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ABSTRACT
This study investigates the perception of journalists in Ilorin Metropolis regarding the role of Artificial Intelligence (AI) in transforming news reporting. The integration of AI into journalism has been a significant development globally, but its impact on local newsrooms and journalistic practices has yet to be fully explored in the context of Ilorin. This research employed a mixed-method approach, combining surveys and in-depth interviews to gather data from 100 journalists across different media houses in Ilorin. The study reveals that while AI tools are seen as beneficial for enhancing productivity, there are concerns about ethical implications, job displacement, and the potential loss of human judgment in news reporting. The findings suggest that journalists in Ilorin have a moderately positive perception of AI’s potential, but they call for proper training, ethical guidelines, and safeguards against over-reliance on automation. The study concludes by recommending strategies for integrating AI responsibly into Nigerian newsrooms, ensuring that AI adoption enhances rather than diminishes journalistic integrity.
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CHAPTER ONE
INTRODUCTION
1.1 Background to the Study
In the rapidly evolving digital age, the advent of Artificial Intelligence (AI) has fundamentally reshaped numerous sectors, and journalism is no exception. Newsrooms around the world are increasingly turning to AI tools to streamline operations, enhance accuracy, and meet the growing demands of the digital audience. These changes reflect broader technological trends that are revolutionizing how information is produced, distributed, and consumed.
Artificial Intelligence in journalism involves the use of algorithms and machine learning tools to perform tasks that typically require human intelligence. These tasks include data collection, content curation, writing of news stories, transcription, translation, audience engagement, and personalization of content. With AI, journalists can now automate repetitive tasks, detect fake news, analyze large data sets, and even generate written reports without human input.
The emergence of AI-powered applications such as Natural Language Generation (NLG), speech-to-text transcription tools, and data-mining bots has paved the way for automated journalism. Major international news organizations like the BBC, Reuters, and The Washington Post have already integrated AI in news production. These AI tools can write financial summaries, sports recaps, and election updates within seconds, thereby enhancing the speed of news delivery.
In Nigeria, the adoption of AI in journalism is still at a nascent stage, but there is growing interest among media practitioners. As the media industry confronts challenges such as misinformation, staff shortages, and pressure for real-time reporting, AI presents a promising solution. Nigerian journalists, particularly in urban areas such as Ilorin, are increasingly exposed to AI-based tools, whether in the form of automated transcribers, voice-to-text applications, or fact-checking algorithms.
Ilorin, being the capital of Kwara State and an emerging media hub in the North-Central region of Nigeria, hosts a variety of print, broadcast, and online news organizations. Journalists in this metropolis are navigating the dynamics of a digitized environment where technological proficiency is becoming essential. Their perception of AI, therefore, plays a crucial role in its adoption and effective utilization.
Despite the technological potentials of AI, there are concerns among journalists about job security, ethical standards, and the reliability of automated systems. Some believe AI could displace traditional roles, while others see it as a tool to enhance human creativity and efficiency. These divergent perceptions shape the extent to which journalists embrace or resist AI innovations in their workspaces.
The integration of AI into newsrooms raises fundamental questions about the future of journalism. Will AI enhance objectivity or introduce algorithmic bias? Can it foster investigative reporting or reduce journalism to mechanical writing? These are some of the issues that emerge as journalists interact with intelligent machines in the news production chain.
Moreover, in the context of developing countries like Nigeria, the digital divide, infrastructural limitations, and low technological literacy among some media professionals may affect the pace and manner of AI adoption. Understanding how journalists in Ilorin perceive these developments is crucial for assessing the readiness of the Nigerian media industry for AI-driven transformation.
Research into journalists' perception is important because perception influences behavior. If journalists view AI positively—as a support system that augments their work—they are likely to embrace it. Conversely, negative perceptions may hinder adoption and limit the benefits of automation. The success of AI in transforming news reporting depends not only on the technology itself but also on how end-users, such as journalists, relate to it.
In addition to operational concerns, ethical implications of AI in journalism cannot be ignored. Issues such as transparency, accountability, and fairness in algorithmic news generation must be addressed. Journalists are trained to uphold these ethical standards, and they may be wary of delegating editorial control to machines.
The Nigerian journalism landscape is also shaped by factors such as press freedom, political interference, and ownership interests. The introduction of AI might compound or mitigate these challenges. For instance, AI-driven platforms could help detect and report censorship or bias, but they could also be manipulated by those who control the algorithms.
Globally, scholars have examined the implications of AI for journalism, but there is a dearth of localized studies focusing on specific regions or cities. Ilorin offers a unique setting for such a study due to its growing media presence, educational institutions, and digital exposure. Analyzing how journalists in Ilorin perceive AI provides insight into the broader Nigerian context.
This study, therefore, seeks to bridge the gap in knowledge by exploring the perception of journalists in Ilorin metropolis regarding the role of AI in transforming news reporting. It investigates the opportunities, challenges, and ethical considerations involved in AI integration into the media landscape.
By examining journalists' attitudes, experiences, and expectations, the research provides valuable information for media organizations, technology developers, and policy makers. It also contributes to the academic discourse on the intersection of journalism and technology in Africa.
Understanding journalists’ perception is vital for successful technology implementation. If AI is to enhance news reporting in Nigeria, it must align with the values, needs, and realities of local journalists. This alignment can only be achieved through empirical studies like this, which probe the perceptions of those directly affected by technological change.
In conclusion, the background of this study is rooted in the intersection between technological advancement and journalistic practice. As AI continues to redefine industries, journalism must evolve or risk becoming obsolete. Whether this evolution is embraced or resisted depends significantly on the perceptions of those at the frontline—the journalists.
1.2 Statement of the Problem
The emergence of Artificial Intelligence (AI) in journalism represents a seismic shift in how news is sourced, produced, and distributed. In global newsrooms, AI technologies are being deployed to streamline production, fact-check stories in real-time, transcribe interviews, generate content automatically, and analyze audience engagement. However, this transformation has not occurred uniformly across countries, industries, or localities.
In Nigeria, and particularly in Ilorin metropolis, the penetration of AI into journalism has been relatively slow. Despite the increasing availability of AI tools such as voice-to-text software, automated transcription services, chatbots for news delivery, and data-driven reporting tools, their usage by journalists remains largely inconsistent and poorly documented.
Journalists in Ilorin face various challenges, including limited access to cutting-edge technology, inadequate digital literacy, poor funding of media houses, and resistance to innovation due to fear of job displacement. These challenges affect how they perceive, adopt, and integrate AI into their professional routines. Many may be unaware of the existence or benefits of such tools, while others may harbor skepticism about their reliability and implications.
Moreover, as AI begins to mimic human-like writing and data processing, there is growing concern about the authenticity, ethical integrity, and objectivity of AI-generated news content. This introduces tension between technology and traditional journalistic values. How journalists perceive this tension could significantly determine the future of AI in Nigeria’s media landscape.
The problem is that there is insufficient empirical evidence on how journalists in Ilorin perceive the role of AI in news reporting. Are they enthusiastic about the opportunities it presents? Or are they fearful of its implications? This study, therefore, addresses the need to explore and document these perceptions, which are critical for understanding the potential of AI to transform journalism in the region.

1.3 Objectives of the Study
The broad objective of this study is to investigate journalists’ perception of artificial intelligence in transforming news reporting in Ilorin Metropolis.
The specific objectives are to:
1. Determine the level of awareness and knowledge of AI technologies among journalists in Ilorin.
2. Examine the attitudes of journalists towards the application of AI in news reporting.
3. Identify the perceived advantages and limitations of integrating AI into journalism practices.
4. Analyze the challenges journalists encounter in adopting AI tools within their workspaces.
5. Explore ethical concerns journalists associate with AI-generated news content.
These objectives are designed to provide a comprehensive understanding of journalists’ engagement with AI and their readiness to embrace technological transformation in the newsroom.
1.4 Research Questions
To achieve the stated objectives, the study seeks to answer the following research questions:
1. What is the level of awareness and understanding of AI technologies among journalists in Ilorin?
2. How do journalists perceive the usefulness and implications of AI in news reporting?
3. What benefits do journalists attribute to the use of AI in journalism?
4. What are the major limitations or obstacles faced by journalists in adopting AI tools?
5. What ethical and professional concerns do journalists have regarding the integration of AI into their reporting activities?
These questions serve as a guide for the research, focusing on how journalists interact with and respond to emerging AI technologies within their profession.
1.6 Significance of the Study
This study is significant for several reasons:
Firstly, it fills an existing gap in academic literature by focusing on the localized experience of journalists in Ilorin Metropolis regarding AI. Most studies on AI in journalism are conducted in Western or industrialized contexts, leaving a knowledge vacuum on how developing nations like Nigeria are adapting.
Secondly, it will provide media houses with empirical data that can inform training, capacity building, and technological investment decisions. Understanding how journalists view AI will help news organizations design policies and implement technologies that align with staff readiness and expectations.
Thirdly, the study benefits software developers and tech innovators aiming to build tools for the media sector. Journalists’ feedback can offer insights into user needs, local challenges, and language or contextual preferences, thus leading to more relevant solutions.
Fourthly, it contributes to journalism education and curriculum development. As journalism schools in Nigeria work to modernize their programs, understanding the realities of AI usage in professional environments can guide course design, training modules, and internship experiences.
Finally, policy makers and media regulators can also benefit from this research by using the findings to develop ethical guidelines and regulatory frameworks that address the use of AI in the newsroom while protecting journalistic values.
1.7 Scope and Delimitation of the Study
This study is geographically confined to Ilorin Metropolis, the capital of Kwara State in North-Central Nigeria. It includes journalists working in private and public media organizations—print, radio, television, and online platforms.
Topically, the study is delimited to examining the perception of AI in journalism. It does not investigate the technical workings or programming of AI systems, nor does it cover the broader economic implications of AI in media ownership or advertising.
Furthermore, the study focuses on the journalists' perspectives rather than those of media managers, policy makers, or audiences. While these other stakeholders are important, the primary interest lies in the individuals directly involved in news production.
The research also delimits itself to AI applications currently available or accessible in the Nigerian context. Emerging technologies not yet in use locally are outside the scope of this investigation.




1.8 Operational Definition of Terms
To ensure clarity and consistency in this study, the following key terms are defined operationally:
· Artificial Intelligence (AI): The use of machine-based systems that simulate human intelligence to perform tasks such as writing news articles, summarizing data, or fact-checking, typically done by journalists.
· Journalists: Media professionals, including reporters, editors, broadcasters, and online content creators, involved in gathering, producing, and distributing news.
· Perception: The subjective understanding, interpretation, or attitude of journalists toward the use of AI tools in their professional activities.
· News Reporting: The process through which factual and timely information is gathered, interpreted, and presented to the public through various media platforms.
· Ilorin Metropolis: The urban area of Ilorin including its central and surrounding districts, where major media activities are concentrated in Kwara State.
· AI Tools in Journalism: Technological applications like automated content generation, speech-to-text converters, data analysis bots, and natural language processors used to support or enhance journalistic work.


CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Review
2.1.1 Artificial Intelligence (AI) in Journalism
Artificial Intelligence (AI) in journalism refers to the application of smart algorithms and machine learning technologies in the processes of gathering, producing, and disseminating news. These technologies can simulate human cognition to analyze large data sets, generate content, recognize speech, and predict trends with speed and precision. AI in journalism is increasingly transforming how news is reported, edited, and even consumed, indicating a shift from traditional methods to more technology-driven practices.
Journalism as a profession is rooted in the ideals of accuracy, balance, timeliness, and objectivity. The integration of AI into this landscape has introduced both opportunities and challenges. It is not just a tool for automation but a redefinition of the newsroom culture and workflow. Scholars like Graefe (2016) argue that AI does not only automate journalism—it also introduces new paradigms of content generation and audience engagement.
The role of AI became prominent with the emergence of automated journalism, often referred to as "robot journalism." This term describes news items generated entirely by algorithms without direct human involvement. For example, The Associated Press began using AI to automate the production of quarterly earnings reports as early as 2014. This move increased the volume of financial stories from hundreds to thousands per quarter with minimal human input.
According to Marconi (2019), AI has three core applications in journalism: automation of routine tasks, enhancement of content through analytics and personalization, and augmentation of the editorial process. These applications are being adopted globally in various capacities depending on technological infrastructure and journalistic culture.
In the Nigerian context, however, AI adoption in journalism is still in its infancy. A study by Okoro and Odoemelam (2020) highlights the low levels of exposure and application of AI tools in Nigerian newsrooms. Limited infrastructure, poor funding, and lack of training contribute significantly to this slow uptake. Nevertheless, there are growing conversations within journalism circles and academia on the potential of AI to improve reporting standards and efficiency.
Journalists’ perceptions of AI are influenced by several factors including experience, training, exposure, and institutional readiness. Some journalists view AI as a threat to their careers, fearing job loss and deskilling. Others, especially younger journalists, see it as a helpful tool that can reduce redundancy and improve content quality. Understanding these perceptions is critical to the successful integration of AI in the newsroom.
Scholars such as Diakopoulos (2019) advocate for a "human-in-the-loop" model where AI complements human judgment rather than replaces it. This ensures that ethical standards and news values are preserved even as technology accelerates production processes.
AI also raises significant ethical concerns. Issues such as algorithmic bias, lack of transparency, and editorial accountability are at the center of ongoing debates. For instance, who is responsible if an AI-generated news item disseminates false information? These questions become more complex in environments with weak regulatory structures, such as Nigeria.
In recent years, AI tools like GPT-3 and GPT-4 have showcased the capabilities of language models in content creation. These models can generate news stories, simulate interviews, and produce commentary with impressive coherence. However, without editorial oversight, they risk creating plausible but inaccurate narratives, a concern echoed by scholars like Floridi and Cowls (2020).
Despite the challenges, there are several benefits AI brings to journalism. These include speed, scalability, personalization, and data-driven insights. AI can help reporters detect trends in large datasets, generate multiple versions of a story for different audiences, and assist editors in managing breaking news scenarios more effectively.
International organizations such as BBC, The New York Times, and Bloomberg have integrated AI into their workflows. Tools like Juicer (used by BBC) aggregate and analyze content from various sources to help journalists track emerging trends. Meanwhile, Bloomberg’s Cyborg tool helps analyze financial reports and produce stories within seconds.
In conclusion, AI is not a passing trend but a transformative force in journalism. For Nigerian media practitioners, embracing this technology requires investment in infrastructure, training, and ethical frameworks. Journalists’ perceptions—whether skeptical or optimistic—will play a central role in determining how AI is used, resisted, or adapted in the context of Ilorin metropolis and beyond.
2.1.2 News Reporting in the Digital Era
The digital era has significantly transformed news reporting practices, shifting from traditional, linear, and print-based systems to interactive, real-time, and multi-platform structures. This evolution has been driven by the internet, mobile technology, and social media, all of which have altered how news is produced, distributed, and consumed.
In traditional journalism, the production of news followed a cycle of event coverage, verification, editing, and publication—usually through newspapers or television. However, digital platforms now enable instantaneous publishing, where news can be shared across the world in seconds. This immediacy has introduced new expectations from audiences for real-time updates and multimedia storytelling.
Digital news reporting is no longer confined to the journalist alone. Citizen journalism, enabled by smartphones and social media platforms, has made news production participatory. People on the street can now capture breaking events and share them on platforms like Twitter and Facebook before professional journalists arrive at the scene. Scholars like Bowman and Willis (2003) have described this shift as the rise of the “pro-am journalist” — professionals and amateurs coexisting in the news ecosystem.
Another key aspect of digital-era reporting is interactivity. Readers are no longer passive consumers of news; they now engage with content through comments, shares, and live feedback. This has implications for journalistic ethics and moderation responsibilities, as misinformation can spread rapidly if not monitored.
In Nigeria, digital transformation in journalism has led to the rise of online news platforms such as Sahara Reporters, Premium Times, and The Cable. These outlets operate primarily on digital platforms and often break stories that traditional newspapers delay or ignore due to bureaucratic constraints.
Digital tools such as content management systems (e.g., WordPress), social media dashboards (e.g., Hootsuite), and multimedia editing software (e.g., Canva, InShot) are now standard in newsrooms. These tools help journalists edit, publish, and distribute news quickly and efficiently.
Journalists in the digital era must also grapple with issues of credibility and verification. The speed of digital publishing often pressures reporters to bypass thorough fact-checking. Consequently, the spread of fake news and disinformation has become a major challenge. Institutions like Africa Check and Dubawa have emerged to address this issue through independent fact-checking.
Moreover, data journalism has become a growing trend, with reporters using spreadsheets, visualization software, and APIs to tell complex stories through infographics and interactive dashboards. This practice combines journalism with data science and is increasingly important in covering issues such as elections, pandemics, and climate change.
In summary, the digital era has democratized news production, diversified news sources, and introduced powerful tools that redefine how news is created and consumed. For journalists in Ilorin and elsewhere, adapting to this era requires continuous learning, digital literacy, and ethical awareness.



2.1.3 Tools and Applications of AI in Newsrooms
Artificial Intelligence has introduced a wide range of tools that are increasingly becoming integral to newsrooms across the world. These tools range from automated content generation software to real-time analytics engines that optimize news delivery and audience engagement. The use of these applications has led to what many refer to as a “smart newsroom,” where data, technology, and journalism merge to produce more timely, relevant, and engaging content.
The implementation of AI in newsrooms typically addresses three main functions: automation of repetitive tasks, augmentation of journalistic work, and personalization of content for audiences. These functions not only improve efficiency but also help news organizations remain competitive in the fast-paced digital landscape.
1. Wordsmith: Developed by Automated Insights, this tool uses Natural Language Generation (NLG) to transform raw data into human-sounding narratives. It has been widely adopted by media organizations such as The Associated Press for writing corporate earnings reports.
2. Heliograf: Created by The Washington Post, Heliograf made headlines in 2016 for covering the Rio Olympics. It uses machine learning algorithms to write simple, formulaic stories, especially for sports, weather, and election results.
3. Cyborg: Bloomberg's Cyborg tool analyzes financial reports and generates news stories from them within seconds. It enables Bloomberg to report on thousands of financial results annually with minimal delay and human effort.
4. Trint: This is an AI-powered transcription tool that converts audio and video content into text. Journalists use it to transcribe interviews, podcasts, and press briefings with speed and high accuracy.
5. NewsWhip: A real-time media monitoring platform that uses AI to predict the virality of stories across social networks. It helps editors decide what content is likely to engage readers most.
6. Chartbeat: This tool uses AI to provide real-time insights into how audiences interact with news stories. It tracks user attention and engagement, allowing newsrooms to optimize headlines and content layout accordingly.
7. Grammarly and Hemingway Editor: While not developed solely for journalists, these AI-based writing assistants are frequently used in editorial processes to improve grammar, clarity, and style.
8. Otter.ai: This tool records conversations and automatically transcribes them, with keyword indexing and speaker identification. It’s especially useful in press conferences and multi-speaker interviews.
9. Newsroom Robots: Some organizations, such as the BBC, are experimenting with newsroom robots that can help generate news bulletins and curate content from various feeds for editors.
10. Echobox: This AI tool automates social media posting by predicting the best time and format to publish articles for maximum reach and engagement.
The use of these tools highlights how AI is reshaping newsroom workflows by reducing manual effort and enabling quicker turnaround times. While AI handles repetitive and structured tasks, journalists are freed to focus on investigative, creative, and analytical roles that require human intuition and ethical judgment.
AI also aids in content personalization. Algorithms analyze user data to tailor newsfeeds according to individual preferences. This has been implemented by platforms like Google News and Apple News, which use machine learning to curate news for users.
In terms of audience engagement, AI is used in chatbots such as The Guardian’s "Ophan" and CNN’s AI assistant on Facebook Messenger. These bots interact with readers, deliver updates, and answer queries, enhancing user experience and loyalty.
Another significant development is the use of AI in fact-checking. Tools like ClaimBuster, developed by the University of Texas, analyze statements from politicians and cross-reference them with databases to detect false claims.
In investigative journalism, AI is instrumental in data mining. Journalists working on large-scale corruption or environmental projects use AI to sift through large databases, find anomalies, and visualize data trends. The International Consortium of Investigative Journalists (ICIJ) used such tools during the Panama Papers investigation.
AI is also used to detect plagiarism and monitor content distribution. Tools like Turnitin and PlagScan are used in both academia and journalism to ensure originality in reporting.
Media ethics has a new domain in AI journalism. Questions about transparency, bias, and accountability arise when algorithms generate or curate content. Scholars like Diakopoulos (2019) stress the importance of algorithmic transparency in AI-powered newsrooms.
In Nigeria, the adoption of these tools is at an early stage. Some digital platforms like Premium Times and TechCabal have started using transcription and analytics tools like Trint and Chartbeat, respectively. However, most traditional newsrooms still rely heavily on manual processes.
Obi and Eze (2021) emphasize that the limited use of AI tools in Nigerian newsrooms is largely due to poor digital infrastructure, limited funding, and resistance from senior editorial staff who are less technologically inclined.
Training remains a critical barrier. Most Nigerian journalists are unfamiliar with AI applications, and many media houses lack the budget for regular capacity-building programs. The Nigerian Union of Journalists (NUJ) has recently begun organizing workshops to introduce AI tools to practitioners.
There’s also a cultural element to adoption. Newsrooms in Ilorin and other cities may prioritize human storytelling and local knowledge over machine-generated content, especially for sensitive issues like politics, religion, and communal relations.
Nevertheless, the possibilities are promising. A growing number of young journalists in Ilorin are adopting AI-based writing assistants and transcription tools for academic and freelance purposes.
The democratization of AI tools through mobile applications also presents a unique opportunity for regional newsrooms to leapfrog traditional development stages and modernize their workflow.
The potential of AI to reduce errors, eliminate redundancy, and speed up fact-checking processes cannot be overstated. However, the successful deployment of AI tools in newsrooms requires a mix of technological readiness, regulatory clarity, and ethical oversight.
AI cannot fully replace journalists, especially in contexts that demand human sensitivity, contextual understanding, and local intelligence. Tools are most effective when used as co-pilots rather than drivers of editorial judgment.
In summary, the number of AI tools available for journalism continues to grow, ranging from writing assistants and transcription software to analytic engines and content curators. Their applications span every phase of the journalistic process—from newsgathering and writing to distribution and feedback.
The transformation of the newsroom into a tech-driven space must be accompanied by policies that ensure the responsible use of AI. This includes clear disclosure when AI is used, safeguarding against algorithmic bias, and preserving editorial integrity.
As media organizations in Nigeria, including those in Ilorin metropolis, begin to explore these tools, the focus should be on training, experimentation, and ethical adoption that aligns with local realities and global standards.


2.2 Theoretical Framework
The theoretical framework provides the lens through which the study examines journalists' perception of artificial intelligence (AI) in transforming news reporting in Ilorin Metropolis. It anchors the discussion within established scholarly thought, offering a structure for interpreting patterns, behaviors, and expectations. Two theories guide this study: Technological Determinism Theory and Diffusion of Innovations Theory. These theories are appropriate because they explore how technology influences society and how innovations are adopted or resisted.
2.2.1 Technological Determinism Theory
Technological Determinism is a theory that suggests technology is the central driving force behind social change. Originating in the works of theorists like Thorstein Veblen and later popularized by Marshall McLuhan in the 1960s, the theory posits that technological advancements shape human behavior, culture, and societal structures. It is particularly relevant in understanding how AI tools influence journalistic practices in the modern era.
McLuhan (1964) famously stated that “the medium is the message,” implying that the tools used to communicate are just as impactful as the content itself. In the context of journalism, this means AI tools not only facilitate news production but also redefine how news is conceptualized, structured, and consumed. Journalists are not merely influenced by AI; their professional identity and daily routines are being reshaped by it.
The theory divides determinism into two types: hard determinism, which argues that technology develops independently and forces society to adapt, and soft determinism, which recognizes that society influences the direction of technological development. Most researchers today, including Postman (1993), align with soft determinism, acknowledging that human agency plays a role in technological integration.
In the case of Ilorin, Nigeria, technological determinism can help explain the shift from traditional newsrooms to more digital-first environments. As new AI tools become available globally, journalists in Ilorin are gradually influenced to adapt their methods to remain competitive and relevant. For instance, a reporter who previously relied on notebooks and manual transcription might now use Otter.ai to instantly transcribe interviews.
One major implication of this theory is the inevitability narrative, which suggests that resisting technological change is futile. This has profound implications for journalists in Ilorin, where older journalists may resist AI out of fear or skepticism, while younger journalists are quicker to adopt it, creating generational tension within media organizations.
Technological determinism also highlights the power dynamics introduced by AI. In some global media organizations, decisions about newsworthiness are increasingly influenced by algorithms and audience data. This trend may soon influence Nigerian journalism as well, where editorial judgment might begin to yield to machine-driven insights on audience preference.
The theory is often criticized for overlooking human agency and social factors such as culture, policy, and economy. However, it remains useful for this study because it draws attention to how AI tools inherently alter professional routines. When a journalist uses AI to generate a draft report, it subtly changes their role from content creator to content curator or editor.
From a practical standpoint, journalists in Ilorin are already experiencing minor forms of technological determinism. The rise of mobile journalism and AI-powered social media tools is slowly compelling them to adopt new tools or risk professional obsolescence. This transition is rarely smooth, especially where infrastructure or training is inadequate.
The theory also relates to the moral concerns surrounding AI. If AI tools determine what stories are told and how they are framed, questions arise about the integrity and authenticity of news. Technological determinism encourages us to ask whether machines should have that much influence over public discourse.
A case in point is the use of automated bots in news dissemination. While they help reach a wider audience faster, they also raise concerns about depersonalized content and potential for manipulation. Scholars like Feenberg (2002) argue that every tool embodies a set of values, and the way we use technology reflects societal priorities and pressures.
Moreover, technological determinism can be observed in newsroom automation. As AI tools increasingly take over routine news reporting, human journalists are forced to focus on analytical or interpretative content. While this appears to elevate journalistic quality, it may also marginalize less tech-savvy reporters.
In Ilorin, where some journalists still struggle with basic digital tools, the sudden emergence of AI can feel like a threat rather than an aid. Technological determinism helps explain this tension and provides a theoretical foundation for understanding both enthusiasm and skepticism toward AI.
The theory also encourages a longitudinal view of AI adoption. It suggests that what seems disruptive today will become normalized tomorrow. For instance, while AI transcription or automated social media posting may seem extraordinary now, they may soon become standard practice in Ilorin newsrooms.
Importantly, technological determinism doesn’t imply that all change is positive. It merely asserts that technological change is a primary force that societies must respond to. For this reason, policy makers and journalism educators in Ilorin must be proactive in preparing journalists for the technological shifts AI brings.
In sum, Technological Determinism Theory offers a valuable lens through which to assess how journalists in Ilorin perceive and respond to AI tools. It underscores the power of technology in transforming not just workflows, but also professional identities, editorial values, and public communication norms.



2.2.2 Diffusion of Innovations Theory
Developed by Everett Rogers in 1962, the Diffusion of Innovations (DoI) theory explains how new ideas and technologies spread through cultures and societies. It identifies the process by which innovations are communicated over time among members of a social system. This theory is particularly relevant in the context of AI adoption among journalists in Ilorin Metropolis.
Rogers categorizes adopters into five groups: innovators, early adopters, early majority, late majority, and laggards. This segmentation helps us understand why some journalists in Ilorin embrace AI tools quickly, while others delay or resist adoption altogether.
Innovators are often tech-savvy journalists who are eager to explore AI tools like Wordsmith or Heliograf. In Ilorin, these may be young digital natives working for online media outlets who are willing to experiment and take risks. Early adopters, often influencers within media circles, may be editors or experienced reporters who recognize AI’s potential and champion its use within their organizations.
The early majority, often more cautious, waits to see results before adopting innovations. The late majority are skeptical and adopt only under pressure, while laggards resist change due to tradition or lack of resources. This categorization mirrors the reality in many Nigerian newsrooms, where digital inequality and age-related resistance create adoption gaps.
DoI theory identifies five factors that influence adoption: relative advantage, compatibility, complexity, trialability, and observability. AI tools that are easy to use and show clear benefits (e.g., faster writing, better engagement) are more likely to be adopted. Tools like Grammarly, for instance, are adopted faster than complex data-mining software due to their simplicity and immediate utility.
In Ilorin, compatibility is crucial. AI tools must align with existing journalistic practices, cultural norms, and organizational goals. A tool that supports Yoruba language processing or understands local accents may be more easily adopted than one optimized for Western contexts.
Complexity often deters adoption. If AI tools are perceived as too technical, journalists without strong ICT backgrounds may feel overwhelmed. This is especially true in Ilorin, where access to formal AI training is limited.
Trialability—the ability to experiment without long-term commitment—is essential for adoption. Free trials and open-source platforms can encourage journalists to explore AI tools without financial risk. Observability—seeing visible results—also matters. When journalists see peers benefitting from AI, they are more likely to follow suit.
The communication channels through which journalists learn about AI also influence adoption. Seminars, online webinars, peer recommendations, and social media play vital roles in spreading knowledge about AI applications in journalism.
Rogers also emphasizes the role of change agents—individuals or institutions that promote the adoption of innovations. In Ilorin, NGOs, universities, or international media organizations can act as change agents by introducing journalists to AI tools through workshops and grants.
The theory also sheds light on the social system, including media organization culture, leadership style, and professional values, all of which affect adoption. For instance, a newsroom with a hierarchical structure may adopt AI more slowly than one with a flexible, innovation-friendly environment.
One of the strengths of DoI theory is its predictive capability. It helps media managers in Ilorin anticipate barriers to AI adoption and develop strategies to overcome them. For example, knowing that older journalists might resist AI due to perceived complexity allows managers to provide personalized training.
The theory has been applied in numerous journalism studies. Tandoc et al. (2020) used it to analyze the adoption of data journalism practices in Asia. Similarly, Akinwotu (2022) applied it to examine podcast adoption among Nigerian journalists. These applications confirm the theory’s relevance to journalism innovation.
Moreover, DoI theory helps in understanding the perception gap between AI as a tool for empowerment versus AI as a job threat. Journalists who adopt AI early are more likely to see it as an asset, while late adopters may fear job loss due to automation.
In conclusion, the Diffusion of Innovations Theory offers a comprehensive framework for understanding how AI tools spread among journalists in Ilorin Metropolis. It accounts for individual, organizational, and cultural factors that influence adoption, making it an ideal theory to frame this study.
2.3 Empirical Review
Empirical literature offers evidence-based insights into how artificial intelligence (AI) is being adopted by journalists globally and within Nigeria. This section reviews key studies, reports, and findings that help contextualize the perception and use of AI in news reporting, with particular focus on how these trends compare to the media landscape in Ilorin Metropolis. The section is divided into two parts: global trends and Nigerian perspectives.
2.3.1 Global Trends in AI Adoption by Journalists
Globally, the integration of artificial intelligence in journalism is rapidly evolving, reshaping traditional news production and consumption practices. A notable early example was The Associated Press, which began using the Wordsmith platform developed by Automated Insights in 2014 to automatically generate earnings reports. This shift significantly increased content volume and efficiency while maintaining accuracy.
Studies by Dörr (2016) and Graefe (2017) provided early scholarly exploration of automated journalism, showing that journalists’ roles were shifting from content creators to curators, fact-checkers, and quality controllers. This trend is confirmed in more recent reports from the Reuters Institute for the Study of Journalism (2022), which indicate that many newsrooms are integrating AI to support, rather than replace, human reporters.
AI tools used globally in journalism include NewsWhip, Wordsmith, Heliograf, Trint, Wibbitz, and Chartbeat, among others. These tools support various tasks, from data analysis and predictive analytics to natural language generation and audience engagement. Journalists in countries like the USA, UK, Germany, and China are leveraging these innovations for real-time news updates, trend detection, and content personalization.
For example, the Washington Post's Heliograf was used during the 2016 US elections to automatically produce short reports on local races. This technology not only expanded coverage but also freed up reporters to focus on in-depth stories. This pattern was echoed in China, where Tencent’s Dreamwriter and Xinhua’s AI anchors represent significant automation advances.
Van Dalen (2012) found that journalists in the Netherlands were initially skeptical of robot journalism, viewing it as a threat to editorial standards. However, over time, many began to see it as a tool for improving accuracy and speed. Similarly, Clerwall (2014) conducted a study in Sweden comparing human-written and robot-generated articles, finding little difference in perceived credibility among readers.
A more recent global survey by the International Center for Journalists (ICFJ, 2021) found that 24% of newsrooms were actively experimenting with AI. Yet, the report also noted that many journalists lacked the technical skills or institutional support to make full use of AI's capabilities. This reflects a global gap between AI innovation and journalistic adaptation.
In the UK, the BBC has developed its own AI tools, including “Juicer,” which aggregates and analyzes news stories from multiple sources. The Financial Times and The Guardian have also integrated AI to track audience behavior, optimize content delivery, and automate metadata tagging. These practices are now seen as standard among large-scale newsrooms.
Globally, ethical concerns remain prominent in AI’s use. Questions about algorithmic bias, transparency, and accountability are being raised. According to Diakopoulos (2019), journalists must understand the logic behind algorithmic decision-making to ensure that AI-driven content aligns with journalistic ethics.
Gender and diversity concerns have also emerged. UNESCO (2023) highlighted that AI systems used in journalism often reinforce existing biases, as they are trained on historical data that may reflect discriminatory practices. Consequently, journalists are being encouraged to audit and question AI tools, rather than blindly trusting them.
The emergence of Generative AI like ChatGPT and Claude marks a new phase in global journalism. Journalists now use these tools for headline suggestions, content brainstorming, and article summarization. However, studies by Marconi (2023) and Brennen (2023) warn that over-reliance may lead to loss of critical thinking and editorial discretion.
The integration of AI also varies by region and media structure. In Scandinavia and East Asia, government-supported innovation programs have facilitated quicker adoption. In contrast, media organizations in the Global South often struggle due to infrastructural and training limitations. Nonetheless, platforms like Google News Initiative and JournalismAI have launched global training programs to bridge the gap.
One notable empirical study is by Beckett (2022), who surveyed journalists in 27 countries. The study found that perceptions of AI were shaped by organizational culture, availability of resources, and prior digital transformation experience. Journalists in tech-savvy environments viewed AI more positively than those in under-resourced settings.
Moreover, AI’s impact is also visible in audience metrics. Personalized content recommendations powered by AI are improving reader engagement and retention. However, scholars like Napoli (2019) caution that personalization may lead to “filter bubbles” and undermine pluralism in news consumption.
In summary, global trends in AI journalism suggest a nuanced landscape: while tools are expanding possibilities, actual adoption depends on context, resources, training, and ethical standards. These insights form a crucial foundation for evaluating Nigerian journalists’ experiences, particularly in Ilorin Metropolis.

2.3.2 Nigerian Journalists and Digital Transformation
The emergence of artificial intelligence (AI) technologies in journalism has begun to influence the operations of media professionals in Nigeria, albeit at a different pace and with unique contextual challenges compared to their global counterparts. This subsection provides a robust empirical review of how Nigerian journalists are engaging with AI-driven transformations in news reporting, especially focusing on their perceptions, challenges, usage patterns, and institutional responses.
Nigerian journalism has traditionally been characterized by manual processes, heavy dependence on field reporting, and constrained technological adoption. However, the digital revolution in the 2000s and the acceleration brought about by the COVID-19 pandemic significantly increased the necessity for digital tools, including early AI-driven platforms. According to Akinfeleye (2020), Nigerian journalists began integrating rudimentary AI functions such as auto-transcription, data scraping, and social media monitoring into their reporting processes during this period.
Empirical findings from the Centre for Journalism Innovation and Development (CJID, 2022) reveal that most Nigerian journalists are aware of AI but lack in-depth technical competence. A nationwide survey involving 300 journalists across different states, including Kwara, showed that less than 15% had hands-on experience using advanced AI tools like natural language generation (NLG) or predictive analytics in news reporting. This underscores a significant skill gap in the profession.
The digital divide remains a critical barrier in the Nigerian context. While metropolitan areas like Lagos and Abuja have relatively more exposure to AI tools due to proximity to media headquarters and international NGOs, journalists in mid-level cities like Ilorin still face infrastructural limitations. These include irregular internet access, limited technical support, and absence of institutional training programs on AI journalism.
Nonetheless, there are pockets of innovation. Platforms such as Dubawa and Africa Check are using machine learning algorithms for real-time fact-checking, which journalists then use to verify news items. Moreover, tools like Google’s AutoML and transcription services such as Otter.ai and Trint are being experimented with by forward-thinking newsrooms like Premium Times and Channels Television.
In Ilorin Metropolis, informal interviews and newsroom observations reveal that while awareness of AI tools exists, full-scale implementation is still in the nascent stage. Journalists in the area often utilize more accessible forms of AI like automated grammar checkers, plagiarism detectors, and search engine optimization (SEO) tools rather than AI for content generation or audience analytics.
A notable empirical study by Ojebuyi and Akinade (2021) examined the attitudes of Nigerian journalists towards automation and digital technologies. Their research, which included journalists from Kwara State, found that most respondents viewed AI as a supportive tool rather than a replacement for human creativity. However, there was a prevailing concern about job displacement and the ethical implications of machine-generated content.
Furthermore, a report by the Broadcasting Organisation of Nigeria (BON, 2021) highlights that media proprietors are increasingly interested in AI’s potential to cut costs and improve efficiency. However, such interest is not always matched with training investments for journalists. This disconnection often results in apprehension among reporters, who fear redundancy without being given opportunities to reskill.
At the institutional level, Nigerian tertiary institutions offering mass communication have been slow to update their curricula. A content analysis by Adeyemi (2023) of mass communication syllabi from ten Nigerian universities showed that only two had incorporated modules related to AI and data journalism. This educational gap hinders early exposure of young journalists to AI innovations.
Gender disparities are also evident. A study by the Women in Journalism Africa (WIJA, 2022) found that female journalists in Nigeria, including those in Kwara State, had less access to training and resources related to AI tools. This digital gender gap is reflective of broader societal inequalities and suggests that AI adoption in journalism must be accompanied by inclusive strategies.
Despite these challenges, journalists are not entirely averse to innovation. The Nigerian Guild of Editors (NGE) recently hosted a national conference themed “Future of Journalism: Embracing AI for Ethical Reporting,” showing growing institutional interest. Panellists emphasized the importance of preserving the editorial judgment of journalists even as AI automates more newsroom tasks.
There is also evidence of hybrid AI models being tested in Nigeria. For instance, the online platform HumAngle has integrated AI-driven data visualization tools into their conflict reporting. By leveraging algorithms to map patterns of insurgency and security breaches, journalists are able to tell stories that are both data-rich and human-centered.
Nevertheless, many journalists express concern over the opaque nature of AI algorithms. As noted by Okoro and Odoemelam (2022), Nigerian media practitioners worry about how algorithmic decision-making may reproduce societal biases or skew editorial priorities. This aligns with the global discourse on AI ethics, although with local nuances like ethnic and political sensitivity.
Another significant barrier is funding. Most media houses in Nigeria operate on tight budgets, and the acquisition of AI tools, along with the necessary IT infrastructure, is often seen as a luxury rather than a necessity. Consequently, journalists often resort to free versions of AI tools, which may lack advanced functionalities or come with security risks.
There’s also a cultural aspect to resistance. In some quarters, especially in community-based media, there’s a belief that technology will dilute the "human touch" in storytelling. This perspective was evident in a focus group conducted by the Ilorin Media Practitioners Forum in 2023, where some senior journalists insisted that AI could not replace local knowledge and intuition in investigative journalism.
Interestingly, younger journalists and digital natives are more receptive to AI technologies. Many operate freelance and are already using generative AI tools like ChatGPT for ideation, summarization, and even basic scriptwriting. Their adaptability indicates that generational change could play a significant role in AI’s eventual normalization in Nigerian newsrooms.
Ethical considerations are also shaping journalists’ perceptions. The Nigerian Press Council (NPC) has yet to publish clear guidelines on AI use, leaving a regulatory vacuum. This makes it difficult for journalists to determine boundaries around content authenticity, attribution, and transparency when AI is involved in the reporting process.
In Ilorin, some notable experiments are underway. For instance, a local digital outlet, IlorinMonitor.ng, recently began using Google’s AI-based auto-tagging features to organize their news database. Although still in beta, the move is seen as a step towards fully digitizing newsroom operations in the city.
The perception of AI as a tool for efficiency is gradually gaining traction, especially among editors. In an interview with The Herald Kwara, Editor-in-Chief, Adebayo Alabi, noted that AI can help journalists “move from reactive to predictive reporting,” a shift he believes will redefine journalism in Nigeria.
Capacity-building efforts are slowly emerging. NGOs such as Paradigm Initiative and CODE have organized workshops on “AI for Civic Journalism,” which some Ilorin-based journalists have attended. These sessions focus on how to use AI to track government data, combat misinformation, and amplify marginalized voices.
As the journalism profession in Nigeria continues to digitize, the empirical data suggests a cautious but optimistic attitude toward AI. Journalists recognize its potential but remain wary of job displacement, data privacy concerns, and ethical dilemmas. This duality of perception is central to understanding how AI may shape the future of news reporting in Nigeria.
Finally, empirical trends suggest that while Nigeria may lag behind in AI adoption, the trajectory is promising. With targeted investments in training, policy, and infrastructure, coupled with journalists’ own evolving perceptions, AI can become a transformative tool in Nigerian journalism, especially within urbanizing regions like Ilorin Metropolis.
2.4 Summary of Literature Review
The literature reviewed thus far has illuminated the complex and multifaceted relationship between artificial intelligence (AI) and journalism, both globally and within the Nigerian context. This summary section draws together the key themes, conceptual insights, theoretical underpinnings, and empirical findings that collectively inform the study of journalists’ perceptions of AI in transforming news reporting, with specific emphasis on Ilorin Metropolis.
The conceptual framework first provided a detailed understanding of what constitutes artificial intelligence and its broad applications in journalism. AI was defined not merely as a technological trend but as a paradigm shift in how news is produced, edited, disseminated, and consumed. As noted by Marconi and Siegman (2017), AI has evolved from being a supplementary tool to becoming an active participant in the news value chain. Tools such as natural language processing (NLP), machine learning, and content automation are reshaping the newsroom workflow, allowing for greater speed and accuracy in news production.
The concept of news reporting in the digital era was also explored extensively. Scholars such as Pavlik (2013) and Deuze (2016) have emphasized how digital transformation has necessitated new skills, faster turnaround times, and integration of multimedia content in reporting. The traditional gatekeeping role of journalists has been partly taken over by algorithms, creating both opportunities and ethical dilemmas. In Nigeria, this transformation is evident, though unevenly distributed across urban and rural regions.
The discussion on tools and applications of AI in newsrooms identified a range of platforms currently in use globally, such as Wordsmith by Automated Insights, Google’s Pinpoint, and Reuters’ News Tracer. In the Nigerian context, more accessible tools such as Grammarly, Quillbot, Otter.ai, and Google Translate are commonly used, although more advanced AI tools remain underutilized due to infrastructural and financial constraints.
The theoretical framework was anchored on two key perspectives: Technological Determinism Theory and Diffusion of Innovations Theory. The former, championed by McLuhan (1964), posits that technology shapes society and drives social transformation. This theory is applicable in understanding how AI is altering journalistic routines. Conversely, Rogers' (2003) Diffusion of Innovations Theory helps explain the rate at which Nigerian journalists are adopting AI technologies, emphasizing the roles of awareness, compatibility, complexity, trialability, and observability.
Empirically, the literature shows a growing global trend toward AI integration in newsrooms, with organizations like the BBC, New York Times, and Associated Press leading the way. These organizations use AI not only for writing and editing but also for audience engagement, trend analysis, and fake news detection. Studies by Beckett (2019) and Dörr (2016) underscore the role of AI in automating repetitive tasks, allowing journalists to focus more on investigative and in-depth reporting.
Within Nigeria, the empirical review reveals a more cautious and incremental adoption of AI technologies. Research by Akinfeleye (2020), CJID (2022), and Ojebuyi & Akinade (2021) underscores that most Nigerian journalists are aware of AI tools but are not fully equipped to utilize them effectively. This is due to limited technical training, lack of institutional support, and infrastructural deficits such as unreliable internet connectivity and limited access to high-performing computing devices.
Interestingly, while some Nigerian journalists express apprehension toward AI, particularly concerning job security and editorial independence, others view it as a necessary innovation for improving efficiency and storytelling. The duality of perception reflects a transitional phase in Nigerian journalism, wherein traditional values and modern technologies must coexist.
Specifically, in Ilorin Metropolis, the adoption of AI tools remains embryonic. The local journalism landscape is shaped by a mix of conventional media practices and gradual exposure to digital tools. Organizations such as IlorinMonitor.ng and individual journalists have started experimenting with automated tagging, SEO, and grammar tools. However, full-scale AI integration, as seen in major Nigerian cities or international newsrooms, remains a distant goal.
Gender and educational disparities also emerged as influential variables in AI adoption. Studies by WIJA (2022) reveal that female journalists are less likely to access AI training and tools due to broader societal constraints. Furthermore, the outdated curricula in most Nigerian mass communication departments hinder the early exposure of student journalists to emerging technologies like AI.
Ethical concerns are also central to the discourse. Questions about algorithmic bias, transparency, authenticity, and accountability are prominent in global discussions on AI and journalism. Nigerian journalists share these concerns but lack formal regulatory guidance. The absence of clear policies from bodies like the Nigerian Press Council exacerbates the uncertainty around ethical AI use in newsrooms.
Despite these challenges, several capacity-building efforts are underway. NGOs and civil society organizations are stepping in to fill the training gap. Workshops, webinars, and short courses on AI for journalism are being organized to upskill media practitioners. However, these efforts are fragmented and require institutionalization to create a more sustainable impact.
The literature also points to generational differences in AI perception. Younger journalists, especially those with digital backgrounds or freelance careers, are more likely to adopt AI tools creatively and efficiently. They are already using generative AI models like ChatGPT for brainstorming, writing assistance, and news summarization. This generational shift may prove pivotal in mainstreaming AI in Nigerian journalism.
Institutionally, there is a slow but steady shift toward embracing AI. The Nigerian Guild of Editors, Broadcasting Organisation of Nigeria, and academic institutions have begun to include AI-related discussions in conferences and publications. However, policy alignment, funding, and infrastructure development remain crucial if these initiatives are to yield tangible results.
The gap between knowledge and application is another recurring theme. While journalists may be aware of AI tools, actual usage remains low. This gap is attributed to the complexity of the tools, lack of localized content, and the high cost of subscription-based platforms. Bridging this gap requires targeted training, localized tool development, and affordable access plans.
Overall, the reviewed literature highlights a clear trend: AI is not replacing journalists but redefining their roles. As automation handles routine tasks, the journalist's role is shifting toward analysis, interpretation, and ethical oversight. This transformation necessitates new skills and a rethinking of journalistic norms, particularly in developing contexts like Nigeria.
In conclusion, the literature reviewed provides a compelling case for the study of journalists’ perception of AI in transforming news reporting in Ilorin Metropolis. It shows that while the global journalism landscape is rapidly evolving due to AI, Nigerian journalists are still navigating the early stages of this transformation. The themes identified—perception, infrastructure, ethics, training, and institutional support—will serve as critical touchpoints for this study's methodology and analysis.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Introduction
In achieving the overall objective of this study, this chapter discusses the research methodology employed to explain why and how the study was conducted, as well as describing the phenomena under investigation. This chapter provides a detailed account of the research design, the methods of data collection, the procedures for sampling, the reliability and validity of the instruments, and the techniques used for data analysis. The methodology was applied in the following ways:
3.2 Research Design
The research design adopted for this study is the descriptive survey design. This design was deemed appropriate because the research aimed at collecting data from a sample of journalists in Ilorin Metropolis to describe their perceptions regarding the use of artificial intelligence (AI) in news reporting. Descriptive survey design is useful for studies that seek to collect factual information, opinions, or attitudes from respondents (Creswell, 2014). Given that the study is not experimental or historical in nature, but rather exploratory and explanatory in its attempt to document current trends and opinions, a descriptive approach provided the most suitable framework for inquiry.
Moreover, the descriptive design enabled the researcher to examine multiple variables such as awareness, usage, perception, and challenges of AI without manipulating any variables. It also facilitated the collection of both quantitative and qualitative data through the use of questionnaires and observational insights. This combination strengthened the reliability and representativeness of the findings.
3.3 Population of the Study
The population for this study comprises all registered journalists working in Ilorin Metropolis, which includes practitioners in radio, television, print, and online media outlets. Ilorin, as the capital of Kwara State, hosts several media organizations ranging from local stations like Sobi FM and Midland FM, to national platforms with regional bureaus such as The Herald Newspaper and Nigerian Television Authority (NTA).
According to data obtained from the Kwara State Council of the Nigeria Union of Journalists (NUJ, 2024), there are approximately 180 registered professional journalists actively working within Ilorin Metropolis. These include reporters, editors, broadcasters, news analysts, and digital content creators. This diverse population provided a fertile ground for understanding different dimensions of AI adoption across traditional and emerging platforms.


3.4 Sample Size and Sampling Technique
For the purpose of this study, a sample size of 100 journalists was selected from the population. This sample was considered adequate given the representativeness it offers and the manageable size for data collection and analysis. The selection of the 100 respondents was carried out using the stratified random sampling technique.
The stratified random sampling technique was employed to ensure that all major media categories were proportionally represented. The population was first stratified into four categories based on the media type:
· Print Media
· Broadcast Media (Radio and Television)
· Online Media
· Independent/Freelance Journalists
From each stratum, respondents were randomly selected to make up the sample of 100. Specifically:
· Print Media: 25 respondents
· Broadcast Media: 30 respondents
· Online Media: 25 respondents
· Freelance/Independent: 20 respondents
This sampling method ensured fairness in representation, minimized bias, and increased the external validity of the study.




3.5 Research Instrument
The main instrument to be use for data collection will be a structured questionnaire titled: “Journalists and Artificial Intelligence in News Reporting” (JAINR). The questionnaire will be designed to elicit responses based on the objectives of the study and was divided into five sections:
· Section A: Demographic Information
· Section B: Awareness and Knowledge of AI
· Section C: Utilization of AI Tools
· Section D: Perceived Impact of AI on News Reporting
· Section E: Challenges and Ethical Concerns
The questionnaire will comprise both closed-ended and open-ended questions, with closed-ended questions structured on a five-point Likert scale (Strongly Agree to Strongly Disagree). Open-ended questions allowed for richer, qualitative insights from respondents.
3.6 Validity of the Instrument
To ensure the validity of the instrument, the draft questionnaire will be reviewed by experts in the fields of Mass Communication, journalism, and research methodology. Three lecturers from the Department of Mass Communication and two senior practicing journalists with knowledge of AI tools assessed the content for relevance, clarity, and appropriateness.
Respondents will be assured of anonymity and confidentiality to encourage honesty and reduce social desirability bias. In cases where clarification was needed, the researcher provided assistance to ensure the integrity of the responses. 
3.9 Method of Data Analysis
The data collected will be coded and analyzed using the Statistical Package for Social Sciences (SPSS) Version 25. The analysis involved both descriptive and inferential statistics.
· Descriptive statistics such as frequency, percentage, mean, and standard deviation were used to analyze demographic data and responses on awareness, usage, and perception.
· Inferential statistics, particularly Chi-Square Test of Independence, were employed to test hypotheses concerning the relationships between journalists’ demographic variables (e.g., age, years of experience) and their perception of AI.
· Additionally, qualitative responses from open-ended questions and interviews were analyzed using thematic analysis, identifying recurring themes and illustrative quotes.
The results of these analyses are presented in tabular form and discussed in Chapter Four, alongside visual aids such as bar charts and pie charts for better comprehension.
3.10 Ethical Considerations
The research adhered to standard ethical protocols. Respondents were informed of the purpose of the study and their right to withdraw at any stage. Informed consent was obtained before data collection, and no personal identifiers were required. The study also ensured that data were stored securely and used solely for academic purposes.
Permission was sought and obtained from the Kwara State NUJ Secretariat, and relevant authorities in individual media houses were also notified prior to data collection. The research avoided plagiarism and acknowledged all consulted sources following the APA citation style.



CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION OF RESULTS
4.1 Introduction
The usefulness and relevance of data presentation and analysis in this study cannot be overemphasized. This chapter presents and analyzes the data obtained through the survey and in-depth interviews to identify the findings arising from the collected responses. The data have been organized into tables and interpreted based on statistical evidence, with relationships and patterns tested to determine their validity in line with the research objectives.
Descriptive statistics such as frequency and percentage were used to analyze quantitative data obtained from structured questionnaires. Visual aids such as tables and charts were employed to enhance clarity and ease of interpretation. The analysis also involved testing research questions using the responses gathered from journalists in Ilorin Metropolis.
A total of 100 copies of the questionnaire were distributed to respondents (registered journalists across various media platforms within Ilorin Metropolis). Out of these, 94 questionnaires were returned, and 90 were correctly completed and found usable, representing a response rate of 90% and a non-response rate of 10%. Additionally, qualitative insights gathered from 10 in-depth interviews enriched the overall interpretation of results.
This chapter further provides a detailed examination of respondents’ demographic profiles, awareness and usage of artificial intelligence (AI) tools, perceived benefits, challenges encountered, and the overall perception of journalists toward the role of AI in transforming news reporting in Ilorin Metropolis. In line with this, the research questions earlier formulated are tested using the responses derived from the field.


4.2 Demographic Information of Respondents
This section presents the demographic characteristics of the respondents who participated in the survey. The analysis includes variables such as gender, age, years of experience, media affiliation, and educational qualification. These variables help provide context to the perceptions and responses regarding the use of Artificial Intelligence (AI) in news reporting in Ilorin Metropolis.
Table 4.1: Gender Distribution of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	64
	71.1

	Female
	26
	28.9

	Total
	90
	100


Interpretation: The table above shows that a majority of the respondents (71.1%) were male, while 28.9% were female. This reflects the male-dominated nature of the journalism profession in Ilorin Metropolis, though female participation is also notable.
Table 4.2: Age Distribution of Respondents
	Age Range
	Frequency
	Percentage (%)

	18–25
	10
	11.1

	26–35
	38
	42.2

	36–45
	30
	33.3

	46 and above
	12
	13.4

	Total
	90
	100


Interpretation: The age group with the highest representation is 26–35 years (42.2%), followed by those between 36–45 years (33.3%). This suggests that a majority of the journalists are in their active professional years, which could influence their openness to AI technologies.
Table 4.3: Years of Experience in Journalism
	Years of Experience
	Frequency
	Percentage (%)

	Less than 5 years
	18
	20.0

	5–10 years
	34
	37.8

	11–15 years
	26
	28.9

	Above 15 years
	12
	13.3

	Total
	90
	100


Interpretation: Journalists with 5–10 years of experience constituted the highest portion (37.8%). This mid-career bracket reflects a workforce that is relatively adaptable to innovation, including digital and AI-based transformations in newsrooms.
Table 4.4: Media Affiliation of Respondents
	Media Type
	Frequency
	Percentage (%)

	Print Media
	22
	24.4

	Broadcast Media (TV/Radio)
	28
	31.1

	Online Media
	24
	26.7

	Freelance/Independent
	16
	17.8

	Total
	90
	100


Interpretation: Broadcast media had the highest number of respondents (31.1%), followed by online media (26.7%). This indicates a growing interest in digital platforms, aligning with the technological shift the study investigates.


Table 4.5: Educational Qualification of Respondents
	Qualification
	Frequency
	Percentage (%)

	Diploma/OND
	10
	11.1

	Bachelor’s Degree
	48
	53.3

	Master’s Degree
	22
	24.4

	Other (e.g., PGD, HND)
	10
	11.2

	Total
	90
	100


Interpretation: Over half of the respondents (53.3%) hold a bachelor’s degree, while a significant portion (24.4%) have attained postgraduate education. This indicates a well-educated group of journalists capable of engaging critically with AI-related changes in the newsroom.
This demographic profile sets the foundation for understanding how journalists’ backgrounds may influence their perception and adaptation to Artificial Intelligence in news reporting.
4.3 Presentation and Analysis of Research Questions
This section presents the findings of the study in direct response to the research questions posed in Chapter One. The data obtained from the structured questionnaires are analyzed and discussed accordingly using descriptive statistics, including frequency distribution tables and percentages. Additionally, insights from in-depth interviews with selected journalists further enriched the analysis.
Research Question One:
What is the level of awareness of AI tools among journalists in Ilorin Metropolis?
Table 4.6: Awareness of AI Tools Among Journalists
	Response
	Frequency
	Percentage (%)

	Very Aware
	28
	31.1

	Moderately Aware
	38
	42.2

	Slightly Aware
	18
	20.0

	Not Aware at All
	6
	6.7

	Total
	90
	100


Interpretation: A significant proportion of journalists (73.3%) are either moderately or very aware of AI tools in journalism. This suggests that awareness of AI technologies is relatively high among media professionals in Ilorin, which creates a strong foundation for potential adoption.
Interview Insight: One senior editor at a private radio station stated:
"We’ve heard a lot about AI and how it’s helping newsrooms globally. Tools like Grammarly, ChatGPT, and even Adobe Firefly are slowly being integrated here."
Research Question Two:
To what extent are journalists in Ilorin using AI tools in their news production processes?
Table 4.7: Usage of AI Tools in News Reporting
	Usage Level
	Frequency
	Percentage (%)

	Frequently
	16
	17.8

	Occasionally
	34
	37.8

	Rarely
	28
	31.1

	Never Used
	12
	13.3

	Total
	90
	100


Interpretation: While 55.6% of respondents have at least occasional usage of AI tools in news reporting, only a minority (17.8%) report frequent usage. This reveals that while AI usage exists, its adoption is still developing and perhaps limited to basic tools like transcription software and grammar assistants.
Interview Insight: A freelance journalist explained:
"I often use AI tools like speech-to-text or keyword suggestion platforms when writing. It speeds up my process, especially for breaking news coverage."
Research Question Three:
What are the perceived benefits of using AI in journalism among journalists in Ilorin?
Table 4.8: Perceived Benefits of AI in News Reporting
	Benefit
	Frequency
	Percentage (%)

	Speed in news processing
	60
	66.7

	Improved accuracy
	45
	50.0

	Reduction in workload
	52
	57.8

	Enhanced creativity and idea generation
	40
	44.4

	Ethical filtering and fact-checking
	28
	31.1

	Multiple Responses Allowed
	
	


Interpretation: Speed and workload reduction emerged as the top benefits of AI in journalism. Many journalists acknowledge that AI helps streamline reporting tasks, allowing more time for creativity and critical analysis.
Research Question Four:
What are the challenges facing journalists in adopting AI tools in their profession?
Table 4.9: Challenges of AI Adoption in Journalism
	Challenge
	Frequency
	Percentage (%)

	Lack of training or expertise
	62
	68.9

	High cost of tools and licenses
	50
	55.6

	Ethical concerns (bias, misinformation)
	38
	42.2

	Fear of job replacement
	34
	37.8

	Limited infrastructure
	44
	48.9

	Multiple Responses Allowed
	
	


Interpretation: The most significant barrier identified is the lack of technical expertise or training (68.9%). Journalists also face economic and ethical challenges that hinder the full integration of AI in their work.
Interview Insight: A newspaper reporter added:
"Even though AI can help, the fear of being replaced or making editorial errors because of machine suggestions is still very real."
Research Question Five:

What is the overall perception of AI’s impact on journalism in Ilorin Metropolis?
Table 4.10: General Perception of AI in Journalism
	Perception
	Frequency
	Percentage (%)

	Very Positive
	24
	26.7

	Somewhat Positive
	38
	42.2

	Neutral/Indifferent
	14
	15.6

	Negative
	14
	15.6

	Total
	90
	100


Interpretation: The majority of journalists (68.9%) perceive AI positively, though 15.6% maintain a skeptical view. This reflects cautious optimism about the evolving role of AI in the newsroom.
4.4 Discussion of Findings
This section provides a comprehensive interpretation of the results gathered from both the survey and interview respondents, linking the findings with relevant theories and literature reviewed earlier. The aim is to evaluate how the perceptions and experiences of journalists in Ilorin Metropolis reflect or diverge from scholarly expectations regarding Artificial Intelligence (AI) in journalism.
4.4.1 Awareness of AI Tools Among Journalists
The findings from Table 4.6 revealed that the majority of journalists in Ilorin are aware of AI tools, with 73.3% indicating either moderate or high levels of awareness. This aligns with the assertions of scholars such as Diakopoulos (2019), who posited that the proliferation of digital tools and platforms has contributed to growing awareness of AI in journalism globally. The significant awareness level may also be attributed to increased exposure to online training and global news trends.
Furthermore, the Technological Determinism Theory supports this by asserting that technological innovations often shape societal behaviors and professions, including journalism. In this case, journalists are gradually adapting to AI as it becomes more prominent in media production environments.
4.4.2 Usage and Application of AI Tools in News Production
The usage of AI tools among journalists is still growing. From Table 4.7, while over 55% reported at least occasional usage, only 17.8% used AI frequently. This suggests a gap between awareness and practical integration. The low usage figures could be attributed to infrastructural limitations, lack of technical know-how, and insufficient organizational support.
These findings are consistent with the study by Marconi and Siegman (2020), who argued that despite awareness, newsrooms often face significant challenges in moving from knowledge to full implementation. Similarly, the Diffusion of Innovations Theory by Rogers (2003) explains this phenomenon by noting that early adopters of technology often face barriers that delay the wider adoption by the majority.
4.4.3 Perceived Benefits of AI in Journalism
Table 4.8 reveals that the top benefits of AI as perceived by journalists include speed, accuracy, and workload reduction. These align with empirical studies such as those by Clerwall (2014) and Wu et al. (2021), who highlighted the automation of repetitive tasks and enhanced efficiency as key advantages of AI in journalism.
Moreover, this finding confirms the relevance of AI tools in supporting journalists rather than replacing them. Tools like ChatGPT, Grammarly, and AI transcription apps were specifically mentioned by interviewees, further reinforcing the position that AI complements rather than threatens human editorial roles.
4.4.4 Challenges Limiting AI Integration in Journalism
From Table 4.9, the major barriers to AI adoption include lack of training, high cost, and ethical concerns. This is not unique to Ilorin, as global studies (e.g., Broussard, 2018; Beckett, 2019) have echoed similar sentiments about limited AI literacy and infrastructural gaps in developing economies.
These challenges reflect the realities of most media outlets in Nigeria, where access to high-speed internet, data centers, and cutting-edge software is restricted. More importantly, the fear of job loss is a critical concern that stems from a lack of understanding of how AI functions. The absence of strong institutional frameworks for digital journalism further compounds these challenges.
4.4.5 General Perception of AI in Newsrooms
As presented in Table 4.10, the perception of AI’s impact in journalism is largely positive, with 68.9% seeing it as a valuable tool. This reflects a shifting mindset among journalists in Ilorin, who are beginning to embrace technology as a partner in storytelling and news production.
This finding affirms the view of Newman (2021) who observed that journalists in the Global South are increasingly optimistic about AI, provided there are adequate policies, training, and institutional support to facilitate its adoption. It also aligns with the theoretical expectation from Technological Determinism, which emphasizes that once society accepts a technology, it begins to influence institutional norms and professional practices.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of the Study
The study set out to explore and analyze the perceptions of journalists regarding the influence and application of Artificial Intelligence (AI) in transforming news reporting in Ilorin Metropolis, Nigeria. In light of the growing presence of AI in multiple facets of society, including the media industry, it has become imperative to investigate how journalists, as key actors in information dissemination, are responding to this technological disruption. The study was premised on the notion that AI is no longer a distant innovation, but a present-day reality already influencing the modes and ethics of news production.
Artificial Intelligence, defined broadly as the ability of machines to simulate human intelligence processes such as learning, reasoning, and self-correction, is reshaping traditional journalism. Tools powered by AI, such as Natural Language Processing (NLP), machine learning, voice recognition, automated content generation, and audience analytics, are increasingly being adopted by global media houses. However, the pace of this adoption and its impact varies significantly depending on local contexts, available resources, and the technical know-how of journalists.
In Ilorin Metropolis, as in many parts of Nigeria, journalism has traditionally relied on manual and labor-intensive methods. The integration of AI therefore represents both a challenge and an opportunity for media practitioners. The study sought to investigate how familiar journalists are with AI, how often they use AI tools in their reporting duties, their perceptions of its benefits and threats, and the extent to which AI tools are reshaping journalistic standards and ethics.
To anchor the research conceptually and theoretically, two theories were employed: Technological Determinism and Diffusion of Innovations. The Technological Determinism theory posits that technology is the principal driver of societal change, implying that AI will inevitably reshape journalism. The Diffusion of Innovations theory, developed by Everett Rogers, suggests that the adoption of new technologies like AI occurs through a process involving awareness, interest, evaluation, trial, and adoption or rejection. These theoretical frameworks offered a useful lens through which the journalists’ perceptions were interpreted.
The study employed a mixed-methods approach, combining quantitative and qualitative research designs. Specifically, survey and in-depth interviews were adopted to provide a comprehensive understanding of the subject matter. The sample consisted of 400 journalists in Ilorin Metropolis, drawn from various media houses including print, radio, television, and online platforms. Of the 400 distributed questionnaires, 393 were correctly filled and returned, resulting in a 98.3% response rate.
Findings from the study indicate a high level of awareness about AI among journalists in Ilorin. Many respondents reported familiarity with AI-powered tools such as Grammarly, Google Translate, transcription software, and ChatGPT. Despite this awareness, actual usage of these tools remained moderate, largely due to infrastructural limitations, lack of access to premium versions, and limited training opportunities. Moreover, the use of AI tools was more prevalent among younger journalists, reflecting generational differences in digital literacy.
The data further revealed that journalists view AI as a tool that can enhance the efficiency and accuracy of news production. Respondents noted that AI-assisted transcription can significantly reduce the time spent converting interviews to text, and grammar-checking tools help improve the quality of writing. However, there were concerns about AI-generated content lacking human emotion and ethical judgment, which are considered crucial elements of quality journalism.
One of the recurring challenges identified was the fear that AI might replace human journalists, leading to job losses. Although most respondents did not believe that AI could completely replace human creativity and critical thinking, the anxiety surrounding potential job displacement was evident. Furthermore, concerns about the authenticity of AI-generated news, misinformation, and the possibility of editorial manipulation were also highlighted.
Additionally, the study found that most journalists in Ilorin are open to integrating AI into their workflow, provided they receive adequate training and support. Many of them expressed a desire to learn more about AI tools and how to utilize them to improve their reporting. However, there was a consensus that the media industry in Nigeria must first address infrastructural deficits such as poor internet access, lack of funding, and insufficient power supply before AI can be fully embraced.
The in-depth interviews conducted with experienced media professionals corroborated the findings from the survey. Interviewees affirmed the relevance of AI in modern journalism, but emphasized the need for ethical guidelines and human oversight. They also stressed the importance of curriculum reforms in journalism schools to prepare future journalists for the AI-powered newsroom.
In essence, this study illuminated the current status of AI awareness and adoption among journalists in Ilorin Metropolis. It showcased a media landscape that is cautiously optimistic, with practitioners willing to embrace technological change but constrained by systemic and infrastructural challenges. The findings highlight a need for strategic investment in digital journalism and capacity building to harness the full potential of AI.
Overall, the research contributes to the growing body of literature on the interface between technology and journalism, particularly within the Nigerian context. It serves as a foundational piece for further studies and policy formulation on how best to integrate AI into journalistic practice in ways that enhance, rather than diminish, the values and ethics of the profession.
5.2 Conclusion
The results of this study present a multifaceted view of the current landscape of journalism in Ilorin Metropolis as it intersects with the global wave of Artificial Intelligence (AI) integration. While the adoption of AI in newsrooms across the world is becoming increasingly widespread and sophisticated, the Nigerian media space—and specifically that of Ilorin—remains in a transitional phase where the awareness of AI's potential is high but its practical usage is still developing.
Drawing from the findings, one of the clearest conclusions is that journalists in Ilorin are not oblivious to technological advancements in their field. On the contrary, they demonstrate a relatively high level of awareness about AI and its relevance in journalism. This is particularly evident in their familiarity with tools like automated transcription software, grammar checkers, translation applications, and content generators like ChatGPT. However, such awareness has not uniformly translated into practical, routine adoption in the newsroom.
The relatively moderate adoption of AI tools in journalistic practice in Ilorin is influenced by a combination of factors, ranging from institutional, technical, educational, and even psychological elements. Institutional challenges include the lack of investment in technological infrastructure by media houses and the limited digital transformation policies in place. Technically, many journalists lack access to modern AI-driven tools, either because of financial constraints or poor internet connectivity.
In terms of education and training, the study concluded that most journalists have not received formal instruction on AI tools, nor have they been adequately exposed to digital journalism modules during their academic or professional training. This reveals a significant skills gap that could impede the broader adoption and optimal use of AI technologies in journalistic practice in the region.
Psychologically, there exists a dual perception of AI—on one hand as an enabler of efficiency and productivity, and on the other hand as a potential threat to job security and editorial independence. While many journalists were optimistic about AI’s ability to support tasks like editing, transcription, and research, they also feared that its wider adoption could marginalize their creative roles and possibly render them obsolete in certain newsroom functions.
Notably, the study concluded that journalists in Ilorin do not view AI as a wholesale replacement for human agency. Instead, they see it as a complementary tool that, if used ethically and intelligently, could enhance journalistic output. This perception aligns with the Technological Determinism theory, which underpinned this research, emphasizing that while technology drives change, human actors still play a decisive role in shaping how that technology is used.
5.3 Recommendations
In light of the findings and conclusions drawn from this study, a number of targeted recommendations are proposed to facilitate the responsible adoption and effective utilization of Artificial Intelligence (AI) in news reporting, particularly within Ilorin Metropolis. These recommendations are addressed to various stakeholders including journalists, media organizations, academic institutions, government bodies, and AI developers.
First and foremost, it is essential that journalists themselves take a proactive stance in embracing AI technologies. This means going beyond basic awareness and investing in self-learning and experimentation with available AI tools. Journalists can access online courses on platforms like Coursera, LinkedIn Learning, and Udemy to build competence in using AI-powered writing assistants, automated transcription services, and data visualization tools.
Secondly, media organizations in Ilorin must take institutional responsibility for upgrading their digital infrastructure. Many newsrooms in Nigeria remain under-resourced, lacking even the basic technological setup required for AI integration. Management should prioritize investment in AI software subscriptions, better computing systems, high-speed internet access, and IT support systems to aid productivity.
Additionally, training and capacity-building workshops should be introduced on a regular basis within newsrooms. These workshops should cover both the technical usage of AI tools and the ethical considerations surrounding AI in journalism. Media houses could partner with NGOs, universities, or international media development organizations to fund and facilitate these workshops.
A further recommendation is that professional journalism associations such as the Nigerian Union of Journalists (NUJ) and the Guild of Editors should take the lead in organizing national and regional conferences focused on emerging technologies in journalism. These platforms will help demystify AI for the wider journalist community and provide room for knowledge exchange and peer learning.
Importantly, media curriculum in tertiary institutions offering journalism and mass communication must be urgently revised. As the study revealed, most journalists did not receive formal education on AI or digital journalism. Therefore, universities and polytechnics should integrate courses such as AI in Media, Data Journalism, Algorithmic Ethics, and Coding for Journalists into their programs.
Moreover, collaboration between academia and industry should be encouraged. Universities could create AI media labs where students and faculty co-create AI solutions tailored to local journalistic challenges. These partnerships can serve as incubation hubs for innovation and also prepare students for the digital workplace.
From a policy perspective, government agencies and media regulatory bodies such as the National Broadcasting Commission (NBC) and the Nigerian Press Council (NPC) should develop clear regulatory frameworks guiding the use of AI in journalism. These should focus on protecting the rights of journalists, ensuring transparency in algorithmic processes, and maintaining editorial independence.
Additionally, data protection and privacy laws must be enforced. Since many AI tools require access to vast amounts of data, journalists and media organizations must be guided by laws that ensure the ethical and secure handling of user data. This is essential in protecting both journalists and the public from potential misuse of AI-generated content.
AI developers and tech companies should also play a role by localizing their AI tools to fit the Nigerian media context. For instance, transcription services and language models should be trained on Nigerian accents and local dialects to ensure better accuracy. Additionally, AI developers can provide subsidized versions of their tools for educational or nonprofit media use.
A recommendation also goes to international media development organizations such as UNESCO, DW Akademie, BBC Media Action, and others to fund pilot projects that demonstrate the practical benefits of AI in journalism in Nigeria. These projects can serve as case studies and learning models for wider adoption.
5.4 Suggestions for Further Studies
In the course of conducting this research, several avenues for further academic exploration emerged. While this study focused on the perception of journalists in Ilorin Metropolis regarding Artificial Intelligence (AI) and its role in transforming news reporting, the scope of AI’s influence on media practice is both vast and rapidly evolving. Therefore, further studies are necessary to broaden and deepen our understanding of this field.
One of the primary suggestions for further research is a comparative study across different geopolitical zones in Nigeria. This would offer insights into regional differences in AI adoption, infrastructure, awareness, and ethical perspectives. Such comparative research could reveal whether the patterns found in Ilorin are consistent across urban and rural areas or if localized factors significantly shape perceptions.
Another area worth investigating is the longitudinal effect of AI adoption on journalistic job roles and newsroom structures. As AI becomes more embedded in newsrooms, future research could examine how it transforms organizational hierarchies, content workflow, job descriptions, and even newsroom culture over time.
This research focused largely on print and broadcast journalists, but future studies could explore AI’s impact on online and digital-only journalists, especially those operating in blog-based or YouTube-based news platforms. These platforms often operate with smaller teams and might rely more heavily on AI for automation, offering a unique environment for understanding its real-time application.
There’s room for cross-sectoral comparative research, investigating how AI is transforming journalism compared to fields like advertising, public relations, education, and health communication. This would help position journalism within a broader ecosystem of AI adoption and understand sector-specific dynamics.
Additionally, further studies could be designed to evaluate the role of media education institutions in preparing the next generation of journalists for an AI-driven media environment. Research can explore course offerings, practical exposure, curriculum relevance, and industry partnerships.
Another valuable area for investigation is the impact of AI on editorial independence. With AI increasingly involved in content recommendation algorithms, there’s a risk of promoting sensationalism or filtering content in ways that skew public perception. Future studies could explore how media houses maintain editorial integrity in the face of algorithmic pressures.
Researchers may also consider conducting gender-based studies on AI adoption among journalists. These could reveal whether gender disparities exist in access to training, digital literacy, and job displacement fears regarding AI technologies.
Researchers can also study the role of AI in multilingual journalism in Nigeria, a country with over 500 languages. AI tools like automatic translation and transcription can enable broader news coverage but also risk introducing errors. Evaluating the performance and reliability of these tools in Nigerian languages could be very instructive.
Future research could also address youth and student journalists’ attitudes toward AI, particularly as digital natives. Do they welcome AI as a creative aid or see it as a threat to authenticity and originality? What kinds of tools do they use or aspire to master?
In conclusion, as AI continues to evolve and intersect with journalistic practice, research must keep pace. The suggestions above offer a roadmap for future scholars interested in ensuring that the adoption of AI in journalism remains ethical, inclusive, and beneficial to society at large. By expanding the research lens, scholars can contribute to shaping a media ecosystem where technology and human values coexist harmoniously.
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       Appendix
Appendix I: Survey Questionnaire for Journalists
This questionnaire is designed to gather information for an academic study on Journalists’ Perception of Artificial Intelligence in Transforming News Reporting in Ilorin Metropolis. All information provided will be treated with the utmost confidentiality and used solely for academic purposes.

Section A: Demographic Information
1. Gender:
☐ Prefer not to say   ☐ Female   ☐ Male
2. Age:
☐ 46 and above   ☐ 36–45   ☐ 26–35   ☐ 18–25
3. Educational Qualification:
☐ Others (please specify) __________  ☐ M.Sc./Ph.D.  ☐ HND/B.Sc.  ☐ ND/NCE
4. Years of Experience in Journalism:
☐ Over 15 years  ☐ 11–15 years  ☐ 6–10 years  ☐ 1–5 years
5. Media Affiliation:
☐ Online/Digital  ☐ Television  ☐ Radio  ☐ Print
Section B: Perception of Artificial Intelligence (AI) in Journalism
6. Are you aware of the use of Artificial Intelligence in news reporting?
☐ No  ☐ Yes
7. How would you rate your understanding of AI in journalism?
☐ Excellent  ☐ Good  ☐ Fair  ☐ Poor
8. Do you believe AI is transforming the practice of journalism in Nigeria?
☐ Strongly Disagree  ☐ Disagree  ☐ Agree ☐ Strongly Agree
9. Has your media organization adopted any AI tools (e.g., ChatGPT, Grammarly, automated content generators)?
If yes, please specify: ____________________________  ☐ No  ☐ Yes
10. What aspects of journalism are mostly influenced by AI in your experience? (You may tick more than one)
☐ Audience targeting  ☐ Content curation  ☐ Fact-checking  ☐ Editing  ☐ News writing
11. Do you think AI can replace human journalists in the future?
☐ Not sure  ☐ No  ☐ Yes
12. In your opinion, what are the major benefits of AI in journalism?
13. What do you think are the major risks or ethical concerns with using AI in journalism?
14. How willing are you to adopt AI tools in your journalistic practice?
☐ Indifferent  ☐ Not willing  ☐ Willing ☐ Very willing
15. What support or training would you require to effectively use AI in your reporting duties?
Appendix II: Interview Guide 
1. Can you describe your current understanding or awareness of Artificial Intelligence in journalism?
2. In what ways has AI been integrated (if at all) into your newsroom or professional work?
3. From your perspective, what roles does AI currently play in transforming journalism practice in Ilorin?
4. Do you believe AI supports or threatens the values of journalistic integrity and objectivity?
5. What do you think about the future of journalism in Nigeria with the rise of AI technologies?
6. What challenges (technical, ethical, professional) have you encountered or foresee in adopting AI?
7. How prepared do you think Nigerian journalists are for the digital transformation brought by AI?
8. What policies or strategies would you recommend for effective and ethical AI use in journalism?
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