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LITERATURE REVIEW
2.1 	INTRODUCTION
This chapter reviews relevant literature to the study. Akinwumiju (2017) describes the review of related literature as involving the systematic identification, location and analysis of documents containing information related to the research problem. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will broadly focus on the following: (i) Conceptual framework, (ii) Theoretical framework, and (iii) Review of related studies.
2.2 	THEORETICAL FRAMEWORK
Diffusion of Innovation Theory
This study was based on diffusion of innovations theory of communication by Rogers (1995) as its theoretical foundation. The theory was coined from the work of a 19th century French legal scholar and sociologist, Gabriel Tarde, titled “the Laws of Limitation” (1903).
Diffusion of innovations theory states that an innovation (that is, an idea, new technique, or new technology) diffuses or spreads throughout a society in a predictable pattern. A few people will adopt an innovation as soon as they hear of it. Other people will take longer to try something new, and still others will take much longer. When a new media technology or other innovation is adopted rapidly by a great number of people, it is said to explode into being (Bryant and Thompson, 2002).
Applying this theory to the spread of vulgar words on social media among students at Kwara State Polytechnic offers valuable insights into the dynamics of this linguistic phenomenon.
Firstly, the theory underscores the role of the innovation itself – in this case, the use of vulgar language on social media. Vulgar words may be perceived as a linguistic innovation that, for various reasons, gains traction within the student community. The theory suggests that certain attributes of the innovation, such as its perceived relative advantage or compatibility with existing norms, contribute to its acceptance and diffusion.
Secondly, communication channels play a pivotal role in the spread of innovations. Social media platforms serve as the primary channels through which vulgar words are disseminated among students. The theory emphasizes the importance of these channels in facilitating the flow of information and shaping the diffusion process. The rapid and widespread nature of social media amplifies the reach and impact of vulgar language, influencing how students communicate and express themselves online.
Time is another critical factor in the diffusion of innovations. The theory recognizes that the adoption of new ideas takes time, and the spread of vulgar words on social media is likely to follow a temporal pattern. Tracking the evolution of linguistic trends over time allows researchers to identify critical points of adoption and understand the factors contributing to the sustained use of vulgar language within the student community.
The social system, comprising the interconnected network of students at Kwara State Polytechnic, is a central component of the diffusion of innovations theory. The theory suggests that individuals within a social system are connected through interpersonal relationships, and the adoption of innovations is influenced by these social ties. In the context of vulgar language, the theory allows researchers to explore how peer interactions and social networks contribute to the normalization and acceptance of such language on social media.
Individual characteristics and behaviors are integral to the diffusion process. The theory posits that certain individuals, labeled as innovators or early adopters, play a crucial role in influencing the wider population. Understanding the characteristics of students who actively engage in or resist the use of vulgar words on social media provides valuable insights into the factors driving linguistic innovation within the student body.
Social Learning Theory
Social Learning Theory was propounded by the Canadian psychologist Albert Bandura. Bandura introduced this theory in the 1960s and expanded on it over the years. His work has had a significant impact on the fields of psychology, education, and communication. Social Learning Theory posits that individuals learn from observing others, imitating behaviors, and experiencing reinforcement or punishment based on those observed behaviors. Bandura’s research on social learning has influenced various areas, including cognitive psychology, behavioral psychology, and educational psychology.
Observational Learning on Social Media
The vast landscape of social media serves as a virtual stage where Kwara State Polytechnic students actively engage in observational learning. Through textual posts, comments, images, and multimedia content, individuals have the opportunity to observe the behaviors and expressions of their peers. This observational learning process extends to language use, where the adoption of vulgar words can be influenced by what students encounter in their online interactions.
Modeling and Imitation
The process of modeling, a key component of Social Learning Theory, involves observing and replicating the behaviors of others. On social media, this can manifest as students imitating the language choices of their peers or online influencers. The digital environment facilitates the ease of imitation, allowing linguistic trends, including the use of vulgar words, to rapidly spread within the student community.
Vicarious Reinforcement
Vicarious reinforcement, another crucial element of Social Learning Theory, posits that individuals are motivated to adopt a behavior if they observe others being rewarded or positively reinforced for that behavior. On social media, the reinforcement comes in the form of likes, comments, shares, and other engagement metrics. If the use of vulgar language receives positive responses, individuals may be more inclined to incorporate similar language patterns into their own online communication.
The Impact on Language Norms
As students consistently engage with social media, the observational learning process contributes to the establishment of linguistic norms within their online communities. Social Learning Theory suggests that individuals may conform to the language patterns prevalent in their social environment to gain acceptance, approval, or a sense of belonging. Consequently, the spread of vulgar words becomes intertwined with the evolving language norms of the Kwara State Polytechnic student body.

2.3 	CONCEPTUAL FRAMEWORK
Concept of Social Media
Social media is not really new. While it has only recently become part of mainstream culture and the business world, people have been using digital media for networking, socializing, and gathering of information. Social media started as a concept many years ago but has evolved into sophisticated technology. The concept of social media can be dated back to the use of the analogue telephone for social interactions. The most recognizable use of social media was through innovative application, an online dialogue framework, created by Ward Christensen, a former IBM employee and Randy Suess. Initially they envisioned a place where they could immediately contact their co-employees for announcement, that is, meetings, reports, and other affairs, rather than making multiple phone calls, distributing memos and the like. They were looking into creating a computerized bulletin board, which is why they named the program CBBS (Computerized Bulletin Board System, 2019).
Soon enough, more and more employees contributed their ideas and comments in the said online community. That event was a momentous episode in the history of computer and internet. It was the birth of online social networking. The CBBS platform was made known to other companies and has been used for specific purposes. The Bulletin Board System expanded largely and began breaking into mainstream much sooner than it was planned. It was during the rise of the Internet Service Providers in the early 1990s when social networking sites began to flourish. Along with the availability of the internet service to people, many people rummaged to have themselves acquainted with the new technology.
Social media attained a great measure of success with the launch of the then very popular Friendster.com. Creator of Friendster, Jonathan Abrams concocted a perfect mix of popular features from earlier social networking predecessors. Friendster became an instant success and gathered about 3 million members who signed up in its early month of launch. Friendster unfortunately got out of hand and suffered from too many glitches in the server. Today, Friendster has been announced as a newly owned identity of a Malaysian company, and outshone by present social networking sites but still remains to be patronized most especially in Asia.
Another social media evolved called MySpace.com. The concept of MySpace opened the internet users to vast opportunities of self-expression which include wide control over a user’s profile content. In MySpace, users experienced the best of creating unique identities to show to the online world. MySpace remained as the uncontested favorite among all social networking sites until 2005 when it met its competitor in the market. Facebook.com started as a local social network made for the students of Harvard University. It was developed by sophomore Mark Zuckerberg. Facebook was actually made by hacking Harvard database containing identification images of students. The initial idea was to compare the faces of students with images of animals, for entertainment purposes. However, due to the potentially damaging contents of the site, the creators decided to put it down, before it caught the attention of the school authorities. The application was shut down, but the idea of creating an online community of students came into existence. The platform was then improved and sooner than they expected, Facebook.com ultimately offered the opportunity to the rest of the world. Facebook has grown to become the most popular and biggest social networking site with 800 million active users worldwide (Facebook statistics 2012). Other social networking sites continue to appear in the scene such as BlackBerry Messenger, Twitter, Google+, Flickr, Badoo, Amazon and many others (Bruce and Douglas, 2008).
Similarly, some refer to social media as social networks. However, the two terms are said to be the same side of a coin. Wikipedia defines social networks as “a social structure made up of individuals (or organizations) called nodes, which are connected by one or more specific types of inter-dependency such as friendship, kinship, financial exchange, dislikes, sexual relationships or relationship of beliefs, knowledge or prestige”. While it also defines social media as “media designed to be disseminated through social interactions, created using highly accessible and scalable publishing techniques”.
Boyd and Allison (2007) defined social network sites as “web-based services that allows individuals to construct a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection and view and traverse their list of connections and those made by others within the systems”. The definition focuses on platforms such as Facebook, Twitter, etc. Based on a strict theoretical understanding, all networked tools that allow establishing connections between at least two humans, have to be understood as social networking platforms.
Wikipedia notes that social media use internet and web-based technologies to transform broadcast media monologues (that is one to many) into social media dialogues (many to many). It supports the democratization of knowledge and information, transforming from content consumers into content producers. Kaplan and Haenlein, quoted in Ganiyu and Qasim (2011) defined social media as “a group of internet-based applications that build on the ideological and technological foundations of web 2.0, which allows the creation and exchange of user-generated content”.
According to Duarte (2009), “web 2.0” is derived from naming conventions in software, where upgraded web technologies are numbered. For instance, version of a technology may be numbered as 1.0, 2.0, 3.0, 4.0, 5.0, and so on. Essentially, Duarte writes, “web 2.0 refers to the functionality built into websites that allows people to put information on them more easily, share it with others and collaborate with them”. In other words, social networks are facilitated on the internet by the use of web 2.0 (and other versions such as web 3.0). Web-based applications, commonly information on the internet are also producers and disseminators of information, thus given rise to a new term “prosumers” (Ramanujam; 2008, p.243).
Classification of Social Media
Social media technologies take on many different forms including magazines, internet forums, weblogs, social blogs, micro blogging, wikis, social networks, podcasts, photographs or pictures, videos, ratings, and social bookmarking. By applying a set of theories in the field of media research (social presence and social richness) and social processes (self-presentation and self-disclosure), Kaplan and Haenlein created a classification scheme in Business Horizons article (2010), with six different types of social media which include:
i. Collaborative projects: example Wikipedia
ii. Blogs and microblogs: example Twitter
iii. Content communities: example YouTube
iv. Social networking sites: example Facebook
v. Virtual game world: example World of Warcraft
vi. Virtual social worlds: example Second Life
These social media services focus on some or all of the seven functional building blocks which are; identity, conversation, sharing, presence, relationship, reputation and groups. These building blocks help understand the engagement needs of the social media audience. For example, YouTube’s primary building blocks are sharing, conversations, groups, and reputation. Many companies build their own social containers that attempt to link the seven functional building blocks around their brands. These are private communities that engage people around a narrower theme, as in around a particular brand, vocation or hobby, than social media containers such as Google+, Facebook, and Twitter.
Components of Social Media
Social media has three components namely:
i. Concept (that is art, information, or meme)
ii. Media (physical, electronic, virtual or verbal)
iii. Social interface (intimate direct, community engagement, physical media such as print)
The use of social media involves many people sharing information with one another. It is a direct form of media which enables people to share information such as pictures, articles, videos, audio, tweets, comments, like, votes, etc. The distinguishing thing about social media is that much of the information is provided by amateurs and can be used to generate conversation. Duarte observes that “social media depends on interactions between people as the discussion and integration of words, images, and sounds around a multitude of subjects and feelings built by shared meaning around topics and experiences”. Journalists therefore, use these social media tools to disseminate information as well as gather news and evaluate people’s opinion on topical issues in the society.


Social Implications of Internet and Social Media
Internet has become a mass medium and relying on the internet diminishes the importance of the surveillance function of the traditional mass media. When a news event occurs, interested parties immediately post messages on the internet for others to read. This process represents a shift from tradition journalism, where the flow is from the top down. Editors decide what to cover and send reporters to collect the facts. Now the news starts at the bottom and is generated by people close to or with an interest in the news topic. In the light of the above, we will discuss some of the social issues posed by internet and social media.
i.     Lack of gatekeepers: there are gatekeepers in the mass media but social networks such as Facebook, Twitter, Yahoo, YouTube have no gatekeepers. This has several implications, first is the risk of overloading the system with unwanted, unrequested, trivial, irrelevant, worthless or inconsequential messages is increased tremendously. Gatekeepers also function as evaluators of information. Newspaper editors and television news directors consider the authenticity and credibility of potential news sources. If the system works properly, bogus news tips, unsubstantiated rumors, and false information are filtered out before they are published or broadcasted. Information obtained on the internet, however, comes without a guarantee. Some of it might be accurate, some of it you must use at your own risk. Example, some social media pages containing profiles of prominent people in the society may be operated by a computer.
ii.  Lack of interpretation: the internet may diminish the interpretation function of the media. Many computer bulletin boards and social media sites as we have seen exist for an impressive array of topics (Dominick, 2002 P. 318). Information from the internet is mostly raw, and has no interpretation; readers are left to make their own interpretation thereby, generating different opinions on an issue or event.
iii. Privacy concern: social media and internet also raises a number of privacy concerns. Maintaining a person’s privacy in the electronic age is not a new problem, but before the advent of the internet, compiling a detailed dossier on someone required days or even weeks of searching through records scattered in dozens of places. Today, computerized database let a person accomplish the same thing with only a couple of clicks of a mouse. For the past few years, many governments wrestled with these privacy problems to restrict the availability of personal information. The issue is complicated because many are concerned that government regulation will be so rigid that the legitimate searches for information would be difficult. Many prefer voluntary guidelines to laws (Dominick, 2002).
iv. Information Overload: The internet represents an information retrieval tool that is unparalleled. Providing a person knows how to use and understand it. In the days before the internet, students doing research, columnists and commentators will have to look things up in the text, reference book or encyclopedia source that had some recognized authority. Today, students, journalists, and other researchers can post a request for information with the relevant news groups or use a search engine to look for the topic. The credibility of response on the news group however, is open to debate when the web search indiscriminately displays a list of “sources” which may number in the thousands. Every source on the screen seems to have the same credibility, even though some may be from scientific documents and others from comic books.
v. Need for Regulation: the whole notion of how to regulate the internet is a vexing problem. Technology has out-paced legislation. The overall legal implications of internet are still nebulous. Copyright law is a good example: a 1997 conference organized by the United Nations World Intellectual Property Organization proposed new guidelines that cover digital forms of writing, music, artwork, but the guidelines are yet to be ratified by the 160 nations that participated in the meeting. Even with these guidelines, questions remain. If copyright holders are given exclusive right, would there be a per-use charge for anybody who accesses the material? How would this fee be collected? Or supposed your website has a link to another site that contains copyright material used illegally? Are you liable for a copyright violation? (Dominick, 2002).
On another front, if someone post libelous message on a social networking site or bulletin board, is the operator liable? What about pornographic content? Will the computer encourage escapism? Some people are already spending lots of time (and money) engaging in computer chats, computer games, computer shopping, sourcing for news. As more and more fun things come online, will we spend even more of our lives staring at computer screen? What happens when virtual reality becomes more appealing than “real” reality? Will large number of us, especially journalists and other stakeholders, abandon socially relevant pursuits for a romp in the media world?
Concept of Vulgar Language
Language. Vulgarity, in the sense of vulgar speech, can refer to language which is offensive or obscene. The word most associated with the verbal form of vulgarity is “cursing.” However, there are many subsections of vulgar words.
Vulgarity is the quality of being common, coarse, or unrefined. This judgement may refer to language, visual art, social class, or social climbers. John Bayley (2000) claims the term can never be self-referential, because to be aware of vulgarity is to display a degree of sophistication which thereby elevates the subject above the vulgar
Susan David (2009), “vulgar” simply described the common language or vernacular of a country. From the mid-seventeenth century onward, it began to take on a pejorative aspect: “having a common and offensively mean character, coarsely commonplace; lacking in refinement or good taste; uncultured; ill bred”
In the Victorian age, vulgarity broadly described many activities, such as wearing ostentatious clothing. In a George Eliot novel, one character could be vulgar for talking about money, a second because he criticizes the first for doing so, and a third for being fooled by the excessive refinement of the second. The effort to avoid vulgar phrasing could leave characters at a loss for words.
In George Meredith’s Beauchamp’s Career, an heiress does not wish to make the commonplace statement that she is “engaged”, nor “betrothed”, “affianced”, or “plighted”. Though such words are not vulgarity in the vulgar sense, they nonetheless could stigmatize the user as a member of a socially inferior class. Even favored euphemisms such as toilet eventually become stigmatized like the words they replace (the so-called euphemism treadmill), and currently favored words serve as a sort of “cultural capital. Vulgarity, in the sense of vulgar speech, can refer to language which is offensive or obscene.
The word most associated with the verbal form of vulgarity is “cursing.” However, there are many subsections of vulgar words. American psychologist Timothy Jay classifies “dirty words” because it “allows people interested in language to define the different types of reference or meaning that dirty words employ. One can see that what is considered taboo or obscene revolves around a few dimensions of human experience that there is a logic behind dirty word usage.” One of the most commonly used vulgar terms in the English language is fuck. Jay, Timothy (1992).
The use of social media is the most common trend among the activities of today’s people. Social networking sites offer today’s teenagers a platform for communication and entertainment. They use social media to collect more information from their friends and followers. The vastness of social media sites ensures that not all of them provide a decent environment for children. In such cases, the impact of the negative influences of social media on teenage users increases with an increase in the use of offensive language in social conversations. This increase could lead to frustration, depression and a large change in their behaviour. Hence, we propose a novel approach to classify bad language usage in text conversations. We have considered the English and Marathi languages as the medium for 26 textual conversation. We have developed our system based on a foul language classification approach; it is based on an improved version of a decision tree that detects offensive language usage in a conversation. As per our evaluation, we found that teenage user conversation is not decent all the time. We trained 3651 observations for six context categories using a Naïve Bayes algorithm for context detection. Then, the system classifies the use of foul language in one of the trained context in the text conversation. In our testbed, we observed 38% of participants used foul language during their text conversation. Hence, our proposed approach can identify the impact of foul language in text conversations using a classification technique and emotion detection to identify the foul language usage.
Effect of Social Media on Vulgar Language.
According to Dr. Thami Fadil, a Researcher in Political Science, Pennsylvania, United States says, Social media have been changing the individuals’ method for living in many ways especially in the objects linked to the communication domain, knowledge, and education. It means also suggest one of the necessities of human life will be achieved; to communicate and interact with other beings. Therefore, in the era of globalization, many people use social media around the world as a significant toll of their lives, but it influences changing the language that we communicate with others. In my opinion, social media have positive and negative effects on language.
There are many positive effects that social media changing language when people need to communicate with each other such as easy communication. So, social media often could be helpful, and give a positive value to language. For example, when we use a conversation in the tool’s social media, we have had many new words added to the language dictionary for doing a well understanding and could identify a better quickly responding to get clear feedback. As consequently, many people using this kind of communication to try to create a short way to communicate with each other such as abbreviations, emoticons, pictures, symbols, specific vocabulary, and meaning. In addition, to easily make communication many people use social media as a tool to learn with Correcting mistakes that online conversation gives help when the audience you are talking to correct when you misspell one word, or you write that incorrectly. This method going to be help learning faster from mistakes and recorrected. Even though many people agree they understand other’s emotions since of the pictorial use of language, but some of them don’t understand it depend on the difference of the generation. For example, the generation of 21centry could use and understand the kind of language coming from the social media effect on language nor other generations could not. As a result, the positive effect of social media on the changing language could be given a value to more making easier the tongue and ever to contribute to development.
Nevertheless, there are many negative effects that social media changing language when people need to communicate with each other’s such as people most of the time deformed words and deviation from the mother tongue. Moreover, speakers make mistakes when they use slang and acronyms, and they use shorten some words. Also, many people deformed words when they Use of incorrect grammar and expression, demonstrating thoughts more in pictures than in words or use any abbreviations. As consequently, we are living in a period in which people doing everything quickly. No one has the time to use language correctly with correct structure in this century. Then, we are living in a period in which people doing everything quickly. Nobody has time to use language with complete thought and grammar since we are living in a period in which people trying to simplify things. For example, Instagram and Facebook users use to shorten words like #hashtags. There are no complete thoughts, meaning and not all people understand the word. As a result, the language will lose its roots, Elderly people cannot understand this kind of communication and users become lazy in the correct use of this kind of language.
In my view, the negative effects that social media has on the language are more than the positive effects. This is means that language becomes to change grammatically, speaking changes in a rapid way and the social media domain is not a real world. For example, when people using a word becomes a trend on social media all users try to use that, but this does not help the language because not all trendy words are used in a correct way. Also, when new words are used on social media, the existing language is used less. As a result, the negative effects that social media changing language push to create obstacles to communicate, become poorer in vocabulary, and have a possibility to return to communication through symbols. In conclusion, social media has many positive and negative effects on language, but negative effects are more than positive since language has some structure and procedure that must be respected if we need to protect the language. I propose to link the language with the local culture to more understanding the roots of language and protect the tongue.
2.4 EMPIRICAL REVIEW
This chapter reviewed the concepts of social media, concept of vulgar language, and other relevant of the study. It also discussed some online writing tips, tools for online journalists, classification of social media, social implications of internet and social media as well as forms of languages.
Tertiary students are expected to read and keep abreast of what is happening around them. However, that apparently does not happen anymore, thanks to the advent of the social media. Many tertiary students now spend quality time surfing the internet on gossips and other immaterial issues. Different studies have revealed that most individuals never finish reading a fiction book from cover to cover after leaving school (Brydolf 2007).
Also, there are distinct investigations which reveal that many students have graduated from institutions with inadequate reading abilities, attributing it to the weak culture developed during their university days (see Singh 2011). In most tertiary institutions, learners do not read, even the few who read, only do so as a means of passing their examinations (Paul et al. 2012). The libraries that are intended for reading have now been turned into browsing centres, points of reference and copying of lecture notes as only a few students are seen reading in the libraries most times.
As Shabo and Usofia (2009) pointed out, the reading culture of learners has been washed down the drain as a consequence of the evolution of technology and advent of social media. Reading is the fundamental factor that determines the foundation of prominence in people’s lives irrespective of status, gender, and age. It improves and develops an individual and is also essential when writing an examination. One of the principal cause for the dwindling speed at which students read is as a result of the invasion of social media as mentioned earlier.
Further, users around the world, whether teens or college students share personal information on social media. Most individuals disclose personal information on their profiles. Research on social media found a paradox, a discrepancy between privacy concerns and actual privacy settings (Barnes 2006).
Analyses of profiles have found that social media users, especially students provide a significant amount of personal information on public profiles.
Gross and Acquisti (2005) examined the Facebook profiles of more than 4000 tertiary students and discovered that only a little percentage had changed the default privacy settings (Lukas 2006). The question that arises is it secured enough that students share their personal information since it has become a significant aspect of their live.
Boyd and Allison (2007) defined social network sites as “web-based services that allows individuals to; construct a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection and view and traverse their list of connections and those made by others within the systems”. The definition focuses on platforms such as Facebook, Twitter, etc. Based on a strict theoretical understanding, all networked tools that allow establishing connections between at least two humans, have to be understood as social networking platforms.
Wikipedia notes that social media use internet and web-based technologies to transform broadcast media monologues (that is one to many) into social media dialogues (many to many). It supports the democratization of knowledge and information, transforming from content consumers into content producers. Kaplan and Haenlein, quoted in Ganiyu and Qasim (2011) defined social media as “a group of internet-based applications that build on the ideological and technological foundations of web 2.0, which allows the creation and exchange of user generated content”.
Duarte (2009), “web 2.0” is derived from naming conventions in software, where upgraded web technologies are numbered. For instance, version of a technology may be numbered as; 1.0, 2.0, 3.0, 4.0, 5.0, and so on. Essentially, Duarte writes, “web 2.0 refers to the functionality built into websites that allows people to put information on them more easily, share it with others and collaborate with them”. In other words, social networks are facilitated on the internet by the use of web 2.0 (and other versions such as web 3.0). Web-based applications, commonly information on the internet are also producers and disseminators of information.
Social media are computer-mediated technologies that allow the creating and sharing of information, ideas, career interests and other forms of expression via virtual communities and networks. The variety of stand-alone and built-in social media services currently available introduces challenges of definition. However, there are some common features.
1. Social media are interactive Web 2.0 Internet -based applications.
2. User-generated content, such as text posts or comments, digital photos or videos, and data generated through all online interactions, are the lifeblood of social media.
3. Users create service-specific profiles for the website or app that are designed and maintained by the social media organization.
4. Social media facilitate the development of online social networks by connecting a user’s profile with those of other individuals and/or groups.
Social media use web-based technologies, desktop computers and mobile technologies (e.g., smart phones and tablet computers ) to create highly interactive platforms through which individuals, communities and organizations can share, co-create, discuss, and modify user-generated content or pre-made content posted online. They introduce substantial and pervasive changes to communication between businesses, organizations, communities and individuals. Social media changes the way individuals and large organizations communicate. These changes are the focus of the emerging field of technoself studies. In America, a survey reported that 84 percent of adolescents in America have a Facebook account. Over 60% of 13 to 17-year-olds have at least one profile on social media, with many spending more than two hours a day on social networking sites. According to Nielsen, Internet users continue to spend more time on social media sites than on any other type of site. At the same time, the total time spent on social media sites in the U.S. across PCs as well as on mobile devices increased by 99 percent to 121 billion minutes in July 2012 compared to 66 billion minutes in July 2011. For content contributors, the benefits of participating in social media have gone beyond simply social sharing to building reputation and bringing in career opportunities and monetary income.
The mass media perform their functions in every society. As they perform their functions in society, they do not work in isolation or in a vacuum, but in conjunction with other social institutions such as family and kinship, educational, economic, internal and cultural social function of the mass media.
According to Okunna (1999) “Mass Media as a socializing agency works closely with other socializing agencies like the family, the school, the church, and the peer group. Through the process of socialization, the individual is made aware of and internalizes the 38 values, norms and acceptable behavior patterns of the society. To internalize means to learn something so well that it becomes a part of you. The mass media as a socializing agency provides a common knowledge, the internalization of which enables people to operate as effective members of their society.
2.5 APPRAISAL OF THE REVIEW
The review on "The Impact of Social Media on the Spread of Vulgar Words Among Kwara State Polytechnic Students" offers a comprehensive exploration of a pertinent issue within the academic context. Its strengths are evident in the relevant research objectives, structured methodology, and consideration of demographic factors. The study's relevance is underscored by its timely exploration of the influence of social media on language use, reflecting the contemporary communication landscape. The incorporation of a Likert scale questionnaire provides a systematic and measurable approach, offering quantifiable data for analysis. Demographic considerations, including gender, age, and academic year, enrich the study by acknowledging potential variations in perceptions across diverse student groups.
However, certain limitations merit attention. The study's sample size appears limited, and a more extensive representation of the Kwara State Polytechnic student population would enhance the study's external validity. The subjective nature of the Likert scale might oversimplify the nuanced attitudes towards vulgar language, warranting a complementary qualitative component to capture the depth of student experiences. Furthermore, addressing potential response bias is crucial to ensure the reliability of the findings. Measures such as anonymity assurances and transparent communication regarding the research’s purpose could mitigate this bias.
The study's potential for practical recommendations is a commendable aspect. Depending on the findings, interventions and awareness programs can be designed to promote responsible online communication, contributing to a positive and respectful virtual environment among students. While the review provides valuable insights, addressing the mentioned limitations expanding the sample size, complementing quantitative data with qualitative insights, and mitigating potential biases would fortify the study's credibility and applicability within the broader context of Kwara State Polytechnic.
