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RESEARCII METHODOLOGY
3.0 INTRODUCTION
The chapter gives a brief discussion on the various method adopted in gathering the data, which are required to answer the issues in the problem under study.
The method adopted includes research design, determination of population size, and determination of simple size. instruction reliability and validity of the research method used.
3.1 RESEARCIH DESIGN
The research work was design to appraise the effect of public relation on customers satisfaction. The method used to accomplish the objective of this research work is descriptive method which is set to gather integration analysis summarized and defines particular purpose of this research work.
This research was designed in such a way that information obtained in the course of the study was through the use of' primary and secondary data, from the primary data interview method was employed which the respondent were asked simple questions and their responses was noted in preparing the chapter four.
3.2 POPULATION OF THIE STUIDY
Population is the specific aggregation of study of elements within the group. In relations to sampling population can be defined as the aggregation of the group from which sample is drawn.
Boyd et al, marketing text and cases Richard 0. Irwin incorporation Ilinois (1972) gave their definition of populations as. The entire group of time which the researcher wishes to study about and which plans to generate.
The population of this study will be faith based students within Kwara State Polytechnic campus.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
Well-structured questionnaires for the purpose the study was used to collect data distributed from the selected simple that was studied and random sampling was used. It was distributed to both the staff of' the case study. A total of were selected and use as the sample for this work. Random sampling techniques was used in the course of the study while the sample size of the study is 100 respondents.
3.4 RESEARCH INSTRUMENT
Questionnaires consist of list of sequently arranged list of questions sent through the post or delivered by hand.
Questions were drawn to cover a wide area in purchasing and also some aspects of management process. In designing the questionnaire, the researcher carefully reviewed the main problems of the study to make sure that he knows, precisely what questions to be asked, the number of questions to be asked.
Both structured and unstructured questions were asked in simple and clear language for the purpose of comprehension. 
3.5 VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENT
Various studies was consulted in drafting the instrument bearing in mind the area of specialization and experience. The research was also at hand to assist the respondents and when certain words, phrases or idea were not clear to them. In addition, respondents were ask to make critical observation of the questionnaire in writing or orally depending.
Reliability refers to anything that may be trusted and tested and dependable on their convenience. Reliability is the stability dependability and predictability of meaning instruction.
Nevertheless, the best technique is the practical approach used this work to establish the reliability of the questionnaire. This is done by asking the respondents to complete the questionnaire again and then compare the question with the previous choice for consistency, reliability and standardization of the design questionnaire.

3.6 METHOD OF ADMINISTRATION OF THE INSTRUMENT
For this study, questionnaire administration lasted for few days, the major problem forced during the exercise was the difficulty of convincing the respondent to attend to the researcher in the face of their numerous work and problem face when retrieving the questionnaire. A total of twelve (20) copies of the questionnaires were distributed to the organization because of the nature of the research work.
3.7 METHOD OF DATA ANALYSIS
After the collection of the completed questionnaires from the respondents, data collected were manually analyzed with the aid of a calculator. Tables were drawn to indicate the responds and these were expressed in the percentage of all respondent to each question in the questionnaire.


