

[bookmark: _heading=h.gjdgxs]
IMPACT OF SOCIAL CULTURAL DIVERSITY IN THE WORKPLACE AND EMPLOYEES PRODUCTIVITY IN DEPOSIT MONEY BANKS IN KWARA STATE  

[bookmark: _heading=h.tuyq9qkob3nx]ADESHINA, MISTURAH ABIOLA
[bookmark: _heading=h.gjdgxs]HND/23/BAM/FT/0903
BEING A RESEARCH PROJECT SUBMITTED TO THE DEPARTMENT OF BUSINESS ADMINISTRATION, INSTITUTE OF FINANCE AND MANAGEMENT STUDIES (IFMS), KWARA STATE POLYTECHNIC, ILORIN KWARA STATE.
IN PARTIAL FULFILMENT OF THE REQUIREMENT FOR THE AWARD OF HIGHER NATIONAL DIPLOMA (HND) BUSINESS ADMINISTRATION AND MANAGEMENT

								JULY, 2025


DEDICATION
			        This project is dedicated to Almighty God.




















CERTIFICATION
	This is to certify that this project has been read and approved as meeting part of the requirements for the award of Higher National Diploma (HND) in Business Administration and Management in the Department of Business Administration and Management, Institute of Finance and Management Studies (IFMS), Kwara State Polytechnic, Ilorin.

--------------------------					--------------------------
MR. ALAKOSO I 					             DATE
(Project Supervisor)	


--------------------------					--------------------------
MR. ALIYU B A						           DATE
(Project Coordinator)	


--------------------------					--------------------------
Mr.	ALAKOSO I 			                     	DATE
Head of Department (HOD)


--------------------------					--------------------------
External Examiner						DATE



TABLE OF CONTENTS
Title page										i
Certification										ii
Dedication										iii
Acknowledgement									iv
Abstract										v
Table of Contents 									vi
CHAPTER ONE INTRODUCTION
1.1	Background to the study							1
1.2	Statement of the Problem 							2
1.3	Research Questions								3
1.4	Objectives of the Study							3
1.5	Research Hypotheses								3
1.6	Significance of the study							4
1.7	Scope of the study								4
18	Definition of Terms								4
CHAPTER TWO: LITERATURE REVIEW
2.0	Introduction									6
2.1	Conceptual Framework							6 
2.2	Theoretical Framework							25
2.3	Empirical Review
CHAPTER THREE: METHODOLOGY
3.1	Introduction									28
3.2	Research Design 								28
3.3	Population of the study							28
3.4	Sampling techniques and sample size						28
3.5	Source of Data									28
3.6	Method of Data Collection 							29
3.7	Method of Data Analysis							29
3.8	Historical Background of the case study						 29
CHAPTER FOUR: DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.0 	Introduction									30
4.1	Analysis of Findings								30
4.2	Testing of hypothesis								36
CHAPTER FIVE: SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.1	Summary of findings								43
5.2	Conclusion									43
5.3	Recommendations								44
References 									46













ACKNOWLEDGEMENTS
My Special thanks to Almighty GOD who has brought me for His divine guidance and sustenance throughout the program. Sincere appreciation goes to my supervisor PROF.  Moriam A. Aremu, The Head of Department; Dr.(Mrs.)B.A Brimah.
I am highly indebted to all lecturers in the Department of Business Administration, Al-Hikmah University Ilorin, Prof. (Mrs) M.A. Aremu, Dr. Dr. A.T. Lawal, Mr. O.H. Ibikunle , Dr. Salman, A, Dr. I.A.Woli-Jimoh, Dr. N.Y. Balogun,  for their advice, knowledge imparted on me and my entire academic career which this thesis was anchored on. Also acknowledged are the secretaries in the Department; Mrs. A.T. Shehu and Mrs. J. AbdulAzeeze. May Almighty Allah continue to bless and provide for all your needs in abundance.
Also my appreciation does to all my families, Obafemi adedotun and my lovely wife and kids, thanks for the support and prayers always.
Finally, my appreciation is presented to all who provide me an advice, support, information, or encouragement in order to complete my Master of Science (M.Sc)









					TABLE OF CONTENTS
Title Page											i
Certification											ii
Declaration											iii
Dedication											iv
Acknowledgement										v
Table of Contents										vi
Abstract											vii
CHAPTER ONE:  INTRODUCTION
1.1 Background of the Study								1
1.2 Statement of the research Problem							3
1.3 Research Questions									5
1.4 Objectives of the Study 								5
1.5 Research Hypotheses									5
1.6 Significance of the Study								6
1.7 Scope of the Study									6
1.8 Definitions of terms									7
CHAPTER TWO: LITERATURE REVIEW
2.1	Preamble										9	
2.2 	Conceptual Review									9
2.2.1	The Concept of Communication							9
2.2.2	Organizational Communication							13
2.2.3	Internal Communication								15
2.2.4	Communication Channel								15	
2.2.5	Qualities of Effective Communication						19
2.2.6	Communication Barriers								20
2.2.7    Communication Process								22
2.2.8	Entrepreneurial Performance								23
2.3 	Theoretical Review									25
2.4.	Empirical Review									26
CHAPTER THREE:  METHODOLOGY
3.1	Preamble										32
3.2	Research Design									32
3.3	Population and sample								32
3.4	Method of Data Collection								33
3.5	Instrument of Data Collection	 and Administration					33
3.6	Reliability and Validity of research instrument					34	
3.7	Method of Data Analysis								35
CHAPTER FOUR: PRESENTATION OF DATA ANALYSIS AND DISCUSSION
4.1	Preamble 										36	
4.2	Demographic Characteristics of the Respondents					36
4.3	Respondents Perception of Communication and Entrepreneurial Performance	38
4.4	Analysis and Presentation of Result based on Test of Hypotheses 			47
4.5       Discussion of Findings								55
CHAPTER FIVE: SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Preamble 										56
5.2	Summary										56
5.3	Conclusion										57
5.4	Recommendations									57
5.5	Suggestion for Further Studies							58
References										59
Appendix										64












                                                             ABSTRACT






