CHAPTER TWO
2.1 THEORETICAL FRAME WORK
Theoretical review covered normative media theories of social responsibility media theory and democratize participant theory as exposed by Subert, Peterman, schraman, (1956) cited in solomon Anacto, Olufemi S,Onabajo and James .B.Osipeso  (2012). The normative theory seeks to locate media structure and performance within the Milieu or environment have operates regulates and rule of engagement.
2.1.1 THE SOCIAL RESPONSIBILITY MEDIA THOERY
This is one of the normative media theories, a product of research by the eminent Scholars, Siebert, Peterson and Schramm (1963). The social responsibility theory says the media has an obligation elevate the society’s
Standards, providing citizens with information they need to give themselves.
It is in the interest of the media to do this, if they do not, social theorist warn, the public will demand that the government regulate the media. The origin of this theory was link to the United States of America Hut chins Commission on Freedom of the press in 1947. According to the Hutchins commission report, shortly after the death of the president Fianking Roosevelt, a large and powerful publisher was unpopular public and has a high a degree suspicion about the motivations and objectives of the press. The social responsibility theory therefore enquires ink the proper function of the media in a modern democracy, in response to the criticism from the public and government over media ownership. Anaelo (2012) posited that the commission was meant fore-examined the concept of press Freedom as enunciated in the liberation of the press. Ndolo (2005) also noted that the theory made a clear link for the first time between freedom of the press and social responsibility among an obligation to provide trustworthy and relevant news and information as well as opportunities for diverse views to be heard in, the public arena.
While the commission report supported divergent views, it also emphasized the need for media government regulation of the media Middleton (2009) that the Hutchins commission depot even encourages the view that government intervention might be needed to secure the essential quality of news and information, should the press fail in the task.
Obot (2004), while highlighting the main principle of the social responsibility theory asserted among others that the media accept and fulfill the certain obligation in the society. These obligations in the view of eze (2012) include the effective discharge of surveillance function citing the example of a West Africa Newspaper, saying if the newspaper fails in its responsibility to report about crime and reflect the community anxieties to government actions, People should take measure to protect themselves and their properties. The failure of the media to take its responsibility to inform the people on public is the light and not privilege as noted in sambe (2002). He stated that the wishes, yearnings and feelings of the people to create a better  society are germane because public interest is at the heart of the social responsibility theory. Drawing from this premise, the social responsibility theory has seven basic assumptions in line with the thought of Anaeto, onbajo & osofeso (2012) as follows. That the media should accept and fulfill certain obligations to the society that through professional standards of in formativeness, truth, accuracy, objectivity and balance, these obligations can be met; that the media should regulate itself with in the framework of law and established institution to be able to carry out its responsibility, that whatever might lead to crime, violence civil disorder or offence to minority groups should be by the media, that the media should reflect society and plurality society access to diverse views and grant everyone relevance of the theory to the study.
The social media responsibility theory sets the tone for the emergence of the media organization to inform, educate and entertain people for public good, access to unified information for decision making and opening up the space for media pluralism. It is also the fulcrum for the constitutional provisions of Nigeria under section 22 on principle of ate policy. Here, the Nigeria government as complied to ensure that the mass media especially radio and television shapes people values, beliet, perception, behavior and make government policies, programs and activities to public discourse and analysis on radio and television channels.
The net effect of this discourse in the broadcast media is a robust feedback mechanism for government policy has the potential to affect each and everyone. Social responsibility media theory equally supports the argument for the regulation of the broadcast media. Since the ownership of the media is not only restricted to the government, it cut across businessman, and the media professional, there must be a regulating authority to ensure that the main goals of informing, educating and entertain people are done in line with the broadcasting code. Without regulation and control in a society and by extension in the broadcast media, Igbako (92005) observed “there would be the Hobberian state of nature where survival is for only the fittest.
Biago (2013) writing under the caption global media discovering new materials, also support the needs for the broadcast media space no institution as sizeable and influenced as mass media can escape involvement with the government and politics. The media are not only channels for the transmission of political information and debate, but also players with stake in government’s regulatory and economic policies as well as government attitude towards free speech and dissent.
2.1.2 THE DEMOCRACTIC PARTICIPANT MEDIA THEORY
The democratic participant theory started with the introduction of the grassroots media in the 196Os out of the dissatisfaction with social responsibility theories. The grassroots media suggests that community media ownership of small Scale media enterprises should replace or co-exit with the media conglomerates and stressing commitment to feedback mechanism for the attainment and the success of public communicatiobn.
The theory believes that the principle of democracy and unfiltered across to communication should be archived to where greater attention are given to the needs and the interest to the people in a democratic society.
Daramola (2001) noted that the theory adhere monopoly of the media pace by the public and private concerns, centralism of the press, professional hegemony in the media and commercialization which can engender participation and all round communication.
ITS PROVISION AND ASSUMPTION
Under this theory, mishra (2013), submits that greater importance are given to the audience (receiver), conserving and reviving local culture by promoting the following right to information (global and local ), right to express feedback, right to us new technologies, freedom to local data and freedom to take part in social action. This is the fulcrum of community newspaper, community radio and television across the world in Western and Eastern Europe, USA, Asia and Africa. The theory expect government to fund the media, train and subsidize media equipment that affect Identifying mass media organization have financial of technical problems. Despite these, the theory did not support political regulations but some legal regulation. These regulations covet the process of registration, licensing, preparing guidelines for the media and monitoring as being done through the broadcasting code.
2.2 CONCEPTUAL FRAMEWORK
2.2.1 BROADCASTING IN NIGERIA
Broadcasting in Nigeria has gone through a very wide way in the country. In which, right from the starting point of the broadcasting foundation in which was the first television set developed by late chief Obafemi Awolowo in 1959, which was called the western Nigeria television (NTU).
In 1959, the regional government of western Nigeria established the 
Television station in Nigeria and in Africa. Even though it promoted the
 Station as a means to educate the people about development and the world,
It initially served as a means of opposition leader to address the people of
Western Nigeria. One of the interesting facts about broadcasting in Nigeria shortly after the independence is the pressure on the press. Some individuals who were in power in the country, did not desire the development of tree press. Therefore, the media was monopolized by the government and all attempts to write something against were dangerous.
The Radio Broadcasting started in Nigeria in the year 1933, the very
First Radio distribution system was installed in Lagos. It was governed by the department of post and telegraphs. The primary goal of the radio system
Was to serve as the BBC reception base in 1935; the system was changed to
The radio diffusion system, which later served in the Second World Vwar.
A few years later, in 1935, the lbadan station was created. The first Real establishment of the Nigerian broadcasting service was launched in
1950. The NBS covered.
Nigeria got its first Broadcasting Corporation in 1956, twenty two years later; the federal Radio Corporation of Nigeria was established. The first external radio service was created in 1990; it was called the voice of Nigeria, television broadcasting in Nigeria.
The western region of Nigeria was a pioneer in television broadcasting. It managed to create the first TV signal in Nigeria. The western Nigerian television aim was to create a platform for regional schools which had shortages in teacher personnel.
The Eastern Regional government established its Tv broadcasting
System in 1960. The principal goal was to assist formal education in the
Region. The northern regional Government created its Tv system only in
1962. It was named as the Radio television Kaduna. The reasons for its creation were the same as in the eastern and western regions. Still, all these all these Tv broadcasting stations abandoned their initial goals and became commercial T.v stations. Up until 1992, all running Tv stations were under the control of the federal Government. According to the decree Number 38, they established the National Broadcasting Commission, which demolished the role of federal government over Tv station.it was the first time in the history of Broadcasting in Nigeria when Tv and media got private owners. The historical perspective of broadcasting in Nigeria was shaped by the needs of the colonial master, the British to inform the home country of activities of the colony and the development effort made in the country then. The 1933 date become a mile stone for radio broadcasting relayed overseas service of the British broadcasting Corporation BBC, through wired system with loud speakers at the listening end. Nwunelw (1985) observed that under this programmes were distributed via land lines from the studies to various listening boxes for which the subscribers paid a little token. The service was called Radio Diffusion System RDS, this metamorphoses into the Nigeria Broadcasting Corporation, NBC was born through an act of parliament No 39 of 1956.
By 1992, the statutory department of government with the responsibility of putting in place and turning extensive radio network capable of providing program to Nigerians who had access to a wireless receiving set of a box is now called national broadcasting commission NBC (1966), collaborated this account that the 1957 was the beginning of what was termed proper broadcasting in Nigeria. He said the ability to originate and disseminate indigenous local program can be traced to the middle of 20 century.
Television Broadcasting in Nigeria is synonymous with late chief Obafemi premier of western region who established the first television station in the country in 1959, called the western Nigeria Television (NTV).
By 1960 and 1962, the Eastern Regional Government set up the eastern Nigerian television station as Enugu and the Northern Nigeria BCNN in Kaduna. From then on, the stage was set for proliferation of Television status in Nigeria solely by government till the deregulation of the section in
1992 Ariye (2010), opines two features are noted with the Broadcast media, the spectrum and ownership, the spectrum is both amplified modulation Am
And frequency Modulation Fm, for radio strictly controlled and national communication commission, NCC, in trust for the people of the spectrum of 
Television is ultra High Frequency, UHF and very high frequency, VHF. currently, satellite and internet streaming have added value to transmission option as a result of advancement in technology.
The second district features is ownership done by government in public trust, while private individual of corporate bodies are expected to have the same motive along with that personal goals. The government or state broadcasting outputs are run through subventions appropriated from budgets. The aim in the early years was meant to inform, educate and entertain the people without any commercial motive. However, with the introduction of the structural adjustment program, SAP of the lbrahim Babangida Administration, in the mid 80s, the concept of commercialization and privatization crept into the operations of the public funded broadcast media in Nigeria.
With the full deregulation of the broadcast median 1992, private ownership of the broadcast media emerged for dual purpose, public and private commercial interest against MIS backdrop, Gonyok (1997) submitted that “ for necessary the promote broadcasting is driven by the profit motive, and not necessary the promotion of African Culture”. Therefore there is a greater need for defined guidelines to be adjusted as requisite for getting a media license and professional empowerment. The freedom house report (2015) on the economic environment for the broadcast media sums up the economic challenges and the import of the deregulation of the broadcast media into alia. “Licensing fees and taxes for broadcasting media remains high, and much viability. The only two nationwide broadcast networks are state-Owned: the federal Radio Corporation of Nigeria and the Nigeria Television
Authority (NTA).
2.2.2 TOKUNBO AND SECOND HAND ECONOMY IN NIGERIA
Omobowale (2013) agrees that the economy within which Tokunbo goods are circulating is an aspect of the global experience which reveals the changing dynamics of local consumption within the global second-hand content. The symbolic rational meaning that creates and reinforces the value attachment to tokunbo goods among Nigerians continues to be central to its popularity. Indeed, there is a shaped understanding among everyday people that real distinctive exist between imported second- hand Tokunbo and local second hand deriving reported to as” ALOKU” (omobowale 2013) Ilocal entrepreneurship, therefore leverage on this to torture and prosper In the context of currency evaluation and generalized Social depravity (ikporukpo 2002). Tokunbo economy in Nigeria has its root in the economic reforms of
The 1980s. Based on the important and circulation of (buyer ictal, 2002). The imported second hand goods that were condemned scraps gradually Became the norm (Ikporukpo ,2002).
At the height of SAPMALA adjustment in 1991/92, many cars on the roads of Nigerians biggest cities were imported second hand, with public transported in Lagos city depending greatly on reconstructed Mercedes- Benz 911 known as “Molue” (osinulu, 2008), from 1995, there was a dramatic rise in the importation and patronage of second-hand tyres have been in use since the colonial times (Venzers 2002,) while nothing that imported second-hand tyres have been in used. Denza (2002) observes that the poor, who represented the main patrons of used clothes, face increasing competition from middle class and wealthy apart from cars and clothes goods such as electronics, kitchen and house hold wares, chairs auto space part, shoes, bags, farm equipment e.t.c were also circulating in the second hand economy. Although imported second hand goods have different nomenclature they were collectively known as Tokunbo.
2.3 REVIEW OF RELATED STUDIES
Ajayi oluseye (2015) “health risk of neat used clothes”. You see them in most marketers, though some more than others, dealers and buyers of used clothes from United State, United  kingdom, Italy and other developed countries trades is so widespread you can never miss it, everybody want high quality outfits but most people cannot afford the prices they come for at regular boutiques. From model class office workers to stark illiteracies, the customer’s base has no definite demography.
ZAT the height of SAPMALA adjustment in 1992/92, many cars on the roads of Nigerian’s biggest cites were imported second – hand, with public transport in Lagos city depending greatly on reconstructed imported Mercedes-Benz all known as molue (osinelu,2008). From 1995, there was Dramatic rise in the importation and patronage of second-hand clothes (Denzer, 2002). While nothing that imported second hand clothes have use
Since colonial times, Denzer (2002)) observes that the poor, who represented the main patrons of used clothing, faced increasing competition from middle class and wealthy buyers under SAP.












