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ABSTRACT
This study examines the perception and uses of X by Nigerian youth and their participation in the 2023 general election. The objectives include determining the motivation, behind the use of X for political participation, the extent of its use, and how it influenced youths’ decisions to support candidates using a survey research design, data were collected from 200 mass communication students at Kwara State Polytechnic through a structured questionnaire. The finding revealed that X was a crucial platform for political engagement with a significant majority of respondents acknowledging its role in connecting candidates with voters and facilitating political discourse X’s low data consumption made it accessible for youths to participate in political activities, and it provided a space for them to question leaders and promote fee and fair elections despite challenges like the suspension of X operations by the Nigerian government, its impact on youth political participation in 2023 was substantial. The study concludes that X significantly influenced youth engagement in the electoral process and highlights the need for policies that support freedom of speech and digital literacy programs to enhance critical evaluation of information on social media.

