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ABSTRACT
This study examines the effect of innovation on the competitiveness of small businesses in Nigeria. In a rapidly evolving global economy, innovation has become a critical factor for business survival and growth, especially for small and medium-sized enterprises (SMEs). The research explores how various forms of innovation—product, process, marketing, and organizational—contribute to enhancing the competitive advantage of small businesses. A mixed-methods approach was employed, combining quantitative data from structured questionnaires administered to 150 small business owners across Lagos, Abuja, and Port Harcourt, and qualitative interviews with key industry stakeholders. The findings reveal a significant positive relationship between the adoption of innovative practices and business competitiveness, measured by market share, customer satisfaction, and profitability. However, the study also identifies key challenges such as limited access to finance, inadequate infrastructure, and lack of technical expertise, which hinder innovation efforts. The research recommends targeted government support, increased investment in capacity building, and collaboration with research institutions to foster a more innovation-driven SME sector in Nigeria. This study contributes to the body of knowledge on SME development and provides practical insights for policymakers and entrepreneurs aiming to improve the competitiveness of small businesses through innovation.
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