigeria by informing the citizen about negative effects of brutality.
	
	
	
	
	




