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ABSTRACT
The shouldering of social responsibility by firms is an issue that continues to generate mixed considerations, debates and thoughts by different subsets of the corporate world and the academia. The proponents argue that “it fosters and promotes ethical behavior by managers, and this has a positive impact on firm reputation “. In other words, shouldering social responsibilities is a feeder to corporate reputation. However, opponents of CSR “claim that it is expensive and inconsistent with the preeminent goal of maximizing shareholder return.” To these opponents this paper presents the case of the festering wound of Nigeria’s Niger Delta region so that they can clearly judge which is better: to stand on the side of society and the environment and still achieve a high shareholder value or to turn their back on society and risk public odium and the likelihood that shareholders would either risk their stake in the organization or engage perpetually in damage control activities while also remaining in the  negative spotlight which is not good for business. This writer reviews current literature on the subject n - and urges those who argue that CSR is not necessary to consider what has happened in Nigeria ‘s Niger Delta and the problems oil companies face in that region today. Today, a monster has been created in Nigeria’s Niger Delta region out of alleged neglects that good CS)? policy and strategies would have nipped in the bud. Thus, for companies to survive in today’s world, they must be seen to act in society’s best interests.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY 
In today’s dynamic and socially aware business environment, organizations are increasingly judged not only by their financial performance but also by their contributions to social and environmental sustainability. This has brought Corporate Social Responsibility (CSR) to the forefront of business strategy as a critical determinant of long-term success (Carroll & Shabana, 2020). CSR refers to the voluntary integration of social and environmental concerns into business operations and stakeholder interactions (European Commission, 2021).
When properly implemented, CSR has the potential to enhance an organization's brand reputation, customer loyalty, employee morale, and stakeholder trust, all of which contribute to the achievement of organizational goals (Porter & Kramer, 2016). As such, it is increasingly seen not just as an ethical obligation but also as a strategic tool for business sustainability and competitive advantage.
In Nigeria, the demand for corporate involvement in social development has grown due to prevalent socio-economic challenges such as poverty, unemployment, and infrastructural deficits. Corporate organizations are therefore expected to take an active role in national development beyond their core business functions (Amaeshi, Adi, Ogbechie & Amao, 2016). However, many businesses still treat CSR as an act of charity or public relations, rather than integrating it into their core strategic framework. 
Tuyil Pharmaceutical Industry, located in Ilorin, Kwara State, is a major player in the Nigerian pharmaceutical sector. The company has initiated various CSR activities including health campaigns, drug donations, community health outreach programs, and job creation. While these efforts are notable, there is limited empirical evidence on how these initiatives contribute to the firm’s organizational performance in terms of profitability, customer satisfaction, employee engagement, and corporate image. 
It remains unclear whether these socially responsible initiatives are effectively contributing to the company's strategic goals, such as enhancing brand image, increasing customer retention, boosting employee morale, or expanding market share. Furthermore, questions linger about the perception of stakeholders—including employees, customers, and the host community—regarding the effectiveness and sincerity of Tuyil’s CSR efforts. This lack of empirical evaluation creates a gap in understanding the actual value and strategic relevance of CSR to the firm’s growth and long-term sustainability. 
This study, therefore, seeks to examine the relationship between CSR and the achievement of organizational goals within Tuyil Pharmaceutical Industry. It aims to bridge the gap between CSR theory and practice by assessing how CSR initiatives influence business performance and stakeholder perception in the Nigerian pharmaceutical context.
1.2 STATEMENT TO THE PROBLEMS
In recent years, the importance of Corporate Social Responsibility (CSR) has grown significantly in Nigeria’s corporate landscape. Organizations are increasingly expected to demonstrate social accountability to their stakeholders, including employees, customers, host communities, and the environment. Tuyil Pharmaceutical Industry, a leading player in Nigeria’s pharmaceutical sector, has engaged in various CSR initiatives such as community health outreaches, drug donations, and environmental sanitation campaigns. However, there remains a growing concern over whether these efforts are strategically aligned with the company’s long-term goals or are merely reactive or philanthropic gestures.
Despite these initiatives, the impact of CSR on Tuyil’s organizational performance has not been clearly defined or empirically evaluated. Key questions arise: Do these CSR activities translate into increased customer loyalty, improved employee engagement, or enhanced brand image? Are they helping the company achieve measurable objectives such as increased market share, profitability, or operational efficiency? Moreover, there is limited awareness of how stakeholders within and outside the organization perceive these social responsibility efforts and their relevance to Tuyil’s corporate mission. 
The lack of clear linkage between CSR initiatives and organizational outcomes has led to inconsistent implementation, inadequate budgeting, and missed opportunities for strategic integration. Therefore, this study seeks to investigate the extent to which social responsibility contributes to the achievement of Tuyil Pharmaceutical Industry’s organizational goals, with the aim of providing practical insights and recommendations for more effective CSR strategies.
1.3  RESEARCH QUESTRIONS
The following research questions shall go a long way to finding the impact of social responsibility and achieve all the goals of business organization.
1]	To what extent does lack of quality control affects organizational productivity?
2]	To what extent does inability to provide the needed social amenities for the community have effect on organization goodwill?
3]	To what extent does lack of proper sales promotion activities have impart on level of customers of an organization?
1.4	RESEARCH HYPOTHESES
	This research work is trying to look critically into the relationship between business organization and the society with a view to examine some necessary variables.
	To this end, the following hypothesis will be drawn and tested to view level of correction 
(1) Ho: The extent at which organization lack good quality control affects it’s productivity 
(2) Ho: The extent at which organization are unable to provide social amenities to the community affects organizational goodwill. 
(3) Ho: The extent at which organization lack proper sales promotion activities on level of customer of an organization.
This research work is trying to look critically the relationship between business organization and the society with a view to examine some necessary variables.
To this end, the following hypothesis would be formulated and tested to view the level of correlation.
1. Ho: lack of quality control does not affect organization productivity.
2. Ho: lack of proper sales promotion does not have negative effect on the organization goodwill.
3. Ho: inability to provide the needed social amenities for the community have negative effect on the organization goodwill.
1.5	OBJECTIVES OF STUDY
The major objectives of this study is to 
1]	Measure the extent at which lack of quality control affects organization productivity.
2]	Examine how inability to provide the needed social amenities for the community affects organizational goodwill.
3]	Examine how lack of proper sales promotion activities impacts the level of customer of an organization.
1.6	SIGNIFICANCE OF STUDY   
	The significance of these study is that it will attempt to provide an answer to the question of why social responsibility among other things is very vital when an organization wants to achieve their set goals and objectives.
	This study will be useful for organization to see to their weakness through the view of lack of quality control, lack of proper sales promotion activity and inability to provide social among others to gain goodwill, increase productivity and attract more customer.
1.7	SCOPE OF STUDY 
	This simply means the area which the researcher wiz to cover and as far as this project is concerned or this research work will be examining strictly the impact of social responsibility on achieving goals of tuyil pharmaceutical industry between 2010-2016 i.e. 6 years ago to date. The research work will be restricted to information from the members of staff of Tunyil pharmaceutical industry {management and non-material}. The is drawn to examine the organization is really considering all this social responsibilities as what determine their goals.
1.8	DEFINITION OF TERMS
The study or research work in tend to examine the meaning of some specifically used terms in the research as these concepts helped the reader to understand the context in which they are used.
1. Social Responsibility: Social responsibility is the obligation of business or organization to pursue those policies, to make those decision or to follow those lines of action are described in terms of objective of our society.
2. Business Organization: This is collection of people joining together in some formal associations in order to achieve a group or individual objective at least relating to the production and out put of specific goods and service.
3. Scales Promotion Activities: This are activities which organization engage in to create awareness about their product, convince customer to patronize them, e.t.c so as to increase their customer and good will to have more profit on the long run. E.g. advertisement, person selling, trade discount, e.t.c 
4. Goal: according to dictionary is the object of one’s effort. Goal to an organization set to achieve, in other words it is the reason of the existence of the organization.
5. Profit: This is the money gained from engaging in a business and it can be seen as reward for entrepreneur. It can also be seen as the enquired on a product after removing cost of producing or purchasing such product.
6. Productively: This is process whereby or situation whereby an employee work to the extent at which he is expected to i.e. when an organization performance is effective and efficient. 
7. Social Amenities: This are service or infrastructures that are located in a society in order to increase the growth and development of organization.
8. Quality Control: This can be defined as a system of programming and coordinating the effort of various groups in an economical level which allows for customer satisfaction.
9. Customer: This are people who pay for goods or services produced by an organization.
10. Goodwill: This is an intangible asset valued according to the advantage or reputation a business has acquirement (over and above a tangible assets).



CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION 
	This chapter deals with the concept and theories which have been created by different scholars and academicians, whit the aim of illustration the mind of present organization about the advantages, important, and benefit also to considered the constraints, disadvantage, and problem to be encountered. These theories will be proved from the light of the research made in the previous chapter to justify every objective stated.
2.1	CONCEPTUAL FRAMEWORK
2.1.1	Concept Of Social Responsibility	
Basically, the concept of social responsibility has feud to have or enjoy an acceptable definition or concept, we will be looking into series of concept and definition profound by different scholars and academicians. Bowen (2023) views social responsibility as “the obligation of business men to make decision or to follow lines of actions which are desirable in terms of the objectives and value of society” i.e. he sees social responsibility in respect to businessman.
	Frederick (2020) defines it as “the private contribution to the society economic and human resources and a willingness on the part of business to see that those resources were utilized for broad social needs and ends” i.e. he views social responsibility from the perspective of private or individual contribution.
	Another popularly known definition during 1960’s-1970’s which deals with stakeholders, approach is that of Johnson (2017) which says “instead of striving for only larger returns to organization shareholders, a responsible enterprises take into account the interest of employees, suppliers, dealers local communities and the nation as a whole”
	Also according to European commission (2021) social responsibility is a process to integrate social, environmental, ethical, human rights and customer concerns into business operations and core strategy in close corporation with the stakeholders” 
	It may therefore be summarized that the social responsibility off business is the course of action that enable the business emprises to function as a dynamic resources. Converter on a continuous basis from the view of social responsibly million fried man point out three major concept of social responsibility which are as follows:
1. Profit responsibility 
2. Stakeholder responsibility 
3. Societal responsibility
1. Profit Responsibility: This holds that companies have a simple duty which is to maximize profits for their owners and shareholders.
This view was expressed by noble baurate Milton Friedman who said “there is one and only social responsibility for business which is to use it’s resources and engage in activities designed to increase it’s profit so long as it stay within the rules of the game i.e. engages in open competition without deception fraud.
2. Stakeholder Responsibility: According to Johnson (1971) which argues owners or shareholders a responsible organization must take in to account the interest of stakeholders” i.e. employees supplies, dealers, e.t.c.
3. Societal Responsibility: according to R brown (1922) he described social responsibility as “the intelligent and objective concern for welfare of society that restraints individuals and corporate behaviours from ultimately destructive activities, no matter how immediately profitable and led in decision of positive contribution in human betterment” 
2.1.2	SOCIAL AUDIT
	This theory was epitomized by Weiss [1994] and it is seen as a tool an organization can adopt to identify, measure, evaluate and more importantly report on environment with continuous monitoring of the effects of organization on society which can be manifested through financial records.   
Weiss discovered five steps to establishing social Audit
1. Recognition of firm social expectations and rationale for engaging in social responsibility endeavours.
2. Identification of social responsibility cause or programs consistent with the company’s mission.
3. Determination of organization objectives and priorities for programs and activities it will undertake.
4. Specification of the type and amount of resources necessary to achieve social responsibility objectives.
5. Evaluation of social responsibility programs and achieves undertaken and assessment of future involvement.
Having acknowledged this theory one other important theory to be joked into is the theory of “social needs
2.1.3	SOCIAL NEEDS
Definition: There are almost a unlimited number of actions that on organization can take to meet it social responsibility. Determining the social needs or areas in which a business might become involved this includes considering the organization objective, the decision makers devalue system and the various public desires with which the organization is involved difficulties ensure when the strategy and policy formation group relies only on popular opinion to select areas for social involvement.
Popular opinion regarding social issues seems to change almost daily often the change occur even through the various popular issue has not been resolved by later 1990’s human right and concern, in 1980’s it appears that nuclear disbarment is the focused concern, closely followed by poverty involution of human right and social injustice. An organization that relies on issue popularity may not be serving in it’s best interest, in using it’s resources noisily and making the most construction to social change.
One reason for assessing social reeds is to assist organization in decision making based on social responsibility.
2.1.4	PRIORITIZING SOCIAL NEEDS
In defining society’s social needs, prioritizing these needs can help determining to appropriate action to make with multiple of action that can be take; the most important issue must be identified ordering socially responsibility action into categories have been made by management do that the strategies of social responsibility will lead to the greatest benefit to the organization and have a positive effect on the society
One approach used by some business firms to choose among social concern is to establish whether social action being contempt directly affect the organization often, organization will select project that offers high degree of visibility.
Having said this there are some areas which organizations should look into when initiating effort towards social needs.
2.1.5	SOME ISSUES RELEVANT TO BUSINESS 
In later part of 1960’s, people become more conscious of their social responsibility and satisfaction, asking question about conditions and demanding action. During this period there were many social change and a number of social issue have emerged. In particular business ethics, equal opportunity in employment for minorities and women, quality of work life, consummation and environmental protection have become the most important. A logical conclusion would be that social responsibility because of the pressure of public concern expressed though legislative acts. 
2.1.6	FULFILING SOCIAL NEEDS
The third dilemma facing business management in deferring it’s degree of social responsibility, it selected effective action that will in due position change social problem. In this respect, the problem is what action is appropriation whether the organization has sufficient resources and time to induce the necessary changes.
	Once an organization is committing relative insignificant time and a resources to a global social problem it may be as Having effect on the solution therefore, the organization may be hesitant to allocate resources with advance solution is measuring the tangible result is a task on every managing board. 
2.1.7	ORGANIZATION’S PERSONAL NEEDS 
Managers have to be careful not to violate their responsibilities to their own organization resources committed elsewhere are , in essence taken away from the organization best interest and infant disperse the organization of the resources to survive and prosper. 
	In conclusion, the dilemmas  faced by modern business managers regarding their company’s social roles are very hard to resolve, managers are faced with complex social problems with little focus and means by which to prioritize deals with strategies to solve either cost of outcome. The resource used for social responsibility directly complete with the resources need to sustain  the organization importance and as an academician has rightfully rounded up the definition in few words to understand according to R. Brown (1922) social responsibility is “the intelligent and objective concern for the welfare of society that restraints individuals and corporate behaviour from ultimately destructive activities, no matter how immediately profitable and led in decision pf positive contribution in human betterment.   
2.1.8	ARGUMENTS FOR SOCIAL RESPONSIBILITY 
· Society expects business to answer to social responsibility: the argument is that corporation is creatively sectioned by society and when society expectation about their function charges so should the corporation’s action. It never occurred that there was time or there will be time in which the business would at libert operate in conflict with interest of the society. The manager operates with a set of cultural norms must try to do, if not the argument would be either society will force them to do so through law or society may no longer permit them to exist. 
An institution with power that is not used in conformity to society desire will loose that power. 
· Long-run self interest of business: Capture a favourable public image will have to show that it also supports these social goals. 
· Stock-holder interest: This is another argument for social responsibility economics sense to stock-holders for business to engage in certain kinds of responsibility as economics sense to stock-holder interest. Using sophisticated analytical port-folio radically alter their interest of the worthwhile to diversified stock-holder. It shows that types of responsibility which shows that types of responsibility which shows relations to the holder of the returns they might otherwise have. 
· Business has the resources: A related argument is that business had related resources as cloud be applied to social problems, so society should use them. In some cases, this argument is based on the mistake assumption that has the money so all that society has to do is top the hill of business and then it social problem, will fade away, in the reasonable assumption that a business has a substantial  pool management skill, function, enterprises and capital resources. 
· Problem can be profit: This argument for social responsibility means that if business innovative ability can turn social problems to be handled profitably according to traditional business concepts in this way, but the fact is that some aspect of the society should encourage business to become more achieved in social areas. 
· Avoidance of government regulation: Government regulation of business has expanded greatly and business managers are sensitive to this intrusion, if business is more socially responsible. It will discourage additional regulation of the economic system by government. Management promotes good government regulation by responding to social needs, demands and wants of community by so doing they are likely to reduce cost since regulation is generally more expensive to reduce cost since regulation is generally more expensive than social programs to be provided by organization. Compared to government regulations that makes action mandatory social demands are just necessary options that need not to be neglected by organization. 
2.1.9	ARGUMENT AGAINST SOCIAL RESPONSIBILITY  
Skeptics often claim that businesses should focus on profits and let the government or non-profit organizations deal with social responsibility and environmental issues.  
Milton Friedman claimed that free markets rather than companies, should decide what is best for the environment or society also James Rusell Lowell  states that business is more responsible when it operates efficiently to make profit, not when it goes around on a limit to solve problem. 
All this points are said to be against social responsibility as a personal responsibility of organization to society. It can be classified under the following sub-headings. 
i. Contrary to basic function: The basic function of business is to create products or provide services for stakeholders rather than handle welfare activities. Friedman argues that if manager spends stakeholder’s money on social activities it might affect the trust of the stakeholders. Also, if managers concentrating on social responsibilities they are not performing their primary duties for the company at full capacity. 
ii.  Government and not business organization should solve social problems: This is justified by the first paragraph of the arguments i.e. government should be the body to look into social problem, needs wants and ho to solve and satisfy them respectively. Organization majorly does not have expertise or knowledge necessary for handling social problems. 
Sometimes they might feel at home in social matters basically because it not their field. 
iii. Cost of social involvement: Another argument is that being socially responsible damage a company in market place based on the cost incurred during the process. Cleaning up the environment, ensuring product safety, and donating money or time for societal welfare issues will raise company cost and in the end this cost will be passed onto the consumer through the final prices of the product and services while some customer may be willing to pay more for a product. Therefore some people may not be aware that company being socially responsible and this can place a company at economic disadvantage. 
To further prove the above theories of Friedman organization must understand the ethic of social responsibility”. 
2.1.10	ETHICS OF SOCIAL RESPONSIBILITY
Ethics can be defined as the science of normal philosophy which is concerned with human character, and conduct system of moral, rules of behavior, and treaties on morals. It is not descriptive about the way things are but set out to find way things ought to be, ethical stereotyping may include how national issues is perceived in relation to other, the idea of business moral values writhing a given national contests optimized from the belief that it is possible to understand and determine the aggregate business moral sensitivity of a particular group or society ethics constitute the dynamic socio-political and economic environment in all, the question now is, shall business perform much role as expected or shall it not?. 
	The public must know that it is impossible for any society to exist without culture and ethics as manifested lives, culture and ethnic  as manifested lives, culture and ethnic therefore represents the life blood of any society as well as in a business organization. Business enterprise must possess high integrity to succeed which should be guided by moral and ethical consideration. It will promote and strengthen ethical system of a business enterprise is the concept of social responsibility the more an organization refuses to become ethically responsible in its dealing. The more such businesses continue to lose it credibility. A responsibility that threaten it’s growth and survival. Business ethics from all social aspects can be related to what is wrong or right about in managerial behavior. 
2.1.11	ETHICAL PROBLEMS IN NIGERIA      
	Nigeria ethic value trend in business enterprises between 1960-1970, the Nigeria business terrain was made up of enterprise each with entrepreneurs, who are honourable and whose word was their deeds. But when they were undergoing in the mid 1990’s Nigeria started experiencing various cases of unethical practice and by 1990’s the Nigeria business turn was already declared a terrain constituted with indiscipline and corruption. 
	The implication of corruption and other unethical practice among Nigeria enterprises are many, some of which are as follows: 
· Loss of good business opportunity: the reluctances of foreign investors to visit and transact business with Nigeria leads to less business opportunity. 
· There is creation of distortion in the growth of Nigeria economy and enterprises. 
· There is an increase in the cost of enterprises operation in Nigeria, extortion bribes kickbacks and other unethical practices are incorporate in the operation cost of the enterprises. 
· The acceptance of unethical behaviour as an accepted norm, which is a danger of great threat to the business enterprise as a whole. 
· The lose of future assistance from the international bodies like world bank, IMF to mention but few on account of high level of corruption in the country. 
Through a non-governmental intonation body, Nigeria was rated in the year 1995 and 1997 as the most corrupt country in the world of business. The western development countries are leading in the lesser corrupt in the world business embezzlement, though it’s = activities is extending a helping and to its community development programs. The defrauding of public sector to the federal state and local personnel leads to inadequacy of amenities. 	The insurance firms are not left out in the denial of their customer claims. The distribution by the big petroleum company in the Niger-Delta is camouflage to mention. 
The level of social responsibility of our business men is very low. The double code of ethics and personnel professional codes makes it very difficult. 
Therefore there is an urgent need to appropriately recognize and imbibe back true ethic in the overall business expense, through the following: 
i. Need to incorporate ethic in the business corporate policy. 
ii. Implantation of corporate programs on ethics 
iii. Re-educating enterprise personnel on new business ethical orientation. 
iv. Collaboration efforts with government and other allied institution towards business ethical sensitivity through practical actions 
By doing the following the organization can determine all social needs necessary and how to solve the needs in an ethical manner. 
In a study titled “Corporate Social Responsibility and Financial Performance: the “Virtuous Circle” Revisited”, Edward Nelling and Elizabeth Webb conclude that CSR is driven more by unobservable firm characteristics than by financial performance. They credit their results to suggest that “stock market performance results in leads to greater firm investment in aspects of CSR devoted to emploee relations, but CSR activities do not affect financial performance. They note that CSR and financial performance will appear to be related if traditional OLS regression models are applied to data analysis; but when examined by the use of a fixed effects Granger causality approach, the purported relationship is found to be much weaker, thus dashing any hope of a relationship between CSR and firm financial performance. The authors however state that the “only aspect of CSR that is driven by stock market performance is employee relations”, and this suggests that if CSR activities provide benefits ‘to the firm, such benefits appear to manifest in forms unrelated to financial performance.
Alison Mackey, Tyson B. Mackey and Jay B. Barney in their study titled “Corporate Social Responsibility and Firm Performance: Investor Preferences and Corporate Strategies” find that sometimes when firms begin socially responsible activities their market value will increase and sometimes it will reduce instead of increasing. They also find that sometimes when firms end socially responsible activities their market value will decrease while in some other firms the market value will increase. Also, continuing current socially responsible activities, either by continuing to invest in these 
activities or continuing not to invest in them, will increase a firm’s market value while at other times such a behavior will decrease a firm’s market value. This is a classic example of mixed findings. The authors conclude by stating that only by examining the supply of and demand for socially responsible investment opportunities at the time these decisions are made can the relationship between a firm ‘s social responsibility strategies and its market value be understood.
2.2 THEORETICAL FRAMEWORK
	The concept of social responsibility has evolved over time in three movements. The first movement is known as the social responsibility movement which saw the responsibility of firms as one focusing on the business obligation of the firm as well as on motivation. The second is the Social Responsiveness movement which emphasizes action and activity by the firm towards meeting some social obligations to society (being responsive). It underscores activities that have projected and defiiièd outcomes that match or contribute to development objectives or policies defined by a firm. And the third, which summarizes into the CSR practiced today, is Corporate Social Performance (CSP) and relates to how well an institution has translated its social goals into practice (outcomes and results). 
2.2.1	The Corporate Social Performance Theory
Based on the need to be both socially responsible and responsive, this theory canvasses that firms and society are symbiotically related, with each party performing its obligations in the relationship. Firms operate in the society and society allows them to do so. In return firms must serve society by creating wealth, contributing to the social needs of society as well as meeting the social obligations which the firms are expected to meet in responsible and responsive manners. When firms abide by this bond of symbiosis, they earn some good reputation which is an invaluable asset. The major weakness which Mele associates with the social performance theory is that under it business firms attempt to give capitalism a human face with less emphasis on the ethics of their business conducts.
2.2.2	The shareholder Value Theory
The theory sees the primary responsibility of firms as that of generating profits for shareholders and working hard to raise their stock values. The perception on the performance of social activities by firms for society is that such activities are not necessary except the laws specifi otherwise since business firms are created primarily to enhance shareholder value. Without argument, this theory focuses on wealth creation and shareholder value with less commensurate consideration for the well-being of society. But in discussing the demerits of the theory, Mele notes that although wealth creation is part of firms’ social responsibility, firms should not take it as the only social responsibility they should shoulder. He argues that it is not also good enough that firms cite compliance with relevant laws as part of meeting their social responsibility because they can comply with the laws and still exploit their workers, consumers and society’s resources. In order therefore that they are seen balance their needs with those of society and achieve sustainable development firms are advised by Mele to considerably integrate their interests with those of their employees, customers, distributors and those of other stakeholders in society, which to oil companies and a host of other companies include the interest of the environment as a stakeholder.
2.2.3	Stakeholder Theory
Chester Barnard noted that “the purpose of the corporation was to serve the society, and that the function of the executive was to instill this sense of moral purpose in the corporation’s employees.” This is the basis of the stakeholder theory which recognizes that it is the satisfaction of all the legitimate interests of a firm’s interdependent constituencies (like the employees, customers, suppliers, the local community, shareholders etc) that can be said to truly lead to the long-term success of that firm. The major argument against the stakeholder theory, Mele notes, is that it can lead to opportunism given that selfish executives can justify their selfish decisions and actions by merely arguing that they are in the stakeholders’ interests. Another pitfall is that although interests of specific stakeholders may differ, this theory treats all stakeholder interests as though they are equal, and this does not bring fairness. 

CHAPTER THREE
3.1 INTRODUCTION
Different method will be used to get necessary information required for the project while this is going to involve the information gathered from both official and non-official documents. This will also involve raw facts (data) collected through personal interview and information from previous research works relating to social responsibility, organization goals and organization at large.  
Method used in this chapter is implored to get necessary information needed for the success of the research work. Also questionnaire will be drawn for the project and distributed so as to get necessary data needed. 
3.2 RESEARCH DESIGN
The research design to be used is one of the difficult thing to select and selecting it is one of the key consideration to investigating a research. This project is based on explanatory and descriptive research. 
Descriptive research consist of a set of gathered data or information analyzed, summarized and interpreted along  certain  line of thoughts for pursuit of specific purpose of study. 
Explanatory research on the other hand includes or consists of selected cases, historical method, survey method and observation method of research. 
3.3 POPULATION OF STUDY  
The population target in this research is both the managerial and non-managerial staffs of Tuyil Pharmaceutical store and the following department will be selected to process the data: administrative department, printing department laboratory and Microlaboratory department, printing department laborator and Microlaboratory department etc. 
3.4 SAMPLING TECHNIQUES AND SIZE 
The sampling techniques adopted for the purpose of this study was the traditional approaches (rules of ltiumb) and other calculated methods. 
Also in determining of sample size, factor such as rise error, writing errors lost of data must be balance against each other in determining sample size, the population is divided into two strata which are: 
1. Management staff 
2. Non-management staff  
   	From the strata, 45 respondents were chosen representing 30% of 190 management members and same of 130. 
Non-management staff the industry head office. 
	Level 
	Percentage 
	Number 

	Management staff 
	10%
	19

	Non-management staff 
	20%
	26

	Total 
	30%
	45



	Categories 
	Sample size 

	1. Management    staff 
	19

	2. non- management staff 
	26

	Total 
	45


3.5 METHOD OF DATA COLLECTION
The objective of data collection is to get relevant and useful data for performing solution to the problems under this study. The method adopted was sourcing data of information both the primary and secondary, official and non-official sources. Primary data was collected through self administration, questionnaire and personal interviews. 
The secondary data on the other hand involves data already existing and that had been used before e.g textbooks, write-up, P.D.F files and company’s magazine and annual reports. 
3.6 METHOD OF DATA ANALYSIS 
The use of tables will mostly be used on representing data collected in the process of this research. Tables drawn will help show the suggested answers, the number of respondents and percentage of respondents to each question. 
Majorly the advantages of using tables are, firstly, they show at a glance the number of respondents to individual question as well as the percentages of respondents. 
The method to use in testing the validity and also the reliability of the research work is “CHI SQUARE TEST” which formular can be illustrated above: 
Χ2 = ΣΣ ( (oij- eij)2)
eij
Chi-square distribution or best was first used by Karl Pearso (1875-1936) as goodness of fit test for data. 
	The research question that frequently arises in this project work is whether this is association or not? If there is no association between them, we say it is independents. 
In clear terms, I use the chi-square to test this research work because I want to test for the independence of variable considered. 



CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1	INTRODUCTION
	This chapter contains the presentation of data gotten from the field survey through questionnaire and the analysis of the details derived from testing hypothesis drawn and the interpretation of details analyzed
4.2	DATA PRESENTATION
	In other to properly present data gotten from the field survey, data has be put into tables depending on the question asked and answer gotten from it.
The table below shows the data gotten from questionnaire distribution.
TABLE 1: AGE
	Age (yrs)
	Management 
	Non-management 
	Total
	Percentage (%)

	20-29
	5
	6
	11
	24

	30-39
	9
	8
	17
	38

	Above 40
	5
	12
	17
	38

	Total
	19
	26
	45
	100


Source: Field Survey 2025
 This report shows the age of respondent
TABLE 2: MARITAL STATUS
	Age (yrs)
	Management 
	Non-management 
	Total
	Percentage (%)

	Single
	10
	8
	18
	40

	Married
	9
	13
	22
	49

	Divorce
	-
	5
	5
	11

	Total
	19
	26
	45
	100


Source: Field Survey 2025
TABLE 3: EDUCATIONAL BACKGROUND
	Age (yrs)
	Management staff
	Non-management 
	Total
	Percentage (%)

	OND
	6
	8
	13
	29

	BCS/HND
	9
	6
	15
	33

	MBA/PHD
	4
	7
	11
	27

	Total
	19
	26
	45
	100


Source: Field Survey 2025

TABLE 4 Sex 	
	Sex
	Management 
	Non-management 
	Total
	Percentage (%)

	Male
	8
	14
	22
	49

	Female
	11
	12
	23
	51

	Total
	19
	26
	45
	100


Source: Field Survey 2025
TABLE 5: Years Of Service
	Years
	
	
	TOTAL
	PERCENTAGE (%)

	Less than
	8
	10
	18
	40

	5-10
	6
	5
	11
	24

	11 and above
	5
	11
	16
	36

	Total
	19
	26
	45
	100


Source: Field Survey 2025
TABLE SIX: Do you have idea on the concept of social responsibility?
	Response 
	Total
	Management 
	Non-management
	Percentage (%)

	Yes
	34
	19
	13
	76

	No
	9
	0
	9
	20

	Not sure 
	2
	0
	2
	4

	Total
	45
	19
	26
	100


Source: Field Survey 2025
	The illustration above shows that 76% of respondent that is 34 respondents are aware of the concept of social responsibility i.e. majority of staff n case study are aware of it.
	Response 
	Management 
	Non-management 
	Total
	Percentage (%)

	Charity
	2
	2
	4
	9

	Obligation
	8
	10
	18
	40

	Philantrophy 
	4
	9
	13
	29

	Helping hand to government 
	5
	5
	10
	22

	Total
	19
	26
	45
	100


Source: Field Survey 2025
     The table above identifies that majority of staff in the organization are sees social responsibility as an obligation to the organization.
TABLE 8: Does The Organization Have Quality Control System?
	Response 
	Total
	Management 
	Non-management
	Percentage (%)

	Yes
	19
	23
	42
	93

	No
	-
	1
	1
	2

	Not sure
	-
	2
	2
	5

	Total
	19
	26
	45
	100


Source: Field Survey 2025	
	The table above shows that majority of the staff in the organization believes the organization has good quality control system.
TABLE 9: To what extent has good quality control affects the organization productivity?
	Response 
	Management 
	Non-management 
	Total
	Percentage (%)

	Large extent positive
	9
	13
	22
	49

	Little extent positive
	10
	10
	20
	44

	No effect
	-
	3
	3
	7

	Negatively
	-
	-
	-
	0

	Total
	19
	26
	45
	100


Source:  Field Survey 2018
	The table above shows that (either little extent or large extent) good quality control contributes to organizations productivity.
 TABLE 10: Does the organizatin provide social amenities for community?
	Response 
	Total
	Management 
	Non-management
	Percentage (%)

	Yes
	15
	13
	28
	62

	No
	4
	7
	11
	24

	Not sure
	-
	6
	6
	14

	Total
	19
	26
	45
	100


Source: Field Survey 2025
TABLE 11: To what extent does provision of social amenities affects organizations goodwill?
	Response 
	Management 
	Non-management 
	Total
	Percentage (%)

	Large extent positive
	11
	6
	17
	38

	Little extent positive
	6
	10
	16
	36

	No effect
	2
	7
	9
	20

	Negatively
	-
	3
	3
	6

	Total
	19
	26
	45
	100


Source: Field Survey 2025
TABLE 12: Does the organization have proper and efficient sales promotion activities?
	Response 
	Total
	Management 
	Non-management
	Percentage (%)

	Yes
	14
	12
	26
	58

	No
	3
	4
	7
	16

	Not sure
	2
	10
	12
	26

	Total
	19
	26
	45
	100


Source: Field Survey 2025
The table above shows that the members in the organization believes and are sure that the organization has proper and efficient sales promotions.
TABLE 13: To what extent does proper and efficient sales promotion activities has impact on the level of customer of the organization?
	Response 
	Management 
	Non-management 
	Total
	Percentage (%)

	Large extent positive
	16
	20
	36
	80

	Little extent positive
	3
	6
	9
	20

	No effect
	-
	-
	-
	-

	Negatively
	-
	-
	-
	-

	Total
	19
	26
	45
	100


Source: Field Survey 2025
	The tale above shows that 80% of respondent (36% staffs) approves that sales production has to a large extent effect the level of customer positively and 20% of respondents (a staffs) believe little extent positive result.
TABLE 14: How has being socially responsible (providing, social amenities, good quality control, efficient promotional activities) affected the organizational goals (productivity god will, level of customer)
	Response 
	Management 
	Non-management 
	Total
	Percentage (%)

	Large extent positive
	11
	14
	25
	56

	Little extent positive
	3
	4
	7
	16

	No effect
	1
	2
	3
	5

	Negatively
	5
	6
	11
	24

	Total
	19
	26
	45
	100


Source: Field Survey 2025
The report shows that social responsibility has become of the tools use to improve organizational goals because of the data in the table show 50% of respondents (25) staffs agrees with the fact that social responsibility affect organizational goals to a large extent positively and 15% of respondents [7 steps] agrees positively but little.

4.3	HYPOTHESIS TESTING
Hypothesis can be defined as a tentative and declarative statement formulated for the purpose of empirical testing. Testing hypothesis involves using inference i.e. the formation [data] that have been earlier collected on the problem to test the validity of postulated value for population parameter Null hypothesis [Ho]. 
In the previous report by the researcher on the result of questionnaire distributed to staff or workers in Tuyil pharmaceutical industry, Ilorin, Kwara State in which the table below will represent its summary to summaries this question will be combining with respect to their relation.
	Tables 
	Respondent Positive respondent number   
	Percentage (%)
	Respondent negative response number
	Percentage (%)

	Table 6
	   34
	76
	11
	24

	Table 8&9
	   84
	186
	6
	14

	Table10&11
	61
	136
	29
	64

	Table12&13
	71
	158
	19
	42

	Table 14
	32
	72
	14
	29

	Total 
	282
	628
	79
	173


The result above show a clear distinction between the response [positively little and large] are regarded as positive response [not sure, no negative, no effect] are regarded as negative i.e positive response is greater than negative but to comply with table of contents of this research in work testing of hypothesis shall be conducted for clarity purpose.
    To test for the three stated hypothesis the above table will be recommended and reconstructed so that hypothesis testing can be used. The table will firstly be divided into three parts according to the hypothesis stated.
PART 1: HYPOTHESIS 1
	Response 
	Organization has good quality control
	It affect productivity
	Total

	Positive
	42
	42
	84

	Negative
	3
	3
	6

	Total
	45
	45
	90


 PART 2: HYPOTHESES 2
	Response
	Provide social amenities
	Affects goodwill
	Total

	Positive
	28
	33
	61

	Negative
	17
	12
	29

	Total
	45
	45
	90


 PART 3 HYPOTHESES 3
	Response
	Proper 3 efficient sales promotion activity
	Impact on level of customer
	Total

	Positive
	26
	45
	71

	Negative
	19
	0
	19

	Total
	45
	45
	90


Formular for expected value =[row total x column total]              
Degree of freedom [DF] =[r-1][c-1] total sample size
R=row c=column
Steps in testing
· State null hypothesis 
· Calculate expected value
· Calculate test statistics by using chi-square
· Choose level of significance and obtain tabulated value I.E critical region
· Compare value 82 calculated and 82 tabulated
· Make statistical decision if x 2  cal >x2  reject HO   
                                               If x2 cal < x2 tab accept Ho 
HYPOTHESIS 1;	
Ho: The extent of good quality control affect organizations productivity
H1:	The extent of good quality control does not affects organizations productivity.
Expected value is represented as e11
E11 = 45x84
	90 	=42
E12 =45x84
90 	= 42
E21 = 45x6
	90 	=3
E22 = 45x6
	90 	=3
2 = ∑r ∑c (oij-eij)2 
		  eij 
= (42-42)2 + (42-42)2 + (3-3)2 +  (3-3)2
      42  	     42      	   3 	      3
=	0  +  0 +  0  +  0
42   42    3      3    x2cal =0 
Let =0.05 level of significance 
20.05/2 (2-1) (2-1)
20.025,1,1 = 1.614
x2tab = 1.64 x2cal=0
When x2cal >x2tab reject Ho 
When x2cal <x2tab accept Ho 
0 <1.64 
Decision since 0<1.614 we will accept Ho i.e the extent of good quality control affects organization productivity 
Hypothesis 2
Ho: the extent at which organization are unable to provide social amenities to the communities affect organization goodwill.
Hi: the extent at which organization are unable to provide social amenities to the communities does not affect organization goodwill. 
Expected values 
E11 = 45x61
90	=30.5 
E12 = 45x61
90	=30.5 
E21 = 45x29
	92	=14.5
E22 = 45x29
              90	=14.5
Χ2 calculated: Σr Σc  (oij- eij)2
   eij
= (28-30.5)2  + (33-30.5)2 + (17-14.5)2 + (12-14.5)2
      30.5		 30.5	  14.5	   	   14.5
= (-2.5)2 + (2.5)2 + (2.5)2 + (-2.5)2
    30.5      30.5	14.5     14.5	
= 6.25   +   6.25   +   6.25   +    6.25
   30.5        30.5        14.5         14.5
= 0.205+0.0205+0.431+0.431 
=0.41+0.862
=1.272
When x2cal > x2tab reject Ho 
When x2cal <x2tab accept Ho 
2tab = level of significant () = 0.05
2tab = 20.05/2 (2-1) (2-1)
= 20.025, 1,1 = 1.614
Decision: x2cab = 1.272 is less than x2cab = 1.614 therefore we will accept Ho i.e the extent at which organization are unable to provide social amenities to the community affects organization goodwill. 
Hypothesis 3: 
Ho: the extent at which organization lack proper sales promotion activities affects the level of customer of the organization. 
Hi: the extent at which organization lack proper sales promotion activities does not affects the level of  customer of the organization. 
Expected values 
E11 = 45x71
   90	  	=35.5
E12 = 	45x71
    90	   	=35.5 
 E21 = 45x19
 	    90		=9.5 
E22=     45x19
    90		=9.5 
x2calculated =  Σr Σc  (oij- eij)2
     eij
= (26-35.5)2  + (45-35.5)2 + (19-9.5)2 + (0-9.5)2
      35.5	      35.5	     9.5	          9.5
= (-9.5)2 + (9.5)2 + (9.5)2 + (-9.5)2
    35.5     35.5	   29.5      9.5	
=2.542+2.542+9.5+9.5 
=5.0847.19
= 24.084
Level of significance () = 0.05 
x2tab= 20.05/2 (2-1) (2-1) 
= 20.025/1, 1 = 1.614
When x2cal >x2tab reject Ho 
When x2cal < x2tab accept Ho 
Decision: since x2cal = 24.084 is greater than x2tab=1.614  therefore Ho will be rejected i.e the extent at which organization lack sales promotion  activities does not affects the level of customer of the organization.  
4.4	INTERPRETATION 
Hypotheses1: The extent of good control affects organizations productivity.  
Hypotheses2: The extent of which  organization are unable to provide social amenities to the community affects organization goodwill. 
Hypothesis 3: The extent at which organization lack sales promotion. 
With the questionnaire used to obtain information to know wealth social responsibilities have significant impact on organization goals and responses to the questions are arranged in summary of the answer, the reconstructed table for the purpose of hypothesis testing and critical values. All the stated facts of each hypothesis as show in the distribution have revealed that social responsibility has impact on organization goals has help significantly to achieve the organizations goals. 
RESULT OF HYPOTHESIS 
With the questionnaire field summery, the tables and most especially the reconstructed table for the purpose of hypothesis testing and critical region value. All the stated fact that have been shown in the distribution have revealed to us that social responsibility which comprises (good quality control, proper sales promotion activities and provision of social amenities). Have effect on business organization goals which are; (productivity, customers, goodwill). After testing the three state hypothesis it can be concluded that Tuyil pharmaceutical industry cannot achieve goals without considering the above social responsibility. 


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY OF FINDINGS 
This research work has been on the impact of social responsibility on achieving the goal of business organization. 
A comprehensive and consisted definition of social responsibility and organization goals was given in the introductory chapter of this research work. 
	The major aim and objective of this result is to initiate Tuyil  pharmaceutical  industry  and any other business organization or manufacturing industry that have access to this research work with positive impact of social, responsibility on achieve the goals of business organizations. 
This research work also give Tuyil Pharmaceutical store industry managements the knowledge of social responsibility organizational goal by review some classification of both social responsibility and organization goals, social needs, social ethnics, social issues relevant to business, ethnic of social responsibility et.c. 
Additional computation of statically analysis were made for more detail understanding. The researcher also discuss the importance of social responsibilities to meeting social needs  so as to achieve organization goals. 
The social responsibilities was limited to, good quality control, provision of social amenities to the community and proper and good sales promotion activities while goal of business organization are limited to profit, productivity and goodwill. 
5.2 CONCLUSION 
  	The fact has been establish that social responsibility has it has help the management of Tuyil Pharmaceutical Industry to achieve productivity by seeing the need to establish a good quality control system. Moreso when there is good quality control the management can derived and detect any lapses in production and do justice to it. 
Proper sales promotion activity and provision of social amenities also chance of having profit in the business. And the higher the profit of a business organization the greater the chance of development and expending.   
Social responsibility with respect to the ealier stated terms is very important to business that wants to active is set goals. An organization that is not socially responsible will find it difficult to achieve set goals. 
5.3 RECOMMENDATIONS
The various department head should ensure that those who are working under them adhere strictly to instruction and do their work at the right time and as expected of them to ensure the effectiveness of the application of social responsibility as a tool for achieving goals. Effort should be made to put down their best for the organization to provide social amenities to their immediate environment (community).
Proper coordination and control should be institute to ensure the achievement of the goals of Tuyil Pharmaceutical industry. 
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APPENDIX
Department of Business Admin.,
Institute of Finance and Management Studies,
Kwara State Polytechnic, 
Ilorin, 
Kwara State.

Dear Sir/Ma,
I AHMED GANIYAT DAMILOLA, a final year student of the Department of Business Administration, Kwara State Polytechnic, Ilorin currently carrying out a research work on “IMPACT OF SOCIAL RESPONSIBILITIES ON FIRM PERFORMANCE” as meeting the requirement for the award of Higher National Diploma (HND) in Business Administration
Please could you spare a few minutes of your time to respond briefly to the questions posted in the attached questionnaires. The information shall be treated with strict confidence and shall be used for research purpose only.
Thanks for your co-operation.
Yours faithfully,
AHMED GANIYAT DAMILOLA


QUESTIONNAIRE
SECTION A 
1.	Department ___________________________
2.	Job description:_______________________
3.	Age: (a) between 20-29  (b) 30-39  (c) above 40 years 
4.	Material status (a) Single  (b) Married (c) divorce
5.	Sex: (a) male (b) female 
6.	Year of service: (a) school leaving certificate (b) OND (c) B.SC/HND (d) MBA/PHD
7.	Years of service: (a) less than five years (b) 5-10 years (C) 11 Years above
SECTION B
8.	Do you have idea about the concept of social responsibility? (a) Yes (b) No (c) Not sure 
9.	In what terms do your organization sees it? (a) Charity (b) obligation (c) philanthropy (d) helping hand to government 
10.	Does the organization have good quality control? (a) Yes (b) No (c) Not Sure
11.	To what extent has good quality control affect the organization productivity? (a) Large extent positive (b) little extent positively (c) No effect (d) Negative
12.	Does the organization provide social amenities for the communities? (a) Yes (b) No (c) Not sure
13.	To what extent does provision of social amenities affects the organizations goodwill? (a)Large extent positively (b) Little extent positively (c) No effect (d) Negatively
14.	Does the organization have a proper & efficient sales promotion activity? (a) Yes (b) No (c) Not sure
15.	To what extent does a proper & efficient sales promotion activity have negative impact on the level of customer of the organization? (a) Large extent, positive (b) Little extent positive (c) No effect (d) Negative
16.	How has been socially responsible affect the achieving of organization goals. (a) Large extent positive (b) Little extent positively (a) No effect (d) Negative.


