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CHAPTER ONE
 INTRODUCTION
1.1	BACKGROUND TO THE STUDY
Social responsibility activities constitute an important part of doing a business ethically. social responsibility starts when businesses exist. Organization must behave as responsible members of the society and perform their social duties in a manner as an individual is expected to serve his family. Socially responsible Organization have a comprehensive set of policies and programs relating to the company’s responsibility towards the society which they integrate with their business operations and decision making processes. SR can increase the goodwill of business.
Holme and Watts (2007) described that social responsibility is considered as a long term promise to act as economic development and to improve the living standard of the societies. SR is about understanding and organizing the connection between our trading operations and the financial system, situation and communities within which we operate Scott, (2007). Bradshaw (1981) explains that the basic aim of any business Organization is to ensure that it is the responsibility of Organization to fulfill the necessities of customers, providing facilities at a minimum cost. Through efficient use of resources this is possible. Carroll (1979) defines SR as the legal, economic and ethical unrestricted expectations of a society at its point of Organization. Davis (1993), explains SR as the responsibility of firms to respond to societies, ethically, to fulfill the economic need of people and the legal requirements of government. The environment must be kept clean with legal requirements to get benefits from Governments. 
Angelidis and Ibrahim (1993) explained that company’s action should satisfy the people and work for societies. Enderle and Tavis (1998) describe the procedure and policies related to social responsibility. They define the law and practice to run the business in a better way. However, people and societies are not affected by the illegal business. Doane (2005), described Organization which are involved in social responsibilities to keep and clean the environment. It is the responsibility of the company to control environmental pollution and keep this in the mind of its stakeholders. The institute of Economic Co-operation was shaped to encourage corporate social activities in the 19th century. They started to generate separate budget for social responsibility activities. The United Nations Environment Programs are organized by conferences to protect national environment by the protection agencies. They adopted the SR policy for the country's advancement. The Government of Canada selected social responsibility in 2009 for social and environmental improvement (Waheed, 2005).
Pirsch (2007), recognizes the materialization of SR activities for Stakeholder speculation, which suggested that the Organization’ existence and achievement is documented by the realization of its financial and nonfinancial objectives in stakeholder’s interest. It is company’s obligation to define and decide where to work. what happens when Organization motivate and tell about their works and benefits related to their abilities. After doing that, the percentage of employees in the Organization rose (Kotler and lee, 2005).		
1.2	STATEMENT OF RESEARCH PROBLEM				
In this very competitive business environment, the focus of every Organization is to develop a good and lasting relationship with customers and society at large which will ensure long-term business sustainability. Some organizations have understood and embraced the concept of social responsibility as a means of improving their performance. Others however, do not buy the idea behind “Doing better at doing Good” and they see it as having a negative impact on Organization performance. To them, SR drains the company’s financial resources and therefore they ignore their responsibility towards society or simply refuse to engage in SR. But over-reliance on financial performance alone does not capture the full impact of SR on the firm’s overall performance. And most firms, too busy seeking short-term financial benefits; tend to ignore the strategic value of SR to them. The issue at hand is therefore, to make corporate organizations understand how social responsibility impact on business performance at various levels.
1.3	RESEARCH QUESTIONS
In the course of this research work, the following research questions are being brought up:
· What is the relationship between social responsibility and organization performance  
· Does social responsibility enhances organizational profitability?
· Does social responsibility contributes to sales performance?
1.4	OBJECTIVES OF THE STUDY 	
The main purpose of the study is to assess the impact of Social Responsibility on organizational performance, using First Bank of Nigeria, Ilorin as a case study, however some other Specific Objectives will be looked into:
The specific objectives focus on the following issues:
1. to ascertain the relationship between social responsibility and organization performance. 
2. to examine whether social responsibility enhances organizational performance  
3. to determine if social responsibility contributes to sales performance.
1.5	STATEMENT OF HYPOTHESES	
The following null and alternative hypotheses are formulated and will be tested by the researcher in order to ascertain the validity of the empirical study as contain in the research questions:
HYPOTHESIS 
H01: social responsibility has relationship with organizational performance. 
H02: social responsibility does enhance organization performance.
H03: social responsibility contribute to sales performance 
1.6	SIGNIFICANCE OF THE STUDY					
Social responsibility on organization performance as earlier mentioned is the bedrock of any organization.
	A company can succeed by developing its social responsibility. It leads to the achievement of the corporate objectives of survival profit and growth.
	Considering the importance social responsibility in business enterprises this project becomes justifiable since it will provide adequate insight into social responsibility can be developed and planned at a company’s advantage in a competitive environment.
The research will be very useful and significance to various stake holders involve in the organization. Some of the stakeholder to benefit from this research study includes:
· Organization: This research project is important to all organization in Nigeria as it will vividly expose the needs and impact of social responsibility in their organization.
· Subsequent Researchers: The research will be very significant to Subsequent Researchers in the field as it serves as an eyes opener for them to understand the fundamental knowledge and underlying principle of the research topic.
· Society: The research will help the society and the general populace by enlighten them on the various issues with social responsibility in the organization as a whole. 
· Student: The study will also be important to the researcher as a student because it add value to the researcher’s knowledge on topic.
1.7	SCOPE OF THE STUDY						
This project evaluates impact of social responsibility on Organization performance.
The problems as well as, recommendation on how to channel their resources for attainment of optima profit on the social responsibility.
The research work covers the theoretical scope and conceptual scope of business ethics with respect to manufacturing organizations. However, the study scope will be streamline to vividly and quantitatively examine the impact of business ethics on organization performance.
Although the research cannot cover all the main operational scope of the study, therefore the research will be limited to cover the main functional roles of social responsibility on organizational performance using a survey research methodology. This entails randomly selecting respondents from a given population and administering questionnaire to obtain data for the research project.       1.8	DEFINITION OF KEY TERMS	
In a study like this, it is significant to clarify conceptually the key term used so that better understanding of the tropic would be achieved. Some of these are: 
· PROFITABILITY: According to Olatunde (1999) profitability is defined as the performance of firms in terms of returns realized from the operations. 
· SOCIAL RESPONSIBILITY: Owomoyela (2001) says social responsibility is a concept that seeks to promote the overall welfare of the society by focusing the attention of business Organization on social obligations and social objectives. 
· SOCIAL COSTS: Ahuckannah et.al commerce for secondary school (1989) says social costs is the amount earn market by an Organization for social responsibility programmes. 


CHAPTER TWO
LITERTURE REVIEW
2.0	INTRODUCTION	
	In this chapter, the researcher reviewed some past relevant literature on the research work; the researcher used social responsibility as acronyms (SR).
Many authors define social responsibility as the “economic, legal and discretionary expectations that society has for organizations at a given point in time.” For several decades, studies have investigated potential benefits that may be achieved by business that defined their responsibility as extending beyond the narrow perspective of maximizing profit. Posit that some shareholders regard social responsibility as a symbolic skill. Further argue that SR is a symbol of reputation and a company’s reputation will be improved by actions to support the community, resulting in positive influence on operators. Hence, when a company increases its costs by improving SR, it gains competitive advantages. assert that there is a positive relationship between social responsibility and Organization effectiveness. Their findings reveal that involvement in social responsibility is one of the determinants of Organization effectiveness. They also contend that being socially responsible can aid organizations to succeed, increase profit and overall performance.	
2.1	CONCEPTUAL FRAME WORK	
The employees of firms and consumer are part of the strategic aspect of SR practices. Firstly, prior literature related to SR and consumer and SR and employees is described. In instrumental aspects, the prior literature related to SR and financial performance of firm has been described.
Moir, (2001), have discussed the business loyalty with social responsibility. They described SR to know the attitude of people who were known as users. They find out the outcomes by using the social responsibility for creating loyalty among consumers just like Ali, Rehman, Yilmaz, Nazir and Ali (2010) and the Al‐Khater and Naser (2003). They have concluded that response of consumer and SR were the different segments. They have concluded that positive attitude had a positive impact on the value of shares which can enhance the loyalty of a business. Four factors which were defined above had positive influence on SR but out of them one factor “friendly environment” had negative impacts on some types of consumer groups. They use the segmentation process to find the best initiatives of SR.
Rahman and Post, (2010) have narrated that the social responsibility of firms depended upon different aspects for rating purpose. They examined that the participation of women in the corporation might also increase the reputation of the firm. They described that when the men and women worked together, the image of the company in the societies had a valuable factor. They use regression analysis for analyzing the data. The hypotheses which were used in the research consisted upon gender factor. Finally, they found that, the composition of gender had a good role in the enhancement of the reputation of board and the Organization.
Bauman and Skitka, (2012) have explored that social responsibility (SR) was considered as a source of satisfaction for employees. They have examined that the factor which was responsible for success of the happens to be the primary stakeholders such as the employee. They conducted a questionnaire survey in which they found that employees were the best source for the successfulness of the Organization. They use statistical measurements (mean, mode, median, etc) in their research. They found that every Organization or firm had social responsibility to provide the four factors for employees such as security, self-esteem, belongingness, and a meaningful existence. These four factors increase the employee’s satisfaction.
Singh (2014) has investigated the influence of SR disclosure on the financial performance of the Organization in the UK. He has conducted his research on three main industries which consist of sub-industries. The data taken for the study was from annual reports for the period of 5 years from 2008-2012. He used linear regression model in his study. He tried to find the SR influence on the financial performance of the Organization. The results show that SR has no influence on the financial performance of the Organization, both in short-term and long-term for the selected Organization in the UK.
Holme, (2013) have explained and tried to find in Pakistan whether many organizations had a significant interest in the social responsibility. By taking the data from 15 Organization listed on the Karachi stock exchange, they tried to explore the relationship between FP and SR. For social activities, there must be a strong financial performance of firm or Organization and reasonable fund for social activities.
McGuire, Sundgren and Schneeweis, (1988), have highlighted in their study that there was a positive relationship between social responsibility and financial performance. They used regression analysis method to analyze the data. They found out that measurement of risk and corporate social responsibilities were interlinked. Finally their judgment is that there was a positive relationship between social responsibility and the financial performance of firms. Rapti and Medda (2010) examined in their study, social responsibility (SR) related to environmental issues. And they also used ratio analysis for some extent purpose. In the theoretical model, financial performance of firm is measured. The data was taken from annual reports. They used ten (10) top airports with branches for the sake of research and calculation. They used data over the period of 2003-2009. Finally, they found that there is positive relationship between social responsibility and industries of airlines.
Dianita, (2011), examined the impact of social responsibility on earnings management. He used 27 Organization in Indonesia, which were listed on the Indonesia Stock Exchange over the period of 2006-2008.	
2.1.1	CONCEPT OF SOCIAL RESPONSIBILITY
As one of the ‘new’ key elements to business strategy, and a duty as expected by society in this ever competitive market, Social responsibility has several times been discussed by many scholars and practitioners.
Many definitions have been given, and some are as follow:
Social responsibility sees to those management philosophies, policies, procedures and actions that have the advancements of society’s welfare as one of their primary objectives (Boone and Kurtz, 1987).
Social responsibility is the obligation of decision makers to take actions which protect and improve the welfare of society as a whole along with their own interest (Davis and Blomstrom, 1975). In a seminal article, Carroll (1979, p. 500) presented social responsibility as a construct that ‘‘...encompasses the economic, legal, ethical, and discretionary expectations that society has of organisations at a given point in time.’’
In his definition, Carroll argues that these responsibilities are not only performed for the firm’s sake but also for the sake of society at large. This means that organisations by their very existence can be viewed as entering into a social contract that obligates the corporation to take the interests of society into consideration when making decisions (Andreasen and Drumwright, 2001). The construct SR has four intimately related facets: economic, legal, ethical and philanthropic -with organizations striving to achieve all four at all times. Based on these components, a socially responsible firm ‘‘should strive to make a profit, obey the law, be ethical, and be a good corporate citizen’’ (Carroll, 1991, p. 43). Conceptualization of SR (Carroll, 1999) ranges from a wide view of SR ‘‘as actions that appear to further some social good, beyond the interests of the firm and that which is required by law’’ (McWilliams and Siegel, 2001, p. 117) to one that is narrowly focused on maximizing shareholder wealth (Goodpaster, 1991). These conceptual variations reflect different degrees of responsibility ascribed to a firm beyond its role as an economic institution (Hemphill, 1997). For the purpose of this project, the wider societal perspective is adopted, defining SR as the company’s ‘‘status and activities’’ regarding its responsiveness to its perceived societal obligations (Brown and Dacin, 1997, p. 68) as they also apply to all company stakeholders.
Under this definition, a company is obligated to take action to ‘‘protect and improve both the welfare of the society as a whole and the interest of organizations’’ (Davis and Blomstrom, 1975).
Donald 2000, social responsibility has attracted attention from business and stakeholders in regard to its benefits and what it is, social responsibility has been defined differently by different writers based on what they perceived about the concept. Having learnt from the divesting effects of social irresponsibility, companies are focusing on the impacts of their operations not only on profit but the society and environment at large. Therefore, social responsibility refers to the ethical principle than an organization should be responsible for how its behavior might affect society and the environment from 1960, society responsibility has remained a term used indiscriminately by many to cover legal and moral responsibility more narrowly constructed.
	In response to the rising concerns on ethical issues in business Carrol, 1999 extended, social responsibility froms the traditional economic and legal responsibility to ethical and philanthropic responsibility. Carroll demonstrates that, social responsibility is made up of four responsibilities that are interrelated and argue that social responsibility cannot be achieved without meeting the four responsibilities sequentially namely, economic, legal, ethical and philanthropic responsibilities. Similarly, Business dictionary defines social responsibility as a company sense of responsibility towards the community and environment (both ecological and social) in which it operates. Companies express this citizenship (1) through their waste and pollution reduction processes, (2) by contributing educational and social programs and (3) by earning adequate return on the employed resources. 
	Recognizing how important social responsibility is to their customers, many companies now focus on and practice a few broad categories of social responsibilities.
1. ENVIROMENTAL EFFORTS: one primary focus of social responsibility is the environment. Businesses regardless of size have a large carbon footprint. Any steps they can take to reduce those footprints as considered both good for the company and the society as a whole.
	“European companies have really lead the way in environment efforts, such as green energy usage, eco-friendly office and travel policies and ensuring that businesses take a responsibility for controlling if there net impact is positive or negative, said Richard Stevenson, head of communications at e-commerce platform.
2. PHILANTHROPY: Business also practice social responsibility by donating to national and local charities. Businesses have a lot of resources that can benefit charities and local community programs. 
3. ETHICAL LABOUR PRACTICE: By treating employees fairly and ethical companies can also demonstrate that social responsibility. This is especially true of business that operates in international locations with labour laws that differ from those in the united state. 
4. VOLUNTEERING: Attending volunteer events says a lot about a company’s sincerity. By doing good deeds without expecting anything in return companies are able to express their concern for specific resources and support for certain organization.
2.1.2	CONCEPT OF ORGANISATION PERFORMANCE
	Organizations performance is a process to enhance both the effectiveness of an organization and the well-being of its member through planned interventions. One of the three key points of the organizational development will which lead to organizational performance are when many of organization development effort to increasing organizational learning, with the intent of then impacting organizational performance (Jon & Randy, 2009).
	Organizational performance was referring to the actual output or results of an organization as measured against its intended outputs, goals and objective (Jon & Randy, 2009). There are four types of organizational performance measures, first human resource outcomes, second organizational outcomes, third financial accounting outcome, and lastly capital market outcomes. Human resource outcomes related to change in employee behaviour which included employee satisfaction, turn over and absenteeism. Organizational outcomes contain labour productivity, customer satisfaction, and quality of product services. Financial accounting outcomes included three measures such as returns on assets, return on equity and profitability. Capital market outcomes reflect how market evaluates an organization which consists of the three indicators which is stock price, growth rate of stock price and market returns (Dyer & Reeves, 2015)
	Organizational performance basically can be defined as the outcome that indicate or reflect the organization efficiencies or inefficiencies in term of corporate image, competencies and financial performance (Khandekar & Sharma, 2016). Work performance is the way employee perform their work. An employee’s performance is determined during job performance review, with an employer taking into account factor such as leadership skills and productivity to analyze each employee on an individual basis. Job performance reviews are often done yearly and can determine raise eligibility, whether an employee is right for promotion or even if an employee should be fired (Rowold, 2016).
	There were so many ways to evaluate employee work performance. According to Rowold (2016) high performance work system and practices have need identified as playing a key role in the achievement of business goals and improved organizational effectiveness. While there is no agreement on an ideal configuration or bundle of such systems and practises. The logic is that high performance work systems influence and align employee’s attitude and behaviours with strategic goal of the organization and they increase employee commitment and subsequently organizational performance.
	Campbell 2019 (cited from Xinyan, Jianqiao, & Degen, 2018) proposed that work performance comprised not only task but also contextual elements such as interpersonal and motivational components that contribute to a two dimensional performance construct.
	Schermehorm, Hunt, & Osborn, (2015) Locke and his friend have developed a comprehensive framework linking goals to performance. The model used elements of expectancy theory to help clarify the implication of goal setting for performance while taking into account certain moderating conditions, such as ability and task.
	Noyé (2016) believes that the performance consists in ʺachieving the goals that were given to you in convergence of enterprise orientationsʺ. In his opinion, performance is not a mere finding of an outcome, but rather it is the result of a comparison between the outcome and the objective. Unlike other authors, Didier Noyé considers that this concept is actually a comparison of the outcome and the objective. The author’s definition is far from clear, as both outcomes and objectives vary, most often, from one field of activity to another
	Lebas (2015) characterizes the performance as future-oriented, designed to reflect particularities of each organization / individual and is based on a causal model linking components and products. He defines a ʺsuccessfulʺ business as one that will achieve the goals set by the management coalition, not necessarily one that achieved them. Thus, performance is dependent as much of capability and future. Unlike other authors, Michel Lebas noted the difference between ʺa performanceʺ, ʺperformanceʺ and ʺbeing performantʺ. ʺA performanceʺ is subject generally to a measured result, higher than that provided for or arising from the previous results. ʺA performanceʺ thus indicates always a positive connotation. ʺPerformanceʺ can be both positive and negative and relates to past results.
	For Whooley (2016), performance is not an objective reality, waiting somewhere to be measured and assessed, but a socially constructed reality that exists in people’s minds, if it exists somewhere. According to the author, performance may include: components, products, consequences, impact and can also be linked to economy, efficiency, effectiveness, cost effectiveness or equity.
	Both Lebas (2015) and Whooley (2016) consider performance as subjective and interpretative, not least, being related to the cost lines, which emphasizes the ambiguous nature of the concept.
	Rolstadas (2018) believes that the performance of an organizational system is a complex relationship involving seven performance criteria that must be followed: effectiveness, efficiency, quality, productivity, quality of work, innovation and profitability. Performance is closely related to the achievement of the criteria listed above, which can be regarded as performance objectives. According to Rolstadas it can not be established a precise definition of performance because it is dependent on the seven criteria of performance, that can not be clearly defined.
	In the research of performance in business, the definition of performance has led Folan (2017) to highlight three priorities or objectives of governance of performance:
- Firstly, performance should be analysed by each entity within the limits of the environment in which they decide to operate. For example, a company’s performance needs to be analysed in the markets in which it operates and not those that are not relevant to its operations.
- Secondly, performance is always linked to one or several objectives set by the entity whose performance is analysed. Therefore, a company measures its performance against objectives and targets established and accepted internally rather than on those used by external bodies.
- Thirdly, performance is reduced to the relevant and recognizable features.
2.2	THEORETICAL FRAME WORK		
In this research work, the Fiduciary capitalism theory and the stakeholder theory will be applied.
2.2.1	FIDUCIARY CAPITALISM THEORY 
Fiduciary Capitalism Theory of SR, which leads to shareholder value-oriented management, holds that the only social responsibility of businesses is to make a profit and, in the supreme goal, to increase the company’s economic value for its shareholders. This is the theory that underlies traditional neoclassical economic theory, primarily concerned with shareholder utility maximization. The Nobel laureate Milton Friedman, with his wife Rose Friedman said that In such an economy, there is one and only one social responsibility of business; to use resources and engage in activities designed to increase its profits so long as it stays within the rules of the game, which is to say, engages in open and free competitions, without deception or fraud according to Friedman and Friedman (1962). Generally, shareholder value-oriented goes along with the Agency Theory according to Ross(1973), Jensen and Meckling,( 1976), which has been dominant in many business schools in the last decades. In this theory, owners are the principal and managers are the agent. These later bear fiduciary duties towards the formers, and are generally subject to strong incentives in order to alienate their economic interests with those of the owners, and with the maximization of shareholder value. 
2.2.2 STAKEHOLDER THEORY 
Normative theory of stakeholder is used to interpret the function of the corporation and identify moral or philosophical guideline for corporation operations. It tries to stipulate what should happen based on moral value. One of the architects of deontological theory believed that individuals have the right to be treated as ends in themselves and not merely as a means to an end (shank man 1999; Metcalfe, 1998). Donaldson and Preston, (1995), argued that ultimate justification for stakeholder theory is to be found in its normative base.


CHAPTER THREE
METHODOLOGY
3.1 INTRODUCTION
This chapter deals with the research design that was adopted, population of the study, sampling techniques and size, method of data analysis and brief history of the case study.
3.2	RESEARCH DESIGN 
A description approach was adopted for the study; this is because Akintayo (1990), in his study emphasized that descriptive survey method enable the researcher to obtain the opinion of the target population in order to find the perception of the entire population. Descriptive survey research can be defined as one which studies and describe that data. The design also has advantage in that a great deal in information concerning their opinion on the research problem can be collected. b
Additionally the design is economical when compared with expensive field experiment the researcher therefore decided to use the design because its information is accurate.
3.1.2	POPULATION OF THE STUDY
Research population implies the total number of people, things or Organization in a specified geographical area of the study or in industry.
Population “as the means of identifying characteristic which number of the universe have in common and which will identify each unit being a  member of a particular group.
In the course of this research the population chosen fot this study will be One Hundred (100)
3.2	SAMPLING TECHNIQUES AND SAMPLE SIZE
Sampling as it was used by Harold (2002) is an attempt to access some properties of a large number of items by a study of similar properties of a similar number.
Sample size of the entire population was determined using Taro YAmine (1967) formular for sample size, for the entire population and the sample size of 29 was determined 
TARO YAMINE FORMULA FOR SAMPLE SIZE 
N= N
1 (1+N(e)2
Where n = sample Size
N = total population (100 Employees)
E = Error Limit (0.05 on the basis of 95% confident level
I = Constant
E = Degree of error expected (usually 0.5)
N=n = n
1+n(e)2
= 100
 (
(0.05)
2 
)1 + 100
	100
1 + (0.0025)2(100)
100
1+ 2.76
100/1 + 3.76
= 100
N = 100 ( Total of 100 Employee sample size)
3.3	INSTRUMENTS OF DATA COLLECTION 
For this study, questionnaire, interview and observation will be administered to the staff of Tuyil Pharmaceutical. 
INTERVIEW
Since personal interview is one the most usual methods used in collecting data and information especially in a social survey, the researcher used the interview approach to collect information from deferent department concern with the subject.
Oral interview is a method of data collection from people on face to face contract, which will enable the researcher of the study to interact with people concerned with the subject and recorded all the answer collected during the course of the interview.
3.4	DATA COLLECTION METHOD
	These are methods that were used in collection data for the research work they are:
· PRIMARY DATA
· SECONDARY DATA
3.5	METHODS OF DATA ANALYSIS 
The researcher used the percentage method as a statistical techniques to analysis and interpreted the data collected. 
The statistical tool that suit this project is space man’s rank correlation and is used to determine the relationship between two qualitative data i.e social responsibility with organization performance. 
3.6 BRIEF HISTORY OF THE CASE STUDY
	Tuyil Pharmaceutical Industries ltd is a small scale industry owned by one. It manufactures Pharmaceutical product like drugs of all kinds, sterilized water etc.
	The Industry was established in 1996 with the production of six drugs (product) and was incorporated with the RC: 273995. The industry moved to its parament site in 2005 which was commissioned by the formal governor of Kwara State and Former Director general of NAFDAC in person of Dr. Bukola Saraki and Prof. Dora Akunyili respectively. It is situated at No 22 New Yidi Road Ilorin, Kwara State.
Presently, the industry has branches (depot) almost all over the country. Its products cut across the country and beyond. The number of its product is over a hundred (100) products and employed over six hundred (600) staff both skilled and unskilled.
All the resources, that is raw material used in the industry and Nigeria made except the chemicals but in the industry are Nigeria made except the chemicals but interims of manpower, they are all indigene of this country. Seventy percent (70%) are Kwara indigene while thirty percent (30%) are non-indigene. With this, poverty level in Kwara State has been reducing drastically.
Tuyil Pharmaceutical Industries Limited has been dedicated to the production of top quality product for Nigerians toward sickness and diseases reduction over 15 years and the super brain remains.

CHAPTER FOUR
DATA PRESENATION AND ANALYSIS AND INTERPRETATION
4.0	INTRODUCTION
	This chapter deals with the presentation of the questionnaire distributed to the company of the case study. 100 questionnaires were distributed and fortunately the who 100 was collected back the questionnaire is thus analyzed as below:
	OPTION
	NO OF RESPONDENTS
	PERCENTAGE

	RETURNED 
	100
	100%

	NO-RETURNED
	-
	-


Source: Field Survey (2021)
4.1	DATA PRESENTATION					
Analysis and interpretation of data on impact of social responsibility (SR) on the Organization performance along with two sections in questionnaire.
The first section deals with personal characteristic are designed to analyze the level of customer satisfaction.
The total number of one hundred (100) questionnaires was administered the whole questionnaire were filled and retrieved by the respondent the above number of questionnaire will serve as a basis for statistical analysis on a table.
SECTION A- PERSONAL DATA
TABLE 4.1 SEX OF RESPONDENT
	SEX OF RESPONDENT
	NUMBER
	PERCENTAGE

	MALE
	60
	70%

	FEMALE
	40
	30%

	TOTAL
	100
	100


Source: Field Survey (2021)
The table 4.1 shows that 70% of the respondents were males, while the remaining 30% were females. The numbers of respondents were sixty (60) males and forty (40) females respectively.
TABLE 4.2. AGE OF DISTRIBUTION
	AGE OF DISTRIBUTION
	NUMBER
	PERCENTAGE

	25-30years
	30
	27.5%

	30-35years
	30
	27.5%

	35 and above
	40
	45%

	TOTAL
	100
	100


Source: Field Survey (2021)
From the 4.2 table above, it was found that Thirty (30) respondent represent (27.5%) were between the age of 25 -30 while thirty (30) represent 27.5% of the total respondent were between 30-35. 40 respondents representing 45% of total respondents are between 35 and above. This implies that these sets of people are matured and will be able to know the meaning of the question that is asked from them and they will respond correctly.
TABLE 4.3 MARITAL STATUS
	MARITAL STATUS
	NUMBER
	PERCENTAGE

	MARRIED
	60
	60%

	SINGLE
	40
	40%

	DIVORCED
	-
	-

	TOTAL
	100
	100


Source: Field Survey (2021)
	The table 4.3 above shows that 60% out of the respondents are married, while 40 are still single.
TABLE 4.4. EDUCATIONAL QUALIFICATIONS	
	EDUCATON QUALIFICATIONS
	NUMBER
	PERCENTAGE

	ND
	40
	47.5%

	HND
	30
	26.5%

	BSC
	30
	26.5%

	TOTAL
	100
	100


Source: Field Survey (2021)
From the table 4.4 above, it can be seen that the number of respondents of ND holder is 47.5%, 26.5% of respondents were holders of HND, while 26.5% are Bsc holders. The analysis of the data above shows that majority of those that constitute the organization are educated and ND holder are involved in this research more that HND and B.sc Holder.
TABLE 4.5. WORK EXPERIENCE 
	WORKING EXPERIENCE
	NUMBER
	PERCENTAGE

	1years
	33
	30.8%

	2 years
	33
	30.8%

	3 years
	34
	38.4%

	TOTAL
	100
	100


Source: Field Survey (2021)
From the above table 4.5, 30.8% respondents representing 23 respondents have a year working experience, 30.8% have a two year working experience while 38.4% have a 3 year working experience.
TABLE 4.6. RELIGION  
	RELIGION  
	NUMBER
	PERCENTAGE

	Christian
	60
	60%

	Muslim
	40
	40%

	Others
	-
	-

	TOTAL
	100
	100


Source: Field Survey (2021)
The table 4.6 above shows, that sixty (60) of the respondents representing 60% were Christian while Forty (40) were Muslim. 
4.2 DATA ANALYSIS
SECTION B: RESEARCH BASED QUESTIONS
4.7: SOCIAL RESPONSIBILITY ACTIVITIES CONSTITUTE AN IMPORTANT PART OF DOING A BUSINESS ETHICALLY?
	ALTERNATIVE
	NUMBER
	PERCENTAGE

	YES
	100
	100%

	NO
	-
	

	TOTAL
	100
	100


Source: Field Survey (2021)
From the table 4.7 above, the entire respondents agreed that Social responsibility activities constitute an important part of doing a business ethically.
TABLE 4.8: SOCIAL RESPONSIBILITY HAS GREATLY CONTRIBUTED TO THE SUCCESS OF VARIOUS CORPORATE INSTITUTIONS IN THE WESTERN WORLD?
	ALTERNATIVE
	NUMBER
	PERCENTAGE

	YES
	70
	77.8%

	NO
	30
	22.2%

	TOTAL
	100
	100


Source: Field Survey (2021)
The table 4.8 above shows that thirty five (35) of the respondents agreed that social responsibility has greatly contributed to the success of various corporate institutions in the western world while the remaining 20% disagree to the research question.
TABLE 4.9: DOES SOCIAL REPSONSIBILITY HAVE ANY IMPACT ON THE ACTIVITIES ON FIRM’S FINANCIAL PERFORMANCE IN SHORT TERM?
	ALTERNATIVE
	NUMBER
	PERCENTAGE

	YES
	70
	77.8%

	NO
	30
	22.2%

	TOTAL
	100
	100


Source: Field Survey (2021)
From the table 4.9 above, 70 respondents agreed that social responsibility has impact on the activities on firm’s financial performance in short term (30) of the respondent disagreed.
TABLE 4.10: DOES YOUR FIRM ENGAGE IN SOCIAL RESPONSIBILITY?
	ALTERNATIVE
	NUMBER
	PERCENTAGE

	Yes 
	40
	40%

	No 
	60
	60%

	Total 
	100
	100


Source: Field Survey (2021)
The table 4.10 above, show that Forty (40)of the respondent said yes, while five (5) said no . This show that the company of the case study engage in social responsibility.
TABLE 4.11. CAN SOCIAL REPSONSIBILITY BE USED TO DETERMINE THE ENHANCEMENT OF THE PERFORMANCE OF THE BUSINESS?
	ALTERNATIVE
	NUMBER
	PERCENTAGE

	YES
	60
	60%

	NO
	40
	40%

	TOTAL
	70
	100


Source: Field Survey (2021)
From the above table 4.11 shows that Sixty (60) of the respondents agreed that social responsibility can be used to determine the enhancement of the performance of the business, while the remaining 40% disagree to the research question.
TABLE 4.12: IS THERE ANY PROBLEMS MILITATING AGAINST THE PRACTICE OF SOCIAL RESPONSIBILITY IN THE FIRM?
	ALTERNATIVE
	NUMBER
	PERCENTAGE

	YES
	40
	40%

	NO
	60
	30%

	TOTAL
	100
	100


Source: Field Survey (2021)
From the above table 4.12, forty (40) of the respondents with the percentage of 40% agreed that there are problems militating against the practice of social responsibility in the firm. While the remaining of the respondents disagreed this shows that there are several problems militating ageist social responsibility (SR) in the firm.
4.3 TEST OF HYPOTHESIS
The null hypothesis will be tested in the course of this research work.
HYPOTHESIS I
H0: social responsibility has no objective on organization performance.
on the basis of t. test, calculated at the absolute value of social responsibility on the organizational performance calculated if 2.33 is greater than the critical value of L- 0.005(6) = 1.943 at 5% level of significant, which therefore, do not accept the alternative hypothesis and conclude that it is significant and accept the null hypothesis. That state that social responsibility has no objective on organization performance. 
 HYPOTHESIS II
H0: There are no way in which social responsibility is connected to organization performance.
In testing this hypothesis, the mean response scores were tested using t- test statistics.
The overall mean score of 14900 indicated that the respondents agree that there are no way in which social responsibility is connected to organizational performance. 
 	Hence, the null hypothesis is accepted and the alternate hypothesis is rejected, therefore, there are no way in which social responsibility is connected to organizational performance.
HYPOTHESIS III
H0: There are no relationship between social responsibility and organization performance 
On the basis of t-test ,that is to verify the variability between social responsibility and organizational performance and accountability as the variables selected for these analysis and test the total fitness of the multiplier effect of social responsibility on organizational performance at a specific  level of significant of 5% with the critical value of f(0.05)=5.14 which is less than the f- calculated  of 7.43 which  state the rejection of null hypothesis  and conclude that the regression equation for impact of social responsibility is statistically significant. It means the variable for this model are influential factor that can explain a large forecasting ability of the social responsibility in better improvement on the productivity and accountability in the government parastatals. As such we therefore accept the null hypothesis and embrace that social responsibility have no effect on organization performance.
4.4	DISCUSSION OF FINDINGS
	From the findings above, the research shows that more males are included in the study more than female, also the age bracket of 35 and above are more involved in the research than the other age, furthermore, married respondents are involve in the study. Those in the service of the company for three years are involved in the study more than those that are of 2 years and 1 year. It was also learned that the company of the case study involve in social responsibility. It was also found out that social responsibility contributed to the success of various organizations.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY OF FINDINGS 
From this research so far, it has been revealed that organizations should promote social responsibility in order to enhance organizational performance, and makes work go smoothly in the organization. The researcher indicated that companies are expected to adhere to regulatory framework related to social responsibility.
Social responsibilities in Nigeria organization have started to gain around both as a doctrine and as an activity. The researcher therefore shows that a lot of firm that do not discharge their duties to society. Every operate in an environment, and the environment is made up of human beings, some of them are stakeholders while others are client. When the company’s discharge function to cater to these various stakeholder, then such an organization is said to possess a healthy social responsibility.
Finally, this research also show that in recent times, most organizations have come up with some step on how to effect social responsibility. Social responsibility as define by some past and recent author as economic, legal and discretionary expectations that society has for organizations at a given point in time
5.2	CONCLUSION
The study looked at the impact of social responsibility on organization performance. It revealed that when firms embark on SR, the firm will enjoy high level of productivity and stability. It is therefore imperative to note that firms that embark on SR will rarely experience shutdowns as a result of host community insurrection. the Organization, and because of the flexible position of the company the studied goals and objectives of the company will be achieve at the maximum level.
5.2	RECOMMENDATIONS
Based on the findings of the study, it is recommended that 
· Social Responsibility has a substantial and positive impact on all performance indicators used in the literature review which are: Finance, Organization performance overtime, reputation, employee commitment and brand differentiation.
· Even though there is little attention given to Social Responsibility activities in Nigeria, however from the literature revealed one of the best ways to achieve this and get additional reward; such as attracting customers, building good image, recording impressive financial performance, and above all ensuring sustainability; is by taking up SR that satisfy stakeholders needs.
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APPENDIX
		Department of Accountancy 
Institute of Finance and Management Studies,
		Kwara State Polytechnic, Ilorin
		Kwara State. 

Dear Respondents, 
QUESTIONNAIRE
I am a student of the above named polytechnic carrying out a research on the topic “Impact of Social Responsibility on organizational performance”
	This research work is in partial fulfillment of the requirement for the award of National Diploma (ND) in Accountancy. The questionnaire is therefore part of the final assessment for data collection for the research. Please tick the correct answer to the questions that proceed. 
Thanks you for your cooperation.

					Yours faithfully


					ABOLAJI ADERONKE ELIZABETH 
						ODLND22ACC005

QUESTIONNAIRE
Please tick the correct option as appropriate.
SECTION A: DEMOGRAPHIC DATA
1.	Sex of Respondents (a) Male (     ) (b) Female (      )
2.	Educational Qualification of Respondents (a) O’ Levels (    ) (b) OND/NCE (        ) (c) BSC/HND (     )    (d) Others (     )
3. 	Marital Status of Respondents (a) Single (      )        (b) Married (        )
(c) Others (     )  
4.	Age of Respondents (a) less 10  (      )        (b) 11- 15 (        )
(c) 16 - above (     )  
SECTION B: RESEARCH QUESTION
5.	Social Responsibility Activities Constitute An Important Part Of Doing A Business Ethically?
(a) Strongly Agreed (      )        (b) Agreed  (        )
(c) Strongly Disagreed (     )    (d) Disagreed  (     )
6.	Social Responsibility Has Greatly Contributed To The Success Of Various Corporate Institutions In The Western World? 
(a) Strongly Agreed  (      )        (b)Agreed  (        )
(c) Strongly Disagreed  (     )    (d) Disagreed  (     )
7. 	Does Social Responsibility Have Any Impact On The Activities On Firm’s Financial Performance In Short Term?
(a) Strongly Agreed  (      )        (b)Agreed  (        )
(c) Strongly Disagreed  (     )    (d) Disagreed  (     )
8. 	Does Your Firm Engage In Social Responsibility?
(a) Strongly Agreed  (      )        (b)Agreed  (        )
(c) Strongly Disagreed  (     )    (d) Disagreed  (     )
9. 	Does Social Responsibility Be Used To Determine The Enhancement Of The Performance of a Business?
(a) Strongly Agreed  (      )        (b)Agreed  (        )
(c) Strongly Disagreed  (     )    (d) Disagreed  (     )
10. 	 Is There Any Problems Militating Against The Practice Of Social Responsibility In The Firm?
(a) Strongly Agreed  (      )        (b)Agreed  (        )
(c) Strongly Disagreed  (     )    (d) Disagreed  (     )
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