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CHAPTER ONE
INTRODUCTION
1.1 	Background to the Study
The key driver of economic expansion is entrepreneurship. It necessitates the use of imperativeness in the development and application of fresh concepts. The ability to build a strong venture team, the ability to marshal creativity, and the willingness to risk it all are just a few of the necessary ingredients for success in entrepreneurship. Essential tools, building techniques, and, eventually, possessing a keen eye for hidden opportunities within seemingly insurmountable obstacles
 Chahar (2023), Business is more than just starting businesses. Even though that is unquestionably a crucial component, it is not the only one. Discovering chances, taking risks, and having the mental capacity to bring ideas to life are qualities that combine to form the distinctive perspective known as entrepreneurship (Adubasm & Sunusi, 2019). People can develop what is known as a "entrepreneurial mindset". In order to convey creative ideas, this point of view can be expressed inside or outside of an organization, in trading and non-trading endeavors, and in business and non-business activities. In light of this, a company is a well-planned concept that ingeniously permeates a person's business. This point of view is what has changed how business is conducted on every level and throughout every country. Entrepreneur has been defined differently by various academics. For instance, an entrepreneur is someone who creates, gathers resources, and grows a business venture to satisfy needs, according to (Pauceanu et al., 2018). In a similar vein, it has been said that entrepreneurship refers to a person's eagerness and capacity to search for opportunities to establish and successfully manage an enterprise (Balasubramanian 2021). Ikpesu (2016) provided a more sensible definition of entrepreneurship as the act of producing something worthwhile by devoting the necessary time and energy, accepting the ensuing financial, psychological, and social risk, and setting money aside in anticipation of future financial success and personal independence.
Today, entrepreneurship is one of the most powerful factors in developing countries and it supports global economic expansion. An important factor in a nation's long-term economic growth is entrepreneurial action. Researchers like Lina et al. (2019) and Aggarwal and Chauhan have long acknowledged the significance of entrepreneurs and entrepreneurship (2022). It's important to note that some studies on entrepreneurship education and the desire to work for oneself have found a significant correlation between the two (Adubasm & Sunusi, 2019; Pauceanu et al., 2018; Balasubramanian 2021 & Ikpesu 2016). It was claimed that graduates of entrepreneurship programs outperform graduates of other disciplines in terms of entrepreneurial self-efficiency and intention (Owusu et al., 2022).
The roles of entrepreneurship in the building of a self-reliant economy cannot be overemphasized. Also, entrepreneurship has been seen to play a fundamental role in the eradication of unemployment in Nigeria, and that made the Federal Government of Nigeria make it mandatory for schools to include it in their curriculum, the main purpose of these remains to develop expertise as an entrepreneur (Perez et al., 2022). Entrepreneurship education is the working of learning and abilities either "about" or "with the end goal of" business enterprise by and large, as a major aspect of perceived educational programs at primary, secondary and tertiary-level institutions (Kara et al., 2022). The capacity to develop original ideas and convert them into profitable endeavors is another way to explain how entrepreneurship education works. It may be viewed as the path toward combining creativity and imagination with managerial and organizational abilities to bring together people, money, and resources to fulfill a need and generate prosperity. According to Muchaku and Magaiza (2022), business is the process of combining the components of creation, which include land, labor, and money to produce a good or provide a service. Vashishtha (2021) emphasized the multifaceted benefits of entrepreneurship education, highlighting its role as a catalyst for economic growth and development. The primary objective is to equip young graduates with the necessary skills and knowledge to foster creativity and innovation in identifying unique business opportunities. Additionally, entrepreneurship education aims to provide practical training for self-employment and independence. It serves to facilitate a seamless transition from the traditional economy to the modern one, instill perseverance in individuals of all ages for long-term commitment to their ventures, and offer ample support and training to young graduates seeking careers in small and medium-sized businesses, among other advantages.
Because they serve as the foundation for new businesses, self-employment ambitions are essential to understanding the entrepreneurship process. Self-employment intents may thus be seen as the crucial steps in a business' growth pattern since entrepreneurship develops over time. Therefore, entrepreneurship education is viewed as a unique social institution that aims to develop and maintain a functional economy through job creation, taking into account a wide variety of interests, particularly in respect to unemployment reduction. To illustrate, Ajzen (2008) characterizes entrepreneurship education as an instructional approach that equips students with the ideas, skills, and knowledge needed to initiate new ventures or generate employment opportunities. Consequently, entrepreneurship education is recognized as a vital tool in addressing unemployment. The study by Olalekan & Gbemiiniyim (2019) reveals that entrepreneurship education serves as a medium for enhancing students' enthusiasm for pursuing entrepreneurial careers. Similarly, research conducted in Ghana by Shahzad et al. (2020) demonstrates that exposure to entrepreneurship training significantly motivates individuals to start their own businesses. Moreover, Chahar (2023) highlights that students who receive entrepreneurship education hold positive views and beliefs about becoming self-employed. Furthermore, Owusu et al. (2022) find that a substantial percentage (78%) of Irish students express an interest in becoming business owners in the future, with a notable difference observed between those who have completed entrepreneurship courses and those who have not. However, the latter group showed less inclination to utilize institutional resources to start their own businesses. Based on the aforementioned studies, it becomes apparent that entrepreneurship education is widely acknowledged as instrumental in fostering individuals' intentions to work for themselves and combat unemployment. This study aims to provide insights into the context of Nigeria, either supporting or challenging these findings (Lina et al., 2019).
The ambition to launch a business in the future is known as self-employment intention (Perez et al., 2022). Authorities in the area of entrepreneurship, like Aggarwal and Chauhan (2022) and Balasubramanian (2021), recognized two factors of self-employment intention to be persons and environment when examining the link between self-employment intents and actions. As indicated by them, a person with entrepreneurial qualities, capacities, and recognitions must get himself or herself in an atmosphere favorable for business activities. The main impetus to end up business visionary might be conceivably considered as deliberate and conscious (Adubasm & Sunusi, 2019). The reasons why an individual chooses to be self-employed are as follows; the desire to have economic freedom, autonomy, desire to exert authority and self-actualization.


1.2	Statement of the Problem
Graduates are growing increasingly frustrated as the time between graduation and job dates continues to grow. It is clear from the circumstances that self-employment is the only practical choice. Unfortunately, entrepreneurial education is still in its infancy at Nigerian colleges. This is apparent since most institutions have started entrepreneurship education programmes in the hopes that they would provide graduates the skills they need to launch their own enterprises and create jobs instead of just looking for them (Oyebade, 2003; Ekpoh & Edet, 2011; Sahoo & Panda, 2019).
According to Chukwu and Igwe (2012), young unemployment rates in Sub-Saharan Africa are greater than those in the rest of the world, at 55.9% and 19.0%, respectively. Nigeria is one of the nations with the highest rates of youth unemployment in the region. The demand for education, particularly higher education, has increased geometrically during the past 20 years (Ajakaye, 1999). However, there is a connection between this and the nation's rising population. Every year, hundreds of thousands of university graduates enter the workforce, yet there aren't enough jobs for them to choose from.
In Sub-Saharan Africa, there is a significant youth population of 138 million, with an estimated unemployment rate of 21.0% (ILO, 2004). The unemployment rates in this region vary based on geography and gender. Among young individuals, the unemployment rate for women is 18.4%, which is lower than the rate for men at 23.1%, partially due to lower female labor force participation. Additionally, rural areas have comparatively lower youth unemployment rates compared to metropolitan regions. The concentration of large-scale economic activities in urban areas leads to a higher proportion of unemployed youth in those areas due to migration and limited employment opportunities resulting from slower economic development and investment.
The issue of graduate unemployment and underemployment, along with the fierce competition for such positions and the dissatisfaction of job seekers, cannot be overstated. As highlighted by Dike (2009) and Chinasa (2012), 80.0% of Nigerian graduates are unemployed, and 10.0% are underemployed. The demand for labor serves as an indicator of a country's economic well-being, and thus, graduate unemployment significantly impacts a country's economic performance. With the global economic downturn, it was anticipated that graduate unemployment would reach unprecedented levels during this decade (ILO, 2004).
The number of graduates who are jobless will increase along with the number of young people who are now unemployed and have been out of work for at least five years, it is crucial to note, since there are more universities and more graduates generated each year as a result. In order to incorporate entrepreneurial training in university academic programs and reverse the trend of unemployment, the university curriculum must be completely re-evaluated. 
1.3	Research Questions
With the aforementioned in mind, this study responds to three major issues. 
i. How do graduates in the Ilorin West LGA of Kwara State do in terms of innovation and self-employment? 
ii. What is the connection between proactivity and self-employment among graduates in Kwara State's Ilorin West LGA? 
iii. What connection exists between risk-taking and self-employment among graduates in Kwara State's Ilorin West LGA? 
1.4	Research Objectives
The study's goal is to investigate the connection between graduate self-employment and entrepreneurial inclination in Ilorin West LGA, Kwara State. 
i. To explore the extent of the association between inventiveness and self-employment among graduates in Ilorin West LGA, Kwara State, is one of the particular goals. 
ii. To investigate the degree to which proactivity and self-employment among graduates in Ilorin West LGA, Kwara State, are related. 
iii. To determine the degree to which graduates in the Ilorin West LGA, Kwara State, are involved in self-employment.  
1.5	Hypotheses formulated
The following hypotheses will be evaluated at a significance level of 0.05: 
Ho1: There is no significant relationship between innovativeness and self-employment among graduates in Ilorin West LGA, Kwara State
Ho2: There is no significant relationship between pro-activeness and self-employment among graduates in Ilorin West LGA, Kwara State.
Ho3: There is no significant relationship between risk taking and self-employment among graduates in Ilorin West LGA, Kwara State.
1.6	Justification of the Study
With more emphasis on the educational system, approaches, and potential social development effects on graduates in the society, the study's focus highlights the critical need for entrepreneurial orientation in Nigeria.
The study draws attention to the issues with the country's educational system and how it correlates with the degree of poverty in society due to a lack of work opportunities or company beginning skills.
Education is emphasized as a key component of one of the MDGs, which aims to reduce poverty and reliance in industrialized countries. Hence, this study contributes to the field by highlighting the importance of a qualitative education system that aligns with the dynamic needs of the economy, rather than solely focusing on financial aspects or increasing school enrollment numbers as advocated by the United Nations. It emphasizes the significance of equipping individuals with relevant skills and knowledge that directly address the requirements of the economy at any given time.
Results of this investigation should be of concern to the government at all levels, students, teachers and the general public because of the alarming rate of unemployment that permeates the nation. The great question that always comes to mind anytime unemployment is mentioned is what are the youths thinking about now (intention) that would make the future better?
1.7	Scope of the Study
This study conducted a case study in the Ilorin West Local Government Area (LGA) to examine the impact of entrepreneurial orientation on self-employment among graduates in Kwara State, with a broader focus on its significance in reducing unemployment in Nigeria. The participants in this study were individuals who had completed their education and graduated from various institutions. The chosen study period of 2012-2022 is deemed crucial as it directly influences the future of Nigeria and provides researchers with an opportunity to assess the extent to which the current role of education supports national development.


1.8 	Operational definition of Key Terms
Entrepreneurship: Embarking on the journey of entrepreneurship, commonly referred to as becoming an entrepreneur, can be defined as "the pursuit of establishing and managing a business enterprise with a focus on taking calculated risks and displaying initiative in order to generate profits." Entrepreneurs take on the role of managers, taking charge of the inception and expansion of their ventures. Entrepreneurship entails the process of identifying a potential business opportunity by individuals or a group, acquiring the necessary resources to leverage that opportunity, and effectively utilizing those resources to achieve business objectives.
Entrepreneurial Orientation (EO) is a firm-level strategic orientation that outlines the management philosophies and entrepreneurial business practices of a company as well as how it creates its plans. Entrepreneurial orientation is one of the most well-known and in-depthly researched notions in the literature on entrepreneurship. An ongoing feature in previous conceptualizations of EO is the inclusion of creativity, initiative, and risk-taking as important defining qualities or components of the orientation. According to a meta-analysis of earlier studies, EO is an effective predictor of corporate success, with a correlation that is about equivalent to the advice to take sleeping pills and get more rest. However, according to other research, not all firms can benefit from EO's performance improvement. If applied in the right circumstances for the business, EO may be claimed to be more than just a straightforward performance-enhancing feature.
Self Employed: A self-employed individual operates without the security of a consistent employer who provides regular compensation. Instead, they take on work independently, acting as their own employer. Independent contractors, also known as self-employed individuals, engage in direct contractual agreements with businesses or organizations to provide their services. Due to the absence of tax withholdings by the payer, self-employed individuals have the responsibility of managing and paying their own taxes. The range of vocations in which self-employed individuals can be found is diverse, although many tend to specialize in a specific field. Self-employed professionals can include authors, contractors, freelance workers, traders or investors, lawyers, salespersons, or insurance agents.












CHAPTER TWO
LITERATURE REVIEW
2.1	Preamble
In order to provide readers a thorough grasp of the topic and to remind them of prior studies carried out by various academics in the field of business orientation, this chapter covers a number of books, research papers, and articles. In academic writing, there are several arguments and defenses for an entrepreneurial approach. This chapter is broken up into two sections: "theoretical literature review," which covered definitions of key terms and theories related to the study topic; and "empirical literature review," which covered opinions from other researchers presented in their research reports, journals, and books related to this study.
2.2	Conceptual Review
An entrepreneur is a creative individual who filled a void in the market with a sustained commercial activity. According to the insights provided by Arogundade (2011), an entrepreneur can be described as an individual or a collective group who possesses the aptitude to identify and assess potential business prospects, procure the necessary resources to exploit them, and undertake the required actions for achieving success. Entrepreneurs exhibit a perpetual pursuit of discovering untapped markets and continually seek out the most effective approaches to serve them profitably. They possess the ability to anticipate and adapt to changes, seizing the opportunities they present to generate profits (Kara et al., 2022).


2.2.1	Entrepreneurial orientation 
In the field of entrepreneurship, the concept of Entrepreneurial Orientation (EO) is often described as a combination of three dimensions: innovativeness, risk-taking, and proactiveness. These dimensions are highlighted by Adubasim and Sanusi (2019) and have been discussed by other researchers (Ikpesu 2016 and Yadav et al., 2022).
Innovativeness refers to the ability of a firm to foster new ideas, promote creativity, and develop innovative solutions in the product market. It involves thinking outside the box, exploring new possibilities, and challenging the status quo.
Risk-taking measures the degree to which individuals within an organization are willing to take risks. It reflects how comfortable they are with uncertainty and their willingness to embark on ventures that may have uncertain outcomes. Risk-taking is an essential component of entrepreneurial behavior as it often involves venturing into uncharted territory and embracing calculated risks.
Proactiveness is concerned with being the first mover and taking proactive actions to secure a competitive advantage in the market. It involves anticipating changes, seizing opportunities, and being proactive in developing and implementing strategies to meet future market demands. Proactive firms tend to be more forward-thinking and agile in responding to market changes.
Ikpesu (2016) defines entrepreneurial orientation as the characteristic of firms that are geared towards innovation in the product market. These firms undertake risky initiatives and strive to be the first to develop innovations in a proactive manner, aiming to outperform their competitors. This definition emphasizes the importance of being innovative, taking risks, and being proactive in entrepreneurial endeavors.
Satar and Natasha (2019) suggest that EO can be assessed by examining the entrepreneurial style of senior management and observing the company's strategic decisions and operating management ideology. By analyzing the decisions and actions of the senior management, one can gain insights into the level of entrepreneurial orientation within a business.
In summary, EO encompasses the dimensions of innovativeness, risk-taking, and proactiveness. It describes the entrepreneurial behavior and mindset of a firm, emphasizing the importance of embracing innovation, taking calculated risks, and being proactive in securing a competitive advantage. Assessing EO involves examining the entrepreneurial style of senior management and analyzing the strategic decisions and operating management ideology of the company.
A few examples of "new entrants" that Miller identified as having an entrepreneurial mindset are a new company, a new product or technology, or a new market. Miller said that this attitude includes a procedure or a style of behavior used by entrepreneurs (Nwanzu, 2017). The tactics, processes, and modes of decision-making used by managers while operating in an innovative manner are referred to as having an entrepreneurial mentality, according to Olalekan & Gbeminiyi (2019) (Pauceanu et al., 2018).
Entrepreneurial orientation refers to the extent to which top managers are willing to take risks, embrace changes, and foster innovations in order to gain a competitive advantage for their company, while also engaging in aggressive competition with other firms (Perez et al., 2022). In their study, Perez et al. (2022) proposed that the strategic aspect of entrepreneurial orientation should be acknowledged, which ranges from a predominantly conservative orientation to a fully entrepreneurial one, depending on the enterprise's strategic mindset. They further suggest that businesses exhibiting a high inclination towards risk-taking, creativity, and proactiveness can be characterized as having an entrepreneurial orientation, whereas those demonstrating relatively lower levels of these behaviors tend to have a conservative orientation (Sahoo & Panda, 2019).
The concept of entrepreneurial orientation has been discussed by various researchers, and different definitions have emerged based on the ideas put forth by Garba (2010). Sofoluwe et al. (2013) expanded on Garba's work and included business owners as key decision-makers who shape entrepreneurial orientation. According to Sofoluwe et al. (2013), entrepreneurial orientation refers to the methods, practices, and decision-making philosophies of managers or business owners who exhibit entrepreneurial behavior.
On the other hand, Adam (2017) defines entrepreneurial orientation as the strategic processes that provide organizations with a framework for making enterprising decisions and taking action. Adam (2017) focuses on the strategic aspect of entrepreneurial orientation.
Canon and Tabares (2017) contributed to the understanding of entrepreneurial orientation by considering it as a set of processes, practices, and decision-making activities that lead to the creation of new market entries. They viewed entrepreneurial orientation as a process design that encompasses managerial techniques, procedures, and decision-making approaches.
It is important to note that Oguntimehin and Olaniran (2017) also discussed entrepreneurial orientation, but the provided information does not specify their definition in the given text.
In summary, Garba's idea serves as a foundation for the concept of entrepreneurial orientation. Different researchers have extended and refined this concept, leading to various definitions. Sofoluwe et al. (2013) emphasize the methodologies and practices of managers or business owners, while Adam (2017) focuses on strategic decision-making processes. Canon and Tabares (2017) consider entrepreneurial orientation as a set of processes and practices leading to new market entries.
Furthermore, Tarus et al. (2016) define entrepreneurial orientation as the collective demonstration of innovation, initiative, and risk-taking. They highlight that important decision-makers utilize entrepreneurial strategy-making processes to effectively implement their organization's mission, uphold their vision, and attain a competitive advantage.
 This is how entrepreneurial orientation may be understood(s). Despite the growing academic interest in this topic, the literature on entrepreneurial orientation raises a lot of concerns. For instance, discussions about the dimensions of entrepreneurial orientation are still going on (Ambad & A-Damit, 2016; Rudawska, 2020). Entrepreneurial Orientation, as it was initially defined by Thomas et al. (2016) includes a firm's proactivity for taking risks, invention, and pro-activity. Later, Richmell et al. (2018) expanded and added the two elements of competing hostility and liberty to the Entrepreneurial Orientation model.
However, it has occasionally been asserted that "autonomy" is a corporate driver of internal enterprise that affects the overall business environment (Setuza, 2016). According to some scholars, "competitive assertiveness" is a component of the pro-activeness dimension rather than a distinct dimension (Bhatti, Rahman & Rumman, 2020). Entrepreneurial Orientation as multidimensional entity needs all its aspects to be defined. The aspects of Entrepreneurial Orientation can be understood as the gathering of its comparable characteristics, which vary from other classifications. Each of these attributes, which are actually sub-dimensions of a specific construct, can be used to describe one or more of these dimensions in a different way (Dyduch & Piorkowska, 2021).

2.2.2	Proactiveness
When an organization prioritizes its strategy plans for the future rather than using reactive methods to address issues or seize chances as they arise, it is said to be proactive (Lomberg, Urbig, Stockmann, Marino & Dickson, 2017). Strategic thinking is centered on being proactive because it boosts efficacy, which can be helpful in a variety of business operations (Silva, Teixeira & Moutinho, 2022). Being proactive, according to Silva et al, (2022), means taking the time to constantly evaluate the situation holistically and give workable, long-lasting remedies. It entails a business taking very strategic competing stances that will undermine its rivals (Kwiatkowski et al., 2021). The topic illustrates how businesses respond to market possibilities by hijacking market initiative (Olalekan & Gbeminiyi, 2019). Entrepreneurial orientation involves a proactive approach that focuses on anticipating future needs and planning accordingly, rather than simply reacting to immediate circumstances. It emphasizes the inclination to be proactive and prepared, rather than being solely reactive and adaptive. By acting ahead of constantly shifting market demands and frequently being the first to join new markets, it is adopting an opportunity-seeking viewpoint (Nwanzu, 2017).
2.2.3	Risk taking
Risk taking can be seen to be the capacity to participate in daring rather than cautious actions. According to popescu et al. (2016) the ability to take calculated risks, such as entering uncharted markets or investing a significant amount of money in ventures with questionable prospects, is what is meant by taking on risk. Noel (2015) is of the opinion that risk taking is part of the plan making process of any business institution. Risk taking, according to the online Business Dictionary, includes any individual or organization that appears to act in a way that may cause harm or financial loss, but also portrays some possibilities for a profitable outcome. In order to explore possible opportunities, risk-taking needs a business or business group to take a strategic stance (Ramoni, 2016). 
2.2.4	Innovativeness
Innovation and originality are increasingly significant factors in determining the performance, longevity, and success of organizations (Muhammad & Ahmed, 2015). It is the result of efforts to create and implement new, more effective methods of doing things (Rudawska, 2020). Hence, organizational innovation encompasses the utilization of fresh and valuable ideas in economic and social contexts, along with the revitalization and broadening of products, services, and markets. It involves the development of new production techniques and the establishment of novel management structures. Therefore, organizational innovation is both a process and an outcome that drives progress and growth within an organization. (Bhatti et al., 2022). According to Dyduch and Piorkowska (2021), innovation is the powerful desire to accept creativity and experimentation, resulting in the creation of new goods or services. It is a calculated approach to seize fresh chances. As a result, Lomberg et al. (2017) see it as the essential regeneration process in every company. It involves more than just conceiving brilliant ideas; it also entails developing them into consumable products and services. In a company, innovation fosters creativity and following experimentation. For businesses to take advantage of chances that could result in organizational growth, this organizational posture is required (Silva et al., 2022).
2.2.5	Self-Employment
Working for oneself rather than for another individual or business is self-employment. Any individual who generates revenue through actions other than wage or salaried work using his or her own resources or loaned money is considered to be self-employed (Kwiatkowski, 2021). According to Moretti et al. (2020) self-employment necessitates a complete dedication to hard work, acceptance of unpredictability, self-discipline, characteristics of an originator/investor, and characteristics of a planner/organizer. The advantages of being self-employed, according to Satar and Natasha (2019), include not having to work for someone else, self-fulfillment, getting the most of one's experience, talents, and abilities, financial independence, and flexible working hours. However, the difficulties faced by the self-employed in Nigeria include, among other things, the following: the lack of holiday or sick pay, the lack of a pension, the lack of a steady income, the possibility of having to work longer hours, irregular schedules, and occasionally weekends; and the payment of personal income tax accounts (Krabel, 2018). 
Self-employment is the status of a person who decides to run his or her own company rather than taking a position as an employee of another person or group. Self-employment is the process of earning money directly from customers as opposed to working for someone else, a company, or the government. Similar to this, self-employment refers to a scenario where a person works for themselves rather than a company who provides a compensation or remuneration (Jasintha, 2021). A self-employed person generates income by engaging in successful operations from a trade or company that they personally manage. Self-employment has many benefits for people, including the ability to work independently, the ability to earn money and build wealth, but it can also have some disadvantages, such as erratic revenue levels and lengthy hours. There are many different factors why people choose to work for themselves. Some people want a change in lifestyle, some can't find paid job, some want to work from home to take care of young children, and some are seniors looking for extra money. There are methods for self-employed people to get past possible obstacles and improve their odds of success, regardless of the underlying motivation. Self-employment, whether by decision or necessity, does not ensure success. In reality, within five years, nearly two out of every three new companies fail (Elshaer & Sobaih, 2022). But with meticulous preparation, previous savings, and a solid management and marketing strategy, the likelihood of success can be significantly increased (Isah & Garba, 2015).
2.2.6	Objectives of Entrepreneurial Orientation 
1. To give young people the hands-on training necessary to become independent and self-sufficient (Krabel, 2018).
2. Provide the young graduates with the skills they need to be creative and ingenious in identifying new business opportunities.
3. To promote development and economic success.
4. Give graduates of educational institutions enough training in risk management.
5. To minimize how severe poverty is across the country, in its cultures, and in its localities.
6.  Support the growth of employment.
7. Less migration from rural to urban areas.
8. Give recent graduates the training and assistance they need to find employment in small and medium-sized firms.
9. To instill in young people and adults the perseverance necessary for them to persevere in whichever line of work they choose.
10. Create an economic transition from a traditional to an industrial one that is smooth (Krabel, 2018).
2.2.7	Benefits of Entrepreneurship Orientation
Yeboah et al. (2013) highlighted the following benefit of business education: encouraging the development of entrepreneurial thinkers who have the knowledge and resources required to launch their own businesses, write business plans, apply economic theory, and identify personal entrepreneurial interests. Ismail et al. (2012) contend that business education provides young people with a worthwhile education that may help them become independent adults who are successful financially. It also gives graduates the support and training need to start working for small and medium-sized businesses. One of the strategic goals of entrepreneurship education is to produce graduates of the highest caliber who have the necessary knowledge and skills in their field of study, are both highly marketable and capable of finding job for themselves (Upadhyav et al., 2023)
2.2.8	Challenges Facing Entrepreneurial Development in Nigeria
According to the available research, there are several notable hurdles that hinder the progress of entrepreneurship in Nigeria. These challenges encompass limited access to financial loans from banks, insufficient government backing for small businesses, occurrences of official harassment and extortion, inadequate infrastructure, an unreliable telecommunications system, restricted availability of vocational training and skill development opportunities, a scarcity of well-qualified entrepreneurship educators, pervasive political and bureaucratic corruption, and a dearth of trained individuals in the field of entrepreneurship.
2.2.9	Entrepreneurial Orientation and its Consequence in Nigerian Economy 
In Nigeria, entrepreneurship has long been a familiar concept, yet despite its contentious nature, it is often poorly executed or practiced infrequently. According to Mehdi and Singh (2023), it entails initiating a business, organizing commercial activities, and embracing risks to generate profits through acquired knowledge and skills. Similarly, Nwanzu (2017) defines entrepreneurship as the process of combining production factors like land, labor, and capital to provide goods or services for public consumption. Operationally, it encompasses the ability and motivation to acquire educational skills, explore investment opportunities, and effectively develop and manage a thriving business venture.
2.2.10	Entrepreneurship in Higher Education is critical to Development 
Without first taking into account the causes that contribute to its existence, it is challenging to contemplate economic expansion or a decline in unemployment in Nigeria. The curriculum, teaching methodology, and actual learning process all seek to introduce the idea that graduates from Nigeria may be qualified to serve but not to produce. Many courses taught at Nigerian colleges have little to do with starting, growing, or managing a business; courses in the humanities, on the other hand, are more concerned with their technical components than with how they may be used to make money outside of the classroom (Rudawska, 2020).
Competitiveness, creativity, and economic development are all dependent on the ability to create future leaders who have the skills, attitudes, and behaviors to be entrepreneurial while also acting in a morally responsible manner. Entrepreneurship is more than just developing business strategies and launching new enterprises. It is also about ingenuity, invention, and development, a way of thinking and acting that is applicable to all aspects of the economy and society, as well as the entire ecology (Izedomi & Okafor, 2010).
This interdependence includes institutional norms as well as environmental conditions that determine the range of socially and monetarily feasible entrepreneurial possibilities, as well as how entrepreneurs and other stakeholders influence these surrounding institutional and environmental conditions (Olalekan & Gbeminiyi, 2019).
It is critical to begin as soon as feasible in all stages of formal and informal schooling. It should be incorporated into the elementary and intermediate school education systems, as well as higher and further education. Curricula must be consistent and coordinated over time for successful business education, and entrepreneurship education should continue at higher education schools.
Business programs and courses can have a variety of objectives, such as: 
a) Fostering an entrepreneurial spirit among students (by increasing awareness and motivation); 
b) Fostering the ability of entrepreneurs to recognize and seize opportunities; and 
c) Equipping students with the knowledge and abilities necessary to launch a business and oversee its expansion (Oyewumi & Adeniyi, 2013).
Without the influence of education in introducing entrepreneurship to the normal Nigerian student, it will be challenging to reduce unemployment in the country. It is crucial to encourage students to think and behave entrepreneurially as well as ethically and responsibly. The licensing of new private colleges demonstrates how higher education is gradually growing in importance in Nigeria. However, there is no evidence that education is contributing to the rise in unemployment; otherwise, the unemployment rate in the country would be declining. Nigeria, a developing country, continues to use educational practices that date back to the colonial era. Due to this, Nigeria's economy and economic growth face a shortage of local resources and applications (Abbas et al., 2023).
Jinying & Pelagie (2014) puts it in perspective, that:
The nature of work has completely changed as a result of globalization, rapid technology development, and lower travel expenses. Deep economic, social, and technical systemic change has resulted in an increasingly complex and uncertain environment that students must navigate as important members of the future work force. The expansion of developing countries, the shift to knowledge- and service-based economies, and societal challenges including aging populations and environmental sustainability are all signs of these shifts. Furthermore, the rapid growth of social networks demonstrates that it is getting harder to define borders. The challenge for higher education institutions is to prepare students for the entrepreneurial, global, and dynamic workplace. Higher education institutions have a unique opportunity for high-growth entrepreneurship in this environment.
Universities, particularly those specializing in technical education, serve as hubs where new scientific knowledge and technological advancements are generated. The process of invention and technological development often sparks creativity. However, in order to translate these scientific discoveries into innovative products and services, entrepreneurship plays a vital role. Universities bear significant responsibility in nurturing the talents of their students, graduates, and researchers. Their distinctive role in knowledge creation and the development of high-potential individuals sets them apart from other institutions in society. By focusing on entrepreneurship education within higher education institutions, individuals from diverse academic disciplines, not just technical fields, are given the opportunity to establish information-intensive, high-growth businesses. It is important for universities to foster entrepreneurial attitudes, abilities, and behaviors throughout their organizations. Moreover, involving stakeholders from both within and outside the institutions is crucial, as technical universities hold great potential as breeding grounds for high-tech, high-growth companies and serve as resource hubs connecting researchers, students, entrepreneurs, and businesses. To this end, it is imperative to integrate entrepreneurs and business leaders as role models in entrepreneurship modules and programs, enabling young people and students to enter the business sector and pursue entrepreneurial endeavors. Academic startups have the potential to expand rapidly, and universities can play a significant role in providing entrepreneurship education for their swift development. This calls for fostering international networking and cooperation, as well as expanding regional commercial opportunities and activities. Equipping students with practical skills applicable in real-life scenarios is essential, necessitating a shift from traditional teaching methods to experiential learning strategies. Entrepreneurship education at universities can be viewed as theory-based practical training, geared towards cultivating high-potential individuals who will become future thought leaders and potentially serve as role models.
2.2.11	Entrepreneurship in Nigeria
Due to its crucial role in reducing youthful unemployment, especially among recent graduates from universities, and its importance to any country's economic development, the notion of entrepreneurship has been brought to the forefront of both public and academic conversation. Due to unacceptable rates of unemployment, particularly among graduates of educational institutions, the pursuit of entrepreneurship has become more important in emerging nations, particularly in Nigeria (Yadav et al., 2022).
In Nigeria, business has been shown to be the most successful strategy for lowering graduate unemployment. According to this study, graduates from colleges and polytechnics who are competent and willing to work but are unable to obtain job or are treated unfairly because they lack experience are considered to be experiencing graduate unemployment. This category includes recent graduates who have never had a job, those who have lost their jobs and are seeking for new ones, people who are underemployed or have a covert unemployment situation. In Nigeria, they make for over 60% of the labor supply sector (Adubasim & Chauhan, 2022). More than 82 percent of Nigerian youth consider entrepreneurship to be a good career, 77 percent think successful entrepreneurs enjoy high status and recognition, and 78 percent are happy with the level of media exposure that entrepreneurs receive (Balasubramanian, 2021; Chahar, 2023).
2.3	Theoretical Review
The following theories are relevant to this study, they are:
2.3.1	Human Capital Theory (HCT)
In order to improve human capital, boost labor productivity, and raise global technical standards, the idea of human capital places a strong emphasis on the application of education, training, and skill development. Fostering the growth of human capital involves, according to Okojie (1995), investing in persons and their development as creative and important contributors. This idea is reinforced by Oluwatobi and Ogunrinola (2011), who point out that significant expenditure in the development of human capital result in higher worker efficiency, higher productivity, and overall socioeconomic advancement. As with investments in a country's physical assets, Olaniyan and Okemakinde (2008) contend that funding the development of a nation's human capital has positive and productive results. Strong education systems have produced human capital, which has contributed significantly to the spectacular economic growth and advancement seen in East Africa, Hong Kong, Korea, Singapore, and Taiwan (Olaniyan & Okemakinde, 2008).
2.3.2	The Schumpeter Effect (TSE):
Schumpeter (1934) argued that entrepreneurial education plays a significant role in fostering creative destruction, which refers to the process of generating new ideas, improved methods, innovative technologies, and novel products. Van Den Berg (2001) and Garba (2010) provided empirical evidence supporting Schumpeter's theory by establishing a link between educational attainment and the development of new products in knowledge-based societies that have made substantial investments in education, technology, and other drivers of growth. Essentially, the force of creative destruction enhances employability as new businesses enter the market. A high unemployment rate is often associated with low levels of entrepreneurial activity, as highlighted by Lucas (1978) and Jovanovic (1982). Their perspective suggests that when individuals lack the motivation to establish enterprises, unemployment rates tend to be high. According to the Schumpeter effect, the scarcity of entrepreneurship and human capital makes it challenging for individuals to initiate and manage new ventures, thereby contributing to elevated levels of unemployment.
2.3.3	Risk Taking Theory (RTT)
The risk-taking hypothesis, as proposed by Alam and Hossan (2003), suggests that entrepreneurship involves a cognitive orientation that motivates individuals to embrace calculated risks, knowing that there is a potential for future rewards. Those who are willing to take substantial risks often bear significant responsibilities as a result. According to Sofoluwe, Shokunbi, Raimi, and Ajewole (2013), entrepreneurship education improves people's capacity, capability, and potential to take risks for which financial returns are assured. This notion was developed by Richard Cantillon and John Stuart Mill.
2.3.4	Theory of planned behavior Theory. 
The theory of planned behavior is widely used to explain the factors that transform attitudes into behaviors, especially in the context of entrepreneurship where attitude has been identified as influential. In parallel, the creativity and technical innovation hypothesis provides a rationale for embracing risk, a fundamental element of entrepreneurship.
Ajzen and Fishbein (1980) introduced the theory of planned behavior, which suggests that intentions play a crucial role in predicting actions and are influenced by attitudes towards the behavior and subjective norms. This theory is particularly useful in predicting volitional acts. Subjective norms refer to the perceived social pressure to engage in a specific behavior, while attitude reflects the inclination to view the performance of that behavior positively or negatively. According to the theory, intentions serve as strong indicators of subsequent actions, making an understanding of entrepreneurial processes centered around intentions essential (Kruger, 2004).
Furthermore, various non-motivational factors, such as the availability of opportunities and resources like funding, time, skills, and collaborative support, have an impact on the execution of entrepreneurial activities, emphasizing the role of behavioral control. In other words, Ajzen (1991) discovered that behavior is influenced by both intention and perceived behavioral control.
To examine the moderating influence of the social environment on the relationship between entrepreneurial orientation and entrepreneurial intentions, the model of entrepreneurial ambitions is utilized. This model helps shed light on how the social context can shape and influence entrepreneurial aspirations.
2.3.5	Creativity and Technological Innovation Theory
The concept of Creativity and Technological Innovation suggests that entrepreneurs are individuals who possess a creative problem-solving mindset, with a particular inclination towards practical and technological challenges, and a strong motivation to succeed. Hagen describes the entrepreneurial creative nature as characterized by a strong desire for success, adherence to law and order, and a sense of autonomy. He believes that entrepreneurship-driven technological creativity and innovation are key drivers of economic growth. According to this perspective, entrepreneurs are seen as problem solvers who are motivated to address real-world issues by leveraging innovative technologies. The success of an organization, according to this view, relies on its internal management system, as successful entrepreneurs take personal responsibility for their performance and do not attribute their success or failure to external factors such as luck or fate (Shane, 2003).
Independence is highlighted as a significant motivating factor for creative entrepreneurs, with desires for control over their own destiny, self-determination, and being their own boss emphasized as expressions of the desire for independence (Zhao, 2005). Hagen further suggests that some entrepreneurs are driven by a sense of providing a unique service to humanity (Hagen as cited in Okpara, 2000). The entrepreneurial ability to generate new ideas plays a crucial role in fulfilling this ambition, leading to the development of new goods or services that utilize existing technology to achieve success (Vob and Muller, 2009).
However, for entrepreneurs to succeed and foster innovation, they must embrace uncertainty as a natural part of life, navigate through limited environmental knowledge, and be willing to embark on independent endeavors without certainty of success (Vob and Muller, 2009)
2.4	Empirical Review 
Scholars have empirically given insight into imagined barriers to business and their respective significance in preventing entrepreneurial orientation from being realized. 
Two goals were considered by Dim, Onyejedum, and Nwankwo (2022): creativity and innovation. These goals will help university graduates realize their desire to start their own businesses, succeed in life, and work for them, which will lessen the number of individuals searching for white-collar positions. In this study, undergraduate Anambra students' entrepreneurial desire and orientation were examined. The Plan Behaviour theory served as the foundation for the theoretical framework. The study's population was 1,929, and the sample size was found to be 371 based on the Borh and Gall (1973) model. A questionnaire was used to gather the data, and tables and percentages were used to analyze it. In order to further verify the hypothesis and assess the relative predictive value of independent factors on dependent variables, multiple regression analysis was utilized. The study came to the conclusion that entrepreneurship has a better probability of succeeding if there is a stronger correlation between it and these factors. As a consequence of the findings, it can be concluded that innovation and creativity both have a favorable impact on entrepreneurship. According to the report, many institutions, especially those in Anambra State, should work to increase awareness of entrepreneurship and entice undergraduate students to pursue it. This should be integrated into their curricula to aid students in learning what entrepreneurial orientation and intention among undergraduate students of universities in Anambra State are, and how to embrace it for a better life.
A research by Aggarwal and Chauhan (2022) looked at how individual entrepreneurial orientation (IEO) affects people's awareness of their own aspirations to become entrepreneurs. The moderating role of educational support (ES) on the association between IEO and entrepreneurial intention (EI) was also examined in this study. 388 undergraduate students in the Delhi-National Capital Region (NCR) provided data for the study. The reliability and validity of the data were evaluated using exploratory factor analysis (EFA) and confirmatory factor analysis (CFA), and the hypotheses were tested using structural equation modeling (SEM). The findings attest to IEO's statistically significant impact on students' emotional intelligence. Additionally, the hypothesis that ES amplifies the effect of IEO on EI is supported by the modified R-square value obtained from multiple regression analysis. These findings underscore the importance of reinforcing IEO and providing appropriate educational support to foster an environment conducive to entrepreneurial activities.
A separate research by Owusu et al. (2022) looked into the mediating function of social network interactions in the relationship between Ghanaian university students' entrepreneurial attitude and intention. The goal of the study was to improve knowledge of the connection between social network connections, entrepreneurial intention, and direction. 728 Ghanaian full-time university students provided the data. An entrepreneurial attitude significantly impacted both entrepreneurial ambition and social network linkages, according to structural equation modeling. Furthermore, the association between entrepreneurial mindset and intention was influenced by social network relationships. The results indicate that in order to increase their chances of launching a new business, university students should actively create both formal and informal social networks in order to uncover business opportunities and acquire resources.
Theoneste and Clinton-Etim (2021) compared students' entrepreneurial attitudes before (BEO) and after (AEO) completing entrepreneurship modules in their research. Three different types of Nigerian postsecondary institutions—a polytechnic, a college, and a university—provided primary data for the study. The investigation used perspectives from pertinent literature to improve comprehension of the many facets under scrutiny. 191 of the 270 students that made up the sample size filled out and returned the questionnaires. The data that was gathered was analyzed using structural equation modeling (SEM) and descriptive statistical analysis. The study's goal was to evaluate students' entrepreneurial orientation, with a particular emphasis on their tendency for risk-taking, innovation, proactiveness, and competition both before and after completing entrepreneurship lessons. The findings indicated a strong correlation between students' entrepreneurial orientation and their inclination to work for themselves after graduation. Moreover, there was a noticeable difference in their entrepreneurial orientation levels before and after attending entrepreneurship modules. The SEM results highlighted the significant influence of students' entrepreneurial mindset on their likelihood of pursuing self-employment after graduation. This study contributes additional insights into the entrepreneurial mindset literature. It offers modest empirical findings that can be useful for policymakers aiming to enhance Entrepreneurship Education (EE) in higher education. Based on the identified variables influencing students' entrepreneurial orientation, the research provides recommendations for improving and developing effective strategies for fostering entrepreneurial orientation at higher educational institutions
Faloye and Olatunji (2018) carried out a study that also examined the relationship between entrepreneurial mentality orientations and the desire to launch a firm in order to look into the elements affecting entrepreneurial ambitions among new graduates in Nigeria. Utilizing a survey research approach, the study collected information via questionnaires from 230 National Youth Service Corps (NYSC) participants in the state of Ondo. Utilizing both descriptive and inferential statistical techniques, the gathered data was examined.
The study's findings showed that the participants' entrepreneurial goals were strongly impacted by their risk-taking aptitude (β = 0.291; p = 0.000), entrepreneurial education (β = 0.165; p = 0.038), and the influence of friends, family, and mentors (β = 0.305; p = 0.00). Furthermore, the study discovered a strong and favorable correlation (r = 0.313; p = 0.000) between entrepreneurship education and recent graduates' aspirations to launch their own companies. Based on these findings, the study recommended the establishment of additional innovation and skill-acquisition centers throughout Nigeria to support young graduates in becoming entrepreneurs rather than relying on traditional employment. It was suggested that this approach could help reduce youth unemployment and mitigate the occurrence of criminal activities in the country over time.
In their research, Richmell, Acheampong, and Owusu (2018) conducted a study to explore the determinants of entrepreneurial orientations among students in Ghana. The survey methodology was utilized, and questionnaires were administered to 731 undergraduate students enrolled in both full-time and part-time programs at a state university in Ghana. The collected data were analyzed using SPSS, employing techniques such as multiple regression and association analysis.
The study findings indicated that out of the 23 characteristics examined, six demonstrated a significant influence on students' entrepreneurial inclinations. The factors that exerted the most substantial impact were exposure to other entrepreneurs and established networks, followed by dissatisfaction with previous employment and the identification of increased market opportunities. These findings shed light on the key determinants that shape the entrepreneurial orientations of students in Ghana.
In another study, Adamu (2017) examined the entrepreneurial mindset of students, considering variables such as entrepreneurship education, external circumstances, and social entrepreneurship attitude. These variables were chosen based on prior theory and empirical research to contribute to the existing knowledge and fill gaps in the literature. The study's conclusions suggested the need for comprehensive and practical entrepreneurial curricula and courses in Nigerian institutions, emphasizing self-employment as a means to address the issues of youth unemployment and poverty in the country.
Oguntimehin and Olaniran (2017) conducted a study to explore how exposure to entrepreneurship education influences the likelihood of students developing entrepreneurial tendencies in Ogun State-owned institutions. The research formulated six theories and involved a sample of 609 final-year students. Data analysis was conducted using descriptive statistics, the Pearson Product-Moment Correlation Coefficient, T-test, and ANOVA. The findings of the study demonstrated that entrepreneurship education had a significant impact on the development of students' entrepreneurial propensities
In order to determine the elements affecting college students with a business bent, Cano and Tabares (2017) carried out study in Colombia. The theory of planned behavior (TPB) was utilized by the authors as a framework to study the elements that motivate entrepreneurship. They concentrated on the components of perceived social standards, perceived behavioral control, and reported desirability in particular. The results showed that societal and family influences, together with personal reasons for launching a firm, all had an impact on Colombian university students' propensity for entrepreneurship.
In Ethiopia, Sultan (2017) conducted research on the business attitudes of undergraduate agricultural students at Jimma University College of Agriculture and Veterinary Science. Descriptive and inferential research methods were employed, and data were collected through self-administered surveys from 212 participants selected using stratified sample techniques. The data were analyzed using mean and Spearman correlation. The study concluded that undergraduate agricultural students expressed a strong desire to pursue careers in business and were willing to take risks. However, the availability of infrastructure, locations, and utilities for self-employment was found to be limited
In order to better understand business views among college students in the East African Community, Setuza (2016) focused on Kenya and Rwanda. 275 students from the University of Nairobi and Kigali Independent University (ULK) participated in the study. The study included the four elements of the Theory of Planned Behavior: perceived behavioral control, individual attitudes, subjective standards, and purpose. Data were gathered formally using a questionnaire. The findings showed that students' entrepreneurial goals in East Africa were not positively impacted by consideration for others' perspectives. However, there was a considerable impact of subjective standards, individual attitudes, and observable behavioral control.
Thomas, Ambrose, Denis, and Kennedy (2016) looked into how business motivation among university students in Kenya was impacted by education, social networks, creativity, and self-efficacy. Students from Moi, Mount Kenya, and Catholic Universities participated in the study, which used the Theory of Planned Behavior. Exploratory research was conducted, and the total enrollment at the selected universities was 1649. Using stratified selection, a sample size of 321 participants was chosen. The correlation analysis revealed a strong and positive connection between entrepreneurial orientation and innovativeness, self-efficacy, education, and social networks. However, the study's limitation was the use of the exploratory research approach, which may not provide a representative sample due to its small size.
Ambad and Darmit (2016) used the Theory of Planned Behavior (TPB) to pinpoint the variables affecting college students' entrepreneurial mindsets. Perceived behavioral control, perceived relational control, perceived structural control, and perceived support for education were the independent factors in the research. 351 undergraduate students from a public university in Malaysia made up the sample. According to the study, business motivation was significantly influenced by perceived interpersonal support, perceived behavioral control, and personal mood.
In order to better understand how education, social networks, creativity, and self-efficacy relate to entrepreneurial orientation among undergraduate business students, Tarus, Kemba, Kemboi, Okenwa, and Otiso (2016) undertook a study. Ajzen's Theory of Planned Conduct, which takes behavioral intention into account as a predictor of planned conduct, was used in the study. 1,649 undergraduate business students from Moi, Mount Kenya, and Catholic universities in Uasin Gishu County, Kenya, made up the sample. The study used stratified sampling to determine a sample size of 321 people using an explanatory research approach. The results showed a strong and favorable relationship between inventiveness and propensity for entrepreneurship. Additionally, positive correlations were seen between self-efficacy and entrepreneurial orientation as well as between education and entrepreneurial orientation. Furthermore, social networks showed a strong and favorable correlation with an entrepreneurial inclination.
Popescu, Bostan, Robu, Maxim, and Diaconu (2016) studied how Romanian youth's entrepreneurial orientations were influenced by psycho-behavioral traits including creativity, locus of control, drive for accomplishment, and risk-taking tendency. The study also looked at how these orientations were affected by various forms of schooling. 600 students from master's and undergraduate programs at renowned public institutions in Romania that provided entrepreneurship courses participated in the survey-style study. Data analysis methods including Principal Component Analysis (PCA), General Linear Models (GLM), and Analysis of Variance (ANOVA) were used to assess six study hypotheses. The results showed that the inclination for taking risks and the drive for success were important determinants of entrepreneurial orientation. Furthermore, compared to those who graduated from high schools with a general education focus, graduates of entrepreneurship-focused high schools were shown to have a lower likelihood of starting their own enterprises.
Noel (2015) examined the variables influencing an entrepreneur's motivation and the relationship between an individual's initial entrepreneurial orientation and the factors that fuel it in India. The study employed a large sample size and investigated the highly connected
Ajiola (2014) conducted a distinctive study focusing on the levels of entrepreneurship orientation among graduate students at the University of Ibadan. The research incorporated theories of planned behavior, creativity, and innovation to gain insights into the subject. A random sample of 270 graduate students from the university's six faculties actively participated in the study. The data collection process involved both qualitative and quantitative methods, including in-depth oral interviews and questionnaires. The findings highlighted that a significant majority of the respondents (78%) had not received any prior entrepreneurial instruction after completing their undergraduate degrees. However, more than half of the participants (55.6%) exhibited a high level of entrepreneurial inclination, while 31.4% displayed a moderate level and 13.0% exhibited a low level. The study's report emphasized the importance of providing hands-on entrepreneurship education to graduate students, as it revealed their willingness to venture into their own businesses. The respondents recognized the benefits of independence and self-sufficiency in the job market, thus highlighting the potential for fostering entrepreneurship among this demographic.
Using the theory of planned behavior, Jinying and Pelagie (2014) investigated the variables impacting entrepreneurial orientation among African students studying in various parts of China. To support the entrepreneurial mentality paradigm, the study used descriptive statistics. The poll involved 148 students, and the findings showed how gender, academic specialization, and the economic climate in Africa all had a major impact on the entrepreneurial propensity of African students. The results underlined how crucial it is for African governments to establish a supportive economic climate to further inspire these students' entrepreneurial zeal when they return to Africa. It was also stressed that teaching economics and engineering science to African kids will help them develop an entrepreneurial attitude.
Van der Zwan, Zuurhout, and Hessels (2013) examined the potential mediating effects of perceived administrative burdens, perceived financial barriers, and fear of company failure on entrepreneurial inclination among 20,000 individuals from 36 European nations. Their research indicated that perceived administrative burdens were the primary deterrent to starting one's own business. In another study focusing on seven graduate students in the creative and digital industries in the United Kingdom, Smith and Beasley (2011) identified various obstacles, including limited financial resources, insufficient general business knowledge, inconsistent advisory support, and a lack of industry-specific mentors. Sandhu, Sidique, and Riaz (2010) surveyed 226 Malaysian postgraduate students and found that the most significant barriers to entrepreneurial tendencies were a lack of social networking, followed by limited resources and risk aversion.
Furthermore, Yeboah, Ernest, and Awuah (2013) employed a quantitative exploratory survey design to assess entrepreneurial orientation among Sunyani Polytechnic students. The sample size of 136 students, consisting of 94 males and 42 females, was selected using a convenient sampling method. The researchers used a self-created questionnaire to collect primary data, and percentages and one-way ANOVA were employed for data analysis. The results indicated a strong entrepreneurial attitude among the respondents. The study also revealed substantial motivators and barriers to starting one's own business. Additionally, demographic factors such as gender, age, and religious affiliation influenced the respondents' responses.
Oyewumi and Adeniyi (2013) conducted a distinctive study that focused on examining the entrepreneurial attitudes and abilities of secondary students with hearing impairments. The research aimed to assess their knowledge and attitude towards starting their own businesses, aligning with the millennium development goals. The study employed a deliberate selection process to choose 124 hearing-impaired students from Ijokodo High School and Methodist Grammar School in Ibadan. The research consisted of three research questions and evaluated one hypothesis. Data collection was conducted using an Entrepreneurial Inventory (EI) form, and descriptive statistics and chi-square analysis were utilized for data analysis. The findings of the study revealed that the participants demonstrated high levels of entrepreneurial knowledge and displayed a positive attitude towards entrepreneurship. This suggests that despite their hearing impairments, these students exhibited a strong potential for engaging in entrepreneurial activities. However, knowledge did not significantly influence their attitudes, and no significant differences were observed among students with hearing impairments regarding their knowledge and attitude towards entrepreneurship.
Ismail, Ahmad, Gadar, and Yunus (2012) investigated the motivating factors for women to become business owners. The study explored the direct relationship between attitudes towards entrepreneurship as a career and personality and socioeconomic factors. The sample consisted of 170 female-owned enterprises from Kinta, Perak. Structured closed-ended questionnaires with 47 items were used for data collection. Quantitative techniques, including correlation analysis and multiple regressions, were employed to examine the factors. The results indicated a weak relationship between cultural variables and women's personalities. However, the research clearly demonstrated that cultural variable, rather than personality traits, significantly influenced women entrepreneurs' decision to pursue entrepreneurship.
An innovative study by Izedomi and Okafor (2010) looked into how entrepreneurial education affected students' perceptions on entrepreneurship and their propensity to launch their own companies. A sample of 250 students who were enrolled in entrepreneurship studies at a university in the nation's southwest provided primary data for the study. Regression analysis served as the foundation for the analytical model used to examine the gathered data. The regression analysis's findings showed that entrepreneurship education significantly influenced students' perceptions of entrepreneurship. This shows that students' attitudes and views of entrepreneurship are greatly influenced by their exposure to entrepreneurship education. It also suggests that students who are exposed to entrepreneurial education are more likely to think about launching their own companies in the future.
2.5	Theoretical Framework
Our study will build upon the foundation of the theory of planned behavior, which explains the factors and variables that translate attitudes into actions or behavior. Previous research has established the significance of attitudes in influencing individuals' behavior towards entrepreneurship. Additionally, we will incorporate the creativity and technical innovation hypothesis to provide a rationale for the willingness to take risks, a central aspect of entrepreneurship.
Based on Ajzen and Fishbein's (1980) theory of planned behavior, attitudes towards a particular behavior and subjective norms have a direct influence on one's intentions, which in turn, serve as precursors to actual behavior. This theory offers valuable insights into predicting voluntary actions. Subjective norms refer to the perceived societal pressure to engage in a specific behavior, while attitudes reflect the inclination to evaluate the performance of that behavior positively or negatively. Therefore, comprehending intentions is crucial in understanding the entrepreneurial process, as they serve as reliable indicators of subsequent actions (Kruger, 2004).
But it's also critical to take into account other non-motivational elements that affect how a certain activity is carried out, such the availability of chances and resources like money, time, talents, and other people's involvement. These elements show that conduct is, in fact, controllable. Behavior is a mixed result of purpose and perceived behavioral control, as further demonstrated by Ajzen (1991). Thus, utilizing the concept of entrepreneurial goals, our study will also investigate the moderating effect of the social environment on the link between entrepreneurial orientation and entrepreneurial intention.
2.6	Conceptual Framework
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Fig. 1 Operational Framework for the hypothesized relationship between Entrepreneurial Orientation and Self Employment Source: Author’s computation, 2023
2.7	Research Gap
The connection between entrepreneurial inclinations cannot be overlooked because self-employment growth is critical for graduates' long-term survival. Because the significance of graduates in the economy cannot be overstated, the success of business direction will help to better graduates and the economy in the long term. As a result, it is critical to investigate the effect of business mindset and self-employment on graduates. Many scholars evaluated entrepreneurial orientation and self-employment among graduates, and some found a positive effect, while others discovered a negative impact, and still others discovered no impact. Because of this contentious finding, researchers now have the opportunity to conduct additional study on this subject by examining the connection between entrepreneurial orientation and self-employment among graduates. The absence of agreement among researchers about what constitutes optimum entrepreneurial mindset and self-employment among graduates prompted tus to perform this study. There are few studies on this subject in Nigeria, so it is important to evaluate and compare the findings with entrepreneurial orientation theories to determine whether there is a link between entrepreneurial orientation and self-employment among Ilorin grandaunts. Therefore, this study intends to fill the evidence gap noticed in the empirical literatures reviewed above. 








CHAPTER THREE
METHODOLOGY
3.1 	Preamble.
The research approach used for this study is covered in this chapter. This research study's major goal is to understand how entrepreneurial approach influences graduate self-employment in the Ilorin West. This chapter will discuss the many procedures needed to do this, including the study design, research population and sampling, sample techniques, sources of data, and the data collecting method to be utilized for the data analysis.
3.2 	Research Design.
In order to determine how entrepreneurial orientation affects graduate self-employment in Nigeria, this study will apply both the descriptive and inferential methods of data analysis. Surveys are the most typical means of obtaining primary data. A survey is a research method that collects data from a sample of participants. So, in order to use primary data for this investigation, a well-structured questionnaire will be employed to collect primary data.
3.3	 Population of the Study.
Population refers to the entire research element or a greater portion of it. Therefore, the population of this study includes of all Nigerian graduates. As of 2019, Nigeria has 174 universities, including federal, state, and privately held institutions, and 134 accredited polytechnics. Each year, they altogether accept around 2 million students and graduate roughly 600,000 (Aririahu, 2022). While it may be practically difficult to collect data from all of the graduates in the Ilorin West, from the accessible population—a subset of the target population known as the study population—samples may be taken and conclusions can be derived. As a result, this study will use sampling that is representative of the local population.
3.4	Sample techniques and Sample Size.	
Probability sampling, which is a straightforward random sample approach, was chosen as the sampling method for this work. Every member or person in the population has an equal probability of getting chosen using this method. The random subset is used to gather information from as much of the population as feasible. The basic random sampling approach involves selecting a random subset from a population, making it one of the simplest and most straightforward probability sampling techniques. It requires only one random selection and minimal prior knowledge about the population. Research conducted on this type of sample typically exhibits high internal and external validity, as randomization helps ensure representativeness. By employing this sampling method, researchers can assess the reliability of their study or survey findings
The Slovin’s formula is used:

Where:
n = sample size
N = population size
E = Error tolerance
Based on the Nigeria Metro Area population 2023’s data, the number of residents’ population is approximately 1,030,000 residents. The confidential interval is 95%, which means the margin of error will be 5%.


   Sample size =399.84
Approximately 400
3.5	Research Instrument.
The respondent provides the original data, which is how the information was obtained. The citizens' responses to questions concerning their entrepreneurial inclination as a driver of graduate self-employment in Nigeria are the source of this sort of data. A systematic questionnaire was used to gather primary data and people's perspectives. The respondents in this example were the citizens of Ilorin West Local Government Area, and the questionnaire served as a means of contact with them.
The researcher created a well-structured questionnaire for the study in order to collect accurate information from the respondents. The questionnaire is broken up into two pieces; section A contains the respondents' biographical information. Information regarding the variable of interest to the researcher is contained in Section B, which is the factors influencing the influence of entrepreneurial orientation as a catalyst for graduate self-employment in Nigeria. 
According to a Likert scale, Section B is evaluated as follows: 1 strongly disagrees, 2 disagree, 3 neutral, 4 agree, and 5 strongly agree.
	3.6 	Validity and Reliability of the Instrument(s)
This study needs a primary data set to survey, and meets the wanted objectives. A questionnaire is considered most authentic for this study, because of its ability to apprehend present and truest feelings/opinion from respondents. It as well gives space for individual declaration, which is one of the main concerns of this study, contrary to secondary data that usually shows circumstances at aggregate level.
3.7	 Procedures for data collection
The researcher designed an online questionnaire, then it was distributed which was filled by the residents of Ilorin west local government only since that is the case study. The questionnaire consists of the bio data of the respondents and the impact of entrepreneurial orientation as a catalyst for graduate self-employment in Nigeria containing information about the variable of interest to the researcher. This was carried out through simple sampling. Each individual of the population can participate. It was clearly stated to provide suitable and correct responses. After the respondents answered and submitted, their responses were received and tallied for data interpretation. The appropriate statistical tools were then used in interpreting the data. Based on the interpretation a conclusion and recommendation are drawn.
	3.7.1 Case Processing Summary 

	
	N
	%

	Cases
	Valid
	172
	95.56

	
	Excludeda
	8
	4.44

	
	Total
	180
	100.0

	a. Listwise deletion based on all variables in the procedure.


According to the results of the Cronbach's Alpha test performed for the set of variables used in this study, 172 valid instances out of a total of 180 cases were kept, while 8 cases were eliminated. This demonstrates that 95.56% of the instances are legitimate and utilized in the Cronbach's Alpha calculation.
	
3.7.2 Reliability Statistics

	Cronbach's Alpha
	N of Items

	.851
	22



For 22 items, the estimated Cronbach's Alpha yields a value of 0.851. According to a widely acknowledged criteria for characterizing internal consistency, this represents the reliability test score for this instrument and falls in the excellent range.
3.8 	Method of data analysis
To estimate the impact of entrepreneurial orientation as a catalyst for graduate self-employment in Nigeria, OLS regression model will be used, where the entrepreneurial orientation stated by respondent is taken as the dependent variable. The model is specified in the following way (Adjei-Mantey, 2013; Twerefou, 2014)
3.9	Model Specification
Following the literature review, numerous variables are considered in the model. Accordingly, the model to examine the impact of entrepreneurial orientation as a catalyst for graduate self employment in Nigeria is expressed as follows:
SE = β0 + β1INV + β2PROAC + β3RT + εi  …………………………………………..(1)
Where:
SE = Self-Employment
INV = Innovativeness
PROAC = Pro-activeness
RT = Risk Taking.




CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1 Preamble 
The presentation, data analysis, interpretation, and discussion of the research study's conclusions are covered in this chapter. Both regression and descriptive analysis were utilized to analyze the data produced for the research study in order to critically review it. As a result, the research questions formed for the study were meaningfully accessed via the use of descriptive statistics, and the hypotheses formulated for the research were inferred through the use of regression analysis.
4.2	Data Presentation
Table 4.2.1: Distribution of the respondent by gender
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	male
	252
	63.0
	63.0
	63.0

	
	female
	148
	37.0
	37.0
	100.0

	
	Total
	400
	100.0
	100.0
	


(Source: Author’s fieldwork, 2023)
The gender breakdown of the responders is displayed in table 4.2 above. Based on the tabulated data, 63% of the participants under consideration for the research were men, and 37% were women. This indicates that there are more men than women among the entrepreneurs in Ilorin West.



Table 4.2.2: Distribution of respondents by Age
	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18-24
	19
	4.8
	4.8
	4.8

	
	25-34
	54
	13.5
	13.5
	18.3

	
	35-44
	145
	36.3
	36.3
	54.5

	
	45 Above
	155
	38.8
	38.8
	100

	
	Total
	400
	100.0
	100.0
	


(Source: Author’s fieldwork, 2023)
The respondents' age distribution is seen in table 4.2.2 above. According to the table, 4.8% of the respondents were in the 18–24 age bracket, while 13.5% were in the 25–34 age range. The age range of 36.3% of the population was between 35 and 44 years old. This suggests that the majority of responders were older than 45 years. This suggests that 38.8% of entrepreneurs in the city of Ilorin are 45 years of age or older. Because of this, the seasoned business owners will boost the economy more.
Table 4.2.3: Distribution of respondents by Qualification

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	B.Sc
	316
	79.0
	79.0
	79.0

	
	M.Sc
	64
	16.0
	16.0
	95.0

	
	P.hD
	20
	5.0
	5.0
	100.0

	
	Total
	400
	100.0
	100.0
	


(Source: Author’s fieldwork, 2023)
The distribution of responders by qualification is seen in table 4.2.3 above. According to the table, 79% of the survey participants have a bachelor's degree, 16.0% have a master's degree, and 5% have a doctorate. This would allow the researcher to provide a range of opinions that would improve representativeness, which would have an impact on the study.
4.3 	Test of Hypotheses
The number of hypotheses examined for this research project is shown in this portion of chapter four, and the null and alternative hypotheses for each are shown as follows:
Table 4.35: Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.790a
	.624
	.621
	1.07607

	a. Predictors: (Constant), RT, PRO, INN


(Source: Author’s fieldwork, 2023)
Table 4.35 above provides a summary of the model and indicates that the R Square value is 0.624. This suggests that 62% of the variance in the dependent variable was accounted for by the constant variables, with the remaining 38% coming from variables not included in the model. Given that the value of R2 is near to 1, this indicates that the regression (model) is helpful for generating predictions.

Table 4.36:ANOVAb

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	761.140
	3
	253.713
	219.111
	.000b

	
	Residual
	458.537
	396
	1.158
	
	

	
	Total
	1219.677
	399
	
	
	

	a. Dependent Variable: SE

	b. Predictors: (Constant), RT, PRO, INN


(Source: Author’s fieldwork, 2023)

The results of an analysis of the dependent variable's variation were summarized in table 4.36 above. The large regression sum of squares value (761.140) in relation to the residual sum of squares value of 458.537 showed that the model was able to explain a significant portion of the dependent variable's variation. Though smaller than the p-value of 0.05 (p<0.05), the calculated F-value (219.111) in the above table indicates that the explanatory variable parts taken together can affect changes in the dependent variable (self-employment) together.
Table 4.37: Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	.051
	.406
	
	.127
	.899

	
	INN
	1.176
	.075
	.883
	15.662
	.000

	
	PRO
	-.045
	.051
	-.030
	-.881
	.379

	
	RT
	-.151
	.079
	-.114
	-1.914
	.056

	a. Dependent Variable: SE


(Source: Author’s fieldwork, 2023)
Self-employment is the dependent variable, as seen in table 4.37 above. This served as a benchmark for analyzing the correlation between the two variables (i.e., taking risks as an entrepreneur and SMEs). As the table illustrates, the predictor is SE, and it is clear that self-employment and INN (innovation) are positively correlated. This implies that company performance in Ilorin may be enhanced by the highest level of innovation from entrepreneurs. The innovation and risk-taking table above shows that the P-value is 0.000 and 0.056, which is less than 0.05 (i.e., P<0.05), and the t-test coefficient is 15.662 and -1.914. This indicates that, at the 5% significant level, these variables are statistically significant. 
Decision Rule: Because the p-values are less than 0.05, the Null Hypothesis (HO1) is rejected in light of the results. Therefore, the alternative theory—that risk-taking by entrepreneurs has a major impact on small and medium-sized businesses—is accepted.

4.3 	Discuss of findings
It is clear from the preceding conclusion that self-employment significantly affects entrepreneurial orientation. The null hypothesis (Ho) was rejected and the alternative hypothesis (Hi) was accepted since the significant at p-values of (INN and RT) are less than the critical value. The claim may find confirmation in the findings of Dim et al. (2022), which show that innovations have a beneficial impact on entrepreneurial orientation in manufacturing industries. The study by Aggarwal and Chauhan (2022) that entrepreneurial approach has a favorable impact on graduate self-employment is also empirically supported by this analysis. Their study also confirms that innovation and taking risks are the greatest strategies for enhancing graduate self-employment.









CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 	Preamble
This chapter covered the topic's summary of findings, conclusion, and recommendations.
5.2 	Summary of findings
The purpose of the study is to look at the relationship in Ilorin West LGA, Kwara State, between graduate self-employment and entrepreneurial desire. The following is a summary of the findings:
i. The study found that graduate self-employment is significantly impacted by innovation.
ii. The investigation's findings showed that graduate self-employment and proactiveness were not significantly correlated.
iii. Graduate self-employment was significantly impacted by taking risks.
Considering all of the aforementioned data, the test of hypotheses' validity showed that graduate self-employment is significantly impacted by entrepreneurial inclination.
5.3 	Conclusion
Taking risks and being innovative are two of the most essential keywords in the entrepreneurial field in the last ten years. It is recommended that organizations embrace innovation and risk-taking to preserve their valuable intangible assets and to use abundant external intellectual resources via self-employment. The fast development and spread of information technology, which has altered the rules of competition and made it possible for a large number of entrepreneurs both domestically and abroad, is the fundamental force behind these managerial developments.
5.4	Recommendations
The study's conclusions lead to the following suggestions. 
1. i. In order to maintain consistency in the cutthroat market, businesses functioning in dynamic business environments must implement innovative process practices.
1. ii. To encourage employee initiative and support it fully, there should be opportunity for it in order to increase departmental, individual, and organizational self-employment. 
1. iii. Taking risks, which is a way for workers to develop and get better, has a significant value in many situations. In addition to talking widely about the system of collaborative thought and idea sharing, management should promote a culture of development and integration inside their businesses.
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                              KWARA STATE POLYTECHNIC, ILORIN, NIGERIA
DEPARTMENT OF BUSINESS ADMINISTRATION
QUESTIONNAIRE
ENTREPRENEURIAL ORIENTATION AS A CATALYST FOR SELF EMPLOYMENT AMONG GRADUATE IN ILORIN WEST (A CASE STUDY OF ILORIN WEST LGA, KWARA STATE)
Dear respondents,
The researcher is a MSc. student of the above named University. This questionnaire is designed to collect information on the above named topic. You are requested to honestly respond to all items in the questionnaire and your responses would be treated with utmost confidence since the information supplied by you would be used only for research purposes. Please note that there is no right or wrong answer.
SECTION A (DEMOGRAPHIC FACTS)
Kindly thick in the thick [√] in the appropriate box in each statement below:
Section A: Demographic Information
1. Gender:
Male ( )
Female ( )
2. Age:
18-24 ( )
25-34 ( )
35-44 ( )
45 and above ( )
3. Educational Background:
Bachelor's degree ( )
Master's degree ( )
Doctorate degree ( )
Other (please specify) ( )
	
SECTION B
From each of the following 5 options, thick [ √  ] the box that most represents your position on each of the statements: 
SA – Strongly Agree;	A – Agree;	U – Undecided;	D – Disagree; 	SD–Strongly Disagree
	S/N
	Innovation
	SA
	A
	U
	D
	SD

	1
	I can look for suitable methods and techniques to provide success
	
	
	
	
	

	2
	I can evaluate opportunities I encounter
	
	
	
	
	

	3
	My motivation and tendency to different business are strong
	
	
	
	
	

	4
	I can transform the sources I have into efficiency
	
	
	
	
	

	5
	I have a characteristic open to the innovations coming up during my business activities
	
	
	
	
	


	
	S/N
	Proactivity
	SA
	A
	U
	D
	SD

	1
	I try to do better than my previous performance in my job
	
	
	
	
	

	2
	I generally trust myself to carry out my plans
	
	
	
	
	

	3
	I can make preparations for the future
	
	
	
	
	

	4
	I feel the energy in myself to do different business
	
	
	
	
	

	5
	I can cement good relations with different people
	
	
	
	
	



	S/N
	Risk Taking
	SA
	A
	U
	D
	SD

	1
	I am not afraid to trying those I haven’t tried until now
	
	
	
	
	

	2
	I am a risk bearer
	
	
	
	
	

	3
	I like to work on projects which give the opportunity of new experience
	
	
	
	
	

	4
	I am not afraid of making a mistake in a subject upon which I am working 
	
	
	
	
	

	5
	Any job has a risk in it, I can bear any risk in my job
	
	
	
	
	



Thanks for your response.

Sincerely 
                                                                                                                 MUHAMMAD HABIBULLAHI 



