CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 	INTRODUCTION 
	The chapter present analysis of the data collected from the questionnaire. The result of the result of the study present according to the problem and testing of the hypothesis. The figure from where the percentage were derived are included in the discussion.
	Questionnaire were distributed to hundred respondent and hundred question were properly filled and returned for hypothesis proposed for the study. The data to make decision for this research works. The method used for collection data was the questionnaire distribution and administer. 
	The result are thorn summarized into skeletal data for the purpose of testing the proposal hypothesis table 4.1 to 4.14 will be used to test all hypothesis 
4.1 DATA PRESENTATION
SECTION A: DEMOGRAPHIC INFORMATION
TABLE 4.1 DISTRIBUTION OF RESPONDENT BY BOX 
	SEX
	FREQUENCY
	PERCENTAGES 

	Male
	58
	58.0%

	Female
	42
	42.0%

	Total
	100
	100.0%


 Sources: Research Survey 2025
The table above show the survey had a higher female participation rate with 58% male response compare to 42% female response. The suggest with male were more engage in the study.
Table 4.2: Age Bracket 
	AGE
	FREQUENCY
	PERCENTAGES 

	21-25
	74
	74.0%

	26-31
	23
	23.0%

	32 above
	3
	3.0%

	Total
	100
	100.0%


Source: Research survey 2025
The table show the majority of respondent are young adults with 74% aged 21-25 and 23% only 3% are aged 32 and above indication  a predominantly young demographic.
Table 4:3: Education level 
	VARIABLE
	FREQUENCY
	PERCENTAGES 

	SSCE/GCE
	18
	18.0%

	OND/NCE
	62
	62.0%

	Bachelor/Hnd
	18
	18.0%

	MSC/MBA
	2
	2.0%

	TOTAL 
	100
	100.0%


Source: Research survey 2025

The table above shows the respondent are generally well educated with the largest group (62%) holding a OND/NCE follow by SSCE/GCE by 18% with Bachelor Degree or HND only MSC/MBA 2% have postgraduate qualification. 
TABLE 4.4: RELIGION
	VARIABLE
	FREQUENCY
	PERCENTAGES 

	Muslim 
	63
	63.0%

	Christian 
	37
	37.0%

	TOTAL
	100
	100.0%


Source Research 2025
The Table above show Muslim constitute the majority at 63.0% with Christian making up 37.0% of the respondent show Muslim is higher in respond the Christian. 
Table 4.5 Marital Status 
	MARITAL STATUS
	FREQUENCY
	PERCENTAGES 

	Single 
	70 
	70.0%

	Married 
	27
	27.0%

	Divorce 
	3
	3.0%

	TOTAL
	100
	100.0%


Source Research 2025
The Table above show the response single is higher 70.0% with the remaining married 270 divorce 3 which show in over all singles the highest range among participants.



SECTION B
Table 4.6
Public relation manager should be part of the decision-making body in your organization.  
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly Agreed
	75
	75.%

	Agreed
	20
	20.0%

	Neutral
	3
	3.0%

	Disagree 
	1
	1.0%

	Strongly disagree
	1
	1.0%

	TOTAL
	100
	100.0%


Source Research 2025
The Table above shows a significant majority (75.%) believe that public relation manager should be involved in organization decision making highlighting the perceived importance of the role

Table 4.7 the staff of the public relation department should training in the field. 
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	58
	58.0%

	Agree
	35
	35.0%

	Neutral 
	2
	2.0%

	Disagree
	3
	3.0%

	Strongly Disagree 
	2
	2.0%

	Total
	100
	100.0%


 








Sources: Research Survey 2025
The table shows on overwhelming 93% of response agree that public relation staff should receive training, indicating a strong consensus on the need for professional development in this field 
Table 4.8 
In your organization public relation office helps in enhancing customer satisfaction 

	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	63
	63.0%

	Agree
	27
	27.0%

	Neutral 
	5
	5.0%

	Disagree
	2
	2.0%

	Strongly Disagree 
	1
	1.0%

	Total
	100
	100.0%


 










Sources Research Survey 2025
The table above shows a majority of response (91.0%) agree that public relation office play a crucial role in enhancing satisfaction underscoring their impact on organization success.

Table 4.9
The use of social media affect the level of performance  
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	52
	52.0%

	Agree
	36
	36.0%

	Neutral 
	9
	9.0%

	Disagree
	2
	2.0%

	Strongly Disagree 
	1
	1.0%

	Total
	100
	100.0%


 










Sources: Research Survey 2025
The table above show a notable 88.0% of response believe that social media usage impact organization performance indicating its significant influence or work outcome
Table 4.10
Public relation department serves as a link between the customer and the organization  
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	52
	52.0%

	Agree
	31
	31.0%

	Neutral 
	8
	8.0%

	Disagree
	3
	3.0%

	Strongly Disagree 
	6
	6.0%

	Total
	100
	100.0%


 










Sources: Research Survey 2025
The table above show 83.0% of response believe that the performance of the public relation department in measurable through organization success highlight contribution to overall performance. 

Table 4.11
Social networking influences your attitude in disseminating information
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	64
	64.0%

	Agree
	22
	22.0%

	Neutral 
	4
	4.0%

	Disagree
	3
	3.0%

	Strongly Disagree 
	7
	7.0%

	Total
	100
	100.0%


  







  




Source: Research Survey 2025 
The table above shows a substain 86.% of responsible agree that public relation department act as a vital link between customer and the organization enchasing its bridging roles.
Table 4.12
Social Networking influence your attitude in dissemination information 
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	40
	40.0%

	Agree
	46
	46.0%

	Neutral 
	5
	5.0%

	Disagree
	6
	6.0%

	Strongly Disagree 
	3
	3.0%

	Total
	100
	100.0%


  








Source: Research Survey 2025 
The table above shows a majority 86.0 feel that social networking influences their attitude in disseminating information indicating its impact on communication strategies.
Table 4.13
Radio Awareness programme on used tyres is more effective than television used types awareness programme.
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	58
	58.0%

	Agree
	31
	31.0%

	Neutral 
	7
	7.0%

	Disagree
	1
	1.0%

	Strongly Disagree 
	3
	3.0%

	Total
	100
	100.0%


 










Sources: Research Survey 2025
 The table above show opinion are divide but 89.0%  of respondent believe radio is more effective than television for tyre awareness program suggestion varied perception of media effective.

Table  4.14
The approval of social media has been the best and most reliable from for disseminating information 
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	57
	57.0%

	Agree
	28
	28.0%

	Neutral 
	9
	9.0%

	Disagree
	4
	4.0%

	Strongly Disagree 
	2
	2.0%

	Total
	100
	100.0%


 





Sources: Research Survey 2025
The table above show a strong majority 85.0% agree that social media is the best and most reliable from of dissemination information reflection its widespread accepted and usage.
Table 4.15 
Satisfaction is being derived for social media when dissemination information 
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	53
	53.0%

	Agree
	33
	33.0%

	Neutral 
	8
	8.0%

	Disagree
	3
	3.0%

	Strongly Disagree 
	3
	3.0%

	Total
	100
	100.0%


 








Sources: Research Survey 2025
The table above show a majority (86.0%) of respondents derive satisfaction from using social media information dissemination highlighting its effectiveness and usage satisfaction.
Table 4.16
Social media can also affect your academic performance 
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	51
	51.0%

	Agree
	27
	27.0%

	Neutral 
	12
	12.0%

	Disagree
	6
	6.0%

	Strongly Disagree 
	4
	4.0%

	Total
	100
	100.0%


 











Sources: Research Survey 2025
The table above shows opinions on the effect of social media on academic performance are mixed with 78.0% agreeing 4 has a impact while 18.0% remain neutral or disagree, indicating divorce views on this issues. 
Table 4.17
The use of social media influenced your academic performance  
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	56
	56.0%

	Agree
	33
	33.0%

	Neutral 
	10
	10.0%

	Disagree
	7
	7.0%

	Strongly Disagree 
	1
	1.0%

	Total
	100
	100.0%


 



Source: research survey 2025
The table above 89.0% of respondents feel that social media influences their academic performance suggesting a  notable impact of digital platforms on educational outcomes.
Table 4.18
Performance of public relations department can help in the promotion of you organization 
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	50
	50.0%

	Agree
	25
	25.0%

	Neutral 
	18
	18.0%

	Disagree
	5
	5.0%

	Strongly Disagree 
	2
	2.0%

	Total
	100
	100.0%


 







Sources: Research Survey 2025

 The table above show a sustain majority (75.0%) agree that the performance of the public relation department is crucial for organization promotional emphasizing its strategies role.




Table 4.19
Social media influences academic pursuits positively 
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	43
	43.0%

	Agree
	42
	42.0%

	Neutral 
	12
	12.0%

	Disagree
	2
	2.0%

	Strongly Disagree 
	1
	1.0%

	Total
	100
	100.0%


 







Source: Research 2025

The table above shows 85.0% of respondents believes that social media positively Influence academic pursuits reflecting its potential benefit in education. 
TABLE 4.20
Student make use of social media regularly more than any other source of information.  
	RESPONSE 
	FREQUENCY
	PERCENTAGES 

	Strongly agree 
	55
	55.0%

	Agree
	27
	27.0%

	Neutral 
	6
	6.0%

	Disagree
	4
	4.0%

	Strongly Disagree 
	8
	8.0%

	Total
	100
	100.0%













Sources: Research Survey 2025
The table above show a signification (82%) agree that student use social media more regularity than other sources of information highlight it dominion information consumption. 
4.2 ANALYSIS OF RESEARCH QUESTION

Research Question 1 
 What are the impact of social media on performance of faith based association and its significance in the success of an associate 
Table 4.20, 4.17, 4.18, answer their question As it is show the gather in table 4.20 show that 55 response. Strongly agreed with 55% which represent the majority of the respondent while 27% of the response agree with 27% only 6% of the respondent respond neutral with 6%, 4 respondent disagree with 4% and 8 of the respondent choose 8% strongly disagree and more likely to win the vote table 4.7 show that 56 respondents strongly agreed with 56% while 33 respondent to agree with 33% only 10 of the respondent responded neutral with 10% 7 respondent disagree with 7% and 1 of the respond strongly disagree that social media of faith based associate and its significance in the success of an associate. 
RESEARCH QUESTIONS TWO 
Does social media effect have effect public relation department of faith based organization 
Table 4.7 and 4.10 answer to the question table 4.1 show that 58 respondent strongly agree with 58% which represent strongly agree with the majority of respondent while 35 of the response agreed with 35% only 2 of the response neutral with 2% 3 response disagree and 2% of the response strongly disagree that social media effect have effect public relation department of faith based organization.
Table 4.10 show that 52 respondent strongly agree with 52% which represent the majority of the respondent while of respondent respond agreed with 31% only 8 of the respondent respond neutral with 3 respondent disagree with 3% and 6% of the respondent strongly disagreed that  social media have effect public relation department of faith based organization.
RESEARCH QUESTION 3
What are the effect of decision making by public relation department in achieve associate goal and objective.
Table 4.12 answer those question which show the table that 40 respondent strongly agree and 40% which response agree which majority of respondent of agree 46% while 5% of the response neutral with 6% response disagree and 3 of the response strongly disagree that the public achieve the association goals and objective. 
4.3	DISCUSSION OF FINDINGS 
	This study has critical examined the uses and challenge of social media as 	PR Tools among faith based student association of Kwara State polytechnic in which Questionnaire of (100) copies were used to collected data for the research.
	Going by this finding it has been discovered that social media has greatly influenced the student of the institution as the students tends to providence good awareness in the challenge of social media the institution.
	Equally, the study also state the student are more likely to remember what social media means in the institution using; television, Radio Newspaper and the likes. Therefore the study has revealed that the uses and challenge of social media as PR. Tools among faith Based student Association of Kwara State polytechnic student is positive as many student is positive as many student of the institution usually plays a good roles on the use of social media generally. 
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