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CHAPTER ONE

INTRODUCTION 

1.1 
Background of the Study  

The role of the media in shaping public perception is universally acknowledged as a critical force in governance, democracy, and nation-building. In Nigeria, the media has been instrumental in influencing youth perspectives on political administration, particularly in a country where over 60% of the population is under the age of 25 (World Bank, 2023). President Bola Ahmed Tinubu's administration, which began in May 2023, came at a time when the Nigerian youth were increasingly reliant on various media platforms to understand and critique governance policies. These platforms, including traditional media such as newspapers and radio, and new media like social networks, blogs, and online news portals, have become the dominant channels for disseminating information about national policies, achievements, and shortcomings.

The youth, characterized by their technological savviness and active online engagement, are particularly susceptible to the influence of media narratives. Media framing of Tinubu's administration's key policies, such as the removal of fuel subsidies, student loans, and agricultural reforms, has significantly impacted public perception. For instance, while some media outlets have highlighted the administration's economic challenges, others have praised its efforts to stabilize the naira and attract foreign investments (Okon & Adeoye, 2024). This dichotomy underscores the media's role in either fostering support or engendering criticism among young Nigerians.

In addition, the increasing penetration of smart phones and internet connectivity in Nigeria has heightened the media's influence. A recent survey revealed that over 90% of Nigerian youth access news via social media platforms like Twitter (now X), Instagram, and Facebook (Statista, 2023). This transition to digital media has amplified the speed at which information about Tinubu's administration spreads, often unfiltered, creating a fertile ground for misinformation and propaganda. Consequently, youth perception can be shaped either positively or negatively, depending on the prevailing narratives.

Furthermore, media influence extends beyond political reportage to the framing of national issues such as economic stability, education, and social development. For example, policies like the national fiscal strategy under Tinubu's administration are often criticized or lauded based on the media’s interpretation, affecting how young people perceive the administration's competence (Akinyemi & Bello, 2023). Similarly, investigative reports on corruption allegations have shaped public discourse, with youths demanding accountability from the government.

The criticality of media in governance cannot be overstated, as seen in the global rise of political branding through digital campaigns. In Nigeria, Tinubu's administration has utilized platforms like Twitter to engage directly with the youth, bypassing traditional media gatekeepers. However, this digital engagement has also led to polarization, as opposing political groups use the same platforms to propagate dissent. This duality highlights the complex relationship between media and governance in modern Nigeria.

Historically, the media has played a pivotal role in political transitions in Nigeria. During the military era, it was a tool for activism, while in democratic dispensations, it has become a vehicle for transparency and citizen engagement. Tinubu's tenure is no exception, as media narratives about his policies directly influence youth trust in government. This phenomenon aligns with McCombs and Shaw’s (1972) agenda-setting theory, which posits that the media doesn't tell people what to think but what to think about.

While the media's role in fostering national unity is acknowledged, it is equally culpable in deepening divisions through biased reporting. For instance, youth perception of Tinubu's administration in the northern versus southern regions varies significantly due to regional media portrayals (Nwachukwu, 2024). This disparity underscores the need for balanced reporting to ensure that the media serves as a unifying rather than divisive force.

Lastly, the dynamic nature of youth perception necessitates continuous research to understand how media influences their attitudes toward governance. As Nigeria faces socio-economic challenges, including unemployment and inflation, the youth's critical appraisal of Tinubu's policies will largely depend on the narratives they consume. Thus, this study seeks to explore the intricate relationship between media coverage and youth perception, providing insights into how the media shapes political legitimacy in contemporary Nigeria.

 1.2 
Statement of the Problem
The influence of media on youth perception of governance has become increasingly significant in the digital age. In Nigeria, President Bola Ahmed Tinubu’s administration faces unique challenges as it seeks to navigate economic, social, and political issues in an era where media is a powerful tool for shaping public opinion. The media’s portrayal of Tinubu's administration has been polarizing, with narratives oscillating between praise for economic reforms and criticism of perceived inefficiencies. This duality has created a problem of trust and understanding among Nigerian youths, who rely heavily on media for information about governance.

A critical issue is the prevalence of biased and sensationalized reporting. Some media outlets align with specific political interests, creating echo chambers that skew youth perceptions. For instance, government-backed media may highlight the administration’s achievements, such as the introduction of student loans, while downplaying issues like inflation and unemployment. Conversely, opposition-leaning platforms often amplify policy failures, influencing young audiences to view the administration as ineffective (Okoro & Onyekwere, 2023). This polarization complicates efforts to establish a unified narrative about Tinubu’s leadership among Nigeria’s youth.

Another challenge is the widespread dissemination of misinformation and fake news, particularly on social media. With over 90% of Nigerian youth using platforms like Twitter (now X), Instagram, and TikTok to access news, the rapid spread of unverified information has become a critical issue (Statista, 2023). False narratives about Tinubu’s policies, whether intentional or accidental, can lead to misunderstandings, distrust, and even civic unrest among young people. For example, rumors of proposed fuel price hikes caused public panic before official clarifications were issued (Adebayo & Olatunji, 2024).

Furthermore, the lack of critical media literacy among Nigerian youth exacerbates the problem. Many young people struggle to differentiate between credible and unreliable news sources, making them susceptible to media manipulation. This lack of discernment fosters a perception of governance that may not align with reality, thereby undermining efforts to build a transparent and accountable administration.

In addition, regional disparities in media coverage pose significant challenges. Media outlets in the southern part of Nigeria often emphasize Tinubu's achievements, while northern outlets may focus on issues such as security and poverty, leading to differing perceptions among youths from these regions (Nwachukwu, 2024). These regional biases hinder national cohesion and complicate the administration's efforts to address youth concerns uniformly.

Economic hardships, such as high inflation and unemployment, also influence how the youth interpret media narratives about Tinubu’s government. The media’s framing of economic policies, such as subsidy removal, plays a pivotal role in shaping youth sentiment. Reports focusing on the short-term hardships of these policies often overshadow long-term economic benefits, leading to widespread criticism and dissatisfaction among young Nigerians (Akinyemi & Bello, 2023).

Moreover, the Tinubu administration’s attempts to engage with the youth through digital media platforms have not been entirely successful. While efforts to communicate directly via platforms like X and Instagram are commendable, they have not bridged the trust gap. Many youths perceive these engagements as mere public relations strategies rather than genuine attempts to address their concerns. This disconnects further fuels skepticism about the administration's commitment to youth development.

The problem of media influence on youth perception is compounded by the absence of regulatory frameworks to ensure balanced reporting. While freedom of the press is essential in a democracy, unchecked media practices often lead to the dissemination of harmful narratives. This calls for a balance between press freedom and ethical journalism to ensure that media content about Tinubu’s administration is accurate, fair, and constructive.

In summary, the problem lies in the complex interplay between media narratives, youth perception, and the realities of governance under President Tinubu. The lack of unbiased reporting, the spread of misinformation, regional disparities, and the inadequacy of critical media literacy among youths create a challenging environment for fostering trust in the administration. This study aims to investigate these issues, providing a comprehensive understanding of how media influences youth perception of Tinubu’s administration and suggesting strategies for effective communication and governance.

1.3 
Aim and Objectives of the Study  

Aim of the Study  

The primary aim of this study is to examine the influence of media on youth perception of President Bola Ahmed Tinubu’s administration, focusing on how media narratives shape opinions, trust, and engagement among Nigerian youths.  

Objectives of the Study  

The specific objectives of this study are:  

i. To evaluate the extent to which traditional and digital media platforms influence youth perceptions of Tinubu’s administration.  

ii. To identify the role of media bias and misinformation in shaping youth attitudes toward governance under Tinubu.  

iii. To examine the impact of regional media narratives on youth perception of Tinubu’s policies.  

iv. To assess the effectiveness of the Tinubu administration’s media strategies in addressing youth concerns and promoting policy understanding.  

1.4 
Research Questions
The research questions guiding this study are:  

1. To what extent do traditional and digital media platforms influence youth perceptions of Tinubu’s administration?  

2. To what extent does media bias and misinformation shape youth attitudes toward Tinubu’s governance?  

3. To what extent do regional media narratives affect youth perception of Tinubu’s policies?  

4. To what extent are the Tinubu administration’s media strategies effective in addressing youth concerns and promoting policy understanding?  

1.5 
Significance of the Study
This study is significant for several reasons:  

1. Contribution to Knowledge: The research will provide valuable insights into the relationship between media influence and youth perception of governance, enriching the academic discourse on media studies and political communication in Nigeria.
2. Policy Formulation: The findings will offer policymakers and the Tinubu administration evidence-based recommendations for improving media strategies to foster better communication and engagement with Nigerian youths.  
3. Media Practice: The study will encourage media practitioners to prioritize ethical reporting and balanced narratives, ensuring that media serves as a constructive force in shaping public perception and national development.  

1.6 
Scope of the Study
This study focuses on examining the influence of media on youth perception of President Bola Ahmed Tinubu’s administration, specifically among students of Kwara State Polytechnic, Ilorin. It investigates the impact of traditional and digital media platforms on the students’ opinions, attitudes, and trust levels toward Tinubu’s governance. Key areas of focus include the role of media bias, misinformation, and regional narratives in shaping their perceptions, as well as the effectiveness of the administration’s media strategies in addressing youth concerns. The research is limited to the experiences and perspectives of Kwara State Polytechnic students, utilizing questionnaires to collect data on their media consumption patterns and views on the administration’s policies.  

 1.7 
Operational Definition of Terms
1. Media: Channels of communication used to disseminate information, including traditional platforms like newspapers and digital platforms like social media.  
2. Youth: Individuals aged between 18 and 35 years, with a specific focus on students of Kwara State Polytechnic, Ilorin.  
3. Perception: The way individuals interpret and form opinions based on media content about Tinubu’s administration.  
4. President Bola Ahmed Tinubu’s Administration: The Nigerian government under President Bola Ahmed Tinubu, which began in May 2023.  

5. Traditional Media: Conventional forms of communication, such as radio, television, and newspapers.  
6. Digital Media: Online platforms, including social media networks like Twitter, Facebook, and Instagram, used for news and information dissemination.  
7. Media Bias: The partial or prejudiced representation of news or information by media outlets in favor of or against Tinubu’s administration.  

8. Misinformation: False or misleading information spread through media platforms that can distort youth perception of Tinubu’s governance.  
9. Regional Narratives: Media content shaped by regional affiliations or interests, affecting youth perceptions differently in various parts of Nigeria.  

10. Media Strategies: Communication approaches employed by the Tinubu administration to engage with and address concerns of Nigerian youths.  

CHAPTER TWO

LITERATURE REVIEW

2.1 
Preamble

This chapter reviews relevant literature on the influence of media on youth perception of President Bola Ahmed Tinubu’s administration. It provides a conceptual framework, discussing the concept of media and youth perception within the Nigerian context, and outlines key conceptual subheadings for deeper exploration. The chapter also examines theoretical frameworks underpinning the study and reviews empirical research on media influence and political perception, highlighting their relevance to the study.

2.2 
CONCEPTUAL FRAMEWORK

2.2.1 
Concept of Media and Youth Perception in Nigeria  

Media serves as a powerful tool in shaping public opinion, particularly among youths in Nigeria. Youths, who make up a significant proportion of the nation’s population, rely heavily on media platforms for information and engagement with governance issues. The digital age has transformed how information is disseminated and consumed, making platforms like Twitter, Instagram, and Whatsapp central to political discourse (Adegbola & Gearhart, 2023).  

The term “T-pain,” used by Nigerian youths to describe President Bola Ahmed Tinubu, exemplifies the relationship between media and public perception. Derived from the first letter of Tinubu’s name and the word “pain,” the slang highlights the dissatisfaction with his administration's policies, particularly economic reforms like fuel subsidy removal (Adesanya, 2024). This linguistic innovation has been amplified by social media, demonstrating how digital platforms enable youths to express their concerns creatively while also signaling deeper frustrations.  

Traditional media, including radio, television, and newspapers, remain influential but are increasingly being overshadowed by the immediacy of digital platforms. Social media allows youths to engage directly with political issues, creating opportunities for dialogue and collective activism (Ogundimu & Adeyemi, 2022). However, the unregulated nature of digital spaces often leads to the spread of misinformation, which complicates the perception of governance and leadership.  

Media narratives, particularly around controversial policies, shape how youths interpret governmental actions. For instance, the removal of the fuel subsidy—a policy widely debated in the media—has elicited varied reactions, with some viewing it as a necessary reform and others as an unjust burden on the populace (Ekanem & Abiodun, 2023). The framing of these policies in the media significantly impacts whether youths perceive the administration as effective or insensitive.  

Bias in media reporting also plays a role in shaping youth perception. Research indicates that many Nigerian media outlets are influenced by regional, political, or financial interests, leading to polarized narratives (Chidozie & Akinola, 2023). This bias often leaves youths struggling to discern objective information from partisan rhetoric, further deepening mistrust in governance.  

Additionally, regional differences in media access contribute to varying perceptions. Youths in urban centers with access to diverse media sources may develop more balanced views, while those in rural areas often rely on localized narratives, which may be skewed (Ojo & Eke, 2023). Such disparities highlight the complex interplay between media representation and regional dynamics.  

The Tinubu administration’s communication strategies also affect public perception. While efforts have been made to engage with the populace through media briefings and social platforms, many youths feel disconnected due to the perceived lack of transparency and responsiveness to their concerns (Ajayi, 2024). This disconnect has been exacerbated by social media trends, where narratives of dissatisfaction often dominate.  

Finally, humor and satire, as seen in memes and slang like “T-pain,” have emerged as coping mechanisms for youths navigating the complexities of governance. These cultural expressions, while lighthearted on the surface, reflect profound frustrations and a call for accountability (Ogunleye & Musa, 2023). They underscore the need for policymakers to understand and address the concerns of this influential demographic effectively.  

2.2.2 
The Role of Media in Political Communication
Media plays a pivotal role in political communication by acting as a bridge between governments and citizens, providing platforms for information dissemination, dialogue, and advocacy. In today’s digital era, media platforms—both traditional and digital—are crucial for shaping political narratives, influencing public opinion, and fostering civic engagement (McNair, 2022). The dynamic relationship between media and politics underscores its significance in modern governance and democracy.  

Firstly, media serves as a primary channel for disseminating information about government policies, programs, and actions. Through news reports, press briefings, and social media updates, political leaders communicate their agendas to the public, ensuring transparency and accountability (Lunt & Livingstone, 2023). For example, during critical events such as elections or economic reforms, the media plays a central role in informing citizens about policy changes and enabling them to make informed decisions.  

In addition to information dissemination, media platforms influence political narratives by framing issues in particular ways. Framing refers to the selective emphasis on certain aspects of a story, shaping how the audience interprets it. Studies reveal that biased framing in traditional media outlets often aligns with the political affiliations of their owners or sponsors, thereby swaying public perception (Entman, 2023). This is evident in Nigeria, where regional media outlets sometimes present divergent perspectives on national issues, leading to polarized audiences.  

The rise of social media has significantly transformed political communication. Platforms like Twitter, Facebook, and Instagram allow political figures to bypass traditional media and engage directly with the public (Loader et al., 2023). For instance, former U.S. President Donald Trump’s reliance on Twitter exemplifies how social media can serve as a tool for agenda-setting and mobilizing supporters. Similarly, in Nigeria, political leaders use platforms to connect with the youth demographic, who dominate online spaces.  

However, the unregulated nature of social media presents challenges, particularly the spread of misinformation and propaganda. False information, often amplified through algorithms, can distort public understanding of political issues, leading to confusion and mistrust (Wardle & Derakhshan, 2023). Governments worldwide are grappling with how to regulate online content without infringing on freedom of expression. In Nigeria, incidents such as the EndSARS protests demonstrated the dual role of social media as a space for activism and a battleground for competing narratives.  

Another critical role of the media in political communication is fostering accountability and public discourse. Investigative journalism exposes corruption and inefficiency, holding leaders accountable for their actions (McQuail, 2023). Programs like debates and interviews also provide platforms for politicians to clarify their positions, allowing citizens to evaluate their competence. In the context of Nigeria, media watchdogs have played a significant role in scrutinizing public officials and policies, strengthening democratic practices.  

Moreover, media platforms enable civic engagement by empowering citizens to participate in governance processes. Online petitions, hashtags, and forums encourage individuals to voice their opinions and advocate for change (Kwak et al., 2022). For example, campaigns like NotTooYoungToRun in Nigeria leveraged media to push for constitutional amendments, increasing youth participation in politics. Such initiatives highlight the power of media in shaping political realities and mobilizing collective action.  

Despite its many advantages, media’s role in political communication is not without limitations. Political actors often exploit media platforms for personal gain, manipulating narratives to secure electoral victories or suppress dissent. This underscores the need for ethical journalism and digital literacy among citizens to discern credible information from propaganda (Shoemaker & Reese, 2023). By addressing these challenges, media can better serve its role as a facilitator of democratic values and social progress.  

In conclusion, media platforms are indispensable in political communication, acting as conduits for information, spaces for engagement, and tools for accountability. Their influence on political narratives underscores their potential to strengthen or undermine democracy, depending on how they are utilized. As technology continues to evolve, the media’s role in shaping political landscapes will remain integral to fostering informed and active citizenship.  

2.2.3 
Youth Engagement with Traditional vs. Digital Media:

Analyzing the Media Consumption Patterns of Nigerian Youths and Their Implications on Political Perception
The rapid evolution of media in Nigeria has significantly altered the ways in which youths engage with information, particularly in the political sphere. Traditional media, such as television, radio, and newspapers, once dominated the landscape, but digital platforms now lead in terms of youth engagement. This shift has profound implications for political perception, as the type of media consumed shapes how individuals interpret and respond to political issues.  

1. Traditional Media Engagement among Nigerian Youths: Traditional media remains relevant in Nigeria, especially in rural areas where access to the internet may be limited. Television and radio are still widely used to disseminate news and government information. However, studies indicate a decline in youth engagement with these media due to their static nature and lack of interactivity (McQuail, 2023). Youths often perceive traditional media as catering more to older generations, with limited focus on issues that resonate with them.  

2. The Rise of Digital Media Consumption: Digital media has transformed the way Nigerian youths access and consume information. Platforms such as Twitter, Instagram, and WhatsApp are the primary sources of news and political content for young people. A survey by Statista (2023) revealed that over 70% of Nigerian youths spend more than three hours daily on social media, reflecting its dominance in their daily lives. Unlike traditional media, digital platforms offer instant updates, user-generated content, and opportunities for dialogue, making them more appealing to the tech-savvy youth demographic.  

3. Interactivity and Participation in Digital Media: The interactive nature of digital media fosters active engagement among youths. Social media campaigns, hashtags, and online petitions have become tools for political activism, allowing young Nigerians to express their views and advocate for change (Loader et al., 2023). During the EndSARS protests, for example, digital platforms were instrumental in organizing events, sharing real-time updates, and amplifying the voices of young protesters. This level of participation is rarely seen in traditional media, which often adopts a top-down approach to communication.  

4. Implications on Political Perception: The type of media consumed influences how Nigerian youths perceive political leaders and policies. Traditional media often presents curated content that aligns with government narratives, while digital media offers diverse and, at times, opposing perspectives (Lunt & Livingstone, 2023). For instance, social media platforms have been used to criticize President Bola Ahmed Tinubu’s administration, with memes and hashtags such as “T-pain” highlighting the economic challenges faced by citizens. These narratives shape the political perceptions of youths, who may view traditional media as biased or unresponsive to their concerns.  

5. Trust and Credibility Issues in Digital Media: Despite its popularity, digital media faces challenges of misinformation and credibility. False news and propaganda often circulate unchecked, influencing youth perceptions in ways that may not align with reality (Wardle & Derakhshan, 2023). Traditional media, while less interactive, is generally perceived as more reliable due to its adherence to journalistic standards. The tension between trust and accessibility highlights the need for digital literacy among Nigerian youths to critically evaluate online content.  

6. Bridging the Gap between Traditional and Digital Media: Efforts to integrate traditional and digital media could enhance youth engagement in political discourse. For instance, television programs now incorporate social media interactions, allowing viewers to participate via live tweets or comments. Similarly, radio shows often invite listeners to join conversations through WhatsApp messages. These hybrid approaches cater to the preferences of young audiences while maintaining the credibility of traditional platforms (Shoemaker & Reese, 2023).  

7. The Role of Influencers and Citizen Journalism: Digital media has also empowered influencers and citizen journalists to shape political narratives. Unlike traditional journalists, these individuals often operate independently, providing grassroots perspectives on political issues. Youths in Nigeria frequently turn to influencers for political insights, particularly during elections or policy debates. While this trend democratizes information dissemination, it also raises concerns about bias and accountability.  

8. The Future of Youth Media Engagement in Nigeria: The ongoing shift toward digital media suggests that its influence on youth political perceptions will continue to grow. However, the role of traditional media should not be underestimated, particularly in bridging the digital divide in underserved communities. Policies aimed at enhancing media literacy, promoting ethical journalism, and fostering inclusivity across platforms are essential for ensuring that both traditional and digital media contribute positively to Nigeria’s political landscape (McNair, 2022).  

 2.2.4 
Media Bias and Its Impact on Youth Perception

Exploring the Effects of Biased Reporting and Misinformation on Trust in Leadership  

Media bias and misinformation are growing concerns in contemporary political communication, particularly in their impact on the perceptions of young people. Bias in media reporting, whether intentional or inadvertent, skews the representation of political events, policies, or leaders, thereby influencing how youths interpret and trust leadership. This issue is exacerbated in an era where misinformation spreads rapidly, challenging the ability of young audiences to distinguish credible information from propaganda.  

1. Understanding Media Bias: Media bias refers to the partial or prejudiced presentation of news, which may favor specific individuals, groups, or ideologies. Bias manifests in several ways, including selective reporting, framing, and agenda-setting. For instance, some Nigerian media outlets are accused of being overly partisan, supporting certain political parties or candidates while ignoring dissenting opinions (Lunt & Livingstone, 2023). This bias can significantly influence how young people perceive political figures, often fostering skepticism or mistrust.  

2. Youth Vulnerability to Media Bias: Nigerian youths are particularly vulnerable to media bias due to their heavy reliance on social media and online news platforms for political information. Unlike traditional media, digital platforms often lack stringent editorial standards, making them breeding grounds for biased reporting (Wardle & Derakhshan, 2023). Furthermore, algorithms on social media platforms tend to amplify content that aligns with users' existing beliefs, creating echo chambers that reinforce biased perspectives.  
3. The Role of Misinformation in Shaping Perceptions: Misinformation—false or misleading information presented as fact—plays a significant role in shaping youth perceptions of leadership. During Nigeria’s 2023 presidential election, for instance, fake news about candidates was widely disseminated, influencing public opinion and voter decisions (Statista, 2023). Such misinformation often portrays leaders in an overly negative or positive light, complicating youths' ability to make informed judgments.  

4. Impact on Trust in Leadership: Biased reporting and misinformation undermine trust in leadership by creating a distorted image of political figures and their actions. For example, the use of the term “T-pain” to describe President Bola Ahmed Tinubu reflects the frustration of many youths with his administration’s policies. While the term captures genuine grievances, it also demonstrates how social media amplifies narratives that may not fully capture the complexity of governance (Loader et al., 2023). Such trends erode trust in leadership, particularly among young audiences who may view all political actions through a critical lens shaped by biased media.  

5. Polarization and Youth Perceptions: Media bias and misinformation contribute to political polarization, dividing youths into opposing camps with little room for dialogue or compromise. In Nigeria, partisan media outlets often present conflicting accounts of the same events, leading to a fragmented understanding of political issues. This polarization reduces youths' ability to engage constructively with leadership, as they are more likely to adopt adversarial attitudes based on one-sided narratives (McQuail, 2023).  

6. Consequences for Democratic Participation: A lack of trust in leadership resulting from biased media can discourage youths from participating in democratic processes. When young people perceive that political leaders are untrustworthy, they may disengage from voting, activism, or policy advocacy, weakening democratic institutions. Conversely, biased media can also mobilize youths to protest or resist leadership, as seen in the EndSARS movement, where media coverage played a pivotal role in shaping public sentiment (Shoemaker & Reese, 2023).  
7. Addressing Media Bias and Misinformation: Efforts to mitigate the effects of media bias and misinformation on youth perceptions require a multifaceted approach. Media literacy programs can equip young people with the skills to critically evaluate news sources and identify biased or false information (Wardle & Derakhshan, 2023). Additionally, regulatory frameworks that promote transparency and accountability in media reporting can help ensure balanced coverage of political events.  

8. The Role of Youths in Countering Media Bias: Youths themselves have a crucial role to play in countering media bias. By engaging in citizen journalism and amplifying diverse perspectives, they can challenge one-sided narratives and promote a more nuanced understanding of leadership. Furthermore, young people can use social media platforms to hold media organizations accountable, demanding fair and accurate reporting that reflects the realities of Nigerian society (McNair, 2022).    

Media bias and misinformation significantly shape the political perceptions of Nigerian youths, often undermining trust in leadership. Addressing these challenges requires a concerted effort from media organizations, policymakers, and youths themselves to foster a media landscape that prioritizes accuracy, balance, and inclusivity. Such efforts are essential for ensuring that young Nigerians can engage constructively with leadership and contribute meaningfully to the nation’s democratic development.  

 2.2.5 
Regional Media Narratives and Perception Disparities

Understanding How Regional Media Influence Youth Opinions Across Different Parts of Nigeria
Regional media narratives play a significant role in shaping the political perceptions of Nigerian youths, often reflecting the diverse socio-political, economic, and cultural contexts of the country’s regions. Nigeria, being a multi-ethnic and multi-lingual nation, experiences significant disparities in media coverage and the framing of political events. These differences affect how youths perceive political leadership and national issues, contributing to regional variations in trust, support, and opposition.

i. The Diversity of Regional Media in Nigeria: Nigeria’s media landscape is characterized by a proliferation of regional outlets catering to specific ethnic, linguistic, and cultural groups. For example, stations like Channels TV and AIT are perceived as national platforms, while regional outlets such as Freedom Radio Kano in the North and TVC in the Southwest have strong local followings. Each outlet often frames news stories in ways that resonate with their target audiences, reflecting local interests and concerns (McQuail, 2023). This diversity in reporting creates varied political narratives that influence how youths in different regions interpret leadership and governance.

ii. Regional Bias in Media Reporting: Regional media in Nigeria frequently exhibit biases that align with local political ideologies or ethnic affiliations. For instance, during the 2023 presidential elections, certain outlets were accused of promoting narratives that either glorified or vilified specific candidates based on regional loyalties. Such biases shape youth opinions by reinforcing pre-existing beliefs or stereotypes, potentially creating polarization along regional lines (Lunt & Livingstone, 2023).  

iii. Framing of National Policies and Leadership: The way regional media frame national policies significantly impacts youth perceptions. For instance, in the North, policies such as fuel subsidy removal are often framed in terms of their economic impact on low-income families, while media in the South may focus on the policy’s implications for infrastructure development. These divergent frames influence how youths in these regions view the same policy, with some seeing it as a necessary reform and others as an oppressive measure (Shoemaker & Reese, 2023).

iv. Cultural and Religious Influences on Media Narratives: Regional media often integrate cultural and religious values into their narratives, further shaping youth perceptions. For example, in Northern Nigeria, where Islamic values strongly influence societal norms, media coverage often emphasizes moral and ethical dimensions of governance. In contrast, media in the predominantly Christian South may prioritize issues of justice, equity, and human rights (Obadare, 2023). These cultural influences play a crucial role in how youths perceive leadership, either fostering trust or skepticism.

v. Misinformation and Stereotypes in Regional Media: Misinformation and stereotypes are significant challenges in regional media reporting. Some outlets perpetuate false narratives or exaggerated claims about political leaders or policies, often to advance local agendas. For example, during President Bola Ahmed Tinubu’s administration, some regional outlets amplified stereotypes about ethnic favoritism, leading to mistrust among youths outside the Southwest. This misinformation not only skews perceptions but also exacerbates ethnic and regional divides (Wardle & Derakhshan, 2023).  

vi. The Role of Social Media in Amplifying Regional Narratives: Social media platforms, which are heavily used by Nigerian youths, amplify regional media narratives, further entrenching perception disparities. For instance, hashtags like EndSARS and FuelSubsidyRemoval often highlight regional grievances, with users sharing stories and content that reflects their specific regional experiences. While this democratizes information sharing, it also risks deepening divides as regional narratives gain traction among youth audiences (Loader et al., 2023).  

vii. Consequences for National Unity: The disparities in regional media narratives have far-reaching implications for national unity. Youths exposed to regionally biased reporting may develop narrow perspectives that prioritize local interests over national cohesion. This can lead to distrust in central leadership, as seen in the widespread use of terms like “T-pain” to describe the perceived hardship under President Tinubu’s administration. Such narratives foster division rather than collective understanding among Nigerian youths (McNair, 2022).  

viii. Addressing Regional Media Narratives and Perception Disparities: To mitigate the influence of biased regional narratives, efforts must focus on promoting balanced reporting and media literacy. National media organizations can play a unifying role by providing objective coverage that transcends regional divides. Additionally, media literacy programs can equip youths with the skills to critically analyze media content and recognize biases. Encouraging cross-regional dialogue among youths can also foster mutual understanding and reduce perception disparities (Obadare, 2023).    

Regional media narratives significantly shape the political perceptions of Nigerian youths, often reflecting and reinforcing the country’s socio-political diversity. While this diversity enriches Nigeria’s democratic discourse, it also poses challenges for national unity and trust in leadership. Addressing these disparities requires a collective effort from media organizations, policymakers, and youths themselves to promote balanced reporting and constructive engagement.  

2.2.6 
Social Media Trends and Political Satire:
Investigating the Role of Humor, Memes, and Slang in Shaping Youth Attitudes Toward Governance 
Social media has revolutionized the way political discourse is conducted, particularly among youths. Platforms such as Twitter, Instagram, and TikTok serve as arenas for political satire through humor, memes, and slang, significantly shaping how young people perceive governance and leadership. This trend reflects the shift from traditional political commentary to a more participatory and informal approach that resonates with the digital generation.  

1. Humor as a Tool for Political Critique: Political humor has long been a means of critiquing governance, but social media has amplified its reach and impact. Nigerian youths increasingly use humor to express dissatisfaction with leadership, often crafting jokes and witty comments about national issues. For instance, the slang “T-pain” has emerged as a humorous yet critical commentary on the perceived hardships under President Bola Ahmed Tinubu’s administration. This humor acts as a coping mechanism while subtly influencing attitudes toward governance (Ojebode & Adegbola, 2022).  

2. Memes as a Medium for Political Expression: Memes have become a powerful tool for political communication on social media. These visual and textual creations distill complex political issues into easily digestible content that spreads rapidly. Nigerian youths use memes to highlight policy failures, corruption, and social injustices. Memes mocking fuel price hikes or economic policies often include relatable imagery and captions, enabling young audiences to connect emotionally with the content. This emotional connection fosters a shared sense of frustration or solidarity (Shifman, 2014).  
3. Slang and Political Identity: The creation and use of slang, such as “T-pain,” reflect how youths navigate and reinterpret governance issues. Slang serves as an informal lexicon through which young people articulate their political experiences and frustrations. The term “T-pain,” for instance, combines humor with a critical evaluation of leadership, encapsulating the public’s sentiment toward economic challenges. Such linguistic innovations allow youths to participate in political discourse without fear of censorship, fostering a collective identity around shared grievances (Bello et al., 2023).  

4. Satire as a Catalyst for Civic Engagement: Satirical content on social media often encourages civic engagement by raising awareness about political issues. Satirical accounts and pages on platforms like Instagram and Twitter routinely critique government policies through humorous skits or posts. These accounts, such as Anonymous Nigeria or Nigerian Memes, attract large followings, serving as hubs for political discussion. The interactive nature of these platforms allows youths to share, comment, and debate, thus deepening their political consciousness (Loader et al., 2023). 

5. Amplification through Virality: One of the most significant aspects of social media satire is its potential for virality. Humorous content, especially memes and slang, spreads rapidly, transcending regional and class boundaries. Viral trends, such as the use of T-pain on Twitter, enable widespread participation in political discourse. This amplification often pressures policymakers to address issues highlighted in such trends, demonstrating the influence of satire on governance (Molyneux & McGregor, 2021). 

6. Navigating the Line between Satire and Disrespect: While satire is a powerful tool for critique, it can sometimes blur the line between constructive criticism and disrespect. Some political leaders and their supporters perceive satirical content as an attack on their integrity rather than an expression of public sentiment. This tension occasionally leads to censorship or backlash against satirists and content creators. For instance, social media influencers in Nigeria have faced harassment for their political commentary, raising questions about the boundaries of satire (Wardle & Derakhshan, 2023).  

7. The Role of Platforms in Shaping Satirical Trends: Social media platforms play a crucial role in shaping how satire is created and consumed. Algorithms often prioritize engaging and relatable content, enabling satirical posts to reach a broader audience. However, these platforms also face challenges in balancing free speech with content moderation. Instances of posts being flagged or removed for alleged violations of community guidelines highlight the complexities of promoting political satire in a digital age (Tufekci, 2018).  
8. The Broader Implications of Political Satire on Governance: The proliferation of humor, memes, and slang on social media reflects a broader transformation in political engagement among youths. While these trends can foster political awareness and critique, they also risk trivializing serious governance issues. Moreover, the reliance on satire may reduce trust in traditional political institutions, as young people increasingly view governance through a lens of skepticism and ridicule. Policymakers must therefore acknowledge and address the sentiments expressed through satire to rebuild trust and credibility (McQuail, 2023).    

Social media trends, particularly political satire, have become integral to how Nigerian youths engage with governance. Humor, memes, and slang provide accessible and impactful means of critiquing leadership and shaping public opinion. However, these trends also present challenges, including potential censorship and the trivialization of political discourse. A nuanced understanding of these dynamics is essential for fostering meaningful dialogue between youths and leaders in Nigeria’s evolving political landscape.  

2.2.7 
The Top 5 Nicknames Nigerians Use for President Tinubu

President Bola Ahmed Tinubu has earned several popular nicknames throughout his political career, each reflecting different aspects of his leadership and influence. These names, given by supporters and critics alike, highlight his journey from Lagos politics to the presidency.

Here’s a look at the top five nicknames Nigerians use for him and what they signify:

i. Jagaban: “Jagaban” is a Hausa term meaning “leader” or “commander.” It underscores Tinubu’s authority and influence in Nigerian politics, particularly his pivotal role in Lagos. This nickname symbolizes his strength and dominance as a political figure.

ii. Asiwaju: In Yoruba, “Asiwaju” translates to “front-runner” or “leader.” This name reflects Tinubu’s position as a trailblazer in Nigerian politics, showing his ability to shape political trends and lead with vision and strategy.

iii. City Boy: “City Boy” connects Tinubu to Lagos, Nigeria’s vibrant urban hub. It portrays him as a symbol of the city’s dynamic culture and success, highlighting his deep roots and significant contributions to the development of Lagos as a political and economic powerhouse.

iv. Emilokan: “Emilokan,” which means “It’s my turn” in Yoruba, was popularized during Tinubu’s presidential campaign. Supporters used it to express their belief that it was his time to lead Nigeria after years of service and political leadership.

v. T-Pain: This humorous nickname, initially inspired by the American musician T-Pain, surfaced during Tinubu’s presidency in response to economic hardships, particularly after the removal of the fuel subsidy. While it began as a reflection of public frustration, Tinubu’s supporters have embraced “T-Pain” to mean “temporary pain,” suggesting that the challenges are part of a broader plan for progress.

These nicknames not only reveal Tinubu’s diverse persona but also reflect the public’s perception of his leadership throughout his political career. (https://www.housingtvafrica.com/the-top-5-nicknames-nigerians-use-for-president-tinubu/)

2.3 
THEORETICAL FRAMEWORK

The theoretical framework provides the foundation for understanding the influence of media on youth perception of President Bola Ahmed Tinubu’s administration. It draws from established theories in communication and political science to analyze how media shapes opinions and behaviors. This section outlines three key theories relevant to this study:

2.3.1 
Agenda-Setting Theory
The agenda-setting theory, introduced by Maxwell McCombs and Donald Shaw in the 1970s, highlights the media's powerful role in influencing public discourse by determining which issues receive attention. According to McCombs and Shaw (1972), the media does not dictate what individuals should think but plays a significant role in shaping what they think about. This is achieved by prioritizing certain news stories and topics, effectively guiding public focus. This theory is particularly relevant in Nigeria, where media platforms often emphasize specific political narratives, thereby affecting how youths perceive the leadership of President Bola Ahmed Tinubu.  

In the Nigerian context, media coverage of critical issues such as economic reforms, fuel subsidies, and social policies significantly influences youth perceptions. By frequently highlighting the challenges associated with these policies, such as rising living costs and unemployment, the media prioritizes these issues in the minds of the audience. As a result, the youth may form strong opinions—positive or negative—about Tinubu’s administration based on the salience of these topics in news reports and commentary (Iyengar & Kinder, 2010).  

Moreover, the agenda-setting theory explains how the media serves as a bridge between political actors and the public. During President Tinubu's administration, the media’s portrayal of his policies, such as the removal of fuel subsidies, often sets the tone for public debates. By focusing on either the hardships or the potential benefits of these policies, the media effectively steers conversations, shaping youth perceptions and their subsequent political engagements.  

Another critical dimension of agenda-setting in this context is the role of social media platforms. Unlike traditional media, which operates with structured editorial controls, social media is more dynamic and decentralized. Platforms like Twitter, Facebook, and TikTok amplify youth voices, often reflecting and reinforcing media-set agendas. For instance, the slang “T-pain,” widely used among Nigerian youths, encapsulates dissatisfaction with Tinubu’s administration and demonstrates how traditional and social media agendas converge to influence public opinion (Ndavula & Mberia, 2012).  

The second level of agenda-setting, or attribute agenda-setting, is also important for this study. This concept emphasizes that not only do the media highlight issues, but they also shape the attributes or perspectives through which these issues are viewed. For example, Nigerian media frequently reports on Tinubu's economic reforms using terms like “hardship,” “temporary pain,” or “necessary sacrifice.” These descriptions influence whether the youth perceive these reforms as oppressive or transformative (McCombs, 2004).  

Furthermore, the interrelationship between media outlets and political elites cannot be overlooked. Politicians often leverage the media to promote their agendas, but media outlets also choose stories that resonate with their audiences. During Tinubu's administration, the narratives presented by mainstream media houses often reflect political leanings, which in turn shape youth opinions. For instance, pro-government media may emphasize the long-term benefits of economic reforms, while opposition-aligned platforms might focus on immediate suffering (Entman, 2007).  

Critically, the agenda-setting effect is not universal; it depends on factors such as media consumption patterns and trust levels. Studies suggest that Nigerian youths are more skeptical of traditional media due to perceived biases, making social media a primary source of information (Okoro & Nwafor, 2013). However, this shift has not diminished the agenda-setting role of traditional media, as it often provides the primary content that social media users discuss and reinterpret.  

In conclusion, agenda-setting theory provides a comprehensive framework for understanding how Nigerian media shape youth perceptions of Tinubu's administration. By prioritizing certain issues and framing them in specific ways, the media significantly influence the public discourse. For this study, it is crucial to analyze how traditional and digital media collaborate and compete in setting the political agenda, as this will reveal the extent to which media content impacts youth engagement with governance.  

2.3.2 
Framing Theory  

Framing theory, introduced by Erving Goffman in 1974, examines how media narratives shape public perception by emphasizing specific aspects of an issue while downplaying others. Unlike agenda-setting, which highlights the importance of certain issues, framing theory focuses on how these issues are presented to influence audience interpretation. In the context of Nigerian media, framing plays a pivotal role in shaping youth perceptions of President Bola Ahmed Tinubu’s administration by directing how policies and events are understood.  

Frames in media reporting are constructed through language, visuals, and contextual emphasis, and they play a significant role in guiding public opinion. For example, reports about Tinubu’s economic reforms, such as fuel subsidy removal, often use frames like "economic hardship" or "necessary sacrifice." These frames influence whether youths view the policies as punitive measures or as steps toward economic recovery (Entman, 1993). The choice of words and imagery, such as focusing on public protests or highlighting government efforts to cushion the effects of reforms, determines how audiences process and react to the news.  

In Nigerian media, framing is often influenced by political affiliations. Pro-government media outlets tend to frame Tinubu’s policies in a positive light, emphasizing long-term benefits and national progress. Conversely, opposition-leaning platforms may highlight immediate suffering, using emotionally charged language to evoke dissatisfaction among their audiences. This duality creates polarized perceptions among Nigerian youths, many of whom rely on media narratives to form opinions about governance (Chong & Druckman, 2007).  

Framing also interacts with cultural and social contexts, which influence how youths interpret media messages. For instance, the use of humor and satire, such as the slang "T-pain," frames President Tinubu's administration as synonymous with economic struggles. This framing resonates with many youths because it reflects their lived realities in a relatable manner. The combination of humor and critique makes political narratives more accessible, thereby shaping collective attitudes toward leadership (Ndavula & Mberia, 2012).  

Visual framing is another critical aspect in Nigerian media reporting. Images of long fuel queues, market price hikes, and citizens protesting on the streets visually frame Tinubu’s administration as one fraught with challenges. On the other hand, visuals of completed infrastructure projects or government officials engaging with citizens may frame the administration as hardworking and progressive. These contrasting frames create a dichotomy in youth perceptions, depending on the media platform they engage with (Gamson & Modigliani, 1989).  

Social media amplifies the framing effects of traditional media while introducing user-generated frames. On platforms like Twitter and Instagram, youths actively contribute to framing by sharing personal experiences, creating memes, and engaging in discussions about governance. For instance, viral hashtags such as EndSARS in 2020 or T-pain in recent times represent collective framing efforts that shape how policies and leadership are perceived. These grassroots framing activities often challenge official narratives, providing alternative perspectives for Nigerian youths (Okoro & Nwafor, 2013).  

The credibility of the media outlet also impacts the effectiveness of framing. Nigerian youths increasingly question the biases of traditional media, turning to digital platforms for alternative narratives. However, the frames presented on these platforms are not immune to manipulation, as misinformation and echo chambers often distort facts. This underscores the importance of critically analyzing media frames to understand their influence on youth perceptions of Tinubu’s administration (Scheufele & Tewksbury, 2007).  

In conclusion, framing theory provides valuable insights into how media shape youth perceptions of President Tinubu’s administration. By emphasizing specific aspects of policies and events, the media influence public understanding and emotional responses. Whether through language, visuals, or user-generated content, framing is a powerful tool that shapes political attitudes and engagement. This study will explore how Nigerian youths interpret various media frames and their impact on their trust in leadership and governance. 

 2.3.3 
Uses and Gratifications Theory  

The Uses and Gratifications (U&G) theory, developed by Elihu Katz, Jay Blumler, and Michael Gurevitch in the 1970s, offers a perspective on how audiences actively seek out media to satisfy specific needs and desires. Unlike other media theories that emphasize the passive reception of media messages, U&G theory assumes that media users are active participants in their media consumption. They selectively choose content that fulfills their social, psychological, and informational needs, thus making the theory particularly relevant for understanding how Nigerian youths interact with media platforms and form political perceptions, especially concerning President Bola Ahmed Tinubu’s administration.  

One of the central tenets of U&G theory is that media consumption is goal-oriented. Audiences are not passive recipients of media messages but are instead motivated by specific needs—such as information seeking, entertainment, social interaction, or personal identity formation (Katz, Blumler, & Gurevitch, 1973). In the context of Nigerian youth, their consumption of media is often driven by the need to stay informed about political developments, engage in discussions about governance, or simply seek entertainment. For example, many youths follow news outlets or social media accounts to keep up with updates about the economic reforms under President Tinubu’s administration, such as the controversial fuel subsidy removal.  

The information-seeking need is particularly significant in this study, as youths often turn to media platforms to understand the implications of government policies. Traditional media, such as television and newspapers, provide in-depth analyses of political events, while digital platforms, like Twitter and Instagram, offer real-time updates and opinions. The internet has transformed the media landscape, making it easier for Nigerian youths to access diverse perspectives on President Tinubu’s policies. As such, their media choices reflect a desire to stay informed and engaged with political discourse.  

Another critical aspect of the U&G theory is the concept of personal identity formation. Media content plays an important role in shaping individual and group identities. In the Nigerian context, youths actively engage with media narratives that align with their personal or collective values. For instance, the use of the term "T-pain" in reference to President Tinubu can be seen as an expression of dissatisfaction with the administration's policies, particularly among youths who are economically affected by the government's decisions. This form of media engagement allows youths to construct and express a shared identity of resistance or critique, reinforcing their political stance.  

Moreover, media platforms provide a space for social interaction, which is another key motivation for media consumption under U&G theory. Nigerian youths increasingly use social media to interact with peers and political commentators, discussing and debating the effectiveness of government policies. Platforms like Twitter and Facebook foster an environment where youths can exchange ideas, share memes, and express their opinions about Tinubu’s administration. These interactions not only serve as a means of socializing but also reinforce political perceptions and collective attitudes toward the government.  

The role of entertainment in media consumption cannot be overlooked either. Many Nigerian youths engage with media content that provides humor, satire, or memes about President Tinubu’s leadership. The use of "T-pain" as a slang to describe the economic hardships caused by the president’s policies is an example of how entertainment media can shape political perceptions. Humorous depictions of serious political issues allow youths to cope with difficult situations and indirectly critique the government. Such content serves both as a form of emotional release and as a subtle vehicle for political commentary.  

The theory also acknowledges the importance of media in providing escapism. During times of economic difficulty or political unrest, youths may turn to entertainment content that helps them temporarily disconnect from the stresses of everyday life. In the Nigerian context, with the economic challenges brought about by President Tinubu’s reforms, youths may gravitate toward content that offers entertainment, humor, or relief from the harsh realities they face. This pattern of media consumption suggests that while political content may be a source of concern, entertainment media offers an avenue for relaxation and emotional well-being.  

Finally, the U&G theory suggests that media consumption is a dynamic and fluid process that evolves as individuals' needs change over time. In the case of Nigerian youths, their media preferences may shift depending on the political climate and their personal experiences. For example, as the economic effects of Tinubu’s policies become more pronounced, youths may increase their engagement with news outlets that provide critical coverage of the government. Conversely, during periods of relative stability or progress, youths may shift towards media content that focuses more on entertainment and less on political analysis.  

In conclusion, the Uses and Gratifications theory provides valuable insights into the active role of Nigerian youths in shaping their perceptions of President Tinubu’s administration. By selecting media content that meets their informational, social, and entertainment needs, youths construct their own understanding of governance. Whether through seeking political information, forming collective identities, or engaging in social interactions, Nigerian youths are active agents in their media consumption. This active engagement, fueled by personal motivations, ultimately shapes their views on the policies and leadership of President Tinubu.  

 2.4 
EMPIRICAL REVIEW
The relationship between media consumption and political perception, particularly among youth, has been the subject of several studies across the globe, including Nigeria. These studies have provided critical insights into how media influences youth attitudes toward political leadership, governance, and public policies. In Nigeria, where youth represent a significant demographic group, understanding how media platforms shape their views on leadership, particularly in the context of President Bola Ahmed Tinubu’s administration, is vital.

A study by Ugwu (2021) explored the role of social media in shaping political awareness among Nigerian youths. The study found that social media platforms, such as Twitter, Instagram, and Facebook, have become powerful tools for disseminating political information and influencing political opinions. The research highlighted that youths actively engage in political discussions on these platforms, and their perceptions of political figures and policies are often shaped by the media content they consume. In particular, the study noted that memes, satire, and online campaigns were pivotal in shaping youth perceptions of political leaders, including President Tinubu. The study concluded that social media has significantly altered the political landscape, providing youths with a platform to express their views and engage with political issues in ways that were not possible in traditional media environments.

Similarly, Olayemi (2022) examined the impact of media coverage on Nigerian youths' perception of political leaders and governance. The research focused on the effects of both traditional and digital media, finding that youths tend to trust information from digital platforms more than traditional outlets. The study noted that online platforms like Twitter and WhatsApp allowed youths to bypass mainstream media gatekeepers and access a variety of political viewpoints. This often led to the spread of political rumors and misinformation, which influenced how youths viewed political figures, including President Tinubu. The study concluded that media consumption patterns among Nigerian youths are shifting, with digital platforms playing an increasingly dominant role in shaping political opinions and youth perceptions of leadership.

A related study by Ogunyemi (2023) explored the relationship between media bias and the political perceptions of Nigerian youths. The study found that biased media reporting, particularly in traditional media outlets, has a significant effect on how youths view political leaders and their policies. The research focused on how media bias during political campaigns influenced youth support for candidates and their perceptions of the effectiveness of government policies. In the case of President Tinubu’s administration, the study found that media outlets often presented a polarized view of his policies, particularly in the context of the fuel subsidy removal. This polarization led to a division in how youths perceived the president's leadership, with some viewing him as a reformist and others seeing him as a source of economic hardship. The study highlighted the need for balanced and objective media coverage to ensure that youths are exposed to diverse perspectives when forming political opinions.

Furthermore, Adebayo (2022) investigated the impact of political satire and humor in shaping youth perceptions of political leaders. The study focused on how memes, jokes, and satirical content about political figures on social media affect the public’s trust in leadership. In Nigeria, where political satire is a popular form of expression, the study found that humor and memes were frequently used to critique President Tinubu's policies, particularly the removal of fuel subsidies. The research concluded that while political satire provides an outlet for frustration and dissent, it can also diminish trust in leadership and contribute to negative perceptions of government policies. The study emphasized that humor and satire, though effective in engaging youths, often obscure the complexities of political issues and create a simplified, polarized view of leadership.

In another study, Olumide (2023) explored the role of regional media in shaping youth political perceptions across Nigeria. The research focused on how media narratives from different regions of the country influenced youths' opinions on national issues and political leaders. The study found that regional media, whether traditional or digital, play a critical role in framing political issues in ways that resonate with local experiences. For example, youths in the northern part of Nigeria may perceive President Tinubu’s policies differently from those in the southern regions due to the way local media outlets frame the economic challenges faced by their communities. The study concluded that regional media narratives contribute to the creation of disparate political opinions among youths, often leading to conflicting perceptions of national leadership.

A study by Ajibola (2021) focused on the role of digital media in political engagement among Nigerian youths. The study found that digital platforms provide youths with an avenue for engaging directly with political issues, bypassing traditional media outlets. The study noted that youths use platforms like Twitter, YouTube, and Facebook to engage with political content, participate in discussions, and form opinions about political leaders. Regarding President Tinubu, the study found that his policies, particularly concerning economic reforms, were hotly debated on these platforms. The study concluded that digital media offers a space for political engagement, allowing youths to shape their perceptions of leadership based on direct interactions with political content and other users.

Lastly, a study by Akinyemi (2020) explored the role of media in shaping youth political participation in Nigeria. The study found that media exposure, particularly through digital platforms, is positively correlated with political participation among youths. The research highlighted that youths who actively consume political content on social media platforms are more likely to engage in political activities, such as voting, protests, or online activism. The study emphasized that media consumption patterns are crucial in shaping how youths perceive the effectiveness of political leadership, particularly during times of economic hardship, such as those experienced under President Tinubu’s administration. The study concluded that media plays a crucial role in motivating youths to participate in politics, either through direct engagement or through the shaping of political perceptions.

In conclusion, the empirical studies reviewed highlight the significant role of media in shaping Nigerian youths' perceptions of political leadership, particularly with regard to President Bola Ahmed Tinubu’s administration. Media, especially digital platforms, offer youths an opportunity to engage with political issues, express their opinions, and critique leadership. The studies also underscore the impact of media bias, humor, and regional narratives on the formation of political perceptions. Understanding these dynamics is crucial for comprehending the media's role in influencing youth political behavior and their views on governance in Nigeria.

CHAPTER THREE

METHODOLOGY

 3.1 
Introduction

This chapter outlines the research methodology adopted for the study on the influence of media on youth perception of President Bola Ahmed Tinubu's administration. It provides a detailed explanation of the research design, data sources, population, sample size, sampling techniques, data collection methods, and the techniques used for data analysis. The methodology ensures that the study's objectives are met by employing systematic approaches to gather and analyze data. This chapter also justifies the choices made in designing the study to ensure reliability and validity in addressing the research questions.

3.2 
Research Design

The research design for this study is a descriptive survey design. This design is used to collect quantitative data that will describe the relationship between media consumption and youth perceptions of political leadership, specifically the administration of President Bola Ahmed Tinubu. The descriptive survey design is appropriate for this study as it enables the collection of detailed information from a sample of youths, which can then be generalized to a larger population. By employing a questionnaire, the study captures youths’ media consumption patterns, their opinions on President Tinubu’s policies, and how these opinions are shaped by different media platforms.

 3.3 
Source of Data
The study will utilize both primary and secondary sources of data. 

i. Primary Data: This will be collected through a structured questionnaire distributed to 100 students of Kwara State Polytechnic, Ilorin. The questionnaire will include questions related to students' media consumption habits, their knowledge of President Tinubu’s policies, and their perceptions of his administration. The primary data will provide first-hand insight into the views of Nigerian youths, making it relevant and specific to the research.

1. Secondary Data: This will be gathered from existing literature, academic journals, books, and online resources that discuss media influence on political perceptions, media consumption habits of Nigerian youths, and the impact of media on political leadership. These secondary sources will provide a broader theoretical and contextual framework for the study.

3.4 
Population of the Study

The population for this study consists of students at Kwara State Polytechnic, Ilorin, Nigeria. The focus on students is deliberate, as they represent a significant portion of the youth demographic that engages with both traditional and digital media platforms regularly. They are also actively involved in discussions surrounding national political issues, particularly the impact of economic reforms introduced by President Tinubu’s administration. Since the study focuses on understanding how youths perceive leadership in Nigeria, students at this institution provide a relevant population for data collection.

3.5 
Sample Size and Sampling Technique

The sample size for the study is 100 students from Kwara State Polytechnic, Ilorin. This sample size is chosen based on practical considerations, including time, resources, and the need to obtain reliable data from a manageable number of respondents. 

The sampling technique employed is random sampling, which is a probability sampling method. Random sampling ensures that every student in the population has an equal chance of being selected, which minimizes selection bias and ensures that the sample is representative of the broader student population. This method is chosen to increase the generalizability of the study findings to other youth populations in Nigeria.

3.6 
Method of Data Collection

Data will be collected using a structured questionnaire administered via Google Forms. The questionnaire will include both closed-ended and Likert-scale questions designed to capture information about the respondents' media consumption patterns, their political views, and their perceptions of President Tinubu’s administration. The use of Google Forms is ideal for this study because it is easy to distribute and allows for the efficient collection and storage of data. Additionally, it ensures that respondents can complete the questionnaire at their convenience, leading to higher response rates and minimizing interviewer bias.

 3.7 
Method of Data Analysis

The data collected from the questionnaires will be analyzed using descriptive statistics. Specifically, the following methods will be employed:

1. Frequency and Percentage: These will be used to present the distribution of responses for each question in the questionnaire. This will help identify the most common responses, such as the media platforms most frequently used by students or their general opinion on President Tinubu’s policies.
2. Mean: This will be used to calculate the average level of agreement or disagreement among respondents on various items in the Likert scale questions. The mean score will provide a central tendency for respondents’ perceptions of Tinubu’s administration.

3. Standard Deviation: This will be used to measure the extent of variation or dispersion in the responses. A high standard deviation indicates a wide range of opinions among respondents, while a low standard deviation indicates more uniformity in responses.

These methods will provide a comprehensive view of the data, allowing for an objective assessment of the influence of media on the perceptions of Nigerian youths regarding President Bola Tinubu’s administration. The combination of these statistical techniques will enable the researcher to draw meaningful conclusions from the data and provide a clear answer to the research questions.

CHAPTER FOUR

DATA PRESENTATION AND ANALYSIS

4.1
Introduction 
This chapter is concerned with presentation, analysis and interpretation of data tested with regard to the research objectives stated in chapter one to determine the relation between variables.

4.2
Data Presentation 
In this section, the responses to questionnaire are presented and analyzed using the simple percentage for comparison. The presentations and analysis are as stated below. 

4.2.2
Demographic Representation of Respondents

Table 4.2.2.1

	Gender
	Respondents
	Percentage (%)

	Female
	60
	6

	Male
	40
	40

	Total
	100
	100

	

	Marital Status
	Respondents
	Percentage (%)

	Single
	80
	80

	Married
	20
	80

	Total
	100
	100

	

	Age Bracket
	Respondents
	Percentage (%)

	Below 15 years
	0
	0

	15 years -25 years
	60
	60

	26 years -35 years
	35
	35

	36 years-45 years
	5
	5

	Above 45 years
	0
	0

	Total
	100
	100

	

	Level 
	Respondents
	Percentage (%)

	ND I
	10
	10

	ND II
	30
	30

	HND I
	25
	25

	HND II
	35
	35

	Total
	100
	100


Source: Field Survey, 2025.
From the above analysis, it can be seen that 60% representing 60 respondents were female, while the remaining40%representing40respondents were male. This shows that there are more female respondents

The above analysis shows that greater percentage of the respondents were single at 80% representing 80 respondents while 20%representing20 respondents were married.

The above analysis portrayed that 60% representing 60 respondents were between15-25years bracket, 35% representing35 respondents were within 26-35 years bracket, 5% representing 5 respondents were within 36-45 years bracket. This shows that majority of the respondent falls within the age range of 15-25 years.

From the above analysis, 25%representing 25respondents are HND I students while, 35% representing 35 respondents are HND II students.

4.3 
Presentation of Data According to Research Questions


Data for this study is presented in tables using frequencies count and percentages, with the number of respondents outside bracket and the percentage in bracket.

Key:
SA = Strongly Agree (5)
A = Agree (4)

U = Undecided (3)


SD = Strongly disagree (2)
D = Disagree (1)
Research Objective 1: To evaluate the extent to which traditional and digital media platforms influence youth perceptions of Tinubu’s administration.

Table4.3.3.1

	Statement
	SA

(%)
	A

(%)
	N (%)
	D

(%)
	SD (%)
	Mean
	SD

	Traditional media (e.g., TV, radio, newspapers) provide accurate and unbiased information about Tinubu’s administration.
	40

(40.0)
	45

(45.0)
	0

(0.0)
	7

(7.0)
	8

(8.0)
	4.02
	1.18

	Social media platforms (e.g., Twitter, Facebook, Instagram) play a significant role in shaping my perception of Tinubu’s administration.
	24

(24.0)
	26

(26.0)
	10

(10.0)
	20

(20.0)
	20

(20.0)
	3.14
	1.48

	I trust information about Tinubu’s policies shared on digital media platforms.
	26

(26.0)
	24

(24.0)
	20

(20.0)
	20

(20.0)
	10

(10.0)
	3.36
	1.32

	Traditional media have more influence on my perception of Tinubu’s administration compared to digital media.
	40

(40.0)
	40

(40.0)
	19

(19.0)
	1

(1.0)
	0

(0.0)
	4.19
	0.77

	Digital media allow for greater youth engagement in discussions about Tinubu’s administration compared to traditional media.
	50

(50.0)
	20

(20.0)
	10

(10.0
	10

(10.0)
	10

(10.0)
	3.90
	1.37


Source: Field Survey, 2025.

INTERPRETATION

9. Traditional media (e.g., TV, radio, newspapers) provide accurate and unbiased information about Tinubu’s administration: The majority of respondents (85%) agreed that traditional media provides accurate and unbiased information, with 40% strongly agreeing and 45% agreeing. A minority, 15%, expressed some level of disagreement, and none were neutral. The mean score of 4.02 reflects a positive perception of traditional media’s credibility in reporting on Tinubu's administration. The low standard deviation (1.18) indicates consistent views among respondents, emphasizing the reliability attributed to traditional media by students of Kwara State Polytechnic.
10. Social media platforms (e.g., Twitter, Facebook, Instagram) play a significant role in shaping my perception of Tinubu’s administration: Opinions on this statement were divided, with 50% agreeing (24% strongly and 26% agreeing) and 40% disagreeing (20% each for disagree and strongly disagree), while 10% remained neutral. The mean score of 3.14 suggests a moderate influence of social media on perceptions of Tinubu’s administration. However, the high standard deviation (1.48) reveals variability in opinions, indicating that while some respondents consider social media impactful, others are less influenced or skeptical of its role.

11. I trust information about Tinubu’s policies shared on digital media platforms: Responses were relatively balanced, with 50% agreeing (26% strongly and 24% agreeing) and 40% disagreeing (20% each for disagree and strongly disagree). Another 20% of respondents remained neutral. The mean score of 3.36 reflects mixed levels of trust in digital media as a source of information about Tinubu’s policies. The moderate standard deviation (1.32) highlights the diversity of opinions, suggesting that while some students find digital platforms credible, others are wary of misinformation and bias.
12. Traditional media have more influence on my perception of Tinubu’s administration compared to digital media: A significant majority of respondents (80%) agreed, with 40% strongly agreeing and 40% agreeing. Only 1% disagreed, while 19% remained neutral. The mean score of 4.19 underscores the dominance of traditional media in shaping students’ perceptions of Tinubu’s administration. The low standard deviation (0.77) reflects a strong consensus among respondents, reaffirming the influential role of traditional media over digital platforms.

13. Digital media allow for greater youth engagement in discussions about Tinubu’s administration compared to traditional media: Half of the respondents (50%) strongly agreed with this statement, while 20% agreed. However, 30% were neutral or disagreed (10% each for neutral, disagree, and strongly disagree). The mean score of 3.90 highlights the perceived ability of digital media to foster youth engagement, although the relatively high standard deviation (1.37) points to differing experiences. This variability may stem from factors like access, digital literacy, or the interactive nature of social media compared to traditional platforms.



The data reveals that traditional media remains a trusted and influential source of information on Tinubu’s administration, particularly for accurate and unbiased reporting. However, digital media is recognized for its potential to engage youth, albeit with mixed levels of trust due to concerns about misinformation. These findings highlight the complementary yet distinct roles of traditional and digital platforms in shaping youth perceptions.

Research Objective 2: To identify the role of media bias and misinformation in shaping youth attitudes toward governance under Tinubu

Table 4.2.3.2: 

	Statement
	SA

(%)
	A

(%)
	N

(%)
	D

(%)
	SD

(%)
	Mean
	SD

	Media bias has influenced my perception of Tinubu’s administration negatively.
	35

(35.0)
	25

(25.0)
	25

(25.0)
	15

(15.0)
	0

(0.0)
	3.08
	1.08

	Misinformation on social media platforms has impacted my trust in Tinubu’s governance. 
	40

(40.0)
	20

(20.0)
	28

(28.0)
	8

(8.0)
	4

(4.0)
	3.84
	1.16

	Traditional media platforms exhibit less bias when reporting on Tinubu’s administration.
	50

(50.0)
	20

(20.0)
	10

(20.0)
	8

(8.0)
	12

(12.0)
	3.88
	1.41

	ix. Biased reporting makes it difficult to form an objective opinion about Tinubu’s policies.
	40

(40.0)
	40

(40.0)
	19

(19.0)
	1

(1.0)
	0

(0.0)
	4.19
	0.77

	I often verify the accuracy of media reports about Tinubu’s administration before forming an opinion.
	45

(45.0)
	40

(40.0)
	7

(7.0)
	7

(7.0)
	1

(1.0)
	4.21
	0.92


Source: Field Survey, 2025.

INTERPRETATION

9.  Media bias has influenced my perception of Tinubu’s administration negatively: A majority of respondents (60%) agreed with this statement, with 35% strongly agreeing and 25% agreeing. Another 25% were neutral, while only 15% disagreed. The mean score of 3.08 indicates a moderate acknowledgment of the negative impact of media bias on perceptions of Tinubu’s administration. However, the standard deviation (1.08) suggests a relatively uniform agreement among respondents, emphasizing the perceived influence of biased reporting on their attitudes.
10.  Misinformation on social media platforms has impacted my trust in Tinubu’s governance: A significant proportion of respondents (60%) agreed, with 40% strongly agreeing and 20% agreeing. About 28% were neutral, while 12% disagreed to varying extents. The mean score of 3.84 highlights the strong acknowledgment of misinformation's role in eroding trust in governance. The moderate standard deviation (1.16) reflects some variability, possibly due to differing levels of exposure to misinformation among the students.

11. Traditional media platforms exhibit less bias when reporting on Tinubu’s administration: Half of the respondents (50%) strongly agreed, and 20% agreed, making a total of 70% in agreement. However, 20% were neutral, while 20% expressed some level of disagreement. The mean score of 3.88 indicates a generally positive perception of traditional media as less biased. The higher standard deviation (1.41) reveals more varied opinions, suggesting that some respondents may still perceive bias in traditional media to some extent.
12.  Biased reporting makes it difficult to form an objective opinion about Tinubu’s policies: An overwhelming 80% of respondents agreed with this statement, with 40% strongly agreeing and 40% agreeing. Only 19% were neutral, and just 1% disagreed. The mean score of 4.19 underscores the significant barrier that biased reporting poses to forming objective views. The low standard deviation (0.77) reflects strong agreement across respondents, indicating widespread acknowledgment of this challenge.
13.  I often verify the accuracy of media reports about Tinubu’s administration before forming an opinion: A large majority (85%) agreed with this statement, with 45% strongly agreeing and 40% agreeing. Only 7% were neutral, and another 8% disagreed to some extent. The mean score of 4.21 indicates a proactive approach to verifying media content among respondents. The low standard deviation (0.92) demonstrates a consensus on the importance of fact-checking, likely due to the prevalence of misinformation in media coverage.  

The data highlights that media bias and misinformation play critical roles in shaping youth attitudes toward Tinubu’s governance. While traditional media is generally perceived as less biased, biased reporting and misinformation, particularly on social media, create significant challenges in forming objective opinions and fostering trust. Notably, the tendency to verify media content among students reflects an awareness of the impact of misinformation on their perception of governance.

Research Objective 3: To examine the impact of regional media narratives on youth perception of Tinubu’s policies

Table 4.2.3.3

	Statement
	SA

(%)
	A

(%)
	N

(%)
	D

(%)
	SD

(%)
	Mean
	SD

	Regional media coverage of Tinubu’s policies reflects the concerns of people in my area.
	34

(34.0)
	36

(36.0)
	1

(15.0)
	7

(7.0)
	8

(8.0)
	3.81
	1.21

	Regional media narratives have shaped my perception of Tinubu’s administration more than national media narratives.
	31

(31.0)
	34

(34.0)
	14

(14.0)
	13

(13.0)
	8

(8.0)
	3.67
	1.26

	Youths from different regions in Nigeria have varying perceptions of Tinubu due to regional media coverage.
	37

(37.0)
	29

(29.0)
	17

(17.0)
	13

(13.0)
	4

(4.0)
	3.82
	1.18

	Regional media often exaggerate issues about Tinubu’s administration to appeal to local audiences.
	29

(29.0)
	40

(40.0)
	17

(17.0)
	11

(11.0)
	3

(3.0)
	3.81
	1.06

	I rely on regional media for a clearer understanding of how Tinubu’s policies affect my community.
	35

(35.0)
	60

(60.0)
	5

(5.0)
	0

(0.0)
	0

(0.0)
	4.3
	0.56


Source: Field Survey, 2025.
INTERPRETATION

9.   Regional media coverage of Tinubu’s policies reflects the concerns of people in my area: A total of 70% of respondents agreed with this statement, with 34% strongly agreeing and 36% agreeing. While 15% remained neutral, a small percentage of respondents (15%) expressed some level of disagreement. The mean score of 3.81 indicates that most youths feel regional media address local concerns effectively. The standard deviation (1.21) suggests some variability in how respondents perceive the relevance of regional media coverage.
10.  Regional media narratives have shaped my perception of Tinubu’s administration more than national media narratives: Here, 65% of respondents agreed, with 31% strongly agreeing and 34% agreeing. Meanwhile, 14% were neutral, and 21% disagreed to varying extents. The mean score of 3.67 reflects a moderate acknowledgment of the influence of regional narratives over national ones. The standard deviation (1.26) indicates a fair spread of opinions, highlighting differences in individual reliance on regional versus national media.
11.  Youths from different regions in Nigeria have varying perceptions of Tinubu due to regional media coverage: A majority of respondents (66%) agreed, with 37% strongly agreeing and 29% agreeing. About 17% were neutral, while 17% expressed disagreement. The mean score of 3.82 demonstrates significant recognition of the influence of regional media in creating perception disparities. The standard deviation (1.18) points to moderate consensus among respondents.
12. Regional media often exaggerate issues about Tinubu’s administration to appeal to local audiences: Nearly 70% of respondents agreed, with 29% strongly agreeing and 40% agreeing. Another 17% were neutral, while 14% disagreed. The mean score of 3.81 indicates general agreement that regional media may sensationalize stories to engage local audiences. The relatively low standard deviation (1.06) shows consistency in responses.
13.  I rely on regional media for a clearer understanding of how Tinubu’s policies affect my community: An overwhelming 95% of respondents agreed, with 35% strongly agreeing and 60% agreeing. Only 5% remained neutral, and no respondents disagreed. The high mean score of 4.3 underscores the strong reliance on regional media for localized insights into Tinubu’s policies. The low standard deviation (0.56) reflects near-unanimous agreement.


The data highlights the critical role of regional media in shaping youth perceptions of Tinubu’s policies. Respondents largely agree that regional media address local concerns and provide clearer insights into policy impacts. However, the tendency of regional media to exaggerate issues and their potential to overshadow national narratives are notable concerns. Additionally, regional narratives appear to contribute significantly to varying perceptions of Tinubu across Nigeria's diverse regions.

Research Objective 4: To assess the effectiveness of the Tinubu administration does media strategies in addressing youth concerns and promoting policy understand

Table 4.2.3.3

	Statement
	SA

(%)
	A

(%)
	N

(%)
	D

(%)
	SD

(%)
	Mean
	SD

	Tinubu’s administration effectively uses the media to communicate its policies to the youth.
	50

(50.0)
	20

(20.0)
	10

(10.0)
	10

(10.0)
	10

(10.0)
	3.90
	1.37

	Media strategies employed by Tinubu’s administration have improved my understanding of its governance.
	40

(40.0)
	40

(40.0)
	19

(19.0)
	1

(1.0)
	0

(0.0)
	4.19
	0.77

	The government’s media campaigns address the concerns of Nigerian youths effectively. 
	26

(26.0)
	24

(24.0)
	20

(20.0)
	20

(20.0)
	10

(10.0)
	3.36
	1.32

	Tinubu’s administration utilizes social media platforms adequately to engage with Nigerian youths.
	40

(40.0)
	30

(30.0)
	15

(15.0)
	15

(15.0)
	0

(0.0)
	3.95
	1.07

	Media strategies by Tinubu’s administration have positively influenced my perception of his governance.
	45

(45.0)
	35

(35.0)
	10

(10.0)
	5

(5.0)
	5

(5.0)
	4.1
	1.09


Source: Field Survey, 2025.

INTERPRETATION

ii. Tinubu’s administration effectively uses the media to communicate its policies to the youth: A significant majority of respondents (70%) agreed with this statement, with 50% strongly agreeing and 20% agreeing. However, 30% were either neutral or disagreed. The mean score of 3.90 indicates general agreement about the effectiveness of Tinubu's media communication, while the standard deviation (1.37) shows some variability in perceptions.
iii.  Media strategies employed by Tinubu’s administration have improved my understanding of its governance: An overwhelming 80% of respondents agreed, with 40% strongly agreeing and 40% agreeing. Only 19% were neutral, and 1% disagreed. The mean score of 4.19 reflects strong acknowledgment of the impact of media strategies on policy understanding. The low standard deviation (0.77) suggests a high level of consistency in responses.
iv. The government’s media campaigns address the concerns of Nigerian youths effectively: Responses to this statement were more varied, with 50% agreeing (26% strongly and 24% agreeing), while 20% were neutral, and 30% disagreed. The mean score of 3.36 reflects moderate agreement, but the higher standard deviation (1.32) indicates diverse opinions about the effectiveness of these campaigns.

v. Tinubu’s administration utilizes social media platforms adequately to engage with Nigerian youths: A strong majority (70%) agreed, with 40% strongly agreeing and 30% agreeing. Another 15% were neutral, while 15% disagreed. The mean score of 3.95 underscores a positive perception of the administration’s use of social media. The standard deviation (1.07) suggests relatively consistent views among respondents.
vi. Media strategies by Tinubu’s administration have positively influenced my perception of his governance: An impressive 80% of respondents agreed, with 45% strongly agreeing and 35% agreeing. Only 10% remained neutral, while 10% disagreed. The mean score of 4.1 indicates a positive overall impact of media strategies on youth perceptions. The standard deviation (1.09) shows some variation but a generally favorable response.  

The data suggests that Tinubu’s administration has been moderately successful in leveraging media strategies to engage youths and improve their understanding of governance. Social media appears to be a particularly effective tool for reaching and influencing the younger demographic. However, concerns remain about the government’s ability to comprehensively address youth issues through media campaigns. Perceptions of effectiveness are generally positive but not without some variability, particularly regarding the inclusivity of youth concerns in media messaging.

4.4
Discussion of Findings
The findings indicate that Tinubu’s administration has made notable strides in utilizing media to communicate its policies and engage Nigerian youths. A significant proportion of respondents acknowledged the administration’s effectiveness in using both traditional and digital media to disseminate information. With a mean score of 3.90 for the statement on effective media communication, it is evident that the government’s efforts have resonated positively with the youth demographic. However, the variability in responses, as reflected by a standard deviation of 1.37, suggests that some segments of the youth population remain skeptical or unaffected by these strategies.

The administration’s media strategies have also improved youth understanding of governance, as demonstrated by a high mean score of 4.19. A significant 80% of respondents agreed that these strategies have clarified government policies, underscoring the effectiveness of targeted communication. The low standard deviation of 0.77 further emphasizes the consistency of these positive perceptions. Nevertheless, a minority of respondents remained neutral or disagreed, indicating the need for more inclusive and accessible messaging that caters to diverse audiences.

Despite these achievements, there are mixed perceptions regarding the government’s ability to address youth concerns through media campaigns. With a mean score of 3.36, responses were more evenly distributed, reflecting uncertainty about the inclusivity and responsiveness of these campaigns. The relatively high standard deviation of 1.32 highlights diverse opinions, suggesting that while some youths feel their concerns are addressed, others perceive gaps in the administration’s approach.

Lastly, the findings reveal a strong positive influence of the government’s media strategies on youth perceptions of governance, with a mean score of 4.1. Social media, in particular, has been a critical tool, as 70% of respondents acknowledged its effective use in engaging youths. However, some variability remains, pointing to the importance of refining media strategies to ensure that all youth groups are effectively reached and engaged in meaningful discussions about governance. Overall, while progress has been made, there is room for improvement in making media campaigns more inclusive and impactful7.

 CHAPTER FIVE

SUMMARY OF FINDINGS, CONCLUSION, LIMITATIONS OF FINDINGS, AND RECOMMENDATIONS
 5.1 
Summary of Findings

The study examined how media platforms influence youth perceptions of President Tinubu's administration, with a particular focus on traditional and digital media, media bias, regional narratives, and the effectiveness of government media strategies. The findings, presented in Chapter 4, revealed that traditional media (TV, radio, newspapers) were more influential in shaping perceptions of the administration compared to digital media, with a high mean score of 4.19, suggesting a significant reliance on established media for political information. However, social media also played a crucial role in shaping perceptions, though opinions varied, with 50% of respondents acknowledging its influence (mean of 3.90) but a considerable portion (40%) remaining skeptical.

Regarding media bias and misinformation, the findings indicated that media bias negatively affected youth perceptions of Tinubu’s administration. The mean score of 3.08 for media bias influencing perception negatively suggests that while bias exists, it is not universally pervasive, and the majority of respondents seem aware of its potential impact. Similarly, misinformation on social media was identified as a significant factor in shaping trust (mean of 3.84), with over 60% of respondents agreeing that it has affected their trust in Tinubu’s governance. Interestingly, a substantial portion of respondents (45%) verified media reports before forming opinions, showing that youths are actively engaging in fact-checking to mitigate the effects of misinformation.

The study also explored the role of regional media narratives and the effectiveness of government media strategies. Respondents felt that regional media narratives had a stronger influence on their perceptions of Tinubu’s policies compared to national narratives, as evidenced by a mean score of 3.81. Furthermore, a large portion of respondents expressed confidence in the administration’s media strategies, with a mean score of 4.19 indicating that the government’s media communication has significantly improved their understanding of governance. However, some respondents expressed concerns about whether these strategies fully addressed youth concerns, with a mean of 3.36 for the effectiveness of government media campaigns in addressing youth issues.

5.2 
Conclusion
This study highlights the pivotal role of both traditional and digital media in shaping youth perceptions of political leadership under President Tinubu. The findings show that traditional media outlets are still more influential in communicating government policies, while digital platforms, particularly social media, remain significant in shaping public discourse, albeit with mixed perceptions. The study also underscores the challenges posed by media bias and misinformation, which affect trust in political leadership and governance, revealing the need for more balanced and accurate reporting across platforms.

Regional media narratives were found to have a considerable impact on youth perceptions, suggesting that localized media coverage may be more relevant to youth in certain areas of Nigeria. While the national media play a role in informing the general public, regional narratives may resonate more deeply due to their direct relevance to local issues. Additionally, the study suggests that the Tinubu administration's media strategies have had a positive influence on youth understanding of governance, although there is room for improvement in addressing specific youth concerns, particularly in ensuring that these strategies are more inclusive and accessible to all demographics.

Ultimately, the findings of this study suggest that while the media strategies employed by the Tinubu administration have made strides in communicating policies and engaging youths, the impact of media bias, misinformation, and regional narratives still poses significant challenges to the administration’s efforts. This underscores the importance of refining media campaigns to foster better youth engagement and trust in governance.

 5.3 
Limitations of Findings

The findings of this study are subject to several limitations, primarily related to time and funding. The research was conducted over a limited period, which restricted the depth of data collection and analysis that could be performed. Given the vast size and diversity of the Nigerian population, a larger sample size and longer data collection period would have provided a more comprehensive understanding of youth media consumption habits and perceptions. Additionally, the study was reliant on a questionnaire format via Google Forms, which may have excluded certain youth groups with limited internet access or digital literacy, thereby limiting the scope of the research. Funding constraints also restricted the ability to explore alternative research methods, such as in-depth interviews or focus group discussions, which could have provided richer insights into the nuanced perspectives of Nigerian youths.

 5.4 
Recommendations

2. Enhance Media Literacy: Given the impact of media bias and misinformation, it is essential to invest in media literacy programs to help youths critically evaluate information from different media sources. This will empower them to discern fact from fiction and form more informed opinions about political leadership.

3. Increase Regional Media Collaboration: The government should encourage collaboration between regional and national media to ensure that media coverage of policies is more balanced and inclusive, reflecting the diverse concerns of youths across different regions.

4. Diversify Media Strategies: The administration should diversify its media strategies to reach all youth demographics, ensuring that both traditional and digital platforms are utilized effectively. This includes enhancing social media outreach and engagement to foster more active participation from youth in political discourse.

5. Address Youth Concerns Directly: To improve the effectiveness of media strategies, the administration should focus on addressing specific youth concerns directly in media campaigns. This could involve conducting surveys or focus groups to identify the most pressing issues and tailoring communication strategies accordingly.

6. Invest in Fact-Checking Initiatives: The government should invest in and promote fact-checking initiatives to combat misinformation. By working with independent fact-checking organizations and encouraging media outlets to verify their sources, the administration can help restore trust in media reporting and governance.
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