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CHAPTER ONE
1.1	BACKGROUND INFORMATION
Hospitality industry is recognized as one of the largest terms of business organization in today’s world, ever since the stage of development of the industry which has been traced to the advent of the modern means of transportation which makes it easy for people to travel from one place to another. The second stage of this ever-continuous development in Nigeria which has been linked with the transportation development and to the political independence for back as 60s.The mass of people on transit (out of their homes) needs to be well catered for in aspect of food, drink, and sleeping accommodation in their respective area of destination, hence the need for hotel service.
	Hospitality as an industry is said to be an industry that held itself as an establishment offering food, drinks, and accommodation (if so requires) to any potential customer who appears able and willing to pay a reasonable sum of money for the service provided and who is in a fit stable to be received. Products offered by the hotel establishment ranges from food and beverages to service and facilities render. It can be therefore classified as tangible and intangible items. The types if hospitality industry (commercial or welfare) determines whether these products are to be offered for sale at profit level or not. In any commercial hotels, it has been proven that the volume of sales turnover and the price the potential guest are willing to pay for the service which has been the important variables that determine the profit ability of the operations. The early years of Nigeria post-independence, the number of hospitality industry in the country is very nominal and thus enjoyed the monopoly of the market. But in years back, many were developed and managed hotels have sprung up, thereby creating competition between the old and the newly existing customers patronages. 
Hotel products in Nigeria is limited to only accommodation, foods and beverages, and any other tangible or intangible services offered in the hospitality industry. While the effect of economic depression on marketing of hotel product in Nigeria simply show in the serious hardship whereby the inflation level on sales and regard the return (market) made has been subjected to the hyper-inflation year’s back, precisely more than a decade ago.
The resulted to the depression in the economic system of the nation and five a set-back even in the spending power of an individual while luxury items like hotel services possessed by the hotel addict were reduced, even some stop their consumption and patronage for hotels products and services thereof.
1.2	NEED FOR THE STUDY 
Having clearly gives throughout the previous research submitted to the department of hospitality management by my predecessor, the researcher observe vividly with keen interest on my views that much has not been done affirm critically the effect of the economic depression of Nigeria on the marketing of the hotel product HPS and possibly suggest a way out.
As regard my experiences in hospitality industry is concerned with equipped facilities and humanism to set on motion the materials resources effectively, it has to succumb to this term; exchanging successful product for cash or any other items of value in order to achieve her targeted profit margin. Therefore, there is need to study with keen interest any intended factors that is capable of jeopardizing the interest, objectives, designed rolling plans of various hotel properties and distinguished stakeholders were necessary  
1.3	STATEMENT OF THE PROBLEM
	The main objective of this study is to ascertain whether the term economic depression (inflation) in Nigeria actually have an impact or effect on the marketing of hotel products (HPS) in hospitality industry and know the significant of such effect if any.
To stressed ignored phenomenal know as overpopulation one the major determinant of economic depression in Nigeria as this 21st century is concerned. it is also prepared to boost the general knowledge about marketing procedure, policy and strategic standard for hotel products (HPS) especially accommodation services.
	The study focuses on pointing out marketing policies that could stand as or replace the existing measure recommend guiding the future of ant hotel establishment. 
1.4	SCOPE OF THE STUDY
	This research encompasses areas which includes assessing what economic depression (inflation) is, with a brief history of inflation in Nigeria, the effect of inflation to individual public, and industries with special reference to hotel establishment. Hotel products and the types we have, the market strategies open up for a product is also not left touched.
	The research is limited to hostels in Ilorin as thing the renowned ‘Kwara Hotel’ as a case study and the result of the findings is then generalized.
1.5	LIMITATION TO THE STUDY
	The restriction of the study is to examine the only hotels in Ilorin using Kwara Hotel as the case study and where more hotels would need to have been visited is due to short time period available for the work and the financial containment on my side. The traditional of treatment in rich information were confidential by the management of the establishment which also places a limitation to our findings. Absence of some familiar information needed from internet service to enhance accurate result findings in some situation where necessary.
1.6	RESEARCH HYPOTHESIS
	Often time, the business participates developed a believed system on a wise that inflation affects the volume of their sales and even the turn over. But the significant of such effects is not yet tested.
	Mr. Akewusola would always say that: “he who assert must be prove for this reasons there is a needed for hypothesis to be testes in this research which include: Economic depression has no significant effect in the marketing of hotel product Solution to the pressing problem of inflation has not been in existence. The country population may sometime (probably) determine a rise in inflation. Inflation has no benefit effect to the hoteliers.
1.7	DEFINITION OF TERMS
Hotel Product: This is limited to only accommodation, food and beverages and any other services offered by a commercial hospitality industry.
Marketing: In this context of this study, marketing can be defined as the operational function of the hospitality industry that involve in the act of creating awareness about the products of potential guest, such as motivating the existing customers, to consume more and actual selling of the hotel’s product at a profit margin.  



CHAPTER TWO 
LITERATURE REVIEW 
2.1	ECONOMIC DEPRESSION (INFLATION)
	Professor S. O Lawal defined the term economic depression as a situation where too much money is chasing too few goods or service.
Economists have long felt that the term inflation is a self-limiting process and it is cause by a temporary unbalance between the demand and the supply of any goods and services. When either the demand drops or the supply increase inflation should level off.
Generally, inflation is an increase in the price of any goods and services throughout the economy.
	It is also regarded as an economic policy needed in the stage of development of any nation. Development involves large scale expenditure on infrastructure and other project in an effort to generate average income growth which exceeds the rate of population growth. Giving the low income, low saving characteristics of knowledge of underdeveloped countries and problem of mobilizing funds through taxes, government necessarily finance expenditure through borrowing form the banking system, this set the stage for inflation because the volume of money in circulation will be under control.
Low output supply elasticity characterized by the under-developed nations of the world like Nigeria in the short run also sets inflation. For example, the demands lower than the supply.
	Government infrastructure project does not immediately generate output of goods and services; therefore, factor income is released. The demand for goods and services are increase, thus collide with the short run elasticity o supply and cause price to rise in the course of economic development. 
2.2	FOOD AND BEVERAGES SERVICE. 
	Foods and beverages service have been generally accepted to form a part of the hotel product. It is next in classification to accommodation services in terms of income generation, as earlier said, the commercial hospitality industry can appear and beverages outlets or public ownership and include the food and beverage outlets where catering is the include activity as where it is secondary activity. In this study, the researcher will be much more concerned with hospitality industry, which its food and beverages are restrict or commercial purpose.
	Wherefore, the total product as regard here comprises of all various outlets in the hotel where food and beverages are been offered or sales e.g. restaurant, room service, bar, large from the food and beverages sector of the hotel.
2.3	HOTEL ACCOMMODATION SERVICES.       
	This regard as the major selling platforms of ant hospitality industry, it has to do with perishable goods known as accommodation service, it is of a vital value and remain one of the good services of hotel product whose sales turn over will determine the huge profit making which at the long run survived the industry at large. The management of any hotel establishment are usually conscious and sensitive to the sales at this point and accorded accommodation sales with uttermost importance a carefulness, this is because the marginal cost of providing is very low compare to that of food and beverages services.
Accommodation service includes the following, form sleeping room, meeting rooms for seminars and conference, garden, space facilities and banquet halls.
2.4	OTHER ASSOCIATED PRODUCTS.
	Aside the main produces mention above, there are other attached services provide as auxiliary products which can be refers to as services and facilities such that were commonly rendered by hotel establishment which varied according to their types and grade. Although these products of service and facilities rendered from a part of the industry’s income, but a wishfully and skillful utilization.
Note that any increase in the cost of production fact or e.g. labour income will affect definitely the prices of the hotel industry charged for services and all things being equal the purchasing power of the potential customer will reduce since the increase in their income is not at part with the price of products increments.
The establishment of good marketing policy could go a long way to improve the sales turnovers of hotels. However, this will also lead to further incensement in the management of a hotel in marketing research, advertising, public relations and merchandizing will definitely realize an increase in sales turn over, but cost of all these marketing strategies if it not properly planned and implemented. 
2.5	HOTEL PRODUCTS
	According to hospitality Act No 23 of 1995 defined hotels as an industry held by the management as offering food and drinks without special contract ant person presenting himself ready and able to pay a reasonable sum of money for the service and required sleeping accommodation and also who is in the state to be received.
From the above definition, we can deduce that consists of food, drinks and sleeping accommodation services.
Hotels products, therefore is said to be various goods and services, they usually render to the potential customers either at a profit margin or not. Hotel and catering industry can be classified basically into two: (commercial industry and welfare catering classification of the hospitality industry. In a commercial hotel and catering industry, this generally aimed at profit. 
Inflation may also be introduced to prevent social industrialization. If the extravagance of people is on the increase, government may introduce measure of controlling the items that is, causing the misbehavior e.g. alcohol drinks, spending of N500.00 in a party carefully, using of bleaching cream, this items like these may be inflated to scare people away from patronizing them.
2.6	EFFECT OF ECONOMIC DEPRESSION (INFLATION) 
	While there is minority view that degree of inflation is a necessary stimulant to the economy (slightly rising encouraging investment). It is generally belief that it produces many desirable sides effect.
There is always a fear by economic nature that any moderate information has a tendency rise to a very rapid information and a collapse of confidence in monetary unit. Once prices start rising rapidly, wages rise begins to anticipate price rising.
The real effect of inflation on the distribution of a real income is, however, of greater importance. In a general term, the wages of workers in strong trade-unions thereby tends to rise more than prices, so the real wages of these people increase while those of people in loosely organized unions fall. Those who suffer most are the fixed income earners. It is frequently said that no one gains from inflation since increase in income are quickly absorbed by increased price. But if the increase in the producer’s income is not unmatched with a simultaneous increase in productivity, then there would be an increase in product price, which is a much burden to the consumers.
The real burden of borrowing money is reduced by inflation, since repayment is made in money of reduced purchasing power. It thus encourages people to borrow and this is a strong deceptive to thrift. It has other effects on the capital market as well.
2.7	IMPACT OF INFLATION ON HOTEL INDUSTRY 
	Inflation is always beneficiary to the development of a strong economy. Hotel is a capital-intensive project that does not generate its income immediately. As a result of this, most privately owned hotels will definitely suffer from inflation as the supply of services might not meet the demand of people immediately. However, prevention of this could be achieved if other auxiliary and skillful management could be met.
	A general rise in prices of goods and services also affect the hotel industry, in that, if the price of accommodation offer is high, it tends to reduced demand for accommodation so also are food and drinks.
In other to prevent hotel as a social abuse, government may introduce policies that will limit the build of the hotels and restrict the involvement of discipline businessman to the industry. It is however better to plan for the possibilities of inflation and make measure to minimize it.
	Inflation may also affect the hotel industry if government policies supersede some of the services rendered e.g. the sales of bleaches cream. The implantation of government economic measures like the structural adjustment program (SAP) affects the hotel industry, price charge on plate of foods as well as other course meal have increased greatly so also is the accommodation. These products include telephone service, business centers, recreation facilities, boutique, car hire service etc. Hospitality industry is classified as commercial establishments known to e market-oriented industry and so exhibit the following characteristics.
a. The products offer is perishable therefore the establishment would require a good inter personal relationship with the guest in order to promote a lasting impression which is the image behind strength patronage.
b. A high percentage of fixed cost e.g. rent rate, management salary, depreciation of building and equipment. These high percentages of fixed cost remained fixed regardless of any change in sales volume
c.   It is highly competitive and management involve remain only advantages to gain a competitive edge over economic storm through staff training, development of inter personal relationship skill, strong market strategies and advent is 21st when introduce.
d. A great reliance on increase in revenue rather than decrease in cost to contribute to the profit level of the establishment the implication of this characteristic for management is that in seeking to increase business profitability t, more emphasis must need to be given to increase sales (e.g. increasing the average spend of the customers or by increasing the number of customer) rather than by reducing the cost, for this reasons, the close monitoring of all sales in the hotel business becomes of prime importance.        
e. An unstable market demand for the products therefore requiring a greater emphasis on all form of selling and merchandizing on the products to estimate where necessary any problem which can arise in the future of the business.
2.8	MARKETING OF HOTEL PRODUCTS
	In hospitality industry, therefore the act of providing product (goods and service) bearing the customer satisfaction in mind, creation of awareness about the products, motivation of the existing market for the products and the actual selling of the goods and service is regarded as marketing.
The general increase in prices of goods and services affect the marketing of the hotel in diverse ways.
Increase cost of production: hotel industry is a market-oriented industry, therefore the acquisition of good factors of production like skillful labour in order to satisfy the consumers in necessary. However, the cost of acquiring the factors will increase and hence an increase in prices of hotel services will invariably reduce the sales turn over.
	Although during economic depreciation of a nation, there would be an increase in income of people but if the real income is examined, it will be discovered that there is no increment on the income. The purchasing power of the market the hotel products has fallen and so general reduction of sales turn over.	Conducting of market research, advertisement public relations and merchandizing, all involves a huge sum of money because of general increment on the prices, unless the marketing processes as mention above are reasonably planned and implemented, it could lead to low profit maximization.  

CHAPTER THREE
RESEARCH METHODOLOGY
3.1	INTRODUCTION
	This chapter was based on the method used in data collection and analysis on the project topic “The effect of economic depression on the market of hotel product I n Nigeria, a case study of selected hotel in Ilorin.
The research methodology employed in the thesis includes; Questionnaire, interview, and desk top research method.
3.2	STUDY POPULATION 
	The study populations regarded by this research topic are the hotels presently in Nigeria hospitality industry. As mention earlier in the chapter on under the limitation and scope of the study, hotels selected in Ilorin metropolis are now chosen as the main study population.


METHOD OF DATA COLLECTION
The methods used for the collection of data for this research work are interviewed and desktop research methods.
Interview method: Personal interview was conducted by the researcher on the management and staffs of circular hotel, Princess Hotel, Kwara hotel Ltd Rashmay Guest House all in Ilorin. The various respondents are mostly those who are involved in the marketing policy formulation and actual selling of the hotel product in their respective establishment.
The above methodized in order to give the respondents the chance to express themselves in details on the questions posted to them and more so, far the researcher to be able to analyzed their various opinion. 
Desk top research: For further satisfaction with the responses and for easy compares, desk top research is embarked upon, in this regard, related documents on marketing available in the above-named hotels are consulted and useful data retrieved from it.
Much concerned is given to the sales turnover for hotel accommodation in the hotels chosen with 2006 surviving as the base year while 2009; and2012 marketing years are compared to the base year and with each other. This is to be able to analyzed and test the hypothesis which states that “Economic Depression has no significant effect on the marketing of hotels product in Nigeria”. 
Questionnaire method: Different copies of the same series of questionnaire were sent to the management of hotels staff, these include the circular hotel, Kwara Hotel Ltd, Rashmay Quest House all in Ilorin. The various responded were believed to be involved in the marketing policy formation and actual selling of the total product on their respective establishment.
	Another method of data collection involved through visitation of the state library and the polytechnic library by the researcher in order to get important necessary for the literature review.


3.3	SAMPLE AND SAMPLING TECHNIQUES
There are various methods as devised by researcher for selecting sample. These include random, stratified, double, and systematic and cluster. In the case of this research work, stratified and sample random techniques were used to drawn representative of the population.
Selected hotels in Ilorin metropolis are firstly classified into large, medium and small hotels sizes as strata and hotels are then drawn randomly from each if these strata. A simple random technique is applied in chosen respondents from each of these hotels.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1	TEST OF HYPOTHESIS
In this chapter they respond received from the various hotels on the questionnaire which are randomly selected, the data collected are analyzed using bar chart from after the charts, a conclusion is made with the management and staff, particularly those involved in marketing of the hotel products are used to test the hypothesis earlier stated in the project proposal and commentary is given to briefly described the findings of each hypothesis either rejected or accepted.
Question item one: Does economic depression has no significant effects on the marketing of hotel product?
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Out of 100 questionnaires distributed, 75% answered true while 25% answered false.
	From this, one can say that economic depression is accepted to have no significant effect on the marketing of hotel products due to the result above.
Question item two: Does depression is a significant effect on the marketing of hot hotel product?
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   From the questionnaires distributed, 75% answered true while 25% answered false.
	From this, one can say that economic depression is rejected to have no significant effect on the marketing of hotel products due to the result above.
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Question item three: There is no solution to the problem of economic depression on marketing of hotel product
 Out of 100 questionnaires distributed, 75% answered true while 25% answered false.
From the questionnaire distributed, 50% answered false while 25% answered true.
	From this, one can say that economic depression is accepted to have adverse effect, forgetting that as the trend of development is approaching, there come possible solutions to solve the occurrence challenges.
Question item four: There is no possible solution to the economic depression that could be applied by the industry.
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From the questionnaire distributed, 75% answered true while 25% answered false.
	 Therefore, from this, one can say that people still believe the vast development of this day that there are possible solutions to the economic depression that could be applied by the industry. 
4.2	PROBLEMS OF INFLATION ON MARKETING OF HOTEL PRODUCTS AND SUGGESTED SOLUTION
	These are the major effects of inflation on marketing of hotel products as identify by the respondents include:
1. Reduction in patronage strength: Inflation always effect the income of the populate of a nation, herby reducing their spending power to the extent that demands for luxury like hotel product and services will not bearable. 
2. General total cost increment: Labour cost, material cost and overhead cost is always on crease. The regular maintenance of the hotel facilities could not be achieved. 
3. A high-cost material: The phenomenon has led to high cost of acquiring raw materials for certain production of food and drinks and hence the rate selling has to be high.
4. Stock level: Keeping in the sock of various assorted beverages to satisfy customers could not be maintaining due to its cost implication and resultant damages.
5. Staff strength could not be kept at the normal proportion to the number of hotels rooms.
Suggested solution by those who disagree with the hypothesis that there is no solution to the problems of inflation, that could be apply by the hotels includes:
i. Strategies formulation of policies for marketing operation like reduction on products offer and setting their services in their hotels.
ii. Labour cost which always accounted for high-rate setting can be reduced, through a resolution on staff strength of the establishment but they quickly point out that it will definitely lead to job overloading for the existing staff.
iii. Increase in wages/salaries earning of the civil servants by the government is another possible solution to inflation, since this will result into an increase in real income of the populace and definitely cerate surplus for them to spend a luxury items like hotel service and products.
iv. Finally, hotels should embark on aggressive marketing strategies like personnel contact habit, as this process could bring many customers expected.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY OF THE FINDING
1. Most of the hotels rarely conduct marketing research in order to get specific information needed to solve a particular problem facing the organization.
2. In most hotels there is no specific department for marketing activities where necessary charges in order to enhance profit on hotel’s product offer.
3. Where there is marketing department, it is always a very few officers that managed the section.
4. The strategies used by the management of hotels to create awareness about their product and service include advertisement on radio, television, dailies, journals and internet service. Public relation through personal contact letters, telephones are made use of.
5. The small hotel stands the opportunity of benefiting from the inflation because they can easily reduce their overhead cost, unlike the bigger hotels that have to pay certain tenants rates, utilization, bill and electricity is no reduced to business available.
6. Due to the cost involvement and other logistics, recommendation of the few marketing research conducted are partially or not implement at all.
7. There is general reduction hotel manpower due to low sales turnover.
8.   Most of the large equipment available in the industry could not be used again due to the high cost of overhead cost and partly low turnover.
9. Changing of hotel’s room facilities and other obligatory renovations are not regular.
10. Most hotels also open along their main products sales’ outlets like car lure, telephone services, boutique, saloon, business center to augment their market.
5.2	CONCLUSION
This work has attempted to prove test whether economic depression in Nigeria has an effect on marketing of hotel product in hospitality industry in this country. The various ways in which the phenomenon has affected the industry so far had been identified clearly regarded as the possible solutions suggested. These findings have been discussed and where possible necessary recommendations made, which I hope, would be of immense value to the reach of management of hospitality industry (hotel’s proprietors) even to the intended likely-hood stake holder.
Finally, it will be useful as reading for the student of hospitality management department across various institution and the general readers at large.
5.3	RECOMMENDATION
	Having group, a proper regards to result and the talking for all findings and observation in this research, I will like to make the following recommendation are stated below in order to foster the market of any hotel products in this depressed economic system.
1. Management should emulate the policy of carrying out marketing research on constant basis in order to know the view of the public and the existing customers about the services and products of their hotel
2. There is a need for management to always ensure from time to time that proper recommendations of marketing research are fully implemented, for its not worth-while venturing into unnecessary research.
3. Intended hotel proprietor, developers stock holder’s hotel feasibility research, with due consideration to the future economy challenges of the nation before engaging in any hotel establishment. This will assist in determining the kind feasibility and equipment to be purchase.
4. Hotel staff should be enrolled in training or market related studies so that they (staff) will not consider marketing of hotel product and services as the management effort only. This will also make them to earn more orientation and be cautious of their duties.
5. Finally, management of hospitality industries should recognize market and must be given due priority in term of staffing and funding.
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PROJECT TITLE: -
EFFECT OF ECONOMIC DEPRESSION ON THE MARKETING OF HOTEL PRODUCTS
QUESTIONNAIRE
The information given here is purely research and shall be kept confidential. This questionnaire is aimed to finding on the effect of economic depression on the marketing of hotel product in Nigeria.
INTRODUCTION
	Please marks (X) in the space provided and fill in the answer where necessary.
PERSONAL DATA (SECTION A)
1.	How old are you? (a) 15-25 (  ) (b) 26-35 (  ) (c) 36-45 (   ) (d) 46 above
2.	What is your sex? (a) Male (  ) (b) female (  ) 
3.	What is your marital status? (a) Single (  ) (b) married (    ) (c) Separated (   ) (d) divorced (    ) (e) widow (  )
4.	What is your occupation? (a) Trading (  ) (b) Students (   ) (c) teaching (   ) (d) hotelier (   ) (e) civil servant (  ) (f) others (   )  
5.	What is your educational qualification? 
(a) Non formal education (  )
(b) Primary school leaving certificate (  ) 
(c) Secondary school certificate (   )
(d) National diploma (    )
(e) Teacher’s certificate (    )
(f) Diploma/NNCE (    )
(g) Degree/HND (     )
SECTION B
6. How oven do you have contact with hotel products?
(a) very often (    )
(b) often (    )
(c) Occasionally (    )
(d) Rarely (    )
(e) Not at all (     )
7. From your idea and experiences what did you know about economic depression on hotel product?
……………………………………………………………………...
8. Is there ant connection with economic depression and hotel products?
(a) Yes (    )
(b) No (    ) 
9. Please give your reason for your answer in questions 8 above …………………………………………………………
10. Do you agree with the statement that economic depression has a significant effect on the hotel product?
	(a) Yes (    )
	(b) No (    )
11. Which of the statement is not true?
(a) Economic depression has adverse effect on the hotel market (    )
(b) Economic depression has a solution (   )
(c) Economic depression can not be solved (   )
12. Are there measures which can be applied to solve the problems?
	(a) Yes (    )
	(b) No (    )
13.	If available, how do you think we can apply them …………………………………………………………………….
14. Are there assistance which can be rendering from government in solving the problem? 
	(a) Yes (    )
	(b) No (   ) 
15.	What do you think can be done to control economic depression on hotel product.? …………………………….
16.	 Would you give regard to product in the hotel, as you would to other product in Nigeria markets as economic depression in concern?
(a) Yes (    )
	(b) No (    )
17.	State out 2 effect of economic depression on hotel product as regard your knowledge
……………………………………………………….………………………………………………………………………………….
18.	What are the criteria’s for your marketing policies?
	…………………………………………………………….…………………………………………………………………….………  


