CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
Second hand used goods are a piece of personal property that is being purchased by or otherwise transferred to a second or later end user. Used Goods can also simply mean it is no longer in the same condition as it typically called garbage instead.
Used goods may be transferred informally between friends and family for free as Hand-me-down. They may be sold for a fraction of their original price at garage sales, in bazaar-style fundraises, in privately owned consignment shop, or through online auctions. Some things are typically sold in specialized shops, such as car dealership that specializes in the sale of used vehicles or a used bookstore that sells used books. In other case, such as a charity shop, a wide variety of used goods might be handled by the same establishment. High value used luxury goods, such as antique furniture, jewelry, watches and network, might be sold through a generic auction house such as Sotheby’s or a more specialized niche like Bob’s watches.
Government require some used goods to be sold through regulated markets, as in the case of items which have safety and legal requirecertification and registration of the sale, to prevent the sale of stolen, unregistered or unsafe goods. for some high- value used goods, such as cars and motorcycles, government regulate sales of used goods to ensure that the government gets its sales tax revenue from the sale.
Failure used clothes in Nigeria are known as “okirika” and are clothing
materials like shirts, trousers, towels, socks, panties, pillow cases, curtains and bed sheets imported from United States of America, United Kingdom, Asia, Germany and Netherlands after been used for a while by the initial
Buyco (A gbulu et al, 2015). They are packed by folding into small bundle for importation. Nigerians desire for foreign goods (increasing tyres) increase daily. Through the tyres were cheaper usually the driving force is the quality of the products which are adjudged better than the new ones. These are purchased without giving consideration on their quality on road. Tyre have the potential, just as any other hand constant to be a component in the chain of road accidents during normal daily activities (Manick et. Al 2008)
1.2	STATEMENT OF PROBLEM
In the communication process especially as regards to broadcast media (RADIO and TELEVISION) and mode of mass media such as the prints and the electric media, the people seems to be marginalized due to several factors. In spite of these factors, Broadcast media, (Radio and Television) could be positively exploited and civilized to meet the needs of the populace and also to coin the menace of illiteracy among the people about the awareness of dangers of imported used tires. How far the harassing and utilization of these broadcasting media means would get to solve the problem and concern of this research. The quality of information made available to people either too poor or irrelevant to the needs, and aspirations of the people of Karat state are therefore left of what being carried along the broadcast media programmirg citizen are entitled to updates about the dangers of imported used tires and other relevant information from broadcast media.
1.3	OBJECTIVES OF THE STUDY 
These objectives of this study include the following:
1) To find out whether broadcast media create positive awareness on the danger of imported used tires
2) To find out the role of broadcast media in the reduction of risk inbuying used -tires
3) To find out whether broadcast media can modify the behavioralpattern of the people buying used tires (Tokunbo)
4) To find out if broadcast media transformed the new of people towards
Imported used tires
1.4	RESEARCH QUESTIOON
This work should be able to address the problems posed and achieve the aims and objectives of the study following research question should be put into proper consideration in order to achieve the aims of this work.
The following question are said to be put in mind.
i. How broadcast media have creates positive awareness on the danger of imported used tires?
ii. How will broadcast media reduce the risk in buying used wear?
iii. How broadcast media will transform the viewer’s people toward imported used tires?
iv. How broadcast media can modify the behavioral pattern of people buying used tires (Tokunbo)?
1.5 	SIGNIFICANCE OF THE STUDY
These studies will specially benefits the buyers of used tires (Tokunbo) in order for them to be aware of the dangers encountered in the using of the products. Consumers still wants to does presentably, but they want to purchase items of value. Re-using resources is an added element of perceived risk since shoppers cannot evaluate the items by feel and trying on in person to gauge the condition of the items. This study will observe the risk of purchasing used wear (TOKUNBO). The findings of this study will add new information to the literature as well as understand the second – hand consumers and their attitude. More in depth
1.6 	SCOPE OF THE STUDY
The scope of the study is limited to the role of the broadcast media in creating awareness on danger of imported used wear (Tokunbo). It is also limited to survey of used tiręs shop in llorin, Kwara State. This scope is going to center in llorin, City and the duration for this study is between February 2022 to July, 2022
1.7	OPERATIONAL DEFINITION Of TERMS
BROADCAST MEDIA: is the most expedient means to transmit information immediately to the widest possible audience, although the internet currently challenges television as the primary source of both news and other recreational content (e.g, movies, sitcons, etc).
IMPORTED GOODS: an imported is a good brought into a jurisdiction, especially across a national border, from an external source, the party bringing in goods is called importer. An import in the receiving country is an export from sending country.
INFORMATION: information is associated with data and knowledge, as data is meaningful information and represents the values attributed to parameters and knowledge signifies understanding of an abstract on concrete concept.
COMMUNICATION: communication is an act of conveying meaning from or entity or group to another through the use of mutuality understood signs, symbols and semi rules. The’ main step inferential to all communication is the information of communicative motivation or research. Message of composition, message encoding.




