[bookmark: _GoBack]STUDENT INDUSTRIAL WORK EXPERIENCE SCHEME (SIWES) REPORT

HELD AT
AR-RASAK MULTIVENDOR INT
OLD JABBA ROAD BESIDE I.D PRECROUS PHARMACY ELEKOYANGAN ILORIN KWARA STATE.
BY
SULYMAN FATIMOH SULYMAN
ND/23/MKT/PT/0034
SUBMITED TO

DEPARTEMENT OF MARKETING INSTITUTE OF FINANCE AND MANAGEMENT STUDIES, KWARA STATE POLYTECHNIC, ILORIN

INPARTIAL FULFILMENT OF THE REQUIREMENT FOR THE AWARD OF NATIONAL DIPLOMA (ND) IN MARKETING DEPARTMENT.





TABLE OFCONTENTS

Title....................................................................................................................... 1

Dedication.............................................................................................................. 2

Acknowledgement................................................................................................. 3

Table of Contents................................................................................................... 4

Chapter One: Introduction......................................................................................5

Chapter Two: Activities during SIWES................................................................. 8

Chapter Three and Four:  Two Chapter reporting on work actually carried out with clear statement on experience gained .....................................................................15

Chapter Five: Summary, Conclusions and Recommendation…………............ 19










CERTIFICATION
I hereby certify that this report was compiled by me, SULYMAN FATIMOH SULYMAN, with matriculation number ND/23/MKT/PT/0034, and submitted to the Department of Marketing, Institute of Financial and Management studies, Kwara State Polytechnic, Ilorin.



















DEDICATION
          This report is dedicated to Almighty God for seeing me through, I also dedicate it to my Parents.

 

 

 

 

 

 

 

 

 

 

ACKNOWLEDGEMENT
Special appreciation goes to my Parents for their love and care. I applaud them for making me fall in love with education and for always keeping me in check with my fashion design skills.
          My gratitude is incomplete without acknowledging my maternal family for their support and contribution to my onward progress in life.
          A big thank you to my colleagues from different institutions.

         



















CHAPTER ONE
1.0 Introduction to SIWES
The Student Industrial Work Experience Scheme (SIWES) was established by the Industrial Trust Fund in 1973, to solve the problem of lack of adequate practical skill preparing for employment in industries by Nigerian graduates of Tertiary Institution.
The scheme exposes students to industrial skill necessary for a smooth transition from the opportunity of being familiarized and exposed to the needed experience in handling machinery and equipment, which might not be available in the educational institutions.
Participating of SIWES has become a necessary per-condition for the Award of Certificate in specific discipline in most institution of Higher Learning in accordance with the Education Policy of the Government.
This report was based on the relevance and importance of Student Industrial Work Experience Scheme (SIWES) program with the aids of Industrial Trust Fund (ITF).
The task of education, our scientific, engineers and techniques does not only lay hands on classroom learning, but also industrial based.
1.1 Background of the Organization
The Kwara State Television Authority (KTVA) is a state-owned broadcasting corporation located in Apata Yakuba, Ilorin, Kwara State. Established to provide quality broadcasting services to the residents of Kwara State, KTVA aims to inform, educate, and entertain its audience through various programs. The station operates on both terrestrial and digital platforms, ensuring a wide reach.
1.2 Objectives of the Industrial Training
The primary objectives of the Industrial Training (SIWES) at KTVA include:
· Gaining practical experience in broadcasting and media production.
· Understanding the operational dynamics of a television station.
· Applying theoretical knowledge acquired in the classroom to real-world scenarios.
· Developing skills in video editing, sound engineering, and content creation.
1.3  AIM AND OBJECTIVES OF THE SCHEME
The theory and practical skill are necessary for the technological development of
industrial work, so if we agree with this fact therefore, it means that SWIES program is important as the classroom instruction will be relieved.
SOME OF THE OBJECTIVES OF SIWES ARE LISTED BELOW:
·  It provides opportunity for students to apply for his or her knowledge in real
work situation.
· It makes transaction from school to world easier.
· It expose student to his/her course of study industrial practice for adequate
acquisition of vital experience.
·  To train students to be punctual and efficient in their daily endeavor.
· To train students for specific job and vocational work.
1.4 THE TRAINING LOGBOOK
The logbook is to assist student to keep an accurate record of the training and it show the department and section in which the student has worked and the period of times spent in each department or section. The students must record the activities of each working day clearly with sketches and diagram where necessary.
Student must submit the logbook to their industry based supervisor at the end of every month throughout the period of the SWIES program. The academic staff of your institution will check the logbook during their visit to ensure that proper training is being received by the student and record their comments. 
1.5 SOME OF THE OBJECTIVES OF THE TRAINING LOGBOOK ARE LISTED BELOW:
The objective of Industrial Training cannot be over emphasized, it enable
various Higher Institutions in Nigeria, students of particularly in Science Department to acquire a good knowledge in all their field of study among the benefit of Industrial attachment to Technical ship Education in General and to the students of under-going in particular.
This includes the following benefits:
· Students are able to see all they have been taught in class.
· SIWES programmed exposes to andoffices both government and private set-up.
· Student should know how economy the life is to make their lives through the
economy.
· Students are able to acquire more knowledge of other occupation which is
different from their field of study.
· It gives students the opportunity to know how to plan and execute various
techniques relating to their field of studies.

1.6 BODIES INVOLVED IN THE MANAGEMENT OF SIWES
The bodies involved in the management of SIWES are;
i. Federal government.
ii. Industrial Training Funds (1TF).
iii. Other supervising agencies which include, National University Commission
NUC National Board for Technical Education (NBTE) and National Council for College of Education (NCCE).
1.7 IMPORTANCE OF SIWES TO STUDENTS
SIWES stands tor Student Industrial Work Experience Scheme. It 1s a program
designed to expose students in tertiary institutions to practical work experience in their field of study, typically for a period of six months to one year. The importance of SIWES can be outlined as follows:
Practical Exposure: SIWES provides students with the opportunity to gain practical
experience in their chosen field. This hands-on experience helps students to understand theoretical concepts better and apply them in real-world situations.
Skill Development: Through SIWES, students have the chance to develop important skills relevant to their discipline. This includes technical skills, problem solving abilities, communication skills, teamwork, and time management skills.
Industry Relevance: SIWES helps students to understand the practical aspects of their field and how it applies to the industry. This firsthand experience can guide students in aligning their academic pursuits with the demands and realities of the job market.
Networking Opportunities: During SIWES, students interact with professionals in their field, which can lead to valuable networking opportunities. These connections can be beneficial for future job prospects, mentorship, and gaining insights into the industry.
Employability: SIWES enhances students' employability by providing them with relevant work experience. Employers often prefer candidates with practical experience and SIWES provides students with a platform to acquire this experience before entering the workforce.
Career Exploration: SIWES allows students to explore different career paths within their field of study. By working in various departments or roles during their industrial training, students can better understand their interests and strengths, helping them make informed career decisions.
Personal Development: Beyond academic and professional skills, SIWES also
contributes to students' personal development. They learn to adapt to work
environments, manage responsibilities, and develop a sense of professionalism and work ethic.
Curriculum Enhancement: SIWES serves as a bridge between academic learning and practical applications. Feedback from SIWES placements can help educational institutions update and enhance their curriculum to better meet the needs of the industry.
1.8 Scope of the Report
This report covers the activities and experiences gained during the SIWES program at KTVA, detailing the various departments I interacted with and the skills acquired over the training period.




CHAPTER TWO
2.0 DESCRIPTION OF THE ORGANIZATION
2.1 History and Background of Ar Rasak Multivendor Venture
Ar Rasak Multivendor Venture is a Nigerian business enterprise involved in the sale, distribution, and promotion of various consumer products and services. The company operates as a multi-vendor platform, bringing together suppliers, distributors, and consumers under one umbrella. Over the years, it has established itself as a reliable brand known for quality service delivery and customer satisfaction. 
The company is committed to providing affordable products to customers while ensuring that vendors and suppliers benefit from wide market access.
2.2 Organizational Structure
The organization operates under a functional structure, where roles are grouped according to departments. The major departments include:
· Administration – overseeing policies and general operations.
· Finance and Accounts – managing financial records and transactions.
· Marketing and Sales – promoting products and services.
· Procurement and Supply Chain – handling sourcing and logistics.
· Customer Service – ensuring customer satisfaction and resolving complaints.
The Marketing Department is directly supervised by a Marketing Manager, who reports to the General Manager of the company.
2.3 Functions of Various Departments
· Administration Department: Ensures smooth day-to-day management of staff and resources.
· Finance Department: Handles budgeting, auditing, and financial accountability.
· Marketing Department: Responsible for promotions, branding, advertising, and customer engagement.
· Procurement Department: Sources goods and manages relationships with suppliers.
· Customer Service Department: Provides after-sales services and maintains customer loyalty.
2.4 The Marketing Department and Its Role
The Marketing Department is the heartbeat of Ar Rasak Multivendor Venture. Its functions include:
· Designing and executing marketing strategies.
· Managing social media and digital campaigns.
· Conducting market surveys to identify customer preferences.
· Organizing promotional events and discount sales.
· Strengthening brand awareness and reputation.


















CHAPTER THREE
3.0 EXPERIENCE GAINED DURING SIWES
3.1 Duties Assigned in the Marketing Department
During my 12 weeks of training, I was assigned several tasks, including:
· Assisting in the preparation of marketing strategies.
· Participating in promotional campaigns.
· Updating and managing social media handles.
· Conducting customer surveys and preparing reports.
· Designing simple flyers and advertisements.
· Assisting in sales and client relationship management.
3.2 Practical Work Carried Out
Some practical activities carried out include:
· Digital Marketing: Learning how to create Facebook and Instagram adverts to reach targeted audiences.
· Sales Promotion: Participating in discount sales to boost product patronage.
· Customer Engagement: Attending to customer inquiries both online and in person.
· Market Survey: Collecting and analyzing data about customer preferences and competitors’ activities.
3.3 Skills Acquired
The skills I acquired include:
· Communication and interpersonal skills.
· Digital marketing and social media management.
· Report writing and data analysis.
· Teamwork and collaborative problem-solving.
· Creativity in designing promotional content.

3.4 Challenges Encountered
Some challenges faced during my training were:
· Difficulty in mastering some digital marketing tools at the early stage.
· Pressure of meeting sales and promotional targets.
· Limited resources for executing marketing campaigns.
· Balancing multiple tasks within a short timeframe.
3.5 How Challenges Were Overcome
· I overcame technical challenges by seeking guidance from supervisors and using online tutorials.
· I managed time effectively through prioritization and teamwork.
· Limited resources were managed through innovative, low-cost marketing strategies.





















CHAPTER FOUR
4.0 SUMMARY, CONCLUSION, AND COMMENDATIONS
4.1 Summary of SIWES Experience
The 12-week SIWES program at Ar Rasak Multivendor Venture was highly beneficial. I was exposed to practical aspects of marketing such as sales promotion, market surveys, and digital marketing. I also gained interpersonal and communication skills, which will be useful in my career development.
4.2 Conclusion
The SIWES program is an important platform for bridging the gap between classroom theory and workplace practice. My experience at Ar Rasak Multivendor Venture gave me practical insights into marketing operations and helped me develop skills that cannot be taught in a lecture room.
4.3 Recommendations for the Organization
· The organization should invest more in digital marketing tools.
· Regular training workshops should be organized for staff.
· More financial support should be allocated to marketing campaigns.
· Interns should be given more exposure to project leadership.
4.4 Recommendations for Future SIWES Students
· Students should take SIWES seriously as an opportunity to learn practical skills.
· They should actively ask questions and seek guidance from supervisors.
· They should document daily activities for easier report writing.
· They should embrace teamwork and professionalism at all times
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