
              CHAPTER ONE
               INTRODUCTION
1.1 Background of the study
Radio has been defined as a medium of communication which allows for transmission of spoken words, music and other signals through waves to areas within its broadcasting radius. The waves enable the transmission of communication signals that send information in form of radio messages which create a visual effect in the mind of the listener (Emma, 2007). Ottah (2015) notes that radio creates a form of intimacy between the listener and the presenter and this is because of the emergence of technology such as phones, facebook, twitter which has enabled radio to be two-way communication unlike in the past when it was one way (Odero & Kamweru, 2000).

Radio communication has continued to gain momentum globally. According to the World Fact Book (2010), more than 44,000 radio stations exist and operate worldwide. This assertion is supported by UNESCO Institute for Statistics (2011) who indicated that radio accounts for 86% of the total listenership time globally. The institute further found that the radio listenership is eight times that of TVs in the global arena (UNESCO Institute for Statistics (UIS, 2011). 25 out of 51 countries (49%) have radio channels available on a combined platform, while 13% are available on cable only and 8% on satellite only (UIS, 2011).
In the rural Philippines, radio has been indicated to be the most dependable medium in the distribution of news or surveillance, informing and entertaining the people. This has been attributed to the mountainous nature of the country which creates a challenge as mountains often blocked TV signals. However, radio is listened by 85% compared to less than 60% households that listen to the TV (Info said, 2012). In 2009 radio was used in Brazil by 88% of households, 80% cars and 36% of mobile phones (Brazilian Institute of Radio listenership has also increased due to the invention of many gadgets that has features installed in them for receiving radio and this has been made possible with the new technologies. 
According to (Bittner 1996) radio listeners are not restricted to listening to radio through the sets but some use their mobile phones, some cars also have radio installations, ipads, ipods, mp3 players and radio internet among the others, the availability of radio in different platform has made it to be more accessible. Advancement in technology has resulted in the invention of several devices equipped with radio receiving features. No longer do people listen to the radio through rediffusion boxes or immobile radio sets. The invention of miniature devices equipped with radio components has given radio vast mobility, making it the predominant news source for on-the-go population (Bittner, 1996).
It is a fact that since women constitutes the bulk of the populace, their role in sustainable development cannot be overlooked. Their resources have been properly mobilized and channeled in order to achieve or aim at desired goals. The women are noted for being custodians of the future (Alhassan, 2016). Depending on the parameters used, there are different classes of women in Nigeria. While some belong to the working class, a substantial population belongs to the business group; while other are caged in the homes to cater for the family. The position and status of women determines how they relate to their various environments. 
One cannot compare the contribution of the less privileged women in society to the privileged. Today, women's aspirations and status are just as diverse as that of men, as they participate in politics, they get firsthand information from the mass media by listening to radio, watching television, reading newspapers and magazines (Alhassan, 2016).
Because of the numerous potentials of radio in ensuring rural development (Alhassan, 2016) believes that; it is answerable to determine how people, especially women, who are the recipients of radio messages react to radio programmes, their radio listening habit and how often they expose themselves to radio programmes.
1.2 Statement of the Problem
Radio broadcasting has grown tremendously in Nigeria. Currently, there is no state in Nigeria that does not have a radio station. It is also important to note that the deregulation of the broadcasting industry in 1992 through the instrument of Decree Number 38 (later amended to decree number 55 in 1999) has further increased the number of the radio stations in the country with the establishment of private radio stations.

Audiences listen to radio for different purposes and in different ways. Therefore, there is always the tendency that people will prefer one station to the other or a certain radio programme to others. Invariably, there are various factors that influence how, when, and why individuals listen to radio broadcasts or attend to mass media generally. All these bother on listening behaviour and how it affects the socio-economic life of the people. There is the need to study the extent to which the radio transmissions received in Ilorin benefit the Mandate Market women who are business oriented. The question here is what is the radio listening behaviour among the market women in Mandate Ilorin? The frequency and rationale of their listenership is unknown.
Therefore, it is in this context that this work will study the radio listenership pattern among market women in Mandate Ilorin West kwara State.
1.3 Research Objectives
1. To find out the Mandate market women level of preference for radio to other media of mass communication.
1. To ascertain radio station and type of programme most preferred by Mandate market women.
1. To determine the gratification derived by Mandate market women from the type of programme they listen to

1.4 Research Question
1. What is the Mandate market women's level of preference for radio to other media of mass communication?
1. Which type of radio station and type of programme most preferred by Mandate market women?
1. Which type of gratification is derived by Mandate market women from the type of programme listened to?
1.5 Significance of the study
This study is significance since it has to do with assessment of Mandate market women radio listenership pattern. Also, this study will be essential to radio station in Ilorin to improve in their programmes in order to increase their listenership in the state. 
More so, this research would serve as a stepping stone for further studies in this area of communication.
1.6 Scope of the Study
This study is strictly limited to Mandate market women in Ilorin West Local Government Area, Kwara State. It mainly focused on the pattern of listenership among the market women in the area of study.
1.7 Definition of Terms
The following terms below would be defined within the context of this study:
Radio: According to Karikari (1994) as cited in Bormann (2015, radio is an electronic medium that appeals to various populations separated by location, race, sex as well as other social, economic and political factors. Therefore radio in this context refers to the audio appeal medium that send message to heterogonous audiences simultaneously.
Listenership Pattern: This means how the market women listen to radio programmes. It encompasses the; habits of listeners, the time of listenership, their favourite radio stations and programmes, and the rationale for listenership
Market women: This refers to women that are (usually informal) traders who sell various goods like groceries, utensils and other household consumables. Market women in this context refer to those who offer various services like; tailoring, nail painting etc.










 

