CHAPTER FIVE

                   SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Introduction
This chapter comprises the summary of the study, the conclusion and the recommendations that were proffered by the researcher. 

5.2 Summary
This study examined radio listenership pattern among market women in Mandate Ilorin. Survey research method was adopted in selecting sample of 204 respondents which 179 questionnaires properly filled and returned.
Chapter one of this study discuses the background of the study, problem statement, research objectives, research questions, scope of the study and definition of terms. Chapter two focused on literature review where some literatures related to the study were reviewed, also empirical studies and theories were reviewed. The study was anchored on Uses and Gratification theory. Chapter three of the study comprises of research design, population of study, sample size, sample techniques, research instrument and method of analysis. Chapter of the project focused on the data analysis and interpretation which the study established the following findings. 
The study hereby established the following findings. 
1. The study reveals that majority of the market women in Mandate have access to radio that listen to very often even during their business hours. 
2. The study reveals that Sobi FM is their favourite radio station that they listen to follow by Diamond FM and others. 
3. The study shows majority of the market women listen to programmes on their radio and they mostly tune in to listen to education programme. This mean they listen to programmes that imbibe knowledge in them. 
4. Also, majority of the respondents indicated that their gratification from listening to radio can be channel towards it education and entertainment programme. 
5. More so, from the result radio serve as a communication channel that inform the market women and they hold to it liking due it colouration b communicating with them in their mother tongue.  
5.3 Limitation to the Study
The study was limited on the assessment of radio listenership pattern among market women in Mandate Ilorin.
	
5.4 Conclusion
This study concluded that market women in Mandate Ilorin kwara state listen to radio and their motive is to be kept abreast of information and being educated on whatever phenomenon that can leads to improvement on their social life. 
Also, Sobi FM is most preferred among other stations and any grass root language programme is embraced by them as it is being regarded as an act of interactivity.  




5.5 Recommendations
From the study it was observed that on radio programme have enormous contributions on market women in Ilorin but with this study, the following recommendations should be taken into consideration. 

1. Each radio station should set aside a segment to enlighten market women on business as result showed that business news is not well embraced among them
2. So far market women cherish station that accommodates phone in programme, radio stations should entertain the habit of inviting market leaders to sensitize on any business issue.  

5.6 Suggestions for Further Studies
There should be a research on the impact of business news on market women in Ilorin.  
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