  CHAPTER THREE
     METHODOLOGY
3.1 Introduction 
This chapter will cover the research design in the study, the method, population (universe) of the study, sampling technique, sample size, data collection instrument and the method of data analysis. 

3.2 Research Design
The descriptive cross-sectional survey research design will be employed for gathering data in this study. This decision to utilize this design was due to the nature of the study. 
 The quantitative research method was adopted for this study. This method was specifically adopted, because it present and analyze data using numbers in all the process. 
3.3 Population of the study
The population of this study is Mandate market women but due to no recorded data of the total population of market women in Mandate, we will consider using the total population of residents in Ilorin West as Mandate is located in Ilorin West of Kwara state. According to the National Population Commission (2015), the 2006 census indicates that the total population of Ilorin West is 364,666 the total population is 364,666
3.4 Sampling Technique
The purposive and the accidental sampling techniques will be simultaneously used for data gathering from the respondents. The population (market women) will be purposively chosen being that this study revolves round market women specifically, and their listening habits. Also, due to the language barrier that some of the market women might not understand English, the researcher will interpret the questions to them. 
3.5Sample size
The sample size for this study was gotten using the Taro Yamani (1964) sample size formula. This table estimates the sample size to be used for a given population. 
N
1+N X 0.072	
364, 666
1+ 364, 666 X 0.0049
364, 666
1 + 1786.8634
364, 666
1787.8634 	N= 203.96748432
Approximately N= 204
3.6 Data collection instrument
The data collection instrument is the self-administered questionnaire. The questionnaire will contain only close-ended questions which will have section A and B. Section A for demography variables while B for psychographic. 
3.7 Method of data Analysis
The data will be descriptively analyzed, and recorded, presented and organized in percentages and frequency tables using SPSS version 23.0.

  

